UBLISHED EVERY OTHER THURSDAY 
srdware Show Preview Page 149 


New Irwin 62HR add-a-bit set 


© Set consists of 5 first quality 62T Auger Bits and 
colorful metal storage rack, 5-most wanted sizes in- 

cluded with set — 4%, %, V2, ¥ and 34°’. Metal rack 

holds 13 bits, sizes Y% to 1” 

@ Irwin's exclusive Add-A-Bit rack invites potential 

sale of 8 additional bits for each set sold. 

@ Bits mounted on beautiful white styrofoam base. Red 

and white gift box has transparent cellophane window Finwin | 
lid to show contents and give added appeal. i 
e Easily a $5.50 retail value that you can sell at the | 
quick sale price of only $4.98, 





Special Retail Price $4.98 R44 
Special Dealer Price $3.33 we Hs ve 4 S spring clips hold bits firmly. An ideal starter set for 
You Make....... - $1.65 per set 2% the home handyman, teen-agers, industrial arts students. 


Irwin Best Sellers ig Christmas 


Irwin No. 22 micro-dial expansive bit 


® Bores % to 3’’. Combines a whole set of 35 auger 
bit sizes in one convenient wood-boring tool. Has high 
utility appeal — high gift appeal. 

@ Regular quality No. 22 Micro-Dial Bit is mounted on 
snow-white styrofoam base and held by colorful red band. 
e Entire unit specially gift-packaged with bright red 
bottom and full transparent windo : i 
display value. 

@ Exclusive with Irwin, Exclusi Ae 

Irwin dealers. Uy; 


Retail Price. ....$ 3.15 each 
Dealer Price $25.00 per doz. 
You Make $12.80 per doz 





Irwin No. 540 screv 


3 1 @ Another Irwin best-seller for dealers and made 
‘ available by popular demand. 
e 5 Irwin first quality screw drivers with Tenite No. 2 
Plastic Amber Handles. ; : 
© Packaged in a colorful red and white Christmas Set consists of 5 first 
. quality Irwin drivers with 
gift box, : ; , Tenite No. 2 amber plastic 
¢ Set mounted on beautiful white styrofoam base and hniiiee: Gananhel ttn Clb amie 
held by colorful red Christmas band. type in sizes 3”, 4”, 6”. One 6” 


® Transparent lid gives maximum display appeal. ORDER No. 400C thin-blade type for radio and 
TODAY! electrical work, One 3” No. 4000 Phillips type. 


Retail Value - 5 drivers. .. . $2.49 , a 
Beater Price - 5 drivers... $1.¢ 66 The Irwin Auger Bit Company, Wilmington, Ohio, USA 








Mrs. America knows what she wants... and 


4 ealt h-0-(Y) €ie V has it! 


A complete line of bath scales styled right... 











built right... priced right for America’s homemakers! 


MODEL Ill 











Here's the new, clean: 
lined modern beauty 
that is sweeping the 
country. Styled by the 
famous designer Jean 
Reinecke! 











MODEL 161 Famous Health-o-Meter MODEL 187 The popular, long-time MODEL 134 The finest of personal 
accuracy at a low, low price. Afast- favorite and one of the best sellers weighing instruments for those cus 
selling favorite for budget-minded in the famous Health-o-Meter line! tomers who demand the best. Built 
buyers! for a lifetime c* faithful service! 





Yes, the fast-selling, easy-selling line of bath scales is Health-o-Meter! 
Glamorous, beautiful styling ... absolute, precision accuracy . . . dependable, 
long-lasting performance. Health-o-Meter offers all the features Mrs. America 
wants in bath scales. And continuous National Advertising makes America’s 
first known bath scale, America’s best known bath scale! Feature the best and 
sell more—choose the Health-o-Meter line! 





f+ ea I T h -O- (V) ete VAmerica’s VW eight- Watcher since 1919 x Aetna tater we 


available in white, green, 
blue, yellow, dubonnet or 


CONTINENTAL SCALE CORPORATION ¢ 5701 S. CLAREMONT AVE. «¢ CHICAGO 36 gray finish. 


the 





( 


HARDWAR 





and! the new AWKSEL “GOO” line 
Zouc/e knob action 


s it! 





‘makers! 





DEL Ill 


new, clean- 
ern beauty 
eeping the 
yled by the 
signer Jean 


THE ONLY LOCK WITH 


ALL THESE FEATURES: 


security latch bolt throw L 
eee 





e Exclusive e@ Equi-distant 
adjustable strike knob projection : 
‘ ; ore ses More and more home buyers are looking 
@ Two-way locking e@ Elimination of ’ 
: action cylinder reversing for QUALITY. With the KWIKSET 
st of personal | @ All steel and @ Unconditional “ 771: a alt aed 
een ee ae A rescceeniediensiiiiens iavaeie 600” line you provide quality they can 


the best. Built 


feel. Just a feather-touch of the fingers 
ful service! 





produces a smooth, quiet turn of the knob. 
This soft, sure action is eloquent proof of 
the precision construction and superior 
quality built into the KWIKSET ‘‘600”’ 
line. Here are locksets that help sell homes. 


Meter! 
dable, 
nerica 
‘rica’s 


st and 








white, green, 
dubonnet or 


— M SE! 600° oe finer lock for finer homes 





KWIKSET SALES AND SERVICE COMPANY e ANAHEIM, CALIFORNIA 
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4 : 7 MS at 


‘ MI out noe STEAM” 


we? & in your inon calec 


~4 _~ 


Mrs. Wanda Jennings, chosen 
Mrs. America of 1955, keeps 
her wardrobe tailor-fresh on 
her travels with a Universal 


MODEL 1675 


14.95 


Manviacturer's wggested 
Retail or Fair Trade Price 








wt UNIVERSAL 
CHouandoss. STEAM TRAVEL IRON. 


BIG IRON FEATURES NO EXTRA ATTACHMENTS... one complete unit that will 


steam press or dry iron. That’s the Universal Stewardess 


IN TRAVEL SIZE: Steam Travel Iron! It’s the newest addition to Universal’s 





' Ss D line of modern irons . . . the perfect back-to-school gift, the 
rons Steam or Dry ideal travel companion. It folds for easy packing in a gay 
Weighs only 28 ounces zippered case that holds iron and cord. It’s sure to be tops 


on your gift counter. Stock it NOW! 


Uses Tap Water 
Steams for 30 minutes 





Detachable cord 
Temperature Control Dial 
Folds for Easy Packing LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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Chain and Attachments 
for countless needs... © G 


e Your own experience has shown 
you the vital importance of recom- 
mending exactly the right chain and 
attachments for each specific end use. 
AMERICAN makes all basic chain pat- 
terns so that you can offer your cus- 
tomers, from one manufacturing 
source, the best and most economical 
chain for every requirement. 

Whether you sell chain for general 
service, for heavy (or light) duty, for 
logging, or for some unusual applica- 
tion—you can count on AMERICAN 
CHAIN every time! Welded chain or 
weldless chain—you’ll find the same 
high quality in both. Also, a com- 


plete line of AMERICAN-made attach- 


ments for any type or size of chain. : 

Now is a good time for you to check CG 
your chain stock... reorder fast- 
selling items ...order other items Ging tosh". wana 


not currently stocked. In this way j 
you can fill all the needs of all your 

customers. Your AMERICAN CHAIN Sf? 
distributor stocks many popular Aa ES 
chains and attachments—and he can 


get any others for you. Or, write our Cotter Pins Repair Link 
York office. Oe hee acl eee J 





co American Chain Divisio 
Py. AMERICAN CHAIN & CABLE 











Ac A York,Pa., Chicago, Denver, Detroit, Houston, 
6 y) Los Angeles, New York, Philadelphia, Pittsburgh, 
» Portland, Ore., San Francisco, Bridgeport, Conn. 
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ust Among Ourselves 


Informal Editorial Comments 
By W. A. Phair 


Let’s use a mirror... 


The passing of labor day marks the beginning of the big volume season for 
the hardware trade. The experience of the next few months can make or break 
a store’s profit and loss picture for the year. 


Despite the moaning of a few pessimists, who have been consistently wrong 
for the past two years, most qualified authorities feel there are many indications 
that consumer spending this fall and Christmas will be fully equal to a year ago, 
and possibly a little better. 


But what ever business you get this Fall and Winter, you may be sure it will 
not come easy. In many lines you will be facing vicious discount selling com- 
petition. The discount houses are looking forward to Christmas with great 
anticipation and will be in the market with both feet. 


Despite these competitive obstacles, we know from experience that some 
hardware stores will do a good, profitable business. Others will have a poor 
season. What will make the difference? 


One major difference will be that some dealers will work harder to get busi- 
ness, and will get it. Others will spend so much time complaining about bad 
business that they won’t have any time left to do anything constructive about 
meeting competition. 





There is nothing new about competition. The hardware trade has always had 
it and has always succeeded in meeting it. 


Many dealers still active can remember the early days of Sears and the many 
predictions made then that the independent hardware store would soon be pushed 
: out of the picture. But what actually happened? The independent store con- 
tinued in business, in fact it succeeded in expanding its volume and its share of 
the consumer dollar. 


Some dealers did suffer from Sears, because they were unable to make the 
necessary adjustments. But, by and large, Sears inspired in part one of the 
greatest waves of modernization of hardware store operations in history. New 
j concepts of merchandising evolved; a new appreciation of the effectiveness of 

promotions was developed. These factors, combined with the inherent stability 
of a hardware store, not only kept hardware stores very much alive, but actually 
] enabled them to expand. 


No one welcomes competition. But there will always be competition in some 
form or other, no matter what business you are in. You may take it for a cer- 
tainty that no laws will be passed to outlaw your competition, just because it 
annoys you. 


ink 


Perhaps today, too, we would be able to accomplish more if we devoted more 
time to ways and means of improving our merchandising operations and less time 
to demands for a law against our competition. 





Today is an ideal time to take a guod, long look in the mirror and see what we 
really look like. 
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<. Just Among Ourselves 


informal editorial comments 


The reflection in the mirror .. . 


We frequently hear the statement that the established retailer earns his margin 
by the extra services he performs. Exactly what extra services do you provide 
that are important from a customer’s viewpoint? 





Many retailers say that they do a better service job on mechanical items; they 
make many small repairs. But is that true generally? Many investigations have 
shown that the average hardware dealer does not want to do servicing. They 
want the manufacturer to do it. Well, isn’t that exactly what we say of the 
discount houses? 





Not so long ago a manufacturer of portable electric drills had the idea that 
they would put on the market a small kit of repair parts that would enable any 
dealer to get into business servicing electric drills. A large group of dealers 
were asked their opinion of this idea. They were overwhelmingly against it. 


We often hear it said that the hardware store is a prime source of technical 
guidance for the home owner. That is true to a small degree; how many of your 
clerks can offer intelligent advice? How many product information store meet- 
ings have you held? 








It is often said that the established hardware dealer supports national brands 
by his local advertising. But the fact is that on an average, hardware stores 
spend less than 1.5 pet on advertising, when it is generally agreed that the 
absolute minimum for an adequate job is 2 pct. Cc 


The original margin for power mowers was intended to cover such activities 
by the dealer as setting up the mower, checking its operation, etc. Yet, today, 
many dealers feel they have done their job when they load the factory carton 
into a customer’s car. That’s what the discount houses do. 


mirror, we’d most likely find we were ourselves frequently guilty of character- 


All dealers do not act this way, yet if we were to take a careful look into a ee 
istics we attribute to others. U 


Now, let’s get out that mirror... 


To see, to learn... al 


High on the list of musts of a successful store is the stocking of new items 


when they are new, and knowing the sales points of the new lines. This is not V 
an easy practice to follow and still be on hand to run the store. a 
Se 


But once a year, buyers, both from stores and wholesale houses, have an 
unparalled opportunity to review a wide assortment of hardware merchandise; hi 
to see it, to feel it, to learn about it first hand. ys 


This opportunity comes with the annual National Hardware Show which pre- 
sents this year the largest collection of hardware merchandise ever exhibited 
under one roof. 


This year, for the first time, the show will be held in Chicago. A preview of 
what this show will be like, who will be there, how to make reservations, etc., 
will be found in this issue beginning on page 149. 


Many of the manufacturers who will exhibit at this show are using the adver- 
tising pages of this issue to give you a preview of what they will be displaying 
at the show. We recommend that you review these advertisements for ideas and 
make notes of the booths you especially want to visit. You'll save time and get 
more out of your trip. 
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Right or Left hand 
without change 


Cash in with the famous 


ILCO 
“UNIVERSAL” — 


Look at these outstanding 
ILCO features! 


Extra powered helical coil spring. 


4 


i | 









The peak door closer season of the year is just about here. 
As the weather forecasts become gloomier, the demand for 
closers becomes bigger. 

You'll find more and more of your customers are con- 
vinced of the economy and necessity of automatic door @ Single valve provides dual speed 
control. Sell them the ILCO Universal and you’re sure of a control . . . one speed for closing . . . 
ctitiel enteee one for latching. 


, , ' S 
It’s really two closers in one . . . mounts on right or left e 
hand doors without any mechanical change. Thus it cuts 

your closer inventory in half. . 


Heavy, forged steel, one-piece shaft 
and crank eliminates breakage. 


Precision machining throughout. 
Rugged construction. 
Leak-proof. 
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2 shing ton 


NEWS and Views 


By Washington Bureau of 
HARDWARE AGE 


Unemployment Compensation Law 
Broadens Retailer Coverage 


More than 500,000 small businessmen will begin 
paying unemployment insurance taxes for the first 
time in 1956 as a result of revisions in the Federal 
unemployment compensation law. 

Congressional amendments to the law bring into the 
system all employers hiring four or more workers for 
20 weeks during a year. An estimated 1.3 million 
workers will thus become eligible for benefits for the 
first time. The old law set the minimum at eight 
workers. 

The basic Federal tax is one-tenth of 3 pct of the 
first $3,000 an employee earns each year, paid by the 
employer. The states levy an additional tax which 
may be as high as 2.7 pet, but averages about 1.8 pct. 

An employer who has a good employment record 
usually gets credits which further reduce his tax. One 
provision of the new law permits an employer to get 
such credits after only a year in the system but re- 
quires lump payments of the tax each January 31 in- 
stead of quarterly as in the past. 


OUTLOOK 
nally proposed to put all workers wnder the 
4 system, and there is speculation that an effort 
will be made further to broaden the law in 
January to cover an employer who hires only 

one worker, 


President Eisenhower origi- 


May Offer Tax Benefits to Spur 
Pension Plans for Self-Employed 


Hardware dealers and other self-employed persons 
would be encouraged to establish their own pension 
plans through the use of tax incentives under a bill 
to be introduced soon after Congress convenes in 
January. 

The bill, backed by a bloc of 15 representatives, 
would result in major tax savings to merchants, pro- 
fessional men, and other taxpayers. Backers of the 
measure introduced the bill late in the recent session 
to “build up a record” to grease the skids for a new 
try next year. 


10 


Terms of the measure would permit a self-employed 
person to deduct from his income tax a portion of his 
income put aside in restricted retirement annuity in- 
surance policies or through a bank. 

In the first year, up to 5 pct or $500 could be de- 
ducted; $1,000 in the second year, and $1,500 in later 
years. 

Other provisions of the bill permit smaller deduc- 
tions by employees participating in pension plans spon- 
sored by employers. 


OUTLOOK — The measure, popular with 
business and consumer groups, will have a 
head start at the coming session and is be- 

% lieved to have a good chance of passage now 
that the mammoth revision of the tax code is 
out of the way. 


Fight to Raise Parcel Post 
Limits Looms in Congress 


A hot battle is in prospect when Congress convenes 
in January as businessmen renew their fight to repeal 
the controversial law which restricts the size and 
weight of parcel post packages. 

Public Law 199, which reduced the old limits of 70 
lb and 72 in., has, according to opponents: 

Caused the post office to suffer a needless loss of 
$100 million a year in revenue and made it more diffi- 
cult and more costly for shippers to obtain speedy and 
efficient parcel delivery. 

The Post Office Department admits the law has 
caused numerous “operational difficulties” and public 
“misunderstanding and dissatisfaction” because of the 
differences between limits for various classes of post 
offices. 

Bills to repeal the law were introduced in both 
Houses this year but were not reported out of com- 
mittees. 


OUTLOOK—Backers of the repeal are con- 
sidering tagging their measure onto a postal 
8 pay raise or rate hike bill to prevent another 
“defeat by inactivity” like the one suffered at 
the recent session. 
(Continued on page 314) 
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STRONG DOUBLE WALL CONSTRUCTION 


TEEL LOCKING LATCH 





~ ts ates apne a 























Get EXTRA 
“pack-to-school’” 
business with 


COMBINATION 
PADLOCKS 


BUILT-IN SOUND EFFECT TO PREVENT PICKING Feature Master No. 1500 — world’s most popu- 


lar combination padlock — in your “back to 









No. 1525 Key | 
FREE! Ad mat... 1 column x 2”... 
Same as No. 1500, but with key- 


ciel. . dim alieieiaaadn for use in your local paper. Run it as 
trol key opens all locks. Designed a a complete ad... or drop it in your 





school” displays this Fall. The attractive, 6 
padlock display carton makes jt easy to get 
this profitable EXTRA business. And with 
aie Master you offer the finest . . . the combina- 
FREE FROM DELICATE ea | PARTS tion padlock used and endorsed by leading 
for special installations such as “back to school” store ad. Cash in on 
locker rooms, schools, industrial Master's popularity! 
plants, etc. 


school systems all over the country. Check your 
Mase om a Milwaukee 45, Wis.® Worlds Leading Padlock Manufacturers 


stock now .. . then order from your jobber. 
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LATEST 


Rotary Snow Plow 

New Sidewalk Rotary, Series SA 
snow plow moves all types of snow 
without clogging. Snow is in con- 
stant movement, sliced and broken 
up by rotor which casts snow from 
20 to 25 ft in any desired direction 
through revolving casting chute. 
Two models are available: SA-20, 
width of 20 in., capable of throwing 


i a 
~: 





up to 600 Ib of snow per minute and 
the SA-26, width of 26 in., with a 
capacity of about 1200 lb of snow 
per minute. Wm. Bros Boiler and 
Mfg. Co. 


For more data circle No. 1 on postcard, p, 329 


New Power Lawn Mower 

New line of 1955 power lawn 
mowers includes ten models in reel 
and rotary types. Constellation 
model, illustrated, has three-speed 
transmission for ordinary mowing, 
mowing tall grass and for trim- 
ming around flower-beds. Cutting 
height may be adjusted by hand 
without use of tools by means of 
adjustor which provides cutting 
range of from 1 to 3 in. Handle 
can be moved to straight upright 
position so that mower can be 


12 


INFORMATION ON NEW 


a se 





stored in a minimum of. space. 
Prices of new line range from 
$59.95. Moto-Mower Co. 


For more data circle No. 2 on postcard, p. 329 


Pressure Cooker 


New model pressure cooker in- 
corporates a Cooking Guide on the 
handle. The Automatic Air Vent 
which previously consisted of a syn- 
thetic rubber over-pressure plug, 
now has a metal plunger centered 
in the plug which automatically ex- 
hausts the air in the cooker when 
the cover is placed on the body and 
the Indicator is immediately placed 
on the cover. This same plunger 
drip drops down when the cooker is 








cooled, and acts as an anti-vacuum 
release. New model is available in 
both 4 and 6 qt capacities and re- 
mains at the same price as previous 
models. National Presto Industries, 
Ine. 


For more data circle No. 3 on postcard, p. 329 


Ice Skate Line 


Re-styled Canadian Flyer ice 
skate line features a variety of full 
elk leather shoes, Goodyear welt 
construction and 100 per cent Du- 





pont nylon stitching. Also new is 
white rubber midsole which pro- 
tects feet from moisture and shock. 
Blades are of high carbon steel and 
are diamond tested for strength and 
hardness and plated with Unilite 
and chrome finishes. Illustrated is 
model 75-74, women’s figure outfit. 
Sealand, Inc. 


For more data circle No. 4 on postcard, p. 329 


Electric Drill Kit 


Latest addition to Skil line is 
Model 515 drill kit which features 
a home shop 14 in. drill with 
geared chuck. Also furnished are 
all accessories needed for drilling, 
grinding, sanding, wire brushing, 
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Want more information on these 
products? Then use free post 
card on Page 329. 


in hardware merchandise... 





FOR THE HARDWARE DEALER 








long. Polished model lists for $4.00. 


TO HELP YOU 


SELL 









Vacuum 
able in Black model lists for $3.50. Tools 
and re- are packed two per shelf box; 2 doz 
revious per shipping carton. Also available PNEW DISPLAYS | 
ustries, are Christmas gift boxes for AND OTHER DEALER 

Sportsman’s Axe and Nail Ham- SALES HELPS 
rd, p. 329 mer. Estwing Mfg. Co. 

For more data circle No. 6 on postcard, p. 329 

Paint Brush Selector 

rer ice Combination Window New Selector Card with U-Do-It 
of full All-aluminum 3-way combination || P2!nt brush mounted on it gives 
ur welt window has full weather stripping ane = a gimp peed 
ent Du- recessed frame, friction catches, sary to buy brush without a sales- 


—_ 


7 


polishing and buffing. Kit has 
horizontal bench with eye shield, 
tool rest and guard which converts 
drill into stationary bench unit. 
Fitted cabinet-style carrying case 
can be hung on wall, open or closed. 
Contents include 38 separate items. 
Lists for $49.95. Skil Corp. 


For more data circle No. 5 on postcard, p. 329 


Double Face Hammer 


Double face engineer’s hammer 
has been added to line of Unbreak- 
able hammers. The head and handle 








man’s help. Front of card lists 
brush price, size and type of work 
it is used for. Cleaning tips and 
brush buying guide, telling what 
brush to use for the job, appear on 
the back. Card also suitable for 





new is : : 

a pe are forged in one piece; no welds or 

d shock. joints. Head can’t fly off, eliminat- —_yojjer slides and many other fea- 

teel and ing danger to , fellow workmen. tures. Can be installed in less than 

gth and Hammer weighs 2'% lb and is 14in. 95 minutes. Only tool required is 

Unilite screw driver. R. D. Werner Co. 

rated is ancy, 8 For more data circle No. 7 on postcard, p. 329 storing brush after use. Merchan- 

e outfit. diser is available to display cards 
Oil Space Heaters and holds quantities of 8 types of 

ard, p. 329 brushes. Gerts-Lumbard & Co. 

Oil space heater line has been For more data circle No. 8 on postcard, p. 329 
augmented by models H-819-F (il- 
lustrated) and the H-818-F, the first . 
line is a 65,000 b.t.u. heater, the second a Toy Counter Display 

features 63,000 b.t.u. model. Both have blond Model toy mobile counter display 

ill with Monterey tan front panels, with the has three placards, one rectangular 

hed are rest of the heater finished in a light and the other circular, which hang 

drilling, leather-tone mahogany. Model 819-F in suspension and whirl slowly with 

rushing, (Continued on page 326) (Continued on page 348) 
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WHOLESALE 
HARDWARE 
STOCKS 


June 
1954 > 
May $525 
1954 > 
(seasonally 
adjusted) 
Apr. ° si: 
1984 = in millions 


$500 


Source: U. S. Dept. of Commerce 











Recent Trade Show 
Activity Indicates 
Good Business Period 

Exhibitors at hardware, house- 
ware and gift shows held in re- 
cent weeks have generally indi- 
cated that they look for a marked 
improvement in retail trade for 
fall and early winter. 

This confidence was expressed 
not so much on size of orders as 
on interest shown by buyers. Also, 
on the buyers’ admissions that 
dealers’ stocks have been reduced 
to the point where they’ll need 
substantial fill-ins soon. 

Hardware retailers are becom- 
ing increasingly aware of the 
value of promotional merchandise 
as a means of increasing store 
traffic. Such offerings by manu- 
facturers — more plentiful than 
ever before—are being well re- 
ceived. 

One promotion which is meeting 
with eminent success is the Item 
of the Month Plan, recently put 
into effect by the Liberty Dis- 
tributors, comprising 26 whole- 
sale hardware firms in all parts 
of the country. 

Consumer catalogs on fall mer- 
chandise and Christmas gifts and 
toys, will be used by hardware 
dealers in much greater quantities 
than ever before. 
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> Item of Month Plan Proves Hit 


> Housing Law Seen As Boon 


> Jobless Pay Claims Drop 





Hardware Stores Selling Less On Credit; 
Instalment Receivables Down 11% in 1953 


Hardware stores lost ground 
last year in selling goods on in- 
stalment credit. 

Hardware stores, in fact, had 
$10.6 million (—3.5 pct) less on 
their accounts receivable ledgers 
on Dec. 31, 1953, than they had at 
the same time in the previous year. 

There was only a slight increase 
(.9 pet) in the amounts owed to 
hardware dealerS on charge ac- 
counts and most of the decline in 
accounts receivable was in the in- 
stalment credit sector which 
dropped 11 pct in the year. 

The balance due to hardware 
stores on instalment sales, at the 
end of 1953, represented slightly 
less than one-third of the total of 
all their accounts receivable. 

These facts on sales credit are 
shown in a report by the Bureau 
of the Census of a retail business 
sample survey conducted as a spot 
check which took the place of the 
complete Census of Business that 
had been scheduled for 1953. 

Hardware stores operated by 
large organizations experienced a 
much greater contraction in ac- 
counts receivable during the year 


ending Dec. 31, 1953, than did all 
hardware stores. 

While independent hardware 
stores had 3.5 less on their ac- 
counts receivable ledgers at the end 
of last year than the year before, 
hardware stores operated as units 
of organizations operating 11 or 
more stores showed a 26 pct de- 
crease in receivables. 

The accounts receivable of all 
hardware stores were estimated by 
the Bureau of the Census as fol- 
lows: 

(add 000,000) 


All Hardware % of 
Stores 1953 1952 Change 

Total accounts re- 
ceivable ....... $249,857 $259,036 — 3.5 
Charge accounts... 164,141 162,679 + .9 
Instalment ....... 85,716 96,357 —11.0 


Large Organiza- 
tion Stores 


Total accounts re- 

ceivable ........ 49,720 67,189 —26.0 
Charge accounts.. Not available 
Instalment ....... Not available 

At the end of last year, the na- 
tion’s retailers had 7.3 pct more 
money owed them on their instal- 
ment accounts and 3.6 pct more on 
their charge accounts. 

The balance due them on all 
credit sales at the end of the year 


(Continued on page 380) 
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NEW DISPLAY BOXES 
WITH EVERY RE-ORDER 


Handi-Pak Union Malleable \ Root , Display 
yd fittings are packed and \ . \ > a » He will 
isan in the distinctive yel- 
‘and maroon boxes size = _- — —_— 
your “Merchandiser,” a s = This dis 
: \ They w 


you disp 


1 a? 1 2 this con 





possible 
counter 

“Pipe F- 
sales fre 


uMERCHAN ; 
OCCUPIES ONLY 22 
SQUARE FEET a 3 ie 
aege-.-* | \ ‘4 tting i 
FLOOR - a —— your ste 


‘ogest money ; \ 4 : 
3 : be the bigges te F ~ 4 . 
This unit can in your store. RE att, Handi-P 
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maker per , 4 \ «* saad af i 
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MERCHANDISER (i lied 


AT NO COST 
YOU CAN PLACE YOUR ORDER TO YOU 
FOR THE “MERCHANDISER” 
AT BOOTH NO. S-483 
National Hardware Show * Navy Pier, Chicago 


































Pus PUL UGS GANYLe 
Sales Glamour! 












WHY HIDE .ONE OF YOUR 
MOST PROFITABLE ITEMS? 


Display pipe fittings where the customer can make his own choice. 
He will buy more fittings, faster — and at less cost to you when 
you display them in this new modern “Pipe Fitting Merchandiser.” 


This display features the twenty most popular and needed items. 


They will move faster when displayed in 
| this compact floor stand. This will make it 
| possible to release present valuable shelf, 
counter or bin space. The Union Malleable 
“Pipe Fitting Merchandiser” will create new 
sales from store traffic. Stocks of other pipe 
fitting items, not on display, can be kept in 
your stock room in the original, exclusive 
Handi-Pak —the easily identified box. 


All malleable items are now boxed in quan- 
tities to conform with modern merchandising 
needs. The well known high standards of 
the Union Malleable Manufacturing Company 


are your warranty of highest quality. 


Order From Your Wholesaler 


the UNION 
Pes MALLEABLE 


D Vd . MANUFACTURING CO. 


ee ASHLAND, OHIO 


en \ 
















Products Sold Throughout the 
World Only By Wholesalers 
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Aenres a Neu Profit- Maker 








PREPOQ torcu 


PROFESSIONAL MODEL 608 


Pictured above is the Prepo Torch which will be featured in our ads this Fall in the 
Saturday Evening Post, Popular Mechanics and Popular Science Magazines 


it is the exact torch that has been furnished for five years as a part of Prepo's famous 
"‘Master Torch Kit'’ and which has been nationally accepted and acclaimed as the 
finest tool in the torch field 


Furnished with Utility Burner and one tank of Prepo Fuel, and handsomely packaged 
in a 3 color display box, this No. 608 Prepo Professional Torch kit will carry a special 
retail price this Fall of $6.45. Currently it is available only in our ‘'Do-It-Yourself* 
Special for dealer Fall promotion 


DO-IT-YOURSELF SPECIAL FOR FALL PROMOTION 





Catalog No. 693 


Dealer Retail 
Cost Value 
2 No. 608 Professional Torch Kits. List price $6.45 each $8.60 $12.90 
2 No. 690 tanks of Prepo Fuel. List price $.79 each 1.06 1.58 
2 No. 690 tanks of Prepo Fuel. List price $.79 each FREE 1.58 


40% Profit Margin $9.66 $16.06 





eo@e#eeee?é 





Price includes torch as 
A » shown Other burners 
=e and tips at slight addi- 
tional cost. Prepo Fuel 


LIST PRICE tanks 79¢. 





PREPO CORPORATION © Edgertou, Wiscousiu 
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‘Netion-wide Fair Thade.... 


*, Supports Porter-Cable Policy © 
of Long Standing 







DS ivsavsons from published price lists—or any 
other instances of retail price inequities—have 
always been of major concern to the Porter-Cable 
Machine Company. Our position on pricing has 
for many years been set forth in book form as 
our Standard Price and Distribution Policy, and 
made available to anyone interested. We have 
never departed from the “one price” policy de- 
scribed therein as follows: 

“The Porter-Cable trade discount is fixed at 
that point which enables both the dealer and 
the manufacturer to realize a fair profit, while 
holding an attractive price for the customer. 
Discounts are identical to all Dealers handling 
the same class of Porter-Cable tools, and are 
shown on a currently published Discount Sched- 
ule. Any changes of price or discount are an- 
nounced by mail to all Dealers simultaneously. 





“No resale discount is recommended for any 
class of trade. All individual customers should 
be quoted and sold at published prices.” 


@ You will get full profit — gross and net. 


@ You can quote a price without fear of unfair competition. 
Discount shoppers will vanish. 

@ You have an unassailable answer for the heavy buyer of 

. ° other items who wants to extend his discount privileges to 

Now... Fair Trade for Full Dealer Protection sac inna auth priests 

@ Customer respect for the rock-firm value of the Porter- 
Cable product will be enhanced. So will his respect for 
the value of your services. 


Under Fair Trade, you can stock, promote, advertise and 
teach your salesmen the Porter-Cable line knowing that 
you will enjoy the full benefit of your efforts. Because of 


maintenance of the price to which you are entitled: @® Customer confidence that you offer the one best price 


creates Joyal customers. 





We feel that the pricing policy we have always maintained 


° * 
The Five Strong Points will be even stronger under Fair Trade. Dealers in the four 
H states where it was first introduced have welcomed Fair 
of the Porter-Cable Franchise Trade as entirely consistent with Porter-Cable’s national 
1 SELECTIVE DISTRIBUTION — assuring you of operation in merchandising program — a program which, year after year, 
a market with full sales potential. has proved successful, smooth-working and profitable. 
; : @ Thei . s > g > FE: > 
2 UNIFORM DISCOUNT — assuring you of equal selling eir consensus A real step forward in the 


R merchandising of power tools!” 
and profit opportunities with all other Dealers. £ I 


3 DIRECT-TO-DEALER DISTRIBUTION — saving you whole- 


saler, “imitation wholesaler,’’ and jobber markups. 


(Government bids excepted.) CL a Too 
5 AND NOW—FAIR TRADE — with practical benefits to beciie bole 


4 NO DIRECT-BY-COMPANY SALES — insuring your interest 


in major quantity purchases wherever made in your area. 





Dealer, Customer and Manufacturer alike. 














PORTER-CABLE MACHINE CO., 2109 N. SALINA ST., SYRACUSE 8, N.Y. 
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New 


A Self-Service Display for year-’round use 
Free of Charge with Gift-Wrapped Plumb Nail Hammers 


COMPACT! STURDY! STRIKING! 


ORDER NOW THE TOOL MART OF YOUR CHOICE 
ASSEMBLED— READY FOR USE—ONE COMPLETE PACKAGE 


Plumb Tool Mart—PTM-1! Plumb Tool Mart — PTM-2 Plumb Tool Mart—PTM-3 


1 Doz. Autograf Nail Hammers XOANI112 Y Doz. Autograf Nail Hammers XOANII'4 Ya Doz. Autograf Nail Hammers XCNI12 
1 Free Tool Mart Display Ya Doz. Plumb Nail Hammers X81 Y_ Doz. Plumb Nail Hammers X81 
1 Free Tool Mart Display 1 Free Tool Mart Display 


HAMMERS, IN STANDARD \2 DOZEN SHELF PACKAGES, WITH TOOL MART 
DISPLAY SHIPPED AS COMPLETE UNIT IN RESHIPPABLE CONTAINER. 


... 4nd for Extra Christmas Sales oe 


Display Gift-Wrapped Plumb Tools in 
your Tool Department or in your window. 
Order these fast-selling items by catalog numbers to get special wrapping. 
Shelf 
Item Cat. No. Pockage* Item Cat. No. 
Autograf Nail Hammer XOANII'A Y% Dox. Piumb Half Hatchet X2962 
Odagen Foss, Gaagen Nock Plumb Belt Axe with Sheath X682 


ry 1 1 
a sla RON Ya Doz. National Utility Axe X666 


Plumb Nail Hammer x81 % Dor. *Each package will be marked with Christmas , 
Autograf Half Hatchet XAH2 Ys Doz. label for easy identification. 


ee 
= 





PLUMB 









STURDY 
STRIKING 








3 GREAT DISSTON SPECIALS 
FOR THIS CHRISTMAS! 










* PRICED FOR FAST SELLING 
* A FULL MARK-UP FOR YOU 
* PERFECT FOR SELF-SERVICE SHOPPERS 


DISSTON D-95 
HAND SAW 

. with new 

Personalized Medallion 


Here is the masterpiece of Disston 
Hand Saws... supplied for the first 
time with a free, permanently person- 
alized medallion. The owner merely 
sends the original saw medallion to 
Disston in a special envelope packed 
with each saw and in return receives a 
medallion engraved with his initials. 
Pius the most outstanding gift pack- 
age ever offered for a hand tool. Each 
saw comes individually packaged in 
an attractive cellophane-wrapped 





wood-grained box .. . complete with 
colorful gift tag. 

Your selling price $9.95 each 
Your cost $6.63 each 
ee : $3.32 each 


DISSTON 
101 NEST 
OF SAWS 


An ideal gift for the ‘‘Do-It-Yourself’’ 
market. Three interchangeable blades 
and a Tenite plastic handle, mounted 
on a card, with a colorful gift tag. 
Blades can be locked in any one of 
eight positions. Set includes wood- 
cutting blade plus a fine and a coarse 
blade for cutting metal, wood, plastic 

















or bone. 
Your selling price ; $2.95 each 
WP 58 60k tiwaneees $1.97 each 
eee $ 098 each DISSTON 
"Town & Country” 
Best hand saw buy on the market at $3.79 
retail. A real value for the home-owner or 
oe farmer. Sharp, well-balanced, taper-ground. 
a7 ante A 26", 8 point, cross-cut saw, with clear 
aul (¢ a DLSTON lacquered hardwood handle. Four nickel: 
| jue a wn plated screws, one a medallion. 
, Your selling price $3.79 each 
Your cost $2.50 each 
CANADIAN FACTORY: TORONTO 3, ONT. Your profit $1.29 each 


HENRY DISSTON & SONS, INC., 954 Tacony, Philadelphia 35, Pa. 
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eee A COLORFUL ASSET TO YOUR STORE 


Get Higher 
Dollar Volume 


Per Square Foot 
Display Space 








Shown On Display 


“42957 


Proven Fast Turnover 
POWER TOOLS 




















e Drill Press 

° Band Saw ) 

«Table Tilting Arbo" ils 
Circle Saw 

e New Floor Model 
Circle Saw 

e 20” Jigsaw 

e Jointer-Planer 

e Fast Turnover 

Accessories 


oe 











SHOPMASTER, Inc. DEPT. 5ON 
1214 South 3rd Street, Minneapolis, Minn. 


Please send me complete information 
on the Power Tool Department Display. 





PRESENTS A MERCHANDISING MIRACLE 


| 
| 
Here's an opportunity to take a small space in your store and | 
add a power tool department. It includes all basic tools that 
the average home owner and hobbyist need. The average | 
Square foot of space used by this display brings you $30 in Address 
| 
| 
L 


Name ___ o 


retail sales. Ruggedly constructed — yet light in weight. 


Cees cone ce ones cate cs es a eth gua cae cl 
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A Sales-Winning Three From... 


MIGHTy 
HANDY 
Wyteface 


FICE OF THE 









New! MIGHTY HANDY WYTEFACE TAPE 


New ot Handy Wyteface Steel Tapes are 





extra rigid because they are extra wide... 3/4 sel 

inch! On one edge are feet, inches, and 1/16 

inch markings. On other edge are continuous The 

inches (1-120) and 1/16ths. 10 feet long. Pack- 

aged in plastic boxes of attractive design and . 

shape. Offered to you in self-display cartons... (**E 

a most unique and eye-catching tape display! Bos 
Har 
mee 
Ret: 
of y 
pow 
Bra 
plus 
are 
regu 
beca 
whol 


New! FAVORITE WYTEFACE IN PLASTIC BOXES 


K&E’s famous Favorite Wyteface Steel Tapes Tool 











7 * ii 
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New! HANDY WYTEFACE IN PLASTIC BOXES 


You can expect even faster sales from top-selling 
Handy Wyteface Tape Rules! Now packaged in 
attractive transparent plastic boxes, they will 
have even greater consumer appeal than ever 
before. 6’, 8’, and 10’ lengths. New self-display 
cartons show them off to best advantage. No 
increase in price! 


24 

















(25’, 50’, 75’ & 100’) are now packaged in 
octagonal-shaped transparent plastic boxes. Fa- 
vorite Wyteface Tapes feature red foot markings 
repeated at every inch, with black graduations 
and numbers ona white background. New counter 
display cartons show the product off to best 
advantage. 


KEUFFEL & ESSER CO. 


Est. 1867 
New York « Hoboken, N. J. 


Chicago + St. Lovis - Detroit - San Francisco + Los Angeles + Montrec! 
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THE PEck, Stow & WILCOX COMPANY 


SINCE '785 


SOUTHINGTON, CONNECTICUT 


PEXTO 





orice OF THE PRESIDENT 


AN OPEN LETTER TO RETAILERS OF HARDWARE: 


Try to hide from the fact or not, as you like - it’s your competition 
that governs your mark-up; that also is what limits your sales...and you 
know where your competition’s strength comes from (or if you don’t, a 
very small amount of so-called ‘‘research’’ will quickly supply you with 
that information). 

Your continuing to ‘‘pull the chestnuts out of the fire’’ for others isn’t 
going to increase your final net profits. 

Your necessary ADDITIONAL profit can only come to you when you 
sell easier (more profitably) by offering values that the Public is buying. 

The much talked of ‘‘service’’, alone, will not achieve, 

Experienced by years of work in Hardware channels, Rivers Peterson 
(**Pete’’} voluntarily told the Congress of Retail Hardwaremen meeting in 
Boston: *PEXT0 brought the Hand-Tool business back to the requlation 
Hardware Stores,’’ “He repeated that same statement to the Congress 
meeting in Seattle the following year; and ‘‘Pete’’ knew the Hardware 
Retailing situation, 

Because PEXT0 did do exactly that is the reason why today close to 12, 000 
of you have our famous - the original- TOOL BAR, It is the most 
powerful Tool-selling Instrument ever devised, Our Guaranteed Tools, all 
Branded * (Symbol copyrighted) are the very best values available to you, 
plus a sales-policy that is built and carried out for YOUR interests. They 
are not loaded with ‘‘House-to-house’’ canvassing-like selling expenses, The 
regular Representatives of our Wholesale Distributors (firms carefully selected 
because of established policy for selling only to your kind of Stores) is the 
whole selling cost used for getting * Guaranteed Tools to you. 

KES Ask our Distributors’ Salesmen to show you this very best profit-making 
pes Tool offering. Don’t wait. Do it at your first opportunity. Get yourself 


Fa. this profit-help. NOW. 
ings 
st pleting Our Second Century G d 
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NEW 7-TOOL DISPLAY. Features a complete assortment 
of the fastest moving items. Here’s a merchandising 
unit that’s compact, streamlined, illuminated, and de- 
signed to stop prospects and make ‘em buy! 


NEW 3-SAW DISPLAY. It’s illuminated! Spotlights three 
SKIL Builders Saws and essential blades. Becomes the 
center of your builders’ hardware department. 


CASH IN ON SKIL BRAND 
NAME ACCEPTANCE! 
Give SKIL TOOLS front display! 


rf 


dy 2 2 new displays! 
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SKIL profit program 


ALL THESE ADVANTAGES 
FOR QUICKER SALES—GREATER PROFITS! 


Who but SKIL, with the greatest brand name acceptance in the industry, could 
give you all this! HIGH,unit sales with BIG profit margins... Complete 
market coverage with 21 popular tools that embody outstanding sales features 
... All backed by powerful advertising, full merchandising support at poiat- 
of-sale, and FREE display units to sell tools fast! 


Nes new tools to round out the 


best known, best accepted and greatest line of 
power tools in the home shop field! 






New Improved SKIL Belt Sander. 
Only $79.50. New in 
Design, Performance, Utility. 

+ 





New Improved SKIL Saw. New SKIL 36-piece Drill Kit. , New Improved SKIL Saw 
Only $49.50. No other Only $49.95. To boost and Table Combination. 
at this price can match it. Fall and Christmas Sales. Only $89.45. No other 


combination can match it! 





Powerful Advertising Support throughout the fail 21 Fast-Selling SKIL Power Tools 


and winter months in Saturday Evening Post, Argosy, Only SKIL gives you such a complete line... only 
Outdoor Life, Popular Mechanics, Popular Science SKIL gives you 21 ways to make sales and profits. Only 
Monthly, Mechanix Illustrated, Family Handyman; SKIL, the leader in power tools, backs you up with the 
Plus—Free Ad Mats, Radio Scripts, Envelope Stuff- merchandising helps to build your power tooh business. 


ers, Miniature Catalogs. 

MILLIONS AND MILLIONS OF 
SKIL MESSAGES—THOUSANDS 
RIGHT IN YOUR COMMUNITY! HOME SHOP TOOLS 


nas 5 Ge pe Ee 
“gf 





SKIL Corporation, Dept. HA-94 
5033 Elston Avenue, Chicago 30, Illinois 








Please send me complete information on SKIL Home Shop Tools 
and the new FREE displays. 








ee | 





owt” Name 
PULAR = Address 
MECHANICS Piteha SCE eg ve rs 


Made only by SKIL Corporation, formerly SKILSAW, Inc. * 5033 Elston Ave., Chicago 30, lil, * 3601 Dundas St. West, Toronto 9, Ontario * Factory Branches in All Leading Cities 


HARDWARE AGE, SEPTEMBER 16, 1954 27 





Introt 



















You can see the difference in the 
double finished Grade A Hickory 
handles in Warren-Teed Tools. 
Deep stain brings out the rugged, 
perfect grain — buff wax adds a 
smooth, clean “non-slip” surface. 
Warren-Teed handles are safe and 
handsome. They put added sell 
in one of America’s finest lines of 
heavy hand tools. 


Buy and display your 
Warren-Teed Tools in 
packages with handles 
inserted. They are easy 
to stock and inventory. 
Placed “out front” they'll 
boost sales by helping 

to sell themselves. 











1 Grade A Hickory shaped into a per- 
fect handle. 

More 
© Add a smooth stain that penetrates dom 
£. and brings out the natural grain. Saw | 
*) Buff wax gives a sales-appealing 
4 
v handle, 

Cet Z 
iS 


WE TEED 


WARREN TOOL CORPORATION 


Manufacturers of Warren-Teed and Devil railway track tools 
General Offices . . . Warren, Ohio 
Export Division . . 30 Church St., New York 7, N.Y: 
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Introducing — the saw chain they said couldn’t be made... 


FR BUGKEYE 


saw Chain with Insertable Cutters 





Here's the saw chain with many new exclusive features: 
The new Buckeye Sow Chain ... with replaceable, respaceable cutters 






\ 


For bigger sales and profits, offer 





your customers these 
exclusive Buckeye advantages: 





e Cutters are insertable, can be spaced as desired. 

e Cutters can be changed or respaced without tools. 

e Fast and smooth on boring or straight cuts. 

e Double guide tangs give greater stability. 

e Each cutter double-locked in, cannot fly out. 

e Made of alloy steel austempered to proper hardness. 

e Rust resistant, stay sharp longer. 

e Chain lasts longer, built with extra hard, precision fit pins and bushings. 
e Chain has greater bearing area, is stronger and reversible. 

pre sdb aad Sl Sue e One chain carrier for .050”, .058”, and .063” guide’bars. 

three years testing on Buckeye @ Low cost, insert new cutters in original chain. 

Saw Chain. Satisfaction guaranteed. e Chain and cutters made from different alloys, no metallurgical_compromise. 






e Positive driving sprocket, eliminates ‘‘Runoff.”’ 
e Many other features. 


. send for brochure or order sample chain today! 

















; ee ee 7 

| THE FATE-ROOT-HEATH COMPANY : 

| Saw Chain Division, Dept. HA-9, Plymouth, Ohio l 

F.R.H. | Nome a : 
BUCKEYE i | 
co. Address | 

| 

| City ee | 

See Buckeye Saw Chain at the | ( ) Dealer ( ) Distributor ( )Manvufacturer | 
National Hardware Show | | 
Booth $-149 iissepsinte sa adeeb cine enema ‘ 
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DELTA QUALITY 


"$116.54 in Western Region 


MAKES THE DIFFERENCE 





You know the booming ‘‘do-it-yourself’’ market 

especially the enormous need for ‘“‘do-it-your- 
self’? power tools—is the greatest opportunity 
the hardware business, your business, has ever 
had. But have you hesitated because getting 
into the power tool business meant a big invest- 
ment or because you don’t have room for a power 
tool department? 


Then here’s good news. With the exclusive 
DELTASHOP ‘“‘Tool-At-A-Time”’ plan you don’t 
need a big investment, and you don’t need a lot 
of space! For only $112.83 (less than your cost 
for a good power mower) and a little spot three 
feet square (the same spot where you displayed 
your power mowers this summer) you’re ready 
to cash in on power tool profits! 


How “Tool-At-A 


-Time” Plan 
BUILDS PROFITS 


With just Delta’s full-size, precision-built Homecraft 
8” Tilting Arbor Saw, complete with stand and 
motor, for only $112.83, you’re in business. That’s 
because the circular saw is the basic tool of wood- 
working, the one your customers need first, and the 
largest selling stationary power tool in America! 


But because Delta’s Homecraft 8” circular saw and 
stand is Package #1 of the DELTASHOP, you make 
more than a nice profit when you sell it. You also 
make a practically guaranteed prospect for the four 
other tools needed to complete the DELTASHOP 
—jointer, drill press, sander and saber saw—plus 
DELTASHOP accessory sales for years to come, 
and increased store traffic. 


DELTA QUALITY POWER TOOLS 
Another Product by Rockwell 








HERE’S HOW PROFITS 
ADD UP IN YOUR CASH REGISTER : 


Your Ist Sale: 
DELTASHOP Package #1 (8” Tilting Arbor 
Saw and Stand) plus motor. Costs you 
only $112.83 


YOUR PROFIT 
$41.92 


Your 2nd Sale: 


DELTASHOP Package #2 (Homecroaft 
Jointer) Costs you only $34.41 


YOUR PROFIT 
$14.74 


Your 3rd Sale: 
DELTASHOP Package #3 (Homecraft Drill 
Press) Costs you only $40.25 


YOUR PROFIT 
$17.25 





Your 4th Sale: 
DELTASHOP Package #4 (Homecraft | 
Sander) Costs you only $12.29 


YOUR PROFIT 
$5.26 


Your 5th Sale: 


DELTASHOP Package #5 (Homecraft Saber 
Saw) Costs you only $10.47 





YOUR PROFIT 
$4.48 








Your low original investment $112.83 


Your total DeltaShop profit $83.65 








REMEMBER: The DELTASHOP is the only combination tool made 
up of full-sized tools (not attachments). That's why it's the only 
one that gives you the advantages of “Tool-At-A-Time” 
selling! Your investment is small, your profits are big—and 


your opportunity is NOW! Talk to your jobber man today; 


if you don't know his name, send the coupon. 


Visit us at Booth #4, National Hardware Show, Oct. 11th to 15th 


Delta Power Tool Division 
Rockwell Manufacturing Company 
680-J N. Lexington Ave., Pittsburgh 8, Pa. 


Please send me name of my Delta Jobber. 


Name 








Company 





Address 





City County ___ 














Ruwita Clarke 


MEANS BUSINESS! 





HERE'S THE FAMOUS 
CLARKE THREESOME 


EC-8 SANDER 
Fastest cutting 
machine in the 
rental field 





MAINTAINER 
Waxes, scrubs, 
polishes and 
steel wools 
C-5 EDGER 
Perfect for 
those hard- 
fo-reach spots 
Seeeueeceeeaeeeeeeeeeeeeeeeaeeane 
CLARKE SANDING MACHINE CO. 
309 East Clay Avenue Muskegon, Mich. 


Please send me the complete Renta Clarke sales 
plan that will build extra rental profits for me. 
There's no obligation, of course. 


a 





a 








—O—=——— 


——— STATE 











7 The most profitable 
i sales plan in the floor 
~ machine rental 
) field is yours FREE — 
compliments of Renta 
Clarke. The plan 
shows you how to get 
the most profit in 
rentals and sales of 
sandpaper, sealers, 
varnishes, waxes and 
related items. 
Send the coupon for 
your plan today! 





Authorized Sales Representatives and 
Service Branches in All Principal Cities 


larke 


SANDING MACHINE COMPANY 


309 East Clay Avenue °* Muskegon, Mich. 
PIONEERS IN THE DO-IT-YOURSELF RENTAL FIELD 
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Floor Machine Rental Income 
Reaches $7,400.00 Mark 
In Watchung, N. J. 


Rental Department Brings in New Customers, 
Related Sales Make Profits Soar 


WATCHUNG, N. J. — When a floor 
machine rental department in a com- 
munity the size of this small New Jer- 
sey town can show a return of $7,400 
in just one year, that’s news. 

And that’s exactly the achievement 
of the rental department of the Watch- 
ung Hardware Store. In fact, the rental 
department has played a leading role 
in the growth of,the business since its 
organization four years ago. Floor 
space in the store has tripled in that 
period. 

“We keep a complete record on our 
rental department so we know where 
we stand at any moment,” says Frank 
Januzzi, owner. “It’s an amazing story 
of steady growth.” 

Januzzi’s books show that during 
the past year income from renting floor 
machines totaled over $2,800. Sales of 
sandpaper yielded an additional $2,200. 
From sales of floor seal, shellac, steel 
wool pads, waxes and related items 
required by customers, the company 
took in $2,400. Januzzi reports these 
returns do not include additional sales 
of related items bought after the actual 
rentals because his records show only 
those sales made at the time of the 
rentals. 


Credits Clarke Machines 


“There’s no question in my mind 
that much of the success of our rental 
department is due to the fact that we 
rent Clarke equipment,” Januzzi says. 
“We find our customers like to work 





with Clarke machines and that we have 
very few on-the-job difficulties.” 

Each year since opening his busi- 
ness, Januzzi has added to his Clarke 
rental equipment. The store now offers 
four complete rental sets including two 
new Clarke EC-8 floor sanders and five 
floor maintainers. 


Instruction Important 


“We firmly believe it’s important to 
have a sufficient number of machines 
to take care of the traffic we’ve built 
up,” Januzzi reports. “And we always 
make it a point to instruct a new cus- 
tomer in the operation of each machine 
and offer advice on supplies he’ll need 
to do a good job. They appreciate this 
little extra attention.” 

Actually, according to Januzzi, it’s 
the sale of related items and impulse 
purchases that make the rental depart- 
ment doubly attractive from a business 
standpoint. 

“There’s no possible way to deter- 
mine the number of sales we make just 
because we have a rental department,” 
he said, “but we know the volume is 
great. We’ve served regular customers 
and brought in a large number of new 
customers with these machines and 
they keep on doing business with us for 
nearly all their other hardware needs.” 

“T just wouldn’t think of abandon- 
ing this rental business. And I can 
recommend Clarke rental equipment to 
any owner in this field who wants to 
provide a service to his customers and 
build a profitable business.” 
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Six DOUBLE 
END WRENCHES 


Long, narrow bor— 
norrow streamlined 
jows for operations 
in close quarters. 
Chrome plated, 
bright heads. 























Ga » WRENCH 


RACKS 


















e 
are selling more tools! 
- @ Attracting people, promo: i 
minute of the day from the time fiuaheram 
mers, until it closes—this is the job of thes@eye-com 


ing, sales-making display racks. 
_— ‘As displays for dealers, they take but little 

















es space on counters. Dark blue in color, they set “is - 
his busi- oe ee: ra 
s Clarke off the tools to advantage. Of plastic, they are xy ) 

ro . a. sede 
Se light and durable. And they sell sets. on ae 7 ae 
and fiv ee ie le oy 

ae As racks for users, they rest on bench or hang on * or aC) sx 

wall. They present the tools for convenient use. ° (On lalla in” ao 

t a ; yp . ' ai a) WRENCHES 
ortant to ——l oe Te , i 





¢ 
machines | With each of these sets, we supply a rack or a 
pve bass plastic bag. Some users want the bag, others 


e always ae ’ 
new cus- [the rack, Rack or bag is included in the price 


machine 


& ios & Narrow streamlined 
a — wa jows on open end— 








































e’ll need | Of the set. 
-iate this =... . : 
__ | | Write for prices and catalog sheet. Put these 
; $ z 
peed wrench racks to work—and watch sales go up. 
] depart- : ‘ 
business (ai On display at our Booth No. 66, 
— National Hardware Show. 
nake just 
tment,” 
‘olume is 
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r of new six BOX 
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e needs.” - tong pattern 15° 
abandon- modified type. Fiat 
rd I can slender bar—thin 
pment to VLCHEK TOOL co walls—exceptional 
wants to : heel clearance. 
ners an 3001 East 87th Street Chrome plated, 
Cleveland 4, Ohie heads. 
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New 


You can’t miss with this 
NEW B&D ELECTRIC TOOL CHEST 


Includes: 4” Utility Drill, 7 
O drill bits, 3 sanding discs and 
backing pad, polishing bonnet, 
. ° . FOR 
wire cup brush and paint mixer. cypistMAS 


Your customers save $4.29! ONLY.. 


With special Christmas gift wrapper! 























Here’s the brand-new Black & Decker Electric Tool 
Chest—specially designed for Christmas giving and 
Christmas profits! 


It’s the perfect kit to sell to women looking for 
gifts for the men on their lists... and to home 
handymen looking for a really practical home drill 
kit! Packed in a gift-carrying case, this new kit fea- 
tures 4” Utility Drill and 14 hand-picked, most 






oevrerereereeeeer eee eee ee ee eee eeeeeeneeeeee 


New! World's Safest, y 


wet $99.95 


Now you can sell a really safe Saw 
+ Attachment! Designed to fit the 
‘ \” Utility and All-Purpose Drills, 
it’s complete with telescoping blade guard, rip fence, 
biade, and built-in-depth-and-bevel adjustments... 
adjusts to 13;,” deep. 


New! 34” Utility Drill $38.95 


Here’s a 34” Utility Drill 
from B&D, to sell to ad- 
vanced home craftsmen and 
your customers in the light re- 
pair and maintenance fields. 
Drives up to 34” twist drills, 34” wood 
bits, 446” masonry bits, and 1)” 
Hole Saws. 













cial from Bad) 


The perfect drill kit for Christmas selling ... designed right, 
packaged right, priced right for quick turnover and volume sales! 


popular accessories. It’s what your customers have 
been asking for—and now it’s available from B&D! 


And don’t forget—sell this kit, and you open a 
tremendous market for accessories and all the other 
Do-It-Yourself merchandise you sell! Start pushing 
this new Electric Tool Chest now—order from your 
B&D wholesaler! THE BLack & DECKER Mre. Co., 
Dept. H653, Towson 4, Maryland. 


eee weer weer ew eee eee eee eeeeeeeeeeeeeeeeeeense 


Backed by the Biggest National 
and Local Advertising Program 
in Hardware History .. . 





~-. 
aon 


. and reaching out with 54,000,000 im- 
pressions coast-to-coast in your town, sending 
customers to your Black & Decker Do-It- 
Yourself Center! 


Stop in at our Booth No. 87, National Hardware Show 





LEADING WHOLESALERS EVERYWHERE SELL 





Black Decker 


PORTABLE ELECTRIC TOOLS 























For a Good Holding Job 





I¢ you're in the market for fasteners— 


e 
no matter what style, size or quantity—get in yeti y 
, 
touch with Bethlehem. 
Bethlehem Bolts and Nuts are turned out in Maybe you have a bolting 
problem that calls for a fas- 


huge quantities at our fastener plant at Lebanon, tener of special design. If so, 
our engineers will be pleased 


Pa. We make just about every type of fastener to look into your problem, and offer recommendations. 











imaginable, and furnish them either plain or 


galvanized. BETHLEHEM STEEL COMPANY 
BETHLEHEM, PA. 


You'll like Bethlehem Bolts and Nuts. You iis ths Citta cei Citta ita BETHLEHEY 
. are sold by Bethlehem Pacific Coast Steel 
can always count on them to do a good job. Corporation. Export Distributor: Bethlehem STEEL j 


Steel Export Corporation 
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Model AH47 —2 H.P. 17 Ibs. 
With Shroud and Rewind Starter. 


Piper is no other industrial engine on the market 
today comparable to this new Power Products 
engine. It is lighter in weight—more compact in de- 
sign — requires less effort to start — is simpler to 
service than any other industrial engine. The design 
of this engine is the result of adapting to the industrial 
field many of the principles incorporated in the 
nationally known Power Products lawn mower and 
chain saw engines. 


These famous engines were used on over 50% 
of all small rotary lawn mowers in 1953 and by every 


POWER PRODUCTS ANNOUNCES 


a new line of industrial engine 


major chain saw manufacturer who purchased engines. 


The features these engines offered — lightweight and 
easy starting for lawn mowers — sustained perform- 
ance at high speeds and heavy loads for chain saws — 
are combined in the new industrial engine. 


If you make or use any industrial product that 
requires power in the range of 2 to 4 horsepower, it 
will pay you to investigate this engine. It can add 
important advantages to your product. Write today 


for complete specifications. 
Tm 


POWER PRODUCTS CORPORATION 
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GRAFTON, WISCONSIN 





an invitation — 


To Visit Us and See Products of These and 
Other Leading Hardware, Building Supply and 


Sporting Goods Manufacturers 
at Our Booth No. 52 and No. 56 


NATIONAL HARDWARE SHOW 


NAVY PIER, CHICAGO 


ALCOA ALUMINUM SCREENING 
AMERICAN FLOOR SANDERS 
ARROW METAL PRODUCTS 
ATLAS WORKSHOP TOOLS 
BROWN SPEEDY SPRAYER 
BURGESS BATTERIES 
CARLSON & SULLIVAN 
CASCO PRODUCTS 
CHALLENGER HAND TOOLS 
CHANNELLOCK PLIERS 
CHRIS-CRAFT BOAT KITS 
CLING- SURFACE 

CONOLITE 

DeWALT POWER TOOLS 
DOUGLAS FIR PLYWOOD 
DREMEL ELECTRIC TOOLS 
DuPONT TYNEX BRISTLES 
DURO METAL HAND TOOLS 


EVINRUDE MOTORS 

FIRZITE WOOD FINISHER 
FORMICA 

GOLD BOND BUILDING PRODUCTS 
HERBRAND VAN-CHROME TOOLS 
INDESTRO HAND TOOLS 
JOHNSON MOTORS 

KIEKHAEFER OUTBOARDS 
LUFKIN RULE 

LYMAN GUNSIGHT 

MARLIN FIREARMS 

MASTIC TILE ARISTO-FLEX 
MIRACLE ADHESIVES 

MOLLY SCREW ANCHORS 
MORTELL WEATHERSTRIPPING 
MOSSBERG ARMS 

PLASTIC WOOD ' 

PLUMB TOOLS 


OCTOBER 11-15 


POL-MER-IK LINSEED OIL 
PROTO HAND TOOLS 
REMINGTON DuPONT 
REYNOLDS ALUMINUM 
ROGERS GLUE 

SATINLAC WOOD PRESERVER 
SCOTT-ATWATER MOTORS 
SHOPSMITH POWER TOOL 
SOUTH BEND LATHE 
SPEEDWAY PORTABLE DRILLS 
SYNCRO SANDERS 

3-IN-ONE OIL 

UPSON BUILDING SUPPLIES 
U. S. PLYWOOD 

WARREN DADO SAW WASHERS 
WELDWOOD GLUE 

WELLER ELECTRIC TOOLS 
X-ACTO KNIVES AND TOOLS 


MECHANIX ILLUSTRATED 


A FAWCETT PUBLICATION 


67 WEST 44th STREET °* 


NEW YORK 36, N. Y. 
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DO-IT-YOURSELF 
SWEEPS NATION! 


as little as 

3 SQ. FT. 
now becomes Most 
Profitable Part . 
of Your Store! 


’ ‘ Rent AMERICAN au. 











Floor Maintenance Machine with 


‘ . New Floating Action 
bie Rug Dry Cleaning Attachment 














Rents 402... makes Rug Dry Cleaning 
an Easy Do-it-Yourself Job! 





Cash in on 3 Big Benefits! 
1. No more hand-brush backaches! 
2. No more half-cleaned rugs! 

3. Dry-clean every rug in home in 


one day! 


It’s easy to show how the exclusive American floating action brush cleans 
rugs deeply and completely, gives rugs a thorough and safe cleaning that 
hand-scrubbing cannot duplicate. Any woman can wheel or carry the light, 


Kansas City, Mo.: C.B.L., hardware merchant, rugged American ALM-13 from room to room. It’s as simple to use as a 
uses small floor space as a rental department ‘ . . 

for American sanders and floor maintenance vacuum cleaner... does a superb rug-cleaning job with any standard dry- 
machines. He says: “It is by far the best dol- > 

lars-and-cents profit item, foot by foot.” This cleaning preparation. 

wide- ~~ ny” sells $3.40 ap pecashantiee 

we-ins for every $1.20 in rental Sees! i i -Mar casters. Whirling brush floats 
Near Obi. RNS. eat merchant rented Weight of ges rests on —o No ar casters. : gz ' — 
is floor sander 55 times... collected $356.50 : i v ry-cleaning preparation from scattering. No 
in rentals... in the first 64 days! on top of rug Skirt pre ents y & prep i ; 8 
Gettysburg, Pa.: G.N.E., hardware merchant, waste. User stays clean. Easy-on, easy-off attachments instantly convert 
has rented American homeowner type floor . ° . . 

sanders for 12 years. He figures his annual in- machine for all kinds of floor maintenance jobs. 


come Cj =3.960 from oe coon 52.5 —— 
sales of abrasive paper; ,000 from sales o 
wax, varnish, etc.; $1,500 from sales of shel- | S@me Machine Also Does 5 Floor Maintenance Jobs! 


lac, thinners and sealers. 








YOU RENT PLUS—BIG TIE-IN 
Your Customers Know —— SALES! 
Machine . . . with attach- 3 
the Name AMERICAN for dry-cleani an ) 
ment for dry gee - a Rug Dry-Cleaning Pre- 
Big how-to articles in magazines such as ee r rush... polish- arati — = 
Good Housekeeping, Living. Mechanix II- ° se ub b ° re parations. — Floor seals 
nae eae ene 208 3 echanics feature ing or a brush ... . ... Cleaners... Waxes 
merican floor sanders and maintenance 
pom agg made co mae for the conte’ songs 5 ee di ° ~~ —— ... Steel wool... Abra- 
rade ese machines are completely 1 sandin at- ho , . 
modern, practically foolproof, easy to = = ” 8 Sive papers. 
carry, suited to the size of the average tachment. 
room... and strong—plus having the low- 
est maintenance Cost of wv floor acer 
$0. today. ina ition, merican ome- — ee er era eae eae ass 
owner sanders last the longest, produce | The American Floor Surfacing Machine Co. 
the highest profits. Am zin . . ; 
Just like American professional floor sur- a b | $22 So. St. Clair St., Toledo 3, Ohio | 


facing equipment, each rental-type mach- TRADE-IN OFFER! 


ine is backed by $1 years of know-how D Send full details on Rug Dry Cleaning with ALM-13 Main- 














floor sander manufacturing leadership and New, American sanders for home- tenance Machine . . . an opportunity for big rental profits! 
nation-wide sales and service by factory owner use attract more customers and Send latest catalog on the following: 
trained experts. boost your profits in today’s fast grow- 
ing conta matted If yes have an old kK = 
loor machine of any make or age, get : 
5 Year Service Guarantee our Free appraisal at once! Greatest Ft e. 
trade-in offer in history of this 51-year- Oe {3 — 
American homenweer sonions poy «Aad 5- old company now cate made. — nip KJ — 
year guarantee! Find out how we can help you time to replace with new, modern F 
set up your profit-making American rental American sanders, edgers and pol- o> on. of. oO OF. 
department. Ask us to show you more facts, ishers—designed for economical lon 
figures about the way American rentals pay life operation under all conditions! om Ory Cleaning 
off in BIG dollars per SMALL square foot! Write today for your no—obligation 


0) Send 12-page free booklet showing me how to make meney 
in the floor sander rental business. 





appraisal! 


* FREE 





pgs ee 


ee oun i cmameanasilidiiais 

Send today for sam- 
ples of stuffers for SE a a ee. ee ——— 
Promoting rental of 

merican home- Street . sicicaalitipininciaaaa ncaa 
owner floor sand- 
ers “and "all-pur- PERFORMANCE PROVED Wachiénes | Civ State = 

se rug an ’ 

or cleaning ge-= =e WATIQA.WIRE CERVvICE --—-------- ee ee ee ee — 

Machines. - NATION-WIDE SERVICE 4 ‘Meet us at Booth 474—National Hardware Shew 
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STANLEY 


Tie In IRHA ‘Do-It-Yourself’ 
Sell Items POSTed By Stanley 


Saturday Evening Post Ad Features 
New Tool Board In Do-It-Yourself Issue 


Stanley’s going all out to help you put across the 1954 IRHA Do-It-Yourself 
Promotion with page ads in the October 2 issue of the Saturday Evening Post, in 
October Better Homes and Gardens, Sunset, Popular Mechanics and Popular Sci- 
ence, and in November Home Craftsman and Home Maintenance & Improvement. 




















The Tool of 1,000 Cuts 


Recently enthused over in a BETTER 
HOMES and GARDENS article enti- 
tled, “The Tool With Built-In Experi- 
ence”, this Stanley Handyman Electric 
Router has just been boosted to a rat- 
ing of 2 h.p. and 22,000 r.p.m. 

The drills 
small spac 
the IRHA 
issue of the 
drill and tl 
driver shor 
loaded wit 
ideal prom 
ful by a k 
hardware s 


This versatile beauty could well be 
called “the tool with built-in sales”. 
Unit ad in IRHA section of Do-lt- 
Yourself POST sells this router. It's also 
advertised in Better Homes and 
Gardens, Home Craftsman, Home 
Maintenance & Improvement and 
Popular Mechanics. Show it and sell it. 























You've heard about the featured items 
already: Our new Tool Board which 
retails at $59.00 complete with hooks 
and 33 fine Stanley Handyman Tools. 
Then there’s the same 2’ x 4’ board, 


: ; ; - Made by ‘ 
with the hooks but without tools, priced ¥ sid POPUTA roles 





ULAR a uality t 
at $5.50 retail. These are shown and Ss tANICS -_ thes 
— in the POST and BETTER Ask your wholesaler about this splendid The autor 

OMES ads. Stanley Electric Tool Display Mer- and the ea: 


make then 








Order this new Stanley double-barrelled 
sales package today. See your whole- 





chandiser. It shows and sells 3 electric 
drills, 2 routers, a plane and a saw. It’s 


work. 


saler. The set with tools is Unit No. 896. a counter, island or window unit 42’ Show the 

Without tools, the board is packed with See Stanley Tool Board in these x 17” x 28”. It’s a set-up with get up by side. T: 

hooks in sets of 3. Ask for Unit HBT-3, magazines ... your customers will. and sell. Get yours. and displa 

THE STANLEY WORKS © NEW BRITAIN, CONNECTICUT HAR 
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Promotion See Stanley Hardware 


By ‘Yankee’ ! 


“Yankee-Handymane 


Drill and Driver 
Point Up Sales 





The drills and drivers displayed in these 
small space merchandisers are featured in 
the IRHA October 2nd Do-It-Yourself 
issue of the Saturday Evening POST. This 
drill and the popular priced 133H screw- 
driver shown below are fast selling items 
loaded with handyman appeal. They're 
ideal promotion items too, proved success- 
ful by a long record of steady selling in 
hardware stores from coast to coast. 





Made by “Yankee” with over 70 years of 
quality tool making experience, these fine 
tools are built by craftsmen for craftsmen. 
The automatic action of built-in spring 
and the easy-to-use, one hand ratchet drive 
make them unbeatable for drill and drive 
work. 


Show the two display merchandisers side 
by side. Tied together by use, advertising 
and display — they'll sell together. 


Stanley Ranch Craft (R) is featured 
prominently by the builders of the model 
home shown on the the cover of the 
September Better Homes and Gardens. 
Used here in the fascinating kitchen of 
this dream house, Ranch Craft is a ver- 
satile new cabinet hardware design by 
Stanley that brings a fresh breath of out- 
doors to modern indoor decor and 
in any room your customers choose to 
use it in. 





n BH&G Dream House — 






RUSTIC IRON SOLID BRASS 





ALUMINUM CHROME 


Other Stanley Cabinet Hardware includes 
full lines in Rustic Iron, finished in 
antique black or copper, Solid Brass, 
Aluminum and Chrome. Typical 
examples of each are shown here, but 
for full details and complete freedom 
of selection, send for the new Stanley 
Cabinet Hardware Catalog. 12 pages, in 
three colors, describe every item. Write 
Cabinet Hardware Division, 108 Lake 
St., New Britain, Conn. It’s free, of 
course. 


Another Item Featured In the 
"Home for All America” 


Here’s an item most closets need. This 
bright display uses only 1412” of space to 
show the sizes, uses, and ease of installation 
of Stanley Closet Bars. Get yours now. It’s 
free when ordered with at least a dozen bars 
of one size (18”, 30”, 48” & 72”, all adjust- 
able) or 2 dozen each of two sizes. Your 
wholesaler has it, or write Stanley Hardware 
for data on Closet Bar Display No. DB7020. 





HARDWARE @ TOOLS @ ELECTRIC TOOLS © STEEL STRAPPING © STEEL 


HARDWARE AGE, SEPTEMBER 16, 1954 


Al 








Fee. Make Your 


« Present Tub a 


SHOWER ENCLOSURE 





[louse Dreaulifu 
Packaged ¢ Priced for VOLUME SALES! 





SHIPPED IN ONE CARTON —READY TO INSTALL — Add new Comfort 

GLASS PANELS COMPLETELY ASSEMBLED! And Conventence 

1 

EFFECTIVE OCT. 10, 1954 Now —yow can cash in on the biggest demand item at Lowest Cost! 
Now, with the BEAUTI-DOR, jo# can 


of the year for the bathroom — BEAUTI-DOR — the 
4: Tub Enclosure designed for the gigantic Billion Dol- modernize your own bathroom with the 
Nationally* lar DO-IT-YOURSELF market! Anyone can make same up-to-the-minute styling featured by 
America’s leading architects and building 





Advertised their present bathtub into a glamorous shower en- coceractocs! 
List Price closure in 30 minutes or less — you can sell BEAUTI- ee ee en 
DOR over your counter, as it comes to you, com- transforms your present bathtub into a 











pletely packaged in one easy-to-handle carton. No in- beautiful shower enclosure sparkling, 
Dealers’ $ 90 ventory problems. No wonder sales ‘are so fabulous translucent glass framed in gleaming alu 
Price a profits so great! minum. 
This means new bathing luxury without 
SOLD ONLY THROUGH drafts or sudden chills. No blowing, cling 
ing shower curtains. BEAUTI-DOR is 
WHOLESALERS 7 splash-tight—no pools of water to mop; no 
eabedtOn wet slippery floors; no curtain to hold 
’ dampness. 
Nationally advertised — supported by effective So Easy to Install 
point of sale aids — streamers, folders, news- you CAN po it W720) 01:3) 4 Oa 





paper mats, counter cards. PLUS the terrific 





BEAUTI-DOR counter demonstrator—an actual 7 
aluminum and glass scaled model that shows BEAUTI-DOR comes com- |) 
your customer in seconds just how easily pletely assembled with the | 
BEAUTI-DOR installs. Takes only a small 5” x glass already installed. 4 





Everything is included for 





18” space on your counter — gives you the way instant installation on ony 4 — 
to make a big 33 1/3% profit from every sale! 5 ft. wall to wall recessed 
P . . t . tub (57° to 60"). (Cannot |. Attach side 
*Prices slightly higher west of Rockies. be used on corner or leg jambs te walls. 


style tubs with rounded 
ledges). 





ATIO 
MAROWaR, wan Exclusive 7/32’ glass 
SHOW pattern, rust-proof, highly 


Coo - it - For - Yourself er »rite Maki ™ $-414 ing: Height overall S91." 





2. Secure bottom 



































SHOWER ENCLOSURES, INC. 1227-H West Devon Avenue, Chicago 40, Illinois rail te tub with 
1 Door panels open from mastic. (ne drill- 
; Yes, I want the complete story about BEAUTI-DOR. either end. Glide silently vs Inte tub.) —_-— 
\ 0 I am a dealer. My wholesaler is and easily on double over- 
— a _ —— ON, boll 
——— aring rollers. 
! 
Cc = 
1 Address = ASK FOR BEAUTI-DOR ot S 
e etter e t ’ 
| Building cenile, Nesteewe 
1 Address___ Tile and Plumbing Supply 3. Slide dears 
| Stores, or write: inte position. 
0 I am a wholesaler. Rush me SHOWER EN 
your wholesaler proposition. City. State. CLOSURES, INC. 
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BUTTS 


¢ 


When you sell high quality Griffin Butts you 
produce a satisfied customer ... and satisfied 
customers mean repeat business. Griffin Butts 
@re produced from fine steel, carefully rolled in our own mill 
and finished by experienced craftsmen. 
~The entire line of Griffin fine builders hardware is designed 
‘to help you—by offering the best to er customers. 


a ay j DOOR NEEDS THREE 
| A B AR) iG RI FFIN fi ont COMPANY 
ub FFIN poy 


ERIE © PENNSYLVANIA 


REPRESENTATIVES 


AVI c. L. Lewis R. F. BEVERS H. C. GLOVER 
wie 7.6. oo. 2450 17th St. 4524 East 60th Street 2611 Garrison Bivd. 
Chicago 26. Iilinois San Franciseo 10, Calif Seattle, Washington Baltimore 16, Maryland 
WA N 
GEORGE A. GREGG C5ee ©. ouueen 6 Sone L. G. FULLER ROY L. ROGERS 
17134-6 Wyoming Avenue Atlanta, Georgia P. O. Box 2113 1620 Garfield Street 
Detroit 21, Michigan E. 4. FARRAR Jackson 5, Mississippi Denver 6, Colorado 


averen & EDDY INC. Room HARVEY D. RUSH & SONS W. C. MEIBAUM & CO 
ieee Semrans 5 Broad Street 2nd Unit Same are Bidg. 4638 Nichols Parkway 6954 Oleatha Avenue 
Boston. Massachusetts Dallas 2, Texas Kansas City, Missouri St. Louis 9, Missouri 
| el 
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FOR THE BOTTOM OF 


Overhead type Garage Doors 













CUSHIONS... SEALS... 
PROTECTS GARAGE DOORS 


Genuine StanStrip cushions door 
closing, acts as a weather seal, 
prevents wooden base of door from 
rotting or becoming scarred and 
splintered. On heated garages, 
keeps heat in... cold out. Saves 
money .. . pays for itself. 














LASTS FOR YEARS 


Special ingredients have been added to 
StanStrip’s live rubber compound to assure 
long life and trouble-free service. 





Help 
BIG VOLUME PLUS 40% MARGIN 


Sales tests in selected markets show that “to display Builders 








StanStrip is to sell StanStrip”. Every box is a self-contained for new | 
counter display with full installation instructions. Every more per 
; es , 

sale results in a satisfied customer. StanStrip is easy to install on an easy a 

any overhead type garage Sch ‘ 
Write today for complete information and price list. door of wood construction. If lage’s 
your customers can drive a finishes. f 
nail, they can install StanStrip. P 
, lock desi 
builders t 


Ihe Sitandued Feoducta Co, \ 





ways: wi! 

SERVICE DIVISION ings —wi 

2130 W. 110th St., Cleveland 2, Ohio Benefit 

di 
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Wide variety of SCHLAGE designs 
increases lock sales to builders 


Dn ee 


Help builders personalize 
their homes 


Builders are constantly searching 
for new ways to give their homes 
more personality. You can provide 
an easy answer to this problem with 
Schlage’s variety of lock designs and 
finishes. Schlage’s wide selection of 
lock designs makes it possible for 
builders to give homes different, dis- 
tinctive doorway treatments. This 
means sales for you because you are 
helping builders sell their homes two 
ways: with individualized lock styl- 
ings—with famous Schlage quality. 


Benefit from Schiage’s advertising 
directed to this market! 
Schlage’s supporting national ad- 


vertising is designed to help you 


get a greater share of the profits in 
selling builders. Through leading 
builder and consumer publications 
Schlage is creating a demand for 
individualized lock stylings. This 
means increased profits from selling 
Schlage, because only Schlage can 
meet this demand! 


Stock a wide selection of Schiage designs 
—Ccapitalize on Schiage’s many advantages 


Stocking a complete line of Schlage’s 
beautiful lock designs, attractive 


finishes, and large escutcheons, will 
enable you to offer builders in your 
area a wider variety of different lock 
stylings. The use of in-store displays 
and lock samples will help you de- 
monstrate how Schlage is one of the 
most economical ways builders can 
add saleability and individuality to 
their homes! Call your jobber today 
to learn in detail the many ad- 
vantages of carrying a complete line 
of Schlage Lock designs, finishes, 
and escutcheons. 


“THE WORLD’S MOST IMITATED LOCK”: 


SCHLAGE LOCK COMPANY 


SAN FRANCISCO 


NEW YORK VANCOUVER, B.C 





“It breaks where you want it to break!” 
























says R. R. RAWSON, owner 
Princeton Hardware Co., 
West Pullman, Ill. 


“Brand ‘C’ was far easier to cut than any of the 
other three I tried,”’ said Mr. Rawson. He had just 
finished testing four well-known brands of single- 
strength window glass. These brands were identi- 
fied only by letters—A, B, C and D. After trying 
several cuts on each, he picked “‘C”’ every time! 

“C” was L‘O-F. And more than 9 out of every 
10 dealers who took this “blindfold test’ picked 
L:O-F. 

L:O-F Window Glass is easiest to cut into big, 
little, angled or curved pieces. As a matter of fact, 
Mr. Rawson cut a )%” strip off one side, and got a 
straight, clean break! 

L-O-F cuts easier because it’s annealed more 
slowly, more patiently. That makes it less brittle 
and more “even” in structure—so it’s a safer buy 
for your customers, too. 





TRY THE 
‘BLINDFOLD TEST’ 
YOURSELF! 





Cut L-O-F first, last, or in-between the other 
brands. Run any kind of a cut you want. 
You'll see why you have fewer bad cuts, less 
waste and more profit with L-O-F. 

Call your nearest L-O-F Distributor. These 
local businessmen are listed under “Glass” 
in the yellow pages of phone books in many 
principal cities. And send for your free 
booklet—“For Greater Profits in Window 
Glass”. 

Write Libbey-Owens-Ford Glass Co., 608 
Madison Ave., Toledo 3, Ohio. 






a 
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NeRGe mand DAY 


Tame aacadimigom all types of weather 


: of the 
single- 


identi- 
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of fact, 
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d more 
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Storm-Proof 


| : When day is done — for a safe “good night” 


and many tomorrows you can depend on i h No. 55 


Storm-Proof Hardware to guard valuable a B Storm-Proof 
livestock and equipment from seasonal ees Se ee Junior 


storms and other destructive elements. re | q Hanger 


The sliding door takes on real accelerated 

action when you install these hangers equip- 

ped with friction-free, roller- bearing wheels. 

Doors glide open and closed without strain Storm-Proof 
or effort Rail 


Note the Storm-Proof 
Rail illustrated which is 
especially designed ta 


serve the hangers with 


a rigid, perfect tread A No. 77 
large protecting hood Flexible 
snow, ice or ony kind of Storm-Proof 
obstruction such as Door Hanger 


leaves, birds’ nests. etc 


keeps the track cleor of 


ES 


MANUFACTURING COMPANY 


STERLING * ILLINOIS 
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There's more 
sales appeal in 


The fast-selling features of the Harcraft line 
appeal to home owners and home builders on 
sight. The distinctive design and fine chrome 
finish of Harcraft Centersets, Swingspouts, 
Laundry Faucets and Adjustable Showerheads 
mark them as high quality products at first 
glance. But sales appeal is not entirely a 
matter of sight. Harcraft fixtures appeal 
because they’re built to last. They’re precision 
machined from non-porous virgin extruded 
brass of high tensile strength, with com- 
ponent parts joined by a special silver 
welding process that makes joints as strong 

as the body metal. Harcraft fixtures appeal to 
plumbers because they’re easy to install 
and priced to sell. If you’re looking for 
high quality fixtures with high sales 
appeal, Harcraft is the line for you. “od 


quality fixtures 



















Wall Type Swingspout in sparkling chrome finish, 
@¢" center is standard, 85s" and 9%" spout available. 
Adjustable Showerhead, corrosion resistant 
chrome plating, double lead thread gives 
quick adjustment from needie spray to full 
flood rinse. 


Centerset fixture; uniform machined 
threads extend the length of the 
shanks. Available with aerator or 
strainer and pop-up. 


A variety of angle stops availabie 
peat Bball 0 


tuoe iy 








Competitive 


prices 





DIVISION OF HARVEY MACHINE CO., INC. a RASS 
TORRANCE—LOS ANGELES, CALIFORNIA 
REPRESENTATIVES IN ALL PRINCIPAL TRADING AREAS 


An independent producer of aluminum extrusions in all alloys and all sizes: special extrusions, press forgings, bar stock, forging stock, 











tubes, impact extrusions, aluminum and brass screw machine products and related pr« ducts. 


18 HARDWARE AGE, SEPTEMBER 16, 1954 

















Edwards ¢ 
sensitive 
will set 





HARDWARI 





ated products. 


R 16, 1954 


Everybody's a prospect! 


WEW EDWARDS 
|HOME FIRE ALARM 


for existing homes..anyone can install it. only *19.95 


FREEDOM FROM FEAR OF FIRE... 
FOR EVERYONE 


Now sell fire protection — something needed by every 
person who enters your store. Tell your customers 

that 300,000 American homes had fires last year, that 
5,000 people died from fire — over a thousand of 
them children under five years old. Explain to them that 
in most fires it’s the first five minutes that count. 
With this $19.95 fire warning system a life, a home can 
be saved. It’s made and guaranteed by Edwards, 

world leader in fire alarm equipment for schools, 
hospitals, industry... since 1872. 








Dramatic demonstrator-display... 
sure-fire sales-getter! 














Makes it easy to show your customers how Edwards 
Home Fire Alarm works. Hold a match under a detector — 
they'll hear the loud, clear alarm. Explain to them 

that detectors set off alarm at 140° F. Show them how 
they can also test the system any time by just 
pressing the test button. Order your display now. 


Edwards detectors are so 
sensitive a lighted match 
will set off the alarm! 


e System needs no adjusting or servicing 


Completely automatic, electric — permanent 


Uses no current when not in use 


Entire signal unit mounts behind decorative aluminum plate 


e Nationally advertised in Better Homes & Gardens, 
House & Garden 





Catalog +F-200 Complete signal unit, 


patna ag eo a $19.95 So simple your customers can install it themselves. 


Flush model for new home builders, Run wire along wall, screw detectors onto ceiling, signal unit 
Catalog +F-100. $19.95. onto wall. Then just connect detectors and plug it in. That's all 
Ask your wholesaler or write for details. 


WARDS NORWALK, CONNECTICUT 


IN CANADA, OWEN SOUND, ONT, 
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Doubled National Advertising, 
Promotion and Publicity 


in Saturday Evening Post and 
other national magazines, 
newspapers from coast to 
coast, radio in selected markets 
—to bring customers to your 
store... keep them coming back. 


ep) xe 


’ 


Pt 


~ MOST POWERFUL 


PROMOTIONAL PROGRAM 


ori 


New! Free! Eye-Stopping 
Moving Display 


Every customer will see this 
sensational 4-color motion 
display with a moving arrow— 
sellson sight — adds eye-appeal 
to your store. Write for your 
free moving display today. 





TP Or es 
ner Me 





Big Contest Coming ! 
Win New Truck or Paris Trip 


Grand prize is choice of new 
"65 Chevrolet Truck or a 
London-Paris trip for two via 
TWA with all expenses paid. 
Many other valuable prizes. 
Watch for details. 





Su 






6. N. CouG 


Sales Aids Galore — Catalog sheets, envelope stuffers, banners, ad mats, ad allowances, many others. 
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SUPER ACTION LIQUID 
for Oil and Kerosene Units 
Guarantees more heat per gallon of fuel...cleans out 
soot, rust, sludge, gum. . . reduces cleaning and repairs .. . 


checks oily odors... helps clear out clogged fuel lines... 
lengthens life of heating unit or system! 


SUPER ACTION POWDER 
For Coal and Wood Units 


Guarantees more heat from coal and wood... cleans out 
dangerous, heat-stealing soot...cuts cleaning and repairs 
... helps prevent chimney fires and coal-gas explosions . . . 
each application in an individually-packed envelope! ... 
lengthens life of heating unit and system. 


CASH IN ON COLD WEATHER WITH CHIMNEY SWEEP! ORDER TODAY. 
ythers. 6. N. COUGHLAN COMPANY, West Orange, N.J. * Manufacturer of Notionally-Advertised Process 33, De-Moist, Easy-Aid Oven Cleaner and ‘Cops’ Copper Cleaner 
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You have what 
when you feature famous 


a 






1. So easy to wash clean. 


@ Surveys show more women want this advantage than any 
other. They like the way sticky foods slide right off the 
smooth, non-porous surface of PYREX Ware. 





\\ ly, 
| ‘ 






Cook, serve, store in same dish. 


@ Women like the way PYREX Ware saves time and dish- 
washing. They've found foods cook faster, too—brown more 
evenly. And they can see what's cooking! 









Strong, durable—never shows wear. q 


@ Any user can tell you how wonderfully strong and durable 
PYREX Ware is—and how it keeps that clean, brand-new 
look even after years of the hardest everyday use. 





Eis 


Get a steady flow of profits 
from these favorite PYREX Ware items! 


OU have exactly what your customers 
want in these—and many other—PYREX 


faithful stand-by of millions of families. 


With the heavy cooking season coming on, 








CORNING GLASS WORKS ° 


52 


Ware pieces. And that can mean a lot of 
money to you! 

Let your customers know your store is local 
headquarters for nationally famous PYREX 
Ware. Display PYREX Ware prominently and 
watch it sell on sight. Remember—it's 
America’s Number One Gift, as well as the 


now's the time to check your stock. In addition 
to PYREX Flameware and Ovenware shown 
here—be sure you have a full line of PYREX 
Bakingware, Colorware, and the popular new 
Dinnerware. Order from your PYREX Ware 
distributor and keep those steady PYREX 
Ware profits coming in! 


CONSUMER 
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Flameware 
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Ovenware k 
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HARDWAI 
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customers want... 
PYREX Ware! 











Flameware Saucepan. 2-qt., $2.75; 1'/-at., Flameware Flameware Teapot Flameware Percolator 


$2.50; I-at., $2.25. [7 oa 6-cup, $2.25 9-cup, $3.95; 6-cup, $3.45; 4-cup, $2.75 
ve" ’ 


am 





Ovenware Knob-Cover Casserole. 2-qt., $1.00; 
I'j-aqt., 89¢; 1-qt., 79¢. 


Ovenware Utility Dish. 


Ovenware Oven Roaster. 
3-qt., $1.39. I'/n-qt., 69¢ 


Prices shown are retail. 





Ovenware Round 












Cake Dish 
a - uu. 3 
~ ee tg Quennnes Ou Cite 8'% inches, 59¢. : —, anes ng 
Owl oer Absigg (plain). 8! inches, 39¢ ie eins A 
1-qt., 1'/2-qt., 2'/2-qt $1.39. 16-oz., 59¢; 8-oz., 29¢ 











Full-page ad kicks off heavy 
cooking season this month— 
sends customers to you! 





ae ES | 


@ Over 35 million shoppers—including your own best 
customers—will be seeing all the PYREX Ware items 
shown here advertised in the October issues of LADIES’ 
HOME JOURNAL, BETTER HOMES & GARDENS, 
and FAMILY CIRCLE magazines—out this month. Tie in 
by putting a reprint of the ad beside a prominent display 
of PYREX Ware and watch your sales increase! 





PRODUCTS DIVISION - CORNING, N.Y. 


“PYREX"’ is a registered trade-mark in the U. S. of Corning Glass Works, Corning Y 


HARDWARE AGE, SEPTEMBER 16, 1954 53 















wherever there’s a 





refrigerator ii oe eee aan 








you have a ready-made market for Valley Forge Creations! Think of it! 


15 million refrigerators now in use—14 million new ones every year— 


and Valley Forge offers you 3 hot new space savers which make every 


single one of those refrigerators extra useful to the housewife! Don’t 


miss this chance! 


... you have a real opportunity to sell 





NOT 1...NOT 2...BUT 3! 





VALLEY FORGE CREATIONS 
all beautifully packaged to move fast 


ltem 207P—Unbreakable REFRIG- 
ARRANGER—6 polyethylene con- 
tainers, 6 transparent snap fitting 
lids in a bright, zine-coated, heavy 
metal rack. Entire set slides into 4 
inches of shelf space—saves the equiv- 
alent of one cubic foot of refrigerator 


space. Youcansell these like hot cakes! 


Item 301—FREEZARRANGER — 
2 heavy, bright-plated, rust-resistant 
slide-easy trays, each with five com- 
partments for holding frozen food 
packages upright. Trays stack one on 
top of the other, hold ten packages 
in only 6 inches of shelf width. Lets 
housewife FILE packages neatly, 
conveniently. An easy seller! 


Item 203P—Unbreakable RE- 
FRIGARRANGER Container Set 
—3 polyethylene containers with 
transparent snap fitting lids .. im 
two-way seller: they fit the door 
shelves of modern refrigerators; they 
fit all Refrigarranger trays. Sell them 
for shelf-in-door use. Sell them as 
replacements to over a million 


REFRIGARRANGER owners. 


MADE TO MAKE REFRIGERATORS MORE USEFUL 


Backed By Solid Sales Promotion Program 
Write NOW for complete information, price lists, etc. 


VALLEY FORGE CREATIONS, INC. 


211 West Front Street. Media, Vennsyvivania 
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smart wastebaskets 





























DECOWARE presents two striking patterns on these 
distinctive wastebaskets. Palomino, with its galloping stallions 
against a black background, and Philodendron, with graceful | 
leaves on simulated Madagascar straw, add the right note of 
smartness to living room, boudoir and den. The DECOWARE 


name stamps them as sturdy, durable —and popular. 


 » 








610 —PHILODENDRON ON 
MADAGASCAR STRAW 
PS STRAW BACKGROUND 






ble RE- 
ainer Set 
ners with 


lids... A PENSIONS AND PACKING SPECIFICATIONS 


the door PALOMINO AND PHILODENDRON 
tors; they 


Sell them TOP BASE HEIGHT 
them as §'* 8% : 9% x 6'%e , 12% 
a million 

yners. 








ed nested, 12 of one design and background 610 — PALOMINO 


per carton. Weight: 17% lb. BLACK BACKGROUND <i 
PAX 
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More people buy SWING-A-WAY “gs 
products than any other —< 
ice CRUSHER brand because they have con 2" 
(Cr found that SWING-A-WAY |.) aan 
| bla Sir ut 
i me 
yet costs less. Bu) =~ 
— 
advertise, = 





promote 





the sales leader! 





FIRST IN SALES BECAUSE IT’S FIRST IN VALUE! 


SWING-A-WAY MFG. CO. + 4100 BECK AVE. + ST. LOUIS 16, MISSOURI © IN CANADA: FOX AGENCIES, PORT CREDIT, ONTARIO 
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Baer 575 


DELUXE sparkling chrome-plated, 
upholstered step stool featuring curved 
back and rubber-matted 

non-slip steps. In red, 
blue, yellow, green, 
black, and white. 

List Price $13.95 


#$70 (same without back) 
List Price $9.95* 








Rar 540 


FAMOUS budget-priced, chrome-plated 
upholstered stool —@ sure fire 
promotien leader! Steps fold 
under seat easily, securely 
In red, blue, yellow, 
green, black, and white. 


List Price $8.45 
















Sa 


$50 


BIG DELUXE chrome-plated 
tubular steel step stool with 
extra large upholstered seat 
and back — sturdy wrap- 
Ground seat frame and 
rubber treaded non-slip 
steps. in red, blue, 
yellow, green, black 
or grey plastic 
upholstery. 

List Price $12.95* 








WAGON TABLE WITH SHELF is a streamlined 
chrome utility table on wheels that doubles 

@s a modern serving wagon. 
In red, yellow, and 
grey mother of pearl. 
List Price $23.95* 


#15 
(same without shelf) 
List Price $16.95* 





ar 115 


DROP LEAF WAGON TABLE makes handy breakfast 
nook table as well. Laminated 
plastic top is heat and stain 
resistant. In red, 
yellow and grey 
mother of pearl. 
List Price 
$26.95* 


#120 
(same with shelf) 
List Price $33.95* 












Ser 258 


BATH STOOL in gleaming chrome has a one 
piece hardwood seat covered in 

colorful plastic. In rose, 
peach, blue, yellow, green, 
black, and white. 
List Price $6.45* 








San RB 


HIGH CHAIR has plastic upholstered 
built up seat and back. 
Chrome-plated tubular steel 
construction means 
rock-ribbed safety. 
In red, blue, yellow, 
\ green and grey. 
} List Price $18.95* 











ve YOU shopped America’s Fastest-Selling Kitchen Convenience Line? 
''S VOLUME SALES YOU’RE AFTER CONTACT YOUR JOBBER NOW! 


GILTON 


MANUFACTURING CORPORATION jeunes 








Sgr 7 


YOUTH CHAIR means volume sales 
in the “‘too big for high chair, 

too small for adult chair" 
market. Built up, uphol- 
stered seat and back. 
In red, blue, yellow, 
green, and grey. 
List Price $9.95* 
























RUBBER-TREADED BOOSTER 
superbly made with full ¥,"" 
steel tubing. Stands 10'/,"’ 
high. Individually pack- 
ed K., D.,*12 te a 
master carton, Con- 
not be equalled 

at the price 

Ebony finish 

$1.25 NET 


Gleam: 
335 Mer 





CHROME METAL 
PRODUCTS OF 
DISTINCT) 


*Prices slightly highe: 
west ef the Mississippi 





cy 


145-58th STREET, BROOKLYN 20, N. Y. 





around 
the clock 
profits with... 


SILEX 


housewares 


handyhot 


appliances 





A SILEX 
8.12 & 16 
cup carafes in 


Cundlelight Service 


B HANDYHOT 
ELECTRIC 
JUICITS 


Aoprcved SEPT 


Sunkist 
i Svour bi 
and Octo 
fom) | 4 D4 your mind 
Aiken Electric you have 
quick to se 


Coffeemaker Set 
a popular 


D SILEX 
Shins Soinrdi Every 


and Assortment 


E SILEX 
Individual 


Coffee by Your 


Cendlelight’’ Sets 


Galva 


F HANDYHOT when yo 


Portable Electric / confidenc 
Clothes Washers They bu 
J&L V 

G HANDYHOT Piealth: 
Deluxe 


for com 


Travel lrons 


help or i 
H HANDYFREEZE 


Electric !ce 


Creom Freezers 


THE Fait 4 CO., HARTFORD 2, CONN. 


AND CHICAGO ELECTRIC DIVISION, CHICAGO 38, ILL. 
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SEPTEMBER—Sign of Libra the Balance 


If your birthday falls between September 24th 
and October 23rd . . . you work carefully ... 
your mind works logically and accurately . . . 
you have foresight and intuition . .. you are 
quick to see the sound business logic in handling 
a popular Galvanized line like J&L Ware. 


Every monthisa PROFIT-SIGN 
with J&L Galvanized Ware 


Your Customers Know and Buy J&L Ware... 


Galvanized ware moves better and profits are more satisfactory 
when you stock a line with an accepted name like J&L. People have 
confidence in the J&L reputation for quality and sturdy service. 
They buy it when they see it in your store. 

J&L Ware is priced to cover the big volume market . . . and yield 
a healthy profit to the hardware dealer. Ask your Hardware Jobber 
for complete information. Call him today. If you need additional 
help or information write direct to J&L. 


Sones ¢ Laughlin 


STEEL CORPORATION — Container Division 


405 Lexington Avenue, New York 17, New York 
Galvanized Ware Plants: Toledo, Ohio, and Atianta, Georgia 
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Sensational New Insulated Stopper with Pouring 


fe >THERMDs. 


BRAND 


\ 


It’s new! It’s different! It’s better! It’s the most excit- 
ing news about vacuum bottles in years! Never before a 
stopper like the amazing new Polly Red Top insulated 
stopper. It’s a new idea in bottle closures developed by 
“Thermos” engineers. And it’s exclusive with ‘““Thermos” 
—found only on all ‘‘Thermos’”’ quart and pint size 
vacuum bottles. Polly Red Top not only brings to 
vacuum bottle users all the advantages shown on these 
pages, but the new ‘“Thermos” Pouring Lip means easier 
filling and pouring. No spilling! No dripping! No waste! 
All at no extra cost! 

To you this means brand new markets, new business, 
the greatest sales potential in vacuum bottle history. 
Cash in! Order Thermos brand vacuum bottles now with 
the new Polly Red Top Stopper and new Pouring Lip! 

(P.S. Polly Red Top is now also on all Icy-Hot, Keapsit 
and Holtemp brandsof vacuum bottles—quarts and pints!) 


Wyn 
TL 


















PATTI 


THE AMERICAN THERMOS BOTTLE COMPANY » NORWICH, CONNECTICUT 
Thermos Bottle Co., Ltd., Toronto - Thermos Limited, London 
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Lip now on all 


QUART AND PINT SIZE 
VACUUM BOTTLES 


@New kind of stopper made of 
Polyethylene! Easier to insert, easier 
to remove! 


@New type of construction keeps hot 
things hotter, cold things colder! 


@Unlike ordinary stoppers, it’s 
leak-proof! Foods or liquids can't 
escape! 


elt won't pop out! 
eWon't absorb food odors! Won't stain! 


eNew Polyethylene pouring lip for 
easier filling and pouring! 


oExclusive with “Thermos” quart and 
pint size vacuum bottles! 


eAll at no extra cost! 
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now 180 sq. in. larger at no extra cost. 


Now .. . All-Luminum Products, originator of the folding aluminum 
table . . . adds a NEW DIMENSION—the Comfort Zone—the vital 3 
inches of width that provides needed space for serving dishes, utensils, 
etc., to make the Fold-A-Way Table more useful, a greater value than 
ever before! Only the Fold-A-Way Table has the Comfort Zone .. . and 
without any increase in cost! All the more reason for you to sell the 
one that gives the most—the original FOLD-A-WAY TABLE! 


Folds to carry 
like luggage on 
own plastic handle 


NATIONALLY 
ADVERTISED 


NATIONAL 
HARDWARE 
SHOW 
CHICAGO 
Booth $-66 





THE FOLD-A-WAY 
TABLE is all-aluminum, 
strategically reinforced 


ADVERTISING <a} with steel . . . opens 
' at the touch of a but- 


MATS iS ton to serve 8, folds in 
AVAILABLE New Comfort Zone width now a jiffy to fit in car or 


d closet. Holds over 40 
serves 8 with real comfort times its own weight. 


WORK TABLE CARDS. GAMES 


“Hostess — $2 1.95+ 
' ” Super Size, $29.95 + 


30°' x 72’ top—list price 


+(Fair traded. List price lightly 


36th & Reed Streets + Phila. 46, Pa. higher west of Mississippi.) 
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Big fall campaign to move more 


high-protit DU PONT SPONGES 


(the brand preferred, as shown by a nation-wide consumer survey) 





N 
FULL-PAGE AD | Sheed fll okening 


LIFE = 


SEPT. 27 
THE SAME AD IN 


nine 
Phe Saturday Eventing 


post 


SEPT. 25 


ailels 





: Biggest campaign ever 
ICKER, NEATER WAY with continuing ads in 
\ A 10 CLEAN! LIFE and Post... plus 


Ladies’ Home Journal, 


with the lively mop-up action 


} Y Today's DU PONT SPONGE Family Circle and 


Good Housekeeping 


Plan now to tie in your “fall clean- 
up’’ promotions with the biggest ad 
campaign in Du Port Sponge his- 
tory! These hard-hitting two-color 
ads will be reaching a total of 23,- 
000,000 sponge prospects. Every ad 
will feature different uses, build rec 
ognitionof the new Du PontSponge 
self-selling package. Most people 
look for the Du Pont oval when 
they buy sponges, so remember: 





: " Sper 
the gonmert. long. yasnag De Pont OF a 
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Expert floor care advice wins 
customers—and keeps them! 


# Women want the right answers to their —_ answers because there’s 


floor care problems. And when they get —_a_ top-quality Bruce 





them, they show their appreciation with product to solve 


steady repeat purchases. every floor care problem. 





That’s why alert hardware dealers the 
country over are protecting their highly- 
profitable floor wax business by becoming 
Bruce floor care experts. 


As the world’s largest manufacturer of 
hardwood floors, Bruce is a known and 
accepted floor care authority. And the 
complete Bruce line of floor cleaners and 


waxes makes it easy to supply the right 


Make it a point to know the Bruce line, 
particularly the difference between Bruce 
Cleaning Wax and Bruce Floor Cleaner. 
Both dry-clean and wax in one easy opera- 


tion, but Bruce Cleaning Wax contains 


three times as much wax. 


You'll find it pays to solve your customers’ 
floor care problems with Bruce, the top 


mark-up line. 


Same famous products—now in cans! 


for hardwood floors, 
Bruce Cleaning Wax provides 
waterless care. It gets floors 
really clean as it waxes. Elimi- 
nates all need for messy soap 
and water scrubbing that rob 
wood floors of their natural 
beauty. Leaves an extra-heavy 
coat of finest wax that keeps 
its tough protective lustre 
through weeks of hard wear. 





floor cleaner 


sous 


4g 1 CAMS 











for linoleum, or where a 


thinner coat of wax is desired 
on wood floors, Bruce Floor 
Cleaner is your best recom- 
mendation. It does the same 
effective dry-cleaning and 
waxing job as Bruce Cleaning 
Wax. Melts away even the 
most stubborn dirt and marks. 
Leaves a lighter caat of wax 
that’s just right for linoleum. 
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for easy, standing-up use 
on all floors, the long-han- 
dled Bruce Doozit is a real 
back-saver. Specially designed 
for use with Bruce Cleaning 
Wax or Bruce Floor 
Cleaner, it eliminates 
bending and kneeling. 
Comes complete with 
fine steel wool pads 
scientifically proven best for 
cleaning and polishing floors. 
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BRUCE 


floor products 


one { by the world’s largest maker of hardwood floors 


also include BRUCE 

ASPHALT TILE CLEANER 
BRUCE ASPHALT TILE WAX 
BRUCE PASTE WAX 

BRUCE TUF-LUSTRE 

(liquid) WAX 

BRUCE SELF-POLISHING WAX 


Write for complete information about floors 
and floor core to E. L. Bruce Co., Memphis, Tenn 








Nothing but CLEAN money 
from DIRTY hands! 


e. 
ss 





WIth Ee; - America’s #1 
| Waterless Hand Cleaner 


@ Removes paint, grease, grime, tar, etc. . . . quickly. 
@ Piles up Profits for Dealers . . . quickly. 


®@ Order QUICKEE from your Jobber . . . quickly. 


In jars, tubes and cans. 


Ask about our NEW Dispenser 


QUICKEE PRODUCTS, INC. 
Yonkers, WN. Y. 
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“MmeET-L: TOP 






Today’s big demand in ironing tables 

is for adjustable models...and the 

a. pace-setter, as always, is Cream City 
‘ MET-L-TOP! MET-L-TOP offers famous-quality, 
functionally-correct sit-or-stand tables in every price 


















range —for every one of your customers. So... 
stock MET-L-TOP, display MET-L-TOP, demonstrate 
MET-L-TOP...and watch your sales grow! 






Retails for $1095 












New 
“FLEX-HITE” 


MODEL C-607 


New flush side leg construction SE EN 
allows complete freedom and (* Guaranteed by “ 
comfort for sit-down ironing; Good Housshooping 
fingertip height control adjusts ~ 
instantly for stand-up ironing. 
Exclusive MET-L-TOP double 
steel top. Chartreuse top, dark 
green legs, chrome plated feet. 


Retails for... 
$1395 


GEUDER, PAESCHKE & FREY CO. 
1700 W. St. Paul Ave., Milwevkee 1, Wis. 


Export Agent: 25 Beaver Street, 
New York 4, N. Y. 









cere! O8 , tifunsy o 
















Advanced design provides the most effortless ironing position for 
every woman. Has exclusive MET-L-TOP double steel top; wide- 


45 apvransio WOE spread, tip-proof legs. Chartreuse top, forest green legs. 
















11 HEIGHT ADJUSTMENTS—from 


PEE ol FETT irae | 26 to 36 inches—easily adjusted at 


the flick of a finger. 





MODEL C-605—same as above, 
but with modern, sparkling bright 
chrome plated legs. Retails for... 


$1295 
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1-09 Good Sqn” 
DE LUXE KLEENCUT SALES ARE UP! 


It’s the best year yet for us and for the dealers of De- 
luxe Kleencut Scissors and Shears! Here’s why: 

POPULAR PRICES — Deluxe Kleencut Scissors and 
Shears are priced so low that everybody can afford 
them! 

GUARANTEED QUALITY — Deluxe Kleencut Scis- 
sors and Shears are guaranteed by The World’s Largest 
Manufacturer of Scissors and Shears, and they carry 
the Good Housekeeping Seal of Approval as well! 

EXCLUSIVE FEATURES — No other shears have 
Micro-Tension Adjustment! With M-T you can set your 
shears anytime with a penny or dime so that they feel 
just the way you like them ... and they can be adjusted 
to cut varying thicknesses cleanly and comfortably. 

NATIONAL ADVERTISING — Newspaper, magazine, 
co-operative advertising and eye-stopping point-of-sale 
displays make new customers for you everyday. 

Join the other smart dealers now . . . sell Deluxe 
Kleencut! 


FREE — Self-Selling Merchandisers 


with 40% profit for you! ee 3% Look for this Billboard at the National 
prone: ; CaN Ny RE RE 6 RY Hardware Show, Navy Pier, Chicago — 


#7237 Oct. 11-15. BOOTHS 96-100 





#1907 


Case with Complete Line 
j of Scissors and Shears. 
he ERE: ERED EI LTD G NOMEN TF 


THE ACME SHEAR COMPANY 





See Your Jobber or Write 








Bridgeport 1, Connecticut - Bedford, P. Q., Canada 


WORLD’S LARGEST MANUFACTURER OF SCISSORS AND SHEARS 
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NEVER BEFORE SO MUCH ADVERTISING 





FOR ANY HEATER LINE! 





Arvin 


Klectric Heaters 
| 21 ADS WILL BE PRINTED 





Value-Leader Arvin “Automatic, Jr.” 


Thermostat-Controlled 
1320 or 1650 watts 


Sell the luxury-com- i 5 
fort of fully automatic 

heat at an unbeatable 

budget price! Thermo- & 


stat-controlled; heat 

clicks on as room temperature drops; never 
too hot or too cold. Fan-forced for efficient 
circulation. Safeguard Safety Switch cuts cur- 
rent if heater is upset. Beautifully finished in 
baked enamel. 


Electric Housewares Division 


Arvin INDUSTRIES, INC., Columbus, Indiana 
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Arvin gives you the most advertising, for the 
best heaters, at the best prices, to help you 
harvest the greatest profits! These ads will run 
during the peak heater selling season. There 
is still time for you to cash in on the terrific 
demand created by Arvin’s colossal heater 
campaign. But there’s not a minute to spare. 
Complete your stock now! Get it on display! 
Use Arvin’s free newspaper mats and radio 
spot announcement copy to tie in with the 
national advertising! That’s the way to make 
it pay! 


Model 5300, 1650 watts, maroon, 
Model 5310, 1320 watts, green. 
Other models, $10.50 to $33.50. 
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@ Make sure you're set to sell the Har- 
vell Super Jumbo Kitchen Basket. ““Man-sized,” 
it holds a full 35 quarts, yet a complete stock 
of this “priced-right” basket will nest in small 
space on the sales floor. Exactingly made of 
sturdy metal, it is lithographed in White, Yellow 
or Red. 


SPSoe*seoeoeoCe o*e@eeeeoeose Oe eoeoese eee seeeanvee @ 


@ The new Super-Seal Sanitary Can, 
with a full 12-quart capacity. This smart step- 
on can is a real profit-maker, having features 
found in none other at its price! Available in 
White Baked Enamel with White, Yellow, Red 
or Chrome trim—with heavy galvanized or 


porcelain insert. 


Harvell Housewares ... good. ko Awe with 


diARVELL 


MANUFACTURING CORPORATION - HUBBARD, OHIO 
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Bassick offers 


5,000,000 FREE SETS 


of furniture glides in the Post! 








Hardware industry's 
greatest repeat 
traffic builder 


Here’s the ad that tells every Saturday Evening Post 
reader in your neighborhood to bring the Post coupon 
to your store for a free set of famous Bassick rubber- 
cushion glides. 




































. jubi- ° ge ° ° 
» vee estaba’ bowie erin the Once folks try these easy-sliding Bassick glides and 
~ si keepin a 
re tee = 75 00 yeu tare pelow 10 Our see the way they protect floors and rugs, they'll want 
se 7 eosy ¥* ra ctur the cou! peodcrns a full s¢ ‘i ° . 
7 Invited 10 Te dealer 204 Terrace sges them on every moveable piece of furniture they own. 
local ut 7 ubber-cushion | rely free ‘ 
~ } f 4 Bassi i) value — @ ae us ¢ wan . : 
a 37¢ retail minis offer bec The average family can use 18 sets of glides. 
you to Tr you 10 find out HONS ry, Het They've already come into your store for their sample 
; e wan ce slide alon ne rugs an my s é 
sich, tet aT and Main Oe ined set — so they’re most likely to come back several 
we c ss or . Aoors. _— Bassich-equiP . : 
g At most hed Woyou move ONE eee Lop-auality times as they need more sets. You wind up with your 
sir, we KNOW sete of furniture cod ‘ > ° ° 
, re on ever) comet the MEN rail cash register working over time to keep up with the 
specially * 2 rings a J finishes yrdware ° ° ° ° 
. otne* for coupon 10 YM passe big jump in glide sales and store traffic. 
8 os ‘now. for your pot This free 114 ; 
Crag rather <usninn 0 a Most important, make sure you stock enough 
er ends Noved’  aridgepor . , ° : 
SASSICK COMPA ee Bassick glides to handle the demand this big Post 
“. qu Ce *s ' ~~ : : ‘ 
using eget ater 10% == wo en ou offer is going to unleash. That means at least one 
- Se 0 OE carton (120 sets @ $44.40 list). Otherwise, you may 
> , 7 vee vet . . ° 
( aan ee are vere nee, tO I Sosa \ wind up directing customers to the next hardware 
_ \ i ream tar coer OS : store. Phone your order to your distributor now. 
' ° . 
. wa oa \ Return all coupons to your distributor for free 
\ Lad 
| soon — an \ replacement. 
and returh 
. cr eater: Fill in your — 7 1 
‘ \ hen ioe for replocem 5 | 
|. meen 
nee nme 
i 
|. eee 
cps PRIZE: @ *500 
~\ Benrus SOVEREIGN Gold Coin Watch... 


to the dealer who comes up with the best suggestion on 


THE BASSICK packaging Bassick’s CG-90N glides. Just tell us in 25 
COMPANY words or less, on an official entry blank, how many sets 
Bridgeport 2, Conn. of these quality rubber-cushion glides should be put in 


what kind of unit container to boost sales. Award will 

In Canada; be based on originality and practicality of the sugges- 
Belleville, Ont. tions and judges’ decision will be final. 
Official contest blanks and rules will be 
found in each 120 set carton of CG-90 

on glides or HD-12 glide demonstrator stock 

a toé STEWART package. All entries must be postmarked 
before October Ist and become the exclu- 

A DIVISION OF sive property of The Bassick Co. In case 
of ties, duplicate prizes will be awarded. 
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STYLED 
NEW...1955 FOR FAST SALES! 


Completely re-styled for '55 . . . Beautiful, modern in 
design and finished to grace any home .. . Every 
_  @perating feature that buyers insist on .. . A com- 
plete line, priced to fit any budget—at a profit to you! 


WINDOW FANS COMPLETE PROMOTION PACKAGE! 


AT THE Displays, streamers, stands, full- 
color literature and mailing pieces, 


AND PRICED 


mats—everything you need for a 
hard-hitting sales job! 


HARDWARE SHOW 
ELECTRICALLY 
BOOTH 487 yg 6 MODELS — 12” to 30” SIZES 


CHICAGO... OCT. 11 to 15 $4650 ALSO TURNABOUT and 


ROLLABOUT 


TAX INCLUDED 


CHELSEA FAN & BLOWER CO., INC. 
PLAINFIELD, NEW JERSEY 
MANUFACTURERS OF HOME COOLING AND INDUSTRIAL VENTILATING EQUIPMENT 
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REPUBLIC’S 


“STAY-ON” 


POUR SPOUT CAP CAN'T BE LOST 
The “FINEST” on the market 


JUICE AND MILK DECANTERS 
Colors: Red, yellow, frost white. 
No. 186 50 ounce size. Retail at .79. 
No. 185 32 ounce size. Retail at .69. 
Packed: 2 doz. carton. 


4 —™ 
| aa by 
| A Seo 


Sn AD 
Ae 4 ya : 
Sele et ‘ 
JUST TWIST—AND OUT 
POPS CRUSHED ICE 


’ 
\ 


ROTO-CRUSHER No. 105 
All polyethylene tray. Packed: | doz. carton. wt. 6 Ibs. Retail at $1.00. 
This Roto-Crusher makes crushed ice for serving drinks, relishes, hors 
d'oeuvres, fruits, seafood, etc. Frost white, transparent wrapped. 





ALL PURPOSE WASH BASIN 

For washables, nursery, etc. Useful in preparing and storing foods. 
Colors: Red, yellow, frost white. All polyethylene. 

Two sizes: No. 170 11% in. dia. 12 carton. Wt. 13 Ibs. Retail $1.00. 
No.171 14 in. dia. 6 carton. Wt. 6% Ibs. Retail $2.49. 


©1951 REPUBLIC MOLDING CORPORATION 


‘NEW’ 


REPUBLIC 
HOUSEWARES 
AU Polyethylene 





LOCKING CAKE COVER AND PLATE NO. 138 ALL POLYETHYLENE 
New — outstanding — beautiful. Extra large with a handy locking cover for 
carrying. 

GUARANTEED UNBREAKABLE: Will last a life time. Frost white cover with 
colorful plate (red, yellow). Packed: 4 carton. Wt. 5 Ibs. Retail at $3.49 


ye 
\o»" 


BUTTER’ DISH No. 152 
Beautifully designed—nolds Y% pound of butter of any shape. Generously 
proportioned to be substantial. Cover of frost white—tray of yellow, red. 
All polyethylene. Packed: 12 carton. Wt. 3 Ibs. Retail .49 





CUTLERY TRAY No. 112 
5 generous sized compartments. Designed for utility and beauty, easy to 


All polyethylene tray. 


clean. For cutlery use, kitchen gadgets, etc. Colors: Red, yellow, frost white 
Packed: 12 assorted colors. Wt. 12 Ibs. Retail at $1.49 
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6465 N. Avondale Ave., Chicago 3], Illinois 















THE GREATEST NAME in Plastics 


“REEZETTES—the original flexible all 
polyethylene food containers for freez- 
ers and refrigerators: 

In six sizes: 

153—12 oz. 

154—20 oz. (1 pt 

155—32 oz. (11/2 pt.) 

156—40 oz. (1 qt.) 

157—72 oz. ('/2 gal 
™~ 158—146 oz. (1 gal 

ee a 

154C—Cellophane pkg. 3-1 pt 
156C—Cellophane pkg. 2-1 ct 


TUMBLERS Colors—orchid, peach, 
blue, green, yellow, white 


100 — ROTO TRAY | 












115—MIXING BOWLS 
Colors—red, yellow, white package. Size 11'‘x4¥% 


x1"! 


Pat. 
Pend. — 





Po 129—CEREAL BOWL 

Beautiful pastels — indi- 
vidually or sets of 6. 
Cellophane wrap. 





161—PIETTE 


10° dic., 2" deep 151—BUTTER DISH f 2 





for pies, cakes, etc 


size. 
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180—CANISTER SET ve 

Seal covers — assorted 197—UTILITY PAIL 
pastel colors. 11/2, 2 : : 
end 3 et. sizes. with tight fitting 


120A—UTILITY BOWL cover. Capacity: 11 
Set with Seal Covers quarts. 10° dia 
101/2'' depth 





WITH ITS SELECT POLYETHYLENE 


REPUBLIC \aa-ereee 


cubes. Sturdily built— 
attractive cellophane 


| 
| 
| REPUBLIC MOLDING CORPORATION 6465 North Avondale Ave., Chicago 31, IIl. 


HOUSEWARES 
AND 


FREEZETT - 


CONTAINERS 






172—DISH PAN 
14° x 11" x 53/16 
Color—white 







137—CRISPER 
133%’ x B39" x 44 
Colors—red, 
yellow, white 






134—BREAD 
CONTAINER 
14” x 57a" x 5M 
Colors—yellow, 
red, white 


6 


163—CAKETTE 
with seal tight cover —cokes 
frigerator and freezer use, ¢ 
13’ x9''x27% 


AND COVER =. 164 same—105/'x79/4'"x2% 
Frost white-—one pound ~ 





175—WASTEBASKET 


91/2" dia. 101/2"’ height 
176—Wastebasket ‘large 
104°’ dia. x 12 height 
Colors—red, gree yellow, 
bive, white 


> Guaranteed by 
Cood Housekeeping 
S * 
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SWEEPS PERFECTLY CLEAN WITHOUT DUST 


“= MAGNETIK SWEEPER Yc 





Amazing Vacuum-Like Magnetic Action Sweeper Keeps Floors Hospital Cléan! 


Hard-surface floors of linoleum, hardwood or 
tile have never been actually clean unless 
they were scrubbed with soap and water. Now 
a remarkable new dustless sweeper will do a 
thorough job never before possible! 


This new electrostatic sweeper draws static 
electricity from the air when its rubber blade 
glides across the floor. This action magnetizes 
every bit of dirt, forms it into actual clusters 
so that not one cluster can rise into the air 
and settle on drapes and furniture. 


And, Mrs. Damar’s Magnetik Sweeper has no 


in the broom closet. 

The compact, slim blade design enables you 
to reach under the lowest furniture and radi- 
ators, to penetrate corners that no other 
broom can reach. 


If you suffer from a dust allergy and if in- 


wef 
+ ' 


4 





fants play and crawl around your furniture, 
you can’t afford to be without this indispen- 
sible aid to health and cleanliness. 

Stock up now while our hard-hitting 
national advertising creates tremen- 
dous demand for this quick-selling 






MAKE THIS SIMPLE 
DEMONSTRATION TEST 
TO YOUR CUSTOMERS 


Sweep floor with your pres- 





ent broom or mop. Then go 
over it with this remarkable 
new sweeper. Your custom- 








bristles to hold dirt ... dust can’t be stored sweeper! 







he ™ EXCLUSIVE on es Be smened at the 
< S\__ MAGNASTAT® BLADE! dirt int, thread, hairs, sand 


and grit left behind by the 
old-fashioned sweeper. 


Only 


$298 


SUGGESTED 
RETAIL 














™, 








S.: IF IT DOESN'T HAVE A 
MAGNASTAT BLADE—IT ISN'T, 
ads A MAGNETIK SWEEPER! 
SG 3 


Split handle mokes com- 
poct display and delivery 
wait! Has easel bock to 
stond on counter! 





Here Are Just a Few of the 30 
Nationally Advertised Damar Products 





Cuts 25 French Fries 
In One Stroke 
-+. Or 49 shoestring pota- 
toes! Also handy for dicing 
other foods. POTATO CUT- 

TER, $2.98 retail. 


Makes Any Pot 
A Steam Cooker! 

Fits any 5%” pot or larger. 

Preserves natural flavor and 

vitamins of foods. STEAM 

BASKET, $1.50 retail. 


Cuts Tomato Into 10 Slices 
At Once! 


Amazing 9-bladed slicer cuts 
tomato evenly—no mess or 
tomato “‘folding up." SLIC- 
EX, $1.00 retail. 


Makes Fluffy Rice 
Automatically! 


No stirring, no watching, no 
burning. Each grain comes 
separate. RICE FLUFFER 
& QUIK-COOK, $1.50 retail. 


SO 





DAMAR PRODUCTS 
ADVERTISED IN: 


e Redbook « American Home 
e Living « Esquire « Parents 
e Good Housekeeping e 
Better Homes & Gardens « 
Columbia « N. Y. Times Mag- 
azine Section « This Week 
e Family Circle « Household 
e Work Basket « Woman's 
Home Companion « Moose « 
Holiday and many others! 


~ 





47 
Furniture Scratches 
Vanish In One Stroke! 
Stroke across light or dark Prevents burned or scorched 
wood furnitureandscratches foods, no boiling over or 
disappear. SCRATCH blackened pots. FLAME 
ERASER, $1.00 retail. TAMER, $1.98 retail. 


Erases Spots From 
Clothes — Instantly! 
Magic dry eraser! Removes 
all stains—coffee, blood, ink, 
lipstick, ete, RUBZOUT, 
69¢ ea. 3 for $1.98 retail. 


Makes Any Pot 
A Double Boiler! 


Draws Tarnish From 
Silverware Like Magic! 


Lowest price on the market! 
Just drop it in the dishpan. 

© rubbing, no polishing. 
SILVASTAR, $1.00 retail. 


See Your Jobber Or Write Direct, 


DAMAR PRODUCTS, Nee eine recon tan nent 6 oe 
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~ One te 
solves all your flooring problems! 











Time is money in your business! Let your Gold Seal distributor save it for you! In one stop 
he can solve all your flooring problems with the most complete line of nationally-advertised 
flooring products and patterns in the business: Gold Seal Floors and Walls... all backed by 
the famous Gold Seal guarantee of satisfaction or your money back. 


GOLD SEAL NAIRN INLAID LINOLEUM — Finest inlaid 


linoleum made today...with the exclusive, patented 


asphalt tile...the maintenance features of linoleum... 
and clear, true color characteristics of rubber. Goes on, 
felt backing that allows direct application to firm wood above or below grade. 12 patterns in 4"’ gauge. 13 pat- 
underfloors. True resilience...easy maintenance...long terns in |," gauge. 9” x 9” tiles. 


wear. 82 patterns, standard gauge, 6’ wide. 


GOLD SEAL RUBBER TILE—An outstanding rubber tile 





GOLD SEAL LINOLEUM TILE— All the advantages’ of 3 that combines great resilience, durability and easy main- 

the finest inlaid linoleum in true-cut 9” x 9” tiles for fast ba enance with the clearest, truest colors in the industry ¥ ® 
g ” 

easy, consumer installation. 31 patterns, standard gauge. — 21 patterns, !y" gauge, 10 patterns, standard gauge. 


ox 6"~..9 s9",.12" = 1S", 18" 2 Si" tiles. 
GOLD SEAL RANCHTILE® LINOLEUM—The only 3 


genuine inlaid linoleum in the world proved for profes- GOLD SEAL ASPHALT TILE—A top quality asphalt tile 


4 for all concrete floors...on, above or below grade. 27 


sional installation over on-grade concrete...even over 
patterns '¢"’ and %%"’ gauge. 9” x 9” or 18”’ x 24” tiles. 


radiant heat. 9 patterns, 9” x 9” tiles, standard gauge. 
GOLD SEAL CORK TILE —A superior new cork tile... 


unsurpassed in resistance to soiling. Goes on walls as well 





GOLD SEAL CONGOLEUM® RUGS AND BY-THE- 
YARD—The one and only Gold Seal Congoleum... ; 
the original enamel-surface floor covering. Lies flat with- 
out fastening. 32 patterns, 6’, 9’ and 12’ wide. 30 patterns 


as floors. Packed two ways: all light, or mixed light, 

medium and dark. !4" and 3%" gauges. 6” x 6’, 9" x 9”, 

oa ; GS & ic’, 12° x 12” and 12” = Ze" ties. 

in 7 rug sizes 

GOLD SEAL VINYLFLOR— The miracle of inlaid vinyl. =S GOLD SEAL TILE-O-MATIC 
=e 


Unharmed by grease, alkalies, kitchen acids. 18 marble- Puts you in today’s big 





ized patterns, 6’ wide. volume, highly profitable, 


1) fen oe 





: over-the-counter tile busi- 
GOLD SEAL VINYLTILE— Al! the outstanding qualities : ness for as little as a $25 
of inlaid vinyl...in true-cut 9’ x 9” tiles. 13 patterns | investment. Sets up com- 
in light, lovely Bermuda Hues, and 17 patterns in stand- plete, self-service depart- 
ard marbleized VinylTile. i ment for the Do-It-Your- 
GOLD SEAL VINYLTOP— Resilient, flexible inlaid Vinyl | oe See 


: square feet of floor space. 
.for continuous, seamless counter tops and splash- 


Holds up to 432 stand- 


boards. 18 patterns, 24’’, 30’’, 36” and 42” wide. : 
7 I ard 9” x 9” tiles. 


GOLD SEAL CONGOWALL® — The finest, best-known, 
original, enamel-surface wall covering. Exclusive felt Fer full information writet 


Customer Service Department 


CONGOLEUM-NAIRN INC. 


Kearny, New Jersey 


backing assures trouble-free installation. 29 patterns 
54” wide. 3 patterns 36” wide. i 





GOLD SEAL VINYLBEST TILE—The acid-alkali resist- 
ance of vinyls combined with the moisture resistance of 
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Red, white and blue display TITE-ROPE > 


cartons — each containing twelve 50-foot 
hanks — show off this favorite plastic-covered 
WIRE clothes line. It's extra strong, non-rusting 
and easy to clean. A long-lasting line that 
makes satisfied customers. 


BEAVER > 


Eye-catching yellow and brown 


printed, single hank, cello-bags that keep 
the line sparkling clean. Two 50-foot hanks 
connected, a good size 7, solid braided cotton 
clothes line. 

















f 





"hy 


PACKAGING 
THAT SELLS CLOTHES LINE 


Brighten up your shelves with these 








Samson sure sellers! 


Packed in orchid-and-yellow CROCUS > 


cartons for easy display and customer appeal! 
Two 50-foot connected hanks per carton. « 
Hanks can easily be cut apart for 50-foot { 
sales. Uniform size 6 braided cotton clothes 
line. 


It's priced to meet your de- STARLINE > 


mand for a fine strong WIRE centre plastic- 
covered clothes line. It has three wires in the 
centre. It is brightly labelled and cello- 
wrapped, two 50-foot hanks connected. 








Ok UlTy 


| Sh af wr * 
SAMOCW CORDAGE WORKS AA Goud on og, 
ZL 
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BOSTON 10, MASSACHUSETTS 


-1 
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y7~ RADIATION 


HEATER 


F ...HEATS AN 
CoE ENTIRE ROOM 
Bu: (ye aly e:Eip 
NUN Key .V-Valey- Vans 

























ACCURATELY 
CONTROLLED 
AS A PRECISION 
WALL THERMOSTAT 

















tir es more heating surface than 


ipe heater! 
DIATOR SURFACE is PLUG IN AND USE... Just plug into any 110 


Smt wnit. Generates 5,634 _-volt circuit. No wiring needed. Light weight, 
Y Pet hour. Heats insu- sortable. Only 22” wide, 19” high, 5/4” deep. 


Weighs less than 22 pounds, 
® 


OOM TEMPER- UNDERWRITERS’ APPROVED. No exposed 


Sensitive ther- wires, no glowing coils. Heating element in- 





€ accurately... closed. Housing never gets hot enough to burn 
self, hand. 


8m for this electric automatic wonder! 
DRATHSKELLER © BREEZEWAY 


* BATHROOM ® DEN aan 


green. FP 













Also M 
black e 
gray cry 


HAMIL 


COPYRIGHT, 1956 





KNAPP \kwy)MONAR CH = 
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ST. LOUIS 16, MISSOGRI 




























FIRST AND ONLY STEP STOOL 


Completely Adjustable 


f-—~ FOR INDIVIDUAL COMFORT! 
















Back moves up and down...in and out... tilts automatically! 





, Super Define 
\T We POSTURE STEP STOOL 


WITH FOAM RUBBER SEAT 


@ When your customer calls for comfort .. . 
here’s your best bet for a sure sale! There’s a 
world of extra comfort in the backrest that 
adjusts three ways for restful comfort in any 


0 position ...and in that foam-rubber-cushioned, 
t, extra-large, sloping seat. Add the smart style 
>. of this entirely new step stool . . . plus the 
| convenience and safety of those roomy, rubber- 
treaded ‘‘swing-away”’ steps . . . and you have 
a combination of sales features that won’t take 
d no” for an answer! Get in on the profits. 
1- Order today! 
2 | 
' Right: Model 9-G Posture 
\ Kitchen Stool. This handsome 
der! secmseettecongiediy an 
. MODEL 40-A: Chromium; Duran justable! (2) Foam-rubber- 
DEN upholstery in red, yellow, gray eryetel a cushioned seat is “work high" 


green. Retail list: $17.95. ($18.95°) (24 4") and sloped! (3) Rung 


kes handy footrest! Chro- 
Also Model 40-AB: Same except for pores — : by “s ra 
black enamel finish; coral, chartreuse, ee ee 
gray crystal or green upholstery. crystal or green upholstery. 


Presa gseeqpnasiesedgete Retail list, $13.95. ($14.95*) 
HAMILTON MANUFACTURING CORPORATION Ries thaded O48: Bene en- 
oe COLUMBUS, INDIANA cept for black enamel finish; 





coral, chartreuse, gray crystal 
or green upholstery. 





Maker of £4.5£@ Metal Household Furniture 
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The only line of molded 
dinnerware that offers the 
dealer a complete range of 
designs, colors and prices. 


TEXAL- WARE 


backed by a proven selling 
plan designed to increase 
Store Traffic...and 













El Capitan Place Setting 


wane ss NATIONAL ADVERTISING 


( 





44,000,000 impressions strong! 
| PLUS 1\' * RADIO * NEWSPAPERS ¢ DISPLAYS 
| Major stores everywhere are finding a 


powerful selling force in TEXfiS-WARE 


For full details, write or wire: 


p M C PLASTICS MANUFACTURING COMPANY 
, » VU. DEPT. HA-9 e 825 TRUNK AVE. e DALLAS 10, TEXAS 
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this . 
ad 


will kick off 
the greatest advertising 
campaign in 


DETECTO’S history! 


IT'LL STOP CUSTOMERS COLD 

in the greatest sales-maker of all: 

LIFE. And in these top service and shelter 
magazines: Good Housekeeping 

- Better Homes & Gardens 

+ House & Garden - House Beautiful 


IT'LL SELL CUSTOMERS 

IN LOCAL MARKETS 

with a powerful Sunday supplement 
schedule from coast to coast... 

plus TV and radio! 


IT CAN STEP UP SALES 

ALL ALONG THE LINE 

(the Detecto line, that is!) » if you 

stock the scale (it’s the Detecto #709, 
famous for its high visibility, amazing 
accuracy, sell-on-sight styling) 

- if you display the 709 with its matching 
Detecto ensemble items + if you 

tie in with the ad (there’ll be plenty of 
point-of-sale material waiting to help you). 
For complete information... 

write us today! 


DETECTO SCALES, INC. 
540 Park Avenue, Brooklyn 5, N.Y. + Since 1900 
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DEMAND HAS BEEN 
INSTANTANEOUS 


we FOR UTTERLY NEW 


utch Brand 


VINYL 


COLOR TAPE 


oh 
























Pardon us if we boast a little? Dealers 
have been overwhelmed by customer 
enthusiasm for Dutch Brand Vinyl Color 
Tape wherever it’s been shown. It now 
appears headed for national leadership 
in its field. The 8 beautiful colors, the 
new strength, the thinness, the extra 
adhesion and a host of other qualities 
put it into a class by itself. It’s better 
for decorating, for repairs, for electrical 
work (U. L. listed), and for every house- 
hold ‘‘do-it-yourself’’ use. Send for 
samples and color card. 


\ 
Toh ion .. 





Give cabinet and floor border 
decorations a built-in look with 
thin, strong, washable Dutch Brond 
Viny! Color Tape. 










NOW! Nationally 
Advertised ! ieumeen 


Our production is now in 
full swing. We’re back- 
ing you with Saturday 
Evening Post national 
advertising. Get set now 
by ordering ample stocks 
from your wholesaler. 


Johns-Manville — 


DUTCH BRAND 


rR © oDbUcC¢ctT & 
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WHEELING — the name your customers trust — with the OVAL 
PAIL — the pail your customers want! Fits all sponge mops. 


@And for extra profits Stock it! Display it! And you'll sell it! It's Wheeling Ware! 
sell the complete line of 
Wheeli 

pene Sree, Coneaater Pipe, WHEELING CORRUGATING COMPANY, WHEELING, WEST VIRGINIA 


Eaves Trough, Gutters, 
Atlanta Boston Buffalo Chicago Columbus Detroit Houston Kansas City 


Roofing and Cut Nails. Louisville Minnecpolis New Orleans New York Philadelphia Richmond St. Louis 


BOOSTER 
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ANOTHER SUCCESSFUL SELLING TEAM .. 





- RETAILER PLUS JOBBER PLUS RUBBERMAID 


Joel McLendon, Housewares Buyer, Plantowsky’s, Galveston, Texas, and Jim Mitchell, Salesman, Hall Wholesale, Dallas, Texas 


“Rubbermaid is one of the outstanding 
lines in the housewares fie1C” says soe: metendon 


RETAILER SAYS: 


“The secret to selling Rubbermaid in quantity 
is by stocking the complete line in all colors. . . 
at all times . . . and having a mass display in a 
prominent location within the store. To stock the complete 
line without maintaining an excessive inventory, I’ve found 
that working closely with a good distributor increases turnover, 
yet maintains a balanced inventory at all times.” Joel 
McLendon, Housewares Buyer, Plantowsky’s, Galveston, Texas. 


JOBBER SALESMAN SAYS: 


“Rubbermaid is one of our top lines. The tre- 

mendous demand for Rubbermaid created by 

its advertising, plus the colorful point of sale dis- 
plays used by so many of our dealers have made Rubbermaid 
big business with us. Fast turnover, plus good profits and no 
returns make Rubbermaid the line every hardware dealer 
should stock across the board.” Jim Mitchell, Salesman, Hall 
Wholesale, Dallas, Texas. 


84 





RUBBERMAID SAYS: 


“Rubbermaid can pay off in big sales and profits 
for you . . . because women everywhere want and 
need it. Stock the complete line . . . items, sizes, 
colors. Display the complete line in a busy traffic location ... 
on the sales-tested Rubbermaid display unit. Promote Rubber- 
maid in your local papers, in your windows . . . free mats and 
banners are available. Reorder often from your jobber to keep 
your basic stock complete.” 


Are you realizing extra profits with Rubbermaid? 
If not, join Rubbermaid’s successful selling team 
today. Call your jobber now! The Wooster Rubber 
Company, Wooster, Ohio. 
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Pre Sto means bid Business for you! 


HERE'S PROOF! You sell appliances on ap- ous as the illustrations below. America’s most 
pearance, price, performance and advertising. beautiful line! Now check prices... the ultra- 
Presto jumps you ahead on all four points. modern performance and exclusive features. 
Take appearance—the BIG PLUS that makes Add slam-bang advertising. Proof enough! Put 
’em buy. Presto’s eye-appeal leadership is obvi- yourself in big business with Presto today! 


AUTOMATIC 
res 0 ELECTRIC SKILLET 


DEEP cooxms 


The Most Exciting 
New Appliance in Years! 

The Presto Skillet has smashed 
gelling records from coast to 
coast. A new sell-out item! 
@ Deep enough for versatile 

cooking (2%” deep) 
@ Striking Silversmith finish 
@ No messy dunking in water. 

Exclusive Stickproof interior 

wipes clean in seconds 


PRICED TO SKYROCKET ¢ 95 
IN SALES! 27 


fair Trade List Price. Fed. Tax incl. Complete with cover. 
Styled by Mel Boldt. Awarded Trail Blazer 
Home Fashion League Award for 1954. 


UTOMATIC = 
Presto corcce vce: N ; 


America’s Most Beautiful 
Coffee Maker 
Presto... the prize winning beauty! 


Sleek, smart styling and brilliant 
Silversmith finish. 












Sf. 


. 


T FRIES {T BRAISES IT CASSEROLES IT BAKES IT CHAFES IT STEWS 











Automatic Electric 
fete) 44.942 24 4 | 


Beautiful... and what a cook! 

The advertising theme tells the tale. 

You sell both cooker and deep-fryer 

customers. Easier because beauty 

helps you sell. 

@ Cooks, Deep-Fries, Roasts, Steams, 
Braises, Bakes 

@ Gleaming Silversmith finish 

@ 6 qt. capacity 

@ All automatic features 








$2695 


Fair Trade List Price 
Fed. Tax Incl 


9 Completely automatic 
@ Exclusive Thermatrol 
makes coffee twice as fast 
@ Exclusive Lok-Tite cover 
Coffee basket lifts out in one unit 
with cool-handled cover. 


Pr t VAPOR STEAM 
@STO ana ory iron 
The only Tap Water Vapor Steam 
Iron with Scorch Preventer! 
Sell Presto’s Exélusive ‘‘Scorch Pre- 


venter.’”” No other iron has it and 
women want it! 


® Controlled Vapor Steam 


Complete with cover and aluminum fry-basket. 


Greatest Pressure Cooking 
Advance in 15 Years! 
Sales-making pressure cooker news 


from the WORLD LEADER! New 


automatic features. New styling. 










Only 


$17" 


Fair Trade List Price. 
Fed. Tax Incl 


From 


14% 


Fair Trade List Price. 
Fed. Tax Incl 





@ New automatic Air Venting 

© Uses plain tap water @ New Cooking Guide on handle 
® Smooth, rounded sole plate . @ New Pressure-Tru Indicator 

® Easiest to fill and empty —rpr. | - 

FREE! Pad and Cover - . ant Ue M6 OVER 21 MILLION SATISFIED PRESTO USERS 
Deal ends Sept. 30 : —— 






Best Styled, 


Best Promoted Line... 
Nationally Advertised 


to Help You Sell! 


National Presto Industries, Inc. 
Eau Claire, Wisconsin 


a. i 
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Builder of over 1% million 
Gas Appliances 


rae 










ae 


GAS WALL | GAS CLOTHES 
HEATERS DRYERS 








TEMCO, Inmc., NASHVILLE, TENNESSEE 
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RID-JID § 
COVE! 

Made to the 
Standards as 
Ing Tables. J 
extra sale witt 








be 
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HARD WARE 











BRINGS YOU THE BIG STEP 
FOR 1954...GREAT NEW 


ALUMINUM 
LADDERS 


These are outstanding for eye appeal, lightness, ease of handling, 
and safety. Side rails are full 3” wide, steps are extra wide and 








\ 





extra deep with serrated surface. Special feature: Top has recessed ' ¥ 
The new Rid-Jid all-aluminum ladders iy [roy ond holders fer bruset of ool, Mord woreer dee 
can be your biggest step toward new ings ot vulnerable points on longer lengths. 
business for 1954. Every possible design RID-JID ALUMINUM 
feature for safety, comfort, usefulness RID-JID EXTENSION LADDERS 
and long life has been included. No sharp ALUMINUM STEP STOOL All parts are high strength alumi- 
corners or edges, no protruding screws or Weighs 5% Ibs. A feather- mg — ba —_ Piper 
tivets. Step up your ladder sales with the light, sturdy, good-looking enpduieaumatictaaiintted> 
Rid-Jid aluminum line; include them in stool = dozens of 7 epee ing safety shoes hove deep rubber 
your mixed carloads of Rid-Jid products. iiais seamed, Sasa treads for work on smooth surfaces, 


and sawtooth edges for use on 
ground. Lengths 16’ to 40’. Ex- 
ceptionally handsome, durable 
and safe. 


rubber feet. Folds for storage. / 
Individually packed. / 





BACKED BY ADVERTISING IN 





TOP NATIONAL MAGAZINES | 








LOOK AT THE 








SZ [Mae Room 





largest seller... 


41325 


FAIR TRADED 





SIT-DOWN IRONING! 











Month after month, the Rid-Jid Knee Room 
Ironing Table sets new sales records. Designed 
for comfortable sit-down ironing, with no bend- 
ing, stretching or twisting. Smart buyers know 








RID-JID WOODEN ; what a traffic-stopper this beautiful chrome 
Oa ne au LADDERS RID-JID CLOTHES and yellow table is . . . how easily it sells .. . 
A complete household line RACKS i 
Made to the same quality ++. stools... step and ex- Every style, every size for and how one sale leads to another. Available 
standards as Rid-Jid Iron- tension ladders. Every step efficient clothes drying. in exclusive left-handed model at no advance 
ing Tables. An automatic reinforced with patented Packed K. D. for warehouse . F 
extra sale with every tabiel rod construction. economy. in price, 














THE J. R. CLARK COMPANY 
TENNESSEE CUT YOUR FREIGHT COSTS...BUY MIXED CARLOADS! SPRING PARK, MINNESOTA 
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Non-sk 
Give 
Outstandin 
workmen, 
Rough-grai 
leather pa 
work glove 
Three sty 
No. 62, | 
No. 60, | 
No. 660, 


to 


make 
a 


heap 
of 


wampum! C AAA A ‘A 4 “4y'y v yy, 7 


bd | 
Reinf 
The top 


Coated wit 
prene, whi 
neoprene 
greases, ac 


——, flexibility 
~— ger pattern 


Two sty! 
No. 908 
No. 912 
}] 

rey 
Tops fo 
Camillus has the edge with the male tribe when it comes to pocket knives—and no wonder: Camillus com- like the h 
bines 78 years of manufacturing experience with custom-made high carbon cutlery steel, precision construc- Special pla 
tion, and exclusive styling to make the finest looking, finest performing pocket knives seen on anybody’s longer and | 

reservation. * You pile up a tepee of profits because you offer a complete line, designed and priced to meet in cheaper 
every need...every size pocketbook. And Camillus baeks up your selling with POWER-PACKED NATIONAL iondort-peo 
ADVERTISING in the best-read magazines for men and boys...plus display cases, knife stands, flexed finge 
counter cards and streamers. * Write, wire, phone or send us smoke signals for full details! Two styl 

0. 

CAMILLUS CUTLERY COMPANY « CAMILLUS « NEW YORK * No. 30,7 
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“GRAB-IT” 


Non-skid natural rubber coated. 
Gives surest non-slip grip: 


Outstanding general purpose work glove for 
workmen, farmers and home handymen. 
Rough-grained rubber coating far outwears 
leather palms and has the surest grip of all 
work gloves, either wet or dry. 
Three styles: 
No. 62, palm-coated safety cuff (illustrated) 
No. 60, palm-coated knitwrist 
No. 660, fully coated knitwrist 






“THUMBS UP” 


Reinforced neoprene coating 
The top selling liquid-proof glove: 


Coated with Neox, specially reinforced neo- 
prene, which is much tougher than ordinary 
neoprene against cutting, snags, abrasion, 
greases, acids and caustics. Also has better 
flexibility and grip. Comfortable curved-fin- 
ger pattern. 

Two styles: 

No. 908, fully coated knitwrist (illustrated) 

No. 912, fully coated 12 in. gauntlet 





“MONKEY GRIP” 


Tops for abrasive wear. Shaped 
like the hand for maximum comfort. 


Special plastic coating wears up to 50% 
longer and has a grip and flexibility not found 
in cheaper plastic gloves. Won't chip, crack 
or peel. The only plastic gloves made with 
comfort-providing wing-thumb, curved pre- 
flexed finger pattern. 
Two styles: 
_ No. 303, fully coated knitwrist (illustrated) 
No. 30, palm coated knitwrist 


Aw 


Edmont 
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Edmont coated gloves wear 
5 to 10 times longer... 


pay 33%% profit 
on every pair 


Edmont coated gloves retail around $1.00 — wear 
as long as 5 to 10 pairs of canvas work gloves — 
and give greater protection. 


They are the modern work gloves. Palm coated 
styles, like the No. 62 Grab-it illustrated above, 
grip better and wear longer than leather palm, 
and are nearly as cool as canvas. Farmers, work- 
men and home handymen find them much more 
economical and keep coming back for more. You 


make 33 1 


3% profit on every pair. 


Send for catalog and prices. Order Edmont gloves 
from your jobber. His prompt service enables 


you to carry a smaller stock and turn it faster. 


Edmont Manufacturing Company 
1214 Walnut Street, Coshocton, Ohio 





INFORMATIVE HANG-UP TAGS 
make Edmont gloves self-displaying, self-selling 
JOB-FITTED 


Edmont 2”. 


World's largest selling coated fabric work gloves 
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an you turn these 4 lawn seed 
problems into easy sales? 








New tailh Camel FOURSOME 


4 special-purpose blends to meet every lawn 


condition — plus these extras that sell! 


® Free merchandising unit — 
this attractive display rack 
carries over 70 lbs. of seed. 
Builds new point-of-sale 
volume. 


® Handy ‘Keep Off Grass’”’ 
sign and self-seeding carton 
— back panel of every car- 
ton becomes a sign. Exclu- 
sive pull-out tabs make seed- 
ing easy. 


A Product of the L. 


Since 1865 ° 


® Free sales aids included in 
every case of Earth Carpet: 
posters, streamers, stuffers, 
ad mats and lawn-making 
booklets. 


® Long seed experience — 
Earth Carpet is a quality 
product of a leading national 
seed house . . . backed by 
nearly a century of repu- 
table seed experience. 


TEWELES SEED CO. 


Milwaukee 1, Wisconsin 





1. 


PROBLEM: 


How to seed shaded areas successfully. 


ANSWER: 


Earth Carpet SHADE BLEND — The Earth 
Carpet color oval quickly identifies this special- 
purpose seed, speeds buying. Here's a quality 
mixture of permanent grasses, scientifically 


selected to thrive in shade. 
1 lb. $1.49 retail - - 


5 lbs. $7.29 retail 


PROBLEM: 


How to grow permanent lawns that increase in 
beauty year after year. 


ANSWER: 


Earth Carpet GOLD LABEZ sells on sight to 
customers who want and understand quality 
‘ Contains 100% perennial grasses that 
grow fine-textured, lasting lawns. 


1 Ib. $1.59 retail - - 5 Ibs. $7.78 retail 


PROBLEM: 


How to start new lawns that grow fast and con- 
tain permanent grasses. 


ANSWER: 


Earth Carpet RED LABEL — a special mix- 
ture of hardy perennials and quick- germinating 
grasses. Red Label contains a special “nurse 
crop that holds the soil, crowds out weeds until 
permanent grasses take over. It’s the fast-sell- 
ing brand for new home owners. 


1 lb. $.98 retail - - 5 Ibs. $4.79 retail 
PROBLEM: 
How to grow grass on slopes and bare spots. 
ANSWER: 


Earth Carpet GREEN LABEL — When a 
hard-to-establish lawn is your customer's prob 
lem, let this budget blend of fast-germinating 
grasses make your sale. Green Label assures 
customer-pleasing results on poorer soils and 
under adverse conditions. 


1 lb. $.59 retail - - 5 Ibs. $2.89 retail 


Earth Carpet Lawn Seed is distributed by these leading wholesalers: 


C. E. ARMSTRONG & SONS 

Clinton, lowa 

BABCOCK, HINDS AND 
UNDERWOOD, INC. 


Charleston, W. Va. 
THE W. aenne co. 
Cleveland, 
BOETTICHER & KELLOGG CO., 
Evansville, In 

E BOSTWICK-BRAUN CO. 
Toledo, Ohio 
BROWN-CAMP HDWE. CO. 
Des Moines, lowa 


c. DREISBACH’ S SONS 
Lewisburg, Pa. 

FARWELL, OZMUN, KIRK & CO. 
St. Paul, Minn 

FRANKFURTH HDWE. CO. 
Milwaukee, Wis. 


RASOWARE | taiamanchaats 
Muskegon, 
HAW MARDWARE co. 
Ottumwa, lowa 
HENKLE & JOYCE 
Lincoln, Nebraska 
HIBBS eens vane co. 
Portsmouth, 
KIPP BROS. 
indianapolis, Ind 
KRETCHMER . TREADWAY CO. 
Dubuque, lowa 
KRUSE HDWE. CO. 
Lee Ohio 
KE ERIE HOWE. CO. 
pone Bi Ohio 


MICHIGAN HDWE. CO. 

Grand Rapids, Mich. 

MILLER BROS. CO. 

Richmond, Ind 

MINNESOTA WHOLESALERS, INC. 
Minneapolis, Minn 


MOREHOUSE & WELLS CO. 


SUPPLEE.- pepeis- STELTZ 


Decatur, Ill. Philadelphia, Pa. 

NEW-WAY HOUSEWARE CoO. ENK HARDWARE CoO. 

Detroit. Mich. Quiney, 1. 

NORTHERN HDWE. & SUPPLY UNITED HDWE. CoO. 
Chicago, tI! 


Menominee, 
RI 


Mich. 
CHARDS & CONOVER HDWE. 


Kansas City 


SCHABERG- DIETRICH HDWE. 


st we 


0. 
SMITH ease. HDWE. Co. 


Columbus, 


Ww. H. mts gg co. 


Parkersburg, 


SOUTHERN — co. 


Wis. 
PLEIGH HDWE. CO. 


VAN CAMP HDWE. & IRON CO. 
Indianapolis, Ind 

VAN DEREN HOWE. CO., INC 
Lexington, Ky. 

WAITE HDWE. CO 

Worcester, Mass. 

J. M. WARREN CO. 

Troy, N. Y. 

G. C. WETHERBEE & CO. 
Detroit, Mich 

WAYNE HDWE. Co. 

Fort Wayne, Ind 

WITTE HDWE. CORP. 


Charleston, W. St. Louls, Mo 
STANDARD WHSLE. HDWE. Co. WRIGHT & \ aataaaa co. 
Chicago, Il. Omaha, Nebras 


STOWE HDWE. & SUPPLY CO. 
K City, Mo. 


zcMmi WHSLE ‘DISTRIBUTOR 
Salt Lake City, Utah 
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Big, full-color advertisements in 
Lite, Post and Better Homes & Gardens 
mean Koroseal ts the hose people know 
by name and buy on sight. Recent 
impartial surveys show Koroseal is the 
best accepted, most preferred name in 
garden hose. 


New products attract sales. People 
like new things. You'll find new B. F. 
Goodrich ‘Crystal Clear’ hose will sell 
more easily and also help you sell 
more Koroseal and Garden Club hose 
aC greater profit. 


You'll make “extra” sales. Some 
people prefer hose they can see through. 
New ‘Crystal Clear’ helps you meet 





FAI® TRADE PRICE 


Xx 
Z 0 Feet 9” 


Advertised | heterHomes wi / 
Pos; ff 


GARDEN HOSE 
& BF. Coodrieh 


% LIGHTER 


than rubber hese 


FAR STRONGER 


than light pharti: hose 


¥%; LIGHTER 
fran rubber hoe 

FAR STRONGER 
than light ple hose 


rey cima - pollsmed surtoce wow! Bohd dirt 


=~ 


4 


ont hehe Stee 


y 
F 


this special demand with a product by 
B. F. Goodrich—a name people know 
and trust. And to meet the increasing 
demand for sprinkler type hose you'll 
have Koroseal Multispray 


Convenient self-display. As you can 
see by the pictures on these pages B. F 
Goodrich hose products come on stand 
up-type, self-display cards. They'll stand 
on a counter, table, in the window or 
hang up ona rack 


Other sales aids include an eye- 
catching luminous ink window or wall 
sign, free newspaper mats, and state- 
ment enclosures. You can reach more 


customers, sell more customers and 



















WEW BF. Goodrich 


SGAKS WITH A GENTLE SPRAY 


GARDEN HOSE 


50ft. $6.95 


serve them better with the Koroseal line 
of garden hose. Order from your whole 
saler or write The B. I’. Goodrich Com- 
pany, Akron. Ohio 


horosen TM 


Reg. t Pat. Of 





GARDEN HOs!I | 
BY 


B.F. Goodrich 


INDUSTRIAL PRODUCTS 
DIVISION 
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NEW voLLraTH 


Dreamboat Set — Matched 
Marine Outboard Hardware 


ee os 





Only Vollrath makes it! Every out- 
board owner wants it—to dress up 
his boat. Complete matched deck hard- 
ware in lifetime metal—in attractive 
display box that sells for you. See it at 
the show— it's plus business for you. 








Vollrath 


Advanced Design 


19” Rotary 
Power Mower 












See us in BOOTH 5-152 
National Hardware Show 
Navy Pier, Chicago 
October 11-15 





Before we talk about your business, may we 
talk about our business for just a minute. Vollrath 
Lawn Mower business was good—good from 
Maine to California—good wherever you found 
a patch of green grass growing. Vollrath outlets 
did profitable, volume business, many of them 
doubling and tripling sales. Lawn mower sales 
records like these can be YOUR business, too. 
Vollrath advanced design rotary power mowers 
have the features customers want. They’re safe, 
they're easy to handle, they take the work out of 
mowing—and they're priced right. Sounds like 
good talk. See us, and we'll give you more than 
talk. We'll give you real sales action. 

















the VOLLRATH CQO. Sheboygan, Wisconsin 


Branch Offices and Display Rooms 


92 





New York e Chicago e Los Angeles 
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yferchandisind “THERE'S PROFITABLE 
Tip? <6 FALL BUSINESS FOR YOU IN 


CYCLONE 
Lawn Fence and Gates” 



























































weather on the way, homeowners are think- 

ing again about some of those jobs they meant 

i to do last spring. Projects like a boundary fence 
or perhaps a complete enclosure of their yard. 

That’s why it’s a good idea for you to put 
. some selling effort behind Cyclone “Red Tag” 
4 i Lawn Fence and Gates at this time of the year. 
“ j In fact, where winters are relatively open, the 
season for fence construction can be a year- 
round one. 

A complete stock of Cyclone Lawn Fence and 
Gates, well displayed, will lead to many sales. 
Offer your customers the woven and welded 
styles in both single and double-loop construc- 
tion and in all the popular heights. A full line 
of gates and fittings will pay off for you, too. 

If heavy spring and summer sales have de- 
pleted your stocks, get in touch with your jobber 
today. But be sure, that you are offering your 
customers the top-quality lawn fence—the fence 
with the familiar Cyclone “Red Tag” label. 


Bie | ITH summer vacations over and cooler 
4 
; 








FLEXIBLE STEEL MATS 
Clean Berrer—Lost Longer 





CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL CORPORATION 


WAUKEGAN, ILLINOIS » SALES OFFICES COAST TO COAST 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS CYCLONE -re/707 HARDWARE PRODUCTS 
Po UTES 8 RT Oe ee ee 
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APPROXIMATE WEIGHT 
345 10 3% wes. 


1. Blade and Front Strap of High 
Carbon Tempered Spring Steel. 
Preformed and uniform in bal- 
ance, lift and bend. There are no 


heavy rolled sections in an Ames 


This is yo 
Coil Chai 


weight. steel han 


Featherlite to add unnecessary 


Here 
attracti 
Chain 
lighter—which saves lifting a ton sturdy 
and a half in the day’s work. Proof 
Thes 
chain 
3. Light Shovels make light work. eos 
Merch: 
») custom 


Ames Featherlite is a half pound 


Ps AMES 


cm) rb Your Yoblber 


PARKERSBURG, W.VA (). Al Al ES CO. NORTH EASTON, MASS. * 
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Proved ways fo sell 


HODELL CHAIN 


HODELL PAILETTES 


This is your handiest way yet to stock and sell Proof Coil and BBB 
Coil Chain in strong, all-steel re-usable containers with easy-to-grip 
steel handles. Four sizes available . .. “%s, %, Ae or ¥% inch. 


Here are two proved ways to sell more chain. Use the 
attractive, brightly red and yellow enameled Hodell 
Chain Merchandiser as an eye-catcher . . . and, spot the 
sturdy Hodell Pailettes nearby to sell quality Hodell 
Proof Coil and BBB Coil chains. 

These special Hodell sales aids give you fast-moving 
chain assortments ... popular with home and farm 
owners as well as industrial and marine chain users. 

Ask your distributor for the practical Hodell Chain 
Merchandiser and Hodell Pailettes . . . you'll like your 
customers’ sales response. 












Ardell CaN 
ya~ Buyit here in any length 


A SN CORERT, Sethian ot Yaw Masi tented Shy bo. CrevORAND 3 Ome 

















HODELL CHAIN MERCHANDISER 
This colorful, tubular steel display costs $63.05 
complete with fast-selling Great Lakes chain assort- 
ment—returns $123.00, a profit of $59.95. Occupies 
less than 2 sq. ft. floor space . .. 57” high. 


HODELL CHAIN COMPANY, Cleveland 3, Ohio 


Division of The National Screw & Mfg. Co. 





JA ational 
aeeesxe’ 
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FASTENERS SP HODELL CHAINS CHESTER HOISTS 
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NEV 
Backed by the Greatest 
ns ; NEV 
Advertising Program in 
; NEV 
Mower History... to make 
Moto-Mower Dealers OS a B NEV 
Mower Headquarters! 
NEW 
MOTO-MOWER »«. float 
hance 








MONTEREY 
\ 20” Deluxe Reel 


aoe “Mali This Co 


Discover the many 
profit advantages of 
being a Moto-Mower 
Key Dealer! 


THE MOTO-MOWER COMPANY « Subsidiary of | Detroit Ha 








shown with famous 'Weed-Topper”’ 





HARDWARE AGE, SEPTEMBER 16, 1954 
















.presents 
the World’s Most Modern, j 
Line of Power Mowers: / 


NEW self-propelled rotaries with sensational 3-speed transmissions 


SOR OE EE RE RE TS Ee 


NEW dual grass discharge chutes—front and side 
NEW Dial-a-matic cutting height adjustment 

NEW daring designs, styled for tomorrow 
NEW startling ‘‘designer’’ color schemes 

NEW aircraft-type controls 
NEW close-trimming features 


NEW heavy duty ~—— 
gripper-type tires ———— 







NEW automatic anti-shock 
safety blade clutch control 





NEW full- MOTO-MOWER CONSTELLATION 
floating shock resistant ( 21” Self-Propelled 
handle, with easy storage feature Rotary with Recoil Starter 


Coupon Toy Yi 
Key Dealer Program! 


® Sensational 25 & 5 Discount Nite die Meter Company 


625 “G" Street 
Richmond, Indiana 







® Special Anticipation Discount 

® Co-op Newspaper, TV, and Radio 
® Big MOTO-MOWER WEEK Promotion Name —___ 
Store Name___-___ 
Address etic Oe. 


Name of Jobber... 


® National Ad Coupon Inquiry Service 


® Free Factory Promotional Material 





idiary of Detroit Harvester Co. e RICHMOND, INDIANA BF 5 ne 
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Scaling a mountain...or selling a pump 

success or failure depends upon the 
kind of support you get! That’s why 
Goulds goes far beyond merely “mak- 
ing pumps’—gives you everything you 
need to help you sell those pumps, too 
For instance, Goulds invests thousands oe : 
of dollars every year to give you a con ; 3 The Res 
sistent program of... nm Tube w 


lays fra\ 


ie |b 
Powerful National Advertising | [ies — 








other m 
sprinkle 


Not one or two ads in one or two maga greater 


zines — but dozens of ads in dozens of age, be 
magazines—reaching your best farm This 
and suburban pump prospects. And ev- Pe Oi 4 . plus 0 
ery ad has a real hook for you—a cou- AP bas AP Boe E nal ¢ 
GOULDS Backs YOU Up with: Pon offer that produces thousands of , ys eel se 
— hot sales leads every year! Goulds na- (re Ai nw fi 
tional advertising is on the job every ey. ; By avails 
2. Prompt Distributor Service month...every year—building accep- 7.9 : 
a. Pump supply NEAR you tance and preference for Goulds Pumps 
b. Repair parts NEAR you —and the Goulds Dealers who sell them! ‘4 
c. Factory-trained selection and aplication . a . ~* 
ene . pon See your GOULDS Eps te Me : IMPROV 
Complete, Informative Catalogs and Literature : ern + + > ae at 4 
: ; the complete story ona é Pe i i. Full rang¢ 
completely profitable 


1. Exclusives in Pump Design 


. Helpful Dealer Training new stron 


pound ( 

rhs a ee vy 4 Stripe Su 
GOULDS PUMPS INC., » ose ae ‘ f reattachs 
SENECA FALLS, N.Y. Sted ee! ad of. lings 0" 
. > ~ % Y § 4 j ° ~ os & i Buy Gok 
8. Inside Store Advertising SN 


' - ** top qua 
9. Pump Demonstration , er ee ie 


. Powerful National Advertising Das po — fran- 
4 ise. Or write: pept. HA-20 


. Outside Store Identification 


7. Window Display 


10. Local Advertising Material 


WATER SYSTEMS 
~ Since 1848 _/ 


FOR EVERY FARM AND HOME NEED 
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; . ESIGN NEW COUPLING 


The Resinite Twin 
Tube wide design 
lays fratter, =” 
more flexible t 7 
other multiple — 
sprinklers. Provides 
sreater area waht 
age, better spray: 
This new design, 
plus new positive 
seal couplings at 
each end make os 
the finest sprinkler 
available today. 


IMPROVED RESINITE HOSE 


Full range of sizes, 

new stronger com- 

pound on 

Stripe : 

attach: cor 

o— on entire = 

Buy Gold Stripe : : 

top quality; — 
Green tar; 


NEW IMPROVED DESIGN 


The fastest selling flexible sprinkler available. In every respect 
a quality item. New low price and new design make it instantly 
acceptable. New package with built-in appeal gets attention; 
high gloss of the new compound and long life are sales-building 
extras: You can push Resinite Twin Tube with pride and profit. 


SINGLE TUBE _ The original and still the best single tube. 
Maximum flexibility. Full %” 


dia. Now has brass finger- 
operated end clip. Attractively priced. Wide profit margin. 


2 lengths. 20’ and 40°. Minimum inventory. Faster turnover. 


LOWER PRICES _ Now, sell the best... for less! 
50° Twin Tube Sprinkler... list price $4-95- 
25’ Twin Tube Sprinkler... list price $3-39. 


BIGGER DEALER PROFITS _ New discount sched- 


ule increases dealer profits and shows full whole- 


saler margins. Send the coupon now for com- 
plete information. 


See us in CHICAGO 
Booth $-133 and $-137 at the 
National Hardware Show 


Resinite Sales Corp. 
Box 1257, Santa Barbara, Calif. 


Send complete information and price on 


0D Sprinklers | Hose 


ae 





Store 


Address_ 


City = State 
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REO is celebrating its 50th anniversary 

by offering the biggest and best oppor- 

tunities for extra Power Mower profits i 

its history ... What do you have to do? 

It’s so simple you won’t believe it! 

Contact your REO representative right 

now: he’ll tell you about the most 

sensational profit program ever offered 
to the independent dealer! 
It’s the opportunity of a lifetime] @ Finny 
... get in on it now! Esra 


@ NEW REO DE LUXE RIDE-A-LAWN 
25” Trimmer Type Riding Mower 


@ NEW REO DELUXE @ NEW REO DELUXE ROYALE @ NEW REO DE LUXE @ NEW REO DE LUXE @ NEW REO SCOTB ie, 08 pe tux 
TRIMALAWN Riding Attachment Available RUNABOUT TOWN HOUSE Budget 18” Reel T SABRE-TRIM 
25” Reel Trimmer Type 21" Reel Type Riding Anachmont Available 18” Electric 2Speed Shift 
18” Reel Type ‘lt-Propelled Rote 





REO—Celebrating 6 Consecutive Years of Power Mowe aders 
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WOR EARLY BIRDS 


|" ANRIVERSARY POWER MOWER 
IR EXTRA PROPITS-tKTRA BUSINESS 


Carot In On This Golden Anniversary Deal 


ler— 
oon Only REO Offers All these Extras fe the Independent Dea 


¢ FOR EARLY BIRDS: 



























profits in TUNITIE ED 
+ te an @ NEW PROFIT posing PROMOTIONAL LINE EVER DEVELOP 
° WERS— , 
it! @ ALL NEW MO @ SENSATIONAL NEW RIDING MOWERS ) 
ve right @ NEW SUPER POWER REO 2% h.p. VERTICAL SHAFT & 
st HORIZONTAL POWER MOWER ENGINES 
offered @ NEW TELEVISION ADV 
E = 

r! @ NEW, MORE PROFITABLE Go a TN eNNPAOER £0 PaCenam | 
lifetime] @ p LD CROWN PLAN— BIGGER 7 | 

Py Pace @ NEw EXp, @ Fair TRADE HAN EVER 

STap Ory NDE PRO 

Blis Sat D SER TECTIO 
HE Wy Es VICE PRo N 


Lawn Mower Division, REO MOTORS INC., Lansing 20, Michigan 


NEW REO DE LUXE oh NEW REO DE LUXE @ NEW REO DE LUXE & NEW REO DE LUXE @ NEW REO REVO-JET 
SABRE-TRIM SPIN-TRIM ~REVO-TRIM ELECTRA-TRIM With New REO 21% h.p. 
2Speed Shift with new REO 2% h.p. with new REO 2% h.p. 18” Electric Rotary Vertical Shaft Engine 
opelled Rotary Vertical Shaft Engine Vertical Shaft Engine Budget 18” Rotary Type 
18” Rotary Type 











i REO SCOTT 
18” Reel T 













21” Rotary Type 


adership—The Best Line For the Independent Dealer 
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GET YOUR SALES UP AS SNOW FALLS! 





ooo 
: 4 


a 
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Sell this Terrific Sidewalk Rotary! 





THE BROS SERIES “SA” Sno-Flyr ROTARY SNOW PLOW 


Here’s why your customers will be 
interested in this plow... 


@ It’s a proved, tested, snow-throwing unit, built and 
guaranteed by the world’s largest snow plow manufac- 
turers. And it’s coming into the market at just the right 
time. Your customers are beginning to realize that it 
takes more than mere “‘toys”’ to plow tough snow, that 
it requires more horsepower than it does to cut grass. 
But now you can plow snow as easy as cutting grass, and 
at the same speed. The Sno-Flyr has-two plowing speeds 
... Slow, for steady going in exceptionally deep, heavy 
snow; and normal, for plowing at normal walking speed 
through light snow. 

9 Yes, the Sno-Flyr is really a snow-thrower. It has a 
34 horsepower engine, plenty of power for picking up 
and casting heavy, wet, chunky or sticky snow. And the 
Sno-Flyr is self-propelled, with full pneumatic, ground- 
grip tires. No push—just guide it! 


W R / / E For Name of Nearest Wholesaler 


RO 


Sno-Flyr Division 
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Handy controls 
select speed and 
change direc- 
tion of castin 
chute, ian 
turns 180°. 


Engine has win- 
terized features 
for starting and 
operating in 
coldest weather. 





WM. BROS BOILER & MFG. CO. 


1057 Tenth Ave. S.E. © Minneapolis 14, Minnesota 


Why you will like 
selling this plow... 


It’s mechanically sound, and, further, it’s bug-free. The 
Sno-Flyr has never been surpassed in its horsepower 
range, for performance under toughest conditions. And 
you offer two models — 20” plowing width and 26” 
plowing width, with 3/2 and 6/2 hp name brand en- 
gines,*respectively. You will thoroughly enjoy demon- 
strating and selling this line. Get details by writing 
Bros today. We are appointing key wholesalers all 
across the snow belt. 
Thumb-nut ad- 
justable “cap- 
per’’ deflects 
snow stream to 
\ any height de- 
) sired, 


Positive roller 
chain drive. Ro 
tor slots ‘’knife” 
the snow, pre- 
venting rotor 
“balling.” 





hn 
pp 
"PROMOTION 


MATERIAL : 
AVAILABLE 
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_..EXPERIEMCE ! 


@ 


W You can’t discount Dempster’s 75 years of 
experience in designing, engineering and 
manufacturing water systems when you choose 
the line you can sell most profitably. A reputation 
for efficiency and trouble-free service means more 


g-free. The M . ad 

Reonpower pre-sold customers; a record of three-quarters of a 
itions. And century of production means continuous satisfaction to 
h and 26 a Pp 

a = dealers and consumers—and a guarantee that Dempster 
by writing stands behind the quality of every Dempster, pump. 


esalers all 


The success of Dempster water systems over the’ years 
vt Pane is based on advanced design, sturdier construction, 
—_ lower maintenance and higher efficiency. For every 
aoe water supply requirement there is a Dempster pump 

that can meet the need. 
rs All your water system demands can be met from 
drive. Ro; one source—the modern Dempster plant at Beatrice, 
now, pre- Nebraska . . . and as a Dempster dealer you are assured 
~ Cael of prompt delivery from the nearest of eight Dempster 

branch warehouses or from stocks of distributors 


in principal cities throughout the world. 


Write today for full details of the 
valuable Dempster dealer franchise. 


DEMPSTER MILL MFG. CO. 


—— ~ BEATRICE, NEBRASKA 


8 h h nd offi in Omaha, Nebr.; K City, Mo.; Des Moines, fa. 
WATER SUPPLY EQUIPMENT Sioux Falls, “SD Sennen, "“Giee “Oklehoma City, . Mes hemutilie, Yone 
n tonio, Tex. 
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Spearheading Buch’s 1955 line-up 
are tried-and-tested best sellers 
like the famous Buch “Whiz” pack- 
aged barrow, and the popular Buch 
#2 and #10 spreaders... the basic 
sales-producers you’ll need in ’55! 


Buch keeps you ahead, with new sales-builders! 





Introduced in 1954, the 
new Buch Aerator prom- 
ises to hang up new sales rec- 
ords in ’55. This is the kind of 
exciting new product that pro- 
fit-conscious dealers snap up: 
customers learned about aera- 
tion in ’54, they’ll be doing 
their buying in ’55! 


See these new-for-’55 
Buch products at the shows! 


*A new power edger— operates in cracks, 
among rocks. Unique. spring steel whips 
give clean cut to any depth. 
*NEW—Deluxe line of Buch Spreaders #22 
and #33—equipped with exclusive new 
Buch Pulsator—designed to guarantee un- 
iform dispensing of fertilizers and seeds 
under any conditions. 


Buch backs you up with national advertising! 


Remember, Buch is the only complete line of branded rolling garden equipment that is 
nationally advertised in both trade and consumer magazines. Your customers will see 
the familiar Buch red-and-ivory garden equipment in Life and Better Homes & Gardens 
. . . recognize them on display in your store! 


SEE BUCH’S NEW EXPANDED LINE AT THE SHOWS! 








. 


Buch spreaders & 
garden wheelbarrows 
tested for ruggedness 
and efficiency by 
American Testing 

Laboratories 


> ihn 














Garden Care | 

Equipment National 

Hardware Show 

BUCH MANUFACTURING CO. Chicago, Oct. 11-15 | 
Elizabethtown, Pa. Booths $-155-$-161 | 

America’s complete line of rolling garden care equipment 








104 


HARDWARE AGE, SEPTEMBER 16, 1954 








! 


USS Americ 
Studded ‘ 


HARDWA 





ene en ee Pa 
a0 _ 


fee 


, 1954 











ies eas ow ii a — 
POS eee 


sell “American” Brand 


@ American Fence is the brand to carry, because it’s the brand 
the farmer wants. And the farmer wants the best in the field. 

American Fence is made to last—in fact, actual field results 
indicate life of 30, 40, even 50 years. Your customers know 
this. They are kept aware of it through consistent advertising 
in leading national and farm magazines—magazines that can 
be found in some six million farm homes. Moreover, another 
big assist is given by radio commercials, direct mail literature, 
and catalogs and folders which are supplied to American 
Fence dealers for distribution to customers and prospects. 

Actually, American Fence almost sells itself. All you have 
to do is display your American sign prominently—keep your 
American Fence out where it can be seen by everyone, and 
remind your customers with American literature and by word 
of mouth that the time is always right to put up American 
Fence. 


ry AMERICAN 
Uf PENCE 





PROFIT- MINDED DEALERS! Handle the complete line of USS American products. 


Here are some fast movers: 








USS American “'U"’ and USS American Tie Wire for USS American Galvanized USS American Hex-Cel 
Studded “T’’ Posts Automatic Balers Barbed Wire Poultry Netting 











Theres more American Fence 10 use Than any ober brand / 


AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION, GENERAL OFFICES: CLEVELAND, OHIO 


COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO + TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS AMERICAN FENCE 
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LAWN-BOY has a radically 


new power lawnmower line | ~ 


for 1955 —new models, new 
prices, new promotion. 

You owe it to yourself 
and your customers to get 
the LAWN-BOY story first. 
We'll see you at the national 
~ hardware show —if you can't | | 
~ be there, call us, nal ‘ 


RPM Manufacturing Compa ov Cone, Miss 
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PIPE LINE 10 PROFIT 


For Farm Water Systems 
it’s YARDLEY ClearStream 


There's always a leader. Why risk your reputation with anything 
but the best? Sell only top-quality ClearStream Plastic Pipe .. . 
and sell it for every cold-water use. 

Surveys show the average farm needs 1 2 times as much pipe footage 
(up to 1,500 feet) as it now has. So push the complete line . . . the 
. . because ClearStream is: 






+ 


ms 


See us at Booth S-273 jm 
National Hardware Show [EE 







hey. 
ff 


EAM 


a W/O“EY~ Clearstp 


{a 


profit line . 


PressuRated — There's a ClearStream pipe for every 


job — 75 Ibs. for farm water systems — 100 Ibs. or.125 Ibs. 
for city water lines, golf course and cemetery sprinkler 
systems. No guess work . . . you sell the right pipe, the safe 


IDL owe a 
mtty CLEAR STREqy, | 


4 
\ 


pipe, every time. 


Packaged — Yardley ClearStream sizes in biggest demand 


come in 100-ft. coils packed in stout corrugated boxes for 
easy handling, quick over-the-counter sales. Longer unboxed 


coils also available. 


Protected — Yardley ClearStream name, size, and Pressu- 


Rating clearly stamped on every section . . . guarantees your 
customers this is genuine Yardley, America's top-quality 
100% virgin polyethylene pipe. Plainly marked every 10 
feet for easy measuring. 


Pre-sold — Yardley tells and pre-sells your customers in 


scores of leading farm and trade papers. Your prospects 
fae, already know Yardley ClearStream lasts a lifetime, is easy 
i al to install, won't rust, rot or corrode. 


wg SROLEY« CLEARSTREAK 


Oe 
a 


For Pump Pipe, insist on Twin-du-it for jets, Sub-du-it for submersibles. 


YARDLEY PLASTICS CO. 
142 PARSONS AVE., COLUMBUS 15, OHIO 


In Canada: DAYMOND CO., Ltd., Chatham, Ontario 
Export Sales: F. & J. MEYER, 115 Broad St., New York 4, U.S.A. 


= 
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Buy Now + Extra Profits 


BAGO A Mig Ln MA gn be ee ass CPS tel pe oS POT 





with PYRENONE AEROSOLS 
Get these fast sellers now for FALL! 


a 12 
worth 


for °*4Q.50 


Retail Value 











k ERBIC! FS Black Leaf Rat -eaag? - . 
ee BAPTA clacktectPyreneceimes Oe 


Killer Aerosols 
1 doz. 12-o0z. size 17.88 


Black Leaf Mouse Killer Bait 
2 doz. 4-oz. size 9.36 


*Net price, no discounts. Total $84.12 


YOUR PROFIT *34-62 


Fall is the big season for rodent control. Get ready early 
to cash in on customer demand for easy-to-use, sure- 
acting Black Leaf Rat and Mouse Killer Baits. Get set 
for quick turnover and fast profits. Tie in with com- 
munity clean-up campaigns. High quality Black Leaf 
Pyrenone Sprays are ideal for fall clean-up of household 
insects, too. 


Free Extras with Warfarin Deal: Attractive display 
rack, new, attention-getting window streamer and at- 
tractive packages all carrying the famous Black Leaf 
Trade-Mark. Don’t miss this profitable deal. 


FOR YARDS AND GARDENS 





Black Leaf 25’, Phygon Fungicide Black Leaf 1°;, Rotenone Dust 


Black Leaf Garden Dust Black Leaf 5°;, Chlordane Dust 
Black Leaf 109% Lindane Dust Black Leaf Slug & Snail Bait Pellets 
Black Leaf White Oil Spray Black Leaf Arsenate of Lead 
FOR WEEDS AND BRUSH FOR HOUSEHOLD USE 
Black Leaf PC Crabgrass Killer Black Leaf Fly Spray 
Black Leaf 2,4,5-T Brush Killer Black Leaf 11-36 Insect Killer 
Black Leaf Arsenical Weed Killer Black Leaf 45% Chlordane Spray 


FOR RODENTS 


Black Leaf Warfarin Concentrate 
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ALL! 
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Buy early to keep profits alive in spring of ’55° 





INSECTICIDES ‘pigek. —— 
FUNGICIDES. Lesa ssoevmienes 
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of seven speedy-selling Black Leaf products 





for "49-25 93 


Retail Value 


12 5-oz. Black Leaf 40®.............. $14.28 
12 5-oz. Black Leaf Malathion........ 14.28 
24 5-oz. Lime Sulphur with Spreader. 9.36 
12 5-oz. 2,4-D Weed Killer........... 7.08 
24 8-oz. 50% DDT Wettable Powder. 11.76 
12 16-0oz. 5% Dieldrin Granular....... 10.68 
12 10-oz. C-P-R Plant Spray Aerosol... 17.88 
"Net pr Total...... $85.32 


YOUR PROFIT °<3:5-37 


You’ll recognize these Black Leaf products in the at 
spring offer as leaders in customer demand, leaders in 
customer satisfaction, and leaders in profits for you. 
Makes an ideal display with the famous Black Leaf label 
on every package—ready to catch the customers’ eye. 
Black Leaf products are backed by the research and full 
nation-wide Black Leaf organization and are recom- 
mended by garden experts everywhere. 


Free Extras with Black Leaf Spring Deal: Fioor Display 
Rack—Sturdy, attention-getting, self-service unit. Pest Con- 
trol Chart—Fits at top of rack, guides your customers in 
picking the right Black Leaf product. Five Colorful Streamers 
—Eye-catching displays for windows or special garden or 
household centers. Prepaid Freight — Direct from Black Leaf 
warehouse to dealer. 





SEE YOUR DISTRIBUTOR NOW FOR THESE 
BETTER BUYS in BLACK LEAF PRODUCTS 


VIRGINIA-CAROLINA CHEMICAL CORPORATION 


Black Leaf Products Division, Richmond 8, Virginia (Soles Offices in 21 Cities) 
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America’s Most Dependable Line 
of Quality Products 












10 YEAR 
GUARANTEE 










"Guaranteed by > 
— omen ag 









SLIPKNOT 


World’s largest selling friction tape. 
PLYMOUTH GARDEN HOSE 


OUTWEARS RUBBER FEATHERWEIGHT 


Available in 25 ft. or 50 ft. lengths. Fur- 
nished with reattachable brass couplings 
— packed in self-selling display cartons. 
Opaque or transparent. 


Slipknot is guaranteed to stick 
. cannot dry out! 


AVAILABLE IN ATTRACTIVE 
SELF-SELLING 
COUNTER DISPLAY 


6 YEAR 
GUARANTEE 





me . ve oy 
 Guaran teed by % 
Good ee 







PLYMOUTH PLASTIC 2cZca/ TAPE 
TOUGHER! FASTER! NEATER! 


16% more dielectric protection. 
Highest resistance to water, oils, 
acids, corrosion and abrasion. 





WORTHMORE GARDEN HOSE 


VOLUME PRICED LIGHTWEIGHT 
Available in 25 ft. or 50 ft. lengths. 
Equipped with non-rust Perma-Grip coup- 
lings on transparent hose; and reattach- 
able couplings on opaque hose. In 
self-selling display. . 





SPACE SAVING 
MONEY MAKER! 
THIS COLORFUL 
COUNTER DISPLAY 
MEANS VOLUME 


ALSO AVAILABLE IN CONVENIENT 
FIVE PACK (Five 30 ft. rolls) 






PLYMOUTH 


ptymouH PRO LAWN SPRINKLER 


Always lies flat! Exclusive design through- 


SPLICING COMPOUND = — this the finest Sprinkler on 








Secure for highest voltages. Strong, transparent and flexible. 25 or 
Moulds into one solid mass, OTHER PLYMOUTH 50 ft. lengths. 
making joints which never sep- SPLICING’’ PROD- 


UCTS ARE ALSO AVAIL- 


arate. Without peer in the field ABLE IN. VARIOUS 

of commercial rubber insulat- SIZES AND IN CON- : lie 
ing tape — recognized by red- VENIENT CONTAINERS MY 
colored backing. 


STOCK — DISPLAY — SELL THE LINE 

















CTE GREEN TOP 
RMANC rr 
| OF OUTSTANDING PERFO E LAWN SPRINKLER 
SOLD ONLY THROUGH - A volume priced, flexible, completely 
versatile sprinkler that Always Lies Flat! 
RECOGNIZED WHOLESALERS — Red Bottom — Green Top. 25 or 50 ft. 
lengths. 


PLYMOUTH RUBBER COMPANY, Inc. 


Largest Rubberizers of Cloth in the World 
CANTON, MASS. 
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eeemake more profits 
with the ALL NEW 










THERE'S A REASON EVERY SEASON! 
oe SELL "EM THE YEAR AROUND! 


.» for Spring lawn cleaning—Summer grass sweeping—Fall leat collecting ... a Winter snow cart! 









t : 
SINGLE CONTROL *—for TRANSPARENT COVER— 
brush height and cowl! for breezy days! 





























WIDTH 
SHIPPING; NET HAMPER 
MODEL| OF 
SWEEP WEIGHT |WEIGHT |CAPACITY o= 
SM-21 a 7 re 5 bu. DETACHABLE HAMPER*—becomes 
SM-30 7 bu. an all purpose garden cart! 





BIG Lughat EXCLUSIVES ON ALL MODELS 


© Steel Backed Non-clog Brushes! ® Rugged All Steel Chassis! 

. Colorful —Mi © Largest Sizes: 21” and 30” models 

®@ Shipped Completely Assembled—in 
special ‘Damage Revealer” carton! 









- and look who's helping 
you sell! 





WIDTH 
MODEL F SHIPPING; NET HAMPER 


° 
sweep| WEIGHT | WEIGHT | CAPACITY 


$-212 | 21” 42 36 5 bv. 
$-303 | 30” 50 43 7bv. | 


FREE Sales Aids * Giant Point of Sale 
Tags * Window Streamers * News- 
paper Mats 


























*Patents applied for. 


LAMBERT 


INCORPORATED 


CALL YOUR JOBBER OR WRITE 


NCORPORATED, ANSONIA, 0. 


Rush complete details and name of nearest jobber on the 
NEW LAMBERT LAWNSWEEPERS. 


a 





Firm 





ANSONIA, OHIO 


Street 





PRECISION MANUFACTURERS SINCE 1891 AND WORLD'S 
LARGEST PRODUCERS OF HAND PROPELLED LAWNSWEEPERS 


a 


nau SEND THIS COUPON TODAY 


VISIT OUR BOOTH S-89—NATIONAL HARDWARE SHOW—CHICAGO 
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One-Wheel 
Tractor with 
Tiller 
Attachment 


@ THE TRULY COMPLETE LINE OF OUTDOOR POWER EQUIPMENT FOR YEAR 
"ROUND SELLING . . . garden tractors and attachments, tillers, rotary 
mowers, chain saws, power hole diggers. 


@ FEATURING THE NEW CHOREMASTER TILLER ATTACHMENT .. . it really 
works on a tractor, means extra sales .. . satisfies customers who can't 
afford both tractor and tiller—goes between the rows at any stage of 
growth. 


If you can’t get to the show, @ SUPPORTED BY POWERFUL CHOREMASTER PROMOTIONS AND CON- 
write for complete dealer SUMER ADVERTISING. 
information and literature. 

@ BACKED BY CHOREMASTER, THE QUALITY NAME IN OUTDOOR POWER 


Some Valuable Protected EQUIPMENT. 
Territories Open for Dealers 
ond Distributors. 


CHOREMasTER 


WEBER ENGINEERED PRODUCTS, INC. 


Manufacturers of Choremaster 


BOOTHS S-20 and §-24 Garden Tractors, Tillers, 


Rotary Mowers 





MAKE OUR BOOTHS YOUR 
HEADQUARTERS AT THE SHOW 


National Hardware Show 


October 11-15, 1954 Navy Pier, Chicago, Ill. 828 EVANS STREET, CINCINNATI 4, OHIO 
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INGERSOLL STEEL DIVISION 
BORG-WARNER CORPORATION e NEW CASTLE © INDIANA 








ust what 1s an 


INDEPE 
MERCHA 


We have always said that the Pratt & 
Lambert line is geared to the needs of the 
independent merchant. First, what do we 
mean by an independent merchant? 

Obviously, an independent merchant is not 
a link in a large chain —not a factory con- 
trolled outlet. He’s a man who owns and 
runs his own business. 


But he’s more than that— more than a mere 
storekeeper. Whether his business is large, medi- 
um or small, he’s progressive and aggressive — 
recognized as a successful businessman in his 
community —a true merchant in everything 
the name implies. 


EEE 


And just how is the Pratt & Lambert line 
geared to his needs? 

In the first place, it’s a complete, reasona- 
bly-priced line of paints, varnishes, stains and 
enamels, that has long-established acceptance 
with both professional and amateur users — 
a quality line with product appeal and color 
appeal that are hard to equal. 


What’s more, Pratt & Lambert backs its 
merchants with forceful national and local 








iT: 


advertising, effective point-of-sale material 
and personalized merchandising service. 





For the independent merchant who is in a 
position to sell and service large consumers, 
Pratt & Lambert has an exceptionally strong 
following among architects, professional paint- 
d c c 

ers and maintenance executives —and offers 
a price structure which enables him to sell this 
big volume trade profitably. 


Best of all, the Pratt & Lambert merchant 
is protected by an exclusive territorial fran- 
chise. The customers he develops remain his 
customers. 


ere ee eS 


Tlese are just a few reasons why hundreds 
of independent merchants have taken on the 
Pratt & Lambert line and are now enjoying 
ereater sales volume and profits. 


Perhaps you are reasonably well satisfied with 
the brand you are now selling, but until you 
hear the complete presentation, how can you 
be sure that Pratt & Lambert doesn’t offer 
you more? 


If that makes sense — and we think it does 
—the full story is yours by writing Pratt & 
Lambert-Inc., Buffalo 7, New York. 


PRATT x LAMBERT- INC. 











NEW YORK ° BUFFALO 


A Dependable Name in Paint since 1849 


° CHICAGO . FORT ERIE, ONTARIO 
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Today’s 
than eve 
“Tynex’ 
the adde 
satisfied 
with “T: 

Talk 1 
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“TP yMEX Aristls act 3f0 Sties longer 





— 









LOOK AT THESE BRUSHES 
THAT ARE BRISTLED WITH 
"TYNEX” NYLON. AT LEFT, A 
NEW BRUSH. AT RIGHT, 
A BRUSH THAT PAINTED 
OVER 800,000 SQ. FT. 
WEAR: ONLY '/," 












* Stress this feature of Du Pont {' ‘/} 3 bristles: 
it will pay off in customer satisfaction, repeat sales 


Today’s paintbrushes with “Tynex” nylon bristles are better 
than ever before. In actual laboratory wear tests, brushes with WELL-MADE BRUSHES WITH “TYNEX’” BRISTLES HAVE 
“Tynex” bristles outwore all other brushes 3 to 5 times. Stress ALL THESE ADVANTAGES: /. Full point pick-up 2. Smooth, 
the added durability of “Tynex” to your customers. See how — 

satisfied customers come back to your store for more brushes 





even flow 3. Right for all paints 4. Easy to clean 5. Last 3 


to 5 times longer 


with ““Tynex”’ bristles. ———— 
“~ =, 
Talk up all the advantages of “Tynex’”’. . . advantages your ‘ 
customers will find make ‘““Tynex’”’ bristles their best buy. t D 
“TYNEX” is the trade-mark for genuine Du Pont nylon bristles. — 


REG. U. S. PAT. OFF 
BETTER THINGS FOR BETTER LIVING . . . THROUGH CHEMISTRY 








ee RTE REET VET eer 
eee . — 


J” ADS FEATURING “TYNEX" ARE 
“REGULARLY REACHING OVER 16 MILLION 
| BRUSH PROSPECTS IN THESE 


LEADING MAGAZINES . ~~, 
yen ereane 17 mL pa” “ . —< 
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“Family of Whites ” 
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Acme Quality 
NEW ERA 


O ONE white paint is ideal for every 
N type of house painting job. Varying 
requirements will recommend one type 
of paint over another. 


With the Acme Quality New Era “Family 
of Whites,’ you can fill any house painting 
order, and know that you will be giving 
complete paint service to your customer. 
Each paint in this group has been espe- 
cially formulated to do a specific job, 
and will do it better than any so-called 
“all-purpose” house paint. 


Sell the white that’s right! Ask your 
jobber about the Acme Quality New Era 
“Family of Whites; or write: Acme 
Quality Paints, Inc., Detroit 11, Michigan. 


ow you can sell the white 
hat’s right for any home! 

























LOOK AT THIS LINE! 


No. 122—Outside White. 
A self-cleaning white that 
stays white. The perfect 
finish for all houses. 


No. 157—Balanced 
Primer. Scientifically pre- 
pared to prime, hide and 
seal. The foundation coat 
for any exterior job. 


No. 172—One Coat Out- 
side White. One of the 
easiest brushing house 
paints ever made. Has 
exceptionally high hiding 
power. For repainting 
only. 


No. 20— Trim White. 
Stays put on exterior trim. 
Will not streak down on 
either wood or masonry. 





No. 163—Fume-Resisting 
White. Especially made 
for industrial and other 
areas where extra protec- 
tion is needed against 
smoke and fumes. 


ACME QUALITY PAINTS, INC. 
Detroit 11, Michigan 
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Over 50% of all 
new homes are 
prospects for 
masonry paint! 


VER half the new homes built from 1940 

to 1954 have been of masonry con- 

struction! Here is a tremendous market that 
has hardly been touched. 


Now you can cash in on this wide-open field 
with new Acme Quality Masonry Paint with 
ALKYD oil base. Available now, after com- 
pletion of exhaustive laboratory and field 
tests. It has proved extremely effective on 
all types of interior and exterior masonry 
wall surfaces. 

An economical, easy-to-apply paint; comes 
ready to use. Dries quickly to a durable, flat 
matte finish. Water does not mar its match- 
less beauty. 


Get your new and unusual Acme Quality 
Masonry Paint color card. Eight beautiful 
colors, and white, plus six excellent, easy-to- 
make, 50-50 intermixtures. Ask your Acme 
jobber about Acme Quality Masonry Paint, 
or write: Acme Quality Paints, Inc., Detroit 
11, Michigan. 














Tap this wide-open market 
now with 


ACME QUALITY MASONRY PAINT! 


(Alkyd Oil Base) 





STUCCO 


y) 1 +300) ) 
CEMENT SIDING 


ACME QUALITY PAINTS, INC. 
Detroit 11, Michigan 
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TO HELP you fase 
COUNTER DISPLAY’ ininioe ones 
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Attractive counter risily ¢ 
opens } 
WINDOW BANNER! 
Available with 
counter display 


in dealer gs. 
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Fits in counter display 
— sells “end result’ 
Possibilities — 36 
Pages of color and 
dezyn selections! 


display sells the 
Dezyn Kotr idea — 
simplifies inventory 
— a time and 
Space saver! 











! 
World's Largest Manufacturer of Paint Rollers: 


EZ PAINTR CORPORATION 


N 
WISCONSI 
IOWA STREET, MILWAUKEE 7, 

4051 . 
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FROM UNITED STATES PLYWOOD CORPORATION — 
wane 


{ ] 1001 uses in home, shop, ga- 
% rage (for bonding wood, alu- 
minum and other metals, cloth, 


felt, paper, leather, fiber glass, 
rubber, etc.). 





It’s Weldwood Contact Cement, the newest 
Weldwood Wizard, with 1001 uses (see list 2 gg ences 
at right). It can double your glue sales, and 


3 For applying plywood wall 
then some! You'll sell it in pints, quarts, gal- panels without nails. Revolu- 


tionary for"do-it-yourselfers”! 


lons (and in % oz., 1% oz. and 8 oz. sizes). 


Weldwood 


CONTACT CEMENT 


* Bonds instantly, permanently, on contact! 


Which Size Will Sell Fastest? 
Pint, quart and gallon cans, 
all with handy applicator. 


25¢ and 60¢ Bottles with brush; 
35¢ tubes. 








STOCK ALL SIZES! 


Heavily advertised in national 
magazines and hobby books, 


and to your builder, contractor, 
industrial customers. And the ads 4? 
all say “at your hardware store”’. 


* Works without clamps, presses, or nails! 




















DO-IT-YOURSELFERS GO FOR ALL THE WELDWOOD WIZARDS! pce | 
UNITED STATES PLYWOOD CORP. 
i j .. Dept. 217 
Weldwood FIRZITE ® 55 W. 44th St., N.Y. 36, N. Y., Dep 
R d WHITE Firzite f 
PLASTIC RESIN GLUE eee on pickled an 4 Send catalog sheets of your products | 
Largest selling wood glue. “must’’ undercoater on fir | 
Highly water-resistant. For plywood. Recommend CLEAR 
hepbytete, Rome owners, on Firzite to tame wild grain on STORE I 
penters, etc. fir plywood. | 
NAME —— | 
l 
Weldwood | 
oe ® 
The perfected white liquid Recommend it for thet mod- 
P ms ern natural wood finish. Pre- l 
glue. Ready to use. Sets fast. sories te weed. CITY & STATE 
Bonds like magic. | 
*Trademark Ee ee 
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Here's the NEW paint for 
rough exteriors that is setting 
New sales records everywhere! ff ssucisoved sing, ict, canes, sce 


asbestos shingles. 








“Terrific” ... “going great guns”. . . “big 
potential” . . . “real customer-pleaser’” . . . 
“extra money-maker!” Comments like 
these from dealers everywhere attest to 
the sensational selling success of Shingle 
n Shake Paint—smoothest extra-profit 
producer to hit the exterior paint-selling 
business in years. 

Although Shingle n’ Shake is already “sell- 
ing like blazes,” the market has barely 
been scratched. The potential market for 
this velvety, easy-to-apply finish is enor- 
mous! Cash in on the great and growing 
demand. Put Lowe Brothers Shingle n’ 
Shake on display, and get ready for new 
and bigger exterior paint profits! Get de- 
tails quickly—write today. 


The Lowe Brothers Company * Dayton, Ohio 








® Amazing hiding—one coat covers 
| @ Fast drying 
@ Beautiful velvety flat finish 


@ Alkyd reinforced—long wearing - | PA NTS ° VARN | S HE S 


@ Popular modern colors that sell 





120 HARDWARE AGE, SEPTEMBER 16, 1954 














HARDW 








kes, 
cco, 





a was 
its like 
ttest to 
Shingle 
1-profit 


t-sellin g 


ly “sell- 
: barely 
rket for 
is enor- 
growing 
; ole 4 
ingle n 
for new 


Get de- 


on, Ohio 





S 


16, 1954 



















































Nationally Advertised 
to reach 45 million potential 
users in: Saturday Evening Post, 
Sports Afield, Outdoor Life, Popular 
Science, Flower Grower, Motor Boating, 
and many others. j 

Wu HH F 7 Sanily to 4 G7 / 
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“A” TUBE: 54 x 31% inches for hunters and fishermen. 
Special nozzle fits oil ports. 1 doz. or 3 doz. to counter 
display carton. 
“B" TUBE: 1 x 6 inches for lawn mowers, bicycles, model 
trains; also for general household, automotive and sporting 
uses. 1 doz. to counter display carton. 
“C’’ TUBE: 2 x 8 inches—Large economy size for outboard 
motors and other marine and household uses. Packed in 
two types: 
(1) Grease Type, ‘‘Lubriplate No. 105’’—for non-gear 
shift outboards and general grease applications. 
(2) Fluid Type, ‘“Lubriplate Hypoid 90” for gear shift 
outboards and others whose manufacturers recom- 
mend fluid type lubricants. 


Individually Boxed. Display easel on request. 
JOBBERS inquiries invited—DEALERS write for name of nearest jobber 


LUBRIPLATE DIVISION 


Fiske Brothers Refining Co., 143 Lockwood St., Newark 5, N. J. 









Attractively packaged in 
ceunter display cartons. 
("B" Tube Display 6" x 
2¥2" x 7V2") 
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FILL-TYPE ROLLERS 


NOW MANUFACTURED 
AND MARKETED BY 


WOOSTER 


WOOSTER line of painting tools now 
most complete in the industry! 





Biggest news since paint rollers were introduced ... 
Wooster now offers both fill and dip-type rollers under 
the brand name that has been a leader in painting 
equipment for over 100 years. 

The well-known MAGIKOTER line of fill-type rollers 
is now being manufactured and marketed by Wooster. 
. So, today, your Wooster distributor can supply @// 
your roller needs... Wooster Fasric “X”, Woostron, 





WOOSTER ALL-PURPOSE MAGIKOTER 


The fill-type roller that applies all paints 
with one sleeve set. 


Fair Trade retail price, $4.95. 


oil or latex paints. 


122 





WOOSTER STANDARD MAGIKOTER 


Economy fill-type roller specially suited for 






Dynel and Lambswool dip-type rollers... plus 
sensational Wooster MAGIKOTER rollers! Modern 
merchandisers, too, that display these units on floor 
and counter. 

Stock up for the fall season now. Specify rollers by 
Wooster . . . largest independent producer of a full 
line of painting tools. THE WOOSTER BRUSH 
COMPANY, Wooster, Ohio. 








WOOSTER FABRIC “X” ROLLER KIT 


Dip-type roller features cover that applies 
all paints, cleans in all solvents. 


Retails at $3.49. Retails at $2.98. 
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See us at National Hardware show, Navy Pier, Chicago Oct 
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Protect Your Home 


...is the advice to the more than 4,000,000 family- 
subscribers to BETTER HOMES & GARDENS by 
leading painting contractors. 

Color advertising this fall will stress the endorse- 
ment by these same leading painting contractors of 
superior-quality SPENCER KELLOGG LINSEED 
OILS for outside painting. 

Your customers will be following this advice. 
They’ll be looking for the blue-yellow-red Spencer 
Kellogg Linseed Oil cans of Pure Raw and Im- 
proved Boiled. Available in 5 gal., 1 gal., quart and 
pint sizes. Keep up your stock of all sizes to meet 


the demand. 


SPENCER KELLOGG AND SONS, INC. 
BUFFALO 5, N. Y. 


% Spencer Kellogg and Sons, Inc. employ the slogan 
“GET TO KNOW A GOOD PAINTING CONTRACTOR” 
because experience has taught that quality paint prod- 
ucts plus good workmanship will result in an exterior 
finish that will withstand weathering to the utmost. 


SPENCER KELLOGE 


ANT THIS FALL 


Hi IMPROVED BOILED 









LINSEED OIL 


Onthe job” 








Spencer Kellogg 
Linseed Oils Con- 





form to Federal 
Specifications. 
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WSUS 


By giving your customers TOP VALUE... 
with a complete line of premier quality 
Paint & Varnish Brushes by ! 
U. S. BRUSH Mfg. Co Handle. 
Increased Profits and Repeat Business is "(thi I -00 = NET. 30. 
assured when you stock up with U. S. ENT 
Brushes. The finest painting fools on the 
market to-day 


v U. S. BRUSHES are custom made of finest imported hogs’ bristles; also pure bristle 
and ox hair 


d/ U. S. BRUSHES master craftsmen have proper know-how in blending bristles to hold full load 
of paint... your guarantee for perfect performance , 


vo U. S. BRUSHES bristles are vulcanized, then locked in heavy duty rust-resistant ferrules for 
a longer service 


d/ U. S. BRUSHES handles are of hard woods, in colors, walnut or natural 










Attractive point-of-sales counter displays, metal 
racks and other advertising promotion aids can be 
obtained from your jobber or writing direct to us. 


Write ror Fryers ON MONTHLY SPECIALS 


DISTRIBUTORS INQUIRIES INVITED 





*.y, aiusee™ 





93-97 PRINCE STREET NEW YORK 12,N. Y. 
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Pittsburgh offers you the simplest, 





mH post 


300 modern decorator hues in 
finishes from one set of tubes and 








You offer all 300 colors in each of these 3 popular paints 


WALLHIDE Rubberized Satin New WALLHIDE Flat Wall Paint SATINHIDE ENAMEL—for interior 
Finish Wall Paint—easy to apply —alkyd type, requires no primer, and exterior trim, also for walls 

® with brush or roller, practically ® covers thoroughly with one coat, @ where low, semi-gloss sheen 
odorless, dries in less than half practically odorless, can be is desired. Practically odorless, 
an hour, extremely washable. washed repeatedly. readily washable. 





> @ Pittsburgh MAESTRO TUBE COLORS can be used in 
rubberized and alkyd-type bases. This cuts tube inventory 
and reduces possibility of error in mixing colors. Only 50 






| tube colors are required—in 4-oz., l-oz., and %-oz. sizes. 
| You get all Nearly half of the colors are made by adding only one tube 
color to the base materials. These tube colors disperse rapidly 
colors quickly and to produce desired colors in exactly the quantity your cus- 
| tomer wants—in a matter of minutes. 

| easily from one 


set of MAESTRO 


TUBE COLORS 
d 
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t, | most practical Tube Color System 


Colo! 


in | 3 famous interior wall 
nd | only two finting bases! 


_ 















Here’s a tube system that’s easier to 
stock ... easier to sell! 


@ Pittsburgh announces the most important advance 
in paint selling in years—-new MAESTRO COLORS-—the 
simplest and most practical tube color system ... one that 
offers many unusual and exclusive advantages to paint 
dealers and retail customers. 


This new MAESTRO COLORS system gives you 300 smart, 
up-to-the-minute decorator hues in three standard Pitts- 
burgh interior wall and trim paints, including rubberized 
and alkyd-type finishes. All bear the famous Pittsburgh 
P t label, your assurance of finest quality, easy application and 
ints 

lasting beauty. 











Two tinting bases are provided for each finish in gallon 
and quart sizes—white for pastels and neutral for deep 
tones. You can produce all 300 colors in any of these 
finishes from one set of tube colors—quickly and easily. 


This modern MAESTRO COLORS system will help you 


COLOR SELECTOR 
Makes Sales Faster and Easier ! 


@ This simple and convenient 


make more sales with a smaller inventory and with less MAESTRO COLORS SELEC.- 
selling effort. Your turnover will be faster . .. your profits TOR aids dealers to sell this wide 
greater. If you are interested in selling paints this modern, range of hues more quickly. The 


300 colors are attractively displayed 
for handy examination. Take-home 
chips are available for customers. 


business-building way, send the coupon below—today! 


PAINTS 


JSHES PLASTICS e FIBER GLASS 


Address. OS SRNR RA TRE 
City _County__ cer = ee 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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Pittsburgh Plate Glass Company, 
Paint Division, Dept. HA-94, Pittsburgh, Pa. 


Gentlemen: I am interested in further detgils of your new MAESTRO 
COLOR SYSTEM. 
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Yurtain 


...With a tront-! 


The fan-fare’s starting! Right now— 
just as millions of Americans are turning 
on their forced warm air furnaces—we're 
setting off another big selling campaign 
on Dust-Stop Air Filters. 


Big full-color ads in leading consumer 
magazines plus Dave Garroway on the 
NBC-TV show “TODAY,” tell your 
customers how to save fuel... and 
get more heat... by replacing dirt- 
clogged furnace filters now . . . with 
new Fiberglas* Dust-Stop* Filters! 


And that’s just the beginning! 


To make sure you get your share of this 
business, we've prepared a whole collec- 
tion of money-making sales helps to keep 
your cash register ringing. They include: 
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“Jiminy Filter” window and counter 
displays (the world’s greatest filter 
salesman)... Window banners. . . 
Sales letters... Envelope stuffers . . . 
Radio and TV commercials . . . News- 
paper ad mats . . . Reminder service 
plan . . . and others. 


This big promotion 

is breaking right now. So today, check 
your stock; put up your Jiminy Filter 
display; and put the free sales helps to 
work making extra profits for you! If 
you aren’t a Fiberglas dealer, call the 
nearest Fiberglas Dust-Stop Filter dis- 
tributor afonce and get in on this bonanza. 


But act fast 


... before somebody else beats you to the 




















POINe Up 


‘ow seat for you! 


punch in this profitable filter market. Re- 
member . . . the curtain’s going up right 


now! 


Owens-Corning Fiberglas Corporation, 
Dept. 38-I-16, Toledo 1, Ohio. 


OWENS-CORNING 


FIBERGLAS 


WU 


AIR FILTERS 


*Fiberglas and Dust-Stop are 
Off.) of OQwens-Cerning Fiberglas Corporati« 
te of or with fiber f ala 
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Mr. Peepers says: 


"Were selling ‘em for you BY THE MILE!” 


wo. REYNOLDS 2? ALUMINUM | 


Ogee and Half-Round, 
Reynolds makes gutters a glamorous consumer smooth and 


item that sells right over-the- ope penanes 
counter... put up by homeowners by the mile! 
Simple slip-joints, no soldering! Additional 
miles applied by builders are a 
big attraction in new home sales... 
rustproof, beautiful. This is Big 
Business...start pushing it now! 
Get that Reynolds display out 
front. Call your jobber. 
Write for Literature. 
Reynolds Metals Company, 
Building Products Division, 
2026 S. Ninth Street, 
Louisville 1, Kentucky. 














“eu . 








REYNOLDS ALUMINUM 
REFLECTIVE INSULATION 


Takes least space, han 


effort...250 $q. ft. ine 
embossed foil on 


dles with least 
ach roll! Clean, 





to 
reflects up to 959% a kraft Paper, 


radiant heat, perfect -- 
vapor barrier. 25”, 

33” and 36” widths. 
Colorful counter dis- 
Play, 








SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 


REYNOLDS a8 ALUMINUM 


BUILDING PRODUCTS 
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New/ VISUAL SALES PROGRAM 
for MONOWATT ELECTRICAL SUPPLIES 


Here’s the kind of Product Appeal, Packaging and 
Displays that build Store Traffic, Sales, and Profits! 


There's never been anything like it in electrical 
supplies promotion! Monowatt — first to design a 
line of specialty products (and completely redesign 
its staples) for today’s self-selling, now brings you 
a merchandising plan for easier sales this Fall. 
Patterned after the most successful sales promo- 
tions — the Food Industry's, the Monowatt mer- 
chandising package presented here has that super- 
market sales touch. Here is the bright, modern 
packaging . . . the wide product appeal . . . the 
store-tested selling helps that stop shoppers, bring 
customers into your store, and produce volume sales. 


ORDER NOW: 
Order your point-of-purchase display material today 
—and when you do, make sure you have plenty of 
Monowatt specialty products and staples in stock 
No amount of sales helps can make passers buy out 
of passers-by without adequate stocks. 


WIRE RACK MERCHANDISERS Command attention 
of passing shoppers and save space. Floor stand 
model wire rack (Cat. No. 2583-0) gives you a com- 
plete display of electrical supplies in less than 3 
feet of floor space. Easy to set up and long lasting. 
Use the smaller wire rack (Cat. No. 2584-0) on top 
of merchandise “island”. 


DISPLAY PACKAGE For visual impact, set of 8 
sales-tested product display plaques, with snap-on 


fastening. Feature ten fast-selling items mounted, 
Cards fit standard 11” x 7” holders and are easel- 
backed for free standing display. In thousands of 
high traffic stores, these cards increased sales sharp- 
ly when sales on other, similar lines were off. 
TRAFFIC STOPPERS Display the QUICK CLAMP 
assortment on your counter or near your register 
and see how easy it is to sell these popular Mono- 
watt specialty products. Designed for the mush 
rooming Do-It-Yourself market, easy-to-use Quick 
Clamp Plugs and Taps stimulate sales of many 
other related items, boost your profits. 

MERCURY SWITCH DEMONSTRATOR For the Fall 
selling season a free demonstration unit will be 
packed with each carton of 10 single pole mercury 
switches. Simply fold the demonstrator together, 
mount mercury and snap switches from stock, add 
plates and you have an effective point of sale dis- 
play. Complete unit fits in 8 inch counter space. 
MAKES ORDERING EASY This simplified sales- 
rated catalog helps solve your ordering and inven- 
tory problems. It’s an important feature of the 
Monowatt Merchandising Program designed to pro- 
duce more business for your electrical counter and 
help you handle that business more profitably. 


Wiring Device Department 
General Electric Company, 
Providence 7, R. I. 


See us at the 
NATIONAL HARDWARE SHOW 
at Chicago, October 11-15, Booths 51-55-59 





GENERAL @@® ELECTRIC 
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THE THRIFTY 


JES ‘‘450:° 


asens = see 
, 
RWB BRO s as « 


a fine quality cylindrical lock at 


FOUR-FIFTY an outstanding low, low price 


Introducing a new precision-engineered 


NATIONAL LOCKset that’s priced to give you a strong 

competitive advantage. Series 450” is factory pre-set for standard interior 

(1-3/8") or exterior (1-3/4") doors. Locksets are offered in a variety of 
lustrous, lacquer-protected finishes. @ Only six simple steps are required 

for quick installation. Other features that spell fast “450” sales are distinctive 
styling that creates the ultimate in eye appeal... Wrought Brass, 

Bronze or Aluminum trim... selected cold rolled steel mechanism ... no die 
cast parts. @ Order the new “Thrifty Four-Fifty” NOW. It has no 


equal in the happy blending of outstanding quality and budget price. 


CHECK THESE NEWSWORTHY ‘‘450’’ BENEFITS 


Priced with the very lowest to help you outsell competition 
Pre-set for fast, easy installation 


Lock is installed after the latch bolt is applied to door 


a WH = 


Ouality-built for dependable security and troublefree service 
the Thrifty Four-Fifty is the companion line 
to the ever-popular ‘'410” and “440” series 


WRITE FOR CATALOG ‘450” 
Originator of ‘‘Select-a-Pak’”’.. . Leader in Merchandising 


\) NATIONAL LOCK COMPANY 


MW. . 
R Rockford, Illinois e Merchant Sales Division 





ee: 





CABINET NATIONAL BUILDERS SASH FURNITURE SCREWS 
HARDWARE LOCKSETS HAROWARE HARDWARE CASTERS AND BOLTS 
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Store Management 





6 Waye to Booct Salec 


@ use bank charge account credit 


@ use direct mail promotion 


@ modernize your store front 


@ modernize your fixtures 


® increase your promotion budget 


@ add a basement department 


Here is what happened to an Illinois dealer who put this 6-point plan to work 


New customers have been attracted and regular 
customers have increased the amounts of their indi- 
vidual purchases at Essig Hardware, In St. Charles, 
Ill., since the store has been using a bank charge ac- 
count plan for the handling of customer monthly 
credit accounts. 

This is but one of the several advancements Essig 
Hardware has made in management policies and in 
the physical set-up of the store during the past year 
that have resulted in a greater volume of sales. 

The other changes are: 

—The advertising and sales promotion budget has 
been increased. Currently about 4 pct of sales is 
being spent to attract customers into the store. 

—The entire front of the two-story building, owned 
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by the firm, has been modernized and an angled front 
installed. 

—The first floor fixtures have been modernized in 
part, and further modernization will be undertaken 
during the coming year. 

—The store’s sales floor area has been increased by 
installation of a basement department. 

The bank credit charge account plan enables a small 
store to compete with easy department store credit, 
points out Ray Essig, who with his brother Wilfred, 
and their sister, Mrs. Gladys Barnes, operate the store. 

A local bank handles all the credit transactions for 
a group of retailers. Customers apply to the bank 
for credit. 

All new credit applications are checked by the 
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bank. Credit cards, which state the credit limit, are 
issued to applicants with favorable credit records. 
The plan is called the Valley Redi Charge Plan. 

Retail stores that use the plan are given an identi- 
fication sign for their windows. 

Sales to customers who buy under this credit plan 
are written up in a special sales book. The customer 
signs the slip. Essig Hardware then endorses the sales 
slip to the bank and collects the amount of the sale 
less a 5 pet service charge. 

The customer gets one bill, at the end of each 
month, for all charge purchases made at stores using 
the bank’s plan. The bill is payable at the bank. 

Essig Hardware, and the other merchants using the 
plan, thus convert their charge account sales into cash 
immediately. They do not bill accounts at the end of 
the month, nor collect accounts, and there are no 
bad debt losses. 

The exterior appearance of the store has been com- 
pletely altered, and modernized by the remodeling 
program. 

The second floor which formerly had three high 
old-fashioned windows was covered with modern de- 
sign brick and smaller glass block windows. This floor 
is used for storage. 

The angled front on the first floor has 10 spotlights 
and a two-level platform so displays can be high- 
lighted. , 

When the store front was modernized, a radiant 
heating system was installed under the front side- 
walk so that snow will melt away and sidewalk shovel- 
ing will be eliminated. 
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Modernization changes a store's appearance as shown in these after and before photographs of Essig Hardware. 


The first floor sales area was modernized with an 
asphalt tile floor and several display islands. The 
remainder of the floor will be modernized within the 
year. 

The first floor sales area is 22x75 ft, and there is 
a stockroom 22x20 ft. The Essig family owns the ad- 
joining building and rents the first fleor. The entire 
basement area of both store is used by Essig Hard- 
ware for a downstairs sales area 50x55 ft plus storage 
area of 50x35 ft. The entire second floor, also, is used 
for storage. 

The 4 pct promotion budget is spent on newspaper 
and local radio advertising, and also in mailing circu- 
lars and catalogs provided by the store’s wholesale 
supplier. 

“We have proof that mailing pieces pull many times 
better than anything we have ever used before,’ Ray 
Essig comments. 

“I believe one reason is the fact that items adver- 
tised are usually illustrated and carry an interesting 
price. 

“These direct mail pieces have built a value for 
themselves in this area. 

“People now look at them carefully, knowing from 
experience that they will find bargains in the circu- 
lars.” 

The mailing pieces are sent out over a list of some 
6000 persons living in St. Charles and neighboring 
communities. 

Essig Hardware also has been prominent in farm 
activity promotions, particularly in exhibiting appli- 
ances at 4-H and home shows and at fairs. 


HARDWARE AGE, SEPTEMBER 16, 1954 



























Display is 











HARDWAR 


with an 
dis. The 
thin the 


there is 
the ad- 
e entire 
g Hard- 
storage 
, is used 


wspaper 
ig circu- 
rholesale 


1y times 


re,” Ray 


3 adver- 
eresting 


alue for 


ng from 
ie circu- 


of some 
rhboring 


in farm 
g appli- 








7 


2 ae 


i 


4 


Display islands enable customers to handle housewares 
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q Charge account customers 
sign this special sales slip 
which store converts into 
cash immediately under 
bank customer credit ar- 
rangement. 


Garden supply advertise- 
ment is typical of store's 
efforts to attract more 
customers. 
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Branch Store Operation 





Five column by 13-in. 
ad used to invite inspec- 
tion of the new branch 
offered participation in 
drawings with no obligation 
to buy any merchandise. 


Combines Self Service with Service Selling 


Long adherents of self service selling, Seitz Hard- 
ware has opened its third shopping center unit in 
Dayton, Ohio’s, Miracle Lane. 

Seitz store No. 3 features housewares, paints, gift 
lines and other self service lines in main floor depart- 
ments. The basement is devoted to lines requiring 
personal sales effort. 

One check-out lane and register near the front door 
serves the entire store. 

Featured in the basement are a Do-It-Yourself shop, 
Lawn and Garden shop and Outdoor Living shop. 

James T. Fenton, vice-president, says, “To get cus- 
tomers into the basement we felt that we should come 
up with something unusual. Bright colors on the walls 
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and fixtures and a group of well arranged shops with 
extensive stocks were our solution. 

Our do-it-yourself shop is equipped with an electric 
drill, miter box, soldering iron and tools for cutting 
picture frames, electric appliance repair and for cut- 
ting and threading pipe and doing other smal] fix-it 
jobs. Customers reserve time for free use of this 
equipment, each being limited to one hour at a time. 

“Women have been particularly impressed by our 
showing of the latest things in outdoor living, stocks 
being particularly complete in picnic grills, tables and 
other accessories.” 

The entrance to the basement shops is directly to 
the right of the front door. Customers go down a wide 
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Ohio firm’s third unit features 

quick service on main floor, but 
promotes service lines in basement. 
Permits customer to use do-it-yourself 
equipment, by appointment 





Indoor and outdoor do-it-yourself merchandise arrange- 
ment provides ample space for inspection and browsing. 
Numerous impulse purchases result from this display. 


curved stairway and are delighted with the effect pro- 
duced by the two-tone wall and fixture color treatment 
in sea foam green and bittersweet red, with black trim 
throughout. 

Besides featuring hardware items, the basement is 
the place for merchandise requiring selling know-how 
and techniques. Here, Guy Smith, formerly manager 
of Seitz’ No. 1 store, with 22 years experience in all 
phases of selling, helps customers make their selections 
from an extensive stock of power lawnmowers, patio 
furnishings and lawn and garden supplies. 

Shopping center stores operating on a self-serve 
basis, Mr. Fenton points out, need to keep things re- 
quiring selling know-how away from points of con- 
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with Mrs. Lottie E. Seitz, president 
n the center to right are Steve Papp, Guy 
Smith, James ice-president, Clyde Ninke, 


Ernie White and Kenneth Woodard 


Sta# of the new unit 
Others fer 


Fenton 





How perforated board is used ‘to cover walls, provide | 
large display areas. Fireplace equipment gets three-level 
display in this section. 


gestion on the main floor, especially in peak period 

At Seitz’, customers interested in such merchandis: 
are directed to the basement shops, where well-quali 
fied salesmen can talk to them without interruption 
Two persons in this department can ordinarily handle 
demonstrations and sales. 

Over-all dimensions of the main floor and basement 
are 35x60 ft. Visual type windows at front, 35 ft 
wide, are of 16 ft depth enabling the store to show 
many items that are sold in the basement. There is 
a stock room on the first floor, 25x35 ft. 

Both floors make extensive use of perforated wall- 
hoard for showing merchandise, wall areas being cov- 
ered in places. Gondola displays are used on the main 
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The do-it-yourself workbench turned over to customers on 
a schedule basis. Many of these users buy a variety of 
merchandise before and after using this equipment. 


tence” ~ 


ee : bite 2 rw % 
Base of staircase leading from basement to main floor 
displays. Orderly display and good lighting are typical 
of entire store. 


™%, 


Section of outdoor living shop in basement of the new store features wide variety of merchandise 


floor, and a paint bar with color mixing facilities is 
provided at the left rear of the store. 

The departmentalized check-out register at the front 
keeps basement sales separate. Every sale out of the 
basement is on a sales slip, which is presented to the 
cashier by the customer. The downstairs store keeps 
a copy of each slip as a check on walkouts. 
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President Lottie I. Seitz spends a great deal of time 
at the new store, which incorporates many ideas she 
feels should appeal to the woman shopper. 

The Miracle Lane store is in the midst of a well- 
established suburban area of better class homes, own- 
ers of which appreciate fast shopping facilities amid 
bright and colorful surroundings. 


HARDWARE AGE, SEPTEMBER 16, 1954 


If you 
a few ho 
your peo 
the busi 

Suppos 
the trade 
ance. Co 
floor han 

If ac 
lay-a-wa 
sales? 


HARDWA 








2 
xin floor 
» typical 





1 of time 
ideas she 


f a well- 
nes, own- 
ries amid 


16, 1954 


Here’s How to Do It! 


Dealer writes out store policy and procedure guide 
so employees know how to efficiently handle 
such matters as phone orders, lay-away sales, etc. 


If you have to leave your store for 
a few hours, or for a few days, do 
your people know how to carry on 
the business? 

Supposing a customer asks about 
the trade-in allowance on an appli- 
ance. Could any salesman on the 
floor handle the transaction? 

If a customer inquires about toy 
lay-a-ways, could anyone make the 


If these questions, and many 
others like them, are asked of the 
staff of Keyport, N. J., Hardware 
Co. the answers will invariably 
be “Yes.” 

In case a staff member did not 
have the information at his finger 
tips he would go to the office in the 
rear of the first floor of the store 
and get the answer from a self-made 


Hardware wants its business con- 
ducted. 

Store policies and procedures have 
been written out by Milton Gale, 
one of the partners, to serve two 
purposes. 

(1) To be used by all employees 
in case of doubt as to how to handle 
any situation in case someone from 
top management is not in the store. 





sales? employees’ guide on how Keyport This unshackles management 
How to Handle a Phone Order 
1. The following delivery infor- check the inventory be- 2) You can’t find what 
mation must be _ received fore telling telephoner we you need. 


from the telephone caller. 


a. Name of person seeking 
the delivery. 

b. Address. 

ce. Identifying characteris- 
tics of the house if it has 
no number. 

1) Assume you are mak- 
ing the delivery your- 
self and see if you can 
find the house. 

d. Is the delivery c.o.d. or 
charge? 

e. Get phone number of call- 
er if possible; in event 
you have to call back. 


Identifying the items  or- 


dered. 

a. Use the catalogue to make 
sure you know the size, 
color, and quality desired. 
DO NOT GUESS. 

b. On seasonable items— 








have the merchandise in 
stock. 

c. If item is out of stock 
ask buyer or store man- 
ager when we could get 
some and tell customer. 
Do not overpromise—say 
about Tuesday or perhaps 
Friday—Tell the customer 
the truth, not what they 
want to hear. 





3. Filling of the order. 

a. Receiver of order should 
write order promptly- 
don’t take a chance on 
forgetting an item. 

b. Receiver of order should 
fill order from overstock 
whenever possible. 

c. Consult section heads if: 
1) You sell a large quan- 

tity of a slow moving 
item. 


uN 


d. Order must be filled com- 
pletely before being sent 
to delivery department. 

e. If someone else helps you 
—check sizes and quanti- 
ties yourself after items 
are placed in delivery de- 
partment. ; 

. Handling of phone orders. 

a. Be courteous and prompt. 
Advertising is expensive. 

. Distribution of our deliv- 
eries. 

a. Most orders can be deliv- 
ered the same day if re- 
ceived before noon. 

b. Some orders from such 
places as Belford, High- 
lands, South Amboy, Mid- 
dletown, Marlboro, Sayer- 
ville, should be promised 
in two days unless specific 
acceptance is made by the 
delivery department. 
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A. Take merchandise out of 
stock as customer makes se- 
lection. 

(1) Place in one spot where 
it can be checked and 
counted. 

(2) Inspect all enclosed 

items taken from over- 
stock. 


B. Make out lay-a-way ticket. 

(1) Check every price. 

(2) Check total number of 
pieces. 

(3) Get complete name and 
mailing and_ delivery 
address. 

(4) Total ticket and insist 
on 10% deposit. 

(5) Give customer triplicate 
copy. 

(6) Number of packages 
should appear on ticket. 


C. Wrap lay-a-way securely. 
(1) Put string ticket on 
each package indicating 
name, ticket number. 





How to Handle a Toy Lay-A-Way 


and number of pack- 
ages. 

(2) Use a large carton when 
item may be damaged 
or lost. 

(3) String should be secure- 
ly tied and string ticket 
exposed on front end. 

(4) Merchandise to be as- 
sembled prior to deliv- 
ery should be noted on 
lay-a-way ticket (cus- 
tomer should give us 
time to assemble toys). 

(5) Lay-a-way should be 
taken to the third floor 
daily. Sales girl in 
charge of lay-a-way 
should check daily. 


D. Lay-a-way ticket file. 

(1) Tickets should be filed 
numerically—no excep- 
tions. 

(2) Deliveries should be 
picked out — night be- 


fore. 
(3) Employee lay-a-ways 
must be handled by 


store manager when 
merchandise is taken 
from store. 


E. Storage of lay-a-way. 

(1) Keep lay-a-way shelves 
open and clear. 

(2) Store packages logi- 
cally: 

Heavy—on bottom. 

Light and big — on 
top. 

Small—easy to reach. 

Fragile — nothing on 
top. 

Sleds—in a group. 

(3) Consolidate as lay-a- 
Ways decrease. 

(4) Expand lay-a-way 
think ahead and make 
room. 

(5) Keep floors clean. 

(6) Correct badly wrapped 
packages immediately. 

(7) When marking wheel 
goods make sure there 
is only one to a carton, 
and color and descrip- 
tion are correct. 








from being in the store every min- 
ute of the business day to handle a 
customer just in case the salesman 
who normally would handle the 
transaction is not on the floor. It 
also bolsters employee morale by 





Suppliers’ catalogs on shelves in the 
rear office available to all employees. 
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giving sales personnel confidence 
that they can handle any customer 
contact. 

(2) To be used in the training 
of new employees. 

Mr. Gale points out that some im- 
portant details might be overlooked 
in breaking in a new employee just 
because there is not time enough to 
cover every detail verbally of com- 
pany policy and procedure. 

New employees, of course, yet 
verbal instructions, but there is the 
book on procedures to be studied 
and referred to as a check on cov- 
ering all the details. 

The training of new employees is 
important at Keyport Hardware be- 
cause management has a policy that 
keeps new temporary help coming 
into the organization. The store em- 
ploys two girls and three boys of 
high schooi age. They work after 
school and also during holidays and 
summer vacations in the stock room, 
pricing merchandise, keeping dis- 
play shelves stocked, and at other 
jobs around the store. After grad- 
uation from high school these tem- 


porary employees may stay on, de- 
pending on the employment situa- 
tion. 

Store procedures and policies are 
written by Mr. Gale and typed by 
an office girl with copies for all em- 
ployees and a copy for the master 
guide book. 

These are in outline form, when- 
ever possible, with a minimum of 
explanations and introduction. The 
idea is to cover the bare essentials 
on “how to do it.” 

The program covers quite a range 
of subjects. 

Some are of a technical nature 
such as how to select grinding 
wheels, how to select ladder lengths 
for different height houses, and how 
to protect lawn mowers in winter 
storage. 

Others deal with customer con- 
tacts such as toy lay-a-ways, how to 
take an order on the telephone, how 
to handle appliance repairs. 

Some are on general store opera- 
ting problems such as how to file, 
how to handle invoices, and where 
to find suppliers’ catalogs. 
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Do-it-yourself selling 





Miss Betty 
Cummings, left, 
assists a woman to 
select the colors 
she wants for a 
home decorating 
project. 





Caters to Women Painters 





initiate 


For every man among its cus- 
tomers interested in painting the 
interior of his home, there are four 
women with such inclinations at 
3eardsley’s Hardware at 11530 


Telegraph Road in Los Angeles. 
When the firm reached this conclu- 
sion it began to take more trouble 
to study the needs of these women 
fix-it customers. 


on 
‘ 


wv U 
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Miss Betty Cummings, head of to 


the paint department, says, “All 
our women customers need is to be 
shown how to select their paint 
supplies, with suggestions as to 
how to begin a job in the safest 
manner.” 

To the woman attired in finery 
or in slacks, Miss Cummings sug- 
gests that the best place in which 


a painting program is 
in the bathroom. The prominently 
located color chip panel is the first 
place to which the visitor is taken. 
Miss Cummings says, in her step- 
by-step educational tour of the 
paint department, ‘‘Pick your shade 

the very tint you want. You will 
see how we can mix it for you fresh 


(Continued on page 278) 





— 








The prospect is told the difference in the types of After color, type of finish, are decided, accessories and other 
paints she and the saleswoman are talking about. related items are discussed in nearby related lines section. 
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L. D. Schaperkotter at his desk where he can look into Whether it is hunting or fishin’, Mr. Schaperkotter can | Wide aisles 
the sales area at all times. talk to sportsmen in their own language. of steel goc 
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totter can 


our 


Wide aisles provide plenty of room for testing the quality 
of steel goods, making comparisons. 























self Idea to Create H 


Yecause L. D. Schaperkotter has long been intensely 
interested in do-it-yourself projects, his four-year old 
hardware store is a mecca for spare-time and week- 
end mechanics. 

Five years ago Mr. Schaperkotter was an adminis- 
trative employee for one of the nation’s leading air- 
lines, prior to which he was a school teacher. His 
company decided to transfer him to the east, and so 
he resigned his job to construct and operate his own 
hardware store on U. S. Highway 40 in a business 
district in Columbia, Mo. 

His father-in-law, owner of an automobile service 
business sold him on the idea that the area needed a 
retail hardware store, and provided a building lot. 
He visited New York City in February, 1950, and 
sought advice from HARDWARE AGE editors on the prob- 
lems of starting a new store. Then a visit to Shapleigh 
Hardware Co., St. Louis, Mo., wholesalers, store mod- 
ernization department, gave him an opportunity to 
sketch fixtures he could build for himself. 

Mr. Schaperkotter was not financially able to buy 
a store building nor fixture it, and so built all of his 
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Neatness and variety help sel// housewares of all types at 


this store. These units encourage browsing. 


is Own Business 


own display fixtures. With the help of a mason he 
constructed his own 32x65-ft store in 65 days. The 
concrete block, steel and frame structure faces on the 
highway and has parking space along front and side. 

With no experience in cabinet making, Mr. Schap- 
erkotter says, “I started with a pile of plywood and 
a circular saw. I followed my own plans for shelving 
and display racks, building each item for the job it 
was to do, in the space allotted to it. I just kept build- 
ing until the plywood was all used.” 

All fixtures in the store are self-standing and of 
plywood with solid oak and oak veneer trim. Display 
units were finished with lacquer. 

Backgrounds for all sections of the store are in 
varied finishes, now a fairly common practice, but a 
new idea in that area at that time. Two special islands 
were built for showing plumbing lines and electrical 
sundries. Each island permits easy inspection and 
selection, with ample room fer a back-up stock, as 
little stock being kept in the storage room as possible. 

The store, with its two full-time sales clerks and a 
part-time employee, has become headquarters for do- 
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it-yourself fans wanting materials or advice for 
projects ranging from minor plumbing repairs to the 
creation of fine furniture. 

Store hours, from the opening day are arranged to 
serve those working from 8 to 5, with all or part of 
Saturdays and Sundays free. The store is the only one 
in the hardware business remaining open after 6 p.m 
on weekdays and part of Sunday afternoons. 

Mr. Schaperkotter says, “In the early days we 
served a greater percentage of our trade during the 
hours when other stores were closed, than we do now. 
This was natural, since ours was then a new store and 
we were having to build trade from nothing. The con- 
venience of our late shopping hours attracted many 
people who later became regular customers. This 
makes us believe that these people trade with us be- 
cause of the extra service and convenience we offered 
them at the start.” 

A 30-ft extension was recently added to the build- 
ing to provide for more merchandise display space, 
extra space in the rear of the store for processing 
incoming merchandise, a more convenient office and 
greater storage space. More room is available for 
building and servicing fixtures. 

Stressing the importance of well-trained employees, 
Mr. Schaperkotter says, “they must be able to giv: 
customers friendly assistance and maintain the store’s 
standard of service.” 

Although the firm does credit business, accounts 
receivable are kept at the lowest possible figure 
Mr. and Mrs. Schaperkotter do their own bookkeep- 
ing and are constantly aware of who has an outstand- 


ing bill, and for how much. 


Large, easily visible store s 


gns quickly establish store iden 


Outboard motors are sold on a commission basis. 
the distributor placing the units in the store with no 
capital outlay by the dealers. 

This dealer believes that a person must truly like 
hunting and fishing if he is to be successful in selling 
these items. His own skill as a fisherman is apparent 
in the number of mounted lunker fish heads neat), 
displayed on the wall and a mounted deer head is evi 
dence of his skill with a gun. Customers ask his 
advice and respect his word, for they realize “he 
knows avhereof he speaks.” 

Due to the store’s location on the highway and the 
type person generally served, Mr. Schaperkotter ha- 
experienced practically no loss from petty thieves 
There is little foot traffic past the front of the build 
ing. Most visitors come to the store to buy. 

The firm uses newspaper advertising in conjunction 
with sale bills supplied by a hardware wholesaler t 
promote spring and fall sales. Other promotion fea 
tures during the vear are tied in with new product 
or model announcements. 

Running a store as Schaperkotter does, require 
practically all his time. He says the clock just doesn’! 
have enough hours, but it’s not work to him, it’s real 
pleasure, for as he says, “I like my hardware store 
and everything associated with it more than anything 
I ever undertook before.”’ 

As he locked up the door about 9:30 one night 
recently, his day was far from done, for he was 0: 
his way to visit a local doctor who makes fine furniture 
as a hobby. The purpose of the visit, to try to com 
plete a trade—the doctor's old all-purpose unit for a 


new one on display at the store. 
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Specialty Selling 





One of the firm's attractive 
gift islands at front of the 
store features variety of 
gift items. 





Nervice Attracts Gift Trade 


Specialty shop methods—special gift wraps, 


mostly one-of-a-kind displays — induce re- 


peat visits as many as 15 times in a year 


Riemer’s Hardware & Paint store 
at 9617 W. Greenfield Ave. in West 
Allis, Wis., operates its gift section 
as though it were a specialty shop. 
Displays are mostly one-of-a-kind 
showings of a wide variety of gift- 
wares. 

And particular attention is given 
to fancy gift wrappings, for an 
extra fee. All gift items are attrac- 
tively wrapped as part of a sale, but 
there are charges of from 25¢ to $3 
for more elaborate packaging. 

The department is a profit maker 
of itself, but is also a good entree 
for sales in a wide range of other 
merchandise, including considerable 
material and equipment for do-it- 
yourself fans. 


Mrs. Clarence Riemer says that 
many housewife-customers will buy 
gifts from five to 15 times a year 
at the store, with many of them in 
special gift wrappings. 

While there is no charge for ordi- 
nary gift wrappings, customers are 
asked to pay for fancier packaging. 
Particularly elaborate wrappings 
are requested for electric heaters 
and electric blankets, including han- 
dles for carrying. 

Mrs. Riemer enjoys doing special 
gift wrap jobs. She says, “Many 
people coming here chiefly to buy a 
gift with a special wrapping see 
other merchandise of utility type, 
which they will buy.” 

To remind all store visitors of the 
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firm’s gift-wrap service there is 
usually at least one dummy gift 
wrapped box at the edge of the 
wrap table. Many people are first 
made aware of gift-wrap service as 
the result of the dummy package. 
A special display of brightly col- 
ored ribbon spools attracts atten- 
tion, interest and queries from 
many women shoppers. 

The firm’s slogan, frequently used 
in gift department advertising, is, 
“Our quality is higher than our 
price.” Mrs. Riemer and another 
woman are usually on hand to assist 
customers in selecting gifts. First- 
time visitors become return cus- 
tomers because of the cleanliness of 


(Continued on page 289) 
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Supplee-Biddle-Steltz Co. 
Elizabeth Branch 














Palletizing ... 





... speeds handling of inshipments 


Branch wholesaler’s warehouse finds lift truck economi- 
cal on short runs from unloading dock to storage areas 






























Storage racks are 
used for 
merchandise in 
heavy cartons, with 
one pallet on the 
floor and two on the 
rack. Fork lift 
truck brings pallet 
on top tier down 
within reach of 
order pickers. 


Modern methods of handling mer- 
chandise on pallets maneuvered by 
fork lift trucks are being applied to 
branch warehouses of hardware 
wholesalers. 

Distances in branch warehouses 
usually are short between unloading 
docks and storage areas and fork 
lift trucks operate efficiently on 
these short runs. 

This modern merchandise han- 
dling method is being used by Sup- 
plee-Biddle-Steltz Co., hardware 
wholesaler of Philadelphia, for in- 
shipments from suppliers at its 
branch in Elizabeth, N. J. 

The warehouse layout takes ad- 
vantage of the economies of fast, 
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short fork lift truck runs which 
vary from a few feet up to a maxi- 
mum of about 125 ft. 


Entrance doorways are on two 
sides of the warehouse. Whenever 
possible, inshipments are received 
at the entrance most convenient to 
ee the storage area for the merchan- 
dise coming in. 

The entrances along one side of 
the warehouse are for trucks and 
trailers. There are five of these en- 
trances. Four are single 9-ft. door- 
ways, and the warehouse floor is 
level with these entrances. One en- 
trance is double, 21 ft wide, to an 
enclosed 2-bay dock where trailers 
can be parked overnight. 


Trucks Use RR Dock 


Along the rear wall there are 
three entrances from the covered 
platform by the railroad siding. 
This platform can accommodate 
three railroad freight cars. 


The driveway along the side of 
the warehouse used by trucks is 
paved with asphalt. So is the area 
between and beside the railroad 
tracks at the rear of the ware 
house. Trucks and trailers can be 
driven over the tracks and use the 
rear platform for unloading. 








The warehouse has its own sup- 
ply of double-face, two-way en- 
trance pallets. Empty pallets are 
stacked inside the warehouse, near 
doorways. Inshipments are un- 
loaded onto pallets which are moved 
to. storage areas by a 1-ton fork 
lift truck. 

The 14-ft ceiling permits stack- 
ing one pallet on the floor and two 
above on storage racks. Some heavy 
items are stacked three or four 

















ipl tiers high directly off the floor. 

lied to The fork lift truck, also, is used 

rdware for rearranging pallets in storage. 
Pallets on the top tier are brought 

houses down to rack or floor level so mer- 

oading chandise is within reach of order 

d fork pickers. 

tly on The Elizabeth branch of Supplee- 

; Biddle-Steltz which has its main 

2 han- warehouse in Philadelphia serves 

y Sup- customers in the northern part of 

rdware the company’s territory, approxi- 

for in- mately from New Brunswick, N. J., 

at its northward into New England. This 
includes the metropolitan New 

Kes ad- York City area. ‘i 

f fast, “This distribution branch has Hand trucks are used to assemble orders on floor of shipping department. 
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Supplee-Biddle-Steltz Co. 
Elizabeth Branch 





SPACE FOR FUTURE EXPANSION ~ 4 ACRES 
been distinctly in the nature of an 


I experiment, in the interest of pro- 

SINGLE STORAGE RACK ° 3: 

ae viding better and more prompt ser- 
vice to our dealers. At the same 


DOUBLE 
STORAGE RACK 

















OFFICE time being in an area where virtu- 

é ally all merchandise is prepaid and 
DISPLAY with constantly rising freight costs 
— we felt that a distribution branch 
might provide certain economies 
not otherwise possible. To date we 
have been quite pleased with the 
results and have under serious con- 
sideration a similar type of opera- 
tion in other parts of our terri 
tory,” reports Wm. Geo. Steltz. 
president of the company. 
TRUCK DRIVEWAY The Elizabeth branch, in effect, 
is a complete warehouse on the 
items carried in stock. Orders are 
received direct from salesmen in 
the territory. Merchandise is 
picked, and shipped by carrier. 
Thus, there are no-out-of-stock nor 
back order handling problems. 

It serves, also, as a transfer 
point for orders filled at the main 
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About these illustrations: warehouse in Philadelphia. Com- 
Floor plan, above, of pany trucks arrive each morning 
riage A " oe in shortly after the opening of busi- 
see Se t ness with merchandise for dealers 
truck driveway side, 157 ' ‘3 datas 
© dian én tmatiie ile in the Elizabeth branch territory. 

P PP ' Merchandise is unloaded to the 


with area along railroad 
spur in rear an open plat- 
form. At left, display 
room, currently showing 
Christmas toys. Below, 


branch warehouse’s shipping area 
to be picked up by carriers. If both 
warehouses have small orders for 
the same dealer, these may be com- 





left, Duke Bailey, division bined into one shipment to achieve 
manager. Below, right, greater weight and reduce trans- 
the office staff. portation charges. 


Company trucks also back haul 
merchandise for the Philadelphia 
warehouse from suppliers located in 


(Continued on page 306) 
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1954 Notional Hardware Chow 


NAVY PIER—CHICAGO— OCT. 11, 12, 13, 14, 15 








§2 million th of handi i 
m display, with 10000 tedmiest ana = TARDWARE AGE 
sales representatives ready to talk over SHOW PREVIEW 


marketing programs with wholesalers and 


dealers in industry’s largest exhibition ISSUE 





HARDWARE AGE, SEPTEMBER 16, 1954 
149 

















Plan your. vicit 


1954 NATIONAL HARDWARE SHOW 
GENERAL FLOOR PLAN—NAVY PIER , 





TO GET THE MOST OUT OF THE SHOW 


HA Offers 5-Point Program to Enable Show Visitors 
To View Exhibit of $2 Million Worth of Merchandise 


Two million dollars worth of 
hardware and lawn, garden and 
light farm equipment merchandise 
will be on display for a week in 
mid-October on the Navy Pier in 
Chicago. 

Sales ideas will literally sprout 
on every square inch of exhibit 
and aisle space, ideas that you can 
put to work to make more profits 
during the balance of this year 
and into next year. 

This is Hardware Show Time. 

When the National Hardware 
Show opens its doors from Oct. 11 
to 15, for its ninth annual exhibit, 
to welcome wholesale and retail 
members of the trade, more than 
50,000 items produced by some 
1,200 manufacturers will be on 
display. This is the largest exhibit 
of hardware merchandise ever held 
under one roof. 

The best way for you to get the 
most benefit from these exhibits 
and the wealth of technical and 
merchandising information that 
will be available is to plan your 
visit to the Show before you leave 
for Chicago. 

Then you will know what you 
want to see and have sufficient 
time to canvass all the other ex- 
hibits too. 


150 


To help you plan your visit to 
the Show, HARDWARE AGE pub- 
lishes this Preview which contains 
a list of exhibitors, starting on the 
page following, along with their 
booth numbers, plus other helpful 
information to make your Show 
visit more profitable. 

HARDWARE AGE also presents 
herewith a 5-point suggested Show 
program: 

1. Arrange for your hotel ac- 
commodations right now. If you 
care to make your own arrange- 
ments, write to the hotel in Chi- 
cago of your choice. If you want to 
make reservations through the fa- 
cilities available to the manage- 
ment of the Show, fill in the cou- 
pon on page 235 of this issue re- 
questing hotel accommodation in- 
formation. 

2. Register for the Show now. 
Your admission badge will be sent 
to you by return mail. This will be 
your credential to walk right into 
the Show when you arrive at Navy 
Pier. You will save time when you 
get to Chicago. To register in ad- 
vance, fill in the coupon on page 
235. Do it right now so the Show 
management will have time to mail 
you your admission badge. 

3. Study the list of exhibitors 


beginning on the following page. 
Make a list of those that you want 
to visit. 

4. Arrange your list by mer- 
chandise lines and by booth loca- 
tions so you can cover the Show 
systematically. 

5. Plan your time so that during 
the Show you can visit the other 
exhibits. You can pick up ideas on 
new lines that you might want to 
handle. 

Many of the items displayed will 
be new, or advanced models, of 
merchandise being shown to the 
trade for the first time. 

The do-it-yourself market will 
receive considerable emphasis this 
year, with displays of tools, mate: 
rials, kits and supplies to interest 
dealers who feature departments 
for the home craftsmen in their 
communities. Complete home work- 
shops will be on display, along 
with individual tools for do-it- 
yourself woodworking, plumbing, 
electrical, painting, and floor and 
wall covering projects. 

The 1954 Show will be in two 
general sections, occupying some 
300,000 sq ft of floor space. Hard- 
ware and allied lines will be in one 
section, and lawn, garden and light 
farm equipment merchandise will 
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HARDWARE ano ALLIED LINES ~ BOOTHS 


DER att GHT F FARM EQUIPMENT ‘BOOTHS SI 05379 


be in another section which will 
take up about 100,000 sq ft of the 
total floor space. 

The manpower required to han- 
dle all these exhibits, and to an- 
swer your inquiries about prod- 
ucts and merchandising programs, 
come to about 10,000 technical and 
sales representatives of the ex- 
hibitors. 

The 1954 Show has been moved 
to Chicago and will be the first 
National Hardware Show held out- 
side of New York City. Soon after 
the Show closed last year Grand 
Central Palace, traditional trade 
show place in New York, was 
taken over by the federal govern- 
ment for office space. 

The second floor of Navy Pier, 








| to 642 





a 








which juts out 3,000 ft into Lake 
Michigan at Grand Ave. just north 
of the Loop district in Chicago, is 
an exhibition hall. 

The space has two general areas, 
the north hall and the south hall. 
These halls are joined at the front 
entranceway, and there are cross- 
walks farther back on the Pier. 

The north hall will be used for 
exhibits of hardware and allied 
lines. 

The south hall will have lawn, 
garden and light farm equipment 
merchandise exhibits near the 
front end, plus hardware and 
allied line exhibits. 

A special transportation service 
at this year’s Show to facilitate 
getting around to all sections of 


HARDWARE Gowre) BOOTHS S370 7o -_ 


the halls will be buses operating 
on the Pier ramps. Visitors and 
exhibitors will be taken without 
charge to various entrances along 
the north and south halls. 

Arrangements have been made 
for special transportation between 
the Navy Pier and leading hotels 
in and near Chicago’s Loop. 

Pre-show registration figures in- 
dicate that attendance this year 
will exceed the 40,000 mark set at 
the Show last year. 

HARDWARE AGE will occupy 
booths No. 10 and 12. Staff mem- 
bers will be in attendance to han- 
dle inquiries for industry infor- 
mation, and all Show visitors and 
exhibitors are invited to use the 
facilities of the booths. 





National Hardware Show 


Exhibitors 


The following list of exhibitors and booth numbers is a complete alphabetical listing 
as of press time. Every effort has been exercised to make this list complete and accurate, 
but HARDWARE AGE assumes no responsibility for omissions or errors. The small type 
under many of the exhibitors’ names refers to pages in this issue of HARDWARE AGE. 


A Booth No. 

A. A. A. Plastics Corp. ...... $175 
120 S. 20th St. 
Irvington, N. J. 


Academy Electrical Prod. 


GR asc ecadcecnci«se os 224 
3842 Ninth Ave. 
New York 34, N. Y. 
Ace Products Co........... 270 


Chalfont, Bucks County, Pa. 


Booth No. 
Acmeline Mfg. Co.....S212, S214 
7415 St. Louis Ave. 


Skokie, III. 


Acme Quality Paints ....... $136 
Insecticide Div. 
8250 St. Aubin, 
Detroit 11, Mich. 
See advertisement on pages 116, 117 
Acme Shear Co. ......... 96, 100 
100 Hicks St. 


Bridgeport 1, Conn. 
See advertisement en page 68 
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Booth No. 
Acorn Adhesives Co......... 557 
4600 W. Erie St. 
Chicago 44, IIl. 
Addresso Mfg. Co. ..... ty 
5160 W. Homer St. 
Chicago 39, Il. 
Adjustable Clamp Co........ 475 
417 N. Ashland Ave. 
Chic ago 2 22, Ill. 
151 

















Hardware Show Exhibitors 


Booth No. 
Agricultural Implement Div..S235 
Lincoln Steel Works 
321 W. “O” St. 
Lincoln, Nebr. 





Aids for Good Housekeeping.S501 
21 Plandome Rd. 
Manhasset, N. Y. 


Aircapitol Mfgs. ...... $114, $116 
1618 S. Mead 
Wichita, Kans. 


DO ee a 436, 440 
4034 N. Kolmar Ave. 
Chicago 41, III. 


Albertson & Co...... 239, 241, 245 
3100 Lowell 
Sioux City 2, Iowa 


Allen Products Corp. ....548, 552 
20450 Sherwood Ave. 
Detroit 34, Mich. 


S. L. Allen & Co.S10, $14, $18, $22 
5th & Glenwood Ave. 
Philadelphia 40, Pa. 


W.D. Aion Mie. Co..... 622 6 $95 
566 W. Lake St. 
Chicago 6, IIl. 


Allied Basket Co............ $455 
429 Grand St. 
Brooklyn 11, N. Y. 


Allied Whee] Products...... 542 
27 Broadway 
Toledo, Ohio 


See advertisement on page 254 





Booth No. 
All-Luminum Products Co.....S66 
Reed & 36th Sts. 
Philadelphia 21, Pa. 


See advertisement on page 62 


ke. Si adardie aierardone $297 
4007 Detroit Ave. 
Cleveland 13, Ohio 


pS. rate Ee EERE ee 438 
1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


American Cabinet Hdw. 
eee ee 44, 46 
Rockford, IIl. 


American Chain & Cable 
Male arena educate coat $62, S64 
Pennsylvania Lawn Mower 
Div. 
York, Pa. 


See advertisement on page 6 


American Chemical Paint Co. S40 
Ambler, Pa. 


American Extruded Products 
$25, S29 
1023 N. LaBrea Ave. 
Hollywood 38, Cal. 


American Farm Machinery 
NG setantaus ipa si miniatecare tok $259 
1060 33rd Ave. S.E. 
Minneapolis 14, Minn. 
See advertisement on page 403 


American Floor Surfacing Ma- 
re 474 
518 S. St. Clair St. 
Toledo 3, Ohio 


See advertisement on page 39 
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Booth No. 
American Gas Machine 
ae 174, 178 
Div. of Queen Stove Works 
505 Front St. 
Albert Lea, Minn. 


American Leather Specialties 
GE Mi cteacmauiun 151 
148 Lafayette St. 
New York 13, N.Y. 


American Machine & Fdry Co..295 
511 Fifth Ave. 
New York 17, N. Y. 


American Tack Co. ........ 22 
175 Fifth Ave. 
New York 10, N. Y. 


American Turpentine Farm- 
ig 6 e's on anee awsie 304 
108 W. Hill Ave. 
Valdosta, Ga. 


Pe Ce ee $52, $54 
Parkersburg, W. Va. 


See advertisement on page 94 


Amplex Engineering Co.....S197 
2510 Grand Ave. 
New Castle, Ind. 


Anchor Wire Corp. ......... 24 
183-16 Jamaica Ave. 
Jamaica 3, L.I., N. Y. 


See advertisement on page 264 


Anderson Copper & Brass Co. $398 
7800 S. Oakley Ave. 
Chicago 20, Ill. 


A. WE. AnGrews GCo.. 26.04 006 $330 
4621 Beaverton-Hillsdale 
Hwy. 
Portland 19, Ore. 


Apex Tire & Rubber Co. 
$140, $142 
505 Central Ave. 
Pawtucket, R. I. 


See advertisement on page 249 


Archer-Daniels-Midland Co. .. 302 
700 Baker Arcade Bldg. 
Minneapolis 2, Minn. 


420 E. 142nd St. 
Dolton, III. 


Ardmore Products Co........ 221 
624 Maple St. 
Conshohocken, Pa. 


See advertisement on page 369 
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icunie the New Remington 


Model 87 0 MAGNUM Shotgun! 








Model 870 MAGNUM -ADL “De Luxe”’ Grade (shown) 


Includes vent. rib, checkering, other extras not on “Standard” Grade. 


Chambered and designed for Retails at $] 27.1 5° 


3” shells (will also handle 


234” shells). Model 870 MAGNUM-AP “Standard” Grade (not 
shown) 
* 
Retails at $88.30 
Here’s a shotgun that hunters have wholesaler—in ‘‘Standard” and “‘De Luxe’’ Grades 
demanded . . . at a price they can afford . . . in a stream- and be ready for fast sales! 
lined pump-action design that is the newest. Add these SPECIAL DESIGN. The new Model 870 “‘ Wingmaster”’ 12 


features together and you get the sensational new gauge magnum shotgun is specially designed and cham 


““Wingmaster” Model 870 MAGNUM — the greatest bered for 3” shells... will also handle 2%4’’ shells. 
value ever offered in a 12 gauge magnum shotgun! USE: for game like geese, ducks, fox, turkey —wherever 
Hunters are ready now to buy the new Remington the long-range speed and extra punch of a heavier load 


Model 870 MAGNUM. Order a supply from your are needed. 








saa SS SSeS eS eS eee eee eee ee ee ee ee ee ee ee ee ee ee a ee ee ee ee ee ee ee ee a ee ae ae ae oe ae - 
_ . e 

Remington introduces Model 760 rifle 
. . 
in 257 Roberts caliber... 
by popular demand! 

Model 760 ADL “‘De Luxe”’ Grade (shown) 

* 
Retails at $119.95 
Model 760A “Standard” Grade (not shown) 
* 
*Prices subject to change without notice Retails at Sy] 04.40 
SHOOTERS AND HUNTERS coast to coast asked " 
for the Remington Model 760 ““Gamemaster”’ in FEATURES: 
257 Roberts caliber. It’s the world’s fastest hand-operated big game @ Fastest hand-operated big @ Rotary, multiple tug breech 
rifle... now in one of America’s most popular all-purpose hunting game rifle bolt 
calibers. Useful for everything from deer to varmints, the. new rifle bd ay ae action high power @ Encased bolt head for extra 
will be in heavy demand this fall. So order your requirements right © interchangeable box mese strength 
away—stock and sell the Model 760 in all 5 calibers— 30-06 Spfid., zines @ Light weight—about 7% Ibs. 
270 Win., 300 Sav., 35 Rem.—and now, 257 Roberts! 
“Gamemaster,” “‘Wingmaster,” are Reg. U. S. Pat. Off. by Remington Arms Company, Inc., Bridgeport 2, Conn 
THE OLDEST GUNMAKERS IN AMERICA PRESENT THE NEWEST GUNS 
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Here’s the brake 
that broke all — 
records! 


Bendix” 


/ muti Speed 


Bicycle 
POWER BRAKE <4 


gt 






Brg , 





The enthusiastic reception accorded the 
new MultiSpeed Power Brake has shat- | 
tered all previous records, | 


For the new Bendix* MultiSpeed 
Power Brake is the only brake of its 
type made in America, by American 
workmen at American wages. It com- 
bines the safety proven foot pedal in- 
ternal expanding automotive design with 





every desirable performance feature. 
That’s why it’s easier to sell any 

bike if it is equipped with the new 

Bendix MultiSpeed Power Brake. 


*REG. U.S. PAT. OFF. | 


Features that Everyone Wants! | 
POWER BRAKING EASIER TO SHIFT 
EASIER PEDALLING FOOT PEDAL BRAKING 


QUICK GETAWAY INTERNAL EXPANDING 
ALL-AMERICAN AUTOMOTIVE TYPE BRAKE 


ECLIPSE MACHINE DIVISION 


Bandi” Elmira, New York 


Export Sales: Bendix International Division 
205 East 42nd St., New York 17, N. Y. 








Hardware Show Exhibitors 





Booth No. 
PU NR Se os osc ares whe $112 
109 Calumet St. 
Brillion, Wis. 
Aristocrat Clock Co......... $431 
245 Fifth Ave. 
New York 16, N. Y. 
re i 2 re 242A 
2128 S. Kedzie Ave. 
Chicago 23, III. 
fy a 104 


1355 W. 31st St. 
Chicago 9, Ill. 

Armstrong Products Co.....S185 
6450 N. Teutonia Ave. 
Milwaukee 9, Wis. 

Armstrong Products Corp. ..S359 

Box 940 

Huntington 12, W. Va. 


Arrow Fastener Co. ..... .« 467 
One Junius St. 
Brooklyn 12, N.Y. 
See advertisement on page 250 
Pa ek. ccee OOO 
3462 N. Kimball Ave. 
Chicago 18, Ill. 


See advertisement on pages 156, 157 


Atkinson Mig. Co. .......... 588 
508 S. James St. 
Ludington, Mich. 


Atlantic Industrial Corp..... 164 
101 W. 31st St. 
New York, N.Y. 


cE ae ee $99 
Eustis & Robbins 
St. Paul, Minn. 


Atigg FrOG6 Ce) occ ccccsccec 197 
Kalamazoo, Mich. 


Atlas Tool & Mfg. Co....... $449 
5147 Natural Bridge Ave. 
St. Louis 15, Mo. 


See advertisement on page 231 


a ae $464 
3901 E. 26th St. 
Indianapolis, Ind. 


Avon Mfg. Co. 
383 Shrewsbury St. 
Worcester 4, Mass. 
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B 
Booth No. 
Babcock Mie. Co... .. 02026000 569 
6253 Claremont Ave. 
Oakland 18, Calif. 


Bacharach Industrial Instrument 
SR ore Bare ee $433 
7301 Penn Ave. 
Pittsburgh 8, Pa. 


Baker Brush Co. ....<....«. 300 
83 Grand St. 
New York 13, N. Y. 


NS RO Peet er ae $336 
Disney near Marburg 
Cincinnati 9, Ohio 


Bar-Brook Mfg. Co. ......... 324 
6138 Linwood Ave. 
Shreveport, La. 

75 


oS) 


Barcelo Mée, Co. i. ccs cces 71, 
Buffalo 4, N. Y. 


Barrett Sales & Mfg. Co. ..... 381 
2612 Barry Ave. 
Chicago 18, I). 


Barry Products Co. .....:... $192 
801 W. Aldine Ave. 
Chicago 18, Ill. 


George Basch Co. ......«s0« 352 
Longfellow & Randall Aves. 
Bronx 59, N. Y. 


Beacon Falls Rubber Foot- 
WEE ob cise vere sase wares $480 


Beacon Falls 1, Conn. 


ey | a S81 
Food Machinery & Chemical 
Corp. 
Box 840 
Lansing 4, Mich. 


3earings & Transmissions 
S2, S6, S8 
Box 2737 
Memphis 1, Tenn. 


Belding Basket Co. ......... $472 
1 High St. 
3elding, Mich. 


Bell Mivetrte Co. .icc ccc ceca 549 
1844 W. 21st St. 
Chicago 8, IIl. 


Belmont Co. ....... 109, 113, 113A 
Div. of Ridge Tool Co. 
100 Belmont St. 
New Philadelphia, Ohio 


See advertisement on page 238 






















ED TO 














Soft sponge rubber with attractive felt facing 
Tighter straps for better skating 


Saves stockings, prevents sore ankles | 


24 pair per box. Shipping carton 
contains 12 counter display boxes 
(2 gross pairs). Weight per shipping 


carton approximately 25 Ibs. 


~»« = WED TO RETAIL FAST AT 15¢ A PAIR 


16, 1954 





by JUDSEN RUBBER WORKS, INC., 4107 w. KINZIE STREET « CHICAGO 24, ILLINOIS 





| AND Bes: LINE OF 


Free Dealer Sales Aids 


means 


EASIER SALES! FASTER TURNOVER! 





Paling WUE 


all-purpose WINDOW MATERIALS 





| 





Oniy R-V-LITE provides such a wide range of advertising materials! 
Every avenue of sales is fully covered—to attract new customers— 
remind your trade of the many R-V-LITE and VIMLITE uses and 
advantages. On your windows, inside your store, in your mail and local 
advertising, these free materials do an effective selling job! And, they 
tie in with R-V-LITE’s huge consumer campaign. Eleven leading 
magazines are directing readers to your store for their R-V-LITE and 
VIMLITE needs. Use these effective, free materials to build new 
R-V-LITE and VIMLITE volume... and related sales. . . right now! 


4 ) 2e = /3 TOP-DEMAND PRODUCTS 
. 100-C GREEN COTTON REINFORCED 
200-P SARAN PLASTIC REINFORCED 
300-CW VIMLITE — 10 MESH ELECTRO- 
GALVANIZED WIRE 
400-T WAX IMPREGNATED FABRIC 
700-W ALUMINUM WIRE REINFORCED 
800-CW 14 MESH ELECTRO- 
GALVANIZED WIRE 
15-V V-LITE 4-MIL CLEAR VINYL PLASTIC 
50-C WHITE COTTON REINFORCED 
WAX-LITE— WAX IMPREGNATED 
MATERIAL 
12-SP DELUXE STORM PANE — COTTON 
REINFORCED =e 
36-SP STORM PANE — 2-MIL CLEAR aT eons 
VINYL PLASTIC your prospec 
KD-12 KRAFT-DOOR WITH 15-V PANE magazines. 


day, to draw 


7 “ a - ~ ww 250-S ——"? PINE MOLDING this big seas 
| a aN N ’ Available 


PLAN AHEAD...BE AHEAD...w LINE! 





we eS 


— 
— 
ee 
— 
ba °) 


TIE IN NOW with the intensive R-V-LITE—VIM- 
LITE consumer advertising campaign reaching 
your prospects through the pages of their favorite 
magazines. Use these top-rank sales aids, every 
day, to draw new customers and extra sales during 
this big season ahead! 


Available through leading wholesalers in the 
U. S. and Canada 


Exclusive Manufacturers of R-V-LITE & VIMLITE 


ARVEYgCORPORATION 











SUPREME B007TH 
AT THE NATIONAL 
HARDWARE SHOW/ 








Supreme roves, 


2222 S. Calumet Ave., Chicago 12, Illinois 
SUPREME BRAND CHUCKS 
SUPREME ELECTRIC HAIR CLIPPER SETS 
SUPREME ELECTRIC KNIFE AND 
SCISSOR SHARPENERS 
SUPREME ELECTRIC SMALL ANIMAL CLIPPERS 








Hardware Show Exhibitors 





Booth No. 

SE MS ds cneemenane ssw ow S456 
Madison 4, Wis. 

Bergman Tool Mfg. Co. ...... 79 


1573 Niagara St. 
3uffalo 18, N. Y. 


See advertisement on page 30 


Bernard, Edward, Co. . .S202, S206 
5252 S. Kolmar Ave. 
Chicago 32, Ill. 


Otte Bers Go. ....6s.6.accc @ 
280 Lyell Ave. 
Rochester 6, N. Y. 


UN 6a eins wiaink asoneewhe $443 
160 S. Brooke 
Fond du Lac, Wis. 


Better Bilt Products ........ $230 
100 N. Addison Rd. 
Addison, IIl. 


Better Homes & Gardens ..... 517 
1716 Locust St. 
Des Moines, Iowa 


Bevin Bros. Mfg. Co. ....... 2D 
East Hampton, Conn. 


Bie Boy Mie. Co. ...cccsesces $282 
59 E. Orange Grove Ave. 
Burbank, Calif. 


Billings & Spencer Co..269, 271, 275 
1 Laurel St. 
Hartford 1, Conn. 


a ee $334 
1521 Sedgwick St. 
Chicago 10, IIl. 


Black & Decker Mfg. Co. ..... 87 
Towson 4, Md. 


See advertisement on pages 34, 35 


Black Leaf Products Div. ...S245 

Virginia-Carolina Chemical 
Corp. 

Box 1998 

Richmond 8, Va. 


Bee advertisement on pages 108, 109 


Black Panther Div. ......225, 229 
E-Z Paintr Corp. 
4051 S. Iowa Ave. 


Milwaukee 7, Wis. 


See advertisement on page 118 
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Which is the 








».. the one you can get pronto! 
NES RR 


A much-used fastener style these days—socket screws. But it’s surprising 
how scarce they can be in the size you want RIGHT NOW! CleCap have made 
it a point to make and stock a// the popular sizes in this popular style. What's 
more, you can get extra large sizes when you need them. 


We can’t resist a rave about the product—CleCap’s double extruded Socket 
Screws ... Real sockets you'll admire—they’re true hex, sharp cornered to 


give the key good “purchase”, and c/ean, clear to the bottom. 


“Sockets” are just one of the fastener styles CleCap makes. On any of the 
items cataloged below, let CleCap show you how they can make your idea of 
delivery a reality. If you haven’t tasted CleCap service you've missed a thrill. 


The Cleveland Cap Screw Company 
2930 East 79th Street « Cleveland 4, Ohio « VUlcan 3-3700 TWX CV42 


Warehouses: Chicago « Philadelphia * New York « Providence « Los Angeles 


CLEVELAND 75 Quality FASTENERS 


Ferrous and Non-Ferrous: Bright, High Carbon and Alloy Steel Heat Treated, 
. Brass, Silicon Gronon Stainless Steel 
Hex Head Cap Screws: 4" to 2%" dia. Set Screws—Square Head: 4%" to 1%" dia. 






— Socket Head Cap and Set Screws — Plain Milled Studs: 4" to 1%" dia. 
aad Kaurled: %" to 1%" dia. Also Flat Place Bolts: 4" to 1%” dia. 
nd Button Head Styles. - Structural Bolts to ASTM Specification A325 
at Mend Cap Sows Mt 1° dla Tractor Bolts 
festachien: sida 2 ‘ Special Hot and Cold Headed Parts 
. ay: 


ke. sed ay Ss bebe Le EMe1 ak a % us. 
ipiletnaens of the Kaufman fYTRUSION Process 
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GREAT GLEMBONS | 


The nationally advertised 
easy-to-sell, money making line 










aN 






MODEL 16 


New Improved 
4-Spider Welded Reel. 
Semi-Pneumatic Tires. 

Suggested Retail, $24.95*. 
15-Inch Cut. 











MODEL 17 





Has New Improved 
4-Spider Welded Reel. 


















Semi-Pneumatic Tires. Move the 
Suggested Retail, $28.95". cutting f 
Full 17-Inch Cut. Power-Dr 

MODEL E-17 

The Cadillac Of 

Hand Mowers, A 

Best Seller For Years. 
Suggested Retail, $33.95*. Suggested | 
Full 17-Inch Cut. including a 


starting cor 


All The Clemson Features. 
Suggested Retail, $19.95*. 
Full 16-Inch Cut. 









*Prices higher Denver west and 
subject to change without notice. 


As” peti 


Here’s the volume-priced Clemson you’ve 
been asking for — and it’s a beauty! 
There’s nothing else like it at the price, and here’s why — 

It’s LIGHT — Only 26 Pounds! Easy To Push. 

It’s STURDY — Two Tie Bars Keep Frame Rigidly in Alignment. 

It’s TOOL-LESS — Has Instant, Easy Height And Bed Knife Adjustment Without Tools. 

It’s BIG— And Cuts Twice As Close To Obstructions! Trimming Virtually Eliminated! Full 16” Cut. 


Only Clemson could design a $19.95 Mower with these features— plus, 
of course, welded reel, non-bobbing in use, big hardwood rollers, solid 
rubber tires. There’s just nothing else like it in the low-priced field! 


exclusive features make CLEMSONS sail dae | 


Every Clemson features easy, tool-less design, “differential action” hardwood 
height and shear adjustment, sturdy box rollers, comfortable plastic hand grips, 
frame construction, non-bobbing mower shears bracket, highest-grade welded reel. 





phn ea 


Hl 
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ODEL 16 


mproved 
led Reel. 
tic Tires. 
$24.95". 
Inch Cut. 


Features. 
$19.95". 


r west and 
hout notice. 


i Cut. 
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The "POWER- DRIVE” CLEMSON 
The one Power Mower that doesn’t run you... 
You run it... 




















Move the handle down to Stop walking, and the Put the handle straight up The reel rotates when the 

cutting position and the Power-Drive Clemson stops, and the Power-Drive Clem- Clemson is standing still — 

Power-Drive Clemson starts. too. son stops. wonderful for trimming. 

_ YA f 
Smoother Cutting —“/ | 
Y The fast running reel of the 

Suggested retail, $129.95* f . ‘A Power-Drive Clemson mower 
including automatic re-wind go> ‘ih gives a smoother cut. What’s more — 










starting cord. simply by pushing a handy lever, you 
stop the reel, but power is still applied to 
the wheels. You can safely run over rough 


ground or gravel driveways. 


PATENTED GRASS GUARD positively 
/ keeps grass and weeds from winding 

up on reel shaft, saves work and time. ek enti alike die linen 
Found only on the Power-Drive age the reel clutch by stalling 


Clemson. the blades on sticks, stones 
or other obstructions. 


POSITIVE CLUTCH 


/ PROTECTION — 





LOOK AT THESE SPECIFICATIONS! 


Naturally, the Power-Drive Clemson has 
the famous Clemson tool-less height and knife ad- 
jvstment. Cut is 18-inches wide. No belts or chains 
—completely gear driven. Cuts within 2%” of side 





obstructions. Easy-starting Briggs and Stratton 4- 
cycle motor. 








To make your Clemsons even easier to sell, you'll have powerful 
national advertising. And ask your wholesaler for the new Clem- 
son point-of-sale counter booklets—one for hand mowers, one 
for the Power-Drive Clemson. 


CLEMSON Made by Clemson Bros., Inc., Middletown, N. Y., U.S.A. 


Makers of Hand and Power Hacksaw Blades, Frames, Metal Cutting Band Saw Blades and Clemson Lawn Machines 


See THE CLEMSON LINE at the Hardware Show Oct. 11-15. 
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* Improved 


RELY ON THE LEADER! 


PIPE TOOLS..POWER PIPE MACHINES./POWER DRIVES 
See Us at National Hardware Show, Booth 363 








NEW 


improved 


TOLEDO 


Simpact 






1l’* to 2’ Self-Contained 
Ratchet Threader 


PIPE HOLDER 


cam-type quick-action pipe 
holder has honetne jaws for more posi- 
tive grip on pipe. 

Free action cam assures instant setting to 
any size—1”’ to 2”’. 

Easy to center... you get perfect aligned 
threads. 

Fewer moving parts... minimum wear 
... light in weight. Amazingly compact 
... will thread a pipe projecting through 
a wall as short as 6Y,”’. : 
Accuracy proven through the years... 
dies wren 8 along tapered steps. A fine 
quality tool—yet low in cost! Write for 
new catalog. Order through your supply 
house. The Toledo Pipe Threading Ma- 
chine Co., Toledo, Ohio. 
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Hardware Show Exhibitors 





Booth No. 
Dinie Mile, Co. ....0<.+2 0«00 000k 
312 Birnie Ave. 
Springfield 7, Mass. 
Dee PUY eaicidierewawivie 540 
30 Shrewsbury St. 
Worcester 4, Mass. 
oe ea a $299 
310 N. Water St. 
Milwaukee, Wis. 
H. Boker & Co. ......... 34, 36, 38 


101 Duane St. 
New York 7, N. Y. 


Bolens Products Div., 
$101, S103, $105, S107, S109 
Food Machinery & Chemical 
Corp. 
215 S. Park St. 
Port Washington, Wis. 


See advertisement on pages 276, 277 


Bonley Products Co. ......... $454 
28 S. Clinton St. 
Chicago 6, IIl. 


3onney Forge & Tool Works, 
117, 121 
716 Meadow St. 
Allentown, Pa. 


Boonton Molding Co... .S473, S477 
326 Myrtle Ave. 
Boonton, N. J. 


Bestram Mig. Co. ......+.00 $481 
133 W. Oregon St. 
Milwaukee 4, Wis. 

ge a 9 522 

Winona Lake, Ind. 


See advertisement on page 409 


Boyle-Midway 
22 E. 40th St. 
New York 16, N. Y. 


See advertisement on page 401 


EO 316, 318 
6024 Lloyd Ave. 
St. Louis 10, Mo. 


See advertisement on page 303 


Bready Tractor & Implement 
Co. 
Solon, Ohio 


See advertisement on page 340 


Chas. D. Briddell 
Crisfield, Md. 


See advertisement on page 273 


eee t 118, 120 


Booth No. 
Bridgeport Hardware Mfg. 
Ce iceman 207, 211, 215, 219 
461 Iranistan Ave. 
Bridgeport 5, Conn. 


Briggs & Stratton Corp...S57, S61 
2711 N. 18th St. 
Milwaukee 1, Wis. 


Brink & Cotton Mfg. Co. ..... 277 
3ridgeport 5, Conn. 


See advertisement on page 379 


: P, Bertie & Coe. ois ccc $55 
22 South Ave. W. 
Cranford, N. J. 


Broil-Quik Co. ...... 449, 453, 459 
615 W. 131st St. 
New York 27, N. Y. 


W. B. Beene COre, o.oscctsccs 388 
2701 N. Normandy Ave. 
Chicago 35, IIl. 


See advertisement on page 246 


eS oe re 573 
Box 397 
Memphis 1, Tenn. 


See advertisement on pages 64, 65 


Buch Big: Co. ..<cese $155, S161 
800 S. Market St. 
Elizabethtown, Pa. 
See advertisement on page 104 


IN 525 Gi 0-tisis o;9 ow atolanee 167 
Millbury, Mass. 

Buckeye Aluminum Co. ...... $446 
Wooster, Ohio 

Buckley Mig. Co... .....20+080 561 
4223 W. Lake St. 
Chicago 24, Ill. 

Burgess Cellulose Co. ........ 554 


Freeport, Ill. 





Pier Bus Service 


A special bus service for 
transportation on Navy Pier 
has been arranged by the Na- 
tional Hardware Show manage- 
ment. Buses will operate con- 
tinuously on the Navy Pier 
ramps to take visitors and ex- 
hibitors to various areas on 
both the North and South 
Halls. Several scheduled stops 
will be made at various door- 
ways along both sides of the 
exhibition hall. You must wear 
your admission badge to board 
buses. 
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RIDE WITH THE \WEN/ LINE 


..- that constantly sets the pace! 






Yew MODEL #199 
Quick-tlot” 
SOLDERING GUN 


Weighs only 1% Ibs. Working Hot in 2% seconds. 


Sally Fe 6g #0 a GS 


44ST 


FAMOUS 
250 WATT 
FOR HEAVY DUTY 


$1295 LIST 


Se cent eaiaiiihcha phaeniensioke, oliiantianeie 









HOT ITEMS gern One 
NATIONALLY ADVERTISED 
aud PRICED TO SELL 


This line gives you the advantage of Price range, better Per- 
formance and recognized Quality. WEN products sell because of COMPLETE KIT ~~ 
their Features—they sell because of their Price. And many of the $] 6°5 

sales make other sales. WEN is continually bringing out new and LIST 
newsworthy items that spark instant interest and lively sales. Why - [= Light—only 2% Ibs. 












@ New Model /303 
<UL? SUPER POWER SANDER 














not cash in on this? You're there first with the line that sets the pace. p> gree Benge 
, straight line 


action Strokes P.M. on ? 
120 Vv. A.C.—60 g 
cycle. Kit is Sander, 
12 Sandptpers, 2 
glishing Cloths 


FITS IN WITH “DO IT YOURSELF” 


And the WEN Line is timely—geared to that tremendous popular 
movement for making things, repairing things,—the home work 
shops and hobby crafts. Think of the millions of dollars of publicity 
in magazines, radio, TV and newspapers working for you if you 
tie in actively and feature the WEN line. Stock orders now, earn MODEL 4202 
and protect delivery position. ELECTRIC 

















FULL TRADE DISCOUNTS, SALES HELPS, ETC. SANDER- 
See Hs NATIONAL HARDWARE SHOW POLISHER 
BOOTHS 209-213 a se 


(Newest Sander #404 will be shown too.) 


WEN Borie Sa aera 














(Export sales, Scheel International, Inc., Chicago) 
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Deep or Shallow Holes 
Hard or Soft Material 
Super builds ¢ 

drill for your job. 


mann b hhh 


1 


a 


Carbide Tipped i . 
MASONRY « 
DRILLS © 


Easier, Faster 
Double Lead 
Fast Spiral 
Positive Action 


\) 


A 


\\ 


. 


MASONRY 


Dens. CARBIDE Mf 
| TILE DRILL Yr 
For RAW 
Extra Hard 
Masonry = 48, 43 
Material * bey, 
et 


4 

ry 
° 
j 


DEALERS—Send for Litera- 
ture and full information. 


21650 Hoover Rd. Detroit 13° Michiaan 


5210 San Fernando Rd., Los Angeles 3, California 


Y\ 


a 


TOOL COMPANY 


Hardware Show Exhibitors 


Booth No. 
Burgess Vibrocrafters ....... 351 
Grays Lake, III. 





Burlington Basket Co. ...... $410 
Burlington, Iowa 





Butcher Polish Co. .......... 480 
183 Commercial St. 
Malden 48, Mass. 


3. B. Butler Mfg. Co... .S515, S519 
3150 Randolph St. 
Bellwood, III. 


Cable Electric Products 


234 Daboll St. 
Providence 7, R. f. 


See advertisement on page 251 





Cadie Chemical Products .... 286 
549 W. 132nd St. 
New York 27, N. Y. 


Cal-Dak 
205 W. Wacker Dr. 
Chicago, Il. 


See advertisement on page 193 


AW ayaa uyaynynnnnyararninindnnn 


mw 


California Spray Chemical 
Corp. 
711 14th St. N. W. 
Washington, D. C. 


Campbell-Hausfeld Co. ...... S76 


Harrison, Ohio 
Bee advertisement on page 383 





Camp Chemical Co. ......... 380 
Second Ave. & 13th St. 
Brooklyn 15, N. Y. 


iN , 


AY 


1300 Fourth St., S. W. 
Canton 2, Ohio 


aan 


Capson Mfg. Co. ........... S247 
2565 W. Fullerton Ave. 
Chicago 47, Ill. 


> m4 4.4.4. 


Wana 


Ym, 


Carajon Chemical Co. . 
Fremont, Mich. 


Cardinal Wood Products ... 
9229 E. Prairie Rd. 
Evanston, III. 

Carlisle Mfg. Co. .....S171i, S178 

109 Meeker Ave. 

Newark 5, N. J. 


See advertisement on page 391 
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More than Aen elelemelelemra-ver.l-T amar | meres 


THE TWINS 


THAT NEVER ¢ 
NEED 
CHANGING , 


Featured this Fall in these leading publications: 
Life Look Saturday Evening Post Colliers’ 
















Good Housekeeping Cosmopolitan 
Popular Science Popular Mechanics Better Homes and Gardens 


Duo-Dor 


“DO-IT-YOURSELF” 
ALUMINUM 
COMBINATION DOOR 


Mechanix Illustrated 


Duo-Matic 


“BO-IT-YouRsELF” 3 
EXTRUDED ALUMI 
COMBINATION WINDOW 





Converts in minutes from screen 
to storm door. Complete with 
all hardware including pnev- 
matic door check, outside alumi- 
num door jamb. Over 1” thick. 


Triple-track design means Storm 
and screen inserts are always in 
place, ready for instant use Ex- 
truded aluminum constry 
©Pperation. 


“EASILY INSTALLED py ANYONE ! 
$29.95 VALUE 
RETAILS FOR 


wl OR 4 Riruy, 
ecm * hed > 
* Guaranteed by ” 
Good Housekeeping 
a wa 
wor as Abveanisto TH | 


for pening sizes y 
ing 29” 
dows. OF 


ction, Easy 


$69.95 VALUE 
RETAILS FOR 


30° 


Any Standard Size 
Push Grille Extra 
\ Slightly Higher in 
: Some Areas 
COMES FULLY 
ASSEMBLED! 
SO EASY 
TO INSTALL! 


P to and includ. 
x §5” double-hung win- 
her sizes slightly higher. 


Revolutionary new packag- 
‘ng method means easier 
handling for you. . - @asier 
. installation for customer 
st pkg. inserts 2nd . 
, Pkg., fram t 
fully assembled. ready to eccombie, : 





‘? the weather-proof co. 

















ALIN 


tHe SYondard 
of Comparison 


BY WHICH OTHER 
PLIERS ARE JUDGED 


“Since 1857" Klein 
Pliers have been the 
standard of quality with 
men who know good 
tools. Today, Klein 
offersthe mostcomplete 
line of quality pliers for 
standard or specialized 
service. Keep a repre- 
sentative stock on hand 
for your customers who 
want the best. 














Write for your free copy 
of the Klein Pocket Tool 
Guide today! 


DISTRIBUTED 


THROUGH 
JOBBERS 


Foreign Distributor: 
InternationalStand- 
ard Electric Corp., 
New York. 





cou LEIN & cr 
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Hardware Show Exhibitors 





Booth No. 

Carison Prodeets ...<.cesse $402 
6633 Olive Blvd. 
St. Louis 5, Mo. 

Carter Industries ........... 386 


520 S. Fulton Ave. 
Mt. Vernon, N. Y. 


See advertisement on page 347 


re 293 
36 Main St. 
Perry, N. Y. 


Central Die Casting & Mfg. 
ERS SR ca) SE ee tne 448 
2935 W. 47th St. 
Chicago 32, IIl. 


Central Stamping & Mfg. Co.. 489 
900 S. Division St. 
Polo, Tl. 


Central States Industries .... 391 
1305 Wordsworth 
Ferndale 20, Mich. 


Century Drill & Tool Works.88, 90 
322 S. Green St. 
Chicago 7, Ill. 


Century Plastic Prod- 
NE spe caw aw asses 812, 314 
8219 Almira Ave. 
Cleveland 2, Ohio 


Century Products Works 
$441, $445 
503 W. 56th St. , 
New York 19, N. Y. 


Certified Home Products .... 507 
3740 Overland Ave. 
Los Angeles 34, Calif. 


Earl L. Chadwick Co. .......8238 
Box 4080 


Portland 8, Ore. 


Champion Bronze Powder & 
Bl. avoiha.6:60-0w aerate 568 
2522 W. Van Buren St. 
Chicago 12, Il. 


Champion Implement Corp .. 248 
175 E. 87th St. 
New York 28, N. Y. 


Booth No. 
Chaney Mfg. Co. .........--- S476 
567 E. Pleasant St. 
Springfield, Ohio 
Chase Products Co. ...... $11, 313 


1816 St. Charles Rd. 
Maywood, Ill. 


Chelsea Fan & Blower Co. ... 487 
618 W. Monroe St. 
Chicago 6, III. 


See advertisement on page 72 


Chemical Products Co. ..... $452 
Aberdeen, Md. 


See advertisement on page 216 


Chicago Die Casting Mfg. Co.. 505 
2510 W. Monroe St. 
Chicago 12, III. 


See advertisement on page 407 


Chicago Specialty Mfg. Co. .. 406 
2954 W. Lawrence Ave. 
Chicago 25, Ill. 


Chicago Stock Yards 
SS eee S269 
503 Exchange Bldg. 
Chicago 9, Ill. 


Chicago Tool & Engineering 
Na scat aia paiatat lata ts dc i ACS vk 531 
8383 South Chicago Ave. 
Chicago 17, IIl. 


Choremaster Div. ....... $20, S24 
Weber Engineered Products 
800 Evans St. 


Cincinnati 4, Ohio 
See advertisement on page 112 


Chrom-lver Co. ...026scsses 172 
Div. of Asquith Associates 
1150 Broadway 
New York 1, N. Y. 


ps Roy ME CS. do's svees ee S319A 
Weathervane Lane 
Halifax, Mass. 





HARDWARE AGE 
INVITES YOU 


HARDWARE AGE invites you to 
visit its booths at the National 
Hardware Show. They are Nos. 
10 and 12. Members of the staff 
will be there to help you. Come 
in and use the telephone, chairs 
and other facilities. 
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Booth No. 
Clarke Sanding Machine Co.. 353 
309 E. Clay Ave. 


Muskegon, Mich. 
See advertisement on page 32 


Clauss Cutlery Co. ......124, 128 


Fremont, Ohio 


Clemson Bros. ..207, 211, 215, 219 
Middletown, N. Y. 


See advertisement on pages 160, 161, 252 


Cleveland Chain & Mfg. 
EIR, : ans Sane wae Ke 202, 204 
Broadway & Chaincraft Rd. 
Cleveland 5, Ohio 


Cleveland Mills Co. ........ 544 
Lawndale, N. C. 


Cleveland Welding Co. ...... 295 
Div. American Mach. & Fdry Co. 
W. 117th & Berea Rd. 
Cleveland 7, Ohio 


Clinton Machine Co. ......... $4 


Maquoketa, Iowa 
See advertisement on page 398 


ee | a 84 
89 Market St. 
Lockport, N. Y. 


DE OAS dice wdanssccanedeve 390 
104 N. Moore St. E 
New York 13, N. Y. 


Colonial Knife Co. ...... 166, 168 
Oak & Agnes Sts. 
Providence 9, R. I. 


Colorite Plastics of N. J..S71,S73 
35 Iowa Ave. 
Paterson 3, N. J. 


Columbian Enameling & 
Stamping Co. .......+. - 287 
Box 30 
Terre Haute, Ind. 


Comitert LAWGS ...000sscvccwe $382 
1735 W. Diversey Pkwy. 
Chicago 14, Ill. 


Commercial Mfg. Co. ....... 600 
2021 Minor Ave. N. 
Seattle 2, Wash. 


Community Industries Assn... S59 
Geo. Tractor Div. 

811 S. Hamilton St. 

Sullivan, Il. 


| 
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The Lufkin White Clad is the newest addi- 
tion to the well-known, nationally ac- 
cepted ‘‘Mezurall'’ line of tape-rules. It 
is unequalled in tape-rules with a white 
line and is priced to appeal to mechanics, 
homecraftsmen and homemakers. 


GREAT 
CONSTRUCTION 
FEATURES 


TESTED 

AND PROVEN 
MOST DURABLE 
WHITE LINE 

Bold black figures and 


SELF-ADJUSTING markings (both edges) 
END HOOK are easy to read against 

snow-white 2” line. 
Gives the most accurate White finish, on bonder- 
measurements, as the ized, tempered steel 
hook automatically blade, is covered by a 
slides to compensate for tough abrasive-resistant 


its own thickness. clear plastic for greater 
wear. Concave blade 
will project unsupported 
Blade operates smoothly 
— brake prevents creep 
— can be reploced in 
A seconds. 


GREAT 
SALES AIDS 


IT PAYS TO SELL [UFKIN 


TAPES — RULES — PRECISION TOOLS 
ORDER FROM YOUR HARDWARE JOBBER 






















NEW, LIGHT, 
‘MAGIC METAL" CASE - s 


New lightweight alloy metal is 
lighter than any other used in 
die-casting, yet makes the tough- 
est, strongest, most durable case 
on the market. Case is exactly 2 
inches wide for accurate inside 





measurements. 





W 926 6 Ft. $ .98 
W 928 8 Ft. 1.19 
W 9210 10 Ft. 1.49 
W 9212 12 Ft. 1.89 


Replacement Blades Available 











s US ““SEE-THRU”’ 
RE-USABLE BOX 


Each White Clad tape-rule is 
packaged in a beautiful 2-color 
plastic box with hinged cover 
and snap fastener. Your cus- 
tomers will be pleased with this 





—— 


EYE-CATCHING 
DISPLAY CARTON 
Brightly colored attractive car- 
ton holds six tape-rules. On 
your counter, in your window 
or in your showcase this cus- 
tomer-stopper will build im- 

pulse sales. 





NATIONAL ADVER- 
TISING PROGRAM 


The greatest national advertis- 
ing program ever undertaken 
by a manufacturer in this field 
will help build your profits. 
Hard-hitting, hard-sell ads will 
reach over 25 million homes 
again and again to pre-sell 
consumers on the Lufkin White 
Clad Mezurall. 
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BEAUTIFUL RED AND WHITE BOX WITH 
CLEAR ACETATE SLIDING COVER 


tf quick SERVICE — READY 
PACKED 

® ALL ITEMS IN FULL VIEW 

© SAVES SALES TIME 

@ NO PRICE WORRY 

© NO LOSS IN INVENTORY 


COUNTER DISPLAY BOX AND DIS- 
PENSER WITH BEAUTIFUL 3 COLOR 
SALES CARD CONTAINING AN AS- 
SORTMENT OF THE 24 BEST SELLERS. 














ASK YOUR JOBBER FOR DETAILS OR 
SEND US HIS NAME. 


HINDLEY 
MANUFACTURING CO. 
VALLEY FALLS, R. I. 





MANUFACTURERS OF 
WIRE HARDWARE 
AND ALLIED ITEMS 


SINCE 1897 





Hardware Show Exhibitors 





Booth No. 
Compass Instrument & Opti- 
MIS has wiete at nine ie ald ore 572 
268 Fourth Ave. 
New York 10, N. Y. 
Congress Drives Div. ....... 485 


3750 E. Outer Drive 
Detroit 34, Mich. 


Consolidated Metal Products 
ESE EES TOR rare Se sae $160 
424 E. Pearl St. 
Cincinnati 2, Ohio 
See advertisement on page 395 
Continental Drill Corp. ..214, 218 
555 W. Adams St. 
Chicago 6, II]. 


Continental Motors Corp..S70, S72 
12800 Kercheval 
Detroit 15, Mich. 


See advertisement on page 320 


ge ae S77A 
Marshalltown, Iowa 


OE occisis se sh.biwie 0's ao SIs ee 
4950 Calvert Rd. 
College Park, Md. 


Corcoron Mfg. Co. .......... 476 
900 Fairbanks Ave. 
Long Beach 13, Calif. 


Cory Corp. .........303, 305, 309 
221 N. LaSalle St. 
Chicago 1, Ill. 


G. N. Coughlan Co. ...... 288, 292 
29 Spring St. 
West Orange, N. J. 


See advertisement on pages 50, 51 


Crescent Plastics .......... S186 
955 Diamond Ave. 
Evansville 7, Ind. 





Hotel Bus Service 


Bus service between the 
larger hotels in Chicago’s Loop 
and Navy Pier has been ar- 
ranged for Hardware Show 
week. Buses will operate on 
frequent schedules. See the 
doorman at your hotel when 
you want to take a bus to Navy 
Pier, 


—~ — a 
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Booth No. 
Crown Broiler Co....449, 453, 459 
615 W. 131st St. 
New York 27, N. Y. 


Crown Rock Asphalt Co. ....S187 
178 Addison St. 
Elmhurst, Il. 


D 


ae 2 ee 413 
101 Union St. 
Plymouth, Mich. 


Damar Products 0.06... 387 
233 Frelinghuysen Ave. 
Newark 5, N. J. 


See advertisement on page 75 


Dapol Plastics 
90 Grove St. 
Worcester 5, Mass. 


Oe |. eS $426 
521 Fourth St., S.E. 
Hampton, Iowa 


Geers A. TRV <0. x:0.0000 $241 
5440 Northwest Highway 
Chicago 30, IIl. 


I EI Go caaaaeuce exes 233 
Warne & Carter Aves. 
St. Louis 7, Mo. 


Dazor Mfg. Corp. ........511, 
4481 Duncan Ave. 
St. Louis 10, Mo. 


515 


es, BE oat id sw eauuiens S466 
Montgomery, Pa. 


Decker Mie. Co. ........000000. $229 
Box 1572 
Rockford, III. 


See advertisement on page 399 


Delta Electric Co. ........ 399, 403 
Marion, Ind. 


Delta Power Tool Div. ....... 4 
Rockwell Mfg. Co. 
400 N. Lexington Ave. 
Pittsburgh 8, Pa. 


See advertisement on pages 30, 31 


DeLuxe Mfg. Co. ........... $463 
1120 N. Ashland Ave. 
Chicago 22, Ill. 


De Mert & Dougherty ....... $239 
3001 W. 47th St. 
Chicago 32, Ill. 
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MODEL R1-20 
No. 1 Seller Ro- 
tary Mower direct 








“SERVICE 
BULLETIN’’ 
KEEPS REPAIR 
MEN SOLD ON 
TROUBLE-FREE 
DIXIE. 


Sell our com- 
plete line! 


e Rotary 

e Hand 

© Reel Type 
e Electric 








drive; 2 HP, ver-~ 
tical shaft, 4-cycle 
engine. 


See your Jobber today or write for 
catalog, prices, complete 
information 


DIXIE POWER MOWERS 
SOUTHLAND MOWER COMPANY 
SELMA, ALABAMA 


Please send me complete details on how to make 


more 


NAME 


FIRM NAME 
ADDRESS 


CITY 


trouble-free sales with Dixie Mowers | 


State | 
Dee ee ee ee ee ee ee ee es 
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ARROFLIUTE CARBIDE MASONRY DRILL 


(Saas 


LAG SCREW EXPANSION SHIELD 









‘a FLL PT 


oma Fe. Feary Fa 






A-C-E EXPANSION SHIELD 


Gain) 


DOUBLE EXPANSION SHIELD 





O-E EXPANSION SHIELD 





MACHINE SCREW ANCHOR 


STUD BOLT ANCHOR 








LEAD SCREW ANCHOR 


1-2 


MAL-LEAD BOLT ANCHOR 


See your industrial, hardware or electrical supplier 








TWO WING 
SPRING-TYPE 
TOGGLE BOLT 


SPRING HEAD 
STEEL TOGGLE BOLT 


RIVETED “> 
TOGGLE BOLT 


CO ceaas<) 


LITTLE MAJOR TURNBUCKLE 


FOUR-POINT HAND STAR DRILL 








THREE-POINT ORILL POINT 


—E——_—_—_— 


FOUR-POINT DRILL POINT 


aS 


TWIST DRILL POINT 


& RUBBERGRIP 


DRILL POINT HOLDER 





ARRO EXPANSION BOLT COMPANY 
1600 Boone Ave., Marion, Ohio 


wo" ARROS> 


wong at RSF 


we tl 
at OU UVR 


~ 


“ROUT. 








Hardware Show Exhibitors 


Booth No. 
Dennis Mitchell Industries, 
194, 196, 198 





4424 Paul St. 
Philadelphia 24, Pa. 


Dennix Products Co. ......... 620 
78 Fifth Ave. 
New York, N. Y. 


Deshler Broom Factory ...... 622 
Deshler, Neb. 


DeVan-Johnson Co. ......... $426 
500 Rathbone Ave. 
Aurora, II]. 

a ee 295 


Fountain Ave. 
Lancaster, Pa. 


Diamond Calk Horseshoe Co. . 134 
4702 Grand Ave. 
Duluth 7, Minn. 


Diamond Expansion Bolt Co... 400 
500 North Ave. 


Garwood, N. J. 


Albert Dickinson Co. ....... $201 
Box 788 


Chicago 90, Ill. 


Dicks-Pontius Co. 
5300 Old Springfield Pike 
Dayton, Ohio 


I feaeipeacseine waslonsiats $287 
200 S. W. 16th St. 
Des Moines 5, Iowa 


Doggett-Pfeil Co. .....0.0s- $79 
642 Morris Turnpike 
Springfield, N. J. 


Domestic Industries ......... 401 
333 W. 24th PI. 
Chicago 16, IIl. 


> $196 
666 Pelham Blvd. 
St. Paul 14, Minn. 


Dormeyer Corp. 
Kingsbury & Huron Sts. 
Chicago 10, IIl. 


Douglas Machine Products Co., 
$32, S36 
700 Chestnut St. 
Wyandotte, Mich. 
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THE VISE FOR HUNDREDS OF JOBS 


SALES 3¢ DO-IT-YOURSELF TOOLS 


stars 


a 












An Extra Hand 
for the Home Handyman 


MANUFACTURED BY THE 
WILL-BURT COMPANY 


(Prominent as a Stoker Manufacturer 
. . Now in its 41st Yeor of Business) 


Precise and 
rugged enough 
for the shop. 







Stands upright and turns to any desire 
location. Locks automatically in any pos 
tion when jaws are tightened 



















When placed on base in horizontal pos 
tion, it lies flat on either side for right « 
left hand use — turns to most convenies 
position for doing work. 








Standard Versa-Vise base fastens to work bench 
—forms a pivot around which the Versa-Vise can 
be turned to any desired position. Versa-Vise can 
be removed from base and kept in tool chest, 
if desired. Extra bases are available, if needed 
for more than one location. 


ee that is different! Versa-Vise is the most easily and readily 
adaptable vise ever made—stands up; lies flat on either side for 
right or lefthand use; turns to most convenient position for doing 
work; holds work securely under all working conditions. A vise 
with an impulse-to-buy appeal to carpenters, cabinet makers, wood- 
working hobbyists, the handyman around the house, and mechanics. 
Easier to handle, easier to sell than any other vise. Unconditionally 
guaranteed. Packaged in sturdy, individual cartons, protected 
against rust, dirt and damage. Order from your wholesaler. 


Z- Wiu1-Bur 








Manufacturers of Coal Stokers and Versa-Vise — In Business Since 1913 











Window and counter displays ava 
able. Catalog sheets also availak 
to wholesalers. 


DIMENSIONS AND PRIC 


Incl 
Jaw Width , 2. 
Jaw Depth . 
Jaw Opening . iiedueueeal 
Height .. sits — 


Length over-all ..... ar 

Approximate Weight, pkgd. 16 Il 

i See 
($13.95 Rocky Mountains and West) 


Packaged one Versa-Vise per carton, 
cartons per case. Extra Standard Ba 
weight 3 Ibs., list price $1.70 each. 


ORRVILLE, OHIO 











dealers like to sell 


LAWRENCE series 500" 


\ ros door hardware 








<=. 





d Don 






* Openin 
if" Thich 







packaged 


easy installation 


dependable performance 


You'll really like Lawrence series “500” 

Sliding Door Hardware, because it’s packaged 

to sell, conveniently and without error. Your 

selling job is simplified. There's no rummaging around 
for the separate parts . . . no complicated 
inventory ...no checking catalogs. Just ask one 
simple question, “How big is the opening ... 

how many doors?” Then reach for the package, 
Within that package is Lawrence Quality that 
guarantees years of customer satisfaction... and 
protects and builds your reputation. Call your 
nearest wholesaler or write direct. 


time alone prLOVes 


LUMEN LR, quality 


LAWRENCE BROTHERS, INC. 


QUALITY BUILDERS HARDWARE-SINCE 1876 


~@ STERLING, ILLINOIS 








Hardware Show Exhibitors 





Booth No. 
Drake Electric Works ....... 340 
38654 Lincoln Ave. 
Chicago 13, IIl. 
po Se > ee 354 
2420 18th St. 
Racine, Wis. 
Derogden TAG. Ges 6é660cceces 535 


2375 Walnut Ave. 
Long Beach 6, Calif. 


Druid Hill Park Seed Co..S63, S65 
2700 Wilmarco Ave. 
Baltimore 23, Md. 


SE vader anata es wes 210 
32 E. 4th St. 
New York 3, N. Y. 


Du-Fold Mfg. Co. ....cccceee $451 
3960 E. 93rd St. 
Cleveland 5, Ohio 


Dupli-Color Products Co., 
228, 232, 236, 240 
Seratch-Master Div. 
2440 S. Michigan Ave. 
Chicago 16, IIl. 


E. I. du Pont de Nemours & Co. 338 
Polychemicals Dept. 
Wilmington 98, Del. 


See advertisement on page 115 


E. I. du Pont de Nemours & 
Pe ae wlan od $146 
Grasselli Chemicals Dept. 
13th & Orange Sts. 
Wilmington 98, Del. 


E. I. du Pont de Nemours & 
Ol cauaccs neuen mune. 493, 497 
Film Dept. 
13th & Orange Sts. 
Wilmington, Del. 


See advertisement on page 63 


Durabilt Metal Products Co...S496 
709 Sip St. 
Union City, N. J. 


See advertisement on page 398 


JYurex Hardware Mfg. Co. ...S284 
527 W. 34th St. 
New York 1, N. Y. 


Donald Durham Co. ......... 473 
Box 804 
Des Moines 4, Iowa 
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. Booth No. a 
bitors Duo-Control Spring Co. ..... S352 
oth No 4980 Park Lake Rd. ™~ 
ae East Lansing, Mich. customers like to buy * 
DO. TONE GR. oo nese scccnes 404 from a LAWRENCE 
1832 Juneway Terrace \ 
Chicago 26, Ill. \ 
. 354 . \ 
| / if 
Duro Metal Products Co. ..... 99 | - ‘ 
2649 N. Kildare Ave. lpe<e j 
535 Chicago 39, IIl. 
| 
Le: a > $122 | 
409 Lafayette St. hardware selector 
New York 3, N. Y. when 
83,865 | ; | ee 
Dawe Bite; Ge. 2250 .ccceses 498 | 
1218 S. Western Ave. 
Chicago, III. 
- 210 
K quick sales... 
S451 POG SMCE GO. cc seisscacs ss 5 P ~~ 
Terryville, Conn. quick profi wissen 
rapid turnover 
Eagle Rule Mfg. Corp....... 162 
510 Hunts Point Ave. 
36. 240 New York 59, N. Y. 
OE 428 j 
701 N. Sangamon St. > 3 _——_— 
Chicago, IIl. ; a 
0. 338 ; 
Easy Day Efe. Co...664066 547 
9 Station St. 
page 115 Brookline 47, Mass. 
: Economy Electric Lantern Co. 220 
S146 810 N. 6th Ave. Customers like to buy ... and you'll like to sell from 
Sturgeon Bay, Wis. a Lawrence “Fix-Set’ Hardware Selector. A, wide 
choice from fifty-six different types of popular- 
gone: . — Abi ‘st se picde Pais 339 | priced hardware... all “see-thru” packaged... 
2 erde ; | 
: Chicago 7, _ | is offered for everyone's convenience. You 
3, 497 | sell faster and cheaper the Lawrence way because 
eo Eb ee are 503 | there’s nothing to open... nothing to wrap. 
Norwalk, Conn. So... order your Lawrence “Fix-Set” Hardware 
page 63 ee ee | Selector today and enjoy the benefits of fast, 
$406 Electric Sprayit Co.......... S266 | economical, self-service merchandising. Call your 
1415 Illinois Ave. nearest wholesaler or write direct. 
Sheboygan, Wis. | 
age 398 
Electronic Specialties Co.. ..S303 ; D 
$284 1214 N. Wells St. time alone P/ALBVe4 AAUMEMLA vee Ly 
Chicago 10, III. 
7 Ellbee Mfg. Co. .........++. sso | LAWRENCE BROTHERS, INC. 
- 478 609 Bellaire Ave. @ STERLING, ILLINOIS 
Vineland, N. J. QUALITY BUILDERS HARDWARE SINCE 1876 
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Hardware Show Exhibitors 





Booth No. 
Mier Mile. Co. © ioc cscicces 460 
331 Crescent St. 
Brooklyn 8, N. Y. 
Empire Brushes ........ 148, 150 


Port Chester, N. Y. 


See advertisement on page 355 


Engineered Products Co..... 156 
129 Smith St. 
Flint 4, Mich. 


See advertisement on page 353 


Engineering Products Co....S281 
915 Niagara Court 
Waukesha, Wis. 


Bante Bite. Co. 6. nce ccuues 263 
8th & Oley Sts. 
Reading, Pa. 


Enterprise Mfg. Co. of Pa.... 417 
Third & Dauphin Sts. 
Philadelphia 33, Pa. 


Lou J. Eppinger Mfg. Co.....S462 
1757 Puritan Ave. 
Detroit 3, Mich. 


Erie Tool Works <.........+. 158 
12th & Liberty Sts. 


Erie, Pa. 
See advertisement on page 270 


Erwood 
234 Hartford Rd. 
Manchester, Conn. 


OM ES ee 617 
100 W. Second St. 
Dubuque, Iowa 


Essex Graham Co. .......... 612 
235 E. 33rd St. 
Chicago 16, III. 


po Oe a 26, 28 
400 Trumbull St. 
Elizabeth, N. J. 


See advertisement on page 368 


Evans International ........ 510 
194 Great Rd. 
Acton, Mass. 


Evans Products Co. ........ 619 
Eckles Rd. 
Plymouth, Mich. 


See advertisement on page 283 


Everhot Products Co. ... 
2001 W. Carroll Ave. 
Chicago 12, TI. 


» +. .9268 
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Booth No. 
Exact Level & Tool Mfg. Co. 68, 70 
High Bridge, N. J. 


E-Z Paintr Corp. ........225, 229 
4051 S. lowa Ave. 
Milwaukee 7, Wis. 


See advertisement on page 118 


F 
Fairchild Industries ...... 65, 69 
Div. of Fairchild Camera & 
Instrument Corp. 
110 Main St. 
Burlington, Vt. 


Falco Products Co. 
$253, S257, S261 
2620 Parrish St. 
Philadelphia 30, Pa. 


Falis Products ......... $12, S16 
635 N. Genoa St. 
Genoa, III. 
See advertisement on page 246 


W. W. Faris Mfg. Co........S400 
2101 S. Hanley Rd. 
St. Louis 17, Mo. 

Farm-Craft Corp. .........-.S296 


888 Union Commerce Bldg. 
Cleveland 14, Ohio 


Fate-Root-Health Co. ... 
Plymouth, Ohio 


See advertisement on page 29 


one kee 


Faultless Caster Corp. ...... 282 
Evansville 7, Ind. 





Booth No. 
Federal Engineering Co..... 256 
37 Murray St. 
New York 7, N. Y. 
og ay 585 
126 N. 8rd St. 
Philadelphia 6, Pa. 
Ferry-Morse Seed Co........ S77 
Brush & Monroe 
Detroit 31, Mich. 
PN FS os bse ieee reels .... 442 


815 E. 136th St. 
New York 54, N. Y. 


See advertisement on page 361 


Fiber. Glass Division ....... 613 
Libby-Owens-Ford Glass Co. 
608 Madison Ave. 

Toledo 3, Ohio 


See advertisement on pages 46, 223 


Finders Manufacturing Co.. .S404 
3669 S. Michigan Ave. 
Chicago 15, Il. 


Firestone Industrial Prod- 
ENS 6 ee senciniei Gime a's 257 
Firestone Tire & Rubber Co. 
Akron, Ohio 


Firestone Plastics Co........ 307 
Pottstown, Pa. 


Flare Import Corp. ......64 $436 
230 Fifth Ave. 
New York 1, N.Y. 


Fletcher-Terry Co. ........ 50, 54 


Forestville, Conn. 
See advertisement on page 250 


Fiexi-Mat Corp. ......... $412 
2249 Calumet Ave. 
Chicago 16, IIl. 


Flinchbaugh Products ...... $327 
Eberts Lanc & P.R.R. 
York, Pa. 


Florida Aluminum Casting 
ee 362 
2705 Division Ave. 
West Palm Beach, Fla. 


See advertisement on page 399 


Flower Grower Magazine... .S139 
2049 Grand Central Terminal 
New York 17, N. Y. 


Foley Mfg. Co......... $162, $164 
3300 Fifth St. N.E. 
Minneapolis 18, Minn. 
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THE NEW 


ALL-MAC 


ARISTOCROME 400 


CHROMIUM PLATED ON SOLID BRASS! 
HALL-MACK’S FINEST! 



















The gleaming, lustrous beauty of Hall-Mack’s new ARISTOCROME 400 
creates a bathroom of distinctive beauty...of charm and grace that 
can't be copied. Each sparkling accessory is made entirely of 
solid brass...and brass has no equal as a base for fine 
chromium plate. ARISTOCROME 400’s 
dramatic styling will enhance 

any decorative scheme. 












fack quality 


—everytime! 


-— me 


Soap Holder —s Z : 
— FA, 
f 






ONE OF A SERIES ON 


HALL- MACK 


Tumbler and 
Toothbrush Holder 


CREATIONS IN CHROME 





"Makers of America’s Finest Bathroom Accessories” 
1380 W. Washington Bivd. 7455 Exchange Ave. 1000 Main Avenue 


HALL-MACK COMPANY Los Angeles 7, California e Chicago 49, Illinois © Clifton, New Jersey 
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Time to stock up on) 


ASBESTOS 


-now put up for the hard- 
ware trade in quick-sale 
packages that will walk 
right out of the store 















12-FT. 


Salle ASBESTOS PAPER \23%1 Salle WSBESTOS PANELS 


18 rolls, 12’ long, 18” wide, in attrac- 
tive display carton, with suggested 
uses displayed in big, bold type. 


16 pieces of Asbestos Millboard, }/s 
thick, ready cut to size 24x36 inches. 
Panels slide out at one end of carton. 








% 
oa 
% 
a 
1) 






Salle WSBESTOS PAPER 7032 
20 yds. of fine-quality Asbestos Paper, 
18” wide, in eye-catching orange-color 
wrapper. For complete covering of 
warm-air pipes or where large areas 
need fireproofing. 


Sil Mo \SBESTOS PIPE JOINT TAPE 


Easily and quiekly applied. Assures a 
neat, clean job—no rough edges. 12 
rolls of 3” tape (1,008 ft.) or 18 rolls 
of 2” tape (1,512 ft.), put up in an 
attractive carton. 





Onder How from Your Yotber | 


SALL MOUNTAIN COMPANY 





HAMILTON, OHIO 
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Hardware Show Exhibitors 
Booth No. 





Follows & Bate ............S145 
Manchester, England 
Me S286 


Somerset, Pa. 


Franklin Lock & Hardware Co. 372 
993 Clarkson Ave. 
Brooklyn 12, N.Y. 


Franklin Metal & Rubber Co. 
562, 566 

2705 N. Broad St. 

Philadelphia 32, Pa. 


Fresh’nd Aire Co. ... 
Cory Corp. 
221 N. LaSalle St. 
Chicago 1, Il. 


303, 305, 309 


Publier Tol Go... ascics cc 20 
3522 Webster Ave. 
New York 67, N. Y. 


See advertisement on page 325 


Puairom TOO! CO. «occ cecees 615 
426 Wythe Ave. 
Brooklyn 11, N.Y. 


G 
Garden-All Tractor 
S120, $124, $126 
110 W. Union St. 
Liberty, Ind. 


Garegen Pal Corp: ....65++%. $236 
2011 N. Columbia Blvd. 
Portland 17, Ore. 

MNES Sr ti nun cid ns ees S68 


500 N. Carroll Ave. 
Michigan City, Ind. 


Gard Industries ............5454 
733 Green Bay Rd. 
Wilmette, III. 


a $437 
1253 Grover Rd. 
St. Louis 23, Mo. 

Gates Engineering Co. ...... 520 


100 S. West St. 
Wilmington, Del. 
See advertisement on page 213 
eo |) 
Wareham, Mass. 


HARDWARE AGE, SEPTEMBER 16, 1954 











Pionee 





; 


HARDWAR 


hibitors 


Booth No. 
Seen $145 





re Co. 372 


2r Co. 


562, 566 


3, 305, 309 


pa ait 20 


on page 325 


ee 615 
124, S12 

+2 9200 

a. 

ee S68 
2545 
S437 

520 

on page 213 
.S319B 

16, 1954 





THE FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD °¢ 





\ 
\ 
; 


“SHINYHEADS” 
America’s Best Looking Cap Screw 
Made of high carbon steel — AISI 
C-1038—to standards for Full Fin- 
ished hexagon head cap screws— 
bright finish. Heads machined top 
and bottom. Hexagon faces clean 
cut, smooth and true, mirror finish. 
Tensile strength 90,000 p.s.i. 
Carried in stock. 


“LO-CARBS” 


Made of AISI C-1018 steel — bright 
finish. For use where heat treat- 
ment is not required and where 
ordinary hexagon heads are satis- 
factory. Hexagon heads die-made 
to size —not machined. Points 
machine turned. Tensile strength 
in accordance with SAE Grade 2. 
Carried in stock. 


FILLISTER CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots—less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


“SHINYLAND” STUDS 


All studs made steam-tight on tap 
end unless otherwise specified, 
with flat and chamfered machined 
pose. Nut end, oval point. Land 
etween threads shiny, bright, 
mirror finish. Carried in stock. 


* 
CONNECTING ROD BOLTS 


Made of alloy steel — heat treated — 
threads rolled or cut — finished to 
extremely close thread and body 
tolerances — body ground where 
specified. Expertly made by the 
pioneers in producing connecting 
rod bolts by the cold upset process. 


e CLEVELAND 13, OHIO 


“HI-CARBS” 
Heat Treated Black Satin Finish 
Made of high carbon steel — AISI 
C-1038. Furnished with black satin 
finish due to double heat treat- 
ment. Hexagon heads die made, 
not machined. Points machine 
turned; flat and chamfered. Ten- 
sile strength in accordance with 
AE Grade 5. Carried in stock. 


SET SCREWS 


Square head and headless — cup 
point. Case hardened. Expertly 
made by the pioneers in producing 
Cup Point Set Screws by the cold 
upset process. Cup points machine 
turned. Carried in stock. 


FLAT HEAD CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots — less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


_ 
ADJUSTING SCREWS 


Valve tappet adjusting screws — 
Hexagon head style — to blue print 
specifications—hexagon head hard; 
polished if specified — threads soft 
to close tolerance— points machine 
turned; flat and chamfered. 


* 
SPRING BOLTS 


Case hardened to proper depth and 
ground to close tolerances. Thread 
end annealed. Supplied in various 
head shapes, with oil holes and 
grooves of different kinds, and flats 
accurately milled. 


FERRY PATENTED ACORN NUTS 


For ornamental! purposes. Stee! in- 
sert — steel covered. Finish: plain, 
zinc plated, cadmium plated. Size: 
9/16", 3/4",158/16° ‘coneeethe flats. 


Tapped 1/4” to 3/4” inclusive. 
Cross section of Ferry patented 
acorn nut, showing how steel hexa- 
gon nut fits snugly into shell. 





j 
li 
j 
f 
a 


Pioneers and Recognized Specialists, Cold Upset Screw Products since 1907 
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TANDARDS 


carried by 
LEADING 
DISTRIBUTORS 





SPECIALS 
furnished to 
BLUE PRINT 
PECIFICATIONS 










| 


WRITE FOR 
INFORMATION 


SEND FOR SAMPLES 








Natural 
For The 
Do-lt- 
Yourself” 
Market.. 


syppihg 
seat 


FOR WINDOWS and DOORS 


You'll find a big, ready-made “do-it-your- 
self” market for all of National’s products. 
They're attractively packaged, come com- 
pletely machined and punched, and all 
fastenings are included for simple, speedy 
installation. 


And right now—before cold weather comes 
—is an opportune time to stock up on 
National Weatherstripping Products. Display 
them and your normal store traffic will 
move this line fast. 


Why not order a supply from your jobber 
today. You'll soon discover it’s good busi- 
ness to feature Weatherstripping by Na- 
tional. 


It's good business to sell 
the complete National line: 


wm WEATHERSTRIPPING «+ Thresholds «+ 
Spring Bronze « Metal and Felt Sweeps 
¢ Door and Window Sets 


®& SPECIAL ROLLED MOLDINGS 
%& BINDING AND EDGING 
* 
Write today for complete details 
and price schedule 








NATIONAL METAL 
PRODUCTS COMPANY 








1001 Ridge Avenve _— Pittsburgh 33, Pa. 
P.O. Box 9965 
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Hardware Show Exhibitors 


Booth No. 
-51, 55, 59 





General Electric Co.... 
One River Road 
Schenectady 5, N. Y. 


See advertisement on pages 130, 131, 362 


General Hardware Mfg. Co..29, 33 
80 White St. 
New York 138, N. Y. 


General Slicing Machine Co.. 521 
Walden, N. Y. 


Gensco Tool Div........... 76, 80 
General Steel Warehouse Co. 
1830 N. Kostner Ave. 

Chicago 89, III. 


Gerity-Michigan Corp. ...468, 470 
1365 E. Beecher St. 
Adrian, Mich. 

Geyer Mig. Ce. ...6..6c0ci0vnis $213 
Box 107 
Rock Falls, III. 

Gilmour Bile. Co. ..écsccess $158 
Somerset, Pa. 

Ginna Products Co. ......... 481 
919 N. Michigan Ave. 
Chicago 11, Tl. 

Gits Molding Corp. ......... 325 


4600 W. Huron St. 
Chicago 44, Ill. 


See advertisement on page 265 


Glad Rag Products Corp. ... 377 
141 Woodworth Ave. 


Yonkers 2, N. Y. 


SE es 234, 238 
6511 W. State St. 
Milwaukee 13, Wis. 


Glenway Products .......... $226 
14428 Oxnard St. 
Van Nuys, Calif. 


Globe Rubber Products Co... 
3333 N. Lawrence St. 
Philadelphia 40, Pa. 


349 


G. M. Co. Mfg. 
13-08 43rd Ave. 
Long Island City 1, N. Y. 


Goldblatt Tool Co. 
1910 Walnut St. 
Kansas City 8, Mo. 


See advertisement on page 377 
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Booth No. 


Goodman-Kleiner Co. ....... 392 
5 E. 17th St. 
New York 8, N.Y. 

Goodwill Manufacturing Co..S409 


1215 S. Laramie Ave. 
Chicago 50, Il. 


Goodyear Tire & Rubber Co. 
$227, S231 
Akron 16, Ohio 


Batry 1:, Gordon <..0.¢.0.6:0:0:60:. 265 
Successor to Gordon & Lewis 
First St. 

Derby, Conn. 


Gotham Industries ......... 416 
1453-A Merchandise Mart 
Chicago 54, Ill. 

Gravely Tractors ........... $200 


Dunbar, W. Va. 


Great Neck Saw Manufactur- 
EE int adeno iran 169, 171 
165 E. 2nd St. 
Mineola, N. Y. 


See advertisement on page 262 


Greenlee Tool Co. 
2136 12th St. 
Rockford, III. 


See advertisement on page 343 


Griffith Tool Works ......... 39 
2nd St. & Duncannon Ave. 
Philadelphia 20, Pa. 


Griswold Mfg. Co. 
1001 W. 12th St. 
Erie, Pa. 


oe a 618 
234 Hartford Rd. 
Manchester, Conn. 


H 


Paul Hainke Mower 
RE ie kinsiereeoid wine 
104 W. Sherman 
Hutchinson, Kan. 


Hallmark Watch Corp. .....- 602 
22 W. Madison St. 
Chicago 2, III. 


Hall-Wessel Co. .......... 160 
2116 W. Nicholas St. 
Philadelphia 21, Pa. 


1954 
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they're 


and remodeling jobs... 


woven of 


Firestone JG" 


Builders of elaborate dwellings . . . remodelers of 
old houses... both are using enormous quantities 
of porch and window screening woven of fabulous 
Firestone Velon, 

It combines lightweight beauty with practical 
advantages no other type screening offers. For one 
thing, the color is baked in— it’s actually part of 
the fabric. It’s fade-resistant, can’t run, can’t cor- 









Firestone 


) SCREENING 





® FIRESTONE PLASTICS CO. 
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rode and never needs painting. Since weather ex- 
tremes have no effect on it, your customers can 
leave porch, breezeway and patio screens up all 
winter. 

Start now to enjoy fast turnover with this full 
profit line. National advertising in leading maga- 
zines is maintaining a solid brand preference. 


SHG 
WM 








Your wholesaler will see that you are supplied with 
merchandising aids, including: stand-on demonstra- 
tion screen and our colorful giveaway booklet, 
“Passing the Screen Test”. 

If your wholesaler does not carry Screening 
woven of Velon, write or wire us today for full 
information. 


Sell Velon with this compact display rack 
that stores the 6 most wanted screening 


i 


It's yours for only $9 95 less 


widths 
than half our cost. Shipment is prepaid 
from Chic ago. 


. D D A eso 





r" rm ‘errr ee wrErre 
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Hardware Show Exhibitors 





Booth No. 
Hamilton Glass Co. ......... 379 
2750 W. Grand Ave. 
Chicago 12, Il. 
Hamilton Mfg. Corp. ....484, 488 


1501 Cottage Ave. 
Columbus, Ind. 


See advertisement on page 79 


Hamilton Metal Products 
EOC RS EO OIL: 272, 274 
855 Ave. of the Americas 
New York 1, N. Y. 


See advertisement on pages 408, 409 


Hamilton Steel Products ...S355 
1845 W. 74th St. 
Chicago 36, III. 


Hampden Watch Co. ........ 504 
29 E. Madison St. 
Chicago 2, III. 


PIONCOGK MIG). 6 icc cs tac 420, 424 
135 S. Second St. 
Philadelphia 6, Pa. 


Se $343 
184 Broome St. 
Newark, N. J. 


Hanson Chemical Equipment 
Bh asrnsaiwekinay eee $279 
30x 270 
Beloit, Wis. 


Henry L. Hanson Co. ........ 537 
25 Union St. 
Worcester 8, Mass. 


oe i ee 348 
325 W. Ohio St. 
Chicago 10, III. 


See advertisement on page 403 


Hardware Age ............ 10, 12 
100 E. 42nd St. 
New York 17, N. Y. 


Hardware Institute 
207, 211, 215, 219 
10 Allyn St. 
Hartford 3, Conn. 


Hardware Retailer ........ 72, 74 
964 N. Pennsylvania St. 
Indianapolis 4, Ind. 


Harville Rose Service ....... $210 
Box 195 
Tyler, Texas 


180 


Booth No. 
Hastings-Winthrop Co. .....S224 
699 Madison Ave. 
New York, N. Y. 
Hasty-Bake Mfg. Co. .......S295 
1316 E. 36th PI. 
Tulsa 5, Okla. 
Hayes Spray Gun Co. ....... $349 


98 N. San Gabriel Blvd. 
Pasadena 8, Calif. 
Heinemann Saw Co. ........ 580 
2017 Navarre Rd. 
Canton, Ohio 


Henderson Mfg. Co. ........S215 
Box 1281 


Decatur, III. 


J.T .. Henry Mite. Co. .cov<s $13 
2317 Whitney Ave. 
Hamden 14, Conn. 


Herculean Appliance Corp.. .S392 
1150 Broadway 


New York 1, N. Y. 


Herman’s Novelty Mfg. Co... 190 
200 Himrod St. 
Brooklyn 21, N. Y. 


High Standard Mfg. Corp... .S448 
1817 Dixwell Ave 


Hamden 14, Conn. 


ge Te Oe 6 ca vs cviswwes $310 
116 International Rd. 
Garland, Texas’ 


Herand Tack Co. ... «sec... 130 
Central Ave. & Bank St. 
Baltimore, Md. 





Hotel Accommodations 


The National Hardware Show 
management has made arrange- 
ments with the Chicago Con- 
vention Bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 331 Madison Ave., 
New York 17, N. Y., for a hotel 
reservation application blank. 





Booth No. 


Hookrite Products Co. ....-- 2B 


49 Empire St. 
Newark, N. J. 


Hubbard Mfg. Co. 
1014 Marquette Ave. 
Minneapolis 3, Minn. 


H. D. Hudson Mfg. Co. ..... $274 
589 E. Illinois St. 
Chicago 11, Il. 


Huffman Mie. Co. ..02.cce% $148 
117 Gilbert Ave. 
Dayton, Ohio 


See advertisement on pages 232, 233 
Hunter Metal Industries ....S378 
230 Fifth Ave. 

New York, N. Y. 


R. N. Hunter Sales Co. ..... 431 
6608 S. Gretna Ave. 
Whittier, Calif. 


Husenetter’s 
447 Roger Williams Ave. 


Highland Park, Il. 


Hyde Mfg. Co. .......+-+-: 35, 37 
54 Eastford Rd. 
Southbridge, Mass. 


See advertisement on page 392 


Hy-Ko Products Co. ......+-- S80 
1260 W. 4th St. 
Cleveland, Ohio 


Hypro Engineering 
404 Washington Ave. N. 
Minneapolis 7, Minn. 


I 


Ideal Broiler Co. ....449, 453, 459 
615 W. 131st St. 
New York 27, N. Y. 


Imperial Brass Mfg. Co. ...... 360 
1200 W. Harrison St. 
Chicago 7, Ill. 


Imperial Knife Associated Cos., 
21, 25, 27 
1776 Broadway 
New York 19, N. Y. 


Indestro Mfg. Corp. ...... 103, 107 
N. Kildare at Schubert 
Chicago 39, Il. 
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Clad How. .. the FLINT name and FLINT ——_— | 
CS 


quality have been given to stainiess tableware! 


EKCO INTRODUCES 


FLINT 
DE LUXE 


STAINLESS TABLEWARE 


--- IT SPARKLES! 


Now EKCO presents superb Flint De Luxe Stainless Vana- 
dium Tableware—backed by the most complete advertising- 





\ 




















merchandising-selling program ever devised for stainless ory 
tableware—creating a bigger-than-ever market for you! aN V7 CY ort? 

This is truly America’s finest stainless tableware—with ) Lo ae - <or!? Se 
romantic beauty, exquisite \ ~ 


heirloom quality, and the 
strength of vanadium steel. 
Your customers can choose from 
these five gorgeous patterns. 


FLINT 
_— New Flint DeLuxe 


Display Merchandisers Sell Five 
Patterns in the Space of One! 


"FAMILY FAVORITE DISPLAY 


With this self-selling unit you STOCK ONLY 
ONE PATTERN YET SELL ALL FIVE! 
Flint Selector Panel displays one teaspoon in 


FULLY GRADED 
like fine sterling! 


thin ane! thin here 
thick here 


for three-dimensional beauty, greater 
strength, perfect balance. 


Na 


FLINT DE LUXE OFFERS YOU 
unusual, desired SERVING 
PIECES that make excellent in- 
expensive gifts for showers, 
weddings, anniversaries. 


each pattern! Special selling folders on the 
display are also customer order forms! Takes 
only 20 in. of counter space. Yours with only 


a 16-doz. assortment! 

“HER CHOICE” DISPLAY is also avail 
able... with ten basic items in 11l-doz 
assortment. 













See Your Ekco 


Representative 
... the greatest names in housewares ! Today! 


EKCO PRODUCTS COMPANY, 1949 N. Cicero Ave., Chicago 39, Illinois Also sold in Canada by Ekco Products Company (Canada) Ltd., Toronto 
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Here's your Sales RECIPES for sti 
More Plastic HOUSEWARES /PR 


True G 
Story 
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There’s more profits in store for | Second: 
your housewares department when you | display 
follow proven Lustro-Ware Merchandis- sales tre 
ing Recipes to attract customers, increase season ¢ 








turn-over, guarantee customer  satis- ordering 
faction. and stoc 
First: Lustro-Ware offers you the com- cased 
plete, matched line, presold to women ails 
everywhere through intense National HELPS, « 
Advertising . . . and it’s backed by tie-in ing new 
merchandising services that stir up sales. profit pr 


Furnish just the “fixins” needed to make the sal 
your store a Lustro-Ware shopping center. recipes | 





Free for the asking: bright traffi 


6 stopping Lustro-Ware display posters 


—— and streamers 












Get your NEW FILE 2 
of Merchandising Recipes ES ee 


1 cards, new multi-purpose mir 


at your Lustro-Ware supplier ~ ~ ee se 


them often! 





in ease! counter 





or write direct to COLUMBUS PLASTIC PRODUCINC., co 










‘or stirring up —" 
PROFITS ! ae 


SOwOuw//7ZZZ 


ie Lut Wane 







































TM REG 


PLASTIC HOUSEWARES 





The Guorontood Advertinod Line, 
OF OVER 125 MATCHING STAPLES 


thrifty women buy 
to brighten kitchens - lighten work 





store for | Second: Stock, merchandise and 
when you display Lustro-Ware to cook up a 
rchandis- | sales treat this Fall and the Holiday 
increase | Season ahead. You'll also SAVE on 
ordering time . . . save on freight, 
and stock control. 


er satis- 


Contact your supplier at once for 
this better than ever Lustro-Ware 
, eaenniee Merchandising File of FREE SALES 
National HELPS, also ask for catalog show- 
by tie-in | ing new items all at thrifty, full 
up sales. | profit prices. Plan now to follow 
to make | the sales proven  Lustro-Ware 


the com- 








igcenter. | recipes for more profits. 
it traffi Free newspaper ads — all sizes on all merchandise 
y posters the kind you'll use during every sales season. 


Es New merchandise’ en- 


wey closure folder sells 

matching Lustro-Ware 
items—use at the counter or as 
a mail out. Get all the infor- 
mation on a host of other 
Lustro-Ware sales recipes in this 


tg Té.pone,Marchondiing Fil. FEATURED ON NBC FW IN OCTOBER 
up soles. Sail. dink ‘Seen on the Arlene Francis “HOME” Show 
and on “TODAY” with Dave Garroway 


























C 

S Guaranteed by @ 
Good Housekeeping 
* 








C., COLUMBUS, OHIO 


a 
Oras avvenristo TS 


CHICAGO- 1955 


oP-wate) 7.Ve 
HOUSEWARES 


AND HOME APPLIANCE 


MANUFACTURERS 
EXHIBIT 


NAVY 
PIER 


DRILL 
HALL 


NATIONAL HOUSEWARES MANUFACTURERS ASSOCIATION 


1140 Merchandise Mart, Chicago 54, Illinois 
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NATIONALLY 
ADVERTISED 





cleans better, lasts longer than ordinary scrubs 


Modern housewives prefer the modern 
Twinkle to replace old, worn-down scrubs. 
Thick tufts of stiff plastic bristles move the 
dirt better and faster; bristles are water- 
resistant—stay tough, won’t mat, rot or 
sour. Natural lacquered block. 


Holds and displays 1 - 
dozen Twinkles. Order your dozen [i@ 
packs either all white; or assorted 
red, green, blue, yellow and white. 





PE GO; 


The longest-wearing general purpose dairy brush you 
can buy ... or sell! Modern design block is solid, 
almost indestructible SARAN plastic—with non-slip 
handle surfaces and handy hanging hole. Bristles are 
long-wearing black du Pont Tynex nylon, crimped to 
retain more water. A profitable brush with a big 
market, and full value for your customers. 


BUAL & printed in bright red and black, makes ideal 
store display. 


Handiest brush 
in any kitchen 


. . . because it’s dual-purpose. Stiff white 
tampico for scrubbing off vegetables, dinner 
plates or tidying up the sink. Stiff wire 
bristles for scouring pots and pans to new 
lustre. Handy hanging ring. Block and 
handle in bright red, kitchen color. 
Dis 
plays one dozen Kleen-its. Builds big 


sales from little counter space. Order 
your supply soon. 





a 


CHOCTAW-X 


(X = extra wear from Oxco’s Master Blend filling) 


Most popular sweep in Oxco’s complete line—best 
seller for you, because it’s multi-purpose. Center 
filling of stiff black tampico to move stubborn dirt; 
border filling of long-wearing Oxco ‘“‘Master Blend” 
(selected horsehair plus SARAN plastic bristles) to 
move light dirt and dust. Useful for all smooth floors 
—a sweep you can sell to practically every customer, 
Featured in Oxco Floor Sweep Display No. 1. 








Tie-in on this PROFITABLE market 


Big) IBD |\\ SEASON AHEAD 










Over 52,000,000* turkeys will 
be sold this year - - - 


This impressive tact proves that 
Roaster sales will reach an all-time 


high—Take advantage of this prof- | 


os... market NOW, by stocking the 


complete Fletcher Roastwell line. 
Only Roastwell gives you every size 
and style, plus combination of prac- | 


tical features and thrifty values! 


SAVE ON FREIGHT—ORDER THE 
COMPLETE ROASTER LINE NOW! 





Fletcher's complete Roastwell 
i 

line offers you 3 distinct Roaster styles, 

and 9 popular sizes 


By consolida- 


ting your purchases with Fletcher, | 


it's easy to make shipping weight | 


pay more profits to you. 


‘ 


*Authority, National Turkey Federation 


ROASTWELL 


12% x Be x 5% No. 16 16 to 18 Ib. Fowl 1856 x 13%2 x 8% 


20 to 22 Ib. Roast 


No. 11 3 to 4 Ib. Fowl 
6 to 7 Ib. Roast 


No. 12 5 to 6 Ib. Fowl 
9 to 10 Ib. Roast 


No. 13 7 to 9 Ib. Fowl 
10 to 12 Ib. Roast 


No. 14 9 to 11 Ib. Fowl 
12 to 13 Ib. Roast 


14Ve x 9Ve x 6Y2 ROASTWELL—TURKEY-KING 

With Trivetray—for ease in removing turkey 

No. 165 16 10 17 Ib. Fowl 1856 x 13% x 82 
20 to 22 Ib. Roast 


15Ve x 10% x7 


16% x 11% x 7% RECTANGULAR ROASTWELL 


No, 3-$ 12 to 16 Ib. Fowl 18 x 112 x BY2 


Ne. 15 12 to 15 lb. Fowl 1712 x 12% x 8% 18 ib. Roast 
core Re No. 4-$ 18 to 22 Ib. Fowl 1914 x 122 x 9V2 
25 Ib. Roast 
ENAMEL COMPANY: DUNBAR, W.VA. 





» © 200 Fifth Ave., New York 10, N. ¥. 


Af 
: 5! 
am ‘ ‘ 


Hardware Show Exhibitors 


Booth No. 
bee eie ee 





Industrial Plastic Co. ... 
Box 1188 
Plainfield, N. J. 


Industrial Synthetics Corp., 
$111, $113 
Div. of Supplex Corp. 
225 North Ave. 
Garwood, N. J. 


Ingersoll Steel Div. 
Borg-Warner Corp. 
New Castle, Ind. 


See advertisement on page 113 


ee + 189 
N. Main St. 
Bristol, Conn. 


Inland Steel Products Co. ....S208 
4101 W. Burnham St. 
Milwaukee 1, Wis. 

Insect-O-Lite Co. ........... 565 


2904 Woodburn Ave. 
Cincinnati 6, Ohio 


Inter-Hemisphere Products Co. 
S508, S512, S527, S529, S531 
11 W. 42nd St. 
New York 17, N. Y. 


International Oil Burner Co., 
$413, S417 
Spring & Park Aves. 
St. Louis 10, Mo. 


9 


lrolite Finishing Co. ........ 397 
357 Greenwich St. 
New York 13, N. Y. 


J 


Jackson Mfg. Co. 
2303 W. Fairview Ave. 
Montgomery, Ala. 


. $237 


ee a ee ee 


Jackson Mfg. Co. 
30x 9 
Harrisburg, Pa. 


ee 98 
West Hartford 10, Conn. 


See advertisement on page 229 


A. G. Jacobus’ Sons ......153, 155 
Verona, N. J. 
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Booth No. 
ea eee ee $428 
482 Broome St. 
New York 13, N. Y. 
Jiffy Mmberprises ....ccc ce 410 
1011 Chestnut St. 
Philadelphia 7, Pa. 
J-M Trading Corp. .........S3800 


111 W. Jackson Blvd. 
Chicago 4, IIl. 
Johnston Lawn Mower Corp. .. S48 
Box 568 
Brookhaven, Miss. 


panier TOG) OO. 66s s6c0ees 550A 
975 W. First St. , 
Azusa, Calif. 


Junkune Brothers 
1145 W. Garfield Blvd. 
Chicago 21, II. 


See advertisement on page 378 


Justrite Mfg. Co. ........... 558 
2061 N. Southport Ave. 
Chicago 14, IIl. 


Kabar 
Ninth & Wayne Sts. 
Olean, N. Y. 


OS ee $125 
4409 S. Halsted St. 
Chicago 9, IIl. 
Kansas City Mower Co. ..... S94 
1331 Clay St. 
North Kansas City, Mo. 


Kaufman Mfg. Co. .......... $49 
29th & Meadow Lane 
Manitowoc, Wis. 


ae ee S97 
909 9th St. S.E. 
Minneapolis 14, Minn. 


Jee 2: 588 
Charlestown, N. H. 


See advertisement on page 331 


Kelly Products Co. ..........8804 
Gary, Ind. 
SS 432 


5614 Blackstone Ave. 
Chicago 37, Ill. 
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labels that tell are labels that sell 
FLETCHERWARE—the only enamelware 


line featuring brand-NEW, 4 color . 


sales-tested Labels! 






TITANIUM added 


for longer wear ond 
whiter-white 





enamelware line — offers you more than 
merchandise alone! It gives you extra 
selling power too. Because each piece 
carries its own special receipt label — 

in 4 colors — with illustrations — and 
“selling-words” that will attract attention, 
hold interest, stimulate sales.— And at 
popular prices — That's why you must 
stock Fletcherware — Have the right 
enamelware to get you higher sales 


and profits. 


labels that tell—are labels that SELL! 


Save on freight—it’s smart tc 


the Complete Fletcher Line 





ENAMEL COMPANY: DUNBAR, W.VA. 


Sales office: 





200 Fifth Ave., New York 10, N. Y. Merchandise Mart, Chicago 54, Illinois 
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SAVE TIME! 
SAVE MONEY! 
GAIN PROFITS! 


How can you give your customers 
top quality while you save your 
own time and effort... and make 
more money, too? Easy! Just 
order from one source — ATLAS. 

Get tacks, nails, staples, glazier 
points, rivets, glides — thousands 
of allied items to choose from — 
all with one order, one bill, one 
check to one wholesaler. Less 
paper work, uniform delivery, 
easier to inventory! 

ATLAS quality is known the 
world over. Ask your whole- 
saler to show you the complete 
ATLAS line — and explain how 
you can increase profits 5% or 
more by concentrating on one 
source of supply. 


ee eee me 


4 


‘Atlas cone. 
| FAIRMAVEN, MASS. © HENDERSON, KY. 
i ; Makers: of the largest variety” “ 
» |» of tacks fort eaiings she peerts ‘ fe 
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Hardware Show Exhibitors 


Booth No. 
478 





Kester Solder Co. ........... 
4201 Wrightwood Ave. 
Chicago 39, III. 


See advertisement on page 218 


Keystone Kits Corp. ........ 483 
1480 Milwaukee Ave. 
Chicago 22, IIl. 


Keystone Lamp Corp. .......S263 
Slatington, Pa. 


King Cotton Cordage ........ 2A 
105 Duane St. 
New York 8, N. Y. 
Kingsford Chemical Co. .....S314 
Iron Mountain, Mich. 
F, A. Kirk (Cutlers) ....178, 175 
Petre St. 
Sheffield 4, England 
5 og 8) [7 
NS Ee ET $341 
366 Broadway 
New York 138, N. Y. 
me i 
Knape & Vogt Mfg. Co. ...... 539 


658 Richmond St. N.W. 
Grand Rapids, Mich. 


See advertisement on page 367 


Knapp-Monarch Co. ...... 599, 603 
Bent & Potomac Sts. 
St. Louis 16, Mo. 


See advertisement on page 78 


Knickerbocker Metal Guild ... 335 
687 Broadway 
New York 12, N. Y. 


Meter OG, ody fi 6ssc cs bos Oe 
Kohler, Wis. 


I ov oie: a cosccs eos wow gy ae 
Macedon, N. Y. 


Kord Mfg. Co. ..........346, 350 
4510 White Plains Rd. 
New York 70, N. Y. 


Kraeuter & Co. 
563 18th Ave. 
Newark 3, N. J. 


Mariy Mate Corp. .....sscecs $423 
2215 S. Michigan Ave. 
Chicago 16, II. 


Kursch Products 
3148 W. 32nd St. 
Cleveland 9, Ohio 


Booth No. 
ES SEE a ee ee et $397 
529 Merchants Rd. 
Rochester, N. Y. 
Pee a re $289 
Nashville, Tenn. 
Ne ee ee ry S89 


Ansonia, Ohio 
See advertisement on page 111 


Lamson & Sessions Co....... 45 
1971 W. 85th St. 
Cleveland 2, Ohio 


See advertisement on page 227 


Lancaster Pump & Mfg. Co.. .S316 
Lancaster, Pa. 

Langenfeld Corp. ..........S468 
New Holstein, Wis. 

Et eae ea $243 
Box 750 
Lansing 3, Mich. 

Lasko Metal Products ....... $507 


West Chester, Pa. 


See advertisement on pages 236, 237 


a $92, S96 


New Holstein, Wis. 
See advertisement on pages 204, 288, 289 


Lavelle Rubber Co. ......... 421 
424 N. Wood St. 
Chicago 22, IIl. 


Lawn Mower Institute 
Mills Bldg. 
Washington, D. C. 


Lawrence Process Co.......S174 
360 Merrimae St. 
Lawrence, Mass. 

Lazy Boy Lawn Mower Co.... 828 

3911 Broadway 

Kansas City 2, Mo. 


Lebanon Chemical Corp. ....S293 
Box 532 
Lebanon, Pa. 


Leland Detroit Mfg. Co.S252, $256 
5945 Martin St. 
Detroit, Mich. 


Re ee ENE boo csaied ees 77 
30 Cummington St. 
Boston 15, Mass. 


See advertisement on page 397 
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on page 227 





Co.. .S316 


ages 236, 237 
.992, S96 


204, 288, 289 


peat sales, consistent growth. 


These results have confirmed our belief in a policy of quality material, persistently promoted. In 
following this policy, we restricted our distribution to the Atlantic Seaboard. Now, thanks to trade 
cooperation which we gratefully acknowledge, we are starting national advertising. 


Now we say “HELLO” to the Hardware-Houseware Trade in other sections! Our initial “American 
Home” schedule is modest. It tells a special group of home-loving people in 3,000,000 homes* 
about Preen’s unique qualities. As a result, we hope to strengthen our present outlets and win 
new friends who also believe in quality products and persistent promotion. We know that where 
we can combine local hardware “know-how” and facilities with our manufacturing and mer- 
chandising experience, both of us will profit. We welcome your Preen inquiry. 


Cordially, 


*3 Million Homes 

1 million of them in 
present Preen territories 
2 million in potential 
Preen territories. 


ALLRICH $. HARRISON, President 


on page 397 THE A. S. HARRISON COMPANY SOUTH NORWALK, CONN. 


16, 1954 
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_ Hardware Show Exhibitors 
| Booth No. 
EOOMETE TD. o5kis ci cesccswes 385 


506 Third St. 


$ A L t $ A e E | Des Moines 9, Iowa 
Wie MN el a ed 105 
3 0 0 M i N G i | _— mee 
€ 


Lewis Engineering & Mfg. 
OES ne Oe $43 
Alliance, Ohio 





























Make no mistake . . . your customers know 
GOOD VALUE! 


1954 Sanettes bring you more $$$ PROFITS | 


S ; , . ; 
per sq. ft. of space .. . They give your! Liberty Hardware Mfg. Co... 439 
| Coers 44-39 Purvis St. 
Long Island City 1, N.Y. 
NEW STYLING | 
LARGER CAPACITIES | Liberty Industries ......... 299 
GREATER VALUE 908 Kent Ave. 


Brooklyn 5, N.Y. 
.. all in a price range to suit their pocket- 


books. Result . . . WOLUME SALES. Liberty Steel Chest Corp..371, 375 
SANETTE WAXED BAGS 16 Dowling PI. 











| Are Booming, too! | Rochester 5, N.Y. 

| They are America’s best-| 

selling, original green | Ce NE os ones e ees 454 
i bags...comsumer ac-| 95 Atlantic Ave. 


cepted... contain 50%,| 
more wax than imita-| 
tions. FULL MARK-UP. 


SB-3-50 for all 10, 12| Lima Electric Products Co.. .S108 


Brooklyn 1, N.Y. 








and 14 qt. gece Lima, Ohio 
SB-5-50 for all 16, 17 
and 20 qt. neitoened en : 197 
See Us at NATIONAL O. E. Linck Co.. iionchatasinns net 427 
HOUSEWARE SHOW Route 46 & Valley Rd. 
BOOTH 83 Clifton, N. J. 
' Oct. 11-15 | 
Navy Pier, Chicago ; : - 
Write or wire for prices and catalog Lincoln Mfg. Co. ........... 159 


MASTER METAL PRODUCTS, INC. New Windsor, Md. 
321 Chicago St. P.O. Box 95 


Buffalo 5, N. Y. 





| 
| Lincoln Metal Products Corp. 
$394 
136 Clifton PI. 
| Brooklyn 38, N.Y. 


Perec eee ee $442 
Box 638 
Ann Arbor, Mich. 


goo a ere rrer 608 
| 3321 S. Pulaski Rd. 

Chicago 23, III. 

| 


| David Linzer & Sons... . .369, 378 
| 10 Astor PI. 

' ¥ P | New York 3, N.Y. 

m sx-14-ce | 

| Lockset Screening Co. ...... 2E 
MOST POPULAR OF ALL! Chrome Covers... White Porcelain Pails} | Canton, Mass. 
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Shot Qual ‘inde! 


y -ethat’s why she'll buy a 
* 










AUTOMATIC ELECTRIC RANGE 


Te |i 
% 


The Hotpoint Customline Automatic 
Electric Range Ensemble — Un- 
matched Modern Versatility. 








The Hotpoint Super-30 De Luxe 
Lighted Pushbutton Automatic 
Electric Range—A Feature- 
Packed 30 Inches. 








She's a shrewd buyer with a sharp insight for value. She wants 
an automatic electric range. Of course the range she'll buy 
must offer her the newest of the modern features, but in ad- 
dition, the quality and performance of her range must be in- 
comparable. She's the customer Hotpoint engineers had in 
mind when they designed the 1954 Hotpoint Range Line. She's 
a tailor made prospect for Hotpoint dealers. 

Whether her need is for a 30-inch range, a 39-inch range 


ora Hotpoint Customline ensemble, Hotpoint offers her faster, The Hotpoint Super De Luxe ( 
> effici Calrod® f. . lare h : S Lighted Pushbutton Automatic 
more efficient rod® surface units, larger-than-ever Super Models Geene—Aunecten’s 


Ovens, Golden Bake and Golden Broil Calrod units, plus an Prestige Range. 
array of exclusive features that will make her proud to say, ‘I 
own a Hotpoint.” Let your Hotpoint distributor show you why! 


oo \ 
Hotpoint Chonges Your viewpoundl automatically 


RANGES © REFRIGERATORS © DISHWASHERS -© DISPOSALLS® © FOOD FREEZERS © CABINETS 
AUTOMATIC WASHERS © CLOTHES DRYERS © AIR CONDITIONERS © DEHUMIDIFIERS 
HOTPOINT Co. (A Division of General Electric Company) 5600 West Taylor Street, Chicago 44, Illinois 
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sure-fire... 


awreaay a BEST SELLER 







@ Bold Two-Color 
Display 













@ Occupies less 
than 1 sq. ft. 






vtvee 


hati ws 
. dae 


11SHED 4h 
pouse pated Bam 
@ 4 Popular sizes 


@ Cello-Wrapped 
No lost glides 


@ Sparkling two- 
color package 


4 \N 


- 4 ¥ ay Fos 
neal 














‘f pil is: eee 
L/ ee we eyanitu® 


ad . oLipes_ 
your complete 


FURNITURE GLIDE 


SELF-SERVICE SALES UNIT 


Here, for the first time, is a REAL SALES-BUILDING 
Glide Display . . . ready to go to work for you the 
moment you remove the wrapper. Brilliant Yellow 
and Green two-color printing. Top quality, highly 
polished, super-hard, nickel plated glides. 


8 glides to a block, full cello-wrapped. 48 blocks 
to the carton. Popular sizes 2”, 4%”, %”, he”. 
Available also for replacement or counter bin dis- 
play. Order now from your jobber or write us. 

*T.M. Reg. 


THE MATTATUCK MANUFACTURING COMPANY 


2010 East Main Street Waterbury 20, Connecticut 


be sure to ask about 


NEW STAINLESS STEEL GLIDES 


similarly packaged and merchandized. 








Hardware Show Exhibitors 


Booth No. 
Lombard Governor Corp..S56, S60 
Main St. 
Ashland, Mass. 





Lonergan Mfg. Co. ......524, 528 
Albion, Mich. 
Longfellow Products .......S486 


31795 Groesbeck Highway 
Fraser, Mich. 


MM, Bee Ee GO. ccccccccsss & 
288 Flushing Ave. 


Brooklyn 5, N.Y. 


eo el 179, 183, 187 
Chicopee Mills 
47 Worth St. 
New York 13, N.Y. 


Lux Clock Mfg. Co....... 58 
95 Johnson St. 
Waterbury 20, Conn. 


See advertisement on page 234 


Oe 186 
4342 Pearl Rd. 
Cleveland 9, Ohio 


McConnell Mfg. Co. ........ 506 
104 Vann St. 
Syracuse 6, N. Y. 


McCulloch Motors Corp. 
$189, S193 
6101 W. Century Blvd. 
Los Angetes 45, Cal. 
Geo. W. McGuire Co. .......5150 
150-31 12th Ave. 
Whitestone, N. Y. 


M. & D. Display Co. of 
RS PEE ererner 355, 357 
Cambridge City, Ind. 





Want To Use 
The Telephone? 


If you do, at the National 
Hardware Show visit booths 10 
and 12. The staff of HARDWARE 
AGE invites you to meet them 
there. 
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Maggie Magnetic Be ee he 546 
40 E, 82nd St. 
New York 16, N. Y. 


Magla Products ............ 444 
412 Halsey St. 
Newark 2, N. J. 


Oe $179 
1714 S. Ashland Ave. 
Chicago 8, Il. 


Magna Engineering Corp. ... 361 
12819 Coit Rd. 
Cleveland 8, Ohio 


Maison Gourmet ......... . 472 
15 W. 26th St. ; 
New York 10, N. Y. 


Majestic Can Corp. ......... $199 
57-10 Grand Ave. 
Maspeth, L. L., N. Y. 


Malden Mop & Brush Co. .... 590 
7 S. Eden St. 
Boston 29, Mass. 


Benel, Teed Gey. sca 258, 260, 262 
7740 S. Chicago Ave. 
Chicago 19, IIl. 


memeee Weel M6. 6c e eccss $429 
527 Fifth Ave. 
New York 17, N. Y. 


Mark-Ette Products......... 518 
219 W. Water St. 
Syracuse, N. Y. 


Marlun Mfg. Co. ........458, 462 
60-06 37th Ave. 
Woodside 77, N. Y. 


Marshallan Mfg. Co. ....246, 250 
1061 W. 11th St. 
Cleveland 13, Ohio 


Master Mfg. Co. ....: Racca $457 
1676 EB. 28th St. 


Lorain, Ohio 
See advertisement on page 258 


Master Metal Products ..... 83 
291 Chicago St. 
Buffalo 4, N. Y. 


See advertisement on page 190 


Master Rule Mfg. Co. ...... 142 
40 Mulberry St. 
Middletown, N. Y. 


Sait Yew 














MODERN BLACK 





¥ toate 
Pe os 


FAIR TRADE Pince 





Cal-Dok Hostess Cart 
Itern No. 854. Individually 


KingSize 
| Remevalle Thay: 
« 


Cal-Dak’s stunning answer to the modern 
informal dining trend... fills the need for 
extra table space in the small home... ideal for 

serving TV snacks, for buffets and barbecues. 


*. Large 2034” x 16 «- Genuine %” welded 
removable trays. tubular steel frame with 
Exclusive with Cal-Dak! black enamel finish. 

In TealGreenand Mocha. 


« Hinged supports and 
tubular cross braces for 
rigid strength. 


« Full-swivel 3-inch 
Lucite casters. 
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BEAUTIFIES 
WINDOWS 
WITH AIR 
CONDITIONERS 


And TFC Windo-Grille is 
so versatile! Other uses 
include flower box, win- 
dow shutters, window bal- 
cony and elsewhere. 





(Dealer markup 66-2/3%) 
e Attractive oak leaf design beauti- 
fies any window 
e@ Made of special tough alloy alumi- 
num to withstand any weather 
e Easy to install—all bolts and 
screws furnished 


e Finished in white enamel, ready 
| 


for installation 


e Adjustable to fit any window 


Order from your jobber today, 






or write 
eeeeee e@eeeee 
es . 
. e 
o e 
e . 
e e 
. a 
; TENNESSEE FABRICATING COMPANY ‘* 
e America’s Foremost Ornamental Iron Plant. 
1551 Grimes St., Memphis 6, Tenn. . 
@eeeeeveeeeeeeeeeseeeeesr 


194 
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Hardware Show Exhibitors 


Booth No. 
Masterset Brushes ...... 140, 144 
48 Sunnyside Ave. 


Stamford, Conn. 
See advertisement on page 258 





Master Specialty Co. ....... $453 
3725 Monitor Ave. 
Minneapolis 16, Minn. 


Masters Planter Co. ........ $181 
Masters Bldg. 
Benton Harbor, Mich. 


See advertisement on page 234 


Mayes Bros. Tool Mfg. Co. ... 165 
Port Austin, Mich. 


Mayhew Steel Products ..... 541 
Sears St. 
Shelburne Falls, Mass. 


Meade Products Mfg. Co. ..S265 
220 E. Carthage 
Meade, Kans. 

Mead Specialties Co. ....S26, S20 
4114 N. Knox Ave. 
Chicago 41, IIl. 

Mechanical Products ....... 461 
1824 River St. 
Jackson, Mich. 

Mechanix Illustrated ......52, 56 


67 W. 44th St. 
New York 36, N. Y. 


See advertisement on page 38 


meeiatd Mie. Co. 2s oes ccecccs 332 
432 Austin Pl, 
New York 55, N. Y. 


Melco Foundry & Mfg. Co.. .S354 
2021 W. Ferdinand St. 
Chicago 12, Ill. 


Melnor Metal Products Co. ..S58 
10-40 45th Ave. 
Long Island City 1, N. Y. 











Lawn Mower Institute 


The Lawn Mower Institute 
will have booth A at the Na- 
tional Hardware Show. Visitors 
will be welcomed to discuss 
merchandising, service or tech- 
nical problems on lawn equip- 
ment. 


Te 


Booth No. 
M-E Rotary Tillers 
$101, S103, 3105, S107, S109 

215 S. Park St. 

Port Washington, Wis. 
Metalcraft Mfg. Corp. ..321, 323 
1025 Firestone Blvd. 

Memphis 7, Tenn. 


See advertisement on page 361 


Metal Engineering Co. ..322, 326 
134 N. LaSalle St. 
Chicago, Ill. 


Metallizing Engineering Co. S141 
1101 Prospect Ave. 

Westbury, L. I., N. Y. 

Metallic Ladder Mfg. Co. ... 595 
2 Sheldon St. 

Randolph, N. Y. 

Metal Mass Mfg. Co. .......S423 
2215 S. Michigan Ave. 
Chicago 16, III. 

Metaloid Co. $485, S489 


8701 Union Ave. 


Cleveland 5, Ohio 
See advertisement on page 295 


Metal Ware Corp. . «+438, 487 
1701 Monroe St. 
Two Rivers, Wis. 


Meteor Mfg. Corp. 
1441 Main St. 
Buffalo 9, N. Y. 


Fred Meyer of Calif. 
1458 San Bruno Ave. 
San Francisco 10, Calif. 


Meyercord Co. ...... oes, See 
5323 W. Lake St. 
Chicago 44, Il. 
Michigan Peat a oe 
267 Fifth Ave. 
New York 16, N. Y. 


Midland Co. 
South Milwaukee, Wis. 


Midwest Mower Corp. . 8143 
4541 Delmar Blvd. 
St. Louis 3, Mo. 

Milescraft Mfg. Co. .. S407A 

10409 Meech Ave. 

Cleveland 5, Ohio 


See advertisement on page 373 
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MATCHING 
BEAUTY 

by 
WESLOCK 


\Y 


jj 





the 00 CONCAVE series 


Matching beauty in Locks, Knobs 
and Pulls for every door, drawer 


and cupboard in the home. 


Write for further information 








WESTERN LOCK MFG. CO. 


Manufacturers of Weslock Residential Locksets and Builders Hardware 





GENERAL OFFICES: 211 NORTH MADISON AVE., LOS ANGELES 4, CALIF. © FACTORY: HUNTINGTON PARK, CALIF. 
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and profits 


BECAUSE BUYERS KNOW | 
JENKINS 





GOES FURTHER 


Buyers know they get guaranteed footage in | 
every roll of Gold Seal. They know that every 
inch measures up to top quality standards, — 
eliminates waste, goes further. 

That’s why they like it... buy it... come 
back for more. Make sure they can get it... 
stock up on Gold Seal Tape now. It pays. 
Jenkins Bros. (Rubber Division), 100 Park 
Ave., New York 17. 


JENKINS 
GOLD SEAL TAPE 
FOR EVERY JOB 





Available in 10-roll cartons or single rolls. Every 
roll cellophane protected to stay factory-fresh. 





Jenkins Bros. also make Diamond Seal Friction and 
Rubber Tapes which meet ASTM Specifications. 
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Hardware Show Exhibitors 


Booth No. 
Millers Falls Co. ....177, 181, 185 
Greenfield, Mass. 





E. Miltenberg .............. $432 
43 Great Jones St. 
New York 12, N. Y. 


See advertisement on page 410 


Milwaukee Electric Tool 
SEE reer ee 291 
5316 W. State St. 
Milwaukee 8, Wis. 


Milwaukee File Co. 
1567 W. Pierce St. 
Milwaukee, Wis. 


Milwaukee Hay Tool Co. .... 362 
2773 S. 29th St. 
Milwaukee 46, Wis. 


Miracle Adhesives Corp. .... 268 
214 E. 58rd St. 
New York 22, N. Y. 


Miracle Green 
1218 W. 8th St. 
Kansas City, Mo. 


Mirror Patented Stove Pipe 
DR Sita ptaes aaa ad 581 
65 Park St. 
Hartford, Conn. 


Missouri Mfg. Co. ..... $246, S250 
7812 Maplewood 
St. Louis 17, Mo. 


meee: Laeet Div, 40..66056.55.- 464 
Thomas Industries 
Fort Atkinson, Wis. 


See advertisement on page 197 


I NSS csciese saree gsiorcls 93, 95 
50 Medical Arts Bldg. 
Reading, Pa. 


Monarch Marking System Co. 591 
216 S. Torrence St. 
Dayton 3, Ohio 


Monark Silver King 
223, 227, 231, 235, 237 
6501 W. Grand Ave. 
Chicago 35, Il. 


C. N. Monroe Mfg. Co. 
2525 S. Dort Highway 
Flint 7, Mich. 


... 9254 





Booth No. 

Monroe Plastics ......------ 435 
N. 8th & Phillips Sts. 
Stroudsburg, Pa. 


Monsanto Chemical Co...S33, $37 
St. Louis 4, Mo. 


See advertisement on page 259 


Moody Machine Products ... 216 
42 Dudley St. 
Providence, R. I. 


Tom Moore Tractor ..... $44, S46 
Mantua, Ohio 


Moto-Mower Co. 
$115, $119, $123, $127 
625 S. G St. 
Richmond, Ind. 


See advertisement on page 96, 97 


Mowamatic Corp. ..... $104, $106 
Port Washington, Wis. 


Munising Wood Products Co. 596 
666 Lake Shore Drive 
Chicago 11, II. 


Robert Murphy’s Sons Co. .. 418 
Groton Rd. 


Ayer, Mass. 
See advertisement on page 345 


Musgrave Mfg. Co. ........ $211 
2755 Columbus Ave. 
Springfield, Ohio 


Mystik Adhesive Products 370, 374 
2635 N. Kildare Ave. 
Chicago 39, Il. 


N 


Nappe-Smith Sales Corp. .. 
855 Ave. of the Americas 
New York 1, N. Y. 


$100 


ey SI Ga oie Ss casero ve Sa atoow as 434 
1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


National Brush Co. ......... 408 
101 Illinois Ave. 


Aurora, III. 
See advertisement on page 262 


National Can Corp. .. S386, S388 
110 E. 42nd St. 
New York 17, N. Y. 


See advertisement on page 324 
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Is your Ceiling Gathering Dust...or Dollars? 


Put Your “Overhead” to Work With These Profitable 
Moe Light Display Deals 











FREE mor LIGHTS Offset 


the Cost of Each Board 


M-5050 CEILING MERCHANDISERS 
Size 6’ x 4’ 





DEALER COST OF FIXTURES................ $ 99.95* 

fe : 29.95 : 

DEALER COST OF ASS T ’26:9.0046.0606060850006020 6068 $1 29.90 PUT LAZY WALL SPACE TO WORK we 

1M-232. 1M-261 1M-1341 1M-1015 1-108! 1 M-1063 1 M-638 THIS MOE MERCHANDISER 

Img oT MclOdt Y M1075 TM1OTS 1 M222 TMa2s 1 MS8 Size 4° by 3’. You get 19. fixtures for $70.95* 
TOTAL 21 FIXTURES... RETAIL VALUE... $149.75 having a retail value of $105.90. The board costs 

Moe Light will give you absolutely free—1 M-1222 32/22 W you $18.95. Moe Light gives you absolutely 

White & Chrome Instant Start Circline and 1 M-1231 32 W All free...1 M-1222 32/22 White and Chrome In- 

Chrome Instant Start Circline (Retail Value $30.20). stant Start Circline (Retail Value $18.95). 

This offsets the $29.95 cost of the display board. This offsets the $18.95 cost of the display board. 





MOST EFFECTIVE SELLING AID EVER OFFERED FOR $1.00 

Put a copy of "Your Home and Inspiro- 

2 and watch 
- YA 


MOE LIGHT OFFERS YOU EVERYTHING FROM COUNTER tion-Li on your counter 
Lo. L 


DISPLAYS TO COMPLETE HOME LIGHTING CENTERS 


No matter which of these display deals you order, Moe Light will offset the 
cost of the display with FREE merchandise. 






sales This 52 book 
beutiful illustrated in geeks full 
color SELLS.. i a al 
with gomoront a 























M-5052 Moe Light Home Lighting Center complete 
eee ee WO ES COED, 5. on nccecececeecceeceeeces $555.00° how to decorate with one 
M-5054 Moe Counter Display your copy today. 
wd widow 6.0 O10 00:00 nee be bodes $59.90* 
M-5064 Moe Light Counter Display - 
Seen Ge TURUNEN, BUS GON. ois docs cccccccccevesosessceese $59.90* ue SS eee See eae ae ee ee ee 
*Prices Slightly Higher Denver and West. i MOE LIGHT, Dept. HA-9,Sort Atkinson, Wisconsin 
= ! (10 Send me complete information on Moe Light Display Deals. 
il t (] Have your representative call on me. 
Mal C) Enclosed find $1.00 for ‘Your Home and Inspiration-Lighting.” 
If | am not completely satisfied with the book, | may return 
MOE LIGHT i This i it to Moe Light within 10 days and receive a full refund 
Fort Atkinson, Wisconsin ' 
MO A (Division of Thomas Industries, Inc.) Coupon i NAME 
Plants at Fort Atkinson and : 
Sheboygan, Wisconsin, w! é ADDRESS . —— 
Princeton, Kentucky and No 
Los Angeles, California 2 ae ZONE___STATE ions 
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Now 


You Can 
perforated 
and Fixtures 


Merchandise 
Board 


WITH A MINIMUM 
OF SPACE 
AND INVESTMENT 





K-1 MERCHANDISER 
By TURNBUCKLES, INC. 


It's designed to build impulse sales, 
and its self-service features make it a 
store within a store. It's rigidly made, 
attractively Iithographed’ in two colors 
ond takes only 24 «x 20° of floor space 
Perforated Boord is conveniently stored 
in back of display face and open stock 
Fixtures ore stored on shelves in back 
Complete unit contains balanced stock 
of nine most popular Fixtures, four con- 
venient sizes of Board, four kits of as- 


sorted Fixture and descriptive hand- 


out folders 


YOUR COST $76.68 
YOUR PROFIT $38.97 


Order from your jobber 

over 125 different 
perforated board fixtures 
available 





Turubuchles, Yue. 


BOX 333, MICHIGAN CITY, INDIANA 
FACTORY: GRAND BEACH, MICHIGAN 
TURNBUCKLES @ EYEBOLTS © BRIGHT WIRE GOODS 


PERFCRATED BOARD AND FIXTURES ' 
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Hardware Show Exhibitors 


Booth No. 
National Carbon Co. ...... 3, <1 
Div. Union Carbide & Car- 
bon Co. 
30 E. 42nd St. 
New York 17, N. Y. 





National Cash Register Co. 
419, 423 
Dayton 9, Ohio 


National Chemical Refriger- 
i rs $450 
52 Northern Ave. 
Boston 10, Mass. 


See advertisement on page 389 


National Key Co. .......... 558 
4515 Superior Ave. 
Cleveland 3, Ohio 

National Lock Co. .......... 6, 8 


Rockford, III. 


See advertisement on page 132 


National Bird Control 
Laboratories «..........+ $342 
5315 Touhy Ave. 
Skokie, Il]. 


National Metal Products Co. 
$275, S277 
2722 Cherry St. 
Kansas City, Mo. 


See advertisement on page 101 


L. R. Nelson Mfg. Co. .. 
1725 S. Washington St. 
Peoria, Ill. 


$45, S47 


to 
~~] 


5 On eee 
Box 2043 
Milwaukee 1, Wis. 

Nevco Wood Products Co. .. 516 
13 White St. 

New York 13, N. Y. 





Be Sure To Visit 
HARDWARE AGE, 
Booths 10 and 12 


Be sure to visit HARDWARE 
AGE booths Nos. 10 and 12 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the tele- 
phone. Staff members will be 
there to help you. 





HARDWARE AGE, SEPTEMBER 16, 


Booth No. 
New Britain Machine Co. .. 149 
New Britain, Conn. 


Newburgh Metal Mfg. Corp. 
$131, $135 
545 Broadway 
Newburgh, N. Y. 


POE, NEE, TGs 3 isos éios vic ci 508 
Lowell, Mich. 


England Carbide Tool 
nie ok oe aan aaa 578, 582 
60 Brookline St. 

Cambridge 39, Mass. 
See advertisement on page 316 


New 


New England Hardware Deal- 
Ce aS Soo cwab cons 469 
185 Dartmouth St. 
Boston, Mass. 


New England Mop Co. $440 
200 Conant St. 
Pawtucket, R. I. 

Newman Mfg. Co. ........ $290 


Box 5905 
Kansas City, Mo. 


New York Wire Cloth Co. .. 1, 3 
63 Park St. 
New Canaan, Conn. 


Niagara Chemical Div. .... S118 
Food Machinery & Chemi- 
cal Corp. . 


Middleport, N. Y. 


Nicro Steel Products Co. 
303, 305, 309 
221 N. LaSalle St. 
Chicago 1, Il. 


Noma Lites 
55 W. 13th St. 
New York 11, N. Y. 


Normar Frogucta ........ S407B 
47 Tiffany Pl. 
Brooklyn, N. Y. 

North American Equipment 
Corp. 

250 Vreeland Ave. 

Paterson, N. J. 


$418 


North American Philips Co. . 328 
100 E. 42nd St. 
New York i7, N. ¥. 


1954 











DEALE 
FREE W 
num sc 
display 
side of 
screen 
Occupi 
1% sq 
space. 


For 
act 
of | 
of 


For 
stor 
of 
The attract 
of charge v 





HARDW4A 





Booth No. 
Ree Sa 


orp. 





131, S135 
tae 
Cash in on the big “Do-It-Yourself” Market. 
Tool Triple your screen cloth profits. 
578, 582 Sell the amazing new 


WERNER FOLD DOWN TYPE 
ALUMINUM SCREEN FRAME SECTIONS. 


WERNER Aluminum FOLD-DOWN TYPE SCREEN STRIPS 


on page 316 


























STREET. — 2 seeoee STATE.......... HB 


» . Se 


Jeal- 
- 469 makes it simple, and economical for anyone to make their 
own aluminum screen frames — Takes only minutes to cut 
and assemble a WERNER lifetime aluminum frame. Every 
_ one of your screen cloth customers is a potential WERNER 
nine screen frame prospect. WERNER frame sections fit any type 
of material — aluminum — plastic .or louvre shade type. 
‘ail These 3 EASY-TO-DO STEPS 
are the reasons why WERNER screen frame strips sell faster 
ard build bigger ‘‘companion sale profits’ than any other 
do-it-yourself’’ screen frame on the market today 
1,3 ° ° 
1. Cut 4 pieces of RDIO to size se “i 
2. Snap in 4 Corner Clips (RD15) 
3. Fold down the lip and 
al sein the screen is complete 
. WERNER frames save % the assem- 
HERE’S WHAT YOU GET bly time required with any other 
type frame. 
Your Choice of 
305, 309 THE WERNER FOLD-DOWN FRAME 
2 PROFIT-MAKING SET-UPS S Whore s 
ones eee ells creening Material 
For super-market service in hardware stores with an BECAUSE IT 
—_ active do-it-yourself trade. Contains 84 six foot strips 
393 of RD-10 — 4? sets of corner clips RD-15 — 42 pair Fite ul “/yfeer 
of screen brackets — instruction folders, etc. ALUMINUM — PLASTIC — FIBERGLAS — SUN SHADE — ETC. 
RD42 UNIT 
- For stores in smaller trading areas or with limited ss=s2ss= 58 
_ $407B stock storage facilities — contains just half the stock #8 ~ ar $33 
of the RD-84 as listed above. ti: R. D. WERNER CO., INC., Sales Office295 FIFTH AVE., N. Yi: 
. e 744 
The attractive 3 color self-service merchandiser is included FREE : Dept. S7 : 
of charge with either the RD-84 or RD-42, and with every re-order. : = ‘a i 
_ i# [|] RUSH! Complete PROFIT Story and details on }:::: 
- $418 : WERNER Fold-Down Aluminum Screen Frame 33: 
DEALER’S NAME .....................-...-.--- a 














MY DISTRIBUTOR IS. 
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GIVE YOUR SCREENS EXTRA VALUE 
WITHOUT PREMIUM COST... 


KEYSTONE 








A GOOD MANY screen manufacturers have discovered they 
can offer a far more uniform and thoroughly dependable prod- 
uct by standardizing on Keystone Insect Wire Screening. And 
this is bound to be true because Keystone has just one aim... 
to produce screening that is unsurpassed for strength and for 
long, economical service life. 


You can have Keystone Insect 
Wire Screening in your choice of 
aluminum, bronze or galvanized 
steel...and, of course, in any stand- 
ard width. It meets U. S. Dept. of 
Commerce Commercial Standard 
138-49. Order Keystone from your 
usual supplier for top screening 
quality and customer satisfaction. 
And write us for catalog giving 
full Keystone information. 


Maeve: 


WIRE CLOTH COMPANY 
HANOVER, PA. + FOSTORIA, OHIO 

















Hardware Show Exhibitors 


Booth No. 
North American Viking Drill 
A ere 319 
470 Kittson St. 
St. Paul, Minn. 





Northern Distributing & Mfg. 
NG, aicig ese ee pw ale oan 336 
3612 Southport Ave. 
Chicago 138, III. 


Northern Industries ........5299 
310 N. Water St. 


Milwaukee, Wis. 
See advertisement on page 409 


PR I, co vee pesicess $23 
Box 87 
Mt. Vernon, N. Y. 


Nuproducts Mfg. Co. 
$258, S257, $261 
2620 Parrish St. 
Philadelphia 30, Pa. 


Nutritiona! Concentrates .. $188 
Box 309 
New Lexington, Ohio 

id’ 

Nye Tool Co. .......- ee 


4120 Fullerton Ave. 
Chicago 39, III. 


a ee ee 301 
501 Fifth Ave. 
New York 17, N. Y. 


O 


O-Cedar Corp. . .243, 247, 251, 253 
2246 W. 49th St. 
Chicago 9, Iil. 


ck Seb aweweaas 551, 
Div. of General Mills 
1220 Niagara St. 
Buffalo 13, N. Y. 


Ohio Hoist & Mfg. Co. . .202, 204 
Broadway & Chaincraft Rd. 
Cleveland 5, Ohio 


Ohio Machine Products .... 2H 
8077 Beulah Rd. 
Columbus 11, Ohio 


Ohio Stove Co. .............S3939 
Chillicothe & 11th St. 
Portsmouth, Ohio 
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OVERHEAD 
DOOR HOLDERS and 
shock absorbers 


concealed and surface 


ap he. y mounted. Many styles — 
eet for exterior and x 
Ss interior doors. fy 


ams 4 


You can meet your 


customer’s specific 





door control problem 










According to the specific eee holding, door eae: 
ping, shock absorbing, ‘ond door-noise slimination 
problem... according to the use, size, material 

and style of the door and door opening...» 
according to the ‘wpe of the building . . - 


of floor — 


Si wall ty 
DOOR HOLDERS and BUMPERS Pd 
in many desirable designs. .-“ og 


eyt P he 
f. - 





7 


, . ied 
/’ DOOR BUMPERS — 
7 for varied uses. 


” yes, even according to the hardware budget ! 
lever and She 
plunger type ye S . you can. specity a GJ device that will 
HOLDERS rs meet most any ‘dads control problem. 





ene Ter 









4 / 
ff , 4 
“i 6 / DOOR MUTES 
hk \S F 4 and 
? : / SILENCERS 
a ff y 
>» / 
>. 4 
: Fi ; / z 
' j : 
PA i al CABINET and 
/ io GHP DOOR CATCHES 
4 " Hy } rt 
Your recommendation is backed by a / & 
30 YEAR GJ REPUTATION for quality hardware, is 3 
precisely made from the finest materials / weaeiinaas 





GLYNN * JOHNSON CORPORATION 


See your jobber for 


complete information 
and ordering. 


chicago 40, illinois 


4422 north ravenswood ave. ° 





HARDWARE AGE, SEPTEMBER 16, 1954 201 





SELL MORE with the fireplace line 
that gives you MORE TO SELL! 


 —_ : 
THE TRUE ° flewse TILE 







The only fire screen customers ask 
for by name! And this year, Flex- 
screen offers you more models, 
more exclusive features, more na- 
tional magazine advertising in full 
color pages—plus a complete pro- 
motion program that will mean 
more Flexscreen profits for you. 
Get the facts—and you'll feature 
Flexscreen—the fire screen most 
customers want most! 


BENNETT 


_ FIREPLACE ACCESSORIES 








Every Flexscreen customer 
is a prospect for these fine 
quality Bennett Fireplace Ac- 
cessories. Firesets, baskets 
lighters, grates, fenders, and- 
irons, log dogs, etc.— here’s 
everything you need to satisfy 
. __———_ every fireplace customer. 
ett ee ; Complete your sale — com- 
| —— plete your profit—by featur- 
ing the complete Bennett line! 





















... in Sturdy CAST IRON 
for perfect cooking! 


America is cooking outdoors—and | 
this new Grilladier is designed for 
any outdoor use! Cast iron (not 
stamped sheet steel), with extra 
large cooking area, super-draft 
inner grate, stationary or wheel 
base models. Graceful wrought 
iron legs, with cast iron brazier 
easily removable for cleaning. A 
“hot” item for your outdoor cook- 
ing fans! 





See your Menserees representative BENNETT - IRELAND INC. 
... or write 954 North St. Se oe 
for complete catalog. * NORWICH, NEW YOR! ‘ 

















Hardware Show Exhibitors 


Booth No. 
Olin Industries .......... 89, 91 
Electrical Div. 
275 Winchester Ave. 
New Haven 4, Conn. 





Edward O’Malley Valve Co. 278 
11948 S. Halsted St. 
Chicago 28, IIl. 


Leonard Orman Co. 
S159, S163, S165 
415 Callowhill St. 
Philadelphia 23, Pa. 


Osrow Products Co. ........ 587 
95-10 218th St. 
Queens Village 29, N. Y. 


Ostberg Seed Co. ......... $144 
7301 Woodlawn Ave. 
Chicago, Ill. 


John Oster Mfg. Co. ....... 206 
301 W. Fairmount St. 


Milwaukee, Wis. 
See advertisement on page 239, 323 


Outdoor CRAITS «....ccsces $190 
69 Second Ave. 
Brooklyn 15, N. Y. 


Owens-Corning Fibreglas 
SO re 14, 16 
Nicholas Bldg. 
Toledo, Ohio 


See advertisement on page 128 


oe re $419 
2710 Live Oak St. 
Dallas 4, Tex. 


See advertisement on page 389 


Ox Fibre Brush Co. ....... 40, 42 
Frederick, Md. 


See advertisement on page 185 


Oxwall Products Mfg. Co. 135, 141 
928 Broadway 
New York 10, N. Y. 


See advertisement on page 401 


PR SOR? cd tnsaeeraasetes 422 
Fullerton Ave. & Westgate 
Drive 
Addison, II]. 


tos Seedy SG sas es toh ie 358 
8039 Exchange Ave. 
Chicago, II]. 
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Booth No. 

Palmer Mie. Co. .....0< 200 252 

Sub of McCray Refrigerator Co. 
Kendallville, Ind. 


Ee ee 208 
102 E. Walnut St. 
Milwaukee 1, Wis. 


Paragon Electric Co. ....276, 280 
1600 12th St. 
Two Rivers, Wis. 


Paramount Fabricating Co. 
$372, S376, S383, S387 
1644 W. Lafayette 
Detroit 16, Mich. 


Parker BiG CGs voc vs ccesawes 152 
149 Washington St. 


Worcester 1, Mass. 
See advertisement on pages 366, 373 


Parker Sweeper Co. .....S51, S53 
91 N. Bechtle Ave. 
Springfield 99, Ohio 


See advertisement on page 401 


Park Sprinkler Mfg. Co. ....S42B 
Box 6368 
Jacksonville 5, Fla. 


Ye ar eee $285 
19429 James Couzens Highway 
Detroit 35, Mich. 


oe eS ke eee $272, S276 
H. & Luzerne Sts. 
Philadelphia 24, Pa. 


P & C Hand Forged Tool Co. 
102, 106 
Box 5926 
Portland 22, Ore. 


Peerless Electric 
615 W. 131st St. 
New York 27, N. Y. 


...449, 453, 459 


Penberthy Injector Co. ..... $234 
Div. of Buffalo Eclipse Corp. 
1242 Holden Ave. 

Detroit 2, Mich. 


oC: err 114 
3900 Wesley Terrace 
Schiller Park, Il. 


Penn-Akron Hardware 
Raia iieirnG «78s 161, 163 
32-01 57th St. 
Woodside 77, N. Y. 















| 
| 
| 5 TWO-TONE 
COLORS 


12, 14, 16 QUART 
| CAPACITY 


| glso available with 
stainless steel 
cover and black rubber 
pedal cap 






Dome Cover in 


RED * YELLOW. BLUE 


GREEN « Alt WHITE 








complete with easy-to-clean 
porcelain enamel inset 


Designed especially for eye appeal and convenience of use, 
this smartly styled, “Dome Cover’ step-on can has a new 
feature in a seamless porcelain enameled tight fitting inset 
with strong heavy bail. 

The lid lifting mechanism completely enclosed with round 
cornered spring hinge is operated from a no slip rubber pedal 
cap. Lid opens fully, permitting easy removal of inset. 


SAVE ON FREIGHT— include your order for STEP-ON-CANS 
with other FLETCHERWARE products — or send coupon 
for descriptive catalog sheet. 


Please send me catalog sheet, fully describix.g 

the new STEP-ON-CANS. 
PET WIE: estas ctobvenss codovtheree cscs STORE NAME... osc cccds vdectevese cotenenne 
SON 6s Salina a iip. a.908s sen 649 Reeees SPT ss acdc isons besbenss STATE. 5. i nc vsecccswonss 


FLETCHER ENAMEL CO. vunsarww 
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SELL EASIER 
and 
STAY SOLD 


better ! 


sell easier because you can tell your 
customers— 


Lauson #s the world’s first small-horse- 
power gasoline engine, having been 
made continuously for the last 58 
years!... that 


Lauson has as fine a name for quality 
as any small engine ever made! 
.. and that 

| Lauson Service (if it’s needed) is quick 
and easy to get wherever you are! 
stay sold better because— 
Lauson Engines do start quickly .. . 
are long-lasting . . . do deliver full 
honest power ... and are easy to get 
serviced anywhere in the U.S.! 
That’s why you'll be Lucky to Get 
Lauson Engines on the power equip- 
ment you sell in 1955! 





FOUR CYCLE WORLD'S 


FIRST smaue 


a Rca R Reem 4-CYCLE 
GASOLINE ENGINES 


| 
Made by 


THE LAUSON CO., NEW HOLSTEIN, WIS. 
DIVISION HART-CARTER COMPANY 


Manufacturers of small-horsepower gasoline 
engines since 1896 


204 





Hardware Show Exhibitors 


Booth No. 
hotter S460 





Penn Metal Ware Co. 
N. E. Station 
Wilkes-Barre, Pa. 


Pennsylvania Saw Corp. .... 7 
810 Broad St. 
Newark, N. J. 


Perfection Model Products .. 501 
4145 W. Kinzie St. 
Chicago 24, III. 


Perma-Jack Corp. .......... 127 
1111 E. 200th St. 
Cleveland 17, Ohio 


Petersen Mfg. Co. ....... 148, 145 
De Witt, Neb. 


Peters Stamping Co. ........ $448 
W. 6th St. 
Perrysburg, Ohio 
By. Be. PRON CO. oiciccsscws $396 
70 Maple St. 
East Longmeadow, Mass. 


Philadelphia & Reading Coal 
ee GI. hs cwescivess $353 
Box 58 
Philadelphia 5, Pa. 


Phillips Drill Co....... .6.+ 09 550B 
U. S. Route 12 
Michigan City, Ind. 


| Phoenix Table Mat Co. .... 407 
1718 E. 75th St. 
Chicago 49, III.’ 


Pioneer Gen-E-Motor Corp.. .$102 
Pincor Products Div. 
5841 W. Dickens Ave. 
Chicago 39, IIl. 


Pioneer Rubber Co. ..... 495, 499 
Willard, Ohio 

Pittsburgh Plate Glass Co. .. 384 

Fiber Glass Div. 

One Gateway Center 


Pittsburgh 22, Pa. 
See advertisement on pages 126, 127, 215, a4 





| Plana Centric Power Tool Co. 
567, 571 
| 20 Boylston St. 

Boston 16, Mass. 


Beoth No. 


Plant Marvel Laboratories . .S347 
622 W. 119th St. 
Chicago 28, III. 

Plastex Co. .. 5 auy aug ne 


402 Mt. Vernon Ave. 
Columbus, Ohio 


See advertisement on page 247 


Plastic Woven Products .. 307 
51 Camden St. 


Paterson 3, N. J. 
See advertisement on page 179 


Plastics Mfg. Co. 
$478, S482, $495, S499 

825 Trunk Ave. 

Dallas 10, Tex. 


See advertisement on page 44 


igo ee ... 642 
425 Lakeside Ave. N. W. 
Cleveland 13, Ohio 


go 330, 334 
4100 W. Grand Ave. 
Chicago, III. 

Plastray Corp. ..... 446, 450 

823 Fisher Bldg. 

Detroit 2, Mich. 


Plews Oiler Co. ... — 
701 Seventh St. S. 
Minneapolis 15, Minn 

Plymouth Rubber Co. «eee 


Canton, Mass. 
See advertisement on page 110 


Pollard Bros. Mfg. Co. .§490 
5504 Northwest Highway 


Chicago 30, IIl. 


Poloron Products .......... 415 
55 Ave. E. 
New Rochelle, N. Y. 
Pond Co. .. .9344 
2643 Dixie Way N. 
South Bend, Ind. 


Pope Mfg. Co. .. 8288 


Prairie View, III. 


Portable Electric Tools .... 31 
320 W. 83rd St. 
Chicago 20, fll. 


Porter-Cable Machine Co.. 137, 139 
1714 N. Salina St. 
Syracuse 8, N. Y. 


See sdvertisement on page 19 
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. 642 
330, 334 
446, 450 
. 230 
. 9222 
| page 110 
. 8490 
. 415 
. 9844 
SHALLOW WELL 
COMPLETE SYSTEM 
. S233 ECONOMICAL TO STOCK 
Basic pumping heads are packaged separately 
for easy storage. Shallow or deep well pack- 
ages are stocked for completion of the system 
31 required, Stock one basic pump head for 
either shallow or deep well service. 
. = RED JACKET = 
37, 139 nly 
“water 
service 
products 
page 19 etncont 
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RED JACKET’s 


1 PUMPS and WATER SYSTEMS 








RED JACKET MANUFACTURING CO. 







Deep and Shallow Wells 


BASIC PUMPING HEAD 






DEEP WELL 
COMPLETE SYSTEM 


EASY CONVERSION 
If conversion from shallow to deep well system 
is required after the pump is installed, this 
can be done easily and quickly with a Conver- 
sion Package. Deep well systems can likewise 
be converted to shallow well. 





























ENGINEERED 
FOR SAFETY 


U-W hardwood 
and oval steel 
shell manila rope 
tackle blocks have 
flattened steel hooks which give 
them rated working loads 
higher than usual —at no extra cost! 


UPSON- 
WALTON 


tackle blocks 


You can fill all your require- 
ments for tackle blocks— 
turnbucklesand fittings too 
— from Upson- Walton's 
complete line of fine qual- 
ity products. Sold nation- 
wide through selected 
distributors. Write for 

free catalog today. 


THE UPSON-WALTON COMPANY 


12500 ELMWOOD AVENUE + CLEVELAND 11, OHIO 





New York * Chicago °* Pittsburgh 


YOU CAN DEPEND ON UPSON-WALTON’S LONG 
EXPERIENCE — ESTABLISHED 1871 
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Hardware Show Exhibitors 





Booth No. 
BE is EE | oe Siw ie eceie Barsieed $84 
74 Foley St. 
Somerville 43, Mass. 
J. &. Porter Corp. ......... 482 
Ottawa, III. 
Power Equipment ..........5288 


1205 Industrial Lane 
Indianapolis, Ind. 
Power Products Corp. ...S15, $19 

Grafton, Wis. 


See advertisement on page 37 


ty, ee ie vcs hav ewews S76A 
160 Moore St. 
Hackensack, N. J. 


Premier Peat Moss Corp. ....S93 
535 Fifth Ave. 
New York 17, N. Y. 

Pr. Ww. Frentice @ Co. i465. 411 
Adrian, Mich. 

Prego Corp, «3.2... 129, 131, 133 


Edgerton, Wis. 
See advertisement on page 18 
Pressure Can Corp. ......... 205 
Edgerton, Wis. 


PROCCY PEORUOUE. «.0:5.<.0:6:0:09.90 598 
Coshocton, Ohio 


Product Miniature Co. 
2240 S. 54th St. 
Milwaukee 14, Wis. 


See advértisement on page 254 


Products of Georgia .......S270 
Louisville, Ga. 

Proen Products Co. ......... $291 
9th & Grayson Sts. 
Berkeley 10, Calif. 

Progress Products ......... $225 


3160 W. 32nd St. 
Cleveland 9, Ohio 


Prolon Plasties Div. ...S502, S506 
Pro-Phy-Lac-Tic Brush Co. 
Florence, Mass. 

Propulsion Engine Corp. ...S220 

7th St. & Sunshine Rd. 

Kansas City 15, Kans. 

Sce advertisement on page 207 


Booth No. 
Proto Tools «...+.<:66 108B, 112, 116 
2209 Santa Fe Ave. 
Los Angeles 54, Calif. 


See advertisement on page 15 


Puritan Cordage Mills ...... 200 
1205 E, Washington St. 
Louisville 6, Ky. 

See advertisement on page 226 


Q 


Quaker Rubber Corp. ...... S177 
Tacony & Comly Sts. 
Philadelphia 24, Pa. 


See advertisement on page 208, 209 


Quaker Stretcher Co. . $416 
2500 60th St. 
Kenosha, Wis. 
Qualcast $145 
Victory Rd. 
Derby, England 


Quality Molding Co. 
4541 Diversey Ave. 
Chicago 39, IIl. 


$151 


Guten Mite. Ce. 26.60.05. <.0 BIS 
4223 Lake St. 
Chicago 24, IIl. 


Quickee Products 
141 Woodworth Ave. 
Yonkers 2, N. Y. 


See advertisement on page 66 


EE oid i oie ns eee $11, S13 
3240 E. Main St. 
Springfield, Ohio 


R 


Radiator Specialty Co. 
1700 Dowd Rd. 
Charlotte 1, N. C. 


$401 


Ramvet Corp, +626... 4. . 8205 
3087 N. California St. 


Burbank, Calif. 


Rainrite Sprinkler Co. 
3104 W. Magnolia Blvd. 
Burbank, Calif. 


Rainy Sprinkler Sales ..... 
609 W. Lake St. 
Peoria 5, Il. 


Ram Tool Corp. .........285, 289 
411 N. Claremont Ave 
Chicago 12, III. 


See advertisement on page 262 
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When you see the MOW-MASTER Silver Streamliner Models 
No. 192 and No. 194, you'll see the finest in modern power 
mower engineering and styling—and when you see the other 
new MOW-MASTER Silver Beauties, you too will realize how 
powerfully salable MOW-MASTER is for ’SS. 


Then, when you learn about the performance features that 
have been engineered into the new MOW -MASTER line, you 
will understand why retailers are si iying “MOW-MASTER HAS 
IT FOR °55.” 


Just to mention a few features on the new MOW-MASTER 
Silver Beauties, there are new lightweight—all aluminum—2 and 
4-cycle engines with extra power, for still easier handling. No- 
bend—no-break crankshafts due to 3rd bearing crankshaft pro- 
tection on all models. Positive direct drive to blade and easy 
cutting height adjustment. 


It is logical then, that you too will want to see the °55 models 
and get every detail about the MOW-MASTER selling program 
for °55. We look forward to seeing you at the National Hardware 
Show—Navy Pier—Chicago—October 1 1th to 16th inclusive. Dis- 
play space $-220. IF YOU CANNOT BE THERE-—MAIL US 
A REQUEST TO RECEIVE THE ILLUSTRATED AND 
DETAILED MOW-MASTER PROGRAM FOR ’55—or, PUT 
THIS COUPON IN THE MAIL NOW! 

ee Se” i a. al 


PROPULSION ENGINE 
CORPORATION 


Subsidiary of FOOD MACHINERY AND CHEMICAL CORPORATION 
7th STREET AND SUNSHINE ROAD, KANSAS CITY, KANSAS 











THE NEW Mow-MASTER 


Silver Roll A. Matic 


(F ‘) 


+ td 


od 


MONAL HARDWARE SHOW + Navy Pier °* Chicago * BOOTH 220 


















SELF-PROPELLED 


MODEL No. 206 


Here is the first lightweight Self- 
Propelled power mower. It has a 
2% hp. Power-Pak all aluminum 
2-cycle engine, automatic recoil 
Starter, fingertip controls, a full 
20” cut, safety guarded all around, 
no-bend, no-break crankshaft, easy 
cutting height adjustment, direct 
drive to blade, rear wheel drive for 
true course and with positive chain 
drive it will climb steep terraces 
with power to spare. It has free 
wheeling too—for close trimming. 
This Silver Roll-A-Matic is truly a 
MOW-MASTER in value. Don’t 
miss seeing it and running it your- 
self. It’s popularly priced and will 
bring you a substantial profit too. 


Mow-MASTER 
He tt for 






WEW- 5S 


)/ STREAMLINED STYLING 

Y PERFORMANCE FEATURES 
y/ POPULAR PRICES 

Y EXTRA DEALER DISCOUNTS 
/ “DATING” PROGRAMS 

/ PRICE PROTECTION 








MOW-MASTER TERMS 
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ENLARGED SERVICE PROGRAM 
‘ ADVERTISING AND PROMOTIONS 

























NEW DO-IT-YOURSELF KIT 
Gai Serma-Sprinkler 


...easy to install by any customer 





QUAKER 
LAWN HOSE 


A variety for every pock- 


etbook . . . a quality for 
every purpose. Plastic hose 
in four grades ... reinforced 
rubber hose in three. Ready 
to show in neat self-selling 
packages, plus 

FREE SALES AIDS. 








PERMANENT UNDERGROUND SPRINKLER SYSTEM 
CORROSION PROOF @ WATERTIGHT THREADED JOINTS 
CAN BE INSTALLED ANY TIME OF YEAR WITH NO DAMAGE 
TO LAWN 


Perma-Sprinkler Kit contains 100 feet of flexible plastic pipe 
with all fittings and parts (including a pipe threader) needed 
to build a seven sprinkler head system that waters 1600 
square feet of lawn. Also available is a Junior Kit con- 
taining 50 feet of plastic pipe to make a four sprinkler 
head system for 900 square feet of lawn. . 


Make sales while the sun shines... Sell these 


CLEARFLOW PLASTIFLOW QUA.-LITE REDILITE MAINLINER 
RED 


GREEN GREEN GREEN 











SEE THE PERMA-SPRINKLER DEMONSTRATION AT BOOTH S-177 
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Sell 


INSTAL 





other 
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NEI W/ PROFIT-MAKER FOR YOU 


Ye | takes the chore out of lawn sprinkling 
ier | ... priced to sell at $39.95 












SAVES TIME. . . sprinkles your lawn night or day while you do 
other work or play. 
EASY TO BUILD . . . anyone can complete his own sprinkler system 
in one afternoon. 
NO WINTER DRAINING... plastic pipe expands. . . can't freeze 
and break. 
WORKS AT LOW PRESSURE .. . even down to 20 pounds. 


Look at these 


FITS ANY SHAPE LAWN... you design your own flexible pipe 
system. 

NO INTERFERENCE WITH MOWING... sprinkler heads are set low 
. .. lawn mower passes completely over them. 

AMPLE PIPE AND FITTINGS .. . one kit builds a system that will 


selling advantages .. . 
keep 1600 square feet of lawn lush and green. 
ECONOMICALLY PRICED .. . about % the cost of a metal pipe sys- 


4 EASY fessi lly i lled 
tem, professionally installed. 
INSTALLATION STEPS - | 








tavouT... CUT and THREAD... 


Bury... 
Make layout .. . drive 7 Where pipe meets stakes, Assemble threaded pipes Spade slit in ground and 
wooden stakes where cut and thread each end, to T-joints, risers and bury pipes. Slit heals ina 
the sprinkler heads are using free cutting die in sprinkler heads. few days . . . lawn is un- 
wanted. Lay plastic pipe Perma-Sprinkler kit. damaged. 


on ground to pattern. ... 


QUAKER RUBBER CORPORATION 


DIVISION OF H. K. PORTER COMPANY, INC. 
OF PITTSBURGH 


PHILADELPHIA 24, PA. 


ese | other top quality @feresy products 





LAYFLAT SOIL SPRAYER 


Soaks at low pressure... sprays at high 
pressure. Heavy-grade, flat plastic hose, 
perforated on one side only. 

Also ECONO SOIL SPRAYER, round 
type, perforated. Both in 20 and 50 foot 
lengths. 


_ LAWNLINER FLOWLINER 
RED BLACK 








177 AT THE NATIONAL HARDWARE SHOW IN CHICAGO 
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make FX ]P/\ soles... 
BIGGER profits! 


Winter's “HOTTEST” item 





ee _ " 

) MELTS SNOW 

> THAWS ICE 

30 TIMES GREATER 
THAWING 


CAPACITY 
THAN SALT 





ice and snow melting 
chemical pellets with new 
“Speconite” rust inhibitor. 


PACKED IN 
RE-USABLE METAL CONTAINERS 
5 and 10 Ib. pails 
25 lb. white utility bucket 
100 Ib. utility drum 


SPECO, Inc. 


7308 ASSOCIATE AVENUE 
CLEVELAND 9,OHIO 


Other Speco products 


HUM-I-DRI moisture abs 
RAIN REM fabric waterproofing 
DAM-TITE water repellent 


for masonry 


RUSTREM onti-rust paint 


rbent 
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Hardware Show Exhibitors 


Booth No. 
408 





Ransom Brush Co. ......... 
1051 W. Division St. 
Chicago, III. 


Ra-Pid-Gro Corp. 
Dansville, N. Y. 


tay-O-Vac Co. 
212 E. Washington Ave. 
Madison 10, Wis. 


Ready-Crete ...... 
1936 S. Allis St. 
Milwaukee, Wis. 


MOG Devi TOONS. .ockse sikcx 18 
130 Coit St. 
Irvington 11, N. J. 


eo a iS 
Franklin Park, III. 


Redi-Bolt 
5334 Indianapolis Blvd. 
East Chicago, Ind. 


meemecto Letters. «<2... 020006. $75 
411 E. 101st St. 
New York 29, N. Y. 


Reflector Hardware Corp..471, 477 
Western Ave. at 22nd PI. 
Chicago 8, IIl. 


See advertisement on page 381 


Regent Cutlery Co. 
Sub. of Fuller Tool Co. 
3522 Webster Ave. 
New York 67, N. Y. 


See advertisement on page 325 
' 


Reliance International Mfg. ..414 
175 Mill Rd. 
Hempstead, N. Y. 


Remington Hardware Co. .. 3: 
328 Barr Ave. 
Woodmere, L. I., N. Y. 


4 


Remington Metal Products .. 502 
1550 Grand Blvd. 
Hamilton, Ohio 

Reo Motors ....S27, 831, S35, S39 


Lansing 20, Mich. 
See advertisement on page 100, 101 


Republic Molding Corp... .496, 500 
6465 N. Avondale Ave. 
Chicago 31, Il. 


See advertisement on page 73, 74 


~_ 


Booth No. 
Resinite Sales Corp. ...S133, 51387 
Box 1257 
Santa Barbara, Calif. 
See advertisement on page 99 


Reynolds Metals Co. ....... 315 
2500 S. Third St. 
Louisville 1, Ky. 

Reynolds Metals Co. ....... 297 


Building Products Div. 
2500 S. Third St. 
Louisville 1, Ky. 
See advertisement on page 129 


Richards Engineering Co. .. 463 
1219 Richards St. 
Vancouver, B. C., Canada 
tichberry Electric Co. ...... 18 


2335 W. Cermak Rd. 
Chicago 8, IIl. 


Richbilt Mfg. Co. 
3277 Spring Grove Ave. 
Cincinnati 25, Ohio 


Richmond Cedar Works Mfg. 
COE ig 6s oi ae e 632, 636 
30x 2407 
Richmond 18, Va. 


See advertisement on page 314 


Ridge Tool Co. ......97, 101, 105 
Elyria, Ohio 


See advertisement on page 250 


Riegel Textile Corp. ........ 347 
260 Madison Ave. 
New York 17, N. Y. 


We Or Me: TOs obs deca Sl 


Lamar, Mo. 
See advertisement on page 106 


Roberton Mfg. Co. ....S153, S157 
2717 N. Ashland Ave. 
Chicago 14, Ill. 





Admission Badges 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
Chicago. The badge is all you 
need to be admitted to the 
Show. To get your badge in 
advance fill in the coupon with 
the National Hardware Show 
advertisement in this issue of 
HARDWARE AGE and send it to 
National Hardware Show, 331 
Madison Ave., New York 17, 
NM. t; 
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MY TRADE KNOWS | STAND BEHIND THE 


ED HEAD, 


oi) Y WELL POINT 


cas senna 


NO GAUZE JACKET TO RIP, STRIP OR PUNCTURE 


There’s a steady volume in well point sales when you show your 
customers a visible difference in quality. The ‘“‘Red Head”’ drive point 
for tubular and drive wells lasts longer and can’t clog because it’s made 
by an entirely different principle. 

It has a continuous V-shaped inlet slot and a direct waterway— 
with no pipe base! There’s several times more opening for water and no 
gauze screen to clog up or rip away. 

Welded from top to bottom into one solid unit, the “Red Head”’ is 
made of low-carbon steel, double galvanized. It can be driven as hard as 
necessary under all normal conditions. Since it’s used both as a flush point 
and drive point, éhere is no necessity for duplicate stocks. 

Available in 114” and 2” sizes. 














" 















. 
HATTA 


RTL 


” ae, 


"a LE COMPETITIVELY PRICED \ 
f p “RED HEAD" help you \ 
5 make plus sales! 


. x ASK YOUR JOBBER, OR WRITE 
X FOR BULLETIN 


Hil 









=a) EDWARD E. JOHNSON, Inc. 


PAT. 
OFF. 
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Because of a change 
in merchandising policy the complete 
VITAL line of Caulking Guns and Car- 
tridges is now available for distribution | 
by acceptable jobbers. 


Am lem, fo) mele! 1134 3 


We do not compete with our 
distributors by selling direct to 
dealers. 


VOLUME ASSURED 


National advertising to stimulate 
consumer demand. Over the past 
fifty years VITAL has become the 
trade name in Caulking Guns. 


THE ONLY COMPLETE LINE 


We design and manufacture a full 
line of both "Do It Yourself” and 
professional type caulking guns 
and the cartridges to fit them. 


Most caulking compound manufac- 
turers carry and supply VITAL 
guns, cartridges and nozzles. 


PROVEN ACCEPTANCE 


If your supplier of caulking com- 
pound does not handle the VITAL 
gun model you want, buy them di- 
rect from us. With fourteen differ- 
ent models, from Cradle Caulker 
or “Drop-In” type to Power Oper- 
ated guns we are better equipped 
to serve you than any other source. 





Your inquiry for jobbing 
distributorship will be 
promptly acted upon. 


MANUFACTURING CO. 


CLEVELAND 4 OHIO 





7508 QUINCY AVE 
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Hardware Show Exhibitors 





Booth No. 
Robertson Fence Co. ...... $154 
4426 34th Ave. 
Cincinnati 9, Ohio 
Edward E. Robinson ....... 445 


95 Park Ave. 
Nutley 10, N. J. 


Rocco Products 
2916 Fourth Ave., S. 
Minneapolis, Minn. 

See advertisement on page 397 


Rochester Can Co. . 
100 Greenleaf St. 
Rochester 9, N. Y. 


.255, 259, 261 


Rockaway Metal Products .. 611 
175 Roger Ave. 
Inwood, L. I., N. Y. 

Rocket Concrete Drill Co. .. 559 


34065 La Plaza 
Dana Point, Calif. 


See advertisement on page 410 


Rocket Devices Corp. ....... 279 
Div. of Star Expansion Bolt Co. 
142 Liberty St. 

New York 6, N. Y. 


Rockford Screw Products Co..S420 
2501 Ninth St. 
Rockford, III. 


Rock Island Millwork Co. 607, 609 
Resinwood Div. 
Rock Island, III. 


Rockwood Mfg. Co. 
Rockwood, Pa. 


See advertisement on page 376 


Justus Roe & Sons 
1 Roe Court 
Patchogue, L. I., N. Y. 





New England Retail 
Hardware Assn. 


The New England Hardware 
Dealers Association will have 
booth 469 at the National 
Hardware Show and will wel- 
come visitors to use the facili- 
ties of the booth and to meet 
the association’s personnel at- 
tending the show. 


Booth No. 
Rop-Loc Products Co. ...455, 457 
16110 Brookpark Rd. 
Cleveland 11, Ohio 
Rosenberg Bros. & Co. ...... 367 


Smithtown, L. L, N. Y. 


Irving Ross ......-+-+++-+:: 479 
215 Fourth Ave. 

New York 3, N. Y. 

Roths Industries ....S216, S218 
Alma, Mich. 

Roto-Hoe & Sprayer Co. S82, S86 
Box 65 
Newbury, Ohio 

Round Alloys Mfg. Co... .202, 204 
Trenton, N. J. 

Round Bridgeport Chain & 

Me, GR. « cadences 202, 204 
Bridgeport, Conn. 
Round California Chain 
I ings sas Sore sae 202, 204 
S. San Francisco, Calif. 

Round Chain Companies.202, 204 
Broadway & Chaincraft Rd. 
Cleveland 5, Ohio 

Round Chain Co. of Canada 

202, 204 
Brampton, Ontario, Canada 
Round Los Angeles Chain 
COFP. .ccccccvcceces 202, 204 
Los Angeles, Calif. 

Round Metal Finishing Co. 

202, 204 
Cleveland 5, Ohio 
Round Seattle Chain Corp. 
202, 204 
Seattle 8, Wash. 
Portland 10, Oregon 
Round Woodhouse Chain & 
BGs sis9:s as ewins 202, 204 
Trenton, N. J. 
eo S69 


6919 San Fernando Rd. 
Glendale 1, Calif. 
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HARDWAR 


. TO A NEW HIGH with 
the One and Only 


“| “Real Rubber in a Can” 


. 479 









382, S86 
202, 204 N - ] 0 0 

& + 
t Igul eoprene 
202, 204 | Hundreds of uses in 


the home, farm, 
shop, boat, camp 
and industry. 


The first real ‘‘exclusive'’ in protective coatings in years . 
Can you sell a product that can save a customer $25.00 on a gutter re- 















































202, 204 pair? GACO N-700 is the answer—and this is just one example of what 
we mean by “‘exclusive’’— 
GACO N-700 has real ‘‘do it yourself’’ appeal plus solid painter 
202, 204 acceptance. | 
Rd. . GACO N-700 real liquid rubber fills the demand no other product can | 
approach. l 
~ Don't confuse GACO N-700 Liquid Neoprene with ‘rubber base”’ prod- 
. ucts—IT'S REAL RUBBER and gives REAL RUBBER PROTECTION. 
202, 204 
ada 
; pee DISTRIBUTORS— DEALERS 
n Weatherproofs ce thes ° 
202, 204 canvas, sun decks c \ new progit maker GACO N-700 is 
at the going nationwide 
DEUCE Lu «6hTHE MARKET IS READY 
202, 204 Bape Get the facts 
: BOOTH 520 
Rustproofs air Wood 
conditioners Rubber GATES ENGINEERING COMPANY 
9 02. 204 SS + este 100 S. West Street ¢ Wilmington, Delaware 
O.K.—Send us the facts on GACO N-700 
Name 
Weatherproofs 
& slate roofs and Company 
902. 204 repairs gutters 
ey Wat ¢ Kod Address 
ENGINEERING 
_ $69 COMPANY City & State — 
THE PIONEER MAKER OF NEOPRENE PROTECTIVE COATINGS CL) Distributor L) Dealer H9S4RD 
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Handle NATIONALLY 
ADVERTISED 
TRADE-MARKED 


ISEAL 


PLES COMPOUND 


Dominate YOUR 
CAULKING MARKET 


@ Architectural gaia 














@ Convenient jobbing 
stocks 


PLUS — Uniformly high quality 
that assures you of freedom from 
complaints! 


See your jobber or write 
for full information 
and prices. 


LANDEN PUTTY WORKS, inc. 
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Hardware Show Exhibitors 





Booth No. 
Royal Broiler Corp.. .449, 453, 459 
615 W. 131st St. 
New York 27, N. Y. 
Royal Electric Co. ......331, 333 
Pawtucket, R. I. 


See advertisement on page 243 


Rubber Magic 
4312 Third Ave. 
Brooklyn 32, N. Y. 


oe ee weer ereree 


Rubberset Co. 
Haynes Ave. & Lincoln 
Highway 
Newark 5, N. J. 


J. Rubenstein & Sons........ 383 
278 Johnston Ave. 
Jersey City 4, N. J. 


ie a, a $130, $134 
1 Sisal St. 
Newark, Ohio 


Ru Rita 
57-02 48th St. 
Maspeth, L. I., N. Y. 


Russell Harrington Cutlery 
Ne ederd tare Ne alg See o108s 
Southbridge, Mass. 


Russell Jennings Mfg. Co. ... 73 
Div. of Stanley Works 
New Britain, Conn. 


J. oe MOT TOOL COis css 65 660% 81 


Southington, Conn. 


R. Z. A. Mfg. Co. 
U. S. Brush Mfg. Co. 
93 Prince St. 

New York 12, N. Y. 


Ss 


Samson Cordage Works ...... 176 
470 Atlantic Ave. 
Boston 10, Mass. 


See advertisement on page 77 


Sanco Products Co. ......... $260 
Box 13 
Ashtabula, Ohio 

Sandee Mfg. Co.............5182 


5050 Foster Ave. 
Chicago 30, IIl. 


HARDWARE AGE, 


Booth No. 
Sani-Wax Co. er . .§393 
1500 Plantation Dr. 


Dallas, Tex. 


See advertisement on page 388 
Savage Arms Corp. ......S34, S38 
86 Broadway 
Chicopee Falls, Mass. 


See advertisement on page 245 


Sav-A-Roller Div. ..........- S384 
Empire Oil Co. 
4800 S. California Ave. 


Chicago 32, III. 


Savogran Co. 
25 Huntington Ave. 
Boston 16, Mass. 


Sawhill Tubular Products .... 154 
Sharon, Pa. 


Schalk Chemical Co. 
3333 W. 48th PI. 
Chicago 32, IIl. 


J. H. Scharf Mfg. Co. 
6120 Binney St. 
Omaha 3, Neb. 


Schiller & Asmus ...... S435, S439 
1525 Merchandise Mart 
Chicago 54, IIl. 

Schneider Metal Mfg. Co. ....S180 

1805 S. 55th Ave. 

Cicero, Il. 


Schrade Walden Cutlery Corp., 


21, 25, 27 

Walden, N. Y. 

N. Schreiber & Sons ........S470 
Park Ave. at 125th St. 
New York 35, N. Y. 

F. E. Schumacher Co. ....... 512 
200 Mill St. 
Hartville, Ohio 

Science Products Co. ........S282 
1230 E. 68rd St. 
Chicago 37, IIl. 

ee a oe 


99 Mill St. 


Waterbury, Conn. 
See advertisement on page 263 


Scranton Aluminum Mfg. Co..S461 
419 S. Wyoming Ave. 
Scranton 9, Pa. 
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| THESE HARD-HITTING DISPLAYS 
|: KR e j @ WHEN YOU SELL PITTSBURGH! 
Imagine how these colorful, modern brush displays type and style: 100% hogs’ bristle; 100% texturized 
will look on your counters—how they'll stop customers synthetic; or hogs’ bristle-synthetic mixtures. All made 
and attract sales! They’re yours absolutely free when in oneof the world’s most modern brushmakihg plants, 
you handle Pittsburgh Brushes! You merely buy any under strictest quality control, by experienced, expert 
of these brushes that sell best in your area, and  brushmakers! Start selling Pittsburgh Brushes today! 
the displays come along as our contribution to help 
you sell! What’s more, with Pittsburgh you know you're ie a aati j 
selling the best line of brushes available today. Every MAIL COUPON FOR COMPLETE DETA 


PITTSBURGH PLATE GLASS COMPANY 
Brush Division, Dept. A-9 
3221 Frederick Ave., Baltimore 29, Md. 


There’s a Pittsburgh Brush for every home and industrial use 
Gentlemen: Please give me more information about Pittsburgh Brushes 


= a 

| | 

| | 

| | 

| | 

| and free brush displays! | 

| | 

| PN 06 bb cedi sis vascudnsseasawasssiee cal erteveetinieas | 

BRUSHES | . 
G 
| | 

a | 


BRUSHES * PAINTS * GLASS * CHEMICALS ® PLASTICS © FIBER GLASS 
PITTSBURGH PLATE GLASS COMPANY 





IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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EXTRA SALES 
EXTRA PROFITS 








i) yost©’ 

48 Concrete or P ev 
i 

"Y Surface .-- 


NEVER BEFORE IN THE “DO.-IT- 
YOURSELF’ TRADE. KWIK-WELD 
MEANS ADDITIONAL SALES, EXTRA 
PROFITS FOR YOU PLUS CUSTOMER 
ENTHUSIASM. KWIK-WELD IS THE 
NECESSARY BONDING AGFNT FOR: 


x REPAIRING 


x PELLETS 
A APPLYING 


¢ PLASTER » CONCRETE 
¢ CEMENT « TILE 


Now you can show your customers 
the easy . . . quick and correct way 
to adhere new plaster, concrete, 
cement glazed tile etc. to old. Perfect 
for patching cracks and holes, apply- 
ing a new concrete or cement topping, 
applying plaster, glazed tile ... 
and hundreds of other household and 
farm uses. 

You will want to stock this fast moving 
item in your store. Ask your whole- 
saler for KWIK-WELD or write the 
manufacturer for further information. 


Manufactured by 


CHEMICAL PRODUCTS CO., Inc. 


f famous KWIK paint and varnish 
Aberdeen, Maryland 


See it at the National Hardware Show 





Hardware Show Exhibitors 


Booth No. 
Seal Rite Caulking Co. ....... 366 
192 Green St. 
Brooklyn 2, N. Y.. 





Sensation Mower 
7577 Burlington St. 
Ralston, Neb. 


Septico Laboratories Co. ..... $308 
R. D. 2 
Beaver, Pa. 


Seth Thomas Clocks Div. .... 412 
General Time Corp. 
Thomaston, Conn. 


Sheffield Bronze Paint Corp..60, 64 
17814 Waterloo Rd. 
Cleveland 19, Ohio 


See advertisement on page 123 


Shelton Tack Co. . 
103 Canal St. 
Shelton, Conn. 


See advertisement on page 355 


Shepard Engineering Co. ...S340 
912 N. Market St. 


St. Louis 6, Mo. 


H. B. Sherman Mfg. Co. ....S3, S5 
22 Barney St. 
Battle Creek, Mich. 


See advertisement on page 333 


Shetland Co 
69 Bennett St. 
Lynn, Mass. 


See advertisement on page 365 


398, 402 


Shopmaster 
1214 §S. Third St. 
Minneapolis 15, Minn. 


See advertisement on page 23 


Shower Enclosures 
6351 N. Magnolia Ave. 
Chicago 40, Ill. 


See advertisement on page 42 


Shox Stok 
540 Main St. 
Wellington, Ohio 


ee: 556 
292 Fifth Ave. 
New York 1, N. Y. 


Silver Creek Precision Corp.. .S390 
Silver Creek, N. Y. 


Simonds Saw & Steel Co 
470 Main St. 
Fitchburg, Mass. 


Booth No. 
Simonsen Industries 
1414 §S. Michigan Ave. 


Chicago 5, IIl. 
See advertisement on page 252 


i ee rev eidsetretns 147 
5033 Elston Ave. 
Chicago 30, Ill. 


See advertisement on page 26, 27 


DN, bi cckivdswanewad $228 
John St. 
Greenwich, Conn. 


SEE, ccnvscendewees 604 
1750 California Ave. 
Long Beach 13, Calif. 


Alva FT. Bema Co. .. ce cccccs $167 
631 E. Center St. 
Milwaukee 12, Wis. 


A ge 8 ee $41 
Smith Bldg. 
Utica 2, N. Y. 


See advertisement on page 356 
Seymour Smith & Son 2F, 2G 
100 Main St. 
Oakvilie, Conn. 


Snell-Jones Tacks ........... 22 
Brockton, Mass. 


Sol-O-Lite Mfg. Co. . 
4301 W. North Ave. 
Chicago 39, Ill. 


See advertisement on page 402 


Teo. 6. meee eee da oS $265 
Courtland, Kan. 


BOUEROMANINO ccc adc cccsives $337 
745 Fifth Ave. 
New York, N. Y. 


Entertainment Tickets 


If you have an hour or so to 
relax during the National 
Hardware Show and want to 
get in a bit of entertainment 
while in Chicago here is your 
guide to where to get tickets: 

For television and _ radio 
shows, see the Show manage- 
ment at the entrance to exhibi- 
tion halls on Navy Pier. 

For theater, concert, sports 
event tickets go to the box of- 
fice for the event or to the 
theater ticket desk in your ho- 
tel. 


— 
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NEW... (MPROVEO 





ONE-COAT WALL PAINT 


Now, famed Flatlux has everything you need fox. full 
control of your low-cost decorating market. Easier than 
ever to apply and completely washable, new Flatlux 
s made from low-odor solvents... covers better with 
brush or roller... flows out perfectly. New exciting 
colors, at the same low price, make Flatlux your best 


buy in the low-cost luxury paint field. 


ational 
ant to 
inment 


FOR FULL FACTS ON THESE 
BIG MONEY MAKERS 


= SG ~ oS ~ 








THE PATTERSON 





WS 


best Fata Sows! 









Um 7 
STOTT Tm 


WONDERFUL:, WASHABLE 


a, 


ALKYD FLAT ENAMEL ~~ 


Never before interior finish created such 
enthusiasm or so conclusively proved-its sales ability. 


Easy to apply without sealer or primer, new Satone 
is quick drying ... has no painty odor... 
fectly in a single coat. What's more, Satone offers a 


covers per- 
wide selection of the richest colors . . . colors that sell 
on sight. Order Satone today! 


The Patterson-Sargent Company 
1325 East 38th Street 
Cleveland 14, Ohio 


Gentlemen: 
Without obligation, I'd like the 
of interior finishes. 


NAME — 
STORE NAME 
ADDRESS _ a 


full story on this great new pair 





SARGENT co. 





12 Proved Profit-Makers 


for Every Dealer! 
“KESTER DOZEN 


KESTER ESTER ©: KESTER KESTER 
SOLDER MOTAL MENDER RADIO SOLDER 









, SOLDER / SOLDER 


© KESTER PLASTIC ° 
ROSIN-CORE SOLDER 
Radio-TV, etc. 

1 and 5 Ib. spools 


° KESTER KESTER ° KESTER ° 
ACID-CORE SOLDER METAL MENDER RADIO SOLDER 
General Work; Acid-Core; Rosin-Core for 

1 and 5 Ib. spools 25¢ package everything electrical 














Masten 


/ KESTER 

SOLDER 

j Namen: ba 
N-FIVES! 


@ KESTER e KESTER @ o KESTER °®? 
“RESIN-FIVE"’ SOLDERING PASTE SOLDERING PASTE 
SOLDER Handy 2 oz. tin 1 Ib. economy size 

























© KESTER 

SOLDERING FLUX 
(Liquid) 

All-purpose; 

4 oz. bottles 












More active flux; 
1 and 5 Ib. spools 












fy KESTER © 
», SOLDER 











@ KESTER 
SOLDERING SALTS 
1 Ib. cans; 
**Just Add Water’’ 





o ester §6=—9 

SOLID-WIRE SOLDER 
True alloys; 

1 and 5 Ib. spools 








ESTER 
BAR SOLDER 
Convenient shape; 
1 Ib. bars 


“SOLDERING 
SIMPLIFIED” 
Free: 16-page booklet 
for your customers. 
“Tells ‘em 
how to do it.’’ 














Your Customers know KESTER... 
Makes it Easier to Sell! 
Nationally advertised ... nationally known 
. Kester Solder enjoys real customer acceptance. 
En Contidiner | in any product means greater sales; 
stock Kester and you'll really profit! 


Cash in on the Home Repair Market! 
More and more, the “man of the house” is turning to 
repair and hobbycraft work for economy and relaxation. 
He needs solder . . . and Kester’s “Soldering 
Simplified” booklet tells him how to use it. 
Get your free copies right away! 


KESTER SOLDER COMPANY KESTER 


4207 Wrightwood Avenue, Chicago 39 
Newark 5, New Jersey @ Brantford, Canada 


Sell KESTER and you sell the BEST! 


SOLDER 








Hardware Show Exhibitors 





Booth No. 
Southern Chain & Mfg. Co..202, 204 
Birmingham, Ala. 


Specialty Mfg. Co. .......... 5183 
2356 University Ave. 
St. Paul 4, Minn. 


Specialty Products .........5493 
Box 508 
Oak Park, III. 


Specialty Steel & Wire Products 
i civneehete 6sosut's $378 
230 Fifth Ave. 
New York City 


NS cts Aten einen her 376 
7308 Associate Ave. 
Cleveland 9, Ohio 


See advertisement on page 21) 


Speedway Mfg. Co. .......... 267 
1834 S. 52nd St. 
Cicero 50, Il. 


See advertisement on page 37! 


Splicedwood Corp. .......... $427 
Mellen, Wis. 

So 447 
Topeka, Ind. 


Stainless Ware Co. of America 509 
Walled Lake, Mich. 


Standard Mfg. & Sales Co. ...S209 
Lebanon, Ind. 


Standard Products .......... $415 
2130 110th St. 
Cleveland 2, Ohio 


See advertisement on page 44 


Stanley-Oliver Mfg. Co. ..... $403 
701 N. Sangamon St. 
Chicago 22, IIl. 


Stanley Electric Tools ....... 73 
Div. Stanley Works 
New Britain, Conn. 


DRI TOG 66sivcss o0sieane 73 
Div. of Stanley Works 
New Britain, Conn. 


Stanley Works ......%i sieves 73 
New Britain, Conn. 


See advertisements on pages 40, 4! 


Starbrand Corp. ......... $74, $78 
1206 N. Sherman Dr. 
Indianapolis 18, Ind. 
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Big consumer 
demand for 
fibrated aluminum 
roof coating 


boosts 


SHEF~ KOTE 
sales 


300% 
















ield Bronze Paint Corporation 
and “Paint Specialties 


Dd 19. ono 


17614 waTER 


10° ROAD * CLEVELAN 


August 10, 1954 


America 


f 
Aluminum Company ° oa 


1450 Terminal Tower Bul 
Cleveland 13, Ohio 
r. Richard A. Sweet, 


ion: M 
— ict Sales Manager 


Distr 


the success of our 
of coating), We 
been highly 


Gentlemen: 
mation regarding 
fibrated aluminum Tro 


our request for infor 
growth in sales has 


nm SHEF*KOTE (a 
4 nt to advise that the 


In reply to ¥ 
sales activit 
are indeed plea 
gatisfactory- ie 
in volume on SHEF*KOTE i approxd 

aang riod for 1953. 


ercenta 
ue over @ similar pe 


300% to date _ 
d by your + 
s you may recall, 18 the product testes ev anding som 
an aa s and found to be su neg 


boratorie Anite 
pea 
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ery much to 
lions oF more, 
gs we are 1 
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the protective 
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chase 18 usua A eengeor to ao 
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€ 
unts daily om SHEF*KOTE as more and mor 
acco 


panna ti profit possibilities. 


We are 
dealers realize the large 
Yours very truly, 


SHEFFIELD BRONZE PAINT CORP. 
m * ‘ 
mes) Silver Anniversary = 
YEA r.¥ L U Beh ‘ MW uM 





wag! ROOF COATING 
nettieled y =m : 
Ckole | 


ALUMINUM 
ROOF COATING 
LASSos Tos iad 





Dealers are finding a big new money-maker in asphalt 
aluminum roof coatings, as this letter from one paint 
manufacturer proves. His dealers have ordered three times 
as much SHEF*KOTE this year as last. And if they’re ee 
ordering, they’re selling. — 

Asphalt aluminum roof coatings protect roofs against ALC oe 2) 
leakage, insulate them and, by reflecting the sun’s rays, CE | 


reduce roof surface temperatures as much as 40°. Result: ra Lu RAIN U AA 


greater comfort and work efficiency in factories, offices, 





ALUMINUM COMPANY OF AMERICA 





schools . . . lower power and water bills for refrigeration 
plants, food lockers, milk coolers . . . lower evaporation eee: 
losses from oil or gasoline tanks. — 
; . = ; : Paint Service Burea 

Asphalt aluminum roof coating can be easily applied Aluminum Conener of America 
with an ordinary roofing brush or spray gun . . . comes 1735 Alcoa Building, Pittsburgh 19, Pa. 
ready mixed . . . requires no thinning or heating. It’s the Please send me information on asphalt aluminum 
ideal rofitabl luti : roof coatings. 

. ow able solution to your customers roofing 

problems. nme aetna 

ALCOA does not make roof coatings, but we will ican te _ 
gladly refer you to reputable manufacturers who do. eo — 
Write today. Use the coupon. nnn a oe " 
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for 
these 
Seals 





Attached to every 
Superseal Gas 
Range Connector is 
a non-removable 
aluminum disc. 
Stamped on it are 
the coveted AGA 
and UL seals. These 
universally-rec- 
ognized symbols 
mean that both the 
American Gas 
Association and 
Underwriters’ Lab- 
oratories have ex- 
haustively tested 
these connectors — 
and have found 
them to be safe and 
dependable. 


A.G. A. regulations require a non- 
removable identification on all con- 
nectors awarded their Laboratory 
Certification. This identification is 
for your protection — insist on it! 


Superseal Connectors are produced 
in any combination of female elbows 
and male or female adapters, malle- 
able iron, cadmium plated; 34-inch 
pipe thread; 12 to 60-inch lengths, 
Over 400 U. S. distributors. 





“Every Superseal Fitting is a union in itself” 


C 2 iepperdeal, 


COLUMBIA MALLEABLE 
CASTINGS CORPORATION 
Columbia, Pa. 
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Hardware Show Exhibitors 





Booth No. 
Star Expansion Bolt Co. ..... 283 
147 Cedar St. 
New York 6, N. Y. 
E. C. Stearns & Co. ......... $50 
122 Dickerson St. 
Syracuse 2, N. Y. 
Sterod Products Co. ...S267, S271 


442 Frelinghuysen Ave. 
Newark, N. J. 


Stevens Walden ............ 47, 49 
475 Shrewsbury St. 
Worcester, Mass. 


See advertisement on page 385 


Stewart Products ........... 320 
200 Varick St. 
New York 14, N. Y. 


Stewart-Warner Electric ....S469 
Div. of Stewart-Warner Corp. 
1300 N. Kostner Ave. 

Chicago 51, Ill. 


Stimuplant Laboratories ..... $264 
791 S. Lazelle St. 
Columbus 16, Ohio 


John Stortz & Son .......... 579 
210 Vine St. 
Philadelphia 6, Pa. 


Strunk Equipment Co..S9, S17, S21 
Coatesville, Pa. 


Summers Fertilizer Co. ...... $258 
Kapco Div. 
Box 20 
McKeesport, Pa. 


Sunnyside Oil Co. ........... 538 
5530 N. Wolcott Ave. 
Chicago 40, III. 


Superior Fabricators ....... $471 
350 W. Ontario St. 
Chicago, III. 


Superior Plastics ........... 519 
410 N. Oakley Blvd. 
Chicago 12, IIl. 


Superior Products Co. ....... 610 
565 W. Washington St. 
Chicago 6, III. 


Booth No. 


Superior Tool Co. .........-- 294 
5005 Euclid Ave. 
Cleveland 3, Ohio 


See advertisement on page 333 


Supreme Products ....... 342, 344 
2222 S. Calumet Ave. 
Chicago 16, Ill. 


See advertisement on page 158 


Ce, Ae. era $278, S280 
Plant Food Div. 
Union Stock Yards 
Chicago, III. 
Swing-A-Way Mfg. Co. .. .306, 308 
4100 Beck Ave. 
St. Louis 16, Mo. 


See advertisement on page 56 


eo Ee ae 122, 126 
605 S. Lapeer Rd. 
Oxford, Mich. 


See advertisement on page 379 


T 


Taylor Instrument Companies 
95 Ames St. 30, 32 
Rochester 1, N. Y. 
L. Teweles Seed Co.........S176 
222 S. Third St. 
Milwaukee 1, Wis. 


See advertisement on page 9@ 


Thermwell Products Co...... 491 
1261 Broadway 
New York, N. Y. 


Thomas Products Co......... 409 
8490 Lyndon Ave. 
Detroit 21, Mich. 

Thompson Chemicals Corp.. .S121 

3028 Locust St. 

St. Louis 3, Mo. 


Tiger Tractor Corp......... $117 
East & Mozelle Sts. 
Keyser, W. Va. 


ME, di eso aah a eek eek we 

Life Retail Sales Promotion 
Div. 

9 Rockefeller Plaza 

New York 20, N. Y. 


Time Saver Tools........... 586 
Park & Seymour 
Mundelein, III. 
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2746 SPRING 
DOOR HOLDER 


: 
3120 HOOK 
SASH LIFT 
2596 
EXTENSION 





FLUSH BOLT 
3405 
TRANSOM 
CATCH T y 
4ii1 
DRAWER PULL 





6116 





CUPBOARD TURN 


























> S—& © 


— | en ee eee ele 


cL 101 DOOR 
HANDLE SET 


—oF 





2821 
ELECTRIC 
PUSH BUTTON 










2114 
DOOR KNOCKER 


7 | 
2851 HOUSE NUMBERS 
2861 
HOUSE 
LETTERS 











5017 SCREEN 
DOOR LATCH 

















IS THE “BUY-WORD” FOR TOP QUALITY BUILDERS’ HARDWARE 


A century-old tradition of fine craftsmanship is maintained through every step in the 


manufacture of SAFE Builders’ Hardware. You can depend on SAFE—a style for every 


architectural concept... 


a material and finish for every need! 


Write for FREE Catalog illustrating SAFE'S fine quality, truly competitive line. 
Order from your jobber 


PADLOCK AND 





waht 
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HARDWARE COMPANY 


PENNSYLVANIA 
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One-Way Optical 


DOOR VIEWER 


te 
in ‘ 











FULL 170° VISIBILITY ¢ ) 
-»-it revolves! 


Sell this profit-making combination 
of beauty, utility and price. Patented 
revolving feature puts Peek-O years 
ahead—puts you dollars ahead. Free 
attractive display makes sales for you. 


CHECK THESE FEATURES 
then send for the Peek-O Profit Story 


Anyone can install 
All standard finishes 
Fits all standard doors 


Thousands in use 
Guaranteed 


Mail Coupon Now ™ 


r 
| HOME PROTECTOR MFG. CO. 

5315 W. Pico Bivd., Los Angeles 19, Calif. 
| 

| aeent sne me complete details on PEEK-O 
oor viewer 

| 

| 

| 

| 

| 


My name 





Company name — 





Address. Secardamenmutios 
( Dealer ( Wholesaler (j Agent [] Other 
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Hardware Show Exhibitors 





Booth No. 


WORDS as oss Sines ee eer 530 
465 Park Ave. 
New York, N. Y. 


See advertisement on page 305 


Tip Top Brush Co........... 394 
50 W. Houston St. 
New York 12, N. Y. 


Toledo Pipe Threading Ma- 
Sn er 363 
1445 Summit St. 
Toledo 4, Ohio 


See advertisement on page 162 


IN assis tecore Svelese oem 78 
Plainfield St. 
Springfield, Mass. 


Tourn-A-Grip Co. .......... $465 
4114 Crooks Rd. 
Birmingham, Mich. 


Trans-Atiantic Co.........6. 626 
338 Pearl St. 
New York 38, N. Y. 


Transolene Corp. .......... $422 
Barrington, II. 


See advertisement on page 261 


Triangle Conduit & Cable Co., S67 
Plastic Pipe Div. 
New Brunswick, N. J. 


Trig-O-Matic Tool Corp...... 523 
105 W. Monroe &t. 
Chicago 3, IIl. 


Trmmont Mig. Co...... <0. 570, 574 
Div. of St. Pierre Chain Co. 
50 Frank St. 
Worcester 4, Mass. 


Tri-State Plastic Molding Co. 
Henderson, Ky. 601, 605 


See advertisement on page 242 


Truecratt Tool Co........... 426 
2425 S. Michigan Ave. 
Chicago 16, III. 


pe OE ere $444 
7638 Vincennes Ave. 
Chicago 20, III. 


Tureo Mfg. Co....... $246, S250 
7812 Maplewood 
St. Louis 17, Mo. 


Booth No. 


co 237A 
Box 333 
Michigan City, Ind. 
See advertisement on page 198 


Turner Brass Works........ 536 
821 Park Ave. 


Sycamore, IIl. 
See advertisement on page 260 


eer ee S467 
Brockport, N. Y. 


Tu-Way Products Co........ 614 
325 Lafayette Bldg. 
Detroit 26, Mich. 


TE leks 6s ccescssn 199 
40-09 21st St. 
Long Island City 1, N. Y. 


fe ee 514 
1005 W. Arbor Vitae 
Inglewood 1, Calif. 


U 


U-C-Lite Mfg. Cou... 2.0000 61 
1050 W. Hubbard St. 
Chicago 22, Ill. 


Ulster Knife Co........ 21, 25, 27 
Ellenville, N. Y. 


Uliimio Bite. Corp... c.0ccc 606 
411 S. Jefferson St. 
Orange, N. J. 


Unicorn Co. of America..... 479 
215 Fourth Ave. 
New York 3, N. Y. 


Union Malleable Mfg. Co.....S438 
Ashland, Ohio 
See advertisement on pages 16, 17 


Union Steel Chest Corp..... 18, 15 
54 Church St. 
LeRoy, N. Y. 








Booths 10, 12 


Make these booths your Na- 
tional Hardware Show head- 
quarters. Come in. Use the 
telephone. Rest a while in the 
chairs. Arrange to meet your 
friends there. These are the 
HARDWARE AGE booths. 
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Big-profit L-O-F Super-Fine Rack 


racking up 


7 
Read what typical dealers say: 


“‘We’ve had a lot of interest in 
L-O:F Super-Fine,” writes Ray 
Frevert, of Wawasee Lumber Com- 
pany, Inc., Syracuse, Indiana. 
‘One customer used Super’Fine 


to wrap a long heating duct at his 
lakefront cottage, because the heat 
wasn’t carrying through. He 
wrapped the duct with Super:Fine 


, 


and has been well pleased. 








“I’ve never had an item that so 
many people looked at, and got so 
many ideas for where they could 
use it.”” Thus writes Mr. W. B. 
Florent, of Home Lumber Com- 
pany, Huntington, Indiana. ‘‘Cus- 
tomers mention all kinds of places 
where they can use Super:Fine. 
It’s one of the handiest things to 
sell that we have.”’ 


“The Super-Fine Dispenser Sell- 
ing Rack is a good thing to place 
where traffic’s heavy,” says M. 
Maynard Spann, of Pierceton 
Lumber Company, Pierceton, 
Indiana. ‘“‘We’ve sold full rolls 
for laydown insulation in attics. A 
lot of our by-the-foot sales are for 
wrapping hot-water pipes.” 














big sales 
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Profits are rolling in for thousands of dealers 
as they roll out Super-Fine from the Dispenser 
Selling Rack. Each Dispenser Selling Rack 
represents a big profit percentage—and the 
Super-Fine rolls they dispense are really un- 
rolling! The Dispenser Selling Rack holds 200 
square feet in the roll. 

Many buyers want an entire roll, or more! 
Others buy Super-Fine by the foot, for ‘‘1001” 
uses around the home. 

Get the details on this fast-selling, big-profit 
Do-It-Yourself product. 


Welcome to Libbey'‘Owens ‘Ford Booth 613, 
National Hardware Show, Chicago. 


ai. 
= 





FIBER: GLASS 


LIBBEY -OWENS-FORD GLASS COMPANY 
FIBER- GLASS DIVISION 
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! Libbey-Owens: Ford Glass Company 
H Fiber-Glass Division 
40-94 Wayne Building 
] Toledo 3, Ohio , 
| Send me details on your L-O-F Dispenser Selling Rack 
srogram. Send me, also, facts on the huge Do-It-Yourself 
| Fiber-Glass market, and name of nearest distributor. 
| Name__ eectinetandisieiammetiiadaas 
Address “ie — 
i City - Zone State 
L 


223 
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Booth No. Utica Drop Forge & Tool 


Union Steel Products Co.....5251 ee 207, 211, 215, 219 
Berrien St. 2415 Whitesboro St. 
Albion, Mich. Utica, N. Y. 


United States Electric Mfg. 
i ee V 
222 W. 14th St. 


i ee ts C 59 ga 
New York 11, N.Y. Vaco Products Co. ......... 63, 67 


317 E. Ontario St. 


Chicago 11, IIl. 
United States Forge & easel 

















, F oundry ( eee tees 5184 VER GIOET THPOES is oeisecs's0'% 594 
Pulaski, N. Y. 7800 Woodlawn Ave. 
Chicago 19, Il. 
rav- on ri United States Plywood ( Orp. See advertisement *n page 82 
55 W. 44th St. 264, 266 
co NVER TER a | New York 18, N. Y. Vaughan’s Seed Co. ......... S204 
| See advertisement on page 119 601 W. Jackson Blvd. 
Chicago 6, Ill. 
provide United States Time Corp... ..5399 
House Current 500 Fifth — Joo eg bk a re 560 
New York, N. Y. 1722 W. Arcade PI 
Anywhere Chicago 12, Ill ( 
— from battery in car, truck, boat. - the United Wheel Stamping Co. 563 
beach — picni ds — at in — 9199 @ in - ‘ ‘ ; 
—_——<_ 12129 S. Peoria St. Village Blacksmith Co. ....... $91 
Easy! No installation! Just plug Trav- Chicago 43, III. Watertown, Wis. 
Electric into cigar lighter on dash. 
Trav-Electric Operates: vo ae : =e 2 = . ; aide 
Tape Recorders Dictating Machines United Wire Goods Mfg. Co... 310 Viscoid Products Co. ....S638, S65 
Electric Shavers Small Electric Drills 1150 Broadway 2700 Wilmarco Ave 
Radios Portable Phonographs New York. N. Y. egg yee ‘ 
Soldering !rons Etc., ete., ete. ae i saltimore 23, Md. 
6 Models — 10 to 100 Watts a _ 
— a size for every need. “on esi os 4 wi hill etait) VIGOR DOO CR siiicicvwca anne 66 Co! 
“MIDGET” = “ + 3001 E. 87th St. , 
10-15 Watts et Se Cleveland 4, Ohio | 
About - small as a See advertisement on page 33 As 
pack of cigarettos Universal Metal Products Co. S7 : 
$11.95 LIST <S 
Saranac, Mich. Vollrath Co. ................S152 
"JUNIOR" See advertisement on page 312 Sheboygan, Wis. 
Model 6-110 : , See adverti t e 92 
TIS Cycle Uplana Industries ......2... 389 a oe t; 
30-40 Watts 115 Sixth St . be 
$12.95 LIST ——— * : ee ee 
“SENIOR™ | Upland, Pa. 161 Porter St. 
Model 6-1160 ‘ r . 
Size 2'/y'*x2!/_'"x4'/2"" | New Haven, Conn. 
35-40 Watt | © EMR eget Baye Pane 5 
$15.7 — Be a car 7 
"MASTER" a a V-Plex Clutch Div. .......... $323 
“as wae Rochester 14, N. Y. Hagerstown, Ind. 
Size 4'"x5"'x6"" 
$27.59 LIST TS ee $312 
“SUPER” | P ors ’ 
” Model 671160 | 2170 W. Venice Blvd. W 
own at top of ad) Los Angeles, Calif. 
SSS er oo ae | Wall, P., Mfg. Co. .........92, 94 
— $37.95 LIST U. S. Brush Mfg. Co......... 576 Box 71 
— and now, the “CHIEF” 93 Prince St. Grove City, Pa. 
New — just out—Model 6-11160—75-100 oe oe a a ag 
Watts—automatic on-off switch — $49.95 | | New York 12, N. 3 ‘ om 
LIST. ie eee , 7 | See advertisement on page 125 Warner Mfg. ae eee 532 
rite for Cata t | 
and Discounts U. S. Expansion Bolt Co., 296, 298 801 16th Ave. S.E 
Terado Company | 640 State St. Minneapolis 14, Minn. 
Designers and Mfrs. of Ele t ic Equipment York, Pa. See advertisement on page 35! _ 
1067 Raymond Ave. St. Paul 14, Minn. ‘ aa , Warp I 201 
n Canada Write: Atlas Radio Corp., Ltd. Re a > 57 PN Mars iils: 5 engad waite 201, 203 
560 King St. West, Toronto 28, Ont. , ues 
Export Sales Division” Scheal international Inc. | | 520 Noyes St. 1100 N. Cicero Ave. 
inco v 18, I. U.S.A | Ta: rv ‘bh? 
Cable po cag Ped Utica 4, N. Y. Chicago 51, Il. 
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ACME STEEL 
CORRUGATED FASTENERS 





WA, 













Do-it-yourself customers buy Acme 
Steel Corrugated Fasteners as fast 
as they fasten. 

Acme Steel Corrugated Fasteners 
are scientifically designed to join 
anything made of wood quickly, 
easily and permanently. Firm joints 
are assured because center corruga- 
tion is wider at the bottom than at 
the top. When the fastener is driven, 











mean fost saber... fast props 


this angled corrugation pulls the 
wood together to form a strong, 
long-lasting joint. 

To get your supply of these steady- 
selling profit builders contact your 
jobber, an Acme Steel representa- 
tive, or the Acme Steel Products 
Division, Dept. JJ-94 Acme Steel 
Company, 2840 Archer Avenue, 
Chicago 8, Illinois. 


Self-service display carton builds sales 


This new, attractive self-service counter display carton 

was developed to catch the customer?s eye... to make more 
profits for you. Each catton contains ten individual boxes 
of 50 or 100 fasteners. Check the chart below for sizes and 
number of fasteners per box. Order your supply TODAY. 


Number of Corrugations 








Fastener Depth 
4 
Y” 100 
%” 100 
Corrugated Fasteners “a” 100 
are also packed in bulk in quantities ih” 100 
of 500 to a carton. %” ae 
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HERE'S HOW THEY DRAW WOOD TIGHT 


5 6 
ee 
100 . 
50 or 100 100 
50 or 100 100 
50 or 100 100 
100 100 














Hardware Show Exhibitors 


CHAMPION “XC! MAIL BOX Li 





Booth No. 


Warren Dado Sawing Wash- 
RR ed esata eadewe Rios 513 ( 
Box 98 


Detroit 2, Mich. 


See advertisement on page 401 









Waterbury Rope Sales....... 21 
88 Wallabout St. 
Brooklyn, N. Y. 


Webb Products Co........... 598 
Norcross, Georgia 


Weber Bros. Metal Works 


Champion No. 9906 Mail Box is the first well-designed box large $194, $198 
enough to receive all the mail delivered to homes, including “Life” 108 N. Jefferson St. 
and “Saturday Evening Post.” Chicago 6, IIl. 


© Profitable @ Rustproof 
© Good Value @ Reasonably Priced 


Weedsport Mfg. Corp........ 329 
Weedsport, N. Y. 


: The : ai Weingartner Mfg. Co........ 526 
HIAWIUUAM I AVIVA mae 2902 Wallace St. 


GENEVA. OHIO as Chicago 16, Ill. 


Weinman Bros. ........e..- S459 
a 3260 W. Grand Ave. 
Chicago 51, Il. 























209 S. State St. 
Chicago 4, Ill. 


BUCKLES SAYS Bi ccciccwasens $430 


: Weller Electric Corp... ..222, 226 
von || CHA oon bea Are you 808 Packer St. 


ngennw<raf tly Dp 2 selling "oxtra”’ Easton, Pa. 
“TI PURITAN | | Wendell Mfg. Co............ 589 


4234 N. Lincoln Ave. 


SASH CORD Chicago 18, III. 


this way? va Wen Products ..... see 209, 213 
fe 5806 Northwest Highway 


Chicago 31, III. 


See advertisement on page 163 





we 


ay 


@ PURITAN R. D. Werner Co.....191, 193, 195 
@ SOUTHGATE The three-way identifica- 295 Fifth Ave. 
e KENDALE tion on Puritan's self-sell- New York 16, N. Y. 


ing package enables you to See advertisement on page 199 





display it end-on, verti- Wesbar Stamping Corp...... 365 
cally or horizontally. Fit West Bend, Wis. 
y\ sash cord in as a conven- 
1 ient spacer for extra profits. West Bend Aluminum Co... .S191 
J West Bend, Wis. 


PURITAN CORDAGE MILLS, One. WOSGEION .....00<+.......378, SEE 


LOUISVILLE, KENTUCKY Div. of General Time Corp. 
LaSalle, Ill. 
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Libitors 
sa Lamson Merchandisers 
th No. \ wv 
Jash- . 
“1 “Turn Shoppers 4} 
on page 401 l 
, 21 Y 
vnaors 
3 
194, $198 
tae OM 
526 
. -9 459 
.. .9430 
“specially ; 
Pa de . 
cked an Priced te 0 Stock 
erc andiser 
222, 226 
aia 
209, 213 
Ay 
m page 163 ts of E 
Tawers an c rone. St each d wer 
193, 195 — some as Partirionst4, Packages pe atl? 
er: Save yo ‘ . ~ Keepin into 
Sizes Oe ees ‘ inventory. aa sell more C & the Sizes 
Ou make oie PFiCes are iden;; andy these things ned ~4Mson Fa @P Screws and simp); 
nm page 199 Over—and - andsome entified On dray each stock ty sides makin Stener Chest oo 
e Cabinet is your ven on to a fronts rn-oy, & you an extra ~ do all 
22. 865 $ at nO extra cos, “UTM ofit on 
- S191 See these Merchandisers — Booth 45 
NATIONAL HARDWARE SHOW—CHICAGO, OCT. 11-15 
378, 382 The LAMSON & SESSIONS Co. 
orp. 1971 West 85th St. ¢ Cleveland 2. Ohio 
PLANTS AT CLEVELAND AND KENT, OHIO @ BIRMINGHAM @ CHICAGO 
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Hardware Show Exhibitors 





Booth No. 


Western Saw Mfgs. ........ -5496 
1842 W. Washington Blvd. 
Los Angeles 7, Calif. 





Western Tool & Stamping Co. 
2725 Second Ave. S169 
Des Moines 13, Iowa 


Desmond-Simplex 
utility vises have 


all these features Westfall China Co. ......... 242 


4624 Sheridan Rd. 
Chicago, III. 









There's only one vise line a . sal 
eteler Clamp Co. ......55. 9 


43-15 11th St. 
Long Island City 1, N. Y. 


that gives you these top-quality 
selling features in every vise 
in the line: 

White Metal Rolling & Stamp- 


| ee 182, 186 


stee| channel slide 


enclosed screw 


80 Moultrie St. 
Brooklyn 22, N. Y. 


See advertisement on page 353 


shoulder-fit jaw inserts 
cut-off tool 
pipe jaws 
Whiting-Adams Co....... 490, 494 
690 Harrison Ave. 
Boston 18, Mass. 


See advertisement on page 311 


one-piece no-pinch handle 


Jow widths: <a 3)”, 4”, i 


for various needs of shop, farm, 
Whiz-Mow Mfg. Co. ........S223 


Hamilton, II. 


gorage, school, or home. 

On top of all this, 

Desmond gives 

tt Wil-Du Products Co......... $170 
587 N. Braddock Ave. 


Pittsburgh 21, Pa. 


you replaceable 
hardened steel 


pipe jaw inserts 

Wilshire Mfg. Co......... 425, 429 
4865 San Fernando Rd. W. 
Los Angeles 39, Calif. 


in the two large sizes. 





LEADING HARDWARE DEALERS PROMOTE EXTRA VALUES IN 


Desmond-Simplex 


THE DESMOND-STEPHAN MFG. cO., URBANA, OHIO 


Wilton Tool Mfg. Co......... 180 
925 Wrightwood Ave. 
Chicago 14, II]. 


Winfield Brooks Co........... 284 
Woburn, Mass. 
Use handy coupon to obtain facts Wisconsin Motor Corp..S8317, $521 
on the new Desmond-Simplex Milwaukee 46, Wis 
Vise Display Deal. 
Wiss, J.. & Sons Co........ 17, 19 
11 Littleton Ave. 
Newark 7, N. J. 


THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO 


Wolfcrest Products ........ 443 
Johnson & Wozniak Rds. 
Michigan City, Ind. 





Nome_ ; ae 





Firm ; a = ; 
Wolfe Products Co..........8421 


1225 N. 8th St. 
Sheboygan, Wis. 


Address ee a ee eee gait 








Please send me full details on the new Vise Display Deal. ! 
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Booth No. 

8496 As advertised in POST] 
slvd. 

g Co 


> Giving 
- Ome workshop fans 
. a steer your way 


amp- 
- 182, 186 Ads like the one at the right are continually steer- 
ing readers of the SATURDAY EVENING POST to your 
store. 
on page 353 ° 
These ads are directed to home workshop fans — 
490. 494 your customers. By pointing out that your power 
tools have Jacobs Chucks, you put these ads to work 
for you. 
Sh ante a Your customers know that Jacobs Chucks are a 
sign of quality manufacture. The Jacobs Manu- 
.§223 facturing Company, West Hartford 10, Connecticut. 
....8170 IF IT’S A 


JACOBS 


i 


425, 429 








a _— 
W. - IT HOLDS...Business for You 
a 
ee 
ee 
. - 1000 TO 1 GRIPPING LEVERAGE 
180 RATIO is yours when you use the Jacobs 
Rubber-Flex Hex-Key Chuck on your 
home shop electric drills. This fine chuck 
has been especially designed to provide 
ease of operation and great gripping 
a power. Twist drills and accessories will 
284 not slip when held in this Hex-Key Chuch | 
| 


with its one piece Rubber-Flex Collet 


A SIMPLE TURN OF THE WRIST provides 





This is the famous 


a the gripping power in the Jacobs Rubber | 

17, $321 Jacobs Hex-Key Drill Flex Hex-Key Chuck. A quarter turn of | 
Chuck with the 1000 the Hex-Key on the cam-actuated locking | 

device develops the thrust resulting in a | 


to 1 gripping leverage 


satio Designed to pro powerful grip on the drill shank. Like all 


Jacobs Chucks, this chuck’s performance 


17,, 13 : : 
vide ease of operation gives you great accuracy and long lite 
and great gripping thanks to typical Jacobs precision manu 
power facturing and engineering. You'll tind 

Jacobs Chucks on top quality home shop 

power tools. The Jacobs Manufacturing 

443 Company, West Hartford 10, Connecticut 
IF IT’S A 
iT HOLDS 
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Woos Eien apenas | ae ; : ' 
: Booth No. pesegege a Brush ves : Wrightway Engineering Co... 456 
Woodhill Chemical Co....... 564 604 Madison Ave. 239 (); 
‘ 4332 Oakenwald Ave. 
1391 E. 38rd St. Wooster, Ohio : 
; Chicago 15, Tl. ss 

Cleveland 14, Ohio See advertisement on page 122 The. 
by Kenc 
Wood Shovel & Tool Co.. .S83, S87 Wright Tool & Forge Co..... 62 Y-Z book thé 
Roosevelt & Clark Ave. 42 State St. features 
Piqua, Ohio 3arberton, Ohio the do-it 
Yale & Towne Mfg. Co....... 43 to sell 1 
200 Henry St. guide fe 
Stamford, Conn. woodwo! 
and hov 
“| Yale & Towne Mfg. Co....... 146 them. |] 
405 Lexington Ave. man hov 
New York, N. Y. can be 1 
plans, b 
Yardley Plastics Co. ........S273 oon ob; 
142 Parsons Ave. tains in 
Columbus 15, Ohio kinds o 
See advertisement on page 107 smooth, 
how to 
Tedder Mite, Co. ...25 cscs ccs $425 guide lis 
1823 E. 17th St. the hom 
Little Rock, Ark. in order 
See advertisement on page 319 addition 
ury too 
Pc Oe ee te 343 suggeste 
107 Penn Ave. tools, g 
Pittsburgh 10, Pa. fastener 
for furn 
| Zenith Metal Products Co... .S411 finishes 
Primos, Pa. grained 
drawing 
tools, t 
J PUSH-LESS types ot 
" By Sim 
ile HANGERS HARDWARE HUMOR Ave., N 
Opens like a book of matches $2.95, d 





In the Handsome, New PICTURE WINDOW cent. P 
PACKET 





























BETTER DISPLAY « EASIER HANDLING + QUICKER IDENTIFICATION Fs 
The 4 different sizes of famous Moore Push-Less Picture Hangers now are pack- hood wwe 
aged in the handy, handsome Picture Window Packet. Hangers and nails are = ss 
contained in separate compartments between two, heat-sealed Cellophane sider fo 
strips. Each hanger-nail unit may be detached separately. Packing is still 6—#24's; goods d 
5—#25's; 3—427's; 2—428's. tions lis 
mestic a 
nition a 
NEW! NEW! and sig 

MOORE 720-B COUNTER DISPLAY nant 

snootin 
All metal. 10%” high on 9” diameter base. other ts 

Capacity—-72 packets. Revolves. Supersedes leading 
Moore Display 720-A. are incl 

book is 
YOUR JOBBER HAS THESE NEW MOORE ITEMS. ORDER NOW! consume 
display | 

MOORE PUSH-PIN CO. a 
: a Fifth A 
Since iE ZOTe) $2, with 

113-25 Berkley St. Philadelphia 44, Pa. Okay, Johnson, you can have the § oaste 


day off. You really do have a fever!” 
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“The Pleasures of Woodworking” 
by Kendall T. Bassett. Here is a 
book that the hardware dealer who 
features hand and power tools for 
the do-it-yourself market will want 
to sell to his customers. It is a 
guide for the home carpenter and 
woodworker on what tools to buy, 
and how to use and to care for 
them. It tells the amateur crafts- 
man how to make things and what 
can be made. It does not contain 
plans, but it does tell how to de- 
sign objects. The book also con- 
tains information on the various 
kinds of wood, how to measure, 
smooth, join and finish wood, and 
how to do upholstery work. A 
guide lists the basic hand tools for 
the home workshop, essential tools 
in order of their importance, later 
additions, special-purpose and lux- 
ury tools. Other guides are a 
suggested priority list of power 
tools, glue chart, types of metal 
fasteners, standard measurements 
for furniture, abrasive papers, and 
finishes for open grained and close- 
grained woods. The book has 113 
drawings to illustrate kinds of 
tools, their uses, and different 
types of construction. Published 
3y Simon & Schuster, 630 Fifth 
Ave., New York 20, N. Y. Price 
$2.95, discount for resale 40 per 
cent. Pages, 190. 





“Shooter’s Bible.” This book, the 
46th annual publication, is an item 
hardware dealers may want to con- 
sider for resale in their sporting 
goods department. There are sec- 
tions listing parts for current do- 
mestic and foreign firearms, ammu- 
nition and ballistic tables, scopes 
and sights, and a book section con- 
taining many titles on hunting, 
shooting, archery, spear fishing and 
other sports. Illustrated articles by 
leading outdoor and arms writers 
are included in this edition. The 
book is being merchandised with 
consumer advertising, and window 
display and counter promotion ma- 
terials. Stoeger Arms Corp., 507 
Fifth Ave., New York, N. Y. Price, 
$2, with discounts on quantities for 
resale. 
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“Embezzlement Controls for Bus- 
iness Enterprises” by Lester A. 
Pratt. Here is a booklet for re- 
tailers and wholesalers on prac- 
tical methods of combating losses 
through embezzlements, written by 
a certified public accountant who is 














‘eect ane HET - ABOUT 


“twist-of-the-wrist”’ 
NO BRACKETS 


exclusive 





Three Sell-On-Sight Models 
For Every Home and Budget 
PBI2-12” PB16-16” PB20-20” 


Neutral Green Finish 
@ Dependable 3-Speed Motor 
@ Strong, Finger-Safe Grills 
@ Rubber-Silenced Construction 


a nationally known authority on 
employee fraud prevention. The 
chapters are on a fraud exposure 
program, how to control embezzle- 
ments of cash receipts, 
bursements, merchandise, 
program for small business, and a 
chapter on fidelity bond protection. 
This 29-page booklet can be ob- 
tained, without charge, from the 
Public Service Division, Fidelity & 
Deposit Co., Baltimore 3, Md. 


cash dis- 
a control 


installation 


NO TOOLS 





HOW" TWIST-OF-THE-WRIST” INSTALLATION WORKS 


Patented Atlas extender panel locks into any 
window at the mere turn of a crank. No tools, 
screws, hooks or gadgets to mar woodwork. Sepa 
rate fan unit lifts out of panel for'use anywhere. 


@ Reversible for Intake or Exhaust 
@ Easily Portable Circulator Fan 
@ Smart, Clean Styling... 





See us at Booth S-449 


Contact Your Jobber Or Write Us For Complete Information and Prices 


ATLAS 


1954 


TOOL AND 
5147 Natural Bridge Bivd., St. Lovis 15, Mo. 


MANUFACTURING CO. 
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Take it from 
Bill Stern 


THE HUFFY 






















“Why am I excited about the Huffy Plan for 55? Biggest ' 
reason is the special recording I made—a record that proves 
Huffy’s quietness and all-round mowing efficiency. This rec- ———s\, 


ord will be offered to every family thinking of buying a 
mower in a tremendous advertising campaign that will cover 
the country! It’s a new and exciting idea in power mower 
promotion—and it’s all designed to send pre-sold customers 
to your store asking for Huffy by name!” 


“TALK ABOUT NATIONAL ADVERTISING!” 


Double-page and full-page color ads—all promoting the Huffy Full line— 
all offering the Stern recording—will appear in 





t | 
sy vw “| THE SATURDAY EVENING POST HUFF 
e eN?’ More than 80,000,000 readership PARADE \ If you’re a Key Dealer buy- Mew on 
—plus Yell P h book ing 5 or more units your a a 
listings in most markets—and a | SUNSET J name will be listed free! Tip Co 
J full tie-in with IRHA Hardware FARM JOURNAL engines, 

) Week! BIG? It's immense—and TOWN JOURNAL ~e oe ie engi 

every inquiry is referred to Key AMERICAN HOME _ ee Rs -_ [= 
Doenere at once! i ; Model s 
POPULAR GARDENING “7 AL 20”, 4-c 

ape FLOWER GROWER yi i 
ie a 





FY owner’ 
ort ° 





46 wv 
ARE 









Oy, FUTURES 
© DISCOUNT 





98.7% of all Huffy Electric Rotary owners and 




































s s . *a599 96.3% of all Huffy Gas Rotary owners say, “I’m Ha r 
Think what this means in profit! completely satisfied.”* They’re selling their neigh- 
bors with comments like these: a 
You get a 5% FUTURES DIS- My n 
COUNT if you become a Key a oe m i — roves 
Bester tetese Senuncy 3. Your It’s the best mower on the market. P 
order, including demonstrator, will “Pushes as easy as a baby buggy. It’s so easy to handle.” “Hear 
i p “ l > 
be factory-shipped from Dayton, “It has improved my lawn at least 50% in 2 or 3 ee : 
freight prepaid at our expense, months.” : ance 
q awn | 







direct to you! This is extra profit— 












extra cash in your register—and “Wouldn't take $500.00 for it if I couldn't get another.” Don’t | 
makes HUFFY the most attractive “Unbelievable the way it goes over rough ground... 
line —quality-wise and profit-wise it is the best buy of all.” GET Tk 
—on the market today! ; 

’ HUFFY | 







*(Survey of owners, 1953) 





KEY DEALER PLAN 
ie a Honey!” 


“AND A FULL LINE OF ROTARIES & REELS PLUS 
r THE WORLD’S MOST BEAUTIFUL LAWN SWEEPER!” 

























c- = Now the Huffy line meets every need and preference. a — 
a 
- HUFFY ELECTRIC ROTARIES HUFFY GAS ROTARIES 
er All the famous features—in- Six gas rotaries—18 and 21-inch 
i cluding Cord Control® and cut—2-cycle and 4-cycle engines of —— 
rs two-way mowing that END famous make — special Silencer 
CORD PROBLEMS— in three models—all with two-way mowing 





models retailing at $49.95, —and thrifty-priced from $74.95 
$54.95 and $64.95. to $114.95. 




















Model shown is No. 180, Model shown is No. 4210, 
18” electric retailing at 21”, four-cycle, retails at 


_only $5495 only $9995 





HUFFY REEL MOWERS HUFFY LAWN SWEEPER 


New and loaded with fine fea- i \ At last, a beautiful, high- 
tures including Silencer, Finger- } 7 styled sweeper with tremen- 
Tip Controls, Briggs & Stratton dous eye-appeal, and every 
engines, smart styling. Two fine performance feature, in- 
models priced at $112.95 and cluding a brush height adjust- 
$134.95. ment you control with the 
flick of a lever. 

Model shown is No.4775 
20”, 4-cycle, priced at 


$13495 


This will be the Lawn Sweeper 
Buy of ‘55—A 28” beauty 


retailing at only 
$3995 








All prices slightly higher Denver and West. 






BILL STERN 
c/o The Huffman Manufacturing Company 
Dayton 1, Ohio 





FREE (o, 




































and a | 
I’m Hardwa re Dealers : Sure, Bill, send me your Huffy record. 
‘igh- 
. My machine is [[] 45 rpm. [] 78 rpm. 
“My new ‘Bill Stern Selling Huffy’ record that 
proves Huffy quietness—punches Huffy features!”’ oh eee . 
lle.’ “Hear this two-sided record—and hear the amazing Huffy Store ies daisontiaaaese 7 . ptininnianinaaiaiid 
sales story that more than 80 million people will get a 
ow 3 chance to hear next Spring. It’s the brightest idea yet in Street___ 
lawn mower selling. Not a toy—but a real recording. 
er. Don’t take my word for it—send for it!” ea ae ee ee a ee ee 










State 


GET THE FULL STORY—SEE THE FULL LINE at 
HUFFY BOOTH S-148, NATIONAL HARDWARE SHOW 






My Wholesaler is _ 





The 
MASTERS 


LINE 


Completely Vew 


for 55 





@ NEW MODELS 
@ NEW DESIGNS 


@ NEW CONSTRUCTION 


@ NEW COLORS 


@ NEW SALES AND 
PROMOTIONAL 
PLANS 


i us at the haw! 


BOOTH S-181 


MASTERS PLANTER (CO. 


MASTERS BUILDING 


BENTON HARBOR, 
MICHIGAN 
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THIS AMAZING 
ICE & SNOW MELTER 
will clear 


MORE PROFITS 
tr YOU 


this winter! 











Faster Melting Means Faster Sales! 

@ 48.9% greater melting power than other 
types of ice and snow melters at 30° F. 

@ Dissolves 46 times its own weight 
in ice or snow. 

@ Multi-size Melting Crystals penetrate 
faster, deeper. Thorough melting helps 
prevent dangerous refreeze. 

















Be Prepared . . . For Quick Profits! 


Last year, STERLING HALITE made sales history 
from Connecticut to Maine. Dealers sold out and 
called for more, storm after storm! 

This year it’s your turn to cash in on this suc- 
cess formula—a superior product, a famous 
maker, backed by a heavy schedule of radio 
weathercasts over your own local stations. 
Order Now! Delay means uncertain delivery and 
missed sales. Send for display material NOW! 
Get set. Be ready for that FIRST big storm! 





Write International salt Company, Inc. 
Dept. H, Scranton 2, Pa. 
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Tris is it! This is the Show of Shows for hardware buyers .. . 
Ba the hardware industry's great merchandising event. The National 
fe Hardware Show presents, in five short days, everything you 
me need to capture your share of the multi-billion dollar hard- 
Be ware market . . . new equipment, new ideas, new mer- 
m. chandising plans, new franchises, an opportunity to 

S meet and talk with the principals of 1200 leading 
manufacturers of more than 10,000 lines of hard- 
ware and allied products. This is the one all- 
inclusive show .. . the complete picture of 

the hardware industry. It comes at a time 
when prices are established, merchandis- 

ing plans completed, literature printed, 
production and delivery data con- 

firmed. Yes... this is the high 
spot of your hardware year. 

Don't miss it! Send for ad- 
mission credentials today! 


Highlight 
Of You 
Hardwati 

Yedi 


Bo 
4 











e * b. 
navy pier, chicagi 
r c 
october 11-15, 1954 
— Buyers, plan now to attend. Fill out and ma eo | mission | 
é badge, which will admit you without further registratio be mailed to you. | 
story 
utand |) eee eee 7 


| Save time by registering NOW. Fill in ond mail this registration coupon 1 
| ond your admission badge will be mailed to you. Please check below if I 
| you wish us to moke hotel reservotions for you. (Please Print). 







= “2 NATIONAL 


| E TITLE 
iS. 


d - rae. % i FIRM 
Sami: °»-) HARDWARE iz. 
m! oS ayy CITY STATE 
. G SHOW | TYPE OF BUSINESS 
ab 


Please check below the classification of your business 


(C Wholesoler OD Retoiler CO Dept. & Chain Store Buyer 
331 MADISON AVE., NEW YORK 17, C0 Importer-Exporter [J] Mfgrs’ Agent (0 Monvfocturer () Other 


MURRAY HILL 2-4802 (O Pleose send us your hotel reservotion blank. 


| Minors under 18 yrs. of age will not be admitted under any circumstances 4 
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LASK®O LINE 


Match any item in the Lasko line against any other brand! With 
Lasko, you get everything but the high price tag! All the luxury 
high-style details and features of the most deluxe models! Lasko 


products cost you less .. . leave a longer profit! 
STOCK AND SELL THE LASKO LINE... SURE MONEY-MAKERS! 


SERRE PL TPO ES SP SE AS DT og 
Exciting additions to the Lasko line of 


*" quality fans! See them at the Chicago Show! 


pore 


BREEZEMAKER 
DELUXE 


Electrically Reversible 
Home Cooler 


WINDOW FAN 


with VENTURI design 


Changes Air Every 
30 Seconds! 


MODEL NO. 87 WITH 


@ Forward Speeds, 3 Reverse Speeds 


























<0» =o. rr _ 
Ph yp? LP 
\ WINDOLATOR \ BREEZEMAKER TRIPL-AIRE 
es Home Cooler 


peste, wt — - me — oe sway _ 
} _ Cooler mt : be a. we «6 VENTURI with 
a ae, Design VENTURI 


with , 5 Model No. 77 Design 
VENTURI Design - » with Model No. 52 


General Electric 
Model No. 74R Motor 




















ing add 
line of f 
at the 








First in Quality... in Any Price Range! 
S| ay Instant Automatic 
Pop-Up 
TOASTER 


with Color Control! 


Every deluxe feature is here 













MAKERS! 








... at almost half the price 
your customers expect fo pay. 


¢ THERMOSTATIC COLOR CONTROL! « NO PRE-HEATING! 

* AUTOMATIC POP-UP! » BROWNS EVENLY! »« SNAP-OUT 

Silo eresueteed CRUMB TRAY! « TRIPLE CHROME-PLATED FINISH! » COOL 
for one year! THERMOPLASTIC HANDLES! * STREAMLINED DESIGN! 


Protective plastic 
cover available! 


wm. K GI.) aCe SEE US AT THE 
West Chester, Pa. ™ CHICAGO SHOW! 
. BOOTH NO. S-507 , 


“/1\ 


All Lasko products are U.L. approved 











“YOU CAN’T BUY BETTER — SO WHY PAY MORE?” 






psKo 


L 
— FRIER-COOKER : 





























PORTABLE FAN-FORCED 

Don't miss seeing the excit- a> HEATER 
: - — General ty 

ing additions to the Lasko Si — 

—— Deluxe 

line of fans! Premier viewing hang ial 

at the Chicago Show! No. 21 























You'l find the (m a 








famous LUX line ft yy |v 
time-reminder products - |: 
n BOOT bal F 
National ' 








We'll be looking for you! 


*October 11th—15th J 





PORCELAINWARE 
Booths 109-113 





National Hardware Show 
Chicago, October 11 to 15 , 





THE LUX CLOCK MANUFACTURING COMPANY Get in on 


WATERBURY, CONNECTICUT See re) 
your Osi 





—_ 
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paign 






Biades! cam 


to help you sall more 


(‘ontinuous national 
advertising! 


Helps sell OSTER Products 
and their exclusive features 
in homes throughout Amer- 
ica. Dominant OSTER ads 
in preferred magazines reach 
your prospects and cus- 
tomers consistently . 

wherever they are. 








nw 


the original liquefier-biender 


Handiest appliance a wom- 
an can own! Does hun- 
dreds of food-processing 
chores. Blends sauces, 
gravies—chops nuts and 
vegetables for salads— 
purees for soups, baby 
foods—blends tasty budg- 
et-saving sandwich spreads 


Oster Electric 
Food Mixer 


—world’s only portable 
with exclusive Knee- 
Action self-adjusting 
beaters. Stainless steel 
beaters adjust to fit 





Oster Double-Action 
Knife Sharpener 
Hollow-grinds both sides 





from left-overs. Exclusive 
Flex-O- Matic Seal; fits all 
, standard canning jars for 
sealing, storing in same jar. 





curves of all bowls—makes all 
mixing easier. 3-speeds, wall 
bracket, longer cord, complete 
with recipes. 





of blade at once, safely, in 
seconds. Does a_profes- 
sional factory-sharp job 
on almost any type knife. 





Es Raycine Home Hair-Cutting 
Sets—Everything needed for 
the whole family. 


Oster Massagett —light- 
weight for home massaging. 


@ 


Get in on this all-out campaign! 


See your Osier Distributor today... 


Oster Airjet Hair Dryer _—_ 
for faster, safer drying. ) 





or write Dept. 129 
MANUFACTURING CO., MILWAUKEE, WISCONSIN 


In Canada: W. D. Elmslie Ltd., Montreal 


HARDWARE AGE, SEPTEMBER 16, 1954 239 








44 _ 





ae 





5 Mi 


Get set! Stock up! on Glamorene- | / 


: O oa number 5166 








i ae od SOR ero SRO wee A kg AN La. Me IE RTI “i a 
. 


* 
= 


ee. ag 


FREE GOODS! ( saleienr enum 


i 
BiG 48% P ROFIT: 1¢20 VAWE 


Be ade 3 
* at 3s 


Be 





WOOL RUG CLEANER 4-Gal. Available to Dealers sg 

BUY 5 GET 1 FREE! List $13.74, %4-doz. ] a ¥ 

Retail Value (without free goods). . . $44.34 @ Specially designed to boost your % rs 

1 a 

COTTON RUG CLEANER %4-Gal. Gamerene oxtes! “ 

BUY 5 GET 1 FREE! List $14.94, 4-doz. © Takes up little floor space! # 

hae * a re: @ Ask your Distributor for it! *% 

“ae Lape ¢ 

ai FOAM UPHOLSTERY CLEANER 1 pt. [_ a At ta P 

ica BUY 11 GET 1 FREE! List $15.48, 1 doz. apace 3 

et. TOTAL RETAIL VALUE (Weight 111 Ibs.) . $51.66 i : 

~ APPLICATORS —Long-handled, Plastic Bristles | FREE! PROMOTIONAL + 
Seed BUY 5 GET 1 FREE! List $7.50, 4-doz KIT 







@ Builds repeat business! 


> YOURIYOUR sq peog! sso=e= 
COST | 48% 24 | oo. 
i 3 
i 





$9660 | PROFIT Glamorene 


yo cisamer 
il! 








Make Your Store Local Headquarters 
for all GLAMORENE PRODUCTS! 
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Our histor ‘y! 


Saturday Evening Post + Ameri 
| Homes A Gardens . Better Livi 


' Everywoman’ 





in America’s 17 | Rata a 
bigges}+ Magazines! Family + Woman's Day 






. ] 5 
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Off the Bowd, | 
7 ad into the Yow! 
BRAND NEW | 
Rigid Plastic Housewares 
from TRI-STATE... 
the Leader 

































Twin Bread Box 


Worthy successor to the 







Tri-State-Ware one loaf 
Bread Box . . . the fast- 
est-selling bread box in America! Holds 2 large loaves in 

















minimum shelf space. Keeps bread fresh for a full week. | 
Clear with red or yellow handles. No. C-205. 


NEw) 


Plastic Pantry 


The most practical storage 








unit ever devised in rigid 
plastic. Crystal-clear, snug lid boxes slide in and out of | 


red or yellow plastic shelves. Units tier for compact stor- 
age and easy access. No. CW-5-186. | 


Also NEW! ° Celery Box 


¢ Pie Box 
¢ Sandwich Box 


Trudy Star says: 


“Look into TRI-STATE...’’ 


World’s Greatest Assortment Transparent Rigid Plasti 





Yeor ‘round, day-and-night utility 


|day gift business give extra im- 
|last three months of the year. 
| kits, banjo and kitchen styles to 


demand. 























Let's look 
8 bnonoreemne at the difference 
S etween 


— 


BARGAIN an VALUE 











Pennies are important. Its price may appeal 
to you first when considering Gilbert spring 
alarm clocks. 


But extra features are what bring Gilbert's 
faster turnover, better profit, and add "value" 
at the retail level. Canny clock buyers look for: 


@ A rugged, guaranteed movement to run full 
40 hours with one winding. 


@ Smart, functionally-designed, well finished 
cases in metal or plastic. 


@ The convenience of a /uminous alarm shut- 
off switch atop the case. 


@ Full sized, highly styled dial easily read from 
a distance, framed by polished brass sash. 


@ And, of course, an attractive price. 


Gilbert offers these and other features 


means a year ‘round market. But 
longer nights, school needs, holi- 


petus to that market through the 
Gilbert offers electric clock hobby 


help you profit by this seasonal 








Ask your wholesaler 
or write our nearest office 
















BOOTHS 601-605, Hardware Show 


TRI-STATE PLASTIC MOLDING CO., Inc. | 


HENDERSON 9, KENTUCKY 





New York © Chicago ¢ Detroit * St.Louis ¢ Cincinnati 


Dallas * Denver * Seattle * NewOrleans « Atlanta » North Miami 
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Clach makers to the nation since 1807 


THE WM. L. GILBERT CLOCK CORP. 
WINSTED, CONNECTICUT 










141 W. Jackson Blvd. 
Chicago 


551 Fifth Ave. 
New York 
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CHICAGO 
OCTOBER 11 to 15 


}-- AN OUTSTANDING LINE 
FOR HARDWARE STORES 


See it at 


BOOTHS 
55/555 


@ ROYAL DECORATIVE CHRISTMAS LIGHTING 
@ ROYAL ELECTRIC WIRE and CORD SETS 

@ ROYAL PLUG and CARTRIDGE FUSES 

@ ROYAL WIRING DEVICES and TROUBLE LITES 








ROYAL ELECTRIC COMPANY, INC. 
NAY PAWTUCKET * RHODE ISLAND 
MANVILLE * RHODE ISLAND 
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AA: FOR 60 YEARS 
ee aie will 


A great sales asset for Eagle dealers is the 60- 
year Eagle record of dependability, as well as 
Eagle’s ability to pioneer new oiler and gaso- 
line can developments to continually give its 
dealers fresh selling ammunition. Good ex- 
amples are these three Eagle items in great 
demand: 


For filling fuel tanks of 
power-driven implements 
The NEW EAGLE 
21/2-A All-purpose 
Utility Gasoline mY, 
Filler Can Se 


AN EAGLE 60TH ANNIVERSARY CAN 


This newest Eagle gasoline can meets all requirements for 
use with tractors, lawn mowers, and other power-driven 
form and garden impl ts, | ive, practical, 24 
gallon capacity, Made from 26-gauge prime galvan- 
ized sheets .. . has seamless dome-shaped body with 
strong double-seamed leakproof bottom .. . 71/2"'-long 
flexible spout equipped with brass strainer. Positive-acting 
vent assures easy gasoline flow. Large spout, 1¥2."-diam- 











DON'T i. 


|-Sec 


PLACE THAT 













Law 
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The EAGLE 
+33 All-Purpose 
Pump Oiler 


To keep things running 
smoothly in the shop, 
home, or on the farm, the 
#33 Eagle All-Purpose 
Oiler is unsurpassed. 
Modern, well-designed, 
with broad base to pre- 
vent tilting. Delivers one 
drop or full stream. 
Handy for oiling moving 
parts of farm tractors, 
lawn mowers, and many 
other implements. 6- 
ounce capacity. 


eter for rapid pouring, 


“Duo-Pour” spout for filling 





For oiling all power equipment 


The EAGLE 
Rainbow Hydraulic 
Pump Oiler 


Positive-acting and de- 
pendable. Delivers a 
drop or full stream un- 
der thumb lever control. 
No pump leathers. No 
soldered connections. 
Guaranteed against leak- 
age. Comes with either 
straight, angle or flexible 
spouts — all interchange- 
able. %4-pint capacity. 
Ideal for handling the 
oiling needs of farm, 
shop and home equip- 
ment of any size. 


Designed to Make the Passer-BUY 
STOCK EAGLE CANS AND OILERS NOW 
Order from your supplier or write us for information 
Eagle products are also available in Canada 


MANUFACTURING CO. 
Wellsburg, W. Va. 


60 YEARS OF SERVING THE TRADE 


You Check the Facts on 


CARLON PLASTIC PIPE 








on 


MANUFACTURING PLANTS IN OHIO, COLORADO, N. CAROLINA, 


Other plastic pipe may look like CARLON . . 

but only CARLON is unconditionally guaran- 
teed. Both quality and performance are 
backed by the company which pioneered in 
plastic pipe . . . and leads in every way 


CARLON is performance proven. Thousands 
of installations throughout the nation prove 
that CARLON is dependable and long-lasting, 
even in the most severe conditions. 


CARLON sets the standard for the industry. 
By careful selection of raw materials, proper 
compounding, and advanced production tech- 
niques, CARLON produces pipe that meets 
every test. 


More CARLON is sold than any other plastic 


pipe. It is nationally recognized ... the 
stripe which marks CARLON plastic pipe is 
the sign of quality for you — and for 


your customers. 


Buy the Pipe with the Stripe! 


Write today for literature Cc 


CARLON PRODUCTS CORPORATION 
Proneers in Plastic Pipe 


10300 MEECH AVENUE e¢ CLEVELAND 5, OHIO 








OREGON, TEXAS AND ONTARIO 
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LAND 5, OHIO 
N. CAROLINA, 


R16 RAVAGE ARMS CORPORATION Lawn Mower DIVISION, CHICOPEE FALLS, MASS. 





ew! GAVABE Sweepalawn 


|-Season Labor Saver — All-Season Money Maker 


Lawn sweepers are following the same phenomenal success 





of lawn mowers. And the Savage Sweepalawn is follow- 





ing the same success of the Savage lawn mowers. 
Everywhere, men who have known and appreciated 


Savage products since they were old enough to 


tote a .22, count on Savage today when it comes 






to lawn care. With good reason too! See the 
Savage Sweepalawn features below. They 


add up to easy sales... happy customers! 





Features of famous Savage craftsmanship! 








* INCLINED FRONT HOPPER PAN—Keeps load from spilling. * FINISH — 3-color, baked enamel over bonderized sur 
: : face. Cadmium-plated hardware 
* TWO SIZES — Full 24” or 30” sweep with 62 or 8% 


bushel capacity. * HOPPER—Mildew-resistant duck sides. Weather-proofed 


' 
& FIRE-RESISTANT BRUSHES — 3 5/16” bassine bristles. metal base. 


* ADJUSTMENTS—Independent brush adjustments and four 


—H d-steel sid lates... ; ; : 3 ; 
re a brush-shield adjustments. Sweeping heights 0” to 2'’’. 


3 shouldered tie rods for rigidity. 


* SMALL SPACE PARKING — Hopper folds easily for ““hang- * BRUSH BEARINGS—Two, radial type, permanently lubri 
up” storage. cated. 





SPEEDY SPRAYER 890 


Diaphragms eliminate oily pis 
tons. Ye h.p. motor delivers 2 cu, 
ft. of clean, oil-free air at 30-40 
Ibs. pressure. Never needs oiling. 
With gun, less motor, retail $36.50 


PAINT 
TANK 778 

SPEEDY SPRAYER 444 Holds 3 gallons. 
No job too big! 4 cu. ft. of Carried or hung 
clean, oil-free air at 40 Ibs. on ladder. With 
pressure. Y2 h.p. motor or 10’ air and paint 
engine. With gun, less motor, hose. Retail 
retail $66.00 $22.00 











MODEL 960 MODEL 450 
Ye h.p. with gun, with motor $106.00 12 h.p. with gun, with motor $169.00 











ORDER FROM YOUR WHOLESALER 

W. R. BROWN CORPORATION 
2665 Normandy Ave., Chicago 35, Ill. 

Specialists in Portable Sprayers for Over 30 Yeurs 
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| FALLS PRODUCTS INC. ¢ GENOA, ILLINOIS 


SELL 


THE LINE THAT 


SELLS 
ITSELF 


Here is the popularity winner 


























of the power mower industry— 
handsome, sturdy ROTO-CLIPPER. 


Once again Falls presents a 
complete line of pace-setting 
power mowers from the lowest 
priced promotional models 

to the top prestige models 
engineered for safety, 
efficiency and long life. 

And best of all... here's eye 
appeal that sells on sight. 


Available in both standard and 
self-propelled rotary and reel 
types, with your choice of 
engines... all popular sizes. 


Let us supply you with dependable, 
faster selling ROTO-CLIPPERS. 
Write, wire or phone for proof 
of our claims. 


ROTO-CLIPPER 





PLAS 
* Plas 
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To make more sales—faster sales—point out the permanent 

PLASTEX brand... the customer’s assurance that it’s genuine. 

calculations quick and easy. These exclusive PLASTEX features are real 
sales clinchers because customers prefer brand name merchandise, just as 


* 
Sales come easy when you point to 
Point out too, the 10 foot MEASURE MARK that makes installation 
you prefer to sell it. 





PLASTEX MEASURE MARKED PIPE moves fast — makes BIG PROFITS for you as 
more home owners, farmers, builders and plumbers find it lower cost, easier to 
install and longer lasting. Piping of jet wells, underground water supply lines, lawn 


sprinkling systems, irrigation and drainage are a few of the many uses where 
PLASTEX cuts time, labor and costs. 


Make every PLASTEX MEASURE MARKED PIPE sale 
FASTER — MORE PROFITABLE with the PLASTEX DIS- 
PENSEREEL. It provides compact storage, display and 
dispensing . . . one man can quickly cut any amount of 
pipe from the giant 600’ remnant-saving coil. 






START SELLING PLASTEX NOW — contact your 
hardware jobber, or write to — 


THE PLASTEX COMPANY, 402 Mt. Vernon Ave., Columbus, Ohio 


SHAPING THE FUTUR 


FREE LITERATURE newspaper ad mats and dis- 
play material plus NATIONAL ADVERTISING to the 
farm, well drilling and plumbing markets make your 
customers look for, ask for and buy PLASTEX. 


PLASTEX has the RIGHT PIPE! 


* PlasTex Standard Wall Pressurlex * Twin lex ~ Yello Tex 
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Please send me 
cataleg pages 
on the 
DIAMOND 


Your Diamond 


Rodd 


Merchandiser Gives: 


® More wire display, in less space! 
® Self-service measuring marker! 
® Holds up to half-mile of wire! 
® Assembles in less than a minute! 


DIAMOND DEAL #41 CONTAINS: 
] Plated Wire Merchandiser Display Stand 
250 Ft. No. 18/2 SV Service Cord 

250 Ft. No. 16/2 SJ Service Cord 

250 Ft. No. 18/2 SPT-I Brown Plastic Lamp Cord 
250 Ft. No. 18/2 SPT-1 Ivory Plastic Lamp Cord 
250 Ft. No. 18/2 SP-1 Brown Rubber Lamp Cord 


Your wholesaler has this profit package 


NOW ...order today! Or write us for catalog pages, 


using the coupon... 


Nome & Title 
Company 


DEAL #1 Street 


City & State 


DIAMOND WIRE AND CABLE CO. 


SYCAMORE, ILLINOIS 


Dealer’s Choice... 


Yes, the dealer does have a choice 
today — wider than ever before. 


That’s because scores of imported 
lines are now available to the alert, 
profit-minded dealer. 


At the famed International Trade 
Mart at New Orleans, eleven nations— 
Belgium, Canada, Cuba, France, West 
Germany, Great Britain, Italy, Japan, 
the Netherlands, the Philippines, and 
Switzerland—-have established com- 
mercial centers to sell you the products 
of their national industries. In addi- 
tion, many importers maintain sales- 
rooms in the Mart to serve the trade 
with goods from all the world. 


Write today for more information 
on the profit possibilities of imported 
merchandise. 


NEW ORLEANS, U. S. A. 
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GARDEN 
Truspray and LAWN 
SPRINKLER 
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Shower 
with APEX 





APE X 


\ fo 





he 
New TRUSPRAY 


Lawn and garden sprinkler 


Cash in on the big demand for this new 
sprinkling sensation. Made of brilliant 
green vinyl plastic, Truspray Sprinklers 
will not rust, rot, crack, peel or tear . « 
and are resistant to mildew, oils and 
chemicals. 


‘And your customers will love this feature 
. .. Truspray Sprinklers are adjustable to 
any desired length. Simply move metal 
end cap to any position on sprinkler hose. 
Truspray comes in 25’ or 50’ lengths, 


Lightweight Truspray flexible sprinklers 
put the water where your customers want 
it —- without waste. \Fully guaranteed 
against defects in material and workman- 
ship. Be sure to order your supply today! 






fea 





SEE US 


BOOTH S 140-142 


SUPERLITE 
plastic 
garden hose 


Bs 


TRULITE 
plastic garden hose 


Beautifully packaged and carded, Apex 
pure vinyl garden hose is priced to move. 
Brilliant colors and solid brass fittings add 
extra point-of-sale appeal. 


You are protected by Apex Laboratory 
engineering which assures long life, 
trouble-free service. Apex Superlite hose 
is guaranteed for 10 years — Trulite for 
5 years. 


Ask about Apex merchandising aids, too! 
Advertising mats, floor racks, display 
easels, counter racks, etc. Enjoy a shower 
of profits with Apex —the volume line 
for 1954-55. 


Call your Apex distributor or write to us for details. 


PAWTUCKET * RHODE ISLAND 
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For Quickest Pipe Thading| FOR YOUR CONVENIENCE 





by hand....its “OOR” 





A PACKAGED |, 
GROUP OF HANDY | $55 
WOOD SCRAPERS 
Actuc 

Packaged deals are very popular these days and we are 
offering here a packaged deal that really SELLS. Every handy- used a 


man, and woman, too, will find use for a wood scraper. You 
can sell this group of not one, but three Wood Scrapers at a 





| price they are willing to pay. Your 

| one end 

| The three scrapers retail for only $1.98. They are packaged clear be 

| in a special box and if prominently displayed will move fast. For « 
Three books of extra blades are included, but we suggest you , 

| purchase additional stocks of these blades. You will have simply | 

| requests for them. a warni 


| right wi 
| MEET US IN BOOTHS 50-54 AT THE 


NATIONAL HARDWARE SHOW, CHICAGO Idea 
ermen 
| THE FLETCHER-TERRY COMPANY new ¢ 


713 SOUTH STREET . FORESTVILLE, CONN. Operat 








NO) a! a 








HELPS YOU SELL MORE TACKERS 
THAN EVER BEFORE! 







Popular Fast-Selling OOR Threads 
1/3" to 1 Pipe Fast and Easily 


® You just can’t beat these small drop head dies 
for quick easy pipe or conduit threading. 


e@ Snap the size head you want into the drive 
ring, from either side, and you’re ready to cut 
clean perfect threads . . . heads can’t fall out. 


@ Precision-cut alloy dies reverse easily for 
close-to-wall threads—no special dies needed. 


@ OOR and OR, % "to 1”; 111R and 11R, %” 
to 14%"; 12R, % ’’ to 2”. Free carrier with sets. 
Every threader fully work tested before ship- 
ment. Stock them for quick turnover. 






of this multi-million dollar mar- 
ket. Remember, the need may be 
urgent. Don’t miss out on it! 


THE RIDGE TOOL COMPANY e¢ ELYRIA, OHIO 






SOLD ONLY 
THROUGH THE TRADE 









Meet us at the 
NATIONAL HARDWARE SHOW 
October 11th-15th, Chicago, Booth 467 
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30 ARROW FASTENER COMPANY. /NC 





CABLE ELEC 
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Exit Plus! 


(WA FLASHING LANTERN 
o> O-ALL 


Actually 2 Lanterns in One... Can be 





used at the same time in different places 


Your customers will love it! A red flashing lite on 
one end... and a powerful 500 foot, built-in extension 
clear beam lite at other end. 

For example, in making car repairs at night, you 
simply set the flashing end at one end of the car as 
a warning light and carry the 25 foot extension beam 
right with you as you make your repairs. 


ideal for car-owners, campers, hunters, fish- 
ermen ... a tremendous market for the first 
new development in lantern construction. 
Operates with standard 6 volt battery. 



















PLUS FEATURES : 


e25 FY. EXTENSION CORD Allows Maximum Mobility of Beam 
Work-Lite 

@ BUILT-IN REEL for Quick and Easy ReCoiling of Wire, Locking 
Feature for Desired Cord Length 

@ Handy swivet HOOK for Hanging and Directing Beam Light 

@ Road-Tested RED FLASHING LENS Can be Seen One Mile In 
the Dark 

@4-WAY HEAVY DUTY ROTARY SWITCH Permits the Flashing 
and Beam Lites to be on Together or Each Lite Can be Put 
on Separately 

@Highly Polished LIGHTWEIGHT ALUMINUM Construction 

@RED PLASTIC Covered Handle 


Retails at about $6.95, Less Battery. 


Produced under the trademark 
SWAMT nationally famous for quality 
Electrical Products. 





Order the DO-ALL LANTERN now from your nearest Distributor or 
write for a catalog sheet for full information. 


CABLE ELECTRIC PRODUCTS, INC., 234 DABOLL ST., PROVIDENCE 7, R. I. 


SEE US AT BOOTH #430 
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Sell More 
Star Blades 


STAR Merchandising Material 





The Profit-Building 


STAR "FEY-BIK” © 


Hardware dealers from coast to coast 
are cashing in on hacksaw blade sales 
with this Star ‘“Flex-Pak” Display. 
There are good reasons why: It puts 
hacksaw blades where your 
customers can see them—and 
seeing means selling. It helps 
you sell Star “Molyflex” High 
Speed blades — at 4 times the 
profit for you. It simplifies 
by giving you a balanced stock 
pbreakable Special Flexible 
“‘Molyflex” High Speed (cop- 
des. It costs nothing extra 











The 


DISPLAY CARE 
Copper, green and blad 
card, 10” x 131”. Blad 
per finished. Facsimile 
printed on the card to p 
appearance as you ma 
Contains 10 blades — 10” 
18- and 24-tooth. 
















Attractive 2-color display card ho 
blades -- a fast-selling, all-purpose 







Famous 
STAR NO. 20 


HACK SAW 
FRAME 


Complete with unbreak- 
able Special Flexible 
blade, packed in attractive 
box. Each box contains a 
practical wall chart with 
helpful suggestions on selection, use and ca 
frames. Reverse side of chart can be used to 
into a sales-getting counter display, as illust 











GP 1019 






Handy TINY TIM 











thin tubing, heavy wire, 
and other materials with 
Frame is bright nickel finis 
Year After Year, Star Blades Lead 
Sold Only Through Recognized 


CLEMSON BRG 


Makers of Hand and Power Hack Saw B 
Metal Cutting Band Sow Blades and Clemson La 






























































NEW! BIG 
184-D TOOL BOX 













Seamless Deep 

Drawn Steel Keeps 
Out 

Dry 


Water and 


Tools 





Her2’s Simonsen’s answer to the mechanics’ necd 
for a sturdy, dependable tool box that guarantees to 
keep tools dry and free of rust. The bottom of the 
184-D, unlike fabricated tool boxes, is deep drawn from 
a single sheet of steel to assure complete protection for 
valuable tools. 


This new big box with its adjustable partitions 
gives the mechanic plenty of room for all the necessary 
tools of his trade. 


LOOK AT THESE IMPORTANT 
FEATURES 


4 cantilever trays with Adjustable Partitions 
Special Socket Wrench Arrangement in one tray 
Continuous Piano Hinges 

2 Side Bolts and Center Hasp 

Baked Green Hammertone Enamel Finish 


Size—18” x 1014” x 13” 


+ + + + + HH 


Also available in 18” and 24” sizes in both 6 and 4 
tray models 


SEE THE COMPLETE SIMONSEN 
LINE OF TOOL AND TACKLE BOXES 
AT BOOTHS 111-115 NATIONAL 
HARDWARE SHOW—OCT. 11-15 


Distributed through Jobbers 
Dealers—W rite for complete Catalog 


SIMONSEN INDUSTRIES, INC. 


1414 S. Michigan Ave., Chicago 5, Ill. 
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Housewares 


INC. 


shorten your schedules 
and cut costs in the bargain! 


You can actually count on a Chevrolet truck doing your 
job faster and for less money. That’s a strong claim, sure; 
but one that’s been proved time after time on job after job. 


EXTRA POWER SAVES YOU TIME 


All three Chevrolet truck engines—the “Thriftmaster 
235,” the “Loadmaster 235” and the “Jobmaster 261"* — 
deliver extra horsepower for greater acceleration and 
hill-climbing ability. You haul your loads on a time- 
saving schedule and save money doing it—for with 
Chevrolet’s higher compression ratio you use less gas. 


BUILT-IN RUGGEDNESS SAVES YOU MONEY 


Stronger, more rigid frames, newly designed clutch; 
huskier rear axles and drive lines in 2-ton models; higher 
capacity universal joints in medium- and heavy-duty 
models—these beefed-up built-in chassis features mean 
your Chevrolet truck is going to stay on the job for a 
longer time. They also mean you can expect extra-low 
operating costs. 

Another important advantage is Chevrolet’s low origi- 
nal cost —lowest of all lines of trucks! You save the day 
you buy, and you go right on saving as long as you own 
that Chevrolet truck. Drop by your Chevrolet dealer’s and 
look over the many models he has to offer. . . . Chevrolet 
Division of General Motors, Detroit 2, Michigan. 


MOST TRUSTWORTHY TRUCKS 
ON ANY JOB! 
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NEW CHEVROLET TRUCKS 


CHEVROLET ADVANCE-DESIGN 
TRUCK FEATURES 


THREE GREAT ENGINES—The new “Jobmaster 261” 
engine* for extra heavy hauling. The “Thriftmaster 
235” or “Loadmaster 235” for light-, medium- and 
heavy-duty hauling. NEW TRUCK HYDRA-MATIC 
TRANSMISSION*—offered on '4-, %- and 1-ton 
models. Heavy-Duty SYNCHRO-MESH TRANSMISSION 
—for fast, smooth shifting. DIAPHRAGM SPRING 
CLUTCH —improved-action engagement. HYPOID 
REAR AXLE—for longer life on all models. TORQUE- 
ACTION BRAKES—on all wheels on light- and me- 
dium-duty models. TWIN-ACTION REAR WHEEL 
@RAKES—on heavy-duty models. DUAL-SHOE PARK- 
ING BRAKE—greater holding ability on heavy-duty 
models. NEW RIDE CONTROL SEAT* — eliminates back- 
rubbing. NEW, LARGER UNIT-DESIGNED PICKUP AND 
PLATFORM STAKE BODIES — give increased load space. 
COMFORTMASTER CAB —offers greater comfort, con- 
venience and safety. PANORAMIC WINDSHIELD —for 
increased driver vision. WIDE-BASE WHEELS — for in- 
creased tire mileage. BALL-GEAR STEERING —casier, 
safer handling. ADVANCE-DESIGN STYLING — rugged, 


handsome appearance. 


*Optional at extra cost. Ride Control Seat is available on 


all cabs of 1'/,- and 2-ton models, standard cabs only in 
other models, “"Jobmaster 261"’ engine available on 2-ton 
models, truck Hydra-Matic transmission on Y/;-, - ana 


l-ton models, 
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At the 
NATIONAL 
HARDWARE 
SHOW. 





TOP QUALITY | 
HAND AND POWER 


TLE ity 6 EE EL... 


Be Seein’ You* 


. BOOTH 542 
a NAVY PIER , 
ee ‘ a . a. Mth — 15th. 


*READY and ANXIOUS TO SHOW YOU THE 
OWHEELY” SENSATIONAL SALES BousTER 





SUFFOLK 
CLIPPER 


“Tr gor PRODUCTS, 


27 BROADWAY ® TOLEDO 4, OHIO 








 Oh-h-h Boy! 


‘ a brand new line of 


‘ 


wZW 


SUFFOLK SUPER Aap 4 | ct 
CLIPPER he “<<” Announcing! 

hy We’re introducing this colorful, practical garden 

set. It’s just the thing for vigorous youngsters who 

want to ‘‘do what Dad does.”’ 

Standard and De Luxe sets 

are available. Metal and 

wood construction. 





surrouK | (f 
VICEROY 
| 
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° 
Coming! 
More new items! 
/, Your eyes will pop 
f 
ff when you see the com 
y plete new line of nature 
toys offered by Product 
Miniature. 


Standard 
set shown 
retails for 
59 cents. 





OTHER models available; also the new range of Suffolk | 
Power Mowers with 4 stroke gasoline |.1 H.P. engines, fan 
cooled. 


Trade enquiries direct to the manufacturers:— 


SUFFOLK IRON FOUNDRY (1920) LTD. | 
Winton House, St. Andrew Street, London, E.C.4. 


Cables: Utilware ¢ London |'_PRODUCT MINIATURE co., INC. 
antimatter § 2240 SOUTH 54th STREET © MILWAUKEE 14, WISCONSIN 
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GARDEN HARDWARE PRODUCTS 
HECO Lifelawn Hose Nozzles 


America’s finest garden hose nozzles can build bigger business for you. 

And look at these powerful sales features: 

@ Exclusive, heavy, reversed tapered nose protects adjusting stem—absorbs shock 
when dropped or abused. 

@ Delivers more water at any pressure! (Over six gallons per minute at 45 PSI 
pressure.) 

@ Operates uniformly throughout spray pattern. Keeps hands and feet dry! Offers 
best over-all spray pattern of any garden nozzle. 

@ Exclusive 3-point suspension assures perfect alignment. Makes spray control easy 
and accurate. 

@ Exclusive low-friction U-Cup Seal, made of special formula material, is impervious 
to heat and cold. Will not rot or dry out. Won't leak! 


@ Precision machined from solid brass stock for rugged, dependable performance. 
@ Designed to fit the hand comfortably. Nozzles are perfect length— perfect weight. 


Today’s greatest garden hose nozzle values—competitively 
priced! Offer your customers two great models! 


L12N Heco lifelawn nozzle, brass finished. 
LI2NGB Heco lifelawn, Gold Band nozzle, chrome plated for better sales appeal and 
maximum tarnish-free life. Individually tagged. 


HECO Lifelawn Reattachable Hose Coupling 


This, the first reattachable coupling ever designed for plastic garden hose, was developed 
by Heco several years ago. Since that time Heco has produced the majority of all reattach 
able hose couplings installed on plastic garden hose. We now offer the original (and still 
the best) to the replacement market. Here is your opportunity to offer your customers the 
finest reattachable plastic garden hose coupling available on the market today. Offered to 
fit all sizes of plastic garden hose. 


Rugged -Coupling will withstand, or exceed, burst strength of hose without leaking. 
Dependable —Will never pull or twist off with normal usage. Withstands abuse 
Precision Made —Machined from solid brass to exacting tolerances for efficient long life 
Reattachable — May be used again and again. Individually carded with complete 


installation instructions. 


For Further Information PHONE! WIRE! WRITE! 


HECO PRODUCTS DIVISION 


HECKETHORN MFG. AND SUPPLY CO, 
Littleton, Colorado 





Join the 
profit march! 


A real royal way to create 
customers and sales 


, 
Inquire NOW! rp 0 
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WORK-SHOP 























verybody's a Customer fo 


NEW! KRYLON’S 4-POINT PROGRAM FOR EXTRA PROFIT, VOLUME, TURNOVER! 





] NEW LOWER PRICES! NEW 

SMALL SIZE! Opens up new 
markets! New 6-0z. size for 98c retail 
helps cinch impulse sales. New low 
$1.69 retail on 12-0z. colors...a 
real economy Buy! (Crystal-clear stays 


at $1.95). 





NEW CHRISTMAS-COLOR 

SPRAY KIT—Contains three 6-07. 
cans ... bright gold, bright silver and 
cherry red, for $2.79 retail. Opens up 
the lucrative holiday decorative market. 
Self-selling holiday package, too. 
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? NEW SURE-FIRE 6-OZ. DEAL! 

Only $29.52 puts you in the Krylon 
business with a 48-can assortment of 
colors in the new 6-oz. size. You make 
$17.52 on the deal—60% on your 
investment. The space-saving _ self- 
service display rack (worth $15.00 it- 
self) is FREE if you act now! 








WIDE NEW LINE—13 COLORS 

AND CRYSTAL-CLEAR! Smash 
hit with do-it-yourself fans, hobbyists, 
home-owners. Dozens of uses for every 
one of the rich colors. Every customer 
in your store needs several cans of 
Krylon! 
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IT’S THE SPRAY PAINT LINE THAT'S MAKING 
$$$ FOR HARDWARE MEN EVERYWHERE! 


Want to see how much volume a small space can produce? 
Then feature Krylon—the entire line—in its new self-selling 
merchandiser rack. Watch impulse go to work as your 
customers see the decorating ideas . . . and spot the new 
low prices. Watch sales and profits zoom! 

Krylon sprays make old-time touch-up and painting 


methods obsolete . . . open up new sales and profits for you. 


Order now . . . get the self-selling display rack free . . . 
Stores as well as sells 48 cans .. . saves shelf and counter 


space. Phone your jobber or use the coupon below! 


NEW METAL POLISHING KIT! 


Contains one bottle brush-on, wipe- 
off metal polish, one bottle acrylic 
coating and brush for permanent 
protection. For all metals. 








Retails at $1.19 with full mark-up. 
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KRYLON, INC. Dept. H 
2038 Washington Avenue, Philadelphia 46, Pa. 


Please rush me all details, and name of nearest 
Krylon jobber. 


NAME Lore aeeealaliaii accion 


ADDRESS 





CITY STATE 








Here's paint your ~ 


rN 


customers 


can texture 
with ! 


pe TEXTURE 


EXTURE WALL FINISH 


It’s ready mixed... ready to apply just as it comes 


in the can. Latex Texture covers wallboard, 
plaster, concrete, hardboard .. almost any surface 
with just one coat. Brushes or rolls on quickly 
and easily. Your customers will like the way 
Gold Bond Latex Texture hides wall blemishes 
and other defects, too! Equipment easily cleaned 


with water. 


Stock and sell Gold Bond Latex Texture for 
more profits. .6 beautiful colors and white. Call 
your Gold Bond representative...or write Gold 
Bond, Dept. HA-94, Buffalo 2, N. Y. for more 
information on Gold Bond paint products. 


NATIONAL GYPSUM COMPANY, BUFFALO 2, N. Y. 


SEeeegs 


Velvet Sunflex Color Masonry Spackling Patching 
Texture Paint Compound Plaster 


Paint better with 


Gold Bond 
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Sells Itself with Logic 


Proven Sensational MASTER 


Wax-0-Matic 


Self-Feeding Floor Waxer 







Here's the only waxer on the market 
with patented and exclusive Trigger 
Feed! Women wax standing _ up, 
without the need to stoop, bend, 
kneel, pour, spill and scrub. 


Retails for only 
$395 


Holds 12 Ox. Complete 













The Trick 
is in the 
Trigger 


y 3-year 


¥ 


V Guarantee 


See us in 
Booth No. S-457 
Hardware Show 


Oct. 11-15 
Navy Pier, Chicago 


Master Manufacturing Company 


1676 EAST 28TH STREET ° LORAIN, OHIO 

















The ‘retell line 


We extend to you 
our cordial invitation 
to visit with us! 
*National Hardware Show, 


Navy Pler, Chicago, 
October 11 to 15, 1954 
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This seal tells your customers the tile that carries it 
meets the voluntary standards set by the plastic 

wall tile industry and complies with the specifications of 
the National Bureau of Standards for thickness, 

color, durability and quality. It encourages your 
customers to buy with confidence .. . another effective 
selling point like the assurance they feel when they know 
they are buying tile “made of Lustrex.” 


That’s because Monsanto is pre-selling your customers 
through national advertising... stimulating the 

desire to redecorate . . . showing how to do it 
economically with plastic wall tile made of Lustrex. 
On television, too, Monsanto is reaching millions 

of homemakers, showing them how to install tile, and 
pointing out what this seal means as a guide 

to buying quality and satisfaction. 


Take advantage of these two key selling points. 
Feature wall tile made of nationally advertised Lustrex. 
Point out the industry seal. Use both selling 

points to build more business. 


N 





< 
‘** Guaranteed by > 


SERVING INDUSTRY... WHICH SERVES MANKIND 






Scene from the Monsanto 
movie showing on television 
and to women’s clubs all over 
the country. Pictures how 

to install tile...and how to 
buy with confidence. 
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Monsanto’s national advertising reaches 
millions of homemakers . . . sparks the 
urge to redecorate . . . pre-sells 

them on plastic wall tile made of Lustrex. 
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VISIT 


TURNER 


Here is a mower you've always wanted to sell—a mower that By st. 


is practically service-free—oa high quality mower that is com- popul 
petitively priced. Rugged, life-time construction, smart, modern ers’ | 
designing, more efficient, smoother performance—they're all yours a oe 


when you sell Vogt Powr-Mowrs. 
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Start 
aa 7 * mR e | NEW, NON-BRUISING BLADE A FULL-FLEDGED TRIMMER! oo 
| Exclusively-designed blade elimi- Does the job of costly, unnecessary rect 
nates bruised, brown grass. Cuts attachments. Trims on either side SALES 
only at tips — actually lifts flat, up to within 1/16 inch! Trimming 


matted grass. performance equal to specially 
NATIONAL —— 
olf A ke DWA wv e ALL 'ROUND SAFETY BUILT FOR LONG LIFE! 








360 degrees of armored protection. Heavy-gauge steel base will wear 
The safest mower made with no for years. Expertly balanced for 
large exhaust openings. Missiles easier operation. Full axles permit 
cannot possibly whirl out. true wheel alignment. 
NAVY PIER « CHICAGO Selection of. Models with 2-cycle and 4-cycle gas engines, 
OCTOBER 11-15 also electric models. All Popular Cutting Sizes. 


Write now for full specifications and prices without obligation. 


Kentucky’s Oldest Manufacturer . . . Since 1833 


VOGT BROS. MFG. ., INC. 
THE TURNER BRASS WORKS Main at 14th Street °¢ fret Kentucky 


SYCAMORE oe oe oe oe ee ee P. O. Box 922 
: New York Office and Display Room: 200 Fifth Avenue 
Since 1871 
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WHAT? siccer Profits 


AT THE LOWEST LIST PRICE! — 






"anne reentnetcineicgaperigsingpenimaaatadagsconii scigaia peaepasnaylamiagngtignttes ~ <9 


-.. and you sell the HIGHEST A TYPE FOR EVERY CUSTOMER 7 


QUALITY GLASS SUBSTITUTE 
so you make MORE SALES 


Sell your customers top quality Indor Sunlight 
glass substitute at the lowest prices, and still 
have a larger mark-up that can’t be beat 
ANYWHERE. You'll get additional, better sat- 
isfied customers that can afford to buy more. 
34 years of ‘know-how" in the exclusive 
manufacture of glass substitute window ma- 


For Farm, Home, Industry, Poultry, Greenhouses, Hot Beds, Sun Porches, 
Patios, Insulation, Cattle Barns. 


terials and transparent materials guarantee 
you finest quality. To our knowledge, Transo- 
lene is the largest supplier of this material 
to the U.S. Government. 





=> 


TRANSOLITE TRANSOLITE TRANSOGLASS 


VY," green cotton Ve" white cotton 9x9 Galvanized Wire 





Small inventory, fewer remnants 


ower that By stocking easily handled rolls of these 6 
) is com- popular'types, you'll supply all your custom- 
, modern ers’ needs and won't be stuck with any 
all yours 


**slow-movers"’ to collect dust on your shelves. 
Start on the road to MORE customers and 
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IMMER! MORE proft — contact your jobber or write 

statins direct for complete prices and our BETTER 

sither side SALES PROGRAM. TRANSOGLASS TRANSOLUME TRANSORAY 
specially 14x14 Galvanized Wire 4x4 Aluminum Wire Clear 

¥ ! £ sem aemesenaeaeanwaseaanneense _—— = — am oe ee all 
—$$—K 





BARRINGTON, ILLINOIS 


e 1833 A reso : rg if 4 
' see us at the show 


NAT'L HARDWARE SHOW 
Oct. 11 through 15 — Navy Pier, Chicago 





/ 


Booth No. $-422 
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ADJUSTABLE 
TUBULAR 

HACK SAW 
FRAME 
No.325 | 


All Chrome Plated with 
Handle and Blade 
Finished in Gold .. . 


A Perfectly Balanced 
{ Work Tool for 
Master Mechanics and Craftsmen 


@ Unbreakable butcher boy handle has special, firm 
“safety-grip” design for added protection 

® Permanent thumb rest on tubular frame for easier, 

balanced cutting ... prevents greasy hands from 

slipping 

Tubular-frame construction is lightweight, yet ex- 

ceptionally sturdy for heavy duty work 

© Frame is furnished with Great Neck’s standard 10” 
gold finished tungsten blade. . . individually boxed 
and we — for profitable year round 
ae - » « « « Retails for $2.98 






















Standard Tungsten 

and high speed Mo- 

lybdenum hand hack, 
saw blade displays — 

available for easy, self- 

service selling. 


Hack saw frames with 
butcher boy and pis- 
tol-grip handles avail- 
able in a full price 
range. 





@ Order from your jobber 


Write for Complete Catalog 
of Tools and Kits for Everyone 


Sy SEE US AT 
BOOTHS 169-171 


Great Neck 





SAW MANUFACTURERS, IN 







TRIED! TESTED! PROVEN! INCOMPARABLE! 


2 NEW HEAVY DUTY POWER’ GUIDE 


PORTABLE ELECTRIC HAND SAWS 






ac/DC. 7 
1 TT peoring $66 vera" 


Motor 


» ae c/DC. 8/2" 
iy 4 de aati $79 erat 





Gor 
KUL | 
Fully Approved ‘az 


for Industrial 
and Heavy Duty Work 

















NO OTHER SAWS OFFER THESE OUTSTANDING FEATURES 
@ Makes cross cut up to 31/4" 4 Rie of Woh aon ae 

be Mittves up to “ @ Adjustable built-in shoe routs 

@ 10° cord and rip fence from Ya" to 2 7/16" 

@ 2 pole trigger switch nd / 
@ UL approved switch 

@ Spring operated safety guard 


@ Lightweight .. . only 11 Ibs. 
@ | YEAR FACTORY GUARANTEE 
© Mitre cute 2” tember ot 8° @ 1 YEAR FACTORY GUARANTEE 


SEE US AT BOOTH 285 


@ Trigger switch 
@ Easy bevel and depth adjustment 


Jobber Inquiries Invited 


RAM TOOL coRP. EE 


411 N. CLAREMONT AVENUE e@ CHICAGO 12, ILLINOIS 














MINEOLA NEW YORK 
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WITH PLASTIC ICE SCRAPER 


Come See Us at Our Booth 408 
HATIONAL HARDWARE SHOW, CHICAGO 
Oct. 11 thru Oct. 15 
LONG HANDLED BRUSH MAKES IT 
EASY TO REMOVE SNOW FROM 
ALL PARTS OF CAR WITHOUT IT 
GETTING ON CLOTHES 


1 Easily whisks away snow from all 
parts of car 























SUGGESTED RETAIL 


PRICE: $1.00 


SPECIFICATIONS 
Clear lacquer 24” handle fitted with 
plastic ice scraper. Removable pliofilm 
cover fits over bristles. (Packed one 
dozen to a carton) (Weight 4 pounds 
per dozen) 


2 Corrugated scraper edge breaks 
up windshield ice, sharp 
edge removes it 


3 Durable, color-fast plastic 
bristle will not soften 


4 Handy pliofilm cover 
slides back on han- 
die when in use... 
slides forward to 
re-cover brush 





DETACH 
ICE 
SCRAPER 
Pliofilm cover protects bristles when not in from brush for close-up 
use. Tough detachable plastic ice scraper use. The corrugated edge 
breaks up and removes ice from windshield. breaks up thick ice. 
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Here’s the one complete quality line of hose 
accessories that you need to fill all of your cus- 
tomers’ gardening needs. 


Use the Scovill automatic merchandising rack. 
You get 10%! of display space on less than 34! 
of floor space. Ask your GREEN SPOT wholesaler 
how to get this valuable merchandiser free / 

Now you have all the accessories that are called 
for, under one fine name that consumers know and 
like. No more ordering problems—confusion on 
sizes and qualities ends with the wide selection 
offered by GREEN SPOT. 





Weather-Matic . . . with adjusta- 
ble circles from 10'—50' across 
. . . gives mist to coarse spray. 








In merchandising principles, point- 
of-sale material and consumer adver- 
tising, Green Spot leads the field. 


“Be seeer 


ee 


New Waterite Oscillating Sprinkler 
for greater efficiency and more uniform H-367 

coverage! 

Selling a quality line will result in quantity sales, so get 
GREEN SPOT—the line that sells itself. 

GREEN SPOT is a division of the famous SCOVILL MFG. CO., 


the world’s largest manufacturer of quality brass goods, known 
for over 150 years as master craftsmen in metals. 


Sprinklers - Hand Sprays - Hose Nozzles + Quick Con- 
nectors + Clamps + “Y” Connectors + Shut-Off Valves Full-page advertising in 
Couplings » Hose Menders - Goose Necks.” the Saturday Evening Post! 








® 
100en Spot pot Chee 
G' *tpg THA 5 A PRODUCT pe! 
OF SCOVILL 


Scovill Manufacturing Company, 36 Mill St., Waterbury, Conn. 
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Why...it’s 
positively 


your customers 
can do with 





. TRU-TEST 


q mmed 











Seal cartons, packages for mailing or 
shipping . . . mend or label dozens of items 
. make dress forms . . . dust-proof 


storage cartons .. . AND scores of useful 


purposes. Consumers must be finding o, 8 
plenty of use for Tru-Test Rolls or they 2 
wouldn’t be buying so many. Just put 

a carton on display and watch them sell. 
Retail at 25c per roll (slightly higher 
in some areas), 1” to 3” widths. Consult 
your wholesaler or write direct. 





) 


GREEN BAY, WISCONSIN 


MANUFACTURED BY [APE ING., 
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vid 


BRAIDED 







PICTURE 
CORD WIRE 


IN SIZES 0 TO 6 INCLUSIVE 


A 


sé 
<7, 
_ wae 


ON SPOOLS, IND. BOXED 


Wr. Retailer: 


Why not buy the products 
which are beautiful to look at as 
well as being of the highest 
quality. This, Mr. Retailer, 
means satisfied customers who 
will come back for more. We 
will be happy to forward our 
descriptive circular on our en- 
tire line of Spool and Coil As- 
sortments, Aerial Wire, etc., 
upon request. 


SOLD THRU JOBBERS 


15’ & 25’ COILS 
LOOSE 





15’ & 25’ COS 
IND. BOXED 











ONLY! 


NCHOR 


CORPORATION 


MAICA AVE 
YORK 


WIRE 


) 
AND NEW 


Visit us at the Hardware Show, Booth 24 


50 YEARS of 
PROFITABLE SALES 


It will pay you to push MousE SEED*.. . 
mice-killer. 








the proven 


Look at the profit you make! You sell carton of 14 25¢ 
packages of MousE SEEp* for $3.50 and it costs you only 
$2.00. You make $1.50 on every 
$2.00. 75% profit! MousE SEEp* 
kills usually within 24 hours (not 
several days). “A saucer and 
Mouse SEED* is all you need.” 
Excellent results for over 50 
years. Insist on MousE SEED* 
—made only by Reardon. 
Order now. If your whole- 
saler hasn’t it, write us, 
giving his name. 


Wholesalers: write 
for complete intormation, 


















Sales-making 

cellophane win 
° dow package 
Reg. U. S. Pat. Off. Colorful display car 














W. G. REARDON LABORATORIES, INC: fon; occupies only 
309 North Main St., Port Chester, N. ¥. 5%” * 6% - 
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) FLASHLIGHT... PS ! 











aE 














+ 25¢€ Get a flash of this... America’s newest, finest flashlight . . . 


tied the new Gits flashlight that’s guaranteed unbreakable! 


Read the label . . . your customers will . . . and sell 
themselves! They'll pick up this polyethylene beauty fast 


and recognize it as a standout value! 


Here’s a flashlight built to take the toughest treatment—and 
like it. Can’t chip, can’t dent, can’t crack. Even the switch 
has come up smiling after more than a million “ons” and 








“offs” in actual tests. ka 
peat EXTRA-LOMG BEAM 
Yes, it’s the sellingest flashlight ever developed. And Girs 3 ss 
quality through and through . . . to back up a guaranty “WAY SWITCH 
label that means business and gets business! NON-COoND UCTive 
WA 
No. A144 FLASHLIGHT TERPROO, 
(Two-cell, prefocused) On , 
Frost White with Red Cap COp 
Bulk pack: 1 doz. inner; 4 doz. R OD 
shipping carton. Wt. 16 Ibs. S, CH 
s-making a " ag - Orn 
cage. isploys per carton. Wt. 8 Ibs. Stn, 
jackage Tr O . $0 (lo rE 
ae To retail... $15° (less batteries 
ies only 





GITS MOLDING CORPORATION * MANUFACTURERS + CHICAGO 44 
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Appliance Selling 








Visual-front buildings of the firm, the new 
appliance and plumbing unit being to the left. 


Promotions Build $160,000 


Volume in Major Appliances 





How an Ohio dealer does a big job in major appliances with 
demonstrations, and adds annex to properly display them 


Visitors watching a comedy skit comparing old and 
new methods of home laundering in October, 1953. 
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H. C. (Red) Sellman is a believer in showmanship. 

His ideas help the 50-year-old firm of Sellman’s, 
Inc., in Greenville, Ohio, do an ever-increasing volume 
in a city of 9000 population. With a volume of $400,- 
000, Sellman’s store did in excess of $160,000 in major 
appliances and kitchen equipment in 1953. 

How was it done? 

Construction of an annex for appliances, store and 
county fair demonstrations, clinics and a tie-in dis- 
play at a local food market are the ingredients in the 
prescription used to increase business. 

The main store was enlarged with a 35x100-ft annex 
for appliances. Built of cement block, the appliance 
annex has a brick and full-vision glass front. A 30 pet 
increase in appliance volume has been attained since 
the addition was built. 

Mr. Sellman says, “Our new display room and im- 
proved service facilities serve to impress upon cus- 
tomers that we can back up our promises when we 
sell them major appliances and other kitchen equip- 
ment.” 


HARDWARE AGE, SEPTEMBER 16, 1954 


hive 
ex 
es 


tt. 
> 


. 
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A REVOLUTIONARY 
PRINCIPLE 
IN_HOME HEATING 

FOUND ONLY IN THE 


Monogram. 


FOR & DEMONS TMA TION 





The firm's exhibit at the 1953 county fair. Robert 
F. Schinke gives a sales talk on heaters. 


Robert F. Schinke, vice-president of the company, 
directs appliance promotion, and is assisted by four 
full-time service men. A $1,000 parts stock is used 
in servicing equipment sold by the firm. The company 
provides complete installation service for kitchen, 
laundry and bathroom equipment. Mr. Schinke has 
three sales persons, one of them a young woman, all 
of whom devote their entire business activity to mer- 
chandising modern appliances. 

The new annex show room has its own entrance 
and is also connected with the main store for free 
movement of traffic between both units. It has been 
the scene of laundry schools, clinics, and demonstra- 
tions. 

Early in 1953 Sellman’s held a clinic on home laun- 
dry technique, under sponsorship of a manufacturer 
This brought 700 visitors into the store to deposit 
stubs on a drawing at a local food market, where a 
complete laundry set-up was on display. No pur- 
chases were required at the market nor at Sellman’s 
for participation in the drawing for an automatic 
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washing machine. The two-store tie-in program was 
operated for two days. Other demonstrations followed 
throughout the year. During the summer there was 
a comedy skit in which old-time home laundering 
methods were lampooned, modern-day methods being 
featured as the correct procedure. In the two weeks 
following the skit, Sellman’s sold 38 major appliances. 

Another highlight of Sellman’s promotions, in May, 
1953, was a warehouse sale. Orange stock handbills, 
with bold black type, said in part, “While the boss is 
away, we need room. We have a warehouse loaded 
with values. Every price is a special price to move 
merchandise. Some brand new. Some repossessed. 
Some like new. All at big reductions. Bring your 
trailer, or we will deliver.” 

Included in the 1953 warehouse sale were trade-in 
appliances, damaged equipment, floor samples and 
some special purchases. Customers were served hot 
coffee and cokes during the sale. Many souvenirs were 
distributed. 

Sellman’s rents freezers on a monthly plan. 

The firm also specializes in school and institution 
installations of major appliances. 

Appliance financing is handled by manufacturer- 
sponsored credit plans, the firm offering two well- 
known lines of major appliances. 

Between the main hardware display room and the 
appliance annex are located the firm’s offices and a 
well-stocked sporting goods department. Last summer 
the offices were air-conditioned. This installation 
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H. C. Sellman, left, with a contest winner and Robert F 












. Schinke at the firm's laundry display in the annex. 


helped the company to close more than a dozen air- 
conditioning system sales to customers. 

Appliances sales bring big volume and good profits 
to the firm. Another major department is the sport- 
ing goods section. Mr. Sellman says, “We conside) 
sporting goods another very important hardware store 
department. The boy’s first visit to our store for a 
glove or a bat paves the way for him to be a life-lony 
customer of ours. 

“Our sporting goods department is pushing toward 
a goal of $50,000 a year, with emphasis on fishing, 
hunting and trapshooting equipment.” 

Bill Pike, sporting goods manager, staged a success 
ful fishing contest in 1953. Awards were given to the 
anglers landing the largest fish and the most fish 
Mr. Pike took a photo of every person bringing a large 
fish or a big string of fish, and gave an 8x10-in. en- 
largement of the photo to each of these visitors. 

The company also helps promote trap shoots with 
the local fish and game association, providing trophies 
and helping to stage the shoots. More than 100 shoot 
ers participated in a deer rifle shoot with a moving 
target last fall. 

Red Sellman’s father, Henry S., founded the busi- 
ness in 1903. Present officers and directors are: H. © 
Sellman, president; Robert F. Schinke, first vice- 
president; Henry W. Byers, second vice-president ; 
Elwood H. Eddins, treasurer and Harry H. Develbiss. 
secretary. Rufus Byers and Phyllis Thoroman are 
other directors. 
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the only sprinkler ‘\o. 
hose with _ 
complete 

pressure —< 
contro) ~~ 





ames Ee 


e. 















“U.S. ROVALITE 
~ SPRINKLER Hose 













Water flows 
from faucet into 









en alr- 
three outer sprinkling 
; chambers, which are perfo- 
| profits rated, and into unperforated inner 
» sport- chamber. Water flows entire 
: length of this inner chamber, hits 
onside) end cap and flows back into the 
re store sprinkling chambers. Uniform 
ie a — i sprinkling and even pressure all 
the way. 
ife-long THE ONLY GARDEN HOSE LINE 


toward 








containing A COMPLETE SELECTION OF 


@ HIGH PRESSURE FOR SPRINKLING 


fishing, 
, RUBBER AND PLASTIC HOSE @ LOW PRESSURE FOR SOAKING 
success The “U. S.” line includes opaque plastic and With U. S. ROYALITE*® SPRINKLER Hose, the pres- 
to the transparent “see-thru” plastic. There’s a sure is just as strong at the outer tip of the hose*as it is at 
st fish plastic or rubber hose for every requirement. the faucet. This exclusive United States Rubber Company 
large The homeowner who has once used a development is the first sprinkler hose ever to provide this 
ry : “U.S.” hose knows its dependabilit ond 100% efficient service. Other big ROYALITE features are: 
-in. en- ae se k 1s its depe _ : : 
“5 he won’t settle for any pF arta fie e Coupling at both ends—for adding extra lengths and 
x ce . ‘ é easy flushing. 

s with > »¢C ES » he’s ' -_ ? 
: “8 . a —— _ 7 Ayn raed a user ol e Flat bottom surface— cannot roll, even on bends 

O s 7 > sch _— ; : mere 
* ae ‘the msn S ae = 7 oo Cae oe e 100%, virgin vinyl — for longer life and greater flexibility 
moving ap np — “eae products. He knows e@ Extended coupling sleeves—for added protection and 
; U.S.” means quality. longer wear. 

e busi- Sold only through selected distributors. e@ Sturdy metal reel for easy carrying and storing. 

- H. Send in your orders now. e Greater coverage — assured by even pressure throughout, 
i, allowing greater number of perforations. 

‘dent Available in 25- and 50-ft. lengths 

sident ; 
velbiss, 

an are UNITED STATES RUBBER COMPANY * Mechanical Goods Division, Rockefeller Center, New York 20, N. Y 
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Good NEWS from Erie! 


the VE |W/PipeMAsTER Pipe Cutter 
with 6 Exclusive User 


Features..... 























1 New quick-release wheel pins 
permit instant changes 


2 Faster screw for quick adjust- 
ment to pipe sizes 


+ 3 Unbreakable, formed _ steel 
% handle fits the hand 


4 Lighter weight for easy han- 
dling 





5 Greater frame strength 





6 Every part unconditionally 
3 > guaranteed 


andthe «» 


NE Wewenasvee ‘bury. Wrench 


with 4 User-Preferred 
Features..... 


| Every part unconditionally 
guaranteed 


Faster bite and release because 
of New positive spring action 


Induction heat-treated jaws 
for longer life 


& WW AN 


New balanced design for easi- 
er handling 





And that's not all! 


Watch for the radically new PIPEMASTER Pipe Vise and 
tripod stand engineered for the fastest, easiest operation of 
any pipe vise ever developed. 





735 WEST TWELFTH STREET, ERIE, PENNA, 


See these NEW Pipemaster Tools and other items in Erie Booth 158 
National Hardware Show, Chicago, October 11-15. 









| Customers Return 
Spreaders siettiniied 








USE OF SPREADER 
FREE FORTWO H 


WITH Purs. Fee 
THERE WILL WPaeN, on Ls#PER HR 
OVER TWO } Max CHG Se 


pee Day, i 







A blackboard near the check-out 
cashier is used to keep track of 
spreaders loaned by MelIntire 
Hardware’s self-service store in 
Kensington, Md. 

Spreaders are loaned free fo) 
two hours with the purchase of 
fertilizer or seed. 

The customer’s name and ad 
dress are chalked on the boara 
and wiped off when the spreader is 
returned. 

Customers do not want thei 
names posted, so they return the 
spreaders promptly and make sure 
their names are removed. 





HARDWARE HUMOR 





ALLOWA ANC 


$50 @ mR YOUR O OLD 





Hardware Age 1954 
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DEMING JE MING 





* 
The GY Sayer 
of water systems know 
they get just what they 
pay for. They want LAST- 
ING VALUES that save 
them real money! 


























eck-out SELL DEMING FEATURES ond 7// 
‘ack of “H the long-lasting values those Y 
cIntire 4 features assure every customer! 
ore in ~— Lf 
>) a 
‘ee fo) ly Deming Fig. 4963 





Convertible Jet 


ase ot Water Systems 
“Woe ae. For shallow or 

— deep wells. Ca- b 
pacities up to 


are OUTSTANDING FEATURES OF THE = “2.2% 8" 


ader is 


a DEMING ‘“MINIJET’ 


im ie @ Complete packaged water system @Capacitor Motor with built-in 
staal ready to install. No“extras” to buy! overload protection. 

@Easily convertible for shallow or 
a deep well service. @Vital parts of pump exposed to 
R @ Self-Priming (once the casing has water made of corrosion-resistant 
been filled with water). materials. 


(Capacities up to 660 gallons per hour) 














The Deming ‘“MARVELETTE”. . . a time-proved leader in i — 
f shallow well water systems. Famous for quiet operation due ste 
to live rubber mountings that eliminate metal-to-metal con- Sell 5 
tacts. Capacity: 250 gallons per hour. {o aan 
- Deming Fig. 6700 Sub- 
4 mersible Water Systems 


for deep wells. Easy to 
install. Quiet opera- 





The Deming ““CUSHIONETTE”. . . Compact in size. Ideal for 
use where space is limited and a large-capacity, quiet-running 
pump is required. Capacities up to 684 gallons per hour. 






tion. Capacities range 
up to 1500 gallons 






per hour. 
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Taking care of an industrial plant pick-up order. 


Pick-Up Orders Build Profits 





Industrial Supplies 





How a Los Angeles dealer does $12,000 extra volume 
selling staple hardware items to manufacturing plants 


Five years ago Benjamin Glass- 
man, operating a hardware store 
at 1218 E. Washington Blvd. in 
Los Angeles, saw opportunity fo: 
extra volume in the increasing 
number of small industrial plants 
nearby. 

He put out a new business card 
with the words “Industrial Sup- 
plies” in script type just beneath 
the firm name. 


Mr. Glassman said, “We wanted 
to sell regula) 
maintenance and repair items, plus 


manufacturers 


hardware supplies and replacement 
tools. We learned that some of 
these firms had their trucks tied 
up for hours each day while wait- 
ing to get from large suppliers such 
items as nails, cables, clamps, hooks, 
bolts and other items in = small 
quantities. 


“Our first step was to offer these 
plants, in a phone conversation, 4 
10 pet discount, plus immediat: 
service, for their purchases of in 
dustrial supply items in small 
quantities.” 

It did not take long for Glass 
man’s to start receiving orders from 
metal working shops, paper box 
manufacturers and other industries 


(Continued on page 302 
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A new idea in kitchen convenience 


New Carvel Hall Knite Safe 


Holds 7-pecs. Homemaker® Cutlery, 6 extra pes.— Retails at $7.95 


Ww 





| 
| 


i on ) | 


74 a 
~ ay ; i oo 
we, oy 


ya » NOW YOU 
SEE IT! 


NOW YOU 
DON'T! 


oe 

aS, 
OPENS OUT AND DOWN. And presto—all your kit- CLOSES JUST AS EASY. Virtually disappears under 
chen cutlery is at your fingertips... at perfect work level. cabinet... stores blades out of sight, out of harm's way. 


Stores sharp blades extra safe from ‘little’ hands 
... smart design keeps knives extra handy 


ADDS TO KITCHEN DECOR—The KNire SaFe is one kitchen aid 
that comes complete with natural sales appeal. Cleverly designed 
to solve a practical, everyday problem... its smart fashion styling, 
its sturdy cabinet steel construction . . . both mark it as a truly 
worth-while addition to any modern kitchen. 


Sell complete or separate 
Each KNIFE SAFE is available in gleaming white finish with choice 
of chrome or copper trim. Silent cork drawer bottoms. Order 
individually or complete with 7 pieces Homemaker Cutlery by 
Carvel Hall. Order now from your Carvel Hall distributor 





RETAIL PRICES Chrome Trim Copper Trim 
DRAMATIC DEMONSTRATOR—22” wide by 20” KNIFE SAFE only No. 7001 $7.95 No. 7002 $7.95 
high, this new, illuminated merchandiser is a real sales- KNIFE SAFE with Ivory-Chrome Knives Black-Copper Knives 
maker. Displays Homemaker Cutlery and new 7 cutlery pes. No. 9075 $32.95 No.9175 $32.95 
KNIFE SAFE. 
sil iis MAIL THIS COUPON TODAY pptusheuheseiemieien 1 
! CHAS. D. BRIDDELL, INC., Crisfield, Md. ! 
| ! 
| Please send information on new KniFE SAFE Demonstrator Display | 
: and following in quantities noted: 
| ——KNIrFE SaFEs @$7.95 less discount | 
peers 1 
F | N E Cc U T L 3 °) Y ; KNIFE SAFE Catalogue Pages i 
by Briddell Name . 
® 1 Address .... 
LIFETIM, GUARANTEE - " 
g! Ge cscutweceus Stat 
SERVICE | 1 
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Off-the-highway store with ample parking is an eye-catcher. 











Operates Hardware and A sib 
* a @ as rent 
Paint Contracting Business veh th 
in front 
dow sh 
visual 1 
weather 
dise, inc 
Suburban firm’s offer of good parking and 
. wide variety of merchandise and services 
y £ arenes heavy traffic to year-old store souie 
Fe, HARDWARE < 
- Wallpaper Floor é Wal Tile Find a good site in a growing The balance of the building is Marcon 
6 Supplies " 4 , suburban area. Then put up an at- rented to another firm, and helps Rattery 


tractive store, offer varied services 
and provide good parking, and store 
traffic will not be much of a prob- 





pay operating expenses. Set back 
from the heavily traveled highway 
about 100 ft, the store is on a 


stration 
after se 
that “If 


lem. graveled parking lot. Mrs. | 
Mr. and Mrs. Francis Scherer Owners of new and older homes craftsm: 
found this to be true. in the district buy hardware, tools, power t 
In 1953 the Scherers opened their paint, housewares, giftwares and at the s 
store at 11504 W. Greenfield Ave. in toys at Scherer’s Paint & Hardware. gaging 
W. Allis, Wis., Mrs. Scherer man- In addition to service as a painter which sl 
aging the store much of the time. and decorator the firm offers rental husband 
Francis Scherer is a painting con- equipment. Power mowers are as he is 
tractor, conducting that phase of rented at $2 per hour, on an hourly vice wit] 
the business from the hardware or daily rate. Many renters will buy 
= 5m é. ; store. the units they have rented, and buy 
Or me - The Scherer store is in a 60x60-ft numerous other lawn and garden M, 
Neat and highly visible sign is easily building, the hardware operation be- items at the same time. While the “ 


seen from highway. ing 28 ft wide. 


store always has one or two mowers 
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A sizable stock of hand tools is shown on this tool bar. 


as rental units their condition is 
such that they are good resale items. 

A four foot wide concrete apron 
in front of the store is used by win- 
dow shoppers looking through the 
visual front window and for fair 
weather display of bulky merchan- 
dise, including seasonal lines. 


Many paint customers, whether 
having jobs done by Mr. Scherer, or 
doing their own work, are good 
prospects for floor and wall tile. In- 
struction in the application of this 
merchandise also paves the way for 
sales of paint and other do-it-your- 
self merchandise. 





Paint display is topped by a color selection chart. 


Nearby residents have been quick- 
ly attracted to the neat store with 
its extensive stocks. To attract 
trade from an even wider area, the 
firm uses mailings to more than 
1,000 prospects and regular custo- 
mers to publicize seasonal merchan- 
dise. 





Woman Demonstrator Sells Power Tools 


At Rock Hill (S.C.) Hardware 
Co. an unusual attention-getter is 
a woman employee who demon- 
strates and sells power tools. Mrs. 
Rattery does an excellent demon- 
stration and selling job. Many mer, 
after seeing her in action, decide 
that “If she can do it, so can I.” 

Mrs. Rattery is an accomplished 
craftsman in her own right, using 
power tools at her home as well as 
at the store. She is currently en- 
gaging in pre-furnishing a home 
which she expects to build with her 
husband’s assistance just as soon 
as he is released from active ser- 
vice with the U. S. Coast Guard. 


Mrs. Rattery demonstrates 
a big ticket power tool. > 
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BUILD YOUR PROFITe IN 55 WITH THE 








GARDEN 


. TRACTORS 


b BOLENs 
re M-E ROTARY 


TILLERS 





@ 9 GARDEN TRACTORS power-packed 
with sales points. A complete range 
of models from the one-wheel 
HANDI-HO to the 6 hp. RIDEMASTER, 
featured by the two-wheel 
POWER-HO series with Versi-Matic 
drive,—12 forward speeds, plus safety 
reverse. BOLENS year around attach- 
ments mean year around selling. 

@ 7 ROTARY TILLERS lead the field— 
equipped with guaranteed unbreak- 
able tines, variable rotor speeds 
to meet all soil conditions. Models 
from 212 to 6 hp. Wide range of 

, year around attachments available. 


@ 9 POWER MOWERS attractively 
designed; easy starting, powerful 





@ 6 CHAIN SAWS at new low prices, 
new performance,—there’s a BOLENS 






engines. BOLENS rotary line includes : 

side-trimmer, self-propelled, and the lll 
amazing Grind-A-Leaf attachment for plus a 6" bow saw, nee 
mulching leaves. Three, top-quality engine exchange plan. 


reel type mowers. 


BO0LENS 


‘A 































See us in be 
NATIONAL 1} 
South Hall, 
Oct. 11 to I 





See us in | 
Western § 
Supply Sh 
September 








BOLE 
FOOD M. 
483-9 Sor 
















NS 


“HD See us in bocths 508-10 at the 








THE MOST COMPLETE LINE OF 
AMERICA'S FINEST OUTDOOR POWER EQUIPMENT 







> GARDEN TRACTORS % M-E ROTARY TILLERS — 
| »* POWER MOWERS * CHAIN SAWS 


ps 


@ CO-OPERATIVE NEWSPAPER PROGRAM 








@ ADVANCED STYLING 

Eye Appeal — Buy Appeal 
@ NATIONAL MAGAZINE ADVERTISING 
@ LONG LIFE FEATURES THAT SELL 


Greatest Dollar for Dollar Values @ COLORFUL, ILLUSTRATED BROCHURES 


* 
BOLENS NAME ACCEPTANCE @ WINDOW BANNERS AND 


@ WIDE RANGE OF ATTACHMENTS POINT-OF-SALE DISPLAYS 


@ COMPLETE PARTS SERVICE @ RETAIL-CONSUMER PROMOTIONS 


Compare the features of the BOLENS 4 STAR LINE OF OUTDOOR 
POWER EQUIPMENT and you'll find that no other line offers so many 
advantages — PUBLIC ACCEPTANCE — PERFORMANCE — AND PROFIT 
FOR YOU. 

Thousands of independent retail dealers from coast to coast have 
found it PAYS to sell the Bolens 4 star line, but if you wish to handle 
ANY of the great Bolens units you will still be ahead. 


Mail the coupon now — get details on why 


| See us in booths 101-3-5-7-9 
NATIONAL HARDWARE SHOW 
South Hall, Navy Pier, Chicago, 
Oct. 11 to 15 


BOLENS MEANS ,, BUSINESS for you in ‘55. 





BOLENS PRODUCTS DIVISION 


Food Machinery and Chemical Corporation 
283-9 South Park Street, Port Washington, Wisconsin 







Western States Garden 
Supply Show, Oakland, California, 
September 19 to 22. 


Please send information on Bolens money making franchise offer, 





Name 





BOLENS PRODUCTS DIVISION 
PVOD MACHINERY AND CHEMICAL CORPORATION 
483-9 South Park Street, Port Washington, Wisconsin 








City Zone State 










PIPE 
JOINT 
COMPOUND 


f) 
* 


a) 
ff: rire Stik 





A positve sealant for use on pipes 
carrying gas, water, steam. . . with- 
stands pressures up to 3000 p.s.i., 
temperatures up to 500°F. 


HERE’S 
DISPLAYED MERCHANDISE 


THAT MAKES 
EXTRA SALES 







gers avitiT i 
——— ire-stiK jo 
(_) OVLTITE-STIK. Joy 


A new positive seal for oil leaks, 
cracks, pinholes or rusty parts in welds 
in tanks or containers. It remains plastic. 





Repairs leaky water pipes, soil pipes or 
seepage in concrete walls. No heating 
required ... applies directly to leaking 
area. Local contractors find it handy. 


i 


enaner 


LAKE CHEMICAL CO. 


3058 W. Cerroll Ave., Chicago 12, I. 
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Caters to Women Painters 


(Continued from page 141) 


Se 
ra 





The technique of using a roller is described to a highly interested prospect. 


and ready for your own use.” 

Although Miss Cummings 
not talk down to the prospect, but 
rather uses a friendly approach in 
her instruction, she tells Mrs. 
Housewife why one type of paint 
is better than another for a specific 
use. Where, how and why an un- 
dercoat is needed for a job is out- 


does 


lined. 

The next step is to point out how 
the surface to be painted must be 
prepared. The prospect will be 
told, “Especially in a bathroom or 
a kitchen, peeling may be caused 
by painting over a soiled, moist or 


greasy surface. The walls and ceil- 


ing must be given a thorough wash- 


| down.” 


Recommended cleaning sub- 
stances are then offered. The visi- 
tor is reminded that all nails and 
hooks should be removed, cracks 
and holes filled and then patching 
with use of patching plaster and a 
putty knife. 

The relative merits of paint 
roller and brush are then outlined 
to the amateur decorator. If a 


| roller is decided upon the visitor is 


reminded of the value of a brush 
for touch-up purposes in corners 

As a final step in completing the 
sale to Mrs. Housewife, Miss Cum- 


mings suggests turpentine, a brush 
cleaner or roller cleaner. When a 
roller has been selected the merits 
of special cleaner materials for it 
is outlined. 

Paint is an increasingly impor- 
tant line at the Beardsley store, be- 
cause of Miss Cummings’ study of 
the subject, plus her willingness 
and ability to stress show-how in 
eontacts with customers and pros- 
pects. 





HARDWARE HUMOR 





© Hardware Age. | 


"Then we have our broom rake.” 
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Watch these e 
"Silent Salesmen™ boost your profits! 





New pre-tested 
packages stop the 
shoppers...sell 


GLOBE 


roller skates! 









America’s most 
‘complete line of 
Roller Skates! 







Db 
Skate sales come easy when you feature Globe 
skates in these exciting new eye-catching pack- 
ages. Display them in a window and you'll in- 
crease store traffic. Set them upon a counter and 
they’ll sell themselves. And tests have proved it! 
Parents and children alike know the quality of 
Globe roller skates . . . and these bright new 
packages remind them to buy now. To cash in, 
order today! 


GLOBE ROLLER SKATES! 
G.Lose-UNIOoN INc. 


MILWAUKEE 1, WISCONSIN 






No. 42 Heavy Duty 











Eastern Display Office: The New York Toy Center 
Sollmann & Whitcomb, 200 5th Ave., New York 10, N. Y. 
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Specialty Shop Methods 





| Window shopper's 
view of the firm's gift. 
wares department. 


$60,000 in Giftwares 


Well-rounded stocks in small-town store pull femi- 
nine traffic from large city stores 18 miles distant. 
12-month displays occupy front-of-the-store space 


It is always giftwares season at 
Moore's Hardware & Appliance in 
Henrietta, Tex. The firm 
more than $60,000 of these lines 


sells 


in a year. 

Gift lines are given front-of- 
the-store display 12 months of the 
year on aisle and wall units giv- 
ing the department the appear- 
ance of a specialty shop. Ample 
stocks, attractively displayed in 
an air-conditioned room may be 
easily seen by passersby through 


280 


two of the store’s 10 visual-front 
windows. 
Pete Moore, owner-manager, has 


a 120-ft deep store just off a 


heavily-traveled thoroughfare. He 


stock of 
chinaware, 
crystal and other giftwares. 


offers a large better 


vrades' of 


Customer accommodation is im- 
portant in the store for even a 
10-cent item will be gift wrapped. 
Customer rest rooms, a constant 
supply of running ice water and 


pottery, 


52-week air conditioning are fac- 
tors making this store one people 
like to visit. 

Although Henrietta is a town of 
2800, Moore’s attracts much trade 
living in Wichita 
100,000, and 18 


from people 
Falls, a city of 
miles distant from the store. 
Moore’s gift section stocks full 
sets of high-quality and price- 
appeal American-made 
ware, English and Bavarian china, 


» 
s05) 


dinner- 


(Continued on page 
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MORE ACTION 


SALES ACTION... 


LIONEL TRAINS 


FEATURING 

New Diesels...New Sets.... 
New Rolling Stock... 
Exciting New Accessories... 
backed by the biggest 
advertising in Lionel history! 


NEW! 


Section Gang Car! 


Has own motor, operates 
from track power. Reverses 
direction when either 
bumper plate strikes object. 





WITH 


Lionel steps up its Sales Power 
with additions that will be 
wanted by all the millions of 
railroad fans . . . with new sets 
for every boy coming of train- 
age. See the new Fairbanks- 
Morse Diesel, the new Seaboard 
switcher, the Section Gang Car, 
the Gantry Crane... just a few 





of the many new features. And 
watch Lionel advertising sweep 
the nation with even more color 
and drama. It’s going to be a big 
Lionel year . . . with a bigger- 
than-ever Lionel Christmas. 
Stock and display the world’s 
finest trains . . . world’s finest 
for over 50 years! 


ONLY LIONEL TRAINS 
HAVE MAGN& TRACTION 


- For More Speed, 
More Power, More Climb, 


More Control! 





THE LIONEL CORPORATION 15 East 26th Street, New York 10, N. Y. 
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Do-It-Yourself Store... 





. Pennsylvania dealer located on heavily traveled 


highway, 


with good parking facilities features 


merchandise to attract spare-time mechanics 








Don Fluck in his well-stocked, neat paint department. 


The Handyman’s Shop at 1431 
S. 4th St., Allentown, Pa., is so 
designated for the purpose of at- 
tracting do-it-yourself fans. It is 
a hardware store with lines in- 
tended to interest spare-time 
handymen. 

On road maps the location of the 
store is identified as being on Route 
309. It is on the outskirts of 
Allentown, and has ample parking 
facilities on all sides of the off-the- 
highway building. 

Don C. Fluck, owner of the 
Handyman’s Shop, says, “The name 
of this store immediately attracted 
attention. Housekeepers, handy- 
men, odd-job men, week-end me- 
chanics and hobbyists were natu- 
rally attracted to this store.” 

In addition to the tools, paints. 
materials and other do-it-yourself 
needs Handyman’s Shop offers 4 
wide variety of rental items. These 
include ladders, sanding machines, 
buffers, concrete mixers, lawn roll- 
ers, seeders, wheelbarrows, com- 
pressors and air hammers, tackers 
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TIRED OF SELLING GIMMICKS? 
WANT A SALES-CLINCHING FEATURE? 










EVANACTION 
FOR SALES ACTION 











TAKES THE THUMP OUT OF THE BUMP —Evanaction introduces a brand 
new concept in bicycle comfort, safety gnd performance! Dotted lines 
show how Evanaction mechanism literally smothers shocks. 


EVANACTION, exclusively Evans-Colson’s, is the sales “‘extra” 
It’s the 
“something new and different” that the kids are looking for. 


that really works! It does everything we say it does. 


And bicycle salesmen, quick to realize this, have really made it 
pay off. For them, EVANACTION is a terrific 
“sales clincher” that has put new life in their sales and profit 
pictures. “EVANACTION sells bikes,” 
IN FULL COLOR / ~~ — , ee eee SE are ae 
Write for new 25- Aa sell bikes for you, too. Call your Evans-Colson representative. 
page catalog today, 
to Evans Products 
Co., Dept. AT-9, 
Plymouth, Michigan. 


“closer,” a 


SEE 


THE 


com- fF 
EVANS- 
COLSON LINE 


PLETE ; 
they’re saying. Let it 


ay 


We'll be seeing you at the 
NATIONAL HARDWARE SHOW 
Chicago, Oct. 11-15, Space 619 


PUTS POWERFUL SELLING ADVANTAGES BEHIND 


SHS OSES ESHEETS HEHEHE HEHEHE HEHEHE HEHEHE 


THE POPULARLY PRICED EVANS-COLSON LINE 






Yeeeee eeeee 





PRODUCTS COMPANY 
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CHATTANOOGA’S | 
v . 
oOY | 


WHEELBARROW 















CHATTANOOGA WHEELBARROW CO | 
CHATANOOSA TH 
Ont vOy wHrnsastow 


MODERN DESIGN 
STURDILY CONSTRUCTED | 


| 
| 
A standard size, pressed 
seamless tray home barrow | 
in one convenient carton. 
Easy to store, easy to carry 
home, easy to assemble and 
EASY TO SELL! 


We are also manu- 





~ 
. facturers of other 
fast profit makers 
be ... All sizes and 
shapes of wheel- 
QUALITY! barrows, concrete 
ENDURANCE! carts and ware- 

STRENGTH! house trucks. 


ea -VEr\, lelelc7.\ 


WHEELBARROW CO. 


TENN. 








CHATTANOOGA, 


284 





There's plenty of space for browsing. Sales aids are well utilized. 


and power modwers. When a ren- 
tal customer is known to the store 
owner no deposit is required, in 
other instances deposits are some- 
times collected. As items 
pay for their original cost, plus a 
reasonable return on the invest- 
ment, they are sold to customers. 
This way the store keeps com- 
plaints on the efficiency of rental 
items to a minimum point. 
Considerable advice is sought by 
beginners in do-it-yourself jobs. 
The store makes it a point to pro- 


rental 


vide as wide a variety of instruc- 
tional material on hand as it can 
obtain. Some do-it-yourself man- 
uals offered for sale are also avail- 
able for consultation by customers. 

Hunting and fishing licenses are 
sold by the store—always a good 
traffic pulling service. 

In addition to the many lines of 
merchandise of interest to men, the 
store merchandises a wide variety 
of small toys, housewares, pet sup- 
plies and items of interest to 
women and youngsters. 





How to Steer Customers to Ranges 





The new and the old in kitchen ranges was dramatized in a window display 
of Imperial Hardware Co., in Long Beach, Calif., with a pun on the steer. 


The window sign read, "never a bum steer to trade in your old stove now 


on 


a Western-Holly automatic gas range.” The steer was an outmoded gas 
range for the body plus a wooden head with horns and a brass ring through 
the nose. The steer was in a log corral, opposite a modern gas range. 
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the Top Quality, Lowest Priced Brazier 


Exclusive 


ADJUSTABLE ‘’SAF-T- GRILL” 


Exclusive 


HINGED “FOLD-AWAY” LEGS 
16” BOWL REMOVABLE FOR TABLE- 


TOP BROILING 


3-YEAR ‘“BURN-OUT” GUARANTEE 


SOLID-BOTTOM BOWL MEANS NO 
CINDERS, NO ASHES dropping from 
bowl. Scientifically designed to give 


perfect draft 


NO STOOP 2212” HIGH GRILL LEVEL 


No. 50 


“Lo -BOY “ 


MODEL 
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$4.95* Retail 


13” bowl with 
adjustable 
““SAF-T-GRILL.”” 
Short, rubber- 
tipped legs. 
Can’‘t mar table 
— solid-bottom 
means no cin- 
ders, no ashes 
dropping from 
bowl. 


No. 51 
$2.95 e Retail 


TRIPOD MODEL 
















FOR THE BIGGEST 
BRAZIER BUSINESS 
YOU'VE EVER HAD! 





| 





| 














«H1-BOY 


13” bowl with ad- 
justable ““SAF-T- 
GRILL.’’ Rubber- 
tipped legs unscrew 
individually for com- 
pact storage. 


No.52 $3.95* 


Retail 


*Prices slightly higher in some zones 


) 


BAR-B-BOWL division, KEYSTONE LAMP MFG. CORP. 


\ 











| 


| 


Same as model 
No. 50, except 
with large wheels 
and handle for 
smooth rolling 
from place to 
place. 


No.3 $7.95* 


Retail 





SLATINGTON, PA. 
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Modern Display Features 





Peg-board panel unit adapted 
for bullet-type fixtures. Next to 
it is a unit for showing filament 
type lamps. 


Contemporary Lighting Fixtures 


By stressing modern types of 
lamps and lighting equipment, 
Southern Sash of Sheffield, a hard- 
ware, building materials and appli- 
ance firm in Sheffield, Ala., has in 
four years become one of the lead- 
ing outlets for such merchandise in 
its trading area. 


The firm features up-to-date 
lighting equipment in_ displays, 
226 


keeps its show room lighting in the 
same manner and advertises these 


lines constantly. Home _ owners, 


builders and architects are con- 
stantly reminded of it as a source 
of supply through advertising. 
J.C. Darby, president and man- 
ager of the firm, carries some of 
the older or traditional types of 
lighting 


electric equipment to 
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meet demand, but displays only 
the modern types. 

Once each year, when manufac- 
turers’ catalogs are issued, all num- 
bers not of traditional style, are 
priced for clearance and publicized 
in classified ads. Contractors, build- 
ers and home owners patronize the 
clearance sale. Last year one cus- 
tomer bought 70 close-out lamps 
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FEATURE THIS MUCH-NEEDED ITEM 
FIRE PREVENTION WEEK 


(October 3 to 9, 1954) 


easy-to-use + highly efficient - refillable 





COMES COMPLETE 
including wall bracket 


PUSH-BUTTON 
FIRE EXTINGUISHER 


for home and automobile 










Acclaimed last year... the year of its introduction .. . 
Grand Prize Winner of the National Home Safety Awards. 


Plan right now to make this sensational | pint capacity PYRENE 
Push-Button Fire Extinguisher the spearhead of your Fire 
Prevention Week promotion. . . tie in closely with local publicity. 
Feature it as the main item in a display of related items like axes, 
hoses and ladders. 

This outstanding beauty sells itself when given prominent dis- 
play. Just the thing for kitchen, furnace, workshop or automobile 

. Steady pressurized stream of PYRENE Liquid kills incipient 
gasoline, grease, electrical, rubbish and many other fires at the 
touch of a button. 

Order adequate stock from your jobber right away. He will see 
to it that you receive compact, eye-catching display material 
including circulars and streamers. 


ALSO START GETTING READY FOR CHRISTMAS 


The PYRENE Push-Button Fire Extinguisher became a big hit as a 
Christmas gift item last year... its first Christmas... is sure to be even 
bigger this year. It’s so different, so good-looking and so practical... 
the newest, most unusual and worthwhile Christmas gift item on the 
market today. Beam extra profits your way by steadily pushing this 
unique Christmas gift item. 


PYRENE MANUFACTURING COMPANY 
NEWARK 8 + NEW JERSEY 


Sales and Service in the Principal Cities of United States and Canada 
{ AFFILIATED WITH C-O-TWO FIRE EQUIPMENT COMPANY 
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§ 
SERVICE AND PARTS EVERYWHERE— 
twice as many service stations as last year 
—and still growing fast! 


MORE HAPPY DEALERS (like yourself) -—- 
dealers who sold far more Lauson-powered 
mowers and tractors than ever before 
and to customers who enjoyed the quick- 
starting trouble-free dependability of 
Lauson Engines! 


SA USOMNM 


WORLD'S FIRST SMALL 


4-CYCLE GASOLINE ENGINES 
Made by 


THE LAUSON CO., NEW HOLSTEIN, WIS 
DIVISION HART-CARTER COMPANY 
Manufacturers of small horsepower gasoline 


engines since 1896 


Part of easily changed ceiling display of lighting equipment. 


and fixtures at the sale. That sale 
is the only occasion for which the 
firm offers price reductions. 

When new lines are introduced, 
they are given feature display space 
in wall, ceiling and panel displays. 
A wide variety of designs and types 
is featured. 

An unusual ceiling arrangement 
is used to permit making changes 
without need for re-wiring and 
without the need for repairing ceil- 
ing damage. Panels, each 6x10 ft, 
are suspended from the ceiling for 
supporting fixtures. All fixtures on 


Simple Gun Display Makes Sales 


a 


each panel are controlled by a 
switch for that unit. Panels may 
be raised or lowered for changes 
without affecting other panels. 

When bullet-type lamps were put 
in stock, the firm adapted a radio 
and television receiver manufac- 
turers’ display unit with peg-board 
back for showing the lamps. That 
panel displays bullet-type units in 
both vertical and horizontal posi- 
tions. Adjoining it is a custom- 
made fixture for displaying sam- 
ples of the wide variety of filament 
bulbs stocked. 


+7 


Many hardware dealers use a variety of display props in the fall to attract 
hunters into their stores. At Smith Hardware in Garner, lowa, this simple 
display of eight guns, some ammunition and a few accessories in this visual- 


front store brought in visitors. 
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Service Attracts Gift Trade 


(Continued from page 145) 


Mrs. Riemer, right, uses dummy display as pattern for gift wrap job. 


stocks, their genera] neatness and 
the wide variety of merchandise 
offered. 

New items and lines are con- 
stantly added to stocks, another 
good means of building an increas- 
ing traffic and profitable volume for 
the department. 

Riemer’s store is a subscriber to 
the Welcome Wagon service. Once 
newcomers visit the store they are 


impressed with the variety of gifts 


offered, many of them becoming | 
regular customers from their initial 


visit to the store. 

Established more than six years 
ago, the firm’s business has ex- 
panded steadily since its inception. 
Up-front display space for gifts was 
recently increased when a 30x15-ft 
section in the rear of the store was 
set up for garden tools. 


Glamourizes Basement Staircase 


a . 


A wide and open staircase in the middle of the Lyon Hardware Co. in 
Durham, N. C., was covered with ship-lapped pine panelling like that used 
in portions of the showroom. The varnished finish contrasts effectively with 
dark rails and stairs to add glamour to the appearance of the connection 


between storage and sales areas. 
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NEW MODELS—like the smash-hit 
lightweight 2-H.P. 4-cycle stream- 
lined SLV! 


BETTER SERVICE—twice as many 
service stations as last year— and 
still growing fast! 


MORE CUSTOMERS—13! more 
manufacturers who used Lauson 
i a oe ee 
products! 


MORE HAPPY DEALERS (like your- 
self)—dealers who sold power 
mowers and tractors to customers 
who felt Lucky to Get Lauson! 


EL). 


WORLD'S aLeyl SMALL 


4-CYCLE GASOLINE ENGINES 
Made by 





THE LAUSON CO., NEW HOLSTEIN, WIS 


DIVISION HART-CARTER COMPANY 
Monufacturers of small horsepower gasoline 
engines since 1896 
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Open display is the rule at Wauconda Hardware. Note 
prominent price cards on step-up unit in foreground. 


Shopping Center Store 





A vaeation leads to a new store 


How a hardware dealer and vacation-time friend profited 


by providing resort town with a modern hardware store 
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Have you ever thought that your 
vacation-time town needed a good 
hardware store? 

George Broughton, a Cicero, IIl., 
hardware dealer, and a salesman 
friend, Joseph Soukup, often had 
such an idea while vacationing at 
Wauconda, IIl., about 45 miles from 
Chicago. 

A shopping center was planned, 
and they decided that there should 
be a hardware store under their 
ownership in the shopping center. 

Joseph Soukup manages Wau- 
conda Hardware, a 30x100-ft store, 
in the new resort area shopping 
center. Mr. Broughton continues to 
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Joseph Soukup, left, and his partner, George 


Broughton, look at a new power saw just received 


own and manage his hardware store 
in Cicero. 

Located in the Wauconda shop- 
ping center, Wauconda Hardware is 
one of more than 15 stores. With 
other firms in the center, Wauconda 
Hardware participates in sales pro- 
motion campaigns to attract traffic. 

Mr. Soukup was one of the found- 
ers of a business men’s association 
in the center, and is at present 
chairman of the group. Monthly 
meetings of the group discuss meth- 
ods of promoting seasonal and year 
round business in the center. Group 
advertising and promotional cam- 
paigns now attract business from 
people living 20 miles distant. 
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Designed to attract, traffic for all 
of the stores, these promotions have 
included the giving away of turkeys 
last December. 

No purchases in any store were 
required for participation in this 
traffic-pulling idea. 

With ample parking and complete 
retail store facilities, the center is 
attracting heavy traffic to Wau- 


conda Hardware. With the center’s 


promotional program both fall and 
winter season business has boomed. 

With several other firms in the 
center, Wauconda Hardware sub- 
scribes to a music program from an 
FM network. Instrumental music is 
plaved over speakers at a cost of 
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Joseph Soukup, seated, with some of the other merchants 
active in promoting ideas for the shopping center. 


$3.15 per month for each partici- 
pant. Customer reaction to this pro- 
gram has been highly favorable. 

The store is fixtured with units 
supplied by W. C. Heller & Co., 
Montpelier, Ohio, and M. & D. Dis- 
plays, Cambridge City, Ind. Metal 
islands have wooden bases with ad- 
justable metal shelving. Metal wall! 
shelving with perforated panels are 
finished in light green, yellow, 
orange and gray. The same colors 
are used for island units. 

Store walls are light green, as is 
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Firm's tie-in with a TV program, using manufac- 


turers’ display materials 
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the ceiling. Facing east, the store 
has the advantages of natural day- 
light. Three rows of continuous 
fluorescent units illuminate the 
store. A brown flecked asphalt floor 
covering adds to the colorful ap- 
pearance of the showroom. 

Farm merchandise is responsible 
for much of the vear round volume 
at Wauconda, but there is also a 
sizable stock of sporting goods, 
beach and cottage merchandise. A 
large stock of paint attracts farm- 
ers, cottage owners and resort oper- 
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Mr. Soukup standing on ladder for drawing for turkey 


sponsored by his and other firms in the center. 


ators, Shallow well pumps are sold 
to many cottage owners. 
Housewares, gifts and tool rental 
service have been good traffic pull- 
ers and profit makers for the firm. 
Power mower rentals at $2 per day 
attract good traffic, and set the 
stage for sale of new units to many 
summer-time and full year resi- 
dents. Rental of fertilizer spreaders 
has helped to sell many of these 
units, and has been supplemented 
with heavy volume in fertilizers and 


seed, 


e 


a 





Bolt section serves diversified needs of summer home owners and 
farmer trade. Sizes, types are plainly marked. 
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Bolts From Your Stock? 
Every day you have customers who want bolts for many 
different purposes. And when they need those bolts for 
particular uses, they need them now. 


Tough, precision- 
shaped heads defy 
mutilation and 
wrench slippage. 


The dealer who stocks the Sheffield line of bolt products 
} and keeps his stocks complete is always ready to “come up” 
with the right item for the right use, whether it’s a tiny 
stove bolt or a heavy machine bolt. And there’s no question 
of quality. Your customer is going to get the good tight 
fastening with long-pull holding power that keeps him a 


SHEFFIELQ good bolt customer. Here’s why: 


\RRCo 
V/* Sheffield’s Statistical Quality Control governs bolt manu- 
Bolts and Nuts facture from the making of the special analysis steel to the 


final operation of the precision threading process. Inspec- 
tion methods similar to those used in the aircraft industry 
assure quality and uniformity beyond a doubt. 


Cre 
‘04 






— of — , To get more than your share of the bolt business, make 
Quolity Bolts an sure you have adequate stocks of Sheffield bolts in wide 
Nuts Since 1888. te s ; ‘ 

variety. Check with your jobber now. 





SHEFFIELD STEEL 


DIVISION 
ARMCO STEEL CORPORATION 


SHEFFIELD PLANTS HOUSTON KANSAS CITY TULSA 


rers ond 


6, 1954 HARDWARE AGE, SEPTEMBER 16, 1954 293 











Model kitchen section of the firm's auditorium. 





Working Demonstrations 





Model Kitchen Serves as Women’s Clubroom 


Playing host to government-sponsored women’s clubs 
in model kitchen builds traffic for Texas store. Several 
complete kitchens have been sold to club members 


How would you like to play host 
more than 30 times a year to wom- 
en’s clubs—and right in your own 
store? 

The Mohrhusen-Schmidt Co. in 
La Grange, Tex., does this—and 
likes the idea. 

The county has 30 Home Demon- 
stration Clubs within its limits, 
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each of them having at least one 
meeting a year in the second-floor 
model kitchen and miniature audi- 
torium of the store. Some of the 
women will buy a variety of im- 
pulse items, on each club meeting 
day, and several of them have pur- 
chased from the company complete 
kitchen installations like the one 


used in the firm’s model setup. 

Participants in the meetings at 
the hardware store like the hos- 
pitality offered by the firm, show 
their appreciation by frequent visits 
between meetings to purchase 4 
wide variety of hardware and re- 
lated lines offered. 

Home Demonstration Clubs have 
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THE HOTTEST ITEM IN 
THE HOUSEWARES FIELD 
IN YEARS! 
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RETAIL FROM 


Available in popular sizes. 





PAT. PEND. 
STURDY, DECORATIVE STEEL-FACED PANELS. ASSORTED HOOKS 
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Introductory Offer details... including merchandising aids. 
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Individually packed, ready for mounting, with hooks 
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HERE'S YOUR ELECTRICAL DEP’T 
IN A SMALL SPACE 


ete ELECTRIC HOUSEHOLD NEEDS 


— Fo EVERY PURPOSE » SERVE YOURSELF NOW 


=e ©C Cees 


+5 wen oe 
_* % , =_ 





ert Swot en & 


"Junior" 
ELECTRICAL 
TREASURE CHEST 


PRODUCES 


dig Pus ils 


IN LITTLE SPACE 
AT A SMALL COST 


SELF-SELLING 
MERCHANDISER OF 

24 EVERY DAY 
ELECTRICAL HOUSEHOLD 
NECESSITIES 





FREE OF EXTRA COST 
THIS PERMANENT METAL 
DISPLAY—20 INCHES WIDE 


The Eagle Electrical Treasure Chest needs no introduction. The 
original larger size was a boon to thousands of retailers looking 
for that "EXTRA" profit. Now its successor is available. A 
Junior Treasure Chest with the basic electrical necessities 
needed every day in the home. 


EVERYTHING ELECTRICAL FOR THE HOME 
An assortment of 24 fast selling popular priced electrical supplies, from fuses to 
extensions, totaling 257 units ALREADY PACKED in metal display, with descriptions 
conveniently marked for customers’ and clerks’ guidance. Space is provided for price 
markings. Suggested retail prices and complete descriptions are listed on back of 
the display. 


ALL ITEMS 
Listed by Underwriters’ Laboratories 





EAGLE ELECTRICAL TREASURE CHESTS 
in use throughout the country have proved it 
THE MOST PROFITABLE MERCHANDISER 

IN RETAIL HISTORY 


SEE YOUR JOBBER FOR FULL DETAILS—OR WRITE US—TODAY! 


Manufacturers Of Over 1400 Electrical 
Wiring Devices, Lamps and Specialties 


SOLD THROUGH WHOLESALERS ONLY 







EAGLE ELECTRIC MANUFACTURING CO., INC. 


LONG ISLAND CITY 1 


“Perfection ts not an sbcecdent™ 


NEW YORK 








|for their members farm «women 
working together to learn more 
about canning, preserving, farm 
home decoration, dress-making and 
other home activities. Usually the 
Home Demonstration Agent, for the 
}county—her salary being jointly 
|}underwritten by the Federal gov- 
j/ernment, state and county—meets 
| with the women. 

The demonstration and club room 
lis one of the firm’s most valuable 
jaids in selling kitchen appliances 
and complete kitchen installations. 
Although some of the clubs hold 
each of their meetings at the hard- 
ware store, others meet there on a 
less frequent basis. The county 
wide meetings of the Home Demon- 
stration Clubs always meet at 
Mohrhusen - Schmidt’s. And _ all 
women going to and from the club 
meeting see a wide variety of im- 
pulse merchandise. Many note 
major items they will return to 
price and purchase at a later date. 


Makes Bid To Clubs 


The club and demonstration 
room, provided to clubs at no cost 
to them, includes complete cooking, 
preparation and storage equipment 
with a large-sized home freezer. 
There are also 50 folding chairs, 
sound projector and the home dem- 
onstration clubs’ county library. 
The firm supplies an operator for 
the projector when needed, this 
being without cost to the club. 

The library is on bookshelves 
running across the rear of the audi- 
torium, and is responsible for at- 
tracting many women in groups or 
|individually. Clubs cooperate in 
|conducting the library, withdrawals 
and returns being on an honor sys- 
tem. 

All appliances are hooked up, 
ready for immediate use. Most of 
the club meetings are all-day gath- 
erings, the women cooking and 
serving their own lunches in the 
kitchen. 
| The club women bring their own 
foods to cook, their own washing 
powders and dish-cloths. Foods not 
cooked during one meeting are 
stored in the refrigerator or 
freezer, for use the next time they 
meet. The various clubs have no 
trouble getting their left-overs 

(Continued on page 305) 
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library. TRADE MARK * 

..-the revolutionary new abrasive cloth that lets 
the sanded material flow right through 


Here’s the new sanding cloth your customers have wanted: SAND SCREEN 

by CARBORUNDUM...the open-mesh abrasive that lasts 7 to 15 times longer 

than conventional abrasives because the removed material flows 
oups or 

through, doesn’t clog and glaze Makes sanding cCasier, faster 


ate in 
metals, paint undercoats and sealers, 


You use both sides of SAND SCREEN. Each is coated uniformly with hard, 
sharp silicon carbide abrasive grain. Use it wet or dry... by hand or machine. 
It folds like paper, tears like cloth. Available in full 9x11" sh 
sheets for oscillating or vibrating sanders, or discs, in grit sizes 
y gath- 
g and 
in the 


cmc cc cc ee ee es ee ew we = a 
THE CARBORUNDUM COMPANY 
| Dept. HA 90-433 


ORDER SAND SCREEN TODAY! 
| Niagara Falls, New York 


Call your CARBORUNDUM Wholesaler for 
fast delivery on this remarkable new | Send SAND SCREEN sample, folder 
profit-maker. Or send the coupon for full and catalog sheet. 
information and a sample. : 


ir own 
rashing 


Include complete Abrasives Catalog 
for Hardware Trade. 


ge 305) REGISTERED TRADE MARK 
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...the HIGH-PROFIT, LOW-INVENTORY abrasives line 


. 





02-Week ‘Toy Department 


Is Good Traffic Source 


Full-year display of toys of better quality is source 
of constant profit for birthday gift seekers at this store 


Remodeling its store made a cor- 
ner available at Schweizer Hard- 
ware Co. at 1228 E. Main St. in 
Bridgeport, Conn., for a profitable 
toy business. This 12-month toy 
department produces a dollar-vol- 
ume per square foot slightly below 
the average for the entire store, 
and is a good traffic puller. 
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Samuel Jacobson had carried a 
limited variety of toys in the store, 
throughout the year, for many 
years and had always had a very 
good Christmas-season volume in 
these lines. Last year was the first 
in which the firm displayed and 
sold a good variety of these lines 
during the entire 52 weeks. 





Peg-board dis- 
play featuring 
mostly sample 
items runs right 
to window. 


. > ee 
| 
TTReERE EES! 


A 15x15-ft display area, visible 
through one of the show windows, 
has wall surfaces on each side of 
the unit. One is faced with peg- 
board for showing games, paint 
sets and other boxed items. The 
other wall has shelving for other 
types of toys. Larger items are 
placed in the center of the floor 
under an outdoor gym outfit. 

Most toy items are in medium 
and higher-priced grades to appeal 
to the birthday and general gift 
market. Mr. Jacobson does not 
carry 10-25¢ items generally found 
in chain and limited-price variety 
stores. 

(Continued on page 310 
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ef NEW DISPLAYER AND CUTTING RACK 











HELPS BUILD SALES OF... 


Pennvernon Window Glass 


HEN you set up this new Pennvernon dis 
W oiave with an upright cutter in your retail 
show room, you're all set to benefit two ways! First 
it’s a great saver: It saves the time and steps you 
ordinarily need to go to the back room or the bas« 
ment to cut window glass to a customer's measure 
ments as well as saving plenty of space in youn 
store room. Second, it brings your Pennvernon 
Window Glass right out in the store where the 
customer can’t help seeing it and being reminded 
that he needs a new pane of window glass to fix 
that broken window in his home 
Measuring just 4 feet across, the case is precision 
designed with compartments which hold 2g sizes 





dis- of glass in full box quantities. A mechanical glass 

ing cutter is mounted on the ledge to automatically 

ole measure and square glass for cutting. You just 

ght select a light of glass from the basic stock in the 
displayer and, while the customer watches, cut it 
to the exact size he needs. Discarded glass drops 
down through the slot into the large drawe1 
beneath. 

An extra feature of this new displayer and cut 
ting rack is the large supply of compartments for 
the display of related items like putty, paint 
glazier’s points and putty knives 

Phe displayer is available at nominal cost from 
the National Retail Hardware Association as a 
complete unit, ready for installation. For more 
information write to the nearest branch of the 
Pittsburgh Plate Glass Company, or on the Pacific 
Coast to the W. P. Fuller Company or, fill out and 
mail the convenient coupon 
"(leaner clean anonpgeertcnuimes hardeeeieataeteaaieasiammteenees -— 
| Pittsburgh Plate Glass Company | 
| Room 4298, 632 Fort Duquesne Blvd | 
| Pittsburgh 22, Pa | 

he | Without obligation on my part, please send me | 
visible | ] Complete information | 
ndows, | -] Construction details on the new .Pittsburgh Glass | 
ide of | Displayer ; 
h peg- ts thom = ae I al Name. | 
paint nalts 
Address. 
The | | 
other | ! 
i 
is are 
» floor lin, 
edium es 
appeal Vt 
] gift 
s not 
found PAINTS - GLASS - CHEMICALS + BRUSHES + PLASTICS + FIBER GLASS 
sand ITTSBURGH PLATE GLASS COMPANY 
e 310 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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Types of paint and other finishes and prices are attrac- Builders’ hardware brand names and markings appear on 
tively shown on this large board. this eye-catching sign. 


In-Store Advertising 





Prominent Signs Feature Brands 





Groups of signs emphasize nationally-advertised brands 
and those of the company at various locations in store 


IF 


The truth of the statement that signs not only give customers more listing the various brands we offer.”’ 
good signs are effective, low-cost information on the items which we Signs are used along the rail of 
silent salesmen is borne out at sell, but they help to sell. Many the mezzanine, helping to screen 
Reinhold Ace Hardware in Mil- customers seeing these brand the storage stocks. Some of the 
waukee. Several 40x60-in. cards names ask for products by name, signs are suspended by wire at 
are displayed at various points in thus saving the salesclerk time in vantage points on the main floor. 
the store to feature company prod- Axum 


ucts and nationally - advertised 


your cu 

brands of hardware, hand and ; 

power tools. Whil 
Some of the brand names are ply the 


shown in the lettering and on de- aida peor ae 4 with K 
signs used by their manufacturers. Oe ees 





recogni 

Wooden frames of 1 in. lumber, . 
2 in. wide, support the yellow card- Mad 
board backgrounds. Lettering for Well known hand Alumir 
brand, company and product desig- and power fool ards an 


brands are featured 


nations are in red, white, orange é ‘ 
on this unit. 


and black. These colorful signs, 
costing from $15 to $20 each, have 
been used effectively to increase 
requests for both Ace and nation- 
ally-advertised brands featured in 
the store. 

Walter R. Reinhold says, “The 


Kais 





setti 
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MOVES FAST! 


GIVES ME A BIG 
MARKUP... 




















IF YOU LIKE THESE ADVANTAGES... 


& NO PAI 








KEEPS ITS GOOD LOOKS! 


CANT STAIN SIDING WITH 
RED RUST! 


NT-NO MAINTENANCE ! 


















PROMOTE ALUMINUM SCREENING! 


Acuminum insect wire cloth offers more advantages to 
your customers — more profits for you. 


While we do not make insect wire cloth, we do sup- 
ply the leading screening manufacturers listed below 
with Kaiser Aluminum Wire... wire that is nationally 
recognized for outstanding quality. 


Made of strong, durable, cladded aluminum, Kaiser 
Aluminum Wire meets or exceeds commercial stand- 
ards and federal specifications. 


Kaiser Aluminum & Chemical Sales, Inc. General 


Kaiser Aluminum 


setting the pace—in growth, quality and service 
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Sales Office, Palmolive Bldg., Chicago 11, IIll.; Execu 
tive Office, Kaiser Bldg., Oakland 12, California. 








Promote the aluminum screening of these 
leading manufacturers 


Alabama Wire Co., Inc. 

American Wire Fabrics 
Corp. 

Clark Wire & Supply 
Corp. 

Donald Ropes & Wire 
Cloth, Ltd. 


Hanover Wire Cloth Divi- 
sion, Continental Cop- 


per & Steel Industries, 
Inc. 


Keystone Wire Cloth Co. 
New York Wire Cloth Co. 
Pennwoven, Inc. 


Phifer Aluminum Screen 


Co. 
Seneca Wire & Mfg. Co. 
Spargo Wire Co. 


Standard Wire Cloth & 
Screen Co. 


Wire Products, Inc. 
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WITT CANS 


Nout 


guaranteed 


\ “= * ++ ‘~48 


WITT CANS and PAILS are guaran- 
teed to outlast 3 to 5 of the ordinary 
kind. Yet, in 54 years, not one guar- 
antee claim has been reported. It's 
no wonder, for today many WITT 
CANS and PAILS are still in excellent 
condition after five, ten, fifteen or 
even more years of service. Genera- 
tions of satisfied users report that a 
WITT survives severe treatment that 
soon wrecks the ordinary container. 
They prefer WITT as the best buy, 
regardless of price. 


Sell WITT CANS and PAILS .. . the 
WITT guarantee will mean greater 





customer satisfaction and surer 
profits. 
WITT CANS AND PAILS f » 
HAVE THE “RIGHT“ANGLE 


Viper Cani' 


“Originators of the Corrugated Can” 


| THE WITT CORNICE COMPANY 
1 2110 WINCHELL AVE., CINCINNATI 14, OHIO 


Please send me your FREE Catalog. 














Pick-Up Orders Build Profits 


(Continued from page 272) 
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This section provides many maintenance items for industry 


Maintenance shops of many small 
industrial plants will spend an 
average of $30 per month at Glass- 
man’s for standard items such as 
locks, chain, pulleys, v-belts, grind- 
ing wheels, angle iron, pipe, fit- 
tings, rods, abrasives and cotton 
work gloves. 

The firm operates a special order 
department to accommodate indus- 
trial plants wanting diamond drills 
and other special tools. Since the 
new department has been estab- 
lished, the firm has had to more 
than double its regular inventory 
of power tools and accessories. 

As many of the regular staple 
products are bought for immediate 
use, fully 90 pct of the industrial 
supplies volume is for cash. These 


smaller industrial companies usu- 
ally ask for credit only when mak- 
ing some major changeover or 
maintenance project. 

Among the recent bills that ac- 
cumulated for a small indsutrial 
firm was roofing paper and build- 
ers’ hardware for stockroom en- 
largement. This totaled $371, but 
was promptly paid upon comple- 
tion of the project. 

Industrial firms are constantly 
buying paint and supplies, plumb- 
ing items and window glass. Al- 
though Glassman’s are willing to 
deliver small industrial orders as 
promptly as possible, many of these 
small-order buyers will send their 
own trucks to pick up orders when 
necessary. 





Regular stock being made ready for an industrial orde 
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$60,000 in Gitwares THE GREATEST NAME 


(Continued from page 280) 


yus numerous domestic votes JW MELMAG DINNERWARE 


and other gift goods. 

Both sample and set displays ActiDaEeNnr PRSQsr 
are used to feature dinnerware. 
Table settings, including table- 
cloths, are constantly on view. 
Metal gifts and dinnerware pieces 
are always shown on the narrow 
ledge of the visual-front windows 
on which the department faces. 

Limed oak panels with adjust- 
able shelving enhance the appear- 
ance of a wall display visible 
through the window. Copies of 
western and Indian drawings and 
paintings decorate space above the 
industry. wall shelving. Original artwork 
of a local artist is also displayed 
above the shelving. 





les usu- The firm’s buyers attend spring | 
en mak- and fall gift shows in Dallas at 
over or which 90 pet of the china, crystal | 


and other giftware lines are pur- 
9 rat chased. In charge of the gift sec- 
dsutrial tion is Mrs. Lottie Kelley, who has 





d build- been with the firm for six years. 
om en- . : ‘ 
371. but The gift section offers bridles, 
‘cumple light rope, lariats, barbecue out- 
fits, charcoal and western style 
astently mail boxes for those liking ranch 
; style decorative and utility items. 
plumb- L 
ss. Al- A record shop with sound proof 
lling to booths is used in the sale of rec- 
ders as ords in all speeds. Booths are air , 
; ae - prelates 
of these conditioned and are equipped with f 
id their upholstered seats. Style —Color— Durability, three words synony- 


rs when mous with COLOR-FLYTE dinnerware. Designed 
for the consumer market only—COLOR-FLYTE 
style sells Mrs. Housewife everydoy. COLOR- 
HARDWARE HUMOR FLYTE'S colors, grey, green, copper, and lime 
are the colors that ring cash registers all over 
the country. And of course COLOR-FLYTE'S 
durability brings more and more sales... 
guaranteed not to chip, crack, or break for one 
full year. Big beautiful hard-selling ads, in 
leading magazines and newspapers—in every The Profiteer ° 

part of the country—are consistently paving (isu aillinds blecsean hail aaiiin sane nities 
the way for record-breaking COLOR-FLYTE Requires only two square feet of counter 





sales. Your sales record will jump too!— COLOR aaa ig en in the 

. . ine en © coupon 
with COLOR-FLYTE...the greatest name in cies ie came, tllieecetiies wn” die 
Melmac dinnerware. PROFITEER—for more profit 


Pe SSeS SSS SOS See aaaeaeq 





Pe Gy ES 6a 0 bneer canker ee esendenseseedes as 


§ THE BRANCHELL CO., Dept. RH ' 
§ 6024 Lloyd Ave., St. Lovis 10, Mo. t 
| Gentlemen: | would like more information on profit-making | 
‘ Color-Flyte and the Profiteer. t 
Ee Ren esc dedasdamacade ' 
i ] 
' PT thon tt eibeweeskeeeder dy seneswednacaded t 
© Hardware Age, 1954 ' ES 6-65 4 depths CdS SWEETEN SS NO eeRe ee eERatOee i 
' 7 
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Cat and Dog Sale Cleans 
Out $350 Dead Stock 


What do you do when you want 
to clear your shelves of odds and 
ends? 

R. E. Simms of Lewis Hardware 
at 3614 W. Washington Blvd. in 
Los Angeles, sold $350 worth of 
shelf warmers in less than two 
weeks. More important he attracted 
traffic which bought other merchan- 
dise being sold at regular prices. 

A large sale poster and 16 cut- 
outs represented tired cats and 
dead dogs on one of the store’s 


304 


front windows. Each cat or dog 
figure had the price of a specific 
item, its clearance sale price, and a 
statement such as, “It’s the cat’s 
meow.” Other items were a “dog 
gone steal.” 

Mr. and Mrs. Simms wrote the 
copy for the individual figures, cut 
them out from a sample roll of a 
simple green patterned wallpaper. 
Paint can tracings provided the 
pattern for the rounded portions 
of the cats and dogs, ears, tails 


Bargain hunters were 
amused by these signs; 
many bought higher 
quality items of the 
same type. 


Selling Shelf Warmers 





and legs being added with a ruler 
Eight poster figures were cut from 
a single piece of wallpaper. 

A sample of each cat and dog 
was shown in the windows together 
with individual price cards made of 
red paper. 

Part of the stock of cats and 
dogs included mop pails, which had 
gone through the Kansas City flood, 
garbage cans, two close-out 22 cal. 
rifles, saws, paint rollers and some 
flashlights. 
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Model Kitchen Serves as 
Women’s Clubroom 
(Continued from page 296) 


mixed up, as there is ample space 
in the refrigerator and home freez- 
er for them to segregate the left- 
overs. 

Although the room serves home 
demonstration clubs more than any 
other women’s groups, any women’s 
club may use the auditorium when- 
ever they like, providing this does 
not conflict with the home demon- 
strators. 

The latter are more in need of 
some convenient meeting place in 
town than most local clubs, Leon 
Schmidt says, because most of the 
clubs are made up of rural house- 
wives. 

By their frequent use of the au- 
ditorium and kitchen, it is only 
logical that rural women look upon 
the Mohrhusen-Schmidt store as 
headquarters and as a_ regular 
meeting-place when they come to 
town. 


Model Set-Up Sells 


Several club women have ordered 
model kitchens to nearly duplicate 
the model kitchen in the clubroom, 
Mr. Schmidt says, and it is a com- 
mon occurrence for a woman to 
come into the store and say she 
wants a range, a refrigerator or a 
freezer exactly like the one in use 
in the model kitchen. 

The model kitchen and free club- 
room help to sell rural women ap- 
pliances who are not club members 
and who have never been in the 
room. They are favorably influ- 
enced to come to the store for ap- 
pliances through conversations with 
neighbors who are active club mem- 
bers and regular users of the audi- 
torium. 

“We have never done anything in 
the way of promotion that has 
meant so much to our appliance 
department,” Mr. Schmidt says. 
“Actually it has done for our appli- 
ance business what it would take 
perhaps two active salesmen to do, 
without the model kitchen and its 
service to rural club women.” 

In addition to boosting the sale 
of appliances, the service influences 
the sale of other merchandise, such 
as paints and varnishes and house- 
wares, Mr. Schmidt says. 


GET RID OF UGLY NICKS & SCRATCHES 








on All White Appliances & F 





wees « HOUSEHOLD 
LIFE rouch.up PLUG eae Lee ae a 











¢ 
ad : 
= aug, BLONDE 


feauee Pay aden te the modem 
‘ btonte | 





wrens ona VV 
ot ond morte 











NEW! [fp0% SELF-SELLING DISPLAY! 


TIPON DEAL TM-480 


YOU get: Permanent self-selling 
display unit 
6 Tipon Appliance White 
6 Tipon Household Black 
6 Tipon Furniture Mahogany 
6 Tipon Furniture Walnut 
6 Tipon Furniture Maple 
6 Tipon Furniture Blond 
6 Tipon Liquid Solder 
6 Tipon Night Light 
Retail Value: $48.00 
Your Cost (Including Display): 
$28.80 


Also TM-360—3 Doz. Asst.— 
Cost: $21.60 Retail:*$36.00 


Fair Traded at $1.00 each 


This attractive, hard-selling, self- 

service unit will turn over TIPONS 
for you at a greater profit-making 
rate than ever before! 
It will stop, customers and sell 
them from 1 to 8 TIPONS at $1.00 
each. It is impulse selling at its best 
because it means extra sales, extra 
profit for hardware stores. 

It is a permanent fixture and is 
scientifically designed to do the max- 
imum job with the minimum space 
| and eliminates all problems of stock- 
| keeping. The gravity feed principle 
| keeps a supply of all 8 kinds of 
| ‘'TIPONS in view all the time. Re- 
| placement by the retailer is simple. 
Backed up by extensive nationai 
advertising in LIFE, GOOD HOUSE- 
| KEEPING and theSATURDAY EVE- 

NING POST, Tipon is a natural “‘do- 
it-yourself’’ feature. Free mats and 
other support is available to you. 


Ask your wholesaler or jobber or 
use coupon below: 





TIPON Corporation 

465 Park Ave., New York 22 
Gentlemen: 

Please see that I get complete infor- 
| mation about TIPON. 


- |POST 
N 
CITY: ZONE: 


SEE US AT THE NATIONAL HARDWARE | ay Distributor is: 
SHOW BOOTH NO. 530 


vc 








NAME: 


ADDRESS: 














STATE: 
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NATIONAL HARDWARE SHOW 
Chicago, October 11-15 
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...and see 
for yourself 

why more people thun ever 

before are demanding 


BLUE BIRD SNIPS 


THE FINEST... 
at a far lower price 


@ Longer lasting cutting edge 
@ Accurately adjusted 
@ Attractively boxed 
@ Fully guaranteed 






Chicago 
October 11-15 
Booth No. 79 





Bergman 


TOOL MFG. CO., INC. 
1573-1575 NIAGARA ST. BUFFALO 13,K. Y. 
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Supplee-Biddle-Steltz Co. 
Elizabeth Branch 





(Continued from page 148) 


the Elizabeth branch territory. The 
suppliers deliver the merchandise 
to the Elizabeth warehouse for re- 
loading on company trucks. Thus, 
company trucks have loads in both 
directions, an important factor in 
reducing transportation costs. 


Inventory in Elizabeth Branch 


The Elizabeth branch maintains 
an inventory througnout the year 
on some lines, such as wax, kitchen- 
wares and appliances. Some lines 
are stocked on a seasonal basis such 
as toys from July to the holidays 
and lawn and garden steel goods 
during the first half of the year. 
The Elizabeth branch does not 
stock shelf hardware. 

Salesmen throughout the terri- 
tory are kept informed on what 
merchandise is available from Eliz- 
abeth through frequent bulletins 
issued by the branch. 

After an order is obtained the 
salesman separates the items avail- 
able from the branch, writes the 
order form for this merchandise 
and sends it to Elizabeth. The other 
items in the order are written on a 
form which is sent to Philadelphia. 

The Elizabeth branch handles all 
the mechanical details of order 
filling and shipping. The account- 
ing and billing is handled from the 
Philadelphia office. 

The Elizabeth office staff scans 
the orders, maintains the perpetual 
inventory records, checks with the 
company’s credit department in 
Philadelphia over direct telephone 
lines, and makes out the bills of 
lading and shipping tags. 

The order form then goes out in- 
to the warehouse for picking. This 
operation is speeded by coordinat- 
ing the identification of storage 
areas with the listings on the or- 
der. Factory numbers are used for 
identification purposes. 

Merchandise available is listed on 
the bulletins sent to the salesmen 
in the same sequence as it is stored 
in the warehouse. In the normal 
course of dealer contacts and order 
writing the salesman usually lists 
items on the order form in the same 
sequence they appear on the bulletin. 
Order pickers can work aisles with 


Tough 
and 
Fast / 
Individually Tested 


—————______ . — 





HARGRAVE Cold Chisels for all In- 
austrial purposes 





Coan =} 


—_, t —yJ 











HARGRAVE Rivet Busters for shear- 
ing, cutting off rivet heads, bolts. 
Work for which a regular chisel should 
not be used 


SEE 


HARGRAVE Cape Chisels for clean- 
ing grocves, keyways 


HARGRAVE Half Round Chisels 


HARGRAVE Diamond Point Chisels 


for drawing holes, cleaning, cutting 
keyways, grooves 


























Cc ee 


HARGRAVE Round Nose Chisels 








—Sa 





HARGRAVE Solid Punches. 





———s eee 


HARGRAVE Drift Punches 


—_—— 


HARGRAVE Lining Up Punches. 


———>- 


HARGRAVE Pin Punches 

















<a 


HARGRAVE Center Punches. 





WRITE FOR CATALOG: Showing 
Clamps for all purposes, Punches, 
Masonry Drills, Brace Wrenches, 
Washer Cutters, File Cleaners. 


STOCKED IN YOUR AREA 
BY WHOLESALE DISTRIBUTORS 


THE CINCINNATI TOOL CO. 


Montgomery Road 
CINCINNATI 12, OHIO 


© 


HARGRAVE 


The Complete Line of Tested 


TOOLS 






~ 
HARGRAVE 
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a minimum of back tracking and 

follow the order item by item. 
Hand trucks are used for assem- ZA 

bling orders, and for unloading a 


trucks that bring orders from Phil- 
Tove In 


adelphia. These are 4-wheel, 36x84- 
' WOO AAA WOO AAA 






in. trucks. Tail gate plates bridge 
the gap between the warehouse floor 
and the truck or trailer, and these 
hand trucks can be run in to where 
the merchandise is stacked. 

Hand trucks are used also for 
handling some bulk merchandise 
out of trucks, trailers and railroad 
freight cars to storage areas. Bun- 
dies of lawn and garden steel goods 
are handled this way, and stored on 
the floor under racks. 

The warehouse is laid out with 
storage racks, traffic aisles and bulk 
storage aisles the length of the 
building. 

Along the wall opposite the 
truck-entrance wall is a single stor- 
age rack. Then there is a traffic 
aisle, a double rack, another traffic 
aisle, a single rack, a 20-ft wide 
bulk storage area on the floor and | 
the shipping area. 

Traffic aisles are 9 ft wide for 
maneuvering the fork lift trucks. 

Along the rear wall, just inside 
the building from the platform, 
there is a floor storage area. Along 
the opposite wall there is a single 
storage rack. : 

The combination office and mer- 
chandise display room is in front 
of the warehouse section of the 
building. 

















“George defies anyone to steal our car. He F % 
chains it to a lamp post with Campbell Chain!” y 


Combination Office-Display Room 


The warehouse building is ap- 
proximately 90 ft wide in front. It | 
is about 100 ft deep along the truck- 
entrance side and about 157 ft deep quirement. Every link is inspected to assure 
along the opposite side. The rear 


wall is curved to conform to the . F ¢ 
railroad spur that curves in from CAM-PAK — you'll save handling costs. Dis- 


the line that parallels the truck play CAMPBELL CHAIN on the eye-catching 
driveway side of the property. 

The roof is supported by steel 
columns. The ceiling is corrugated Call your wholesaler, or write direct for data 
steel, with 21% in. of insulation be- 
tween this ceiling and the built up 
roof. The roof is virtually flat, and 
the drains arranged so that rain- 
water stands on it to ward off the 
sun’s rays. 

The walls are 13 in. thick, of 


Campbell makes safe, dependable chain in a 


full range of sizes and grades to meet every re- 


long life. Order CAMPBELL CHAIN in the handy 





Display Merchandiser—you’ll sell more chain. 


on the complete Campbell line. 





CAMPBELL CHAIN Comsany 
“a an an ace me CAMPBELL 










cinder block with face brick facing — = a — > ~ CHAIN 
on front walls and common brick Main Office, York, Pa. » West Burlington, lowa 
facing on the rear wall. Portland, Oregon ¢ Sacramento, California 





The floor is concrete, at the same Makers of Famous CAMPBELL Lug-Reinforced TIRE CHAINS 


, 1954 HARDWARE AGE, SEPTEMBER 16, 1954 307 




















steady 
profits 





Profit for you... 
for your customers 


You can sell the Shelby 444 for any 
type screen door—that's your profit. 
Operation is smooth, quiet, sure— 
it's a profitable investment for your 
customers. 

Quality built—aluminum barrel— 
heavy rod—adijustable closing speed 
—hold-open slide. 


A “handy man's” product. 


THE SHELBY SPRING HINGE CO. | 
SHELBY, OHIO 


y 





444 DOOR CLOSER 


308 


P eg >. ; #5 


— > ; ty 





Truck docks on side of warehouse, with enclosed bay where two trailers can 


be kept overnight. 


height as trucks and trailers. The 
warehouse building occupies about 


| an acre at the end of a 5-acre tract. 


The building can be expanded by 
knocking out one wall. This would 
be the wall opposite the truck-en- 
trance wall. This wall is mainly 
windows that can be salvaged, and 
only a small amount of cinder block 
and brick would have to be knocked 
out. The building is heated with 
blower units under the ceiling. 

For protection there is a sprink- 
ler system, a burgler alarm, and an 
automatic heat control system that 
notifies a central office in case the 
heat should fail, thus preventing 
a freeze-up. 

This building replaces the com- 
pany’s facilities in Newark, N. J., 
obtained when it acquired the East- 
ern Electrical Supply Co. several 
years ago which was the first full 
warehouse branch operation. 


The site was selected to be ac- 
cessible, away from traffic conges- 
tion, and to be suitable for expan- 
sion. 

The main traffic arteries between 
Philadelphia and New York are the 
New Jersey Turnpike and route 
U. S. 1. The site selected is a few 
blocks off U. S. 1, near a Turnpike 
interchange. Trucks are not in- 
volved in the main stream of traf- 
fic on U. S. 1 in turning into or out 
of the plant, but use of little-trav- 
eled street that has a traffic light 
at the intersection of U. S. 1. 

This warehouse actually is far- 
ther from New York City that the 
Newark plant, but in driving time it 
is 30 minutes nearer. It is access- 
ible, also to main traffic highways 
in northern New Jersey and in New 
York State west of the Hudson 
River, and to parkways into New 
York City and New England. 





‘Bus Line Shelter Advertising 


Le 
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“$2 


This canopied bench for bus line patrons was constructed by Stuh/man's 
Our Own Hardware in St. Paul, Minn., across the street from the store. It 
advertises in large lettering the oil and gas furnace sales and service offer 


by the firm. 
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eres snow melting [“ 


~~ 
- . 


sign of a progressive business 


People who buy are often unfairly referred to as 
the “fickle public.” Nothing is further from the 
truth ... for there is nowhere displayed greater 
constancy than by a really satisfied public. 

Progressive, successful businesses are increas- 
ingly aware of their obligation to perpetuate this 
public loyalty by making it easy, convenient and 
comfortable for customers to do business. Hence 
snow melting has taken its place along with air 
conditioning, good lighting, adequate rest rooms, 
ample parking facilities and other conveniences 
that win public esteem. 


Steed Pige 


is TU CHE 


HARDWARE AGE, SEPTEMBER 16, 1954 


For sidewalk, driveway, and parking area snow 
melting and ice removal systems, stee/ pipe is the 
overwhelming choice. For steel pipe is ‘economi- 
cal, formable and weldable for grid and coil 
fabrication, and has been proved in more than 60 
years of conventional hot water and steam heating 
applieations. In fact it is the most widely used 
pipe in the world for plumbing, heating, fire 
sprinkler systems, air, gas and water lines! 

Ask for the new 32 page color booklet, ‘‘Steel 
Pipe Snow Melting and Ice Removal Systems.” It 
is yours, free and without obligation. 





COMMITTEE ON STEEL PIPE RESEARCH 


AMERICAN IRON AND STEEL INSTITUTE 


350 Fifth Avenue, New York 1, N.Y. 
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Quality 
Tools 


PROFITABLY PRICED 
TO SELL THE 
DO-IT-YOURSELF MARKET 










| reeset 
Eocnascuscnenasanananeneal 


PORTABLE 
HACK SAW 
ATTACHMENT 


Fits 4” electric hand drill 
Rugged, durable construc- 
tion. Fast action, saws 
metal, wood and plastic 
All around tool. Housing 
of quality Aluminum alloy 
casting. Long-wearing 
drive shaft shank, cam, 
drive shaft roller and pin 
Priced for attractive profit! 


retain 15.95 


JIG SAW 

AND FILING 
ATTACHMENT FOR 

DRILL PRESSES 
Exclusive DURA-TOOL 
product gives unusual per- 
formance at low-cost 
Ideal for workshop, indus- 
trial plant, garages 
Quality built. Holds high- 
speed hack saw blade or 
Swiss file. Easy conversion, 


retain. 18.50 





PORTABLE 
CIRCULAR SAW ATTACHMENT 
Popular fer home workshop and hobbyist 
Saws soft or hard woods up to |” thick. Not 
a toy .. . outstanding performer. Fits Ye” elec- 
tric hand drill 





RETAIL 
9.50 


Dealers write 
today for New Lit- 
erature on complete 
DURA-TOOL line! 
Interesting Territories 


Open to Aggressive Jobbers 


r ER RR SRN I NE ATO ca. cons 
The name DURA-TOOL will be seen in 
important consumer magazine advertising! 


Dura-Too. 


emt BROS. MFG. CO., Plymouth, Ind. 
EE BE: ae ON SE RE 
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92-Week Toy Department Is Good Traffic Source 


(Continued from page 298) 





Adjustable shelving section for bulkier items features wide selection. 


The corner is used for displays 
of single samples of each item. 
Back-up stock is kept in ready stor- 
age in the basement and on the 
second floor. Toys are usually sold 
out of back-up stock, but if the men 
are quite busy, they will sell the 
display piece and replace it later. 

Mr. Jacobson believes that it is 
necessary to show a wide variety 
to accustom the neighborhood to 
coming to Schweizer’s for their 


toys. If he carried back-up stock 
right in the department, to reduce 
walking, he is afraid that the va- 
riety would be so limited it would 
not be attractive enough to keep 
customers away from the down- 
town stores. 

At Christmas time, of 
considerably more space is given 
over to the toys and the back-up 
stock is massed right on the show- 
room floor. 


course, 





Ledge Displays Sell Seasonal Lines 


Talking signs with simple dis- 
play props help Borneman & Sons 
in Elkhart, Ind., sell lawn and gar- 
den goods in the late summer and 
early fall. Installed on ledges atop 
wall units these displays rely on 
brief copy, an assortment of related 


goods, artificial fall leaves, corru- 
gated paper and miniature picket 
fence as eye-catchers. 

Ledge displays are in most in- 
stances devoted to lines not related 
to the merchandise shown on panels 
or shelves below those levels. 
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“DUDE” I 


Quantity 
VY, Dozen : 
Y_ Dozen ; 
VY. Dozen 4 


“DARIUS” 


Quantity ‘ 
VY, Dozen ° 
Y. Dozen 3 
VY, Dozen 4 


New black | 
dealers pai 
each assc 


HARDY 
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Whiting-Adams 
Reveals 
Revolutionary 


New Displ 
For the first time in the hardware field, retailers can 
now employ a single counter fixture for the dual 
display of fast-selling Whiting-Adams brushes 
with dealer’s- choice paints. It’s the exclusive patented 
“‘Built-in-Tie-in” display by Whiting-Adams. This 
unique merchandiser was tested in several major 
markets and results were outstanding. ‘‘At last’’ said 
retailers, ‘‘a unit that does the double-barreled job 
of selling the ‘natural’ combination of brushes and 








paints. It’s just what we’ve been looking for!” 

| “BLACKBIRD” VARNISH BRUSH ASSORTMENT /60 
} Quantity Size Length Out Thickness Retail Each Total 

| 1 Dozen ad 2%” Vy" 50¢ $6.00 

1 Dozen 1” 2%" Vy” 65¢ 7.80 

ik 1 Dozen 2?” 24,” Ae” $1.00 12.00 

; V2 Dozen 24,” 2” 4” 1.25 7.50 

Yz Dozen > 24%,” A,” 1.75 10.50 

i Dealer Return $43.80 
; PURE BRISTLE Dealer Cost 29.20 
Dealer Profit $14.60 


“LIBERTY” VARNISH BRUSH ASSORTMENT /65 








Quantity Size Length Out Thickness Retail Each Toto! 
1 Dozen ad 2%" ry” 55¢ $6.60 
- 1 Dozen ly” 2” VY," 79¢ 9.48 
> selection. i 1 Dozen 2%,” Ve $1.00 12.00 
i Ya Dozen 2” 2%” Yq” 1.35 8.10 
VY, Dozen ad 3” Ag” 1.85 11.10 
, x Dealer Return $47.28 
-up stock PURE NYLON Dealer Cost 31.52 
to reduce Dealer Profit $1576 
2. Patent Pending New black lacquered wire rack display. Holds 2 pint-sized cans of dealers paint, 
at the va Ps , enamel or lacquer. Display free with each assortment 
1 it would T “le cs. Ps. 
Sy igs New Built-in-Tie-in Racks! 
o keep : 
Of these three eye-catching merchan- 
he down- 


disers, two incorporate the revolution- 
ary “paint ’n brush’”’ double sell, and 
can display a full range of famous 
Bristle or Nylon brushes by Whiting- 
Adams. Racks of heavy gauge wire are 
finished in modern ‘wrought iron 
black’’ 

Brushes are individually sealed in 
colorful red and white striped TAC- 
IT-TITE protective envelopes origi- 
nated by Whiting-Adams. It is easy 
to open for customer inspection and 
close again without damage to seal 
or envelope. 

Color is added to these exclusive 
merchandisers by contrasting shades of 
red, yellow and black on the brush 


f course, 
is given 
e back-up 
the show- 


es, corru- 
re picket 





most in- _ 
- Patent Pending 


ot related 
on panels 
pels. 
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Patent Pending 





“DUDE’’ NYLON WALL BRUSH ASSORTMENT /140 


Quantity Size Length Out Thickness Retail Each Total 
au" %” 


VY. Dozen 3” ly $2.00 $12.00 
Ya Dozen 312” 3%” i,” 2.75 16.50 
Y, Dozen 4” 3%” Y_” 3.50 21.00 
Dealer Return “$49 50 

PURE NYLON Dealer Cost __ 33.00 

Dealer Profit $16.50 


“DARIUS” BRISTLE WALL BRUSH ASSORTMENT /150 


Quantity Size Length Out Thickness Retail Each Total 
Ya Dozen 3” i Y” $2.50 $15.00 
Ya Dozen 342” 34%” Ye” 3.50 21.00 
Ya Dozen 4” 3” y,” 5.00 30.00 
Dealer Return $66.00 

PURE BRISTLE Dealer Cost 44,00 


Dealer Profit $22.00 
New black lacquered wire display. Holds 2 one-quart cans of 
dealers paint, enamel or varnish. Display free with 
ach assortment. 


handles. 


Exclusive Cellophane Wrap 

The third counter fixture incorporates 
another Whiting-Adams innovation. 
Brushes are first thoroughly pretreated 
and moth-proofed, and then sealed at 
the factory in air-tight cellophane 
containers. Brass eyeiets are punched 
through the cellophane wrappers for 
suspension on the rack. Brushes are 
sealed for protection in one of the most 
advanced merchandisers ever seen in 
the industry. 


Can Be Seen at the Show 


See these and other Whiling-Adams 
self-selection, fast-moving displays at 
all price levels at the National Hardware 
Show — booths #490 and #494. 
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“LEO” BRISTLE VARNISH BRUSH ASSORTMENT 50 


Quantity Size Length Out Thickness Retail Each Total 
1 Dozen 1” 2%" 1” 5 $4.7 
1 Dozen 12” 2%" ye” 3 é 
}1Dozen 2 2” Yn" 75¢ 9.00 
1 Dozen 2'2” 2% VY,” $1.00 12 
1 Dozen 3 2%,” VY," 125 1500 
_ Dealer Return $46.20 
PURE BRISTLE Dealer Cost 10.80 
Dealer Profit $15.40 
Brushes sealed in Cellophane with brass cyelets by which they 


are suspended on wire rack prongs Display free with 


each assortment. 


WHITING-ADAMS COMPANY, INC., 
700 Harrison Ave., Boston 18, Mass. 


Since 1808 . . . and still the best brush made 
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HIGHLY 
Salteable! 


UNIVERSA L's WHEEL-BARROW SPRAYER 





, with BUILT-IN PRESSURE TANK 
is the ideal sprayer for applying weed-killing solutions to 
j sh EX fan Here is the id 
is 


field crops, fruit trees, 
i ardens, flowers, shrubs, 
86 a tpt applying whitewash, cold water paints 
PRG 
= ~ 


and far easier to use. Capacity: 
ofits. Ask your 


for use in gr Aigo 
nd many other uses. Efticien 
20 Gal. A rapid seller that nets attractive pr 






jobber about it. 


UNIVERSAL, by long odds the 
best sprayer line to handle, is thoroughly 


i 5 ot. 
complete . . . contains models from 


to 20 gal. capacity. 


_ O. 
J METAL PRODUCTS C 
UNIVERSAL cae 





Performance Proved Electro-Line Electric Fence Chargers are 
&reater values. Heavier construction, more rugged mechanism, 
greater shocking power is the answer to better farm fencing. 
There is an Electro-Line model for every farm fencing job. 
Ask Your Hardware Jobber or write 


ELECTRO-LINE PRODUCTS CORPORATIO.N 
SAUKVILLE, WISCONSIN 8 


a i —— eel . cl 
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TRINA, 
Letters to the Editor 
SOM OI MO Coe 


Down Payment Too Big 


Dear Editor: 

Your “Just Among Ourselves” 
is very interesting and appealing. 
I read every issue and enjoy it 
very much. 

Your article “Hardware stores 
and time sales” (July 8 issue, page 
8) brings a thought to mind when 
you quote the statement that Sears, 
Roebuck & Co. has met no com- 
petition in the power tool trade 
from independent retailers. I dare 
say that they will continue to en- 
joy the same business. 

Our company has been making 
sales via bank contracts and terms 
for many years. However, the 
banks and finance companies insist 
on a minimum 20 per cent down 
payment. You can purchase big 
ticket items at Sears with no down 
payment other than the first in- 
stalment. 

You will find very few indepen- 
dent retailers with $50,000 to 
$100,000 inventory who can afford 
to finance appliances, power equip- 
ment, etc., with no down payment. 

We are fortunate to have a 
finance company on the corner. If 
our customer does not have enough 
cash for a 20 per cent down pay- 
ment on a high priced item, we 
take him to the finance company. 
The finance company gives the cus- 
tomer a personal loan in the amount 
of the purchase price. The finance 
company gives the check to us, and 
the customer takes the merchandise 
and pays the finance company in 
small monthly payments. 

We find this a very satisfactory 
arrangement. There is no contract 
on any item that can be repossessed 
since the money was obtained via 
a personal loan. If the customer 
defaults, it is the finance company’s 
job to collect and without recourse 
on us. 

Thanks much for your excellent 
magazine. We truly appreciate the 
work you are doing for us. 











Very truly yours, 





West Coast Dealer 
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WHAT WERE YOU DOING 





FIFTY YEARS AGO? 


We were making Spinning Rods! 


@ For over fifty years, Montague craftsmen have 
been turning out the very finest in spinning rods— 
first for export, and now for the expanding American 
market. 

You can profit on this experience easily because 
when you sell a Montague Spinning Rod, you know 
that your customer is going to be satisfied. 

He'll be satisfied because he can select the type 
rod he wants. Montague makes them all . . . for salt 
or fresh water .. . in solid fiber glass and Holloglass. 

He'll be satisfied because he’s assured of top 
craftsmanship and quality backed by half a century 
of experience in spinning rods alone and over one 
hundred years in the rod business. 

And he'll be mighty well satisfied when he sees 
Montague’s new line of premium rods, including 
models in beautiful jet black and light mahogany 
finishes, with extra quality built in. 

How about seeing your jobber soon—and don’t 
forget there’s a Montague Rod in every price range * 
for every kind of fishing! ] 



































MONTAGUE’S 1903 Write for free literature, Dept. 1-9 MONTAGUE'S 1955 
MODEL #10566 MODEL #2002 


MONTAGUE ROD & REEL COMPANY 


WOT Ue 
PAY 








MONTAGUE CITY, MASSACHUSETTS 
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meet the 
QUEEN 
of the 
SHOW! 


ICE CREAM FREEZER 
All New... Inside and Out 


Beautiful modern styling 
cylindrical pail has no hoops— 
wont shrink or leak because 
it's electrically laminated 
Order now for spring delivery 


“CHUCK WAGON" 
the populor priced cooler 
with the greotest styling 
innovation in yeors. 


TOWN & COUNTRY” 


a beautifully finished 
decorative piece with all 
the cooler features that 
customers want. 






made of 


LAMINATED 












everlasting 
Virginia White Cedar Staves 

ALSO a New Line of FLORIST 
PLANT TUBS and DECORATED 


WOODEN WARE 


PO. BOX 2407, RICHMOND VA 


31¢ 











ashington 
NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


FTC Rules On 
Ad Allowances 


A manufacturer or 
who grants advertising allowances 
to some of his customers must in- 
form competing customers of the 
terms on which they may also re- 
ceive such allowances, the Fed- 
eral Trade Commission has ruled. 

FTC, in confirming a hearing 
examiner’s initial decision, found 
that two dress manufacturers who 
failed to grant some customers 
credit or payments for advertis- 
ing services on proportionately 
equal terms with those receiving 
such credits had engaged in dis- 
criminatory practices. 


wholesaler 


“A course of conduct under 
which a seller fails to inform re- 
specting such compensation. or 
make known his terms or other- 
wise to offer them to one customer 
while granting payment for ser- 
vices to his rival reseller essen- 


tially represents concealment,” 
the Commission said. 
The decision will have far- 


reaching effects on many small 
dealers who have suffered from 
individually negotiated allowance 
contracts in local newspapers be- 
cause of the practice of some 
manufacturers of granting more 
favorable allowances to the larger 
stores. 


Distribution Council 
In Controls Fight 


Retail industry members of the 
Commerce Department’s National 
Distribution Council are fighting 
an uphill battle to block a drive 
to put the Council on record in 
favor of temporary price and 
wage controls in any new national 
emergency. 


At a recent Council meeting, 
the group representing hardware 
and other merchants, successfully 
killed a move, presumably made 
in behalf of Commerce Secretary 
Sinclair Weeks, to have the Coun- 
cil urge the Secretary to take a 
pro-controls position in the De- 
fense Mobilization Board. 
Although such a resolution was 
later withdrawn, minutes of the 
meeting claimed that distributors 
would “not object” to temporary 
wage and price controls in event 
of a new national emergency. The 
Council, made up of retail repre- 
sentatives, publishers and. adver- 
tising agencies, will see new at- 
tempts made to steamroller the 


‘ resolution through, dealer repre- 


sentatives predict. 


Simplify Forms For 
Business Census 


Hardware dealers will find the 
forms they will receive early next 
year for the census of business 
simpler, easier to fill out directly 
from their 1954 books than those 
of earlier censuses. 

The Census Bureau, as a result 
of a “bare-bones” appropriation 
for the project, has reduced the 
number of questions on the form 
and provided for less detailed an- 
swers. In addition, the new’ forms 
have been tailored for different 
types of business, instead of each 
businessman getting the same 
form and filling in only the ap- 
plicable portions. 

Altogether, some 2.7 million re 
tail establishments will be can- 
vassed in the census, along with 
300,000 manufacturers and 35,000 
members of the mining and min- 
erals industry. 

(Resume reading on page 11) 
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Pittsburgh Plate Glass Company, 
Fiber Glass Division, 


introduces the new and improved line of 


Glasfloss 


AIR FILTERS. 


give your customers these outstanding advantages — 


e Easy on the hands» 
e Uses extremely fine fibers that catch and hold 
more dust and dirt! 
@ Allows freer warm air flow. 
e Longer filter life, less changes. 
e In all standard sizes for forced-air 


furnaces and air conditioning units. 


NEW PROFIT 












GLASS PAINTS + GLASS 


PIiTiTsee 8 GH 
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FOR FALL! 


Capitalize too, on this exclusive PPG product 
that brings modern filtering to coal, gas or 





oil-fired gravity hot-air furnaces of every type— 


Glasfloss 


AIR FILTER REGISTER PADS 


@ Stops dust and dirt at the registers 
in a jiffy! 


installed 


e Easy to stock—fast turnover— multiple uses. 


Write now for information on these profit-making filter products made by 
Pittsburgh Plate Glass Company—there are a few choice dealerships open. 
Address your inquiry to Pittsburgh Plate Glass Company, Fiber Glass Divicion, 
One Gateway Center, Pittsburgh Pennsylvannia. 


BRUSHES - 


n 22, 


‘’ CHEMICALS « PLASTICS 


PLATE estas Ss COMPANY 
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=. 
with these 


2 NEW MERCHANDISERS 


-TIPPED BITS 


- 


@@ NEW ENGLAND 


CARBIDE-TIPPED 


MASONRY BITS 


MASONRY BITS THAT SELL because they drill 
better, easier and quicker — In any kind of 
masonry from Brick to Hard Concrete includ- 
Ing Vitreous Tile — any size hole from '4"' to 
6". Sell the COMPLETE line of Carbide- 
Tipped Bits that gives COMPLETE customer 
satisfaction. 
Merchandiser 
popular sizes: 
| each of Cyclo-twist bits 
Ve — hs '—Ve'— 4 —V,'—%"' 
For soft or medium hard masonry 
| each of Cyclo-Core bits 
Ya" — ig’ — Hg" — Va — 5" 
For hard masonry 


PLUS FREE MERCHANDISER 


Ps * 
4ags? 


contains the following most 


YOU SELL THEM FOR $45.10 
YOU PAY ONLY $30.07 
YOUR PROFIT IS $15.03 
CN r: ® 
~ (Beas * 
TBE ae 
CARBIDE 





SHARPENERS 


THE LINE OF CARBIDE KNIFE 
SHARPENERS THAT REALLY SHARPENS 


Your customers can prove it to their own 
satisfaction when you put this colorful, sales 
stimulating, eye-catching metal merchandiser 
and demonstrator on your counter. CON.- 
TAINS 24 ALADDIN SHARPENERS. You pay 
for contents only. Merchandiser with attached 
demonstrator sharpener furnished FREE. 


YOU SELL THEM FOR $46.80 
YOU PAY ONLY 31.22 
YOUR PROFIT IS $15.58 


BOOM YOUR SALES—BOOM YOUR PROFITS 
With Both these SALES BOOSTERS 
N. E. CARBIDE TOOL CO., INC. 
60A BROOKLINE ST., CAMBRIDGE 39, MASS. 
Please send me |_|} CS-54 Masonry bit assorts, 
ments with free Merchandiser 


Please send me 112-DD Aladdin Sharpener 


Merchandising Units 


NAME 





ADDRESS 
City 





STATE 





MY JOBBER IS 
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Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 





National Events 


American Hardware Manufacturers 
Assn. annual joint convention with 
the National Wholesale Hardware 
Assn., Oct. 3-6 at the Marlborough 
Blenheim Hotel, Atlantic City, N. J. 
Arthur L. Faubel, secretary of the 
AHMA with offices at 342 Madison 
Ave., New York 17, N. Y. Thomas 
A. Fernley, Jr., is executive secre 
tary of the NWHA with offices at 
1900 Arch St., Philadelphia 3, Pa. 


Garden Supply Trade Shows, Jan. 
9-11, at the Hotel Sherman, Chicago, 
and Jan. 31-Feb. 3 at the 71st In- 
fantry Regiment Armory, New York 
City. Sponsored by the Garden Sup- 
ply Merchandise, 1901 St. Paul St., 
3altimore 18, Md. 


Heating and Ventilating Exposition, 
(International) Jan, 24-28 at Con- 
vention Hall, Philadelphia, Pa. 
Sponsored by the American Society 
of Heating and Ventilating Engi- 
neers and under management of 
International Exposition Co., 480 
Lexington Ave., New York, N. Y. 


Industrial Supply Convention, April 
17-20, at Cleveland, Ohio. Spon- 
sored by the American Supply & 
Machinery Mfrs. Assn., W. B. 
Thomas, Hunter-Thomas Associates, 
Keith Bldg., Cleveland, business 
manager; the National Industrial 
Distributors Assn., 1900 Arch St., 
Philadelphia, H. R. Rinehart, execu- 
tive secretary; the Southern Indus- 
trial Distributors’ Assn., 712 Volun- 
teer Bldg., Atlanta, Ga., E. L. Pugh, 
secretary-treasurer. 


HARDWARE 


National Builders Hardware Exposi- 
tion, Sept. 26-29, at the Palmer 
House, Chicago. Sponsored by the 
National Contract Hardware Assn., 
John R. Schoemer, managing di- 
rector, and the American Society 
of Architectural Consultants, W. A 
Mathewson, executive secretary 
Administrative office of both groups 
at 420 Madison Ace., New York 1° 
N. ¥. 


National Hardware Show, Oct. 11-1i, 
at the Navy Pier, Chicago. Spon- 
sored by National Hardware Show 
Inc., 331 Madison Ave., New York 
17, N. Y. Frank Yeager, directo 


National Housewares & Home Appli- 
ance Show, Jan. 13-20 at the Navy 
Pier, Chicago, and July 11-15 at 
Convention Hall in Atlantic City 
N. J. Sponsored by the Nationa 
Housewares Manufacturers Assn. 
1140 Merchandise Mart, Chicago 54 
A. W. Buddenherg, executive secre- 
tary. 


National Retail Hardware Association 
annual congress, July 11-14, 1955, 
at Hotel Statler, Buffalo, N. Y 
Managing director, Russel! R 
Mueller, 964 N. Pennsylvania St 
Indianapolis, Ind. 


Z 
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AS GOOD AS THEY LOOK 


WARWOOD WORKMANSHIP 
MAKES THE DIFFERENCE 


Yes, not only are 
Warwood Tools attractive and 
well finished, but they are prop- 
erly designed to do the job, 
durable and long wearing. 
When you sell Warwood Tools 
... you sell the finest of 
forged tools. 


TOOLS FOR 


Kacrwoad or Hay 
Pick No. 30 


GENERAL CONSTRUCTION eRWOG 
AGRICULTURE AND GARDENING / , “O ' 
MINING AND INDUSTRY 
RAILROAD TRACK MAINTENANCE 















BUILD NEW SALES VOLUME 
with Hirsh Shelving Uprights 





Here’s all it takes to make a 


~ 
14 it’s so easy beautiful display like this! 


CT you can do it 
4 yourself! 






You can put new sales life into 
empty, neglected wall or floor space 








Hirsh Wall or Gondola Uprights 


by installing shelving made with 
and your own new or used lumber 


Hirsh Uprights and your own new or 
used lumber. With only a screwdriver you 
can quickly put up a display that will look better 
and hold more than custom built shelving, yet 





cost much less. _ ~2i 24 
warmereprers 


S. A. HIRSH MANUFACTURING CO. 


8051 Central Park Avenue - Skokie, illinois 









Find out Now how easy it is to show more and sell 
more on shelving made with Hirsh Uprights. 
Mail the coupon for a new, informative free folder that tells 


Gentlemen: Please send me your informative new 
folder on Hirsh Standard Stecl Shelving Uprights. 


{ ee SN ETE, SEES ES * BPE atest 
Company _— 


/ pe eae 2.) 


' 
' 
' 
' 
' 
the complete Hirsh Upright story. ' 
t 
t 


— 





OnsPiay LQUIPWENT 


Hirsh 


Hirsh Display Equipment 
is available coast to coast 





SKOKIE, nUINOKS through your favorite jobber ES MES tn eM IL 
— or write direct. City ce < deilieal 
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ANNOUNCING 


AN ENTIRELY NEW CONCEPT IN CUTLERY! 


ae i 
a 
/ Ae 





CUTS SOLIDLY FROZEN FOOD 
IN SECONDS! 





The new Case Freez-Cut lets house- 
wives select the exact amount of frozen 
meat, vegetable or fruit needed for a 
meal without thawing. It reduces frozen 
food bills because it eliminates waste 





In seconds, the Freez-Cut cuts through 
any solidly frozen food — including rib 
bones. “Gullets” in the 10” blade col- 
lect food particles. It cuts cleanly 
through the paper package without 
shredding. 


NEVER REQUIRES RE-SHARPENING 
Because of its unique design, the 
Freez-Cut never requires re-sharp- 
ening. Its stainless steel blade, hard 
rubber handle and Case workman- 
ship assure your customers of years 
of satisfying service. 





OPENS A TREMENDOUS NEW 
MARKET FOR CUTLERY SALES 


Thousands of housewives have asked for 
such a knife . . . millions need it! Now 
Case—and only Case —offers a_ knife 
specially designed to cut solidly frozen food 
in seconds! 

Here is an unlimited sales opportunity! 
Every family in America that uses frozen 
foods is a prospect for a Case Freez-Cut. 
Priced to retail for only $3.95, you enjoy 
the usual 100% Case mark-up! 

Get your share of this tremendous new 
market. Order a supply of the Freez-Cut 
now. 

Write or wire Dept No. 19, W. R. Case 
& Sons Cutlery Co., Bradford, Pennsylvania 
for Freez-Cut details today! 


THE LARGEST ADVERTISING 

CAMPAIGN IN CASE HISTORY 
WILL SKYROCKET FREEZ-CUT 
SALES ACROSS THE NATION! 


BetterHlomes i png Beau 


House & Garden 
LIVING 


FOR YOUNG HOMEMAKERS 



















+ oe se A. 





W. R. CASE & SONS CUTLERY CO. 


BRADFORD, 


PENNA. 


Manufacturer of the Most Complete Line of Quality Cutlery in America 
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offices at 1900 Arch St., Philadel. 
phia 3, Pa. Arthur L. Faubel is sec. 
retary of the AHMA with offices at 
342 Madison Ave., New York 17, 
i! A 


Sanitary-Building Maintenance Expo- 
sition, Nov. 6-11 at the Ambassador 
Hotel, Atlantic City, N. J., spon- 
sored by The Industrial Housekeep- 
ing Safety Guild, Inc. (Eastern 
Sanitary Supply Group), The Har. 
rison Bldg., Philadelphia 2, Pa 


Sporting Goods Show and Convention, 
Feb. 6-10 at the Morrison Hotel, 
Chicago. Sponsored by the Nationa! 
Sporting Goods Assn., 1 No. La- 
Salle St., Chicago 2. G. Marvin 
Shutt, secretary. 


Sporting Goods Eastern Market Week, 
Oct. 10-12 at the Hotel New Yorker, 
New York City. This trade show 
is similar to the annual Western 
Market Week, sponsored by the Na- 
tional Sporting Goods Assn., | N 
La Salle St., Chicago, III. 


Regional Events 


Ace Hardware Corp. Fall Merchan- 
dise Show, Oct. 10-12, at company 
warehouse, 2355 S. Blue Island Ave., 
Chicago 8. Show manager, Charles 
B. McClaskey. Ace annual conven- 
tion, Jan. 23-26, at Conrad Hilton 
Hotel, Chicago. Convention mana- 

Arthur Krausman. 


yer, 


American Hardware Supply Co. Mer- 
chandise Fair and Stockholders’ 
Meeting, Jan. 31-Feb. 1, 1955 at 
company headquarters, 41 Terminal 
Way, South Side, Pittsburgh 19, Pa 


Auburn Hardware Co., Merchandise 
Show, Sept. 16-16, 1954, at Auburn, 
Ind. Company is located at 411 N 
Indiana Ave., Auburn. 


Cotter & Co. Fall Merchandise Show, 
Oct. 10-12 at compamy headquar- 
ters, 365 E. Illinois St., Chicago 11, 
Til. 


Franklin Hardware & Supply Co. 
annual stockholders’ meeting and 
convention, Sept. 20-21 at company 
headquarters, 918-28 N. Delaware 
Ave., Philadelphia 23, Pa. 


Gift Shows—Philadelphia, Oct. 10-13, 
at the Hotel Benjamin Franklin; 
New York, Feb. 21-25, at the Hotel 
Statler. George F. Little Manage- 
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RETAILING Vas 


+ 15¢ RETAIL! 
... BIG MARK UP! 
. . . BIG PROFITS! 
*DIE CAST! BEAUTIFUL STYLING! 
* BRILLIANT CROME-BRITE FINISH! 


How are we able to produce beautiful cabinet hard- 
ware at such unheard of prices? .. . High Speed produc- 
tion tooling is the answer! . . . High speed production 

plus maximum efficiency equals low 
cost and bigger profits! 

Here is die cast cabinet hard- 
ware that combines beautiful design 
and quality craftsmanship with an 
amazing low price! Brilliantly fin- 
ished in bal 9 durable Crome Brite 
plating. Add to this, a new and 
fresh approach in hardware mer- 
chandising, and you have a sure- 
fire seller! . . . Stock up now for 
bigger profits than ever before! 


A new and sensational 
packaging idea! . . . Car- 
tons that become, in a 
matter of seconds, color- 
ful and attractive counter 
displays that spark con- 
sumer action! Here is 
hardware merchandising 
at its best! 


or Cabinet hardware : 
enc! 


STOCK UP NOW 
WITH THIS NEW, 
FAST SELLING, 

BIG PROFIT LINE 


: No. 550 
DRAWER PULL 


1823 East |7th Street 


olUr Vane am 2 20) el llana: 
¥ ODER MANUFACTURING COMPANY |... 5.4 a5... 
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ORDER FROM YOUR JOBBER! 
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A) SAFGARO 


uy ELECTRIC FENCE CONTROLLERS 
MODEL $6 


$6 10 
Suggested. tit Stop Livestock WITHOUT 
~ ee Burning Weeds or Crops or 
Endangering Lives and Property! 


SAFGARD Electric Fence Controllers hold live- 
stock safely, even when the fence wire is com- 
pletely overgrown with weeds—weeds won’t 
short the SAFGARD! Its long-range stopping 
power is always effective—yet there is no risk of 
setting fire to fields or killing livestock. 

For lasting customer good will and quicker 
profits, offer only safety-approved SAFGARD 


Electric Fence Controllers! 





MDelune Multi Sting SAFETY-APPROVED by Wisconsin 
Combination. He 3 Industrial Commission and Underwriters’ Laboratories 


gested List.$25. 


" EL L7 0 GRAND SHEET METAL PRODUCTS COMPANY 


DIVISION 


‘ 
2055 RUBY STREET + MELROSE PARK, ILLINOIS 


asa ~—— CONTINENTAL 
. ' atgi he _, RED SEAL 


Youre for 
| Botter Power 


For MORE power and BETTER 
power—complete dependability, 





clinched by experience dating 
from 1902—specify Continental 
Red Seal with exclusive Contex 
ignition, outstanding air-cooled 
engine advance of recent years. 
Available in conventional and 
vertical shaft types—2, 2'/2 and 
3 hp. Engineered for fast starting, 
easy upkeep, long life—and 
backed by parts and service 
coast to coast 


Ae Mop * 
ee 

ho 
4 

‘By 


Sy 


[ontinental Motors [orporation 


AIR-COOLED INDUSTRIAL ENGINE DIVISION 


12800 KERCHEVAL AVENUE © DETROIT 15, MICHIGAN 





ment, 320 Fifth Ave., New York 1. 


Hardware Wholesalers, Inc., Fall Con- 
vention and Stockholders’ Meeting, 
Oct. 27-28 at company headquarters, 
Fort Wayne, Ind. 


Hibbard, Spencer, Bartlett & Co.— 
Auburn and True Value Associate 
Dealers’ 2nd annual merchandise 
convention, Feb. 21-23, at company 
offices, 2201 W. Howard St., Evans- 
ton, Il. 


Janney Dealer Show and meeting, 
Jan. 10-12, at the Calhoun Beach 
Hotel, Minneapolis, Minn. Sponsored 
by Janney, Semple, Hill & Co., 22-26 
Second St., So. Minneapolis. 


Texas Wholesale Hardware Assn. an 
nual joint meeting with the Texas 
Hardware Boosters Club, June 17- 
18 at Fort Worth, Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas 


State Events 


Arkansas Retail Hardware Assn., ke!) 
13-14 at Little Rock, Ark. Exhibit 
at Robinson Auditorium. Convention 

| headquarters, Marion Hotel. Secre 
| tary, J. Wayne Tisdale, 908 Rector 
Bldg., Little Rock. 


California Retail Hardware Assn., 
Feb. 13-16 at San Francisco. Ex- 
hibit and convention headquarters, 
Fairmont Hotel. Secretary, Krueger 
B. Jacobsen, 1355 Market St., San 
Francisco 3. 


Carolinas, Hardware Assn. of, Feb 
22-24 at Charlotte, N. C. Exhibit at 
Radio Center. Convention headquar- 
ters, Charlotte Hotel. Secretary, 
D. W. Laws, 118% E. Fourth St., 
Charlotte 2. 


Connecticut Hardware Assn., Feb. 9 
at Hartford. No Exhibit. Conven- 
tion headquarters, Statler Hotel 
Secretary, Ned Russell, Harris 
Hardware, Southport, Conn. 

« 


Florida Retail Hardware Assn., joint 
convention with the Georgia Retail 
Hardware Assn., March 6-8 at At- 
lanta, Ga. Exhibit and convention 
headquarters, Baltimore Hotel. Ex- 
ecutive manager for both associa- 
tions, W. W. Howell, P. O. Box 183, 
Waycross, Ga. 


Illinois Retail Hardware Assn., March 
8-10 at Chicago. Exhibit and con- 
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VALUE YOU CAN PROVE! 


Comparison, not conversation, sells King O’ Lawns! Nowadays it takes the kind of 
value shown in the chart below to loosen pocketbooks. See how King O' Lawn 
compares with the most widely advertised and sold power mowers. This chart, 






















expanded, appears on a tag attached to every King O’ Lawn. The comparison, many 
dealers say, “sells seven out of ten prospects!” 



















































































FEATURE King O'Lawn Brand “A” Brand “B” Brand “C”’ 
Size (swath width) 21” H.0. 26” H.D.) 21” 25” 20” 27” 21” 24" 
Grass against trees, 
walls, left for 
hand trimming 4" %" 3%" 2” 4” ae 2S 
Reel wider than 
wheels to overhang 
flower beds yes yes no no _no no yes yes 
Independent reel 
and wheel drive yes yes no no no no yes yes 
Reel-spider NICKEL NICKEL steel steel 
fasteners welded _welded | riveted _riveted| riveted riveted | welded welded 
Welded steel frame yes yes no no no no partly _ partly 
All chain drives yes yes _ no no no no | no no_ | 
Differential—for | 
power while turning yes yes |} no no no yes i yes yes 
” Automotive type clutch] dual dual | single | single single 
21” Heavy Duty, $224.50 . : 
26” Heavy Duty, $270.50 i rane reece face face | no no | no only only only | 
List prices, f.0.b. fact ow limit heig 
ist prices, f.o actory adjustment If," Ye” % a y,” : y" ¥%," 56” : Sh,” 
Top limit height § 
adjustment _ 34%" 34” 2%" 2h” 2%" 2? 24%” 27/6" 
_Dual drive wheels | _yes yes | no no no =m || tO 
_Dualleadwheels | yes —_—iyes | no skids no no | single single 
Maneuverability —s|_nolift — nouit = Wit ft ft, lift nolift —_nolift 
4 Cycle motor yes yes j} yes yes yes yes NO NO 





KING 0’ LAWN POWER EDGER 

Outstanding in its field; just check these value specifications: 

ENGINE: Briggs & Stratton or Clinton 4 cycle; rope starter, speed control on handle 
DRIVE: V-belt, motor to jack shaft, with patented automatic spring-loaded cutting head. 
BEARINGS: Sealed, grease-packed ball bearings, jack shaft and wheels. 

BLADE: Heat-treated, oil-quenched carbon spring steel. Replacements, 69¢ ¢a. retail 
TIRES: Three 6.00 x 1.50 cushion rubber. 

EDGES: 5’ per second to 4” depth; 75% self-propelled when cdging. 

MOWS: Blade set at mowing angle mows 9” width. 

Better value you can prove is bound to boost your sales, And 
King O' Lawn’s clear-cut dealer plan offers you a better deal. 
Better write, wire or phone today for the money-making details! 
A few distributorships available; write on firm letterhead. 


MANUFACTURING COMPANY 


5165 Pleasant Avenue, Symmes Corner, Hamilton, Ohio 


Home Gardener Model 
list, $97.50, f.0.b. factory. 
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For greater legibility, longer wear 


designed for the 


industry by crayon experts 


Write today for your com- 
plete Industrial Crayoa 
Guide, and Price List, de- 
scribing ovr complete line 
of markers for cvery need. 
Dept. HA.42. 


n ALL types of lumber 


mark with AMERICAN LUMBER CRAYONS 


+ specially 


the American Crayon company 


olalell) & mm Ola) 





New York 










PUTTY KNIVES and SCRAPERS 


Not only are they the best in quality — 
ay ne rosewood handles, securely locked 

brass rivets; high carbon cutlery steel 
blades, tempered and ground under 
water, but... they are packaged for eye 
appeal, each mounted on colorful card, 
and wra in acetate to insure ‘‘factory- 
freshness”. 





THE M-1 ASSORTMENT INCLUDES 


6 3” Bolstered Scrapers @ 98¢ $5.88 
12 14%" Bolstered Putty Knives @ 75¢ 9.00 
12 3” Scrapers @75¢ 9.00 
24 114" Putty Knives @ 50¢ 12.00 





PLUS PREE METAL DISPLAY RACK 
Total Retail Valve 
Cost to you, only 


$35.88 
21.53 








you make ruu. 40% prorit oF $14.35 
eS 
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Because they are 


GOODELL 


THE GOODELL M-1 MERCHAN- 
DISER on your counter or wall (it 
occupies only 814 x 7” of counter space) 
ce these professional tools OUT 
a THEY CAN BE SEEN AND 


GOODELL 
COMPANY 


Antrim, New Hampshire 








vention headquarters at Morrison 
Hotel. Secretary, W. F. Ewert, 1194 
Merchandise Mart, Chicago 54. 


Indiana Retail Hardware Assn., Jan. 
25-27 at Indianapolis. Exhibit at 
Murat Temple. Convention head- 
quarters, Lincoln Hotel. Secretary, 
W. J. Sheely, 964 No. Pennsylvania 
St., Indianapolis 4. 


Intermountain Assn., Jan. 23-25 at 
Salt Lake City, Utah. Exhibit and 
convention headquarters at Hotel 
Utah. Secretary, Leon L. Weeks, 
308 Continental Bank Bldg., Boise, 
Idaho. 


Iowa Retail Hardware Assn., Feb 
8-11 at Des Moines. Exhibit at Iowa 
Exhibit Bldg., State Fairgrounds 
Convention headquarters, Savery 
Hotel. Secretary, Philip R. Jacob 


son, Mason City, Towa. 


Kentucky Retail Hardware Assn., Jan 
31-Feb. 2 at Louisville. Exhibit and 
convention headquarters, Kentucky 
Hotel. Secretary, Edware Keiley, 
501 Republic Bldg., Louisville 2 


Louisiana Retail Hardware Assn. cou- 
vention, Feb. 6-7, at Alexandria. No 
Exhibit. Hotel headquarters, David 
O. Mansfield, P. O. Box 1696, Jack- 
son, Mass. 


Michigan Retail Hardware Assn., Feb 
15-17 at Detroit. Exhibit at Masonic 
Temple, Convention headquarters, 
Statler Hotel. Secretary, Harold W. 
Schumacher, 1916 Michigan Na- 
tional Tower, Lansing 8. 


Michigan Store Management Confer- 
ence, Sept. 22-23, 1954, at Kellogg 
Michigan State College, 
Sponsored by the 
Hardware Assn., 
National Tower, 


Center, 
East Lansing. 
Michigan Retail 
1916 Michigan 
Lansing, Mich. 


Michigan Hardware Employees Sales 
Study Course, Jan. 25-27 at the Uni 
versity of Michigan, Ann Arbor 
Sponsored by the Michigan Retail 
Hardware Assn., 1916 Michigan Na- 
tional Tower, Lansing. 


Minnesota Retail Hardware Assn.. 
Jan. 25-27 at Minneapolis. Exhibit 
at the Auditorium. Convention head- 
quarters, Curtis Hotel. Secretary 
C. J. Christopher, 2110 Nicollet 
Ave., Minneapolis 4. 


Mississippi Retail Hardware Assn. 
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‘ JUST A $76°°. 


Cummins. 


os Cummins Model 3052 Drill-Saw Kit $39.95 
ORDER All-new in design and engineering. Handiest 


helper around home, shop, garage —to drill, 
sand, saw, grind, buff, polish. Case mounts on 


gets you in on this pepe byl hy yg 
terrific program ] Other Cummins Drill Kits from $24.95 to $49.95 
er em Amazing NEW 
* AT DEALER PRICES MAXAW 717 
with magic «pivot 
$49.95 


Finest homeshop power 
saw. Packed with new 
performance and sales 
features. Builds every- 
thing from bookcases to 
complete houses! Never 
before retailed under 
$69.50 



























YOUR STORE NAME 
LISTED IN 4 FULL-COLOR 
ADS TO RUN IN YOUR LOCAL 
NEWSPAPER—AT NO 
COST TO YOU! 





















A COMPLETE PROMOTION 
PACKAGE — PREMIUMS, 
MATS, DISPLAY PIECES, 
MAILERS, BANNERS — 
All NEW—ALL FREE/ 







Cummins Jigsaw and Drill Kit, Both for $47.50 


This combination works together. Drill in Kit runs Jigsaw. 
Owner can drill, sand, grind, buff, polish, and do any Jigsaw 
work of any size! Model 441 Jigsaw sells separately for 
$24.95, Model 3031 Electric Drill Kit, $24.95 






















7-Power-Tool 


Home Workshop an 

$79.95 /do-i 4 
Cummins do-it Shop 7 ey \ 
builds all kinds of A\ & i 
fine home furnish- PA Wd 


ings, helps remodel, 
make repairs. Com- 
bines the 7 most 
wanted power tools 
into one 20 pound 
unit. Complete, with 
no extras to buy. 
Highly praised by 
owners! 


er Nothing like it—ever—in the power tools 
field! Imagine—dynamic FREE advertising 
with your name listed — right in your own 
home town—where it pays off big for you. 
Just a $76 investment, on which you make 
$45.90 profit, starts you on your way to good 
sales and profits with Cummins Power Tools. 






QUALITY PRODUCTS OF 
R U S M John Oster Manufacturing Co., Dept. CPT 
5055 N. Lydell Ave., Milwaukee 17, Wisconsin 


Gentleman: Please rush me complete details on the 


I 
i 
co U 26) N one sed ay Agee Program, and name of the near- 
| 
I 
l 





MANUFACTURING CO. TODAY! 1 eee 





5055 N. Lydell Ave., Milwaukee 17, Wisconsin 
Cummins in Canada: 334 Lauder Ave., Toronto 10 eg SY _______— STA. r 
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We'll see you at the 


NATIONAL HARDWARE SHOW 


NAVY PIER * CHICAGO 
OCTOBER 11, 12, 13, 14815 


BOOTH +S386 — S388 


Housewares Division 


NATIONAL CAN 


CORPORATION 


110 East 42 St., New York 17, N.Y. 

















the lV) wonderful 
WAGNER 











E.R. WAGNER MFG. co., MILWAUKEE, WIS. 








convention and exhibit, Feb. 27-28, 
at the Hotel Heidelberg, Jackson. 
Secretary, David O. Mansfield, P.O. 
Box 1696, Jackson. 


Missouri Retail Hardware Assn., 
March 8-10 at St. Louis. Convention 
and exhibit at Jefferson Hotel. 
Secretary, Harry Scherer, 812 
Olive St., St. Louis. 


Montana Hardware and Implement 
Assn. convention, Oct. 24-26, 1954, 
at Placer Hotel, Helena. Secretary, 
Norman O. Blevins, P. O. Box 1152, 
Helena. 


Mountain States Hardware & Imple- 
ment Assn., Jan. 25-27 at Denver. 
No exhibit. Convention headquar- 
ters, Cosmopolitan Hotel. Secretary, 
Francis W. Reich, 1233 Spruce St., 
Boulder. 


Nebraska Retail Hardware Assn. 
Feb. 15-17 at Omaha. Exhibit at 
Municipal Auditorium. Convention 
headquarters, Fontenelle Hotel. Sec- 
retary, C. A. McCoy, 325 Insurance 
Bldg., Lincoln 8, Neb. 


New England Hardware Dealers Assn., 
Feb. 21-23 at Boston, Mass. Exhibit 
and convention headquarters at 
Statler Hotel. Secretary, A. C. Mac- 
Hardy, 185 Dartmouth St., Bos- 
ton 16. 


New York State Retail Hardware 
Assn., Feb. 14-16 at Syracuse, Ex- 
hibit at Auditorium. Convention 
headquartres, Syracuse Hotel. Sec- 
retary, Nicholas H. Kiley, Hills 
Bldg., Syracuse 2. 


North Coast Retail Hardware Assn., 
Jan. 30-Feb. 1 at Seattle, Wash. 
Exhibit at Senator Auditorium. 
Convention headquarters. Olympic 
Hotel. Secretary, Martin W. Danko, 
Route 12, Box 109, Fife Sq., Tacoma, 
Wash. 


North Dakota Retail Hardware Assn. 
Jan. 18-19 at Fargo. Exhibit at 
Crystal-Avalon Ballrooms. Conven- 
tion headquarters, Graver Hotel. 
Secretary, Miss E. J. MeGrann, 54'2 
Broadway, Fargo. 


Ohio Hardware Assn., Feb. 7-9 at 
Cleveland. Exhibit, Public Audi- 
torium. Convention headquarters, 
Statler Hotel. Secretary, John B. 
Conklin, 198 So. High St., Colum- 
bus 15. 


Oklahoma Hardware & Implement 
Assn., Feb. 8-10 at Oklahoma City. 
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‘eb. 27-28, 
, Jackson. 
sfield, P.O. 


Exhibit, Municipal Auditorium. Con- 
vention headquarters, Skirvin Hotel. 
Secretary, Aaron Gritzmaker, 515 


Midwest Bldg., Oklahoma City. | FULLER DEALERS KNOW pars FREE DISPLAYS 


ly all 


the stock you need to 
re Assn., acific Northwest Hardware & Imple- THE WAY TO SELL en ng r~ 
Yonvention ment Assn., Oct. 31-Nov. 2, 1954, at SCREWDRIVERS IS TO =— er 
on Hotel. Spokane. No exhibit. Convention Tools sli xr) slots 
erer, 812 headquarters, Davenport Hotel, Sec- | SHOW THEM-AND NOBODY easily, w oe 
retary, J. Malcolm Smith, 614 Em- | ee eitcuty oo ’ 
pire State Bldg. SHOWS THEM LIKE 


© BLISTERPROOF DOMES 


implement eo © AMBER HANDLES 
1-26, 1954, Paci ic henge west ardware . SSN, © CADMIUM BLADES 
Secretary. Feb. 22-24 at Long Beach, Calif. © BRANDED AND 


Exhibit at Auditorium. Convention PULLY GUARANTEED 


Box 1152, ae 
. headquarters, Wilton Hotel. Secre- | 


tary, Otto H. Grigg, 416 W. 8th St., 









Los Angeles 14. c ASsORt MENT 
& Imple- | ASI 
it Denver. Pennsylvania & Atlantic Seaboar! | ND 
headquar- Hardware Assn., Jan. 10-12 at Phil- R gcREWDRIVER A : fm 
Secretary, adelphia. Exhibit at Convention | FULLE 
spruce St., Hall. Convention headquarters, #2160 

Bellevue-Stratford Hotel, 1616 Wal- © 4 DOZEN SCREW DRIVERS 

nut St., Philadelphia 3. in 6 sizes 
(re = Assn. e ee 
Exhibit at South Dakota Retail Hardware Assn., 
Yonvention March 29-31 at Sioux Falls. Exhibit, RETAIL LIST $26.10 
Hotel. Sec- Coliseum. Convention headquarters, | DEALER COST 17.40 
Insurance Cataract Hotel. Secretary, O. R. YOUR PROFIT § 8.70 

Baily, 1300 So. Jefferson Ave., | (Shipping Wt. 12. Ibs. 

Sioux Falls. | Packed in corrugated | 

shipping carton) | 
rs Assn., 

“ Exhibit Texas Hardware & Implement Assn., | FREE—Biue and Orange 
aie 2 Jan. 31-Feb. 2 at Dallas. Exhibit, |  Metel Display Rack VALUE: $5 
A.C. Mac- Baker Hotel. Convention headquar- | 
St., Bos- ters, Baker and Adolphus Hotels. | 


Secretary, Ray M. Souder, 822-823 





Texas Bank Bldg., Dallas 2. RE 
Ww, 
Pet... wees DRIVER TESTE 
Hardware Tri-State Hardware & Implement 
“s ae ™ 
acuse, Ex P it selects the right aes ssacd _ ITE 
Yonvention 100 to 


SCREW onivens % RS 7 sabe Job! 


e 4 each of Fuller's 25 best-selling 
numbers 

Includes 24 Phillips'-type Screw Drivers 
All with Cadmium blades 
Blisterproof domes 

Amber handles 

Self-service slots 

15¢ to 75¢ retailers 


Totel. Sec- Convention and exhibit at Herring 
ley. Hills Hotel, Amarillo. Secretary, M. D. 


| 
| 
| 
| 
Assn., Feb. 7-8, at Amarillo, Tex. | 
Shepherd, Canyon, Tex. 

| 

| 





Virginia Retail Hardware  Assn., 
are Assn., March 6-8 at Roanoke. Exhibit at | 
le, Wash. American Legion Auditorium. Con- 
uditorium. vention headquarters, Roanoke Ho- 
Olympic tel. Secretary, G. T. Omohundro, | 


‘ © Branded and fully guaranteed 
vee Jr., Scottsville, Va. RETAM LIST $42.00 
+ bacoma, . 

. DEALER COST 28.00 
West Virginia Hardware Assn., Feb. YOUR PROFIT $14.00 


22-24 at Clarksburg. Convention and (Wt, !9 Ibs. Packed | to carton) 





rare Assn. exhibit at Stonewall Jackson Hotel. FREE— Golden Meta! Display Tester-Rack 

exhibit at Secretary, James C. Fielding, 1628 VALUE: $10 

Bigg we McClung St., Charleston 1, W. Va. ~ DISTRIBUTORS, JOBBERS: These cre the FULLER AS- 

rann, 54% ae SORTMENTS featured in BIG BONUS JUBILEE DEALS. 
Western Retail Implement & Hard- DEALERS: Contoct your distributor for details of JUBILEE offer. 

ware Assn., Jan. 17-19 at Kansas See at the HARDWARE SHOW—BOOTH 20 

re oe City, Mo. Exhibit at Auditorium. us 

Be ne, ae Convention headquarters, President Order through your wholesaler today! 

lic | Audi- Hotel. Secretary, W. J. Shaw, 3915 


dquarters, Main § ss City 2 
in © ain St., Kansas City 2, Mo. L COMPANY, INC. 
t., Colum- 


Wisconsin Retail Hardware Assn., : 

Feb. 1-3 at Milwaukee. Exhibit at SEER WENSTER AVE 
Auditorium. Convention headquar- 
implement ters, Schroeder Hotel. Secretary, 
oma City. H. A. Lewis, Stevens Point, Wis. 


W orld’s Largest Producers of Unbreakable Amber Handle Tools 
Export Sales Dept.: John H. Graham Co.. 105 Duane St., N.Y. 








16, 1954 7 HARDWARE AGE, SEPTEMBER 16, 1954 














@ For more information on these products and services 


use free post card on page 329. 


(Continued from page 13) 





is designed to heat four to six 
rooms. Has Dynadraft which sup- 
plies its own draft to chimney re- 
gardless of size and condition of 
chimney or other factors affecting 
natural draft. Also has automatic 
blower control. Available for both 
heaters is an automatic thermostat. 
Perfection Stove Co. 


For more data circle No. 9 on postcard, p. 329 


Rubber Roller Catch 


Rubber roller catch has_ been 
added to cabinet line. Catch No. 38K 
rolls and holds quietly and securely. 
Made of steel, and bright zinc 
plated, it is furnished with two 
strikes for mounting either under 
the shelf or on the frame. In oper- 
ation, rubber roller seats itself into 
a pocket formed by strike, cushions 
door, eliminates slam. Spring ten- 
sion on roller automatically makes 
catch self-aligning so that it adjusts 
itself to allow for possible shrink- 
age or swelling of door. Catch may 
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be applied to either lipped or flus] 
doors. One catch with two strikes is 
packed in envelope complete with 
screws and installation details. 
Stanley Works. 


For more data circle No. 10 on postcard, p. 329 


Sprinkler Heads 


Complete lawn coverage with 
only two sprinkler heads—or two 
positions of a portable unit—is now 
possible with new sprinkler with 
rotary pop-up pendulum action. 
Sprinkler head has a small center 
stem which pops up when water is 
turned on. Stem has four nozzle 
openings. Action of water through 
nozzles causes stem to rotate, and 
to swing back and forth. A 34-ft 


aban i } 
T 


circle may be'obtained with full 
water pressure. Spray pattern is 
low and flat. Sprinkler heads, body, 
stem and bushing are brass. Each 
sprinkler head lists for $3.95. 
Portable sprinklers list for $5.95 
and $6.95. Rain Jet Corp. 


For more data circle No. 11 on postcard, p. 329 


Woodworking Machine 


New model GWI radial arm mul- 
ti-purpose woodworking machine 
has increased capacity (up to 16 
in. cross cut on 1 in. material), and 
a larger work table. Motor is 1% 
hp with voltage-change-switch for 
use with either 115 or 230 volt, 
single phase current. Multi-color 
finish replaces previous machinery- 
grey paint. Control handles are of 


red plastic for easy locating and 
adjusting. Machine also has built- 
in carrying handles for portable 
use. DeWalt, Inc. 


For more data circle No. 12 on postcard, p. 329 


Three Glass Cutters 

Three carbide-wheel glass cutters 
have been added to line of glaziers’ 
Cutters have wheels of 
tungsten carbide, enabling greater 
penetration of the wheel during 
cutting operation. Model C024 is 
standard cutter for sheet and gen- 
eral glass; C023 is ball knob cutter 
for all types of glass wherever tap- 
ping is advisable; C06 is designed 
for cutting glass when templates or 
thin paper patterns are used. Wheel 
of this cutter is 5/32 in. in dian- 
eter to make it easier to follow pat- 
tern lines more precisely. Wheels 


tools. 





of all three cutters may be resharp- 
ened. Cutters are individually pack- 
aged in plastic tube contained in 
red box. Red Devil Tools. 


For more data circle No. 13 on postcard, p. 329 


Plastic Refrigerator Set 


New soft-plastic Refrigerranger 
set consists of 6 ethylene cups and 
6 transparent snap fitting lids in 4 
bright zinc coated heavy metal rack. 
Each container holds a full cup and 
a half. Set, item 207P, slides into 4 
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WHAT’S NEW 


wooden boxes are non-spill and 
non-shattering quality of the plas- 
tic container. Product has also 
been improved with micronized 
arsenic replacing coarser form. In 
addition, mixing period has been 
extended 800 per cent more than iia tin dunk wih tee alee | | 
previous periods making a smoother 

















} I . : » . | 1] 
, : Jepth of cut is 3% in. and has | | i} 

and better blend. Masefield-Lalin ; | \} || 
‘ 4 quick bevel and depth adjustment || 

Chemical Co. Ps wei An : +} ae 

: } easily accessible. At 45 degrees the 1 iii 

For more data circle No. 16 on posteard, p. 329 7 : fe F a | i} i 

depth of cut is 214 in. New cooling Hy 
. “a . H ru 

- ™ in system design minimizes motor ! i il 

. Electric Drill Guide vig igre a | | I 

in. space. Saves equivalent of one heat. Saw comes with rip fence HH 

cubic ft of refrigerator space. Each Guid-O-Drill for electric e we and 10 ft cord. Lists for $79.50. J | |} 

set is packed in display box with an matic drills enables inexperienced Ram Tool Corp. | 

open window to show both cups and workers to drill or ream true holes ES Oe Ts SEE CANE, 9. SR nl 

lids. Valley Forge Creations, Inc. every time—even vertically, hori- 4-W Utility Tool | || | 
For more data circle No. 14 on postcard, p. 329 “ ay mM y oo | iii I | 

This new plane-axe serves as a || 


four-way utility tool: plane, axe, |i 
: a il 
hammer and nail puller. Eliminates | i | 


Long Handle Dust Pan 












































This new-type dust a, has a need of tool switching. Weighs 1% | || | 
long handle and an automatic cover Hii | 
that operates with the handle to | | I | 
trap contents. It’s designed for use i 1 | 
at a standing position to eliminate i | 

: Wh 
| Hi | 
Hil 
Hit 
1 | 
1] 
I || 
HH 
zontally, or at any angle. Unit | I | 
works equally well in wood, metal, | 1 
plastic, brick, concrete, or any other | ! 
substance that can be drilled. Once | | 
adjusted it can-easily be slipped off | I | 
the drill and replaced in seconds, lb. Blade cuts 14% in. width and : 
without affecting the adjustment. has adjustable depth cut. Handle 
Forward end of Guid-O-Drill con- and blade are replaceable. P/ane- PI 
sists of a quadrant marked in 15- Axe Corp. ea 
stooping, strain and awkward lev- degree graduations for vertical or For more data circle No. 19 on postcard, p. 329 Box 
erage problems with the broom. angular alignment, plus an addi- Cc 
Called the Dust Pandle, it is molded tional indicator scale for easy and Space-Type Wood Bits 
of lightweight plastic in contrasting simultaneous alignment in the Speedbor 88 wood bits for %4 
colors. Retail price is $2.39. Victory _ horizontal plane. There is also a electric drills and drill presses have ny 
deem iia: ies aaciduanalcad ae built-in dept h gauge. Lists for hollow ground point which makes | | 
— ee $6.95. High Standard Mfg. Corp. boring cleaner and faster and re- Ht | 
ew id p ‘ For more data circle No. 17 on postcard, p. 329 duces power required to use bits in | ] | 
ogenticide ackaging ’ wood, plaster or plastics. Shanks | 

tough on Rats rodenticide is now Portable Electric Saw are precision ground to eliminate | I 
packaged in Safety jars of clear New addition to portable electric wobble and the 3 flats are accurate- i H | 
plastic with reenforced metal cap, saw line is model PG85-8% in., ly spaced to fit 3-jaw chucks of 14 
with the label lined on the inside. 11/3 h.p. ball bearing motor elec- 5/16, 3g and 1% in. electric drills Wi 
Cap is sealed with a clear pliofilm tric saw. Weighs 13% lb and has a and drill presses. Bits are avail- i | 
band to which instructions are at- central balance handle making it able in 3%, 12, 56, 34, % and | in. | | 
tached. Advantages over former possible to use only one hand while (Continued on page 332) | | | 

i | 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 





FIRST CLASS 
PERMIT NO. 36 
(Sec, 34.9 P.L.&R.) 
New York, N. Y 























BUSINESS REPLY CARD ameenen 
No postage necessary if mailed in the United States — 
POSTAGE WILL BE PAID BY a 

HARDWARE AGE penance 

Post Office Box 60 pico 

Village Station — 

NEW YORK 14, N. Y. oamciains 

Postcard valid 8 weeks only. After that use own letterhead fully describing item wanted 9/16/54 


Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled below. 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 
16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 
31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 
46 47 48 49 50 51 52 53 54 55 56 57 58 59 60 
61 62 63 64 65 66 67 68 69 70 71 72 73 74 75 
76 77 78 79 80 81 82 83 84 85 86 87 88 89 90 
91 92 93 94 95 96 97 98 99 100 101 102 103 104 105 
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Here is Your Quick Check Card 


What it is... How it works Hl 


Each issue brings you dozens of descriptions of new products, new dis- 
"What's New" 


mark a circle around the same number on the post card as appears 


plays, etc., 
HARDWARE AGE than in any other magazine. 


in the 


columns. 


under the individual item description. 


| 
When you want more free information on any of these products, simply 
Drop the post card in the mail box. | 


turer. 


will be sent you on each item. 


it clearly. We cannot service post cards with incomplete addresses. 


You get more of these in 


No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- | 
You may circle as many items as you wish. Separate information | 


Be sure to give your full name and address on the post card. Print or type | 
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YOUR NAME ...ccccccccccrcscccccccsvcececvescscees TITLE .ccccccccccccccce 
FIRM wcccccsccccccccccccesse recess esses eee ess eee ese esses sees sees essseees 
FIRM ADDRESS ..ccccccccccccccccccsccseeesesesesseeeseesees sees eseeseesee 
CITY or TOWN. ...cccccccccccccccccccccceces ZONE... wc00 STATE... .crcccccee 
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(Sec. 34.9 P.L.&R.) 
New York, N. Y. 














BUSINESS REPLY CARD 


No postage necessary if mailed in the United States 








POSTAGE WILL BE PAID 


HARDWARE AGE 


Post Office Box 60 


Village Station 
NEW YORK 14, N. Y. 
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A big help for busy deal- 


ers. Use this card for free 
information on new prod- 
ucts described in this issue. 
































































































































Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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would like to 
meet you at the 
Hardware Show 







Be Sure to see the 


great No. 


... for cutting cylinder 
and flat keys. 








The KEIL No. 4 Series is designed to 
meet the need for an inexpensive ma- 
chine for cutting cylinder keys and flat 
steel keys. 


It is small but sturdy and extremely 
simple in design, making it easy to 
operate and adjust. 


When it is desired to cut flat steel 
keys, merely remove the beveled cutter 
and substitute the saw type cutter. This 
machine should be power driven at ap- 
proximately 1150 R.P.M. 


Attractively finished in eye-ease 
green wrinkle and ivory. 
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IF you are not going to 
the Hardware show, contact 
your jobber or write to us. 


KEIL LOCK CO. inc new wampsnine 
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BUILD 
BUSINESS 








with — / 





Mo. 3134 
Self-plercing Solid 
Copper Bull Ring 

24” x 5/16”; 3” x 3—” 


No. 3141 
Cattle 
Tie 
Snap 


No. 3142 
Cattle 
Tie 
Snap 











* 


You build business three ways 
when you offer customers 
ANCHOR BRAND Barnyard Hardware: 


1. By offering customers everything they 
need in harness, saddlery, and miscel- 
laneous farm hardware, you can increase 
sales. Anchor Brand hardware is a com- 
plete line. 

2. Brand recognition makes selling easier. 
Your customers recognize Anchor Brand. 
They buy readily, with complete con- 
fidence. 

3. Anchor Brand’s enduring quality assures 
customer satisfaction . .. helps hold old 
customers, attract new ones. 


Simplify stocking . . . buying. Make Anchor 
Brand your one dependable source of barn- 
yard hardware. Your jobber handles the 
complete line. Call him today. 


NORTH & JUDD 


MANUFACTURING COMPANY 


NEW BRITAIN CONNECTICUT 





Makers of ANCHOR BRAND 
HARDWARE Products 





WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 329. 


(Continued from page 328) 





é 5 ee | 
sizes. List for 69¢ each. Dealer 
price is $5.60 per doz. Bits may 
be purchased in individual sizes, 
open stock, roll sets holding four 
to six bits each and in display as- 
sortment which lists for $21.00. 
Dealer price is $14.00. Irwin 
Auger Bit Co. 


For more data circle No. 20 on postcard, p. 329 


Paint Mixer Stand 


Space-saving sturdiness are added 
to paint mixers with all-metal floor 
stand, scientifically weighted to pre- 
vent tipping. Stand has 15 in. di- 
ameter cast iron base and top con- 
nected by 2 in. steel pipe. Weighs 45 
Ib. The 13 x 18 in. table top has four 
locating grooves to accommodate 
feet of mixer and is 22 in. from 
floor; elevates mixer’s can holder to 
38 in. from floor. Lists for $20.00 
Miller Mfg. Co. 


For more data circle No. 21 on postcard, p. 329 


i& 





Food and Beverage Cooler 


Addition to Magikooler line is 
the Rambler. Substantially larger 
than present coolers in the line, it 
has one-hand carrying convenience, 
water drain, removable food tray 
that provides access to beverages 
without removing tray, bottle and 
can opener. Also features fiber 
glass insulator which provides in- 
sulation at all points. Rambler will 
hold 24 bottles of small soda bottles, 
or 18 bottles or 36 cans of beer. 
Will keep food and beverages cold 
or hot. Available in Hammer-tone 
aluminum exterior, aluminum in- 
terior, sealed water-tight, or in at- 








tractive baked enamel on steel ex- 
terior with galvanized steel interior, 
sealed water-tight. Metalcraft Mfg. 
Corp. 


For more data circle No. 22 on postcard, p. 329 


Paint Primer and Sealer 


New type of undercoater im- 
mediately primes and seals all sur- 
faces, allowing for a second finish 
coat of paint to be applied 30 
minutes later. This Dry Wall 
primer-sealer may be applied on 
plaster, composition board, wall- 
paper, brick, cement, cinder block 
and woodwork. Easily applied with 
roller, brush, or spray, it forms 4 
base coat for oil base paints, alkyd 
enamels and latex and water emul- 
sion types. Does not require spe- 
cial mixers or thinners. Under- 
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ages cold Complete and compact self-selling display of basic lawn hose fittings 


imer-tone for counter or window display promotion. Only 14" x 19" in size 
Inum in- 
or in at- 


A Complete Hose Fittings Department—Ready to Use 





Yo doz. No. 155 Gold Label Nozzle 1.50 ea. 1 doz. No. 85CL 5%” Clincher Coupling 43 ea. 
% doz. No. 161 Diamond Nozzle 1.20 ea. h - “9 a + Femaie End Only - ea. 
1 ” De ‘ > doz. No. 7/16” Mender 17 ea. 
™ doz. No. 226 ng Re-Usable Coupling 10 ea. Vy doz No 12¢L Ye” Mender phy 
Y2 doz. No. 226 2” Re-Usable Coupling 10 ea. 1 » 

> Yo doz. No. 12CL 5” Mender 17 ea. 
Ys doz. No. 234 7/16” Re-Usable Mender 55 ea. 2 doz. No. 78-A Hose Washers, Clips 06 ea. 
Yq doz. No. 234 2” Re-Usable Mender 55 ea. 
1 doz. No. 85CL %2” Clincher Coupling 43 ea. TOTAL LIST PRICE: $46.04 





NO. 800 
OSCILLATING 
steel ex- i. “4 
interior, NO. 145 way 
GREEN-GOLD NOZZLE 

raft Mfg. SPRINKLER 
—— Developed to meet the demand 

for a durable, colorful nozzle for 

plastic hose. All brass working 
saler parts with green, yellow or red : 
t in sleeves. It's a natural tie-in seller A Blanket of Rain 40 x 50 Feet 
ater P 


with plastic hose. 
3 all sur- en Precision-built for long service, the new Sherman SWAY has 





nd finish proved its dependability in four years of nation-wide field test. 

plied 30 Full rectangular coverage—a blanket of rain, 40x50 feet—it 

ry Wall . reaches all the corners. Factory guaranteed for one year. 

ep fe ee Moderately priced. 

er block REUSABLE MENDER 

: ‘ FOR PLASTIC HOSE 

lied with 

forms 4 All brass tube and two knurled 

ts, alkyd tepered nuts. Each set in indi- f 

er emul- vidual two color box. Two sizes: BATTLE CREEK, MICHIGAN 

lire spe- 1/16" and '/2". LAWN HOSE GOODS 
Under- 
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WHAT'S NEW 








coater is available in soft eggshell 


white. Can be tinted to other 
colors with water-dispersed vivid 
colors. Sapolin Paints, Inc. 


For more data circle No. 23 on postcard, p. 329 


Expansion Fasteners 

Star Tampins, type 4000, expan- 
sion fasteners for masonry, may be 
used with machine screws or bolts. 
Installation requires three opera- 
tions: drill hole, insert tampin, and 
set with a few light hammer blows. 
Rustproof alloy used exceeds 
strength of cast iron, brass and 
copper in tension, shear and com- 
pression. Closed bottom prevents 
dust or other foreign matter from 
entering nut and clogging the 
threads. Threads run full length 
of nut and are recessed to prevent 
burring setting. Tampins 
are packed 50 to box, in sizes from 


when 


WYNN 





6-32 to *4 in. One tampin tool sup- 
plied in each box at no cost. Star 
Expansion Bolt Co. 


For more data circle No. 24 on postcard, p. 329 


Lawn Sprinklers 

Rainger Cadet line of lawn 
sprinklers have 16 gage pressed 
steel finished in red enamel as base. 





of either 


made 
aluminum or brass are all adapt- 
able for assembly to the body cap. 


Top assemblies 


Model S (illustrated) lists for 
$1.75; Model J for $2.95, and Model 
N for $4.15. Rieger Mfg. Co. 


For more data circle No. 25 on postcard, p. 329 


Flush Ball Mechanism 


Improved type flush ball mechan- 
ism for water-closets features free- 
falling flush ball and stem. Inde- 
pendent dual-guided elevator trips 
the flush ball. Elevator instantly 
drops back to its rest position leav- 
ing the ball and stem free-floating 
within a transparent plastic cylin- 
der. During free-fall there is no 














“ARCO SAW" 
The ONLY geared Saw 
Attachment to cut 
2x4's! 
Has Depth-Bevel- 
Rip Gages. 
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ppt von 
1) TWO OF THE 
FASTEST SELLERS ON THE 


“DO-IT-YOURSELF” 


MARKET TODAY! 


OVER 1/4 MILLION SOLD! WHY DON'T YOU 
JUMP ABOARD NOW FOR GREATER PROFITS? 


@ "Do-It-Yourself" is a Billion Dollar business— 
and still growing, as recently publicized in Time, 


Life, Colliers, etc. 
@ Up to 80% of the “Do-it-Yourselfers” 


V4" electric drill with various attachments as their 
first basic power tools. The circular saw and jig 


saw are by far the most useful and widely 
bought attachments. 

@ “Arco-Saw" & “Arco Jig-Saw" Meet 
this Demand because they offer exclusive, 
expensive features not found in any other 
attachments. 

@ "ARCO" Pre-Sells Your Customers 
with the most intensive National Advertising 
of any attachment manufacturer. The 1954 
campaign is the biggest ever. 

@ Your Profit is Protected by Fair Traded 
Retail prices. Dealer's Discount: 3344%. 
DEALERS: Cash in on these terrific 
profit-makers now! Order from your job- 
ber or write direct for our latest catalog 
sheets. 


buy a 





“ARCO JIG-SAW" 
The ONLY Jig Saw At- 
tachment with built-in 
Air Blower. Has 
same capacity 

as other saws 
selling for 
$50. 


ARROW METAL PRODUCTS CC 
140 WEST BROADWAY 
13, NEW YORK 












DEPT.TR 
NEW YORK 
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W Get into the Profitable 
MATERIALS HANDLING BUSINESS 
with MINIMUM INVESTMENT 


Sell the Complete G°“D Line 
Featuring the 


with 4-Speed VariLift 
(500 Ibs. Capacity) 


You Sell 
Standard Models 14.950 
as Low as — 

























You know that “capital” equipment sales are hard to 
make these days, but you can make sales NOW with this 
low cost, Rage a Caddy.” It’s a hand truck with a 4-speed 
hydraulic lift that has scores of uses in almost every plant 
and shop you call on. It’s a “packaged” unit, complete and 
ready to go to work as you see it. No fancy custom prices, 


(Pat. No. 2560131 and 
other patents pending) 





USE IT YOURSELF — no fancy engineering and slow delivery. Buyers are quick 
@in your stock room to shelve heavy to see its advantages. 
loads in narrow aisles © Both Lifts and Moves Loads 


® Smooth Hydraulic Operation Reduces Damage to 
Merchandise 

@to safely move easily damaged © VariLift—4 lifting Speeds 
merchandise © Perfect Balance for Safe, Easy Handling 

© Saves Men—Reduces Accidents — 

® Saves Space—Stacks Kegs, Boxes, Bags, Crates, 


@ to load and unload trucks 


®@ to stack heavy kegs and boxes 


It helps you as it sells itself. Your Grand Shop Coils, Dies 

Caddy demonstrator will speed handling in your 

store while making it safer and easier. And 

customers will get a convincing demonstration SEND COUPON for details of our New Low-Investment, 
when they see it working for you. Floor-Stock Rental Plan. It gives you a demonstrator for 


only a dollar a day! You purchase as you sell. 











ALLIED ™rc.« SALES <o. 
(Materials Handling Division of Grand Specialties Co! 


3103 W. Grand Ave. * Telephone: VAn Buren 6-1243 * Chicago 22 
Please send details of your Floor-Stock Rental Plan. 


SELL FAST MOVING GRAND SAFETY 
DOOR HOLDERS, TOO 


It’s the only line of lever-type 
safety door holders with an 
adjustable lever for length, 
with an adjustable, replace- 
able shoe and a positive clinch 
spring holder. Patented steel, 
rubber-covered shoe never 
slides, never mushrooms. 
You can’t sell a finer line of 
safety door holders. 
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linkage which can cause the ball to 
hang-up or seat-off-center. Unit fits 
any standard water-closet and 
standard flush balls and stems. 
Guide-O-Valve Co. 


For more data circle No. 26 on postcard, p. 329 


WHAT’S NEW 



















Reel With Spiral Bar 


Leveline reel has solid spiral bar 
instead of worm gear and line 
guide. Bar is driven directly from 
the main gear in order to lay the 
line level and even on the spool, as 
it is reeled in. There is no line 
drag as the level wind device does 





at the National 


Builder's -Hardware 
Exposition 


26th thru 29th 


BOOTH 35 


The Palmer House... Chicago, Ill 
Tripping 
Brusses! 
WA, 
(yx 
NG ay 


7 AR 


Rubber-tip 
Losses! 


. agg: 
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Endorsed by — 
Architects and Builders. F eaeeeiinaeeet 








Stocked by leading Supply 
Jobbers. Featured by many 
thousands of Retailers. 











PATENT PENDING 








For Samples, Prices, Information, address 


HENNELLY ASSOCIATES, Inc. 843 Traction Ave. Los Angeles 13, Calif 








not function on the’cast. Reel has 
a line capaity of 200 yd No. 9 line. 
Gear ratio is 3 to 1 with a light- 
weight frame which is chromium 
plated. Price with plastic spool is 
$20.00, with metal, $20.95. Penn 
Reel Co. 


For more data circle No. 27 on postcard, p. 329 


Glassware Pattern 


New glassware pattern, Golden 
Rose, consdsting of a large 22K 
gold and off-white rose blossom and 
leaves decoration, appears on seven 
matching sizes of Flair shape tum- 





blers and stemware. Rims on the 
glasses also are trimmed in 22K. 
Illustrated are 6 oz sherbet, 10 oz 
goblet and 14 oz iced tea. Other 
sizes include stemware in 4 oz cock- 
tail or wine, and tumblers in 6 oz 
juice, 10 oz beverage and 8 oz bowl. 
Owen-Illinois Glass Co. 


For more data circle No. 28 on postcard, p. 329 


Long Bed Jointer 


New long bed 6 in. jointer has a 
42% in. bed that insures a true 
cut the entire length of the board. 
Other features include: fully ad- 
justable outfeed table, universal 
fence control, improved table ele- 
vator mechanism and a new safety- 
engineered guard. The guard has 
a torsion spring assembly which 
makes possible any number of ten- 
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sion adjustments. Bench model of 
new machine lists for $122.50. 
Delta Power Tool Div., Rockwell 
Mfg. Co. 


For more data circle No. 29 on postcard, p. 329 


Electric Sander 


This new vibrator-type electric 
sander, designated model 700, has 
25 sq. in. of sanding area. Suitable 
for practically all rubbing, waxing, 
or polishing jobs. Rubber insulators 
between housing and motor gives 
smoother and quieter operation. 
Unit weighs 4 lb, 8 oz. Comes indi- 
vidually packed in display carton 





ee 
, 





with 6 sheets of assorted sand paper 
and 1 polishing cloth. Lists for 
$14.95. Weller Electric Corp. 


For more data circle No. 30 on postcard, p. 329 


Paint Spray 

Paint spray product called Kiddie 
Spray is non-toxic and safe for 
children. Enamel comes in five 
colors including green, pink, yel- 
low, blue and white. Ideal for 


touching up baby furniture and 
Sheffield Bronze Paint Corp. 


For more data circle No. 31 on postcard, p. 329 


toys. 














Magnum Shotgun 


New Magnum version of model 
870 Wingmaster 12 gauge pump 
action shotgun uses 3 in. shells, and 
can also handle 2%4 in. shells. 
Standard grade comes with 30 in. 
barrel, steel bead front sight, 
cross-bolt safety, and rubber recoil 


Stock dimensions, including 


pad. 
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the UNIVERSAL SNOW PLOW 





FOR CARS AND SMALL TRUCKS 
NEW 1955 MODEL #SP-72-12 


Automatically 
adjusts to 
road contours 


Ideal for: Driveways, 
gas stations, farms, 
parking lots, etc. 


PLOW CAN BE ASSEMBLED 
TO ROLL SNOW TO EITHER 
THE RIGHT OR LEFT 


Clamps quickly on bumper. All 
stress in on plow-frame, none 
on bumper. Bumper clamps are 
lined to protect bumper finish. 
Fits bumpers up to 8” wide, 


















AN 


~~ 
SWIVEL RIDING WHEELS “%. 


| 


—e, 







Full adjustment to set plowing clearance. 
e Protects plow from wear and impact damage. 


Allows transporting to new locations 
without detaching. 


Prevents damage to plow and road surface. 
Acts as back-up attachments. 

Set in shock absorber housings. 

Special attachment raises plow for moving 
to new location. 


WRITE FOR CATALOGUE AND PRICES 


59 SEABRING STREET 
BROOKLYN 31, N. Y. 


SWIVEL RIDING 
WHEELS MODEL 
#SPW-72-12 
(Optional Attachment) 


patceue) -4 Tt, Com 











ee ee ee 








recoil pad, are: 14 in. long, 1% 
in. drop at comb, 2% in. drop at 
heel. Overall length is 50% in. 
Weight is about 814 lb. Lists for 
$88.30. Also available is deluxe 
model which lists for $127.15. Rem- 
ington Arms Co. 


For more data circle No. 32 on postcard, p. 329 


Ventilating Fan 

Ventilating fan, called the 880, 
is especially designed for the bath- 
room. Fan is a blower-type ceil- 
ing unit which operates at one se- 
lected speed and pulls air with a 
compact, practically noiseless 
motor. Feature of ventilator is 
steel grille of flat, air conditioned- 
type design which attaches to the 
unit with a single chrome-plated 
thumb screw, designed so the grille 
can be easily lined up with the cor- 
ners of the ceiling. Unit has a 





depth of 7% om/in., width of 634 
in. and a length of 814 in. NuTone, 
Inc. 


For more data circle No. 33 on postcard, p. 329 


Pipe Joint Compound 


Pipe Joint Compound in tubes is 
for use in sealing all pipe connec- 
tions on air pressure, gas, steam 





This T-ll S-all display 


waits on customers for you! 
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This Sargent night latch display does a 
two-way job: 

...0ffers a SAF-T-Lock for every pur- 
pose, every purse. 

...tells a complete and convincing 
sales story to your customers. 
In Model 4285, you can offer the only 
latch on the market with both one hand 
operation and dead-bolt protection! 
Sargent Sar-T-Locks are quality prod- 
ucts throughout. Feature them with 
Sargent Chain Door Guards...for those 
extra profits. 


See your supplier today for your SaF- 
T-Lock display. Or write us, Dept. 4_7 


Sargent & Company 
New York - NEW HAVEN, CONN. - Chicago 


Hardware of Character 


and hot or cold water lines. Com- 
pound makes joints leakproof and 
waterproof and prevents corrosion. 
Contains no white lead. John Sun- 
shine Chemical Co. 


For more data circle No. 34 on postcard, p. 329 


Heater, Fan Combination 


Ten inch combination heater and 
fan, Model 1531, has rotary-type 
switch with three settings: Heat- 
ing, Cooling, Off. Fingertip tilt 
mounting provides directional con- 
trol of the air stream from 10 de- 
grees below horizontal to vertical. 
Unit delivers cool air at 970 c.f.m., 
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ORDER No. 500-A 100 KEGS OF NAILS 
50 KEG (erolve, INSTANTLY AVAILABLE 


NOW 
5 sections, 50 compart- By using Revolvo Bins you can store, display, and sell vast qyantities 
age — oe « of nails, rivets, fittings, and similar items in only a few square feet 


Diameter: 58”; 
Height: 6512”. 
Shipping wgt.: 620 Ibs. 


of floor space. Sales go up and handling costs come down. 


Only $221.73 Revolvo Bins are available in a wide variety of sizes to meet 
Center-mounted scales every storage need. To find out how Revolvo storage methods can 
er Alon a vas.50 benefit your store, write to The Frick-Gallagher Mfg. Co., 


102 S. Michigan Ave., Wellston, Ohio. 


Reset STORAGE PLANNED FOR PROFIT! 
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blades. Lock screw holds blades 
> firmly in place. Saw is mounted on 
a display card which explains its ———— 
5 features. Lists for 69¢. Parker 
Mfg. Co. plate is r 
For more data circle No. 36 on postcard, p. 329 wrought-i 
. ’ . ‘ diameter. 
@ For more information on these products and services Fish Dish, Buffet Server Div., Tha 


use free post card on page 329. 





Glasbake milk-white fish dish has 
black wrought-iron serving frame. 
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Compass — May be used to bake and serve sea § Autome 

7% Additio 

Compass saw has 7 pt spring steel line are 

blade which saws wood, plywood, Urns hav 

wallboard, plaster and masonite. Un- - light aha 

breakable, shockproof handle also es is ready » 

fits standard keyhold saw blades until one 

and adapts to fit standard hack saw coffee pel 

"DO-IT-YOURSELF SPECIAL s 
COMPASS SAW 

and heated air at about 400 c.f.m. foods, salads and other main 
It is 16% in. high, 14% in. wide, courses. Lists for $3.95. Also avail- 
and 9% in. deep. Has nickel fin- able are new Glasbake buffet server 
ished guard and carrying handle. and pie plate. Server has three 
Lists for $23.95; $24.95 for Den- 144-qt milk-white, heat-resistant 
ver and West. Dominion Electric casseroles set in serving basket. 
Corp. Each casserole has its own clear- 

For more data circle No. 35 on postcard, p. 329 glass cover. Lists for $6.95. Pie 4 

ANDISING ig 

BETTER MERCH brew hot. 

BETTER VOLUME ews 2 

- 2 cups. 

BETTER PROFITS with Roget 

Sets del ha 

Bready No. 100 2-H.P. All-Purpose Garden Tractor ; 3 


Here is a budget-priced Garden Tractor low in cost yet outstanding in per- 


non-slip Plastic. 


Implements Available: 15” Rotary Tiller * 20” 
Rotary Mower © 24” Sno and Grader Blade © Adjust 
able Width Cultivator © Furrower © Universal Lawn 
Mower Hitch. 


With Selective Gear Shift and Free Wheeling 














[Bready No. 100 Tractor 
With No. 214-001 Rotary Tiller 


Electric ( 


For more dat 


formance. Powered by a 2 h.p. stationary engine, the BREADY JUNIOR is a Electric 
truly mighty and versatile unit. Automatic Torque Control, governed by a ashen 
throttle, eliminates idler and belt disengaging. It is easily pulled in reverse. vO 
vaporizers 

Specifications: 2 h.p. Stationary © Retractable Starter * Fuel: Regular 1 gal cay 
Gasoline (Tank Capacity 2 Gallon) © Gear Transmission running in Lubricant prevent s 
Direct to Axle © V Belt from Engine to Gear Box © Centrifugal Clutch relief ve 
engages at 2100 r.p.m. operating Power Driven Implements © Speeds 1/2 to Steam del 
2% m.p.h. © Tires 2.75 x 10 © Ground Clearance 4% inches © Length as desired 

42 inches * Wheel Width 13 inch centers © Height 24 inches © Weight with unit 

80 Ibs. © Hitch: Instant for All Implements © Hand Grips: Durable to keep cl 


BREADY TRACTOR & IMPLEMENT COMPANY 
SOLON, OHIO 


Manufacturers of Bready Challenger Torque Converter Tractors and Bready Standard Series Tractors 
(See us in Booth S-168 NATIONAL HARDWARE SHOW, Chicago, Illinois, or write for further particulars.) 
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ws vue | (NAA. | A Myers Submersible Pump... 
xplains its | oom , 
¢. Parker 


plate is milk-white and has black 
osteard, p. 329 F wrought-iron frame. Is 10% in. in 
diameter. Lists for $1.99. McKee 
ever Div., Thatcher Glass Mfg. Co. 
h dish has For more data circle No. 37 on postcard, p. 329 
ng frame. 
serve sea | Automatic Coffee Urns 
Addition to Manning-Bowman 
line are automatic coffee urns. 
Urns have non-drip spigot, signal 
light which comes on when coffee 
is ready to serve and remains on 
until urn is disconnected. When 
coffee percolates, urn switches to 

















er main 
Iso avail- You can install it and forget it! 
et server Thousands of trouble-free hours of actual opera- 
as three tion prove a Myers Submersible Pump will per- 
resistant form quietly for years without attention. 
; basket. These same records reveal that installation is the 
mn clear- key to good submersible performance, and the 
95. Pie é Myers Submersible was specially designed to 
ee : make proper installation easy. Myers dealers can 
a lower heating element to keep the correctly install the submersible quickly and 
brew hot. No. 960 (illustrated) easily because of features like these: 
brews 24 cups of coffee, and No. 940 Only one pipe is needed in the well; 
ith 12 cups. The former lists for Tough, 3-wire electrical cable prevents trouble- 
vi $49.50, the latter for $37.50. Both some breaks; 
ya models have global design. Toast- Special connectors eliminate the need for tape or 
master Products Div., McGraw vulcanizing when joining cable to motor ieads; 
Electric Co. No priming necessary; 
For more data circle No. 38 on postcard, p. 329 No pit or pump house needed: 
P ° All electri I . 
Electric Vaporizers electrical controls located at the surface. _ 





atten eubematic eheivle With other engineering features just as important 
a ae iS ok Me col eel as simplified installation procedure, the Myers 
Pee eee > . Submersible is earning recognition among deal- 
1 gal capacities. Safety features ers a3 the best in its Geld. 

prevent scalds or burns. Pressure 
relief vent prevents sputtering. | 
Steam delivery jet may be directed 
as desired. Medicant cups provided 


with unit are easy to fill and easy 
to keep clean. Vaporizers may also | Mote Buyers Buy Myers! 


MYERS v5 
SYSTEMS 
: 3 3 ‘<a . cs . : “ ‘Myers: THE F. ae oom co. 


Write today for complete information. You'll 
see why, for more sales and fewer service calls... 





rr 














irs.) 
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WHAT’S NEW 








@ For more information on these products and services 
use free post card on page 329. 


be used as room humidifiers and 
deodorizers. One pt model lists for 
$2.45, % gal for $4.95 and the 1 
gal for $6.95. Electric Steam Radi- 
ator Corp. 


For more data circle No. 39 on postcard, p. 329 


Screen, Storm Doorcloser 


Newest door closer for screen, 
storm, and combination doors fea- 
tures easy installation and univer- 
sal use. Priced at about $1.90, the 
Yale 507 closer can be used on 
either right or left hand doors, 
opens to 100 degrees, and has a 
fingertip hold - open attachment. 
Closer is of all steel construction 














with an aluminum rust-resistant 
finish and has a buffer spring to 
prevent damage to doors if heavy 
winds cause opening beyond normal 
position. Yale & Towne Mfg. Co. 


For more data circle No. 40 on postcard, p. 329 


Septic Tank Cleaner 

Sept-X clears and activates septic 
tanks in one operation, with no re- 
activating agent necessary. One 
2-lb can is sufficient for a 500 gal- 
lon septic tank and four applica- 
tions a year will keep the tanks in 
good condition. Rooto Corp. 


For more data circle No. 41 on postcard, p. 329 


Self-Powered Jig Saw 

No. 208 self-powered jig saw has 
reciprocating twin coil motor whose 
polyphase power effect produces 
greater efficiency than previous 
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types. Saw also has these features: 
cuts 2 x 4’s; cuts 134 in. wood; cuts 
to center of 30 in. circle; arm ad- 
justs to cut any length material; 
has 100 sq in. of working surface; 
motor guaranteed against burnout; 
cuts wood, plywood, metal, plastic, 
leather, linoleum, etc., all with same 
blade; no sanding needed after cut- 
ting, and is safe to use. Lists for 
$24.95. Syncro Corp. 


For more data circle No. 42 on postcard, p. 329 


Transparent Cover Knobs 


Transparent cover knobs that 
show the contents at a glance are a 
feature of new stainless steel can- 
isters. Made in four convenient 
sizes—114 qt, 2 qt, 3% qt and 434 
qt—the canisters will retail for 
$3.75, $4.75, $5.75 and $6.75, re- 
spectively. When sold as a three- 
piece canister set, without the larg- 
est canister, the retail price will be 
$12.95. All four pieces will be sold 
as a set for $18.95. Revere Copper 


and Brass, Inc. 
For more data circle No. 43 on postcard, p. 329 





White House Paint 


New 500 One Coat Monarch white 
house paint is for use on painted 
surfaces that are in fairly good con- 
dition. Also recommended for add- 
ing accenting areas such as shut- 
ters, doors, and window frames on 
darker colored homes. Paint is 
smooth flowing and spreads at an 
average rate of 400 to 500 sq ft per 
gallon. Martin-Senour Co. 


For more data circle No. 44 on postcard, p. 329 


Tape Dispenser Package 


Dispenser package for home 
masking tape has metal cutting 
edge which eliminates need for 
separate dispenser and cutting 
tools. Other features are center 
opening for gripping package and 





3% 
y masking Tope acarll 


pore 


two open ends to gain easy access 
to tape. Package available in a %4 
in. x 300 in. size for $.35; 34 in. x 
90 ft size for $.98, and a % in. x 
60 yd size for $1.69. Minnesota 
Mining and Mfg. Co. 


For more data circle No. 45 on postcard, p. 329 


All-Purpose Leak Sealer 


Seal-All all-purpose leak sealer 
and bonding agent is now available 
in new % oz package for general 
household use. Product will stop 
leaks in plumbing, fuel oil lines, 
metal and plastic containers, hoses, 
and many other items. Not affected 
by water, oil, gasoline, naphtha or 
alcohol. Tubes are 50¢ each. Allen 
Products Corp. 


For more data circle No. 46 on postcard, p. 329 


House Number Assortment 


This new counter display of 
Colonial and Roman house numbers 
is 18 x 12 in. and contains 12 doz 
assorted numbers from I to O, in- 
cluding 2 doz each of 1 and 2. 


Numbers are available in brass or 
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SIEBERT 





offers double 

A BROTHER 
AND SISTER 
COMBINATION 















To Convert 
TRAIN-A-BIKE 


4-A17 BOYS 
TRAIN-A -BIKE Simply remove wing-nut 
CONVERTS TO and bolt, Here 
4-A17 GIRLS 

TRAIN-A-BIKE al 





when you remove the cross-bar from this ho y's model 
SIEBERTS “TRAIN-A-BIKE™ «. | 
becomes this girl's model all in a matter of- minutes. 


Slip-out Cross-bar 


from Housing, Here 









men 8g tiune o> 
os Gearetved by > 
Good Housekeeping 

245 sowterest wee 


REAL-BIKE FEATURES 
you just can't top this Siebert value, anywhere: 
Here's a COMBINATION BIKE that's 


SAFE — With Trainer Wheels to prevent spills while learning; (They’re removable in a 
jiffy when youngster is expert) Siebert’s exclusive “Positive-action Foot Brake” for sure 
emergency stops; Cushion Ride Tires; Easy Handling. 


SNAPPY — Thrilling looks with shining chrome, beautiful colors and super-streamlining. 


SMART ~— wise parents save the cost of a second bike with Siebert’s Two-In-One 
Convertible “Train-A-Bike”’. 


PERMANENT SHOWROOMS 

Space 1537, American Furniture Mart, Chicago 

Space 305, New York Furniture Exchange, N. Y. 

Space 908, Western Merchandise Mart, San Francisco 

5th Floor, Southern Furniture Exposition Bidg., High Point, N. C. 


Ge Safe-Be Sure- Buy Siebert 
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WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 329. 





chromium finish in the Roman 
style. Colonial assortments can be 
had in either brass, ebony and half 
polished iron finish with hammered 
surface effect. Characters are 3” 
high and are individually wrapped 
with brass pins in sealed cellophane 
bags. Hall-Wessel Co. 

For more data circle No. 47 on postcard, p. 329 


Wall Decorators 


New 3-D wall decorators are na- 
tive animal designs molded of plas- 
tic and mounted in pairs, one over 
the other for relief effect. Series 
of four include No. 276 Pinto 
Ponies, 1334 in. long x 9% in. high; 
No. 274 Zebras, 13%4 in. long x 9% 





in. high; No. 270 Gazelles, 14 in. 
long x 75% in. high, and No. 272 
Panthers (illustrated), 15% in. 
long x 7% in. high. Bernard Ed- 
ward Co. 

For more data circle No, 48 on postcard, p. 329 


Air Conditioner Cover 
Protective cover for air condi- 

tioning units suitable for both 

home and office use are made of 





12-gauge, Fashion Film, guaran- 
teed not to crack, peel, or mildew. 
Cover is also said to be waterproof 
and weatherproof in temperatures 
20 degrees below zero. Adjustable, 
cover comes in six sizes to fit 137 














@ BEST FOR JOBBERS: 
Offering the best discount, 
promotional & national adver- 
tising, new all steel display 
stand shipped knock-down to 
save freight. 


@ BEST FOR DEALERS: 


A standard item, on the mar- 
ket for three years. 


FULL 33 1/3% PROFIT ON 
ASSORTMENT 


40% DISCOUNT OFF LIST 
ON ALL REFILL ORDERS 


@ BEST FOR YOUR CUSTOMERS: 
Bild-N-Repair Steelbar stock is 
a custom made steel, espe- 
cially ordered, rolled and pre- 
pared for this specific use. We 
will guarantee uniform quality 
workable steel bars at all 
times. All bars rust resistant 
coated. 


We also manufacture Bild-N-Re- 
pair KEYSTOCK assortments. 
Write for circular 





BADEN, PENNSYLVANIA 





— See Your Jobber Or Write 


BADEN STEELBAR COMPANY 


Near The Steel Capital Of The World 


“The First And Still The Best" 


THE NEW 
_ BILD-N-REPAIR _— 
STEELBAR® 
BECAUSE! Now In An ALL STEEL STAND Containing DISPLAY 


Angles - Flats - Rounds & Galvanized Sheets 













| Jace DISPLAY STAND FREE! 
i Tit With initial assortment purchase 
me wow Look at these features 
gems MQ 100 @ Made from 1/16" steel sheet. 
Cd @ Yellow glossy baked enamel 
1001 3 finish—red & black lettering. 
Pisces sccm | | BACH @ Double signs—tells your cus- 
BAR 1S tomers the complete story at a 
+ GUARANTEED) | stone: 
UG) TD SAM ‘| @ Galvanized sheet stock in rack 
| USVI BND on rear of stand forms back- 
/ 6) 10D ground for angles, rounds & flats. 
| FREE MACHINING @ Sturdy construction, well 
= L | avways braced, will last for years & years. 
| OMO-M-REPAIR, | |B ANBYD : 
"srecugan gm | | UNIFORM | A FIXTURE YOU'LL 
| guctrs. soowee 4 FLArs fee EVERY O86 é | AND H BE PROUD TO HAVE IN 
} } YOUR STORE 
f 
QUALTy | Complete assortments with rounds, 
1T | angles, flats & galvanized sheets 
i ems including new steel stand as low 
Varel as $38.52. 
FREE! Starter assortments with rounds 


Carer 





angles, flats and wood stand low 
as $26.64, 
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WHAT’S NEW 








standard model air conditioning 
units. Each package indicates size 
and model number of the con- 
ditioner that each size cover will 
fit. Bogene, Inc. 

For more data circle No. 49 on postcard, p. 329 


Crystal Insecticide 


Fli-Con Crystals for the control 
of house flies combines new fly- 
killing ingredient with Atrex at- 
tractant. Comes packaged in a 
cylinder container with an exclu- 
sive built-in scatter spout on top. 
User opens spout and scatters di- 
rectly from the box wherever flies 
congregate. d-Con Co. 


For more data circle No. 50 on postcard, p. 329 


Utility Cart Finish 

Charcoal has been added to the 
list of colors available with Coscoat 
wood grain finish on two Cosco util- 





ity carts. Finish is offered on the 
model 8-T drop leaf cart and on the 
model 8-W tray cart, (illustrated) 
a new model with a top that doubles 
as a serving tray. Both carts are 
available with chromium or black 
enamel legs and handles. In addi- 
tion, the wood grain pattern itself 
has been redesigned, and the exist- 
ing shades of blonde, gray and 





green have been brightened. Ham- 
ilton Mfg. Corp. 


For more data circle No. 51 on postcard, p. 329 


Cabinet Hardware Line 


New line of cabinet hardware 
features Colonia] design. Available 
in antique black and _ antique 
bronze finishes to match etched fin- 
ish Lifetime locks. Line includes 
matching knobs, latches, pulls, 
strap hinges and both flush and % 
in. offset hinges. Twenty-four 
samples are displayed on 16 x 24 in. 








E-Zier to sell... 
E- Zier to install 


plus 


quality and price 
that can’t be beat! 


WRITE FOR LITERATURE AND PRICES 


TUBULAR LOCKS 
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WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 329. 


knotty pine board which features 
operating doors with push button 
and lever latches. Dexter Lock Co. 


For more data circle No. 52 on postcard, p. 329 


Ball Locking Padlocks 


Ball locking padlock line has two 
steel balls held securely in position 
by a solid, grooved rotating bar 
that cannot be released until the 
double bitted key is inserted in the 
lock. Locks do not have rivets and 
pins. Available in a wide selection 





of sizes in steel, brass and die cast 
bodies for various installations. 
Junkune Brothers. 


For more data circle No. 53 on postcard, p. 329 


Scissors Sharpener 

Scissors Saver sharpens scissors 
in 5 seconds. Plastic holder holds 
scissors against stone at correct 
sharpening angle. Lists for 29¢. 


vs Rok sors 
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Comes mounted on 4-color card. 
Packed 2 doz in disposable wire 
rack in shipping carton or 1 doz in 
chipboard box. Cornwall Corp. 


For mere data circle No. 54 on postcard, p. 329 


Nylon Dust Mop 

Improved nylon dust mop now has 
head quarter-striped into wide rib- 
bons of pastel blue and white. New 





made of 
steel tubing, very slender and 48 
in. long. It’s finished in blue lac- 
quer and has _ permanently-fixed, 


handle is lightweight 


plated hanger-cap. Mop head is 
easily removed for quick-washing. 
Mop lists for $3.95 and spare mop 
heads for $2.95. Easy Day Mfg. Co. 


For more data circle No. 55 on postcard, p. 329 


Power Center Bits 


Miltex power center bits cut 
holes of up to 1 in. diameter in 
wood and plastics with a 4 in. 
electric drill. Bits have flat cut- 
ting lip that cuts and routs in one 
operation. Are set up in sets of 6, 
with sizes from % to 1 in., and 
packed in red plastic pouches. List 
for $2.50 each. E. Miltenberg, Inc. 


For more data circie No. 56 on postcard, p. 329 


Salad Maker 


Salad maker is provided with 
5 dises for slicing, chopping, coarse 
shredding, medium shredding and 
superfine grating of all solid and 





leafy vegetables and fruits. Non- 
scratch rubber-tipped legs fold un- 
der when not in use, making a com- 
pact unit for storage. Lists for 
$4.95 in multi-colored box with 
complete instructions. Mowli Mfg. 
Corp. 


For more data circle No. 57 on postcard, p. 329 


Rubber Link Door Mat 
Newly styled rubber link door 


mat is now available in individual 


display packages. Mat measures 
15 x 25 in. and comes in red, green 
and white on black with live cush- 
ioned rubber Neo-Links. Carton 
has handle for easy portable use. 


wate, 





Mat list for $3.59 East of the Mis- 
sissippi River; $3.89 West. Natco 
Products Corp. 


For more data circle No. 58 on postcard, p. 329 


Household Deodorizer 


Household deodorizer banishes 
garbage can odors, kills vermin, 
maggots and flies. Effective in 
sewers, attics, basements and 
throughout the home. Deodorizer 
crystals break down into a gas at 
room temperature. Gas is 10 times 
heavier than air. When tempera- 
ture falls below 60 degrees, gas re- 
crystallizes back to original form, 
ready for reuse. Product comes in 
13-0z bottle, packed 12 to a case. 
San-O-Can Laboratories, Inc. 

For more data circle No. 59 on postcard, p. 329 


(Turn to page 13) 
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NEW COORDINATED ‘V” LINE MERCHANDISING PLAN 


For Smaller Inventories...Greater Profits and a Larger Variety of Styles 


Four different Blank Keys fit all popular late model cars. See how handsome the 
“Personalized” Key and Key Chain look! There are 4 different designs that can be 
inserted into the blank key or key chain at the time of sale. This gives you the greatest 
possible variety of key and key chain styles with the very smallest of inventories— 


merchandised right in new display stock boxes—really priced right for volume sales. 





.. Any of the popular auto emblems, single 





octagonal initial, two diamond initials or any of 6 antique auto 


designs give a “made to order” key or key chain at the 


point of sale. Each of these deep-etched gold finish plates are 





Booth # 386 On self-adhering and are applied by simply removing the paper backing 
WRITE FOR DETAILED INFORMATION and pressing into bow of key or into the key chain 
‘‘MORE FAST SELLING CARterCREST ITEMS’’ 
AUTORAMA KEY CHAIN ASSORTMENT SPORTSMAN KEY CHAIN ASSORTMENT 
CG 210R (Gold finish) CG 220R (Gold finish) 


CS 210R (Silver finish) CS 220R (Silver finish) 


y CarterCrest a 
100 









Nh Jp 
es 


The New Double Initial Monogram 
with the Single Initial Stock 


One initial fits right or left side of monogram 
—Handsome when used in new futuristic de- 
signed Crest-Distinctive when initials are used 
alone—REVOLUTIONARY NEW COUNTER 
DISPLAY —SC 560 (Silver finish) GC 560 
(Gold finish). 















CARTER INDUSTRIES, Inc. 520 So. Fulton Ave., Meunt Vernon, 
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SELL THE KNIFE THAT DOES 


tHe sos R_ I G H T 
R. MURPHY 
"Stay-Sharp” 


TRADE-MARK 











KNIVES 


Each R. Murphy 
"Stay-Sharp" 
Knife is specially 
designed to 
make a particu- 
lar cutting job 
easier. Keen, 
hand-honed 
tampered steel 
blades, preci- 
sion-riveted to 
“proper grip” 
handles stand 
tough usage 
without webble 
or play. 


There's an 

R. Murphy 
"“Stay-Sharp" 
Knife for every 
cutting purpose, 
so order a 
complete stock 
tedey. AND MANY, 
MANY OTHERS 


FREE: Catalog on request: 


R. MURPHY £742 
AYER, MASSACHUSETTS 











Bee us at Booth 418 
National Hardware Show, Chicago, Oct. 11-15 


HERE'S AN 
ANGLE 











for your 


Webel. 
DO-IT-YOURSELF 


DISPLAY 
FORSTNER BIT 


THE BIT THAT BORES AT ANY ANGLE 
- « « OR CUTS ANY ARC OF A CIRCLE 


Here’s a bit that will sell itself when your 
customers see how it will bore any arc of 
a circle, and can be guided in any direction 
leaving a true, smooth hole. Furnished with 
brace or machine shanks for both the ama- 
teur and the professional wood-worker. 


con VALco 


Connecticut Valley Wie, Co. 


Incorporated 1874 





(LEU TER SSS CL CEL SEP eee 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 









(Continued from page 13) 


normal air currents in the room. 
Mobile effect is further created by 
electrically illuminated plastic cyl- 
inder which prominently displays 
a model Adams road-grader. White 
mesh platform provides setting for 
any one of ten toys in the Model 
line. William Doepke Mfg. Co. 


For more data circle No. 60 on postcard, p. 329 


Tableware Display 


Showing every piece of open 
stock, this display for new line of 
Flint Delux stainless vanadium 
tableware lets the dealer sell five 
patterns in the space needed for 
one. A selector panel holds one 
teaspoon in each of the five pat- 
terns. Rest of unit shows a mass 
display of open stock items and 
serving pieces. Pocket on back of 
selector panel holds a full-color 
consumer leaflet which illustrates 
and gives prices for all pieces. 
Other gift packages of 16, 24, or 
32 pieces, retail from $14.95 to 
$32.95. Ekco Products Co. 


For more data circle No. 61 on postcard, p. 329 





Window Material Folder 


Folder designed to aid deal- 
er’s handling Warp’s window mate- 
rials includes samples of and re- 
tail price chart. Samples cover 11 
different materials. In addition, 
complete catalog information is 
listed. Warp Bros. 

For more data circle No. 62 on postcard, p. 329 


Toilet Tank Demonstration 


Demonstration unit showing op- 
eration of the new-type Flush-0O- 
Matic toilet tank ball is now avail- 
able.. Dealer assembles unit from 
wooden scroll base and prestwood 
front panel, plus trip lever and 
valve from stock. Unit shows how 
single direct connection between 
tank ball and trip lever works. Ball 





is guided into proper seating posi- 
tion automatically by rigid fins 
which engage the valve at all times. 
Kirkhill, Ine. 


For more data circle No. 63 on postcard, p. 329 


Dealer Sales Manual 


Compact training manual for 
dealers contains 24 illustrated 
pages of sales helps on how to put 
more selling power into sales work. 
Manual is being distributed in Sep- 
tember to dealers at no cost. 
Superkleen Brush Div., Devoe & 
Raynolds Co. 


For more data circle No. 64 on postcard, p. 329 


Putty Knives Display 


No. 22 Step-Up _ self-service 
counter merchandiser for Black 
and Silver putty knives and scrap- 
ers is constructed of wood and 
painted light green. Popular sizes 
of putty knives and scrapers in 
doz and 14 doz quantities are packed 
in separate bins. Tools are identi- 
fied and priced for self-selection. 
Display is 15 in. high, 18 in. long 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





and 10 in. deep. Available without 
charge with assortment of putty 
knives and scrapers. Hyde Mfg. 
Co. 


For more data circle No. 65 on postcard, p. 329 


Steel Merchandising Rack 


Handi-Steel Mill merchandising 
rack contains steel supply for more 
than 1001 uses. Included are assort- 
ment of soft rust-proof steel in- 
cluding 31 rounds in seven sizes, 
12 thred-rods in four sizes, 12 
angles in four lengths, 13 flats of 





three sizes and 12 galvanized sheets 
(24 x 30 in.). Cost to dealer is 
$57.94 including rack. American 
Industrial Products Co. 

For more data circle No. 66 on postcard, p. 329 


Clock Displays 


Latest in-pack display holds two 
new Ceramic wall clocks. Printed 
in full color, the unit is packed and 
folded in a master carton at no 
extra cost with six Ceramic clocks 
in an assortment of four colors. 
Other new in-pack displays include 
a shadow box which points out the 





fast, easy-boring 
electric-drill bits 


by Greenlee 


Specially designed for use in 
portable electric drills, 
these new GREENLEE 

tools meet the big need 
for bits that will bore accurately 
and stand up under today’s faster 
building methods. All around you 
’ there's a mighty big market for GreENLEE 
Electric-Drill Bits — professional car- 
penters, construction workers, farmers, 
home craftsmen. And when you sell 
GREENLEE you know you're selling 

sure satisfaction. For these new 

bits are of highest quality . . . com- 

pletely heat-treated for extra strength 

. . . Shanks accurately machined 

for precise alignment of the 

tool . . . fine-quality steel. To get 

your share of the new electric-drill bit 
market, get GREENLEE. See your 

wholesaler or write us for 
complete facts. 


x 
GREENLEE 








GREENLEE TOOL CO. 
1809 Herbert Ave., Rockford, Illinois 
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New GREENLEE line of 
electric-drill bits includes 
Nos. 56-PT and 53-PT 
Solid-Center Electric- 
Drill Bits, No. 64-PT Ship- 
Auger Electric-Drill Bit, 
and No. 28-PT Single- 
Twist Electric-Drill Bit... 
all in wide size ranges. 
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TO HELP YOU SELL 





@® For more information 
on these products and 
services use free post 
card on page 329. 








top shut-off button of the new 
Caller alarm and a background dis- 
play for new Gaywall wall clock. 
Both of these are also available at 
no extra cost with purchase of six 
clocks. General Electric Co. 


For more data circle No. 67 on postcard, p. 329 


Tool Merchandisers 


Two new Proto tool merchan- 
disers are designed for use in small 
stores and for supplementing 
larger tool departments. SD7 Turn- 
omat (illustrated) displays 94 
types and sizes of punches, chisels, 
pliers, snips, adjustable wrenches, 
pipe wrenches, end wrenches, sock- 
ets and attachments, screwdrivers 
and screw extractors. Other unit, 
SD8 Turnomat, does not include 
sockets and attachments. Both units 
rotate and have yellow, red, white 
and blue color scheme. Also have 
self-service price and size markings. 
Plomb Tool Company. 

For more data circle No. 68 on postcard, p. 329 


7 


au 
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Holland Bulb Promotion 


Fall promotion for Holland bulbs 
includes posters, booklets, decals 
and other sales aids. Theme of ma- 





terial is that fall is the time for 
planting spring beauty. Promo- 
tion aids available without cost. 
Associated Bulb Growers of Hol- 
land. 


For more data circle No. 69 on postcard, p. 329 


Closet Tank Demonstrator 


Self - demonstrator consists of 
standard closet tank valve, Korky 
closet tank seal mounted on card, 
rubber-based wrought wire stand, 





ORLY MAJOR 
WAPROVEMERT 
18 CLOSET Tam 
OPERATION im 
39 YEARS 







and three-color display card. Stand 
is available only with a special form 
provided in each Master Display 
Carton of 12 closet tank seals. 
Lavelle Rubber Co. 


For more data circle No. 70 on postcard, p. 329 


Cutlery Catalog 


New 25-page catalog features 
Frozen Heat cutlery, including new 
800 line of Black and White Strata- 
fied Formica-handled cutlery. In 
catalog for the first time are Con- 
tinental Line which includes stain- 
less tableware, carving sets and 
cutlery specialty items. Publica- 
tion, designated No. 55 Catalog, is 


for use as a ready-reference. Robe- 
son Cutlery Co. 


For more data circle No. 71 on postcard, p. 329 


Product Display Cards 


Now available are 11 product 
display cards, all in 4-color, for 
Mirro aluminum products. _Illus- 
trated is card for Mirro corn 


popper. Part of new dealer display 


art 


MIR 





kit, these cards have been fur- 
nished for Fall sales promotion. 
Aluminum Goods Mfg. Co. 


For more data circle No. 72 on postcard, p. 329 


Self-Spray Paint 

New self-spray paint is available 
in a variety of colors. Each can 
has its own spray attachment that 
can easily be cleared of paint after 
use to keep the sprayer clear until 
can is empty. Ideal for painting 





lawn furniture, automobiles, book 
cases, cupboards, etc. Display 
holds 72 cans. Easy-Way, Inc. 


For more data circle No. 73 on postcard, p. 329 


Bicycle Promotion Kit 


Bike-to-school promotion kit 
spur interest in bike and velocipede 
riding includes large banner, two 
wall and window streamers, and a 
full-color envelope stuffer picturing 


+ 


0 
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Give your whole business a lift 
with this Do-it-yourself display 















Low ‘PRICE 
rt 
{Do IT YOURSELF TOOLS 
PAINT UP... FIX y = . CLEAN UP ee a ee 


handyman, the nation’s top buyer 

of hand tools! This strikingly new 
and different display of basic painting 
and home repair tools will stop traffic 
and boom impulse sales—who can walk 
by a colorful collection of 21 useful low- 
priced tools? 











The display itself is free with a small, 
hand-picked assortment of the most pop- 
ular paint-up and fix-up items: sanding 
blocks, screen painters, paint guards, 
patchers, safety scrapers, 5 styles of 
husky putty knives and wall scrapers, 
3 sizes of wood scrapers and extra blades, 
self-chalking reels and refills, razor 
knives and wallpapering kits. 


r 
ine 








Dealer cost is only $49.64. Retail 
value is $82.68, so you make $33.04 
there’s a full 40% discount on every tool. 
And the profit comes quickly, because the 
free display unit is an eye-catching sales 
idea. 







soar van 008 


mw ae 


PAINT & VARNISH ° SCRAPERS 





. 








This is power merchandising in 


ae - papas small space. The beautifully made 
— display requires only 24” x 18” of floor 
space and stands 50” high. Natural fin- 
ish wood bins are mounted on rugged 
tubular steel supports. Bins hold six or 
more of each tool in open stock, and 
there’s space for additional storage on 
the bottom shelf. Each tool is priced and 
briefly described on the display. To set 
up, simply bolt the bins to the bright 
orange frame. Combined shipping weight 
of tools and display is 67 pounds. 


YOU WILL MAKE $33.04 ON THIS $49.64 ASSORTMENT OF TOOLS — 
AND GET THIS $15 DISPLAY FREE! 





See your jobber or write us today 
ACCURACY 


wun) WARNER MANUFACTURING CO. 


80! léth Avenue S.E. Minneapolis 14, Minnesota 
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O HELP YOU SELL 








some of Evans-Colson bicycles and 
tricycles. Folder describing pro- 
motion and ideas on how to use 
material is included in the large 
illustrated envelope containing the 
material. Evans Products Co. 

For more data circle No. 74 on postcard, p. 329 


Wrench Display Racks 

Now available are three wrench 
racks for holding and displaying 
open end wrenches, combination 
wrenches and box wrenches. Racks 
are made of plastic and finished in 

















<at 0 





*” Or 
Guaranteed by™ 
Good Housekeeping 


Sor we 
45 aovearisto 1 


me 


a 
> 









Two beautifully styled models, identical except 
as to finish. No. 1700 ‘‘De luxe”’ model com- 
bines chrome legs and feet with a distinctive 
charcoal enamel top. The lower-priced No. 
1600 is finished throughout in cool-looking 
Azure Blue enamel. 
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dark blue. Racks are supplied with 
certain sets of wrenches at no ex- 
tra cost. If desired, a plastic bag 
is provided instead of the racks. 
Vichek Tool Co. 


For more data circle No. 75 on postcard, p. 329 


Cutlery Promotion 


Cutlery promotion consists of 24- 
piece set of stainless tableware 
and four piece set of cutlery are 
packed in plastic drawer tray. 
Pieces all nest in special compart- 
ments. Retail value is $29.05. 
Offered to retail at $19.95 with full 
trade markups. Item number is 
Mod-1. Tableware set consists of 


6 each, knives, forks, teaspoons and 
dessert spoons. Cutlery pieces are: 
8 in. slicer, utility knife, parer and 
utility fork. Unit is packed in 


oo 
MOCO CT 
36 met EE see ree “23H 
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ee tena wie “DE 
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green leather finish gift box. Im- 
perial Knife Associated Cos. 
For more data circle No. 76 on postcard, p. 329 


Garden Tool Rack 

New version of fan-type rack is 
designed to display Green Thumb 
lawn and garden tools. Holds 14 
tools. Takes up 5 sq ft of floor 
space, rolls on casters and won't 
tip. Enameled in green, yellow 
and white. Dealer cost is $9.00, in- 








ARVIN STANDARD All-time promotional leader 
Style 1200. Lowest-priced, largest selling nationally adver- 
tised all-metal “standard” ironing table on the market. 
Indispensable in any ironing table promotion. 







Mondtoactured by 







DISTRIBUTED BY 


1107 BROADWAY, NEW YORK CiTY 10 - 









@ METAL DINETTE SETS 
@ ALL-METAL IRONING TABLES 
@ METAL OCUTOOOR FURNITURE 


WITH LOTS OF KNEE ROOM plus infinite 
height adjustment between 24” and 36” 


No limiting of Lady Arvin’s height adjustment by 
slots, holes, “‘catches’”’ or “‘pins’’! Finger-tip touch 
adjusts surface up or down anywhere between 24” and 
36”. Release of touch locks it firmly. Safety lock 
prevents lowering below 24”. All the room any knees 
need and maximum comfort, standing or sitting, for 
women of every size. Folds flat. Priced to retail for 
several dollars less than any similar-type ironing table. 


=e ORDER NOW FOR PROMPT SHIPMENT 


Nationally advertised . . . One-unit delivery 


ARVIN INDUSTRIES, Inc., Columbus, Indiana 


Lowest-priced, completely adjustable 
all-metal ironing table... 







Guaranteed by > 
Good Housekeeping 


Sr 4s aovransen 


— 





Salbmanton & Co, Sne. 


AMERICAN FURNITURE MART, CHICAGO TT - 


WESTERN MERCHANDISE MART, SAN FRANCISCO 3 





Send for catalog and price list 
Free mat service and layouts on request 
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STANDARD STEPLADDERS EXTENSION LADDERS 
UP TO 10° UP TO 72' 


: Other Available ! 
Superlight 
Magnesium 
Products: 


Shelf Ladders— 
up to 24' 

Yard Dryers 

Snow Pushers 

Grillware 

Rakes 

Planks, etc. 





JUNIOR 
STEPLADDERS—26"' 





"From the Ingot 


GREEN 


to the Finished Product!" 





The perfect material for ladders—more than 1/3 


MAGNESIUM 





lighter than aluminum—strongest metal—pound for INDUSTRIAL 
a “erect STEPLADDERS 
pound—in existence. UP TO 24° 


. . and Intro- 


8 ; ducing the 


Superlight 


Magnesium 
MAGGIE PAN 
Newest! Easiest! 
Safest! Way To 
Clean Silver 








Meet us at PLATFORM STEPLADDERS 
BOOTHS 182-186 UP TO 10° OVERALL 


WHITE METAL ROLLING & STAMPING CORP. 


Factories: Brooklyn, N. Y., Bethel, Conn., Warsaw, Ind. 


Sales Office: 376 Lafayette St., New York 3, N. Y. 

















CONVEX 


PAT. PEND. 
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Cabinet Makers! Architects! Contractors! 

















SEE YOUR 


JOBBER 
OR WRITE... 


NEW 


Decorator KNOBS 


Combining wood knobs with 
metal inserts for modern building 


MADE OF SELECT MAPLE, with convex or concave 
face, ready for finishing. Snap-in inserts of solid 
brass are removable and are available in finishes of 
bright chrome, dull chrome, dull brass, polished 
brass, dull bronze and dead black 


DEALER PACKAGE one dozen of each 
} size and style knobs, packed one dozen 
--- to shelf box—with screws. Six dozen 


inserts packed one dozen to shelf box 
—choice of finish One counter dis- 
_— Yd play board included 


See our NATIONAL SHOW DISPLAY 


The ENGINEERED PRODUCTS CO. 


129 SMITH STREET FLINT, MICHICAN 
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TO HELP YOU SELL 











cluding shipping. Union Fork & 
Hoe Co. 


For more data circle No. 77 on postcard, p. 329 


Electrical Wiring Catalog 


New 56-page catolog illustrates 
more than 1,400 electrical wiring 
devices, lamps and specialty prod- 
Among the new products in- 
cluded is a line of armored locking 
devices, which are interchangeable 
with all standard locking devices. 
Also new is a line of 3-way toggle 
switches, dryer receptacle and 
dryer cord, newly designed range 
receptacle and cord sets, and a va- 
riety of wiring devices such as 
caps, receptacles and _ adapters. 
Catalog is designed to serve as a 
selling device as well as a refer- 
ence book. All products are cross- 
indexed to facilitate quick and easy 
finding. Available upon request. 
Eagle Electric Mfg. Co. 


For more data circle No. 78 on postcard, p. 329 


ucts. 


Touch-Up Paint Dispenser 


Self-service display unit for 
flow-brush dispenser used to touch- 
up household appliances and furni- 
ture that has been nicked and 
scratched is 18 in. high and has 
yellow and black coloring. Utilizes 
gravity-feed principle. The vari- 
ous dispensers, for white, ma- 
hogany, walnut, maple and blonde 
finishes, come packed six in a box. 
Cover of box is removed; box is 
then inserted in the appropriate 
slot on the display. When a dis- 
penser is removed, remaining stock 
falls to the front. Display avail- 


able without cost. Tipon Corp. 
For more data circle No. 79 on postcard, p. 329 
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Fishing Lines Catalog 


Eight-page catalog lists firm’s 
1955 line of fishing lines. In color, 
publication features new Micro-X 
Dacron group and Spin-A-Fly fly- 
line heads for spinning, as well as 
detailed descriptions and pictures 
of the complete line for the com- 
ing year. Also illustrated are mer- 
chandising units and other dealer 
selling aids. Sunset Line & Twine 
Co. 


For more data circle No. 80 on postcard, p. 329 


Furniture Glide Packaging 


Furniture glides are now being 
packaged in cellophane-wrapped 
boards. Packages with 8 glides to 
a card, are priced to retail at 10¢ 
and 15¢ per card. American Tack 
Co. 


For more data circle No. 81 on postcard, p. 329 


Tile Cement Promotion 


Promotion for plastic wood white 
tile cement in new tube with easy- 
calk nozzle, consists of 75¢ tube 
and a new 50¢ Fix-It book, a $1.25 
value, for sale at 75¢. Nozzle makes 
it possible to apply cement around 
sinks, tubs, showers, etc., smoothly. 
No sanding or other finishing is re- 
quired after cement is hardened. 
Book contains hundreds of do-it- 
yourself tips. Boyle-Midway, Inc. 


For more data circle No. 82 on postcard, p. 329 


Sandpaper Merchandiser 


No. 54 Sandpaper Merchandiser 
is made of sheet steel and needs no 


BETTER FINISH 
Select the Right 


©". §B SANDPAPER 





maintenance. Finished in blue and 
yellow colors, display cabinet fits 
any sandpaper assortment and 
comes with pressure sensitive grit 
and price stickers. Takes up 12 x 15 
in. counter space and is 29 in. 
high. Behr-Manning. 


For more data circle No. 83 on postcard, p. 329 





New Equipment 


New cost saving equipment 
for the store and warehouse 


Store Shelving 


New line of store shelving fea- 
tures shelf adjustability and gon- 
dola expandability. Basic unit, 
which one man can set up with a 
screw driver, is 3 ft. long. Addi- 
tional 3-ft. units can be added. 
Shelves in depths of 12 to 18 in. 
can be removed, or relocated at 2 in. 
intervals on the concealed flush up- 
rights. Wire baskets of various 
sizes can be used in place of shelves 





or on the bottom shelf. The line 
comes in wall gondolas 72 in. high, 
and floor gondolas and floor gondola 
half-sections 58 in. high, made of 
sheet steel with baked enamel fin- 
ish. W. R. Ames Co. 


For more data circle No. 84 on postcard, p. 329 


Making Change 

If “making change” has been a 
problem in your store, here is a 
solution to this problem of figuring 
out the exact amount a customer is 
to receive. A new “Class 6000” line 
of cash registers automatically 
computes the change. The register 
can record the price of each item 
in the transaction. A sub-total is 
taken to record the total amount of 
the sale. Then, the amount of 
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Now-Colorful Plastic Broom | ..... 
in Self-Selling Plastic Bag! 


EMPRENE BRISTLES sweep cleaner, last 
longer, look neater! 


COLOR Bright, cheerful tones match your 
customer's kitchen. Red, yellow, blue, green. 


PACKAGING Self-selling plastic bag on 
head. Set ‘em out and watch 'em sweep 
right out of your store! — 


FO era 


5 Commend by » Easier to sell when 
- ast they see this Seal. 





All your brushes from one dependable source 
EMPIRE BRUSHES, INC. 
Port Chester, N. Y. 


Empco Brushes of Canada, Ltd., Montreal 
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YOUR PROFIT LINE IN COLORDRAMA 


SHELTON ) tums tacks 


WITH TACK LIFTER 
‘WY WORLD'S LARGEST MFG. 


NAILS - BRADS 
OF THUMB TACKS 


TACKS in 
SPACE 130 


VISIBLE TUBES 
| CUSHIONED WEAD = 
CHICAGO HOUSEWARES SHOW | lace seoctuntseed 
NAVY PIER 


—s 
OCTOBER 11-15 
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The ‘‘ladies’ 
Dome-top welded 


tension. 


and adjustable 
enables user to 


ers with no 
Leng or short di 
spray. Brass 
Good seller. 
popular. 








choice."’ 


16” curved brass ex 
Light weight 
Extra long, 5 ft. 


trees, gardens or flow 


Highly 


tank. 


hose 
nozzle 
spray 


effort 
stance 
pump 







Complete line of sprayers and dunn. 


As advertised in House & Gerden, House 
Beautiful and Many other National Publications 


D. B. SMITH & CO. 


426 Main $t., Utica 2, N.Y. 
* Originators of Sproyers” 
Canadian Rep. G. t. Cohoon 
1265 Stanley St., Montreal 2, Canade 















with 


De 


pet. 
JOREASE 


tt ae 
~ 





Stainless 
DOOR-EASE® 


STICK LUBRICANT 


Nationally advertised 15c sell- 
er, comes 12 in display box. 
Hundreds of uses in home and 
shop. Also large 39c seller in 
metal container, packed 6 in 
display box. 


American Crease Stick Co. 
Michigan 


Drop or 








AGs 








* can, 39c; 


ys LOCK-EASE Graphited Lock Fluid 
in 4-oz. 


AMERICAN Dripless Oil oles oiler, 29c. 
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money tendered by the customer is 
recorded, and the register com- 
putes the amount of change to be 
given the customer. All of these 
figures are printed on the custom- 
er’s receipt and the amount of the 
purchase, amount tendered, and the 
amount of change appear on the 
“indication” at the top of the regis- 
ter. The register also can subtract 
for refunds. National Cash Regis- 


ter Co. 
For more data circle No. 85 on postcard, p. 329 


Bar Storage Rack 


Here is an improved storage rack 
for long, heavy merchandise like 
pipe, rods and bars for retail stores 
and wholesale warehouses. Upright 
members have been changed to 
heavy steel T’s, and the carrying 
arms have been changed for quicker 
adjustment. The rack is available 
in single and double face. It comes 
in 3-ft sections. Arms are adjust- 
able on 1%-in. centers. Lyon 
Metal Produets. 


For more data circle No. 86 on postcard, p. 329 
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Copying Machine 

A new high-speed copying ma- 
chine that can be placed on top of 
a desk has been announced. The 
Copyflex Series 100 model will turn 
out 300 black-on-white copies per 
hour of originals up to 11 in. wide 
and of any length. The machine 
makes positive copies direct from 
rdinary translucent paper. Origi- 
nals on opaque paper can be copied 
by using reflex film. The model is 
a self contained unit, and requires 
only an electrical connection with 


a 115 volt circuit. Charles Bruning 
For more data circle No. 87 on postcard, p. 329 


Pallet Frames 


Here is a way to palletize and 
stack merchandise that cannot bear 
its own weight in hardware whole- 
sale warehouses. This is done with 
a steel frame mounted on a 48 in. 
wood pallet. One side of the frame 





is open to load the pallet at the re- 
ceiving dock and to have access to 
merchandise in filling orders. The 
frame is 48 in. square, 415-in. 
high, and load clearance between 
frame and pallet is 36 in. A frame 
will support up to 7000 lb stacked 
above it. Frick-Gallagher Mfg. Co. 


For more data circle No. 88 on postcard, p. 329 


Materials Truck 


An open-side hand truck, used in 
stores and warehouses, has been 
redesigned with longitudinal sup- 
port to reduce wracking. The new 
truck has rigidity without exces- 
sive weight by combining steel 
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@ For more information 
on these products and 
services use free post 
card on page 329. 





angle and edge reinforcements with 
hard vulcanized fibre. William Bal 
Corp. 

For more data circle No. 89 on postcard, p. 329 


Office Cabinet-Safe 


If you want a safe for your office 
that is a decorative piece of furni- 
ture as well as a place to keep your 
personal papers or highly confiden- 
tial company papers there is a com: 
bination cabinet-safe announced 
recently. The cabinet is made of 
African mahogany decorated with 
antique brass hardware, with double 
front doors. The cabinet is 2514 
in. high, 20 in. wide and 20 in. deep. 
The safe has 2340 cu. in. of storage 
space. The cabinet has been de- 
signed to fit all of the company’s 
safes now in use. Brush-Punnett 
Co. 


Por more data circle No. 90 on postcard, p. 329 
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ICTOR 4-PACK 
HELPS YOU SELL 
MORE MOUSE TRAPS! 







PRACTICAL— 
CARRIES COMPLETE 
INSTRUCTIONS FOR 
BAITING AND 










Order from your wholesaler 
now. Packed one gross traps 
(36 packages) in re-shipping 
container. 


Animal Trap Company of America « Lititz, Pa. « Pascagoula, Miss. 











Cot the Lion's Chare of the Business 





8 Fully Vented Heaters 
15,000 BTU to 85,000 BTU 


Every Martin Gas Heater is 


approved for natural 
23 Unvented Hecters oa 


10,000 BTU to 50,000 BTU ae 
There is a Martin Heater for every need. Y 
Write your jobber or direct for complete catalog. 


MARTIN STAMPING & STOVE CO., Huntsville, Ala. 


and manufactured gase 
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Program Highlights, National Hardware 
Convention, Atlantic City, October 3-6 


Opening event of the joint 
annual convention of the Na- 
tional Wholesale Hardware 
Association and the Ameri- 
can Hardware Manufactur- 
ers Association, in Atlantic 
City, Oct. 3-6 will be the 
president’s reception on Sun- 
day, Oct. 3, from 5 to 7 p.m. 
at the Claridge Hotel. Dur- 
ing the three-day convention, 
the National Association of 
Sheet Metal Distributors will 
hold its annual meeting. 

The Conference Booth Plan 
will be held on Monday and 
Tuesday afternoons from 2 
to 5 p.m. at Convention Hall. 
The joint meeting of the con- 
vention, Monday evening, 
Oct. 4, will have as feature 


speaker, John H. Crider, 
Washington Correspondent, 
Barron’s Weekly, who will 
discuss “The World and 
You.” 


The wholesalers will hold 
their first session at 10 a.m. 
Monday morning, Oct. 4. The 
program will consist of the 
following discussions: “Why 
You Should Inventory Your 
Jobs,” by Burrows Morley, 
Morley Bros., Saginaw, Mich. 

“Purchasing Methods” will 
be the subject of a panel dis- 
cussion by Richard E. Young, 
M. S. Young & Co., Allen- 
town, Pa.; J. A. Chamber- 
lain, Railey-Milam, Inc., Mi- 
ami, Fla.; John W. Sheffield, 
Sheffield Hardware Co., 
Americus, Ga., and C. O. 
Tracy, The Tracy-Wells Co., 
Columbus, Ohio. 

A. H. Heath, Hunt & Mot- 
tet Co., Tacoma, Wash., will 
discuss “How Can the Whole- 
saler Further Reduce His 
Overhead?” and Alger Chap- 
man, Washington, D. C., will 
talk on “Facts About Tax 
Equality.” 

Meeting again on Wednes- 
day morning, the wholesalers 
will hear a report on reduc- 
ing catalog costs by Richard 
E. Becker, Ohio Valley Hard- 
ware Co., Evansville, Ind., 
(Continued on page 363) 
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Geo. Worthington Co. 
Honors 50-year Employee 


Elmer F. Theis was 
honored by fellow employees 
of Geo. Worthington Co., 


wholesalers of Cleveland, for 
his 50 years with the firm at 
a dinner party held Septem- 
ber 7, at the Hotel Statler. 

Among the guests at the 
dinner were 100 members of 
the company’s Anniversary 
Club, all of whom have been 





ELMER F. THEIS 


with the Geo. Worthington 
for 25 years or more. 

For many years Mr. Theis » 
was the cutlery buyer. He 


has been in the city sales de- 
partment for the past seven 
years. 


Scovill Mfg. Co. Moves 
Los Angeles Warehouse 


Scovill Mfg. Co. has moved 
its Los Angeles warehouse 
and sales offices to new and 
larger quarters at 6464 East 
Flotilla St. from 2627 South 
Soto. 

The new location under the 
resident supervision of Wal- 
ter R. Allen will serve as 
headquarters for the mill and 
manufacturing sales depart- 
ments of the main plant in 
Waterbury, Conn.; Water- 
ville Div., Waterville, Conn., 
and A. Schrader’s Son Div., 
Brooklyn, N. Y 


Don Schloss To Head 
Hassco Sporting Goods 
hard- 


Hassco, Inc., Denver, 


ware and sporting goods dis- 
the 11 


tributor in 





DONALD F. SCHLOSS 


Mountain States, has an- 
nounced the appointment of 
Donald F. Schloss to head its 
sporting goods department. 
Mr. Schloss joined the 
sales staff of Hassco three 


Rocky 


years ago. Prior to that time 
he worked out of Bemidji, 
Minn., travelling territory for 
S. & M. Co., Hardware and 
Automotive Jobbers. 





Olin Industries Merges 
With Mathieson Chemical 


The merger of Olin Indus- 


tries, Inc., New York, and 
Mathieson Chemical Corp., 
New York, to form Olin 
Mathieson Chemical Corp., 


has been announced by John 
M. Olin, president of Olin 
Industries, and Thomas §&. 
Nichols, president of mathie- 
son. 

Mr. Olin will be chairman 
of the new company and Mr. 
Nichols will be president. 
The names of the other 
executive officers of the cor- 
poration will be announced 
following the first meeting 
of the new board of directors. 


Aubarn and True Value paren ales 
To Hold Merchandise Convention Feb. 21-23 


Basil Deaschle Elected 
President of Shear Assn. 
The Shears, Scissors, & 
Manicure Implement Manu- 
facturers Association has 





BASIL DEUSCHLE 


elected Basil Deuschle Presi- 
dent. 

Mr. Deuschle is vice presi- 
dent and general sales mana- 
ger of The Acme Shear Co., 
Bridgeport. 


HARDWARE 


O. W. Ahl, president of 
Hibbard, Spencer, Bartlett 
and Co., wholesalers of 


Evanston, IIl., announced to- 
day that the ‘Second Annual 
Merchandise Convention of 
the Auburn and True Value 
Associate Dealers will be 
held February 21, 22 and 23 

The convention will be held 
at the offices of Hibbard, 
Spencer, Bartlett & Co. in 
Evanston. 

Plans are also under way 
for Hibbard’s Centennial 
Celebration, which will start 
with the Convention’s open- 
ing. 

About 40,000 square feet 
of the company’s warehouse 
will be used as the exhibiting 
area with more than 300 
manufacturers exhibiting 
their lines. 

A program is now being 
arranged whereby noted 
speakers will be present with 
new and informative mer- 
chandising ideas. 
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Round Chain Division 
Names Sales Manager 


William C. Schnackel has 
been appointed general man- 
ager of sales of Republic 
Steel Corp.’s Round Chain 
Div., Cleveland. 


The division includes the 





WILLIAM C. SCHNACKEL 


plants and business of the 
Chain & Mfg. Co. and its 
affliated companies. These 
plants, which are known as 
the Round Chain organiza- 


HARDWARE BRIEFS: 





Riverside, Calif.—Riverside 
Hardware has opened at its 
new location at 12th and 
Main St. Situated in a new 
building, the store is owned 
by John Venable, Harold 
Weingart and Wayne Crom. 
Mr. Weingart and Mr. Crom 
will manage the store. 

All of the merchandise will 
be on open display and sold 
on a self-service basis. 

The store does not have 

any show windows. The two 
sides facing the street are 
almost entirely of glass, from 
floor to ceiling. 
* The store has about 5000 
sq ft of floor space and the 
cement brick is done in 
shades of green and rose. 


Alliance, O.—Allott Hard- 





tion, were acquired by Re- 
public recently. 

Mr. Schnackel, who has 
been connected with Repub- 
lic’s New York district sales 
office for the last seven years, 
will make his headquarters in 
Cleveland. 

He joined Republic in 1942 
and in 1947 was assigned to 
New York. 


Union Hardware Elects 
Chairman of The Board 


E. Morris Jack, president 
of Union Hardware Co., par- 
ent of Sealand, Inc., Torring- 
ton, Conn., announced the 
resignation of Frank J. Da- 
mon as chairman of the 
board. He will continue as a 
director of the company. 

Mr. Damon has been with 
the firm 56 years. 

Mr. Jack also announced 
that F. Thatcher Lane had 
been elected to the full-time 
position of chairman of the 
board. Mr. Lane has been 
president of Seamless Rub- 
ber Co., New Haven, Conn., 


Self Service Hardware Store Opens In 
Riverside, Calif.; Has All Glass Front 


ware Co., the oldest continu- 
ous hardware firm in the 
city, has been purchased by 
Herbert A. Dougan. The firm 
will now be known as Allotts, 
Inc. 

Former owners were Mrs. 
Guy Allott, Mrs. Mary Allott 
Agnew and Mrs. Blaine Bow- 
man. 


Colunbus, Ga.—Bern-Beth 
Hardware has signed a 
lease for the new H. D. 
Groover building at the cor- 
ner of Wynnton and Britt 
Roads. Bern-Beth has an- 
other hardware business at 
Victory Road. 


Hartley, Iowa—Ewoldt 
Plumbing and Hardware has 
(Continued on page 374) 
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Supplee-Biddle-Steltz Confirms Purchase Of 
Certain Assets Of William Goldenblum Co. 


and on January Ist of this 
year was elected chairman of 
its board. 


Bruce L. Peak Joins 
Southland Mower Co. 


Bruce L. Peak has recent- 
ly joined the Southland Mow- 
er Co., Selma, Ala., as South- 
ern sales representative for 
Dixie Lawn Mowers. Mr. 





BRUCE L. PEAK 


Peak’s territory will include 
the southern and southeast- 
ern states. 

Prior to joining ‘Southland 
Mower Co., Mr. Peak was 
associated with General Shoe 
Corp., Nashville, Tenn., and 
Independent Lock Co. of 
Alabama, Selma. 





Nesco, Inc., Realigns 
Sales Office Dept. 


Nesco, Inc., Milwaukee, 
Wis., which recently merged 
with New York Shipbuilding 
Corp., has divided its execu- 
tive sales office department 
into three sections. E. H. 
Zietlow is manager of the 
department. 

Edwin C. Schlicke is head 
of the statistical and sched- 
uling section; James B. Han- 
son in charge of the product 
development, and Edward R. 
Czarapata will direct the 
consumer relations section. 


Wm. Geo. Steltz, president 
of Supplee-Biddle-Steltz Co., 
wholesalers of Philadelphia, 
has confirmed the purchase 
of certain assets of the Wil- 
liam Goldenblum Ce.; Glen- 
dale, N. Y., housewares hard- 
ware wholesaler. 


Included in the purchase 
was inventory and good will, 
and the designation of Sup- 
plee-Biddle-Steltz as agent 
for the collection of the Ac- 
counts Receivable. 

It is understood that no 
Real Estate is involved and 
the Elizabeth, N. J., office 
and warehouse of Supplee- 
Biddel-Steltz will continue to 
service New Jersey and New 
York. 

Mr. Steltz expressed pleas- 
ure in merging the sales or- 
ganization of 15 veteran 
salesmen of the former 
Green Sales Co. and William 
Goldenblum Co. He added 
that the additional salesmen 
would give his firm a large 
sales force to cover all inde- 
pendent retail merchants in 





WM. GEO. STELTZ 


the greater metropolitan 
New York area. 

Charles Green, president 
of William Goldenblum, indi- 
cated that his many other 
business interests did not 
permit him to continue in the 
wholesale business, and it 
was with considerable regret 
that he came to the decision 
to liquidate his company. 
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Bike League Supports Industry’s Fight 
To Decrease Imports on Domestic Market 


The Amateur Bicycle 
League of America, St. 
Louis, representing thou- 


sands of the nation’s ama- 
teur bike racers, has gone on 
record in support of the 
American bike _ industry’s 
present campaign to end “the 
destructive influence of im- 
ports in the domestic mar- 
ket.” 

In a resolution unanimous- 
ly adopted at its annual 
meeting, July 23 in Minne- 
apolis, the League deplored 
the serious damage to the 
American industry from 
what it termed unfair compe- 
tition of cheap bike imports 
which have reached an un- 
precedented volume in the 
first half of 1954. 

The League said that the 
domestic market had been 
created by the resourceful- 
ness and enterprise of Amer- 
ican producers and workers, 
and added that the present 
trend was permitting the 
market to fall into the hands 
of foreign producers lock, 
stock and barrel. It called 
for government action to 


prevent such a disaster. 

It scored the advantages 
of the foreign producers who 
they said have been able to 
consume a large share of the 








hs, 


American market by means 
of low tariff rates and low 
wages paid to their workers, 
pointing out that the latter 
received from one-quarter to 
one-eighth less than the 
wages paid in this country. 





Nesco Appoints Jellenik 
District Sales Manager 


Howard Jellenik has been 
appointed North East district 
manager for Nesco. 


Mr. Jellenik will head- 





HOWARD JELLENIK 


quarter at the Firm’s show- 
rooms in New York, and will 
be directly responsible for 
Nesco salesmen in New 
York state, Delaware, New 


+ 
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Jersey, New England, and 
Eastern Pennsylvania. He 
has been associated with 


Nesco for 35 years, and has 
been a New York sales-ser- 
vice man for the past 30 
vears. 





F. J. Wood to Represent 
Autoyre in N.Y. Area 


The Autoyre Co., Oakville, 
Conn., manufacturers’ of 
bathroom, kitchen and closet 
accessories, has appointed 
F. J. Wood as sales repre- 
sentative for the Greater 
New York City area and 
Long Island. 

Prior to joining Autoyre, 
Mr. Wood was New York dis- 
trict sales manager for Gen- 
eral Mills, Inc., in that com- 
pany’s Home Appliance Dept. 
Before his association with 
General Mills, he was district 
sales supervisor for the New 
York office of Ekco Products 


Co. Prior to that Mr. Wood 


Walter H. Allen Co. 
Holds Merchandise Show 


Walter H. Allen Co., dealer 
owned wholesalers of Dallas, 
Tex., held its 20th Annual 
Stockholders Meeting and 
Merchandise Show August 
30-31, at the Baker Hotel, 


Dallas. 
One hundred and forty 
dealers were present. The 





View of the Merchandising Show held by Walter H. Allen Co. 
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F. J. WOOD 


was a national factory repre- 
sentative for A. C. Sanger 
and Co. 





Mastic Tile Corp. 


Lawrence J. Hunt has 
been appointed to cover the 
East Bay and North Cali- 
fornia area for Mastic Tile 
Corp., Newburgh, N. Y., and 
Gordon H. Bouchard, the Los 
Angeles sales area. 





two-day program included a 
talk by Dr. Arthur A. Smith, 
vice president, First National 
Bank in Dallas, on “Is It 
True, that What Goes Up, 
Must Come Down?” 

Featured at the _ show 
were merchandise displays 
and a discussion of a mer- 
chandise and sales promotion 
program. 
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Phooey on apples! Modern Eves want to 
know what to do with the apple cores 
and peelings. And the best of all places 
to put them is called — Magikan. It’s 
America’s finest step-on container with 
most exclusive sales features. The 15 and 
20 quart sizes cover your market, reduce 
inventory . . . means more net profits. 


For complete information and prices, 
write direct. Get all the facts. 


METALCRAFT 


MANUFACTURING CORPORATION 


1025 Firestone Bivd. * Memphis 7, Tenn. 





Magitainer 


Beauty combines with practi- 
cality and at last, glamour is 
added to waste baskets. All 
—. eee Squared 
esign means plus capacity. 
Four finishes. 





é 


See the complete line of Metalcraft products 
Booths 321-323 NATIONAL HARDWARE SHOW 
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COMPANY, 
INC. 





Manufacturers of 


HEAVY 

corner braces, 
safety hasps, etc. 
of standard 
American steel. 


valihitet r 







Ferum’s line 

of universally accepted 
standard items 

gives you 

HIGHEST QUALITY 

at ECONOMY PRICES. 


The FERUM Company, Inc. 

Dept. H, 815 East 136th Street, N. Y. 54, N. Y. 
Gentlemen: Please send, without obligation, full infor- 
mation, catalog and price lists on FERUM’S line of 


quality hardware to 


Name 
Address. 
City. 























Your customers need 
G-E heating cable sets 


Now is the time to stock up for fall and winter sales 


G-E heating cable sets are used during cold weather by home- 
owners, farmers, small businessmen, and many others to supply 


heat when and where it is needed . . . to protect water pipes, | 


eaves, gutters, downspuuis, and stock tanks from freezing. 
There’s a warm-weather market, too. In the spring, amateur 

gardeners, nurserymen, commercial growers, and farmers will 

use heating cable sets to heat hotbeds, cold frames, and green- 


house soil. 


Complete information on the top of the display carton helps 
sell the customer. Illustrated booklet tells the customer how to 


use these cable sets. 


G-E heating cable sets come in 30- and 60-foot sets for 110 
volts and in 120-foot lengths for 220-volt operation. Order 
the complete G-E heating cable promotion package (window 
streamers, newspaper mats, and information-packed leaflets) 
from your distributor. For the name of your nearest distributor 


write 


General Electric Company, Bridgeport 2, 


Section D131-938, Construction Materials 


Division, 
Connecticut. 


A FEW OF THE MANY USES FOR 
G-E HEATING CABLE SETS 


To prevent: 
frozen water pipes 
ice dams on eaves 
frozen water troughs 


slippery doorsteps 
and stairways 


To warm up: 


hotbeds, cold frames, and 
greenhouse soil 

feed additives such as 
molasses 

floors in kennels, brooders, 
and other buildings 

cold engines 


Progress /s Our Most Important Product 


GENERAL @@ ELECTRIC 
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Richmond Cedar Works 
Successor Gets Charter 


The Richmond Cedar 
Works Mfg. Corp., Rich- 
mond, Va., has received its 
charter under the laws of the 
State of Virginia. 

The new organization is a 
direct successor to the Rich- 
mond Cedar Works, who has 
served the hardware trade 
with hand operated ice cream 
| freezers, wooden tubs and 
| pails for the past 77 years. 
|The new corporation will 
| continue the manufacturer of 
| these products, but will add 
|; new items to be distributed 
through the hardware and 
housewares wholesale trade. 

Aside from new products, 
the manufacturing methods 
| will be changed. As soon as 

possible, all wood products 

| made in the Richmond plant 
will be laminated, using 
marine glue and cured elec- 
| tronically by high frequency 
units. 

A few of the new items are 
an electric ice cream freezer, 
| picnic coolers, and florist 
| plant tubs. A decorative line 
of useful woodenware will be 
added in the near future. 
| Distribution will be han- 
dled by manufacturers repre- 
sentatives through wholesale 
distributors. 

Officers of the new corpor- 
ation are: Dr. R. Cowles 
Taylor, president; Frederic 
|C. Jay, vice-president; P. 
Allen Tucker, asst. vice-pres- 
ident; Harold Cunningham, 
secretary; Frederick D. 
Quimby, treasurer, and R. R. 
Parish, asst. secretary-treas- 
urer. 





Merkley New President 
Of Western Woods, Inc. 


T. G. Merkley, vice presi- 
dent and sales manager of 
Western Woods, Inc., and 
Dor-File Mfg. Co., has been 








T. G. MERKLEY 


HARDWARE 
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elected president of Western 
Woods, Inc. 

Other officers elected are: 
Raymond Kruger, vice presi- 
dent; John Lobach, secretary, 
and Alfred Johnson, treas- 
urer. 

On assuming his new post 
Merkley resigned as Dor-File 
vice president in order to de- 
vote his entire efforts to 
Western Woods. Merkley 
was one of the founders of 
Western Woods. Its plant 
and warehouse now occupies 
more than 20,000 square feet 
of floor space. 

Western Woods recently 
moved to its newly completed 
plant at 6348 S. W. Macadam 
Ave., Portland, Ore. 





Allen to Head New 
Porter-Cable Sales Zone 


A new west-central sales 
zone with headquarters in 
Kansas City has just been 
established by the Porter- 
Cable Machine Co., Syracuse, 





EUGENE V. ALLEN 


N. Y., manufacturers of port- 
able electric tools for build- 
ers, manufacturers, home- 
craftsmen and gardeners. 

Eugene V. Allen has been 
appointed zone sales manager 
to head the territory. 

The Kansas City office will 
supervise Porter-Cable’s sales 
and service over an area in- 
cluding all or most of Mis- 
souri, Kansas, Texas, Ne- 
braska, Idaho, Oklahoma, 
Arkansas and Minnesota. 





Bonney Forge Makes 
Organizational Changes 


Spencer H. Mieras has 
been named general manager, 
and Kenneth Foust, secre- 
tary-treasurer of Bonney 
Forge & Tool Works, Allen- 
town, Penna. 

The appointments resulted 
from the recent resignation 
of staff members. 
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— ———— News of the Trade 


National Hardware 
Convention Program 
(Continued from page 358) 


and chairman of the Commit- 
tee on Catalog Style Recom- 
mendations. 

Wilton H. Terstegge, 
Stratton & Terstegge Co., 
Louisville, Ky., will discuss 
“Net Pricing and Decimal 
Packaging.” Ben R. Gordon, 
chairman, Vendor Relations 
Committee, National Retail 
Dry Goods Association and 
executive vice-president 


Rich’s, Inc., Atlanta, Ga., 
will discuss “Bootleg Sell- 
ing.” 


The final meeting of the 
wholesalers will be Wednes- 
day afternoon. S. T. Exley, 
Jr, Harper & Reynolds 
Corp., Los Angeles, Calif., 
will talk on “How Our New 
Warehouse Is Working Out,” 
and H. L. George, Marshall- 
Wells Co., Portland, Ore., 
will discuss “To What Ex- 
tent Should the Wholesaler 
Aid the Retailer in Extend- 
ing Consumer Credit?” 

Following these discus- 
sions, committee reports will 
be heard and there will be 
an election of officers. 

The manufacturers will 
meet in separate sessions on 
Tuesday and Wednesday. On 
Tuesday, Victor L. Short, 
founder and president of the 
Institute of Human Science, 
Chicago, will talk on “What 
Makes People Successful?” 
and on Wednesday, the man- 
ufacturers will hold _ their 
business meeting at which 
election of officers will take 


place. 
The Sheet Metal Distrib- 
utors, meeting on Monday 


and Tuesday mornings will 
hear the following discus- 
sions: Perpetual Inventory 
by Louis F. Demmler, Demm- 
ler Bros. Co., Pittsburgh, 
Pa.; Product Information by 
Max Tepper, Hardware Sup- 
ply, Inc., Champaign, III; 


Selecting Personnel by Rob- jf 


ert W. Mason, McDermid 
Brothers, Ltd., Toronto, Can- 
ada. 

Other discussions will in- 
clude Employer Relations; 
Compensation Plans and In- 
centive Methods for Sales- 
men; the Distributor and the 
Do-It-Yourself Program, and 
the Cost of Handling Vari- 
ous Classes of Products. 

At their Tuesday meeting, 
Dr. Arthur Secord, Brooklyn 
College, Brooklyn, New York, 
will talk on “How to Tell 
Your Employees What You 





Know,” and Bennett S. 
Chapple, Jr., United States 
Steel Corp., Pittsburgh, Pa., 
will discuss “A Look Ahead 
at Steel.” 

The entertainment  fea- 
tures of the convention will 
include in addition to the 
president’s reception, a ladies 
luncheon on Monday after- 
noon at which Ilka Chase 
will be the guest speaker. 
There will be informal danc- 
ing on Monday evening fol- 
lowing the joint session and 
on Tuesday evening. 

The X-Club luncheon meet- 
ing will be at 1 p.m. on Tues- 
day. The Central States 
Hardware Club will hold its 
annual stag dinner party on 
Sunday evening, immediately 
following the president’s re- 
ception. 

The Central States Hard- 
ware Club is also sponsoring 


a special convention train 
from Chicago to Atlantic 
City. The train will leave 


Chicago on Saturday, Oct. 2 


at 3 p.m. and arrive in At- | 


lantic City, Sunday morning 
at 9 a.m. 





Robert L. Davis Wins 
H. Angster Golf Trophy 


At the annual summer 
meeting of The National As- 
sociation of Domestic and 
Farm Pumps Manufacturers, 
the Herbert Angster Golf 
Trophy was won by Robert 





ROBERT L. DAVIS 


L. Davis, sales manager, The 
Deming Company, Salem, O. 

The gold golf trophy, pre- 
sented by Sta-Rite Products, 


Inc., Delavan, Wis., becomes | 


a perpetual tribute to Her- 
bert Angster, executive sec- 
retary of the Association. 
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FOR FIELD, FARM & FUN 


EACH ONE... EVERY INCH 


A GREAT GUN! 


Hunters, farmers, ‘“‘plinkers’’—all go for these smooth, slide-action 
Noble firearmis in a big way. Precision made by men with years 
of gun building experience. A value packed line of sporting arms 
that mean a better buy for your customers, and more sales for you. 


12 & 16 GAUGE 
Model 40, Slide Action, repeating 
shotgun. Equipped with Recoil Pad 
and MultiChoke device that provides 
any degree of choke. New fast activn. 
28” proof-tested burrel of speciallyfa 
selected steel. Perfectly balanced. 


Pad. An unbelievable value. 


12 & 16 GAUGE FULL 
OR MODIFIED CHOKE 
Model 50, Slide Action, repeat- 
ing shotgun. Same as Modei 40, 
but without Multi Choke orRecoi 
















SEE 
YOUR 
JOBBER 








-22 CAL. RIFLE 
Model 33, Hammerless, Slide 
Action, repeating rifle. Stream- 
lined design. Fast shooting. 
Dependable and accurate. New 
safety features. 


For more information 


please write Dept. 394-A 


MANUFACTURING CO., INC. 


Haydenville, Mass 
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Salesmanship To Be Discussed At Annual 
Hardware Store Management Conference 


“Piddlers, Peddlers and 
Salesmen,” and “Time Pay- 
ment Plan Sales” are among 
the subjects covered in the 
preliminary program just an- 
nounced for the 3rd Annual 
Hardware Store Management 
Conference. 

The conference will be held 
September 22-23, at the Kel- 
logg Center for Continuing 
Education, Michigan State 
College, East Lansing, Mich., 
and is sponsored by the Mich- 
igan Retail Hardware Asso- 
ciation. 

On Wednesday, September 
22, the program will include 
the following: 

Employee Wages and In- 
centives, a report of a recent 
survey in association hard- 
ware stores by Bureau of 
Business Research, M.S.C. 

Piddlers, Peddlers and 
Salesmen, Dave Livingston. 

Are Your Employees Sold 
on Their Jobs, Henry Hooger- 
heide. 

Interpretation of 1953 Op- 
erating Figures in Hardware 
Stores, an informal 
sion. Talks and 


discus- 
speakers 


scheduled for Thursday, Sep- 
tember 28, include: 





. 


Panel session on Display, 
Advertising and Pricing. 
Kenneth Lamphere, store 
manager, store planning and 
merchandising, M.H.R.A., 
will be discussion leader. 

Legislation, W. F. Doyle, 
manager, Michigan Chain 
Stores Bureau, Lansing. 

Is $1.00 Down—$1.00 Week 
Good Business? 

Organize-Deputize - Super- 
vise For Profitable Operation, 
Thomas A. Hunter, George S. 
May Co. 

The confirmation for the 
speaker to present the subject 
on Time Payment Plan Sales 
has not yet been received. 





Black & Decker Makes 
Four Appointments 


Edwin J. Bernau, formerly 


manager of the Chicago Sales 
and _ Service 3ranch for 
Black & Decker Mfg. Co., 


Towson, Md., has been pro- 
moted to central district 
sales manager. In his new 
position he is responsible for 


sales activities in 7 North 
Central states. 

He has been with Black 
& Decker for 5 years and 


Hager & Sons Hinge Mfg. Co. Holds Sales Meeting 


Sales representatives and company officers of C. Hager & 
Sons Hinge Mfg. Co., St. Louis, attended a special regional 
meeting recently to discuss sales plans for the firm's new 
Luma-Sheen Hinge. One of the hinges was frozen in ice 
along with several silver dollars to symbolize its “cold cash” 
sales potential. Standing, left to right: Jack Peters, Charles 
P. Mangin, William Wilkerson, William B. Kennedy, Henry 


364 


News of the Trade 





headed the Chicago Branch 
office since 1952. Mr. Bernau 
now fills the position vacated 
by R. G. Horner, who recently 
moved to company head- 
quarters at Towson, as vice 
President Sales Planning. 

Harry L. Bullock has been 
appointed to succeed Mr. 
Bernau as Manager of the 
company’s Chicago Sales and 
Service Branch. He pre- 
viously had been Atlanta 
branch manager. 

A. Ralph Cooper, former 
head of the Denver Branch, 
has been named Manager of 
the Dallas, Texas, Branch. 
Joseph D. Kindred will re- 
place Mr. Cooper as Manager 
of the Denver Branch. He 
had been a sales represent- 
ative in Peoria, III. 





Speco, Inc., Opens 
Northern Ohio Office 


Opening of a Northern 
Ohio sales office at 1409 West 
9th St., Cleveland, has been 
announced by Speco, Inc. 

This office will be operated 
by Treb-Kirby, Inc., whose 
representatives will handle 
more than 50 Speco products 
including ice and snow-melt- 
ing chemical pellets. 


Bert J. Clark Co. 
To Handle Garden Tools 


The Bert J. Clark (Co, 
Kansas City, has been ap- 
pointed by The Village 


Blacksmith Co., Watertown, 





BERT J. CLARK 


Wis., to represent its Garden 
Tool Div. in Missouri, Kan- 
sas, lowa and Nebraska. 


Whitlock Corp. 


The Whitlock Corp., 
wholesalers of Mount Ver- 
non, N. Y., has appointed 
Seymour Kramer a member 
of the force covering 
northern New Jersey. 

Mr. Kramer has been cov- 
ering this area for 12 years. 


sales 





T. Likes, Bernard J. Venneman, Galen Eschman;: 


See 


ee -& ; 


Mel L. 


Brink and Josephus M. Todd, Jr., of Warner & Todd, Inc., 
Hager’s advertising agency. Seated, left to right: Arthur H. 
Campbell, C. C. Hager, J. Withnell Hager, Archer L. Hager, 


Frank S. 


Hager, 


Ralph J. Hager, 


Louis 


A. W. Hager, 


Genazzi, Charles M. Jones and Henry Belz. The new hinge 
is made of aluminum-colored steel. 
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Stock the bar that — 
captures more sales 
-+..returns more profit 








_-KIMBLE GLASS BARS 
with tear-drop fittings 


Fittings are bright, streamlined, nickel-finished. 


Rod is sparkling-clear glass. It’s a combination that makes 
Kimble Glass Towel Bars a natural, self-service item. 





Henre’s THE Bar that’s designed to give the 
maximum of consumer value... priced to cap- 
ture more sales and give you a high profit margin. 


Available 
Te 
and 24” lengths. 














Don't delay, place your order today with your wholesaler 
or write for one nearest you. Address Kimble Glass Bar 
Division, Owens-Illinois, Toledo 1, Ohio. 


iss Bars are ri ed bu K ble Glass Company, subsidiary of Owens-Illinois 


NS-ILLINOIS 


GENERAL OFFICES +» TOLEDO 1, OHIO 


KIMBLE GLASS BARS Owe 
AN (J) PRopuct 


THANKSGIVING - CHRISTMAS - BRIDAL 
SHOWERS - WEDDINGS - NEW HOMES 
SPRING & FALL CLEANING 


ALL-PURPOSE ELECTRIC 


POLISHER-SCRUBBER 


and work-saver for the whele family 


NOW! Packed in this handsome colorful Gift- 
Stora-Chest. So sturdy it can be used as 
storage container for entire unit. It’s the 
‘‘dressed-up” way to give an Electric Polisher 
that customers love. 









SEE US AT 
Booths 398 & 402 Scrubs, waxes and polishes floors. Buffs 
floors, counters and furniture. Simon- 
izes cars. And, in the family workshop 


it sands and drills up to 4". 


Look what it does! 


$2995 
Gh. 


*” Guaranteed by > 
Good Housekeeping 
x toy oe 









2 
nr 


Made by the makers of the famous Sah 
SHETLAND Twin-Brush ' 


- SCRUBBER - RUG CLEANER 


See your jobber or wrile us for full information. 


THE SHETLAND CO., INC. 








48 apwransto HAE 


POLISHER 


LYNN, MASS. 
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Amazed at the PRICE? 


(You should be!) 












‘2.49 us! 





y PATENTED 


Drop in to see 
us in Chicago, 


Booth 152 
Yet more 


amazing is the QUALITY of 


BEST-BORE 
POWER WOOD BITS 


eight piece set 

boring range 1%" to 1” 
ruff ‘n tuff tempered blades 
blades and shanks replaceable 
bore end grain 

chrome lustre shank 


) 
impulse packed display i} 
package " 
Leading jobbers find 


“Best - Bore” Bits hard to 
stock — they sell so fast. 


SNELL DIVISION, 
PARKER 
MANUFACTURING CO. 


W2el tol that ee ee ee | 





rer 
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Philadelphia Gift Show 
To Open Oct. 10-13 


The Philadelphia Gift 
Show, the oldest in America, 
will open Sunday, Oct. 10, 
for four days of buying and 
selling at the Hotel Benjamin 
Franklin. 

Approximately 1800 buyers 
are expected to register at 
the show which is sponsored 


by the National Gift and 
Art Association and _ con- 


ducted by George F. Little 
Management. More than 300 
lines of domestic and import- 
ed merchandise will be on 
display in 143 showrooms on 
the third and fourth floor of 
the hotel. 

Show hours will be: Sun- 
day from 1 to 9 p.m.; Mon- 
day from 9 a.m. to 6 p.m.; 
Tuesday from 9 a.m. to 9 
p-m.; and Wednesday from 
9 a.m. to 6 p.m. 





Pitegoff Increases 
Brush Sales Force 


Pitegoff Bros., Inc., Brook- 
lyn, N. Y., has made three 
appointments to the _ sales 
staff to handle its line of 
bristle and artist brushes. 

Fred Katz, St. Louis, will 
cover the mid-western states; 
Harry Borenstein, Arlington, 
N. J., has been assigned New 
Jersey, and William A. Phar- 
ris, Chicago, will represent 
the firm in the Metropolitan 
Chicago area. 

All three have sold paint 
and allied products for a con- 
siderable time in their re- 


spective territories. 





E. M. Eadie Retires 
From Lufkin Rule 


E. M. Eadie, manager of 
export operations for The 
Lufkin Rule Co., Saginaw, 
Mich., retired July 30th after 
nearly 45 years with firm. 

Mr. Eadie started with 
Lufkin as a salesman in the 
New York Metropolitan area 
in 1910. He served in this 
capacity until 1912, when he 
was called to the company’s 
main offices in Saginaw, to 
work in the Purchasing De- 
partment. 

In 1915, he returned to the 
New York office, where he 
took charge of the export 
operations. During the 
years 1928 to 1938, Mr. Eadie 
traveled as a salesman in 


HARDWARE 


Central New York State, 
Eastern Pennsylvania and 
Maryland. Since 1938 he has 
devoted his efforts to the ex- 
port operations of the com- 
pany. 


Kwikset Sales Firm 
Promotes J. St. John 


Kwikset Sales and Service 
Co., Anaheim, Calif., div. of 
Kwikset Locks, Inc., recently 
promoted John St. John from 





JOHN ST. JOHN 


field sales manager to the 
position of sales manager. 

Mr. St. John has been with 
Kwikset one year, and was 
formerly buyer of builders’ 
hardware at Shapleigh Hard- 
ware Co., St. Louis. 





Ekco Names H. Adams 
District Manager 

Harold Adams has been 
appointed Chicago district 
manager, Housewares Sales 
Div., Ekeo Products Co. 

Mr. Adams was previously 





HAROLD ADAMS 


assistant manager of the 
firm’s Utility Supply Div. 
He came to Ekco eight years 


ago from the Toastmaster 
Products Div. of McGraw 
Electric Co., Elgin, Ill. 


where he served as western 
sales manager. 
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_.| NEW DISPLAY FQ Qi ppowars 


ania and 


ab te helps you sell - amproves any kitchen 





the com- 
DISPLAY 1S FREE—JUST BUY THE LATCH) (—s.— =a a 
‘m is ig 
John Helps you sell many more latches by demon- | 
id Service strating exclusive cushion action . . . simple 
f., div. of operation . . . easy installation. Buy the latch and 
gate the handsome blond wood display is yours free. 

















. ee K-V Drawer Slide, K-Venience Towel Rack, 
A NEW DIFFERENT | Kk-Venience Pan Rack 














MAGNETIC DOOR LATCH «si Ee , - ¥ 
Heppner Sales Co. Round Lake, lit. * a ai 
i) iS 
J 
; K-V #80 Standards 
J and #180 Brackets 
- | are ideal for 
r to the J) adjustable open 
manager. book, storage and 
been with window garden 
and was shelving. 
builders’ 
igh Hard- 
Adams 
a 
has been | 
. district 
res Sales 
; Co. 





previously 





# 1/2 THE COST of other magnetic latches due to new, 
extremely efficient design and compact size (only 3/8” high New K-V #1300 Drawer Slide is economical 


x 2-1/8" long). 

No after-installation headaches—doors remain firmly closed 
even when warped or sagging. 

Doors open easily, shut quietly due to EXCLUSIVE spring 
action. 

Lasts indefinitely—no working parts to get out of order. 
Unconditionally guaranteed. 

Works equally well on wood or metal doors. Highly recom- | 
mended for every type of home and industrial cabinet, 
including kitchen, medicine, tool, music and house trailer 
cabinets, closet doors and ship and boat lockers. 


easily installed, has noiseless nylon rollers. 










SHE & & 


For cabinet 
adjustable 
shelving use K-V #255 
Standards and #256 
Shelf Supports. 








Write for complete details and distributional 
information. Order your Sales-Helping Display TODAY. 


MS 


Space saving kitchen K-Veniences include Towel Racks, 


f the 
oe Div. ine E ea o ® E iy Pan Racks and Cup Racks — sell them with confidence. 
yht years 
astmaster CANAAN 


McGraw See you 


in, ill, | SALES COMPANY * ROUND LAKE, ILLINOIS | jn chicago 


; western Booth 539 


G US 
x \ WA WANS * 


Grand Rapids, Michigan 
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SEE US BOOTHS 26 and 28 


the biggest SELF-SELLING 


EXTRAS 


ever offered 


Every single tape packed in an ir- 
resistible crystal-clear plastic util- 
ity case! PLAS —rich metal-edge 
carton that is a display in itself! 
And in each “White-Tape’’— more 
quality extras than in any tape at 
any price! Yet Evans “White- 
Tapes” still start at a sensible 
$3.49 list price. 


68 and HOW Zxctsoety LC TL. L-O-N-G 


Another outstanding EVANS EXTRA! Each EVANS 
Pocket “White-Tape” in clear Tenite utility case. 
l-dozen assortment carton becomes a counter display. 
Inside ...a special display for one each 6, 8, and 10 ft. 
tapes, and three extra display cards for individual tapes. 


ward. & CO. 


@rore 410-416 TRUMBULL ST., ELIZABETH, W. J. 
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———————= News of the Trade a 


H. A. Swain To Head opened its new office and 

Winchester Skate Sales “@'°?ouse at 1 Hudson St, 
New York City. 

Arms and Ammunition Fred Driscoll, formerly 

Div. of Olin Industries, Inc., New England sales manager 

New Haven, Conn., has an- of New England Carbide 


nounced that H. A. Swain, Tool, will be manager of the 
staff assistant since 1952, has New York office, in charge of 
been placed in charge of !ocal sales and distribution 


25-50-75-100 ft. LONG precede mage Ekco Products Acquires 





Adam Plastics Co. 


Ekco Products Co., Chi- 
cago, has acquired Adams 
Plastics Co., Holyoke, Mass., 
manufacturers of compressed 
wood used in making cutlery, 
kitchen tool, and tableware 
handles. 

The Massachusetts firm 
will become a wholly owned 
subsidiary of Ekco, manufac- 
turer of housewares and com- 
mercial baking equipment. 

George Alderman, general 
H. A. SWAIN manager of Adams, will re- 
tain that position, and has 
been made a vice president of 
et 8s the Adams firm. Samuel Res- 
iia cane poeta Ps nic, president of Adams, will 
| 1947 to 1951 parte “telypesene continued to be associated 

: oes © with the company 
loaned by Olin Industries, SA, 

'on behalf of the sporting Perry To Manage 
| arms and ammunition indus- locks Sel 
|try, to the Office of Price Telechron Clocks Sales 

Stabilization, Washington, Donald FE. Perry, indus- 
B.. ©. trial sales manager of Tele- 
chron Dept., General Elee- 


| His headquarters will be New 
Haven. 





C. L. Lannin Gets 
Merchandising Post 


| Clifford L. Lannin has been 
named headquarters mer- 
chandising specialist of Gib- 
son Refrigerator Co. 

Mr. Lannin will travel ex- 





DONALD E. PERRY 


tric Co., Ashland, Mass., has 
been appointed clock sales 
manager. 

He joined the firm at the 
home office in Ashland, in 
1947, in timer sales. Mr. 
CLIFFORD L. LANNIN Perry was named industrial 





tensively assisting Gibson sales manager in 1951. 
distributors in all aspects of —_—-—- 
sales activity. Hirsh Co. Doubles 
- Plant Facilities 

New England Carbide 

S. A. Hirsh Mfg. Co. 
Tool Opens N.Y. Office = syokie, Til, is building a 

New England Carbide Tool 30,000 sq ft addition to their 
|Co., Cambridge, Mass., mak- plant space, doubling their 
|ers of tipped masonry bits, present facilities at this 
land knife sharpeners, has location. 
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ALERT.” 


water-Savers 


__g new fast profit line! 












Improved ‘AL E RT. 
TANK BALL & GUIDE 


with all metal parts of 


Miracl MONEL 
G@ Ine. wicke 


The famous ‘‘ALert’’—the 
tank ball and guide that made 
running toilets old fashioned— 
now better than ever! New 
improved design—easier to 
install. Monet metal parts— 
corrosion-resistant even in 
hardest water. Highest quality 
round rubber ball. New 3-color 
display box. 































3 YEAR GUARANTEE 















‘ALERT’ 
FLOAT-RITE 


Toilet Float Adjuster 


Stops water hissing, overflushing, and 
overflowing. Turn of a screw per- 
mits perfect float level adjustment. 











‘ALERT’ 


Adjustable 


GUIDE ARM 


with Top-Setting Screw 
LESS WORK TO INSTALL ! 












wa 





Others from 29 









ORDER FROM YOUR JOBBER 


or write ARDMORE PRODUCTS CO., Conshohocken, Pa. 
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No. 422 
DOOR KNOB 
ASSORTMENT 


Turns traffic into sales fast! Colorful 
serve-yourself display featuring 3 
styles of quality knobs with threaded 
spindles: 2 pair Brass Plated, 1 pair 
Solid Brass, 3 pair Fluted Glass. 


No. $K2 
Skeleton Key 
ASSORTMENT 


Easy to stock, easy to sell! 3 
dozen nickel plated malleable 
iron skeleton keys in five sizes and styles. 





For Safety's Sake, Always Say 


: We are proud of our record... for almost a third of a century, 
Taylor Locks, Key Blanks and Builders’ Hardware have been 


distributed through America's most responsible W bolesalers. 


TAYLOR LOCK CO. 


PHILADELPHIA 32, PENNSYLVANIA, U.S.A. 


Canadian Representatives—DORKEN BROS. & CO., Montreal 





369 








“Easy Does It" 


is the ONLY cylindrical 
lockset of its kind that 


installs as ONE unit 


Free-wheeling knob spins when locked 
Locking push-button in knob 
Pre-assembled 

Always in perfect alignment 

Brass Latch 

5-pin cylinder 

Available with solid brass 

or aluminum trim 

Fully guaranteed 


7. eee VY. 


INTERIOR 


SETS 

with Matching 
Solid Brass 

or Aluminum 
Trim for 
REDDI-MOUNT 


Available for 
Passage, Closet 
Bedroom and 
Bathroom Doors 


J. CHESLER @ SONS, INC. 


BROOKLYN 37, N.Y., U.S.A. 
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Borg-Erickson Promotes 
Dinse To Sales Manager 


Charles W. Dinse is the 
new sales manager of Borg- 
Erickson Corp., Chicago, 
manufacturers of bath scales. 

Mr. Dines, who previously 
Was assistant sale manager, 





CHARLES W. 


DINSE 


succeeds the late J. M. Za- 
poleon. 

Mr. Dinse joined the Borg- 
Erickson Corp. in 1945, after 
prior experience in the Stock 
Control and Sales Depart- 
ment of Marshall Field & Co. 


John T. Lorick Gets 
Sales Promotion Post 


John T. Lorick has been 
appointed director of adver- 
tising and sales promotion 
for Congoleum-Nairn, Inc., 
Kearny, N. J. He succeeds 
Lauren C. Hagaman who re- 
signed. 

Mr. Lorick has been sales 
promotion manager for the 
Gold Seal Div. of Congo- 
leum-Nairn, 





O. C. Rixson Co. 
Moves To New Plant 


Oscar C. Rixson Co., man- 
ufacturers of door closing 
devices and other builder’s 
hardware, has occupied a 
new plant at 9100 West Bel- 
mont Ave., Franklin Park, III. 

The former Rixson plant 
at 4450 W. Carroll Ave., 
Franklin Park, was inade- 


| quate for the firm’s expanded 


needs. 


New York Discount House 
To Open Seventh Store 


E. J. Korvette Co., dis- 
count house of New York, 
will establish its seventh and 
largest store in a shopping 
center to be built in Carle 
Place, L. I. 

Now under construction, 


HARDWARE 


News of the Trade 





the new Korvette outlet will 
contain 90,000 sq ft of floor 
space in a two-story and 
basement structure. 

The ‘store will carry soft 
goods, clothing, photo- 
graphic supplies, luggage, 
appliances, hardware, house- 
wares, toys, sporting goods, 
jewelry, giftware and toilet- 
ries. 

The bulk of the stock in 
the corporation is owned co- 
operatively by the employees 
of Korvette’s, according to 
the management. 





Scovill Names New Sales 
Promotion Manager 


J. North Hathaway has 
been appointed sales promo- 
tion manager for the Green 
Spot line of garden hose 
equipment of Scovill Manu- 
facturing Co., Waterbury, 
Conn. 

Mr. Hathaway joined Sco- 
vill’s Los Angeles sales office 
in 1946, and in 1952 was 





J. NORTH HATHAWAY 


transferred to the firm’s 
Chicago office. He will make 
his new headquarters in 
Waterbury. 

Previously he had been a 
member of the A. B. Boyd 
Co., Los Angeles, Scovill’s 
sales representatives on the 
West Coast. 


Toro Mfg. Purchases 
Power Tool Firm 


Toro Manufacturing Corp., 
Minneapolis, Minn., has ac- 
quired all the assets of Tom- 
lee Tool and Engineering 
Company, Inc., of the same 
city, makers of basic power 
tools used in the home and 
industry. 

Toro manufactures pow- 
ered grass cutting and leaf 
mulching equipment. 

Tomlee’s products will 
continue to be manufactured 
by Toro. 
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awe * ; */ 


GEM 
FLUE STOPPERS 


Attractive assortment of pictures Order from 
ae . — blanks Your Wholesaler 
permanently clenched into the face : 

of the flue stoppers. Folding wire or Write Us 
fasteners attached to slots raised for References 
from the metal of the blank. 


Blank Shipping Weight 
Diameter Fasteners Per Doz. Per Gross 


J.L. CLARK MFG. CO. 


i tele die] iommle ai, Leib) 


Packing — 1 dozen per carton, 1 gross per case. 


“Sagless” Lavatory 
Spring Pivot-Hinges 


Ball Bearing 
Single or Double Acting 


~CHICHE0)- 
SPRING HINGES 


@ Top of Door 
and Stile Flush 
in any Position 








TYPE AD7227 


Attachments for Application 
to Marble or Glass 


There is a growing tendency among architects to 
specify that the top edge of toilet stall doors shall 
be flush with the top of the hanging stile. Hinges of 
this type were used in the New Statler Center in Los 
Angeles . . . equipped with Chicago Spring Hinges. 


“Spring Hinges of Quality” 


Chicago Spring Hinge Co. 


CHICA U.S.A. NEW YORK 
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© anes Hay 
ne ed Sunder 


alee) ol -1-1e b-y-Talel—) ate 
1st in SALES everywhere! 


No. 150 UK 26-pc. Speed Sander Kit aa 3 goo 


2ee beautiful sales-making display package! Your customers BUY 
this kit because it ends hours of drudgery sands, finishes 
rs shes 1001 jobs in just minutes 

Finishes furniture; prepares wood or metal, smooths dry wall 
oints and plaster patches—buffs, rubs, and polishes 

Lightweight, trouble-free, has unlimited work capacity. Powered 
by a direct-drive induction motor, the sanding pad moves on Neo 
prene boll bearings through a 3/16” orbit, 3450 times a minute 
Polished cast aluminum body. Underwriters’ Laboratories approved 


Priced far below the market. No. 150 SpeedSander $3450 


No. 100 SpeedDrill 

A real fistful of power! “4” 
capacity in steel, '/2" in wood 
Geared chuck with key 
HEAVY DUTY RADIAL AND 
END THRUST BALL BEARING 
No. 100K SpeedDrill Kit ON SPINDLE. Helical cut steel 
New 33-pc. kit combines No geors. Beautiful hi-polish nat 
100 Drill with every accessory ural aluminum finish 

for sanding, buffing, grind $2500 
nq polishing etc $3500 





Thor SpeedTools are backed by 's BILLION ad- 

vertising impressions in LIFE, Saturday Evening 

Post, This Week, Parade, Living for Young 

Homemakers, Popular Mechanics, Mechanix 

Illustrated, House & Garden, House Beautiful, etc 

Call your hardware wholesaler and order RIGHT NOW! 


SpeedWay 


WY Fetal Ub e-lond0 lalate mm Otelaal ol- tah 


a division of Thor Power Tool Company SpeedTooils 
1836 S$. 52nd Avenue ® Cicero 50, Ill 
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Suggested 
Retail Price 
EXTRA PROFITS 
EXTRA SALES 


NEWS OF 


2 WP. 


ATTACHMENTS 


1. Grass Mower 

2. Rotary Tiller 

3. Disston Chain Saw 
4. Carborundum Grinder 


Make Extra Sales 
AND TWO 
Self-Propelled 


WHIZ POWER SAWS 


20” —2'2 h.p. General Purpose. 
26” —5 h.p. Heavy Duty. 









Seth Thomas Appoints 
Southeast Agent 


teid H. Cox and Co., 
Atlanta, Ga., has been ap- 
pointed manufacturer’s sales 
agents for Seth Thomas 
Clocks and Watches in the 
Southeast Territory. 
the 
Cox, 


direction of 
Seth Thomas 


Under 


Reid H. 


These big power units are sales builders all year around 
with WHIZ matched Attachments — Cordwood Saws, 
Disston Chain Saws, Carborundum Grinding Wheel, Rotary 
Tiller Hoe, Grass and Brush Mower, Post Hole Auger. 


— Built Right to Sell Right — Nationally Advertised 


For complete information and prices contact your jobber or 
write direct. Distributor franchises available. 


ROOT MANUFACTURING CO., INC. 


o thats night: Mp 


Baxter Springs, Kansas 








REID H. COX 


will be represented in North 
| and South Carolina by Clyde 
| E. Morton; in Georgia and 
Florida by Bill Massengale 
and in Eastern Tennessee 
and Alabama (except Mobile) 
by Colonel Harry P. West. 






A 


. >= Ly 


| Simonsen Industries Adds 
Two Representatives 






MANILA AND SISAL CORDAGE Branch Stocks: ' 


Coils and Cartons Simonsen Industries, Ine., 


Baltimore : 

SYNTHETIC ROPES Boston | Chicago, has added the fol- 
Nylon - Dacron \ a tet tay -iaaaaiaian to 

P Cleveland | St 0Up. 
FISHERMAN’S CORDASE Elsworth, Me. Meshes ‘Shei “Ga. 

ousto . . + ¥ 

OILFIELD CORDAGE Jecksonvile Miami, Fla., who will cover 

Catlines - Cables } \ an ertiahe a 

WRAPPING TWINES Norfolk . 

Geel ond Jute —- Perfection Stove Expands 
OAKUM AND PACKING Pittsburgh | Southern Sales Operation 







Portland, Me 
San Francisco 


Perfection Stove Co., Cleve- 
| land, has expanced its prod- 
uct marketing operation in 
the South. 

. Through its new South- 
eastern regional sales office 
——a——— lat 328-334 Marietta St., 
' N.W., in Atlanta, Ga., Per- 
} fection will now merchandise 


central heating and combina- 


WALL ROPE WORKS, INC. 
48 South Street, New York 5, N.Y. 
Factory: Beverly, N. J. 
= 


7 i 


é iy 


. 


MANILA /4 


= 





tion central air conditioning 
equipment, as well as gas, 
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News of the Trade-— ~ 


MANUFACTURERS’ AGENTS 


the entire southern states, 
calling on hardware jobbers 
and automotive accounts, and 
Maurice Ashley, Spring- 
field, Mass., who will cover 
the New England States and 
New York State, calling on 
hardware jobbers and auto- 
motive jobbers. 


American Shower Door 
Names Three Agents 

American Shower’ Door 
Co., Hollywood, Calif., has 
appointed three new factory 
sales representatives. 


Bertram Gleischman and 
Associates of 29 New York 
Avenue, Newark, New Jer- 


sey, will represent the West 
Coast manufacturer in 
Greater New York City and 
Central and Northern New 
Jersey. 

Ralph Meshel, 1133 E. 
Columbia, Philadelphia, now 
services the Eastern Pennsy]l- 
vania area, Southern New 
Jersey, and Delaware and 
Maryland. 

J. H. Schmidt Co., 1079 
Santa Fe Building, Dallas, 
Texas, will handle Texas. 


American Grass Named 
Eshelman Representative 


American Grass Equip- 
ment Sales Corp., New York, 
have been appointed repre- 
sentatives for the complete 
Eshelman line of garden trac- 
tors, riding tractors, rotary 
tillers, sport cars, boat trail- 
ers & motors, car snow plows, 
scooters and gun cabinets. 


electric and oil cooking and 
heating appliances and water 
heaters. 

The company has named 
Leslie Bushfield to the new 
post of Southeastern regional 
manager. Mr. Bushfield’s 34 
years with Perfection in- 
cludes 22 years marketing ex- 
perience ia the Southeastern 
states. Mr. Marion Miller 
presently Atlanta District 
manager of appliance sales 
will now become district man- 
ager of the expanded opera- 
tion. 
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DO-IT-YOURSELF SPECIAL 
COMPASS SAW 





regularly 


rr 85¢ 


*saws wood, plywood, wallboard 

plaster, masonite 
ruff ‘n tuff spring steel 7 point blade 
‘unbreakable, shockproof rubber handle 
*handle fits standard keyhole saw blades 
* adapts to fit standard hack saw blades 





. 
Parkes MANUFACTURING CO. - WORCESTER | MASS 






- Parker 
‘al with a full profit for you a 
D t j Chi en Soci ses Saw mounted on : seat 
-selli d, pre-priced! Strong appee or sawin« 
we : - 8 . = _ Is - ak pun. Note the multi-purpose 


handle feature: ; 
takes standard List .69 ea. 


keyhole, hack- pealer’s Cost 46 ea. 
saw and compass Dealer's Profit .23 ea. 


PARKER MANUFACTURING CO.} ~~ oc 
o A. 


WORCESTER 1, MASS., U. S 


The MILESCRAFT Line Is The Complete Line 

















—e— 


9-A Tamper 
(6 other sizes) 











We manufacture over 80 Cement and Plaster hand tools and 70 models and styles of Levels 


THE MILESCRAFT MANUFACTURING CO. 


10409 MEECH AVENUE CLEVELAND 5, OHIO 
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~ News of the Trade- 








(Continued from page 359) 


moved from its Central Ave. 
location to the building adja- 
cent the Hartley Creamery. 
Prior to the move, the store 
held a stock reduction sale. 


Elizabethtown, Ky. — Ad- 
ams Hardware opened re- 
cently with Brooks Adams as 
proprietor. It’s located at 
137 E. Dixie Ave. 


Heughton, Mich. Fred 
Wagner has sold his hard- 
ware store to W. F. Dorvinen 
of Ontonagon. Mr. Dorvinen 
was employed by the Hamar- 
Quandt Lumber Co. for the 
past 14 years. 

The store has heen remod- 
eled with a color scheme of 
Turquoise walls and white 
ceiling. 


Homer, Ga—L. W. Mce- 
Donald has purchased the 
entire stock of Commerce 
Hardware Co. He will con- 
tinue the business at the 
same location. 


Grand Haven, Mich.—Rob- 
bins Road Hardware held a 
two day grand opening re- 
cently. The 30 x 60 Waylite 
building includes a 40 ft. 
showroom with glass shelv- 
ing to house the latest dis- 
plays. 


OBITU 


Harry B. Read 


Harry B. Read, 77, co- 
partner of Read and Purcell, 
Inc., Providence, R. I., died 
August 12. Mr. Read was the 
former president of Belcher 
and Loomis Hardware Co., 
Providence, which dissolved 
in 1933, at which time he be- 
came a partner in the firm of 
Farr and Read Co. 

In 1944 he and Charles J. 
Purcell organized Read and 
Purcell, Inc. 


John J. Sabo 


John J. Sabo, 40, owner of 
Sabo Hardware Co., 1190 
Tudor Ave., East St. Louis, 
Ill., died July 28. Mr. Sabo 
owned and operated the 
store for 14 years. 
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- HARDWARE BRIEFS 


Glenwood, Minn.—H enr y 
Knetel has purchased a 
Coast-to-Coast store in Glen- 
wood. For the past 15 years 
he operated a Coast-to-Coast 
store in Tracy, Minn. 


San Leandro, Calif.—The 
Schwartz brothers, Bernie 
and Morrie, have opened a 
hardware, appliance and fur- 
niture store at 1320 East 
14th St. Balloons, orchids, ice 
cream and other favors were 
given away during the grand 
opening. 


Wilkes-Barre, Pa.—Joseph 
Wasserstrom has purchased 
the Lewis and Bennett Hard- 
ware Co., 4-6 North Main 
St., and plans to continue the 
business under that name. 

Mr. Wasserstrom has been 
in the hardware business for 
20 years prior to which he 
was associated with depart- 
ment stores in the merchan- 
dising and promotional fields. 


Madrid, lowa.—Mr. and 
Mrs. Paul Sturgeon have 
sold the Sturgeon Hardware 
to Mr. and Mrs. Lloyd Wood 
and Mr. and Mrs. Robert 
Hunt. 


Temple, Okla. Herman 
Fetters will open a hardware 
and furniture store in the 


ARIES 


Roy R. Heacock 

Roy R. Heacock, 61, owner 
of the Heacock Hardware in 
Pioneer, O., for the last 26 
years, died August 16. He 
was a member of Ohio Hard- 
ware Association. 


Charles J. Cordell 

Charles J. Cordell, 72, op- 
erator of Cordell’s Hard- 
ware, Patton, Pa., for more 
than 40 years, died July 7. 
He had been in poor health 
for a long period. 


Walter W. Alten 

Walter W. Alten, 63, owner 
and manager of Alten Hard- 
ware, Lorain, O., died August 
18. The firm was founded by 
Mr. Alten’s father, the late 
N. C. Alten, in 1881. 


near future. It will be lo- 
cated in the Sears Building. 


Denver, Colo. — Frederick 
and Ernestine Pomeroy for- 
mally opened their new store, 
Virginia Village Hardware, 
August 21. The Pomeroys 
formerly managed a_hard- 
ware store in Topeka, Kan. 


Mabton, Wash.—Harold 
D. Wernex held a_ grand 
opening August 13-14, for his 
Marshall-Wells Hardware 
Store. Prizes and gifts were 
given away. 


Ripley, W. Va.—Charles 
B. Snaith has been named 
manager of the Ripley Hard- 
ware Co., succeeding Don 
Ferguson. 

Jasper, Ala. Mr. and 
Mrs. L. W. Capps recently 
purchased Williams Hard- 
ware Co. from Mrs. Kelly 
Hyche. The new owners are 
buying new supplies and re- 
arranging stock. 


Sykesville, Pa. — Maurice 
D. Gray has purchased the 
building and _ business of 
Hamilton Hardware in Big 
Run, from Merle M. Hamil- 
ton. 

The hardware _ business 
will be conducted in conjunc- 
tion with Gray’s mill, lumber 
and building supply indus- 
try. 


Casa Grande, Ariz.—Jim 
Williams has been named 
store manager of the Stapley 
Div., Arizona Hardware Co., 
Casa Grande store. He joined 
Stapley in 1948 and served 
in several capacities prior 
to his new position. 


Manchester, Conn.— Melvin 
G. Cox has sold his hard- 
ware business at 9 E. Middle 
Turnpike to Peter J. Gal- 
lasso. The store will be 
renamed Gallasso Hardware 
and Supply Co. 


Chino, 
Hardware 


Calif. — 

Store held _ its 
grand opening July 22. 
Visitors registered for a 
giant drawing held August 
28, at which time many gifts 
were given away. 


Village 


Columbus, O. — Cabinet 
Hardware & Supply Co., 
wholesalers of cabinet hard- 
ware and specialty items, 
opened for business’ the 
week of July 28. 





Photo Angles 


Buch Mfg. Co. Elizabeth, 

a., manufacturers of 
rolling garden equip- 
ment, recently held a 
salesmeeting in Hershey, 


Pa. » 


Salesmen from all parts 
of the country attended 
the Planet Jr. field day, 
held at the S. L. Allen 
Co., Philadelphia. The 
field day was part of a 
four-day conference 
which featured product 
demonstrations. Hig h- 
light of the program was 
the presentation of new 
merchandising plans for 
Planet Jr. in 1955. At 
tending the meeting 
were two new represen 
tatives: Eli Magee of 
Texas, who will repre 
sent Planet Jr. in the 
Southwest, and Joe 
Cooke of Philadelphia 
who will represent the 


firm in the Midwest. 


Officials and represen 
tatives of Marble Arms 
Corp., Gladstone, Mich., 
gathered at Chicago's 
Conrad Hilton Hotel, 
August 6, for the com- * 
pany’s Annual Sales 
Conference. New prod- 
ucts, new packaging, 
and sales plans for 1955 
were presented and dis- 
cussed. 


The 


Annual 


National » 


Sales Convention of 


Western Tool and 
Stamping Co. was held 
in Des Moines, Iowa. 
July 12-13. Twenty-four 
members of the firm's 
staff and company rep 
resentatives attended 
the meeting. 
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Stainless Steel Fronts 


BOMMER SPRING HINGE CO. INC. 


Main Office & Plant: LANDRUM, SOUTH CAROLINA 
Chicago Office: 180 N. Wacker Drive, Chicago 6, III 
Sales Office 

and Warehouse: 263 Classon Ave., Brooklyn 5, N. Y. 








CLOSET 7 T. FRANK WOOD, as- 
R re) D Ss j sistant secretary of the 
Shapleigh Hardware Co., 

St. Louis, at the time of 
RUST-PROoF his recent retirement, had 
THROUGHOUT completed a half centur) 
—— a J with the company, and 62 
years in the industry. He 
was employed by the Nor- 
vell-Shapleigh Hardware 


Y '‘NDIVIDUALLY p . . 
ACKE ) y 2 90-¢ é - 
CORRUGATED CONTAINERS Co. on Feb. 22, 1904, hav 















AVAILABLE IN 4 SIZES 
TO FIT ANY SIZE CLOSET 


No. 10-18”— Extends 18” to 30” 
No. 10-30"— Extends 30” to 48” 
No. 10-48’—Extends 48” to 78” 


Jwavt oF # 
No. 10-72"— Extends 72” to 108” E 


cop ROLL 


ouTsive we 
1" piAME ing previously been asso- 
ciated with the Simmons 
Quality designed and beau- Hestware Co. Wis frst 
tifully finished for lasting eink: ial Shapleigh oni 
service in modern everyday : 
living such as you find in the sales department but he later worked in the 
in all Rockwood products. pricing, mail order, sales and audit departments. 
In 1908 he was placed in charge of catalogs and 
advertising. In 1910 he resigned to take a position 
with Stoves & Hardware Reporter, a trade paper 
with which Mr. Saunders Norvell was associated. 
He rejoined Shapleigh in 1912. He was elected a 
director in 1930 and an assistant secretary in 1949. 
Mr. Wood completed 62 vears in the industry at 
the time of his retirement. He had first become 
interested in hardware as a boy when he worked 
in his parents’ store. He celebrated his golden wed- 
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DOES EVERYTHING A PIPE- 
WRENCH WILL DO, AND MORE! 


THE AMAZING... 


RATCHETING 


CHAIN WRENCH 






f SELLS ON SIGHT TO , 
PLUMBERS, ELECTRICIANS, . — 
MECHANICS — FARMERS, 
HANDYMEN 





Gets into places a pipe wrench can't 
reach. Works on round, hex or square — 
to 4° — 20" 
to 6". Drop forged in 


12" has capacity from 74" 
capacity from 3” 
alloy steel fully heat treated — the Two 





replace Six pipe wrenches. = 
— 





Works between pipes / 


Shipped in attrac- 
tive display con- 


“a. 24 
ex 
Cy rT 
tainer 6 to a box, ce <—— 
12” only ... 20° in { er —— 
single pack. ' call 


Excellent for short 
swing 





Many good Jobber franchises open—write 


OWATONNA TOOL CO. 


308 CEDAR ST. * OWATONNA, MINNESOTA‘ 














Get Your Share of the 


“DO-IT-YOURSELF” 
Meee MILLION-DOLLAR MARKET 


by featuring the brand new Ludlow 


Glo-Torch 


With G. E. Calrod 1,000 Watt, 
“a 115 Volt AC/DC Heating Element 


The electric paint remover 
that anyone can operate 


RETAILS a 0: 95 
AT ONLY — 


” ior PRODUCTS CORPORATION 


1416 Broodway Schenectady 6, 


Nee 
Py 


Q 


The Super Cle- 
Terch eutperforms 
all ether electric 
paint removers. 
Make a comparison 
test befere yeu 
buy! 


5 Bi 


a 
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GOLDBLATT MASON TOOLS 





QUICKER TURNOVER 
MORE PROFITS 
REPEAT CUSTOMERS 





Give YOU 


FINEST QUALITY 
GREATER VALUE 
LONGER WEAR 


Give Your Customers 


> a 
jnaemaner 


= xt 


BRICKLAYERS’ AND 
STONE MASONS’ JOINTERS 









- 


PLASTERING 
TROWEL 


a aa 





BRICK 
TROWEL 










BRICKLAYERS’ 
LEVEL 
ume ener O COMPLETE LINE 
FOR FREE NEW of DRY WALL TOOLS 
1954 CATALOG ge pS gal 


Write for your 1954 copy 
of Goldblatt’s illustrated 
catalog describing the 
largest and most complete 
line of masonry tools and 
supplies. 


‘ 
! 

! 

1 

| 

| 

i 

! 

: equipment specially de 
1 signed for Dry Wall appli 
: cators. Everything needed 
i to make wallboard installa- 
" tion faster and easier 
Don't miss this opportunity 
i for additional sales and 
! 


profits. 


Meet us at the National Hardware 
Show — Booth +188 






FIRST CHOICE OF THE TROWEL TRADES 


Craldblat TOOL COMPANY 


1920F Walnut St., Kansas City 8, Mo. 
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ding anniversary in 1948. His many interests in- 














KEE SCREEN and STORM SASH clude active participation in church executive work. 
, HARDWARE He is a Mason and a Shriner. 
No. 214 HANGERS ... . 
For brick, veneer and stucco buildings : 
where there is no space at the top of cas- Now 
ing. No part of hanger extends above mail 
screen or storm sash. Hanger hooks are tion 
mortised into sides of casing with 
deep 
of I 
No. 2-F STORM ARTHUR J. LACROIX, ly d 
SASH FASTENER president of Hyde Manu- Nick 
ie alee dil aa facturing Co., Southbridge, who 
and also holds them open Mass., manufacturers of ing. 
for ventilation. Made in - ‘ “Se 
rights and lefts, for use cutting tools and knives It’s 
on either side or at bot- ° : iron 
tom of sash. Finished in for industrial, profes- ai 
— sional and kome use, ae 
joined the company in * Cl: 
| 1904. His first job was ines 
? <—e Screen door and to learn heat treating of sli 
~——— d ll P : 
SS finished in black, steel. At that time the 3 
SS PZ a hardening of steel was Specif 


: EZ brass 
No. 20 GOSSETT HANGERS 


For full length window screens and storm win- 





controlled by the eye in we. fe 
the dark room. After ; 
dows. Upper pieces (hooks) are made in rights learning heat treating and hardening he learned a 
Sloss, Lowey ghact Gayeds aos otved ote terse @ to make dies and run blanking presses. He held 266 | 
_— age See carey various positions in the factory, learning the 
business from the bottom up, becoming super- 
intendent in 1913. He had been made president in 
the previous year. He is the designer of several é 
machines for making Hyde tools. Mr. Lacroix is 
active in the National Association of Manufac- 
turers and the Associated Industries of America. maaan: 
His hobbies are golf, motor cars and motoring. He 


SECURITY tor YOUR Cotadors will celebrate his 71st birthday on Sept. 7. 
PROFITS for YOU with... 
| . JUNKUNC “American” Padlocks 





Order From Your Jobber 
Write for Free Catalog, P. O. Box 503 


kD. KEES MEG. CO. 


HEATNIGSH NED ASH A 


















Sell the best and you will profit most... your cus- 

tomers depend upon you to sell them JUNKUNC J J J SCHE 
“American” Padlocks for their security and safety. 2 “ “pon ” - og 
Endorsed and Approved by leading Insurance Com- FIUS, partner in the H. 
panies, Lorleberg Hardware Co., 


Oconomowoc, Wis., is 76 
years old and has been in 
the hardware business for 


5 Good Reasons Why You 
Should Sell Them 


1. Toe and Heel securely locked with hard- 














ened steel balls. 60 years. He was only 16 
2. Hardened steel plated shackle. when he went to work for 
3. Ruggedly built to resist prying. twisting Mr. Lorleberg in the store 
or forcing. Sehiis in th as i Idest 
4. 10 Brass blade tumbler cylinder. whic is the entree beg ie 
5. SOLID one piece brass-steel or die cast hardware store in W —* 
— sin. In addition to being 
MANY POPULAR SIZES of Key Padlock : rerv dav ¢ 
and Combination Padlocks . . . hee Sond on the job every day and 4 
«ned Steel Safety Hasps. making younger men step #17 
SEE YOUR JOBBER or write us for lively to keep up with him, Mr. Scherffius is one of 
prices and literature. the few hardware men in this area who knows how 
See Us at the NATIONAL HARDWARE SHOW to splice a rope. He still performs this task for 
Booth S-458 customers. His hobbies are taking care of his 
See the No. 500 Padlock and Hasp garden and in past years he did considerable hunt- XCELI 
Combination Set ing and fishing. A bachelor, he is the oldest Pork anetane 
Established 1912 | member of the famous Young Bachelors Club of De 
| Oconomowoc. His nephew, Hilbert Scherffius, is Orchard Part 








JUNKUNC BROS. his partner in the store which underwent an exten- —— 
1145 W. Garfield Blvd. * Chicago 21, Ill sive modernization program in the past year. 


HARDWA 
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_ It’s NEW! I#'s Ductile Iron! 


B~ ( ‘= CLAMPS 


DEEP 
Now, the B & C line of 
maintenance and _ produc- 
tion tools is broadened 
with the introduction of a 
deep throated clamp made 
of DUCTILE Iron, recent- 
ly developed by International 
Nickle. Ideal for customers 
who want deep reach clamp- 
ing. A perfect profit maker! 
It’s stronger than malleable 
iron! Tensile strength 90,000 
p.s.i. Yield strength 75,000 
p.s.1. 
* Clamp screws of standard acme threads. 
* Screws fitted with rocking swivel pads and 

sliding vise type handles. 






Specifications 
Screw Diameter Standard Package, cd 


Center of Screw | t 





No. Capacity | Depth Throat from 
{ 


264 | 4” 5” 54” Vp Doz. | 21 Ibs. 
265 | 5” 5 5” | Yo Doz. | 28 Ibs. 
266 6” 5 5e” | Yo Doz. 24 Ibs. 


ASK YOUR JOBBER 





& COTTON 


REET DGEPOR 


THE 


RINK 


MFG. CO. 











IT'S A WELL-KNOWN FACT 


U 
XCELITE TOOLS 
SELL THEMSELVES! 


Not to “snow you under” with details about XCELITE 
quality construction and volume sales—we just know 
the average customer instantly likes the looks and 
feel of XCELITE screwdrivers, nut drivers, pliers and 
kits. We also know that once he buys, he comes back 
for more. XCELITE dealers know it, too. If you're 
after a steady, sell-on-sight line, better write for our 
new color catalog today. One look, and we'll bet 
you'll want to own a set! 


XCELITE, INCORPORATED 


(Formerly 
Park Metalware Co., Inc.) 
Dept. G 
Orchard Park, New York 






Role) ase 
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+ National Hardware 


11-15. This 
Show, Chicago. Oct. 

is "good-as-gold” for a free gift 
on Syncro’s Silver Anniversary. 


For you @ 










Its Syncros 
5th anniversary 


You are invited to attend the unveil- 


ing of our new Silver Anniversary 
MODEL 2500 


The newest thing in power tools! 


See you at the show! 
Booth +122 and +126 


Firm name 


a tne hk 


Ce a 
Check one 


(1) Jobber [) Retailer 


NS Di ae Rati Si es a ee ewie’ 


Syncro Corporation, Oxford, Michigan 
Booth #122 and #126 
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(Continued from page 14) 
was 5 pct higher than at the end of 
1952. 

While hardware stores’ instal- 
ment accounts due were decreasing 
11 pct, household appliance dealers 
showed a 26.5 pct increase. 

While drug stores do a relatively 
small share of their credit business 
on an _ instalment basis, they 
showed a 115 pet higher balance 
due on their instalment accounts 











a: a ci | 


The Business Outlook—Markets and Price News 














in 1953 than at the end of 1952. 

An even greater expansion in 
instalment credit business was in- 
dicated for feed, farm and garden 
supply stores which had 148 pct 
more in receivables on their instal- 
ment ledgers at the end of last 
year. 

It should be noted, though, that 
this retail group showed 35 times 
more money owed them on charge 











ACCOUNTS RECEIVABLE AS OF DECEMBER 31 
(add 000) 
Total————-  —Charge Account— —Instalment— 
% Change % Change % Change 
Dec.31,'53 Dec.31,'53 Dec.31,'53 
from from from 
1953 Dec.31,'52 1953 Dec.31,'52 1953 Dec.31,'52 
ALL RETAIL STORES 
United States, tote! $10,528,945 +5 $6,263,742 +3.6 $4,265,203 +-7.3 
Department steres, in- 

cluding mail order 2,042,552 +1 936,341 +11.5 1,106,211 —6.7 
Dry goods and gen- . 

eral merchandise. 152,823 +10 95,056 +4.7 57,767 +19.0 
Furniture stores .... 1,343,950 +2 381,443 —1.3 962,507 +3.7 
Household appliance 

eee 519,542 +18 168,138 +3.7 351,404 +265 
Lumber yards, build- 

ing material dealers 851,225 0 817,085 —.7 34,140 +15.0 
HARDWARE STORES 249,857 —3.5 164,141 +9 85.716 —Il 
Farm equipment deal- 

ME kine oeaaa's ie 297,746 —! 211,751 +.! 85,995 —4.5 
Motor vehicle dealers 1,060,126 +12 491,931 —89 568,195 +39.1 
Drug stores ....... 69,498 +11 67,744 +10.0 1,754 +115.2 
Jewelry stores ..... 376,604 +7 90,342 —63 286,262 -+-12.0 
Feed, farm and gar- 

den supply stores. 343,078 +2 333,540 +.3 9,538 +148.2 
STORES OF ORGANIZATIONS 
OPERATING I! OR 
MORE STORES 
United States, total. $1,726,023 —3 405,004 +.2 1,321,019 —3.7 
Dept. stores, includ- 

ing mail order... 718,494 —I2 85,821 —5.8 632,673 —12.6 
Furniture stores .... 104,743 —I 6,701 —2.5 98,042 —9 
Household appliance 

ee 142,394 +17 Not available 
Lumber yards, build- 

ing material dealers 86,281 —I 83,157 —1.3 3,124 +86 
HARDWARE STORES 49,720 —26 Not available 
Jewelry stores ..... 39,998 +1 263 —5.0 39,735 +1.0 
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accounts than on instalment sale 
balances. 

Lumber yards and building ma- 
terials dealers showed no change in 
the amounts of credit balances due 
them from 1952 to 1953. 

These businesses had .7 pct less 
in charge accounts receivable at 
the end of 1953 but at the same 
time had 15 pct more on their in- 
stalment account balances. 

The ratio of charge business to 
instalment sales at lumber yards 
and building materials’ dealers was 
$24-to-$1. 

The accounts receivable stand- 
ings for selected lines of trade, for 
1952 and 1953, are shown in the 
adjoining chart. 


1,990 New Hardware 
Stores Since 1948 


There were 5.7 pct more hard- 
ware stores in business last year 
than there were five years previ- 
ously, the Bureau of the Census 
has announced after a “spot 
check” business survey, taken in 
lieu of the scheduled 5-year Sur- 
vey of Business. 

On Dec. 31, 1953, there were 
36,664 stores doing a hardware 
business, or 1,990 more than there 
were on Dec. 31, 1948, the Census 
Bureau estimates. [See footnote.] 

The growth of the hardware 
trade in the 1948-53 period went 
counter to the general trend. The 
total of all retail stores in the 
country decreased in number 1.2 
pet. 

There were 21,690 fewer retail 
stores of all kinds operating on 
Dec. 31, last year, than there were 
at the like time, five years earlier. 
Last year there were 1,747,850 
retail businesses. 

There was a noticeable increase 
of 9.6 pct in the number of hard- 
ware stores operated by large or- 
ganizations, which is the term 





In addition to these hardware stores, 
there are approximately 5500 retail 
hardware outlets affiliated with lumber 
yards, etc. These outlets carry sub- 
stantial stocks of basic hardware mer- 
chandise and have a specified manager 
of the retail sales of these outlets. 
Thus, total effective hardware outlets, 
exclusive of short line operations such 
as department stores with hardware 
departments, ete., are approximatelu 
42,000, according to HARDWARE 
AGE investigations. 
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REMOVES—+: 
CLEANS—dir 
POLISH ES—+ 
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One Bottle! 
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dont miss 
BOOTHS 


<i) "Ena 
SSN 
RE WTA 


by Jackson of London 


rade, for 
n in the 


% ae 

| REMOVES—stubborn surface spots. 

LEANS—dirt and grime. 

re hard- oe high ov lustre, covering 
minor scratches. Triple-action tonic for 

ast y — narred furniture—For Varnished, Shel- 

rs previ- flecked or Lacquered surfaces—Al/ in 

Retails at $1.25 half pt.—$1.75 pt.—$2.75 qt. 


“é 
a Spot Packed | dozen to carton. 
taken in Trade discount 40% F.0.B. Factory: Long Island City, N. Y. 


ear Sur- JACKSON OF LONDON PRODUCTS 


BWEST S&th STREET ° NEW YORK 19, N.Y 


McCORMICK 


Suggests You Feature It, Too! 


CONSUMER TESTED 
and accepted for over 
Twelve years. Keep e 
stock on hand; It's 
always in demand. 
Nationally advertised. 





HARDWARE 
Because right now McCormick is busy 
pre-selling your customers on the new 
“Economy Size’! In... LEARN HO 
BETTER HOMES & GARDENS ! 
HOUSEHOLD PROFITS T 
SUCCESSFUL FARMING TIVE USE C 
Millions of readers— your customers included! 
See how 
earlier. Cc 
,747,850 M E sf )> ween pee 
he NATIONAL 
rye ANYTHING OCTOBER 11- 
of hard- 
arge or- Get the 


e term 


e stores, 


e outlets, 


Note—fine furn 
ity 
major repairs! 


McCormick ick & Co, Ine 


Avatlable in regular or. and 


j a “ REFLECTOR-HARDWARE CORPORATION 
meoleltla me) pNtoe . ° ’ 

My telu THER WESTEQN AVENUE AT 22ND PLACE ele ielem | LLINO'S 
DWARE cane reste McCORMICK & CO., INC. 225 W 347TH sonnet en wa moll NEW YORK 


6, 1954 
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(Continued on page 380) 
used by the Census Bureau for 
stores with 11 or more outlets. 
Such stores increased from 810 
in 1948 to 888, last year. 

The number of lumber yards 
increased 6 pct in the first-year 
period—from 26,110 to 27,694. 

A still larger increase, of 7.1 
pet, was shown in the number of 
building materials dealers, plumb- 








ing and electrical stores in the 
5-year span. Of these there were 
46,649 in 1948, 49,952, last year. 

While there are now more hard- 
ware stores operated by large or- 
ganizations (i.e., 11 or more units) 
than there were in 1948, the num- 
ber of lumber yards and material 
dealers operated by large organi- 
zations dropped from 3,483 in 1948 
to 3,353 in 1953. 





North Central Store Sales Highest; 
Hardware Stocks Lower Last Year 


U. 8. retailers, last year, did a 
combined business of $170.7 bil- 
lion, which was divided by Cen- 
sus Bureau districts in these pro- 
portions: Northeast, 26.7 pct; 
North Central, 32.1 pct; South, 
24.9 pet and West, 16.3 pct. 

The following table, showing 
sales by major lines of retail 
trade which accounted for 74.4 
pet of total retail sales in 1953, 
gives the percentage of each line 
to total sales. 

Hardware store sales are not 
tshown separately but are included 
‘fn the total for the lumber, build- 
ing and hardware group. ([EKd. 
“note: Hardware store sales, in 
1953, were estimated at $2,703,- 
000,000.) 

_ The lines, by relative impor- 
tance, are: 
(add 000,000) 


1953 % of 
Total Total 
All retail stores ........... $170,739 100.0 
SRI GINS oc cccccecoces 33,623 19.7 
Motor vehicle dealers (used 
BOW) ecu cessvcccsccoee 27,974 16.4 
Lumber, building, hardware 
GIOED  ccccccccccceseccece 13,550 7.9 
Dept. stores, incl. mail order 11,695 6.8 
Gasoline service stations ... 10,537 6.2 
, Furniture & appliance group 9,125 5.3 
Drug & proprietary stores .. 4,789 2.8 
General stores and dry goods 
and general merchandise. . 4,215 2.5 
Women’s ready-to-wear .... 3,604 2.1 
BO GEE occdccceesvee 3,326 1.9 
Variety stores ............. 3,094 1.8 
NN 6 ens eecdcaween 1,735 1.0 


The value of hardware store 
inventories, at cost, on Dec. 31, 
1953, was practically the same as 
it was at the same time in 1952— 
$749.1 million in 1953 and $750.1 
million in 1952. 

The stocks of hardware stores 
of large organizations with 11 or 
more units, were relatively lower 
at the end of 1953 than at the end 
of 1952—$49.7 million in 1953 and 
$51.8 million in 1952. 
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The merchandise inventories in 
warehouses of organizations oper- 
ating 11 or more hardware stores 
accounted for another $4.3 on 
Dec. 31, 1953. On Dec. 31, 1952, 
they were estimated at $4.1 mil- 
lion. 


Sales-Stock Ratio 
Lower Last Year 


The ratio of sales to inventories 
of hardware stores declined 
slightly from 1952 to 1953—from 
3.7 in 1952 to 3.6 last year. 

Hardware stores operated by 
organizations with 11 or more out- 
lets, however, showed a much bet- 
ter ratio of sales to inventories 
7.7 in 1953 and 7.3 in 1952. 

These ratios were reported by 
the Bureau of the Census as part 
of a “spot check” survey of busi- 
ness, made in lieu of the complete 
Census of Business. originally 
scheduled for 1953. 

Few kinds of stores showed a 
lower ratio of sales to inventories 
than hardware stores with 83.6. 
Farm equipment dealers, last 
year, had a 3.5 ratio; men’s and 
boys’ clothing stores had only a 
3.3 ratio and jewelry stores were 
lowest of all with a ratio of only 
2.6. 

At the top of the list were meat 
and fish markets with 46.9 and 
eating and drinking places whose 
ratio of sales to inventory was 
30.4. 

Other lines of retail business 
followed in this order: Florists, 
22.8; gasoline service stations, 
20.4; grocery stores, 19.7; fuel 
and ice dealers, 16.1; cigar stores, 
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13.4; feed, farm, garden supply 
stores, 12.6; motor vehicle dealers, 
10.8; liquor stores, 8.1; Depart. 
ment stores, including mail order, 
7.6; household appliance dealers, 
6.9; women’s ready-to-wear, 638; 
mail order (catalog sales), 6.4; 
drug and proprietary stores, 6.4; 
variety stores, 6.1; book and sta. 
tionery stores, 6.0; lumber yards, 
building materials dealers, 5.4; 
furniture and home furnishings, 
4.9; and shoe stores, 3.8. 


Factory Output Up 
But New Orders Dip 


Manufacturers’ shipments in July 
ran at about the June level but new 
orders dipped slightly, reports the 
Commerce Dept. 

Sales in July totaled $22.4 billion. 
After seasonal adjustment, deliv- 
eries by both durable and non-dur. 
able goods producers were less than 
1 pet below the figures for June. 

Sales by most heavy goods groups 
were stable, according to the Office 
of Business Economics. A decline in 
motor vehicle shipments was offset 
by an increase for other transpor- 
tation equipment makers. 

New orders in July totaled $219 
billion, or 2 pet lower than the June 
rate. Declines in most major areas 
offset an upswing in new business 
marked by the electrical machinery 
and the transportation equipment 
industries. 

At the end of July, the volume of 
unfilled orders came to $48.4 billion, 
off $500 million from the June level 


Tool Loan Plan Cuts 
Manufacturers’ Losses 


Some manufacturers encourage 
employees to borrow tools as one 
successful way of combating the 
troublesome problem of pilfered 
company property, says the Ne 
tional Industrial Conference Board. 

Hand tools and small power tools 
make up the greatest theft losses, 
the NICB reports after a survey 
of theft control practices in 10 
manufacturing firms. 

These tools, the NICB says, 
usually are charged out of the 
master tool crib for a stated loan 
period (often a week-end), and 4 
written package pass is issued for 
their removal from the plant. 
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cash in on our 
‘@ paint it yourself 
advertising 






Make your store headquarters 
for the 





Complete Line of 
Campbell-Hausfeld Compressor 
Outfits . . . nationally adver- 
tised for years . . . and now in 
the pages of BETTER HOMES 
& GARDENS, SUCCESSFUL 
FARMING and other 


papers. 


farm 
Display these carefully 
engineered, sturdily built, fac 
tory tested outfits for the cus- 


tomer who wants to spray paint 
See us at Booth §-76 
National Hardware Show, 
Navy Pier, Chicago, Illinois 
October 11-15 


Illustration shows Pressure Maid . . 


four to six times faster than he 


can brush . . . easier and better. 


- single cylinder, direct 
drive, piston type compressor . . . precision built for the smaller 
Well designed, 
Spray paint, varnish, enamels, stains, disin 
fectants, insect sprays. Ask for catalog including the only four 
cylinder portable air compressor, naming your jobber. THE 


CAMPBELL-HAUSFELD CO., 215 Railroad Ave., Harrison, O. 


jobs .. . and priced low for the mass market. 
compact, portable. 


CAMPBELL-HAUSFELD 
Portable Compressors 














CELEBRATING OUR 150TH YEAR 
OF ROPE MAKING—1804.1954 





MANILA AND SISAL 


FITLER ROPE 


NOW OBTAINABLE IN 
CONVENIENT OCTAGONAL BOXES 


CONSIDER THESE FEATURES! 


@ EASY TO HANDLE 
@ EASY TO STORE 

@ EASY TO DISPENSE 
@ KEEPS ROPE CLEAN 
@ MORE SALES APPEAL 


THE EDWIN H. FITLER CO. 


NEW ORLEANS 17, LA. PHILADELPHIA 24, PA. 
YOUR COMPLETE CORDAGE LINE 
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SUPERIOR /ine of 
HEX KEY WRENCH SETS 


SUPERIOR Hex Socket Key Wrenches 
FOR EX SOCKET SCREWS 
A Quntity Teal - Par Th Hom 


steel! Most complete 


for The Shop 
arm and G6” long series. 
Accurately made, scien- 
tifically heat treated. 


NO. 12 
MERCHANDISER 


Attractive display card 
helps you sell! Comes 
with 12 sets of No. 7 
bright plated wrenches 
in a transparent plastic 
kit. Our best-selling as- 
sortment! 





7-PIECE 
SOCKET KEY SET 


Most popular set of short 
series socket keys. Packed 
in beautiful plastic enve- 
lope kit with snap fastener. 
Black or bright plated fin- 
ish. 









11-PIECE 
SOCKET KEY SET 


Low-priced volume 
seller! Sizes .050” 
through 34”. Black or 
bright plated finish. 
Beautiful plastic kit. 
Perfect for servicemen! 


POCKET HEX 
KEY WRENCH SET 
Pat. No. D168900 


7 popular size wrenches, .050” 
through 3/16” fitted in steel 
case like pocket knife blades! 
Top quality at lowest price! 





Order from your jobber or write direct! 


Also Manufacturers of SUPERIOR Tubing Cutters . 
Flaring Tools ... and Home Workshop Accessories. 





| VISIT US AT BOOTH 294 NATIONAL HARDWARE SHOW | 


SUPERIOR TOOL COMPANY 


5005 EUCLID AVENUE + CLEVELAND 3, OHIO 
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Made of the finest qual- 
ity chrome nickel alloy 


line in short arm, long 































Credit Study Shows 


Consumers Raised Debt Level in Proportion 
To Incomes; Had No Net Rise in 14 Years 


Consumer debt is one form of 
credit that “vindicates itself in ac- 
tual trial,’’ concludes a study on 
debt by the Guaranty Trust Co. of 
New York. 

“The rise in consumer debt since 
before World War II has been ap- 
proximately proportional to the in- 
crease in money income,” states the 
bank’s monthly Guaranty Survey. 
“The absolute amount is close to the 
all-time peak, but in relation to in- 
come there has been no net rise in 
14 years. 

“Moreover, in times of shrinking 
incomes the behavior of consumer 
debt has in general been good. 


Liquidation has been prompt and 
rates of loss have been low.” 

The bank points out that con- 
sumer indebtedness dropped sharp- 
ly to less than 3.5 pet of income in 
1944, reflecting war-time restric- 
tions on both debt and output. 

“The present ratio,” it says, “ap- 
pears to be very slightly below the 
prewar peak of 1940—that is, a 
little less than 11 pct.” 

Aggregate net debt—public and 
private—totaled a record $552.7 bil- 
lion at the end of 1952. 

This was $146.3 billion above the 
aggregate debt figure at the end of 
the war. 


Business Upswing for Fall is Anticipated 
By Credit Men; Cites Inventory Adjustments 


A top credit expert predicts an 
upswing in business this fall and 
points out “some artificial stimula- 
tion and propping” by the govern- 
ment as a means of sustaining 
economic activity. 

Henry H. Heimann, executive 
vice president of the National As- 
sociation of Credit Men, also fore- 
casts a “reasonably high rate” of 
government spending for defense 
purposes, with fewer cuts for the 
fiscal year 1955. 

He sums up prospects for 1954 
as “a good year—far better than 
the average in a competitive econ- 
omy.” 

“Inventory adjustment has been 
a sound development,” the credit 
executive says. “Commercial in- 
ventories have been trimmed to 
where replacements will be in order 
in the not too distant future.” 

Outlining his views in a monthly 
business review, Mr. Heimann also 
calls attention to the new omnibus 
tax bill as a help to both business 
and individuals. 

“The construction boom may have 
reached its peak,” he says, “but it 
is well to remember that in the 
housing field two-thirds of our 
dwellings are reported to be over 
20 years old and 60 pct over 30 
years old. 

“The confidence of the consumer is 
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indicated by a return to his will- 
ingness to increase his debt. The 
decline in instalment debt has been 
slightly reversed.” 

On the debit side of the business 
outlook, Mr. Heimann cited the con- 
tinuing decline in commercial loans, 
the low backlog of machine tool 
orders and the sharp drop of mail 
order business which, in turn, re- 
flects lower farm income. 


1953-"54 Recession 
Like That of 1948-'49 


Now that the nation’s economy 
apparently is back on an even keel, 
a survey by the Federal Reserve 
Board finds that the 1953-1954 re- 
cession was much like the one which 
gripped the nation in 1948-1949. 

Percentage reductions over the 
past year in non-farm, manufactur- 
ing, transportation and mining em- 
ployment were “almost identical” 
with declines in the 1948-1949 pe- 
riod, the Board reports. 

Total non-manufacturing employ- 
ment showed relatively small dips 
in both periods. 

In neither of the two post-war 
recessions, the Board notes, were 
decreases as sharp as in 1937-1938 
when manufacturing employment 
over a shorter period fell more than 
20 pct. 


U. S. Buying Dip Offset 
By Consumer Spending 


Gross national product in the 
June quarter boomed along at an 
annual rate of $356 billion, the 
same as in the first quarter, ac- 
cording to a survey by the Com- 
merce Dept. 

Rising consumer expenditures 
and private construction offset a 
dip in Federal purchases. 

Although the second quarter 
GNP ran 4 pct below the year-ago 
rate, disposable personal income 
—at an annual rate of $253 bil- 
lion—was higher than in the 1953 
second quarter. 

The report shows that the favor- 
able trend in consumer buying 
power reflects high corporate divi- 
dends, greater unemployment in- 
surance benefits and lower Fed- 
eral income taxes for individuals. 
Other factors bolstering business 
activity were the rise in private 
construction, the active demand 
for consumer services and the up- 
ward trend in state and local out- 
lays. 


Little Change Noted 
In Dept. Store Sales 

Department store sales in fhe 
week ended Aug. 21 stood un- 
changed from the same 1953 
week, reports the Federal Reserve 
Board. 

For the four weeks ended Aug. 
21, sales were ahead 1 pct and for 
the year to date they ran 3 pet 
below the like periods of last 
year. 

A detailed breakdown on store 
sales follow: 


4 Weeks Jan 
1 Wk. Ending Ending to 


District Aug. 21 Aug. 14 Aug. 21 Aug. 2! 
RD age <3 see ene —1 +8 +3 +1 
New York ........ -—2 +4 0 s 
Philadelphia ...... —10 4 -6 —6 
Cleveland ....... .-6 -4 4 -6 
Richmond ......... —1 +4 +2 -1 
Atlanta .....ccceee +2 +3 +2 t) 
Chicago _-2 +1 -1 -3 
Os TO. . cvcccers 0 -3 2 -3 
Minneapolis ....... +5 +2 +3 +1 
Kansas City ses oe +6 +3 -1 
DERE ccscocee a 6 +3 -3 
San Francisco ..... + 4 +3 +3 = 

U. 8. total 0 +2 +1 -3 


Purchasing Agents Note 
Increasing Activity 
Business in July and August 
continued the gradual improve- 
ment since March in industrial 
activity, according to the National 
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Association of Purchasing Agents. 
This key buying group reports 
that this year the late summer in- 
dustrial pace (in contrast to 1953) 
has maintained the mild advances 
scored in the second quarter. 


Although production dropped 
slightly because of plant vacations 
and strikes, orders kept close to 
the improved showing for Spring. 

The Purchasing Agents also 
point out that inventory positions 
have improved, the industrial ma- 
terials price structure remains 
strong and buying policies have 
eased a bit. 


Item of Month Promotion 
Gets Good Reception 


The “Item of the Month” pro- 
gram, announced jointly by Wm. 
Geo. Steltz, Managing Director, 
Liberty Distributors Group, and 
Charles L. Wheeler, President, Salt 
Lake Hardware, has met with ex- 
ceptional interest and support on 
the part of independent hardware 
dealers. 

Messrs. Steltz and Wheeler re- 
port sales results have far exceeded 
expectations. 

This program—unique in mer- 
chandising of hardware and house- 
wares—is made possible through 
the combined buying efforts of 26 
wholesalers, members of the Liberty 
Group, located _ strategically 
throughout the country. Dealers are 
being offered simultaneously an out- 
standing item—one per month—of 
unusual value and sales appeal. 

The first item selected was an 
Ekco seven-piece kitchen tool set. 
The next item, a “Stuladder,” was 
the selection for August, and the at- 
tractive retail selling price con- 
sumed the manufacturer’s entire 
production. The item featured for 
September, an inexpensive lawn 
rake, is expected to bring about the 
same sales results. 

The aim of the program is to 
bring to the independent retail mer- 
chant added store traffic and to 
conclusively show the buying public 
that the local neighborhood store 
can provide the same or better val- 
ues than the mass marketers. 

To accomplish this, outstanding 
full-color display material is being 
distributed to all participating deal- 
ers. In addition, local newspaper ad- 
vertising is being used. 





Now CONVERT YOUR STEEL HAMMER TO A 


HAMMERHEADS 


with COPPER, LEAD or PLASTIC INSERTS 


PATENT NOS 251543 AND 2499802 
OTHER PATS PEND 





2 Strong steel cup with a soft metal or plastic insert which 
a can be quickly fitted to your present hammer and held 
firmly in place by taut steel coil-spring as shown. 


STEVENS WALDEN Inc. 


REWSE RCESTER MA 


201-4 








/ BALL BEARING 







s 
at 


ONLY ONE CLAMPING NECESSARY! 


Operator controls clamped sickle in movable holder 
which permits nag attention to sections which 
need more grinding. Weight of sickle bar is easily 
controlled to prevent blue edges. Eliminates diffi- 
cult to control rigid clamped grinding. Yes, only 
Wissota offers these distinct advantages of speed, 
accuracy and flexibility in this type of grinder. 
@ WHEELS PROJECT IN FRONT OF FRAME 
—Allow 100% accessibility te wheels 
+ ph Eg — pening ¢ REMOVABLE 
mo moun ind and away 
HEAVY DUTY @ EASILY HANDLES DIFFICULT. ‘j0BS WITH 
TOOL GRINDERS ‘AFETY 


Built to meet the approval 
of the particular mechanic 
and priced to sell the value 
wise buyer. Equipped with Pre- 
cision Ball Bearings for smooth, 
friction-free operation and long 
life. Oil-sealed to eliminate greas- bo ; 
ing and wear. You'll find it easier “3 eZ 
to sell WISSOTA Grinders and ; 
Wheels. 


es. Se aS SO TAU 






Also sold with 
2 Tool Wheels 










A COMPLETE LINE 
OF FULLY VITRIFIED 
ABRASIVE WHEELS 
AND SICKLE CONES! 
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Second Highest July 
For Home Construction 


Non-farm housing starts dropped 
by 7 pet in July to 112,000, with 
most ofthe decline coming in 
rural areas, reports the Bureau 
of Labor Statistics. 

The July figure, however, was 
the second highest on record for 
that month, topped only by the 
144,000 starts in July, 1950. Last 
year, July starts totaled 96,700. 

The Bureau says there were 
109,000 private home starts dur- 
ing July. After adjustment for 
seasonal variations, this means an 
annual rate of 1,174,000. For the 
past five months, the yearly rate 
of private housing. activity has 
equalled or exceeded 1.1 million. 

In the first seven months of 
this year, non-farm starts of 683,- 
500 exceeded the like 1953 period 
by 5,400. At the same time, pri- 
vate starts amounted to 669,800, 
or 20,300 more than a year ago. 


2°% More Homes Built 
In First 6-Month Period 


Spending for private homes in 
the first half of this year totaled 
$5.647 billion, or 2 pct more than 
the $5.536 billion a year ago, report 
the Departments of Commerce and 
Labor. 

June spending for this type of 
construction amounted to $1.148 bil- 
lion, compared with $1.123 billion 
in the 1953 month and $1.082 bil- 
lion in May. 

Spending for construction of new 
stores and similar buildings in the 
first six months ran 31 pct higher 
than last year, according to the 
survey. The 1954 figure of $550 
million in this category compares 
with last year’s $420 million. 

Meanwhile, total outlays for new 
construction rose to a record $16.6 
billion in the first half of this year, 
or 7 pct higher than the $16.2 bil- 
lion for the first six months of 1953. 


Newlyweds Buy Most 
On Instalment Plan 


Young married couples, a sur- 
vey reports, “are the nation’s big- 
gest accumulators of durable 
goods and, as such, are the back- 
bone of instalment buying.” 

It also calls instalment buying, 
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aleng with mass production and 
mass distribution, a “vital prop 
to the entire economy.” 

The survey prepared for Uni- 
versal C. I. T. Credit Corp., in 
addition, comes up with this pro- 
file of the man most likely to buy 
a new car on credit: 

A skilled or semi-skilled worker 
who is married, has 2 children 
under 18, earns $5,000 to $7,000 
a year and has liquid assets rang- 
ing up to $2,000. 


Business Index Rises 


The New York Times Weekly In- 
dex of Business Activity for the 
week ended Aug. 21 climbed to 177.3 
from 175.6 in the preceding week. 
A year earlier, the figure stood at 
187. 


Farm Improvement Loans 
Reach New Height 

Farmers Home Administration 
loans rose to a record high of 
$292.5 million in the fiscal year 
ended June 30, according to Agri- 
culture Secretary Benson. 

An estimated 131,000 farm fa- 
milies received the agency’s loans, 
which were made to farmers for 
improvement and emergency pur- 
poses. 

Two-thirds of the money ad- 
vanced was utilized for new equip- 
ment and improvements including 
the repair and enlargement of 
farm buildings. 

The loans ran about 8 pct ahead 
of the previous fisca] year, the 
former record holder. 








Retail Spokesman Comments 
On Discount House Article... 


In this open letter, Murray M. Pearlstein, President, Nassau & Suffolk 
County Retail Hardware Association, a dealer group that has been active 
in fighting against cut-price selling on Long Island, N. Y., presents his 
views on discount selling which were inspired by a feature article on the 
subject, in the Aug. 9 issue of LIFE. 


Editor 
LIFE Magazine 


We do not wish to discount your recent article on discount houses but do 
not feel you present the full price our economic standards are paying for 
this type of malignant merchandising. 


Manu facturers—volume conscious only—are blindly concurring with these 
butchering and slashing marketing methods. The intrinsic worth and value 
of trade names, established through years of sound ethics and tradition have 
been ruthlessly and commonly devaluated and debased. 


Are these makers of time honored merchandise so naive that they do not 
recognize that their product names are being prostituted to lure the purchaser 
in for the greater sale of low class wares at a high class profit? 


Has the saturation point of consumer usage been forgotten? Mrs. American 
housewife can only use one iron, one toaster, one anything, at a time, and 
the normal life of such products is a minimum of seven years! 


What's fair’ about the nationally advertised Fair Traded price for his 
commodity the manufacturer knows the small retailer must hold to, under 
penalty—yet he permits discount houses to flagrantly violate? Or his “I-never- 
knew-he-done-it” attitude regarding unscrupulous distributors? 


Meanwhile, what is happening to the small independent retailer? To stock 
his store with merchandise which he is unable to offer, or even purchase, a/ 
the price the discount house sells, would mean disaster. He now has one 
thing alone to offer. Service. What does this mean? It means that lacking 
the larger commodities and without the reasonable amount of profit gained 
from such, he is now “giving” more than he is “selling’’. 


On an average sale he gives $10 worth of advice on home maintenance, 
etc., 20 minutes of time, a place to discuss these matters in—and generally 
(Continued on page 388) 
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- « « FOR STEADY PROFITS 
A fine product is the primary basis of a sound business . . 
that’s why you'll build steady sales with Rogers Glue — the 
glue with a “gorilla grip” — a ton of strength in every drop. 
Its purity, clarity and excellent adhesiveness are the result of 
the exclusive use of quality materials in its manufacture, Once 
used, customers inevitably come back for more. 


Important extra aids to build z ur Rogers Glue business 
Rogers’ policy of selling Beare lue exclusively to hardware dealers 


means more money in a pocket. Your glue business is protected from 
competition — Rogers Glue is 


oan er sold by ss. € buyers, chain stores or 
mail order houses. Customers return to you 
for their glue needs 


Regular national hentai in numerous 
high-circylation magazines tells customers 
about the fine features of Rogers Glue. . . 
sends them to you to buy Rogers Glue. 
Your sales are steadily built by satisfied 





users . . . stimulated by new buyers of 
Rogers Glue. 
A fine product — constant national advertising 
— price protection — all this adds up to big 


sales and steady profits for you. 


Order Rogers Glue today through your jobber 
or by writing to... 





ROGERS 


ISINGLASS & GLUE CO. 
GLOUCESTER, MASS. 





3,885 Ibs. Shearing Strength 
per Square Inch 











SEAM and EDGE 
BINDING 





Se / 


NEW 
DESIGN 


Hollow center 
completely conceals 
nail heads 


Adds Years to the 


life of linoleum 


Lin-Loc, made of durable vinyl 
plastic, seals out dust, dirt and 
water, Prevents cracking and 
tearing of edges. 











_ 


NEW DISPLAY 
CABINET 


* Takes less than 1 
square foot of 
counter space. 

* Holds eight 60 foot 
rolls of Lin-Loc—clear, 
gray, red, green, 
ivory, tan, black and 
blue. 


No.8-60 DISPLAY CABINET Contact your locol distributor 


Also available 4-60 Display Cabinet. or write direct for complete 
Holds 4 rolls of popular colors, information. 


HILDRETH- CASES, 





INC, 


7A 
/4 


715 Old Middlesex gt 
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CHECK YOUR sTOCK TODAY 


THESE ITEMS ARE 


Ae oy 4 
UTILITY HOOKS 


&-z on 
criniry v HOOKS 


mUSTS 


self-screw 


The only small 

Utility Hook 

for closets, kit- 

chens, stores, fac- 

tories and many other uses. Bright 
plated finish in packages or 
carded. No screws—No tools 


Handsomely packaged, 6 to 
the card, in bright kitchen 
colors: White, 
yellow, red, blue, 
green, nickel, 
brass. Also 
| gross per box. 


The nut with 1001 uses! All 
popular thread sizes. Bright, 
smooth, economical. In at- 
tractive counter display as- 
sortment and packaged 100 per box. 


Exclusive “finger-grip" design. 
Bright finish; clean Ginalie 
strong, durable, dependable. 
All popular thread sizes, 100 
per box. 


”, 


COMPACT COUNTER DISPLAY 


Assortment counter dis- 
plays of Wing Nuts or 
Cap Nuts hold four fast 
selling sizes for faster 
customer selection. 


CONTACT YOUR JOBBER TODAY! 
JOBBERS: Write for details and prices 
on these profitable items. 

World's Foremost Producer of Small Die Castings 


GRIES REPRODUCER CORP. 


161 Beechwood Ave., New Rochelle, N. Y. 
NEw Rochelle 3-8600 
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Good, sure business! Because 
Empire Wrought Iron Legs sell 
on sight to your “do-it-yourself” 
customers . . . those important 
customers who bring you profitable 
repeat business. And Empire Legs 
are priced right to cinch customer 
appeal and dealer profit. Quick delivery 
on all sizes. A small stock sets you up. 








WRITE FOR FULL INFORMATION 
AND PRICES 


Cimpvre works, inc. 


3950 S. DEARBORN ST., CHICAGO 9, ILL. 


Manufacturers of Distinctive Wrought Iron Furniture 











McGill ‘‘CANT MISS” 


mouse & rat traps 


SPRING 
THIS 





uses less 
than 
sq. ft. 

of space 





Sells Sani-Wax on Sight 


Store-Tested for record-smash- 
ing impulse sales of Sani-Wax 
... the amazing “Wipe it on — 
you're done!"’ lotion for furni- 
ture, woodwork, kitchen and 
bath surfaces. Battery-animated, 
sturdy, colorful. Yours without 
charge with minimum order of 5 
cases of pints. ORDER NOW! 


SANI-WAX COMPANY 


1500 Plantation Drive, Dallas, Texas 


Today For 
Complete 
Information 


McGILL METAL PRODUCTS CO. 















MARENGO - ILLINOIS 








(Continued from page 386) 
winds up with a sale—of 3 bolts 
tor 10 cents. He cannot survive. 
And when he goes out of business 
with him goes one of the basic 
tenets in our democracy, the privi- 
lege of equal opportunity and free 
enterprise. 

The customer is always right— 
but he can be wronged. When the 
vast American consumer public 
realizes that the insidious under- 
mining influence of the cut price 
Selling they are encouraging can 
only eventually boomerang into 
their own fields of earning, then 
this travesty of “supply and de- 
mand” will be ended. 

The members of this organiza- 
tion and I join in hope with the 
thousands of small retail hard- 
ware dealers across the nation that 
this unfair situation can be recti- 
fied. Our hope lies in proper en- 
forcement of the Fair Trade laws 
by the manufacturers, who have 
pledged themselves to this code of 
honor in business dealing. 

But they must keep the faith 
that has so shamefully been broken, 
to save their own futures and ours. 

The immediate enactment of any 
legislation which would assure the 
small businessman that his place 
in the economic structure cannot 
be threatened or destroyed would 
do much to raise the morale of the 
army of small businessmen en- 
gaged in this war of survival. 
Their defeat would reflect the 
greater defeat of the tradition of 
“fair trade” in America. 


Nassau & Suffolk County 
Retail Hardware Assn. 
Murray M. Pearlstein, Pres. 


American Auto Tire 
Sizes Undergo Change 


For the first time, the 6.00 x 16 
has been replaced as the most 
popular size tire by the low-pres- 
sure 6.70 x 15, according to a 
B. F. Goodrich Co. survey. 

“The new leader in the past 
year accounted for more than 30 
pet of the industry’s passenger 
car tire sales,” Goodrich says. 
“Less than 20 pct of sales were 
of the 6.00 x 16 size.” 

Ranking third in popularity in 
the replacement field over the past 
year was the 7.10 x 15 size. 
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Now Holiday is the first to offer a salad cutter 
in choice of Poppy Red, Sunburst Yellow and 
Snowflake White (a color to match every 
interior finish). 

Stock! Advertise! Push Holiday, the merchant's 
friend. 


Retails, $14.95 with 3 cutters and stand 
(West of Rockies, $15.95) 
See you at booth $-419 Nat. Hardware Show Oct 11-15 


INC., 








2710 Live Oak, Dallas, Texas 


OTTO OWINGS, 




















fs Regi | 


_ Vm 12 — Colder Than Ice! 


. I’m the modern way 
_ to refrigerate foods 
=: and drink without 
messy dripping ice. 


See ME in — 
BOOTH S-450 


NATIONAL 
Hardware Show 


Oct. I1 to 15th 
Navy Pier — Chicago 


Watch for RE-FRIDGIT'S NEW 
COMPANION PRODUCT 











a It's "C-O-O-L"I—It's PROFITABLE! J 


NATIONAL CHEMICAL REFRIGERANTS, Corp. 


52 Northern Ave Boston, 10, Mass. 
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PIONEER LINE 
“Vinylite 


KUSHION > KOATED 
WIRE KITCHEN AIDS 


PRICED FOR PROMOTIONAL AND 
PROFIT MINDED BUYERS 





Dri-All Drainer 


No. 2750 17" x 1317." x 5!/2" 
No. 3750 18" x 15" x 6" 


Sink Protector 
No. 149 13!/." x 10" Twin Sink 
No. 149 16" x 12" Regular 








© Above in colors: Red, White, Yellow, Green and Blue. 
Pick up extra "Impulse Sales" display a 
complete line of colorful “ARTWIRE" 
Kushion Koated Kitchen Aids. House- 
wives have recognized this line as the 
Pioneer" for 18 years. Give them the 
opportunity to choose. 

Contact our local representative or write for 


catalog. 


















SUFFERN N Y 


ARTWIRE CREAHONS INC 





e cut overhead 


e increase sales 


Sitka proven hardware merchandising t 
designs cre mass produced to save you FR CATALOG 

time and money. Cc lete store install Send coupon below for 
tions can be made in a few days as you free catalog 

continue business. Pees eee eS SSS SS SSS eee eee 
B! am interested in store modernization 

S Please send Free catalog and price sheet. 









STORE FIXTURE pNome 


a 
MANUFACTURING CO. Address 
50 Konsas Avenve. , 

Kansas City, Kansas 
Phone Mayfair 1700. 


‘ 
PD riiiciccinniisscinninensentenicinsmticaneciee nN iaiitiiheiitiey 


389 











BIG YEAR 'ROUND AD PUSH IN 





EXCITING 
NEW 
PLANTABBS 
PACKAGE! 





Means More Profit! 


Get on the bandwagon. Stock 
Plantabbs! Show ’em! Now— 
with more regular LIFE ads to 
back you up all year ’round— 
you'll sell more than ever before! 
Write for new display carton...or 
contact your wholesaler! Quick! 


FULTON’S 


PLANTABBS 


COMPLETE PLANT FOOD TABLETS 
Piantabbs Corp. Dept. AH? Baltimore 1, Md. 














YOU'LL FIND IT 
PROFITABLE 


to send us your Fence and 
Metal Specialties orders 









To cash in on this easy money send for litera- 
ture and familiarize yourself with the Stewart 
line. Then when you get an inquiry for some 
Stewart product you will be in a position to 
give the prospect the information he desires, 
and close the sale. Remember, you make no 
investment—you carry no stock. Every year 
more hardware dealers are making extra profits 
through this arrangement. Are you getting your 
share? Write for catalogs today. 








Stewart Iron Railing lron Picket Fence 


OTHER PRODUCTS: 
Steel Flagpoles 
Wire Mesh Partitions 


Stewart Chain Link Settees 
Wire Fence Window Guards 


THE STEWART IRON WORKS CO., INC. 
2137 Stewart Block, Cincinnati 1, Ohio 
Experts in Metal Fabrications since 1886 
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Americans’ Earnings 
Set Record Last Year 


Americans broke all records in 
their earnings last year, but per- 
sonal income so far this year has 
eased slightly from the peak 1953 
levels, reports the Commerce Dept. 

On a per capita basis, individual 
income came to $1,709 last year, a 
4 pct gain over the former high of 
$1,644 set in 1952. 

Personal income from all sources 
swelled to a record total of $270.6 
billion, up 6 pct from the previous 
year’s high. 

But for the first six months of 
1954, the Commerce Dept. says, total 
income of individuals is running 
slightly less than 2 pct below the 
1953 rate. 

Citizens of 438 out of 48 states 
enjoyed higher income on the aver- 
age last year than in 1952, accord- 
ing to the survey. Income of resi- 
dents in Idaho, Iowa, Kansas, Ne- 
braska and Wyoming ran 3 pct or 
less below 1952 rates. 

Delaware topped the states with 
a per capita income high of $2,304, 
while Mississippi ranked last with 
$834. The figure for New York was 
$2,158. 


Retail Store Sales 
Maintain Even Rate 


Retail stores in July maintained 
the improved rate of the second 
quarter while the economy in gen- 
eral kept a stable pace, says the 
Commerce Dept. 

A report covering the early 
summer shows that although auto- 
mobile sales dipped below the 
high June levels, other retail lines 
showed virtually no change, on 
a seasonally adjusted basis. 

Industrial production during 
July also kept up the rate of the 
second quarter. 

Liquidation of business inven- 
tories continued to exert a de- 
pressing effect on durable goods 
output, reports the Commerce 
Dept. Although this liquidation 
serves aS an impediment to in- 
creasing current output, it was 
regarded as a healthy long-term 
trend. 

The survey points out that pay- 
rolls in private industry have 
stabilized and that wholesale 
prices of non-agricultural mate- 


rials and products remained firm. 

One effect of the continued 
liquidation of inventories was that 
non-agricultural employment con- 
tinued its downward drift in July. 
Average working hours in manu- 
facturing, however, lengthened 
slightly. 

Looking ahead, the Commerce 
Dept. says that applications for 
government guaranteed and in- 
sured housing loans are running 
far ahead of 1953 and will tend 
to support high rates of home 
construction in coming months. 
The increased rate of F. H. A. 
activity, according to the report, 
will receive additional impetus 
from recent housing legislation. 


Construction Is Seen 
As Boon to Retail Trade 


Families living on construction 
income should have plenty of money 
for their Christmas shopping, a 
survey by F. W. Dodge Corp. con- 
cludes after finding that “construc- 
tion activity in the months ahead 
will continue at high levels.” 

Residential contracts in July 
totaled $745.4 million, up 3 pct over 
June and 14 pct over the like 1953 
month, reports for the 37 states 
east of the Rockies show. 

For the first seven months of 
this year, residential awards 
amounted to $4.726 billion, or 21 
pet ahead of the 1953 rate. 

Meanwhile, the contract total of 
$1.837 billion for all types of con- 
struction in July set a new high, 
says Dodge. It represents a 2 pct 
gain over the year-ago figure and 
a 6 pet boost over June. The 7- 
month total of $11.088 billion raced 
14 pet ahead of last year to reach 
a new peak. 


Air Conditioner 
Shipments Soared 


Room air conditioner shipments 
by manufacturers in the first six 
months of 1954 climbed 35.9 pct 
above the year-ago period, reports 
the Air-Conditioning and Refrig- 
eration Institute. 

The Institute estimates that 
1,063,000 units were shipped dur- 
ing the first half of this year, 
compared with 782,066 units in the 
1953 first half. 
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The Columbiana I. _ 
Model-B, Anti-Freeze 
Cam-Lock Hydrant 


Si the hydrant ‘with 
thousands of potential users! 


@ Homeowners, gas stations, fair- 
grounds, greenhouses, cemeteries, in- 
dustrial plants, parks, playgrounds, 
schools, farmers . . . all are 
potential customers for Colum- 
biana Cam-Lock Hydrants. 
The Columbiana Model-B is 
easy to use and easy to 
service. It's ready with 
instant water the year 
‘round. Don't miss this 
profit maker. See your 
nearest distributor or write 
to Columbiana direct. 


The COLUMBIANA PUMP Co, ‘No. pumping! Lift 
COLUMBIANA, OHIO, U.S. A. 


continuous flow 
of water! 








BETTER STORE 
FIXTURES 





FOR LESS 


INTERCHANGEABLE — ADJUSTABLE 
PEG BOARD BACKS 
Write for catalog No. SH TODAY 


W. C. HELLER & CO. 
MONTPELIER, OHIO 











Cemetery Vase 
Bouquet Holder 





Portoble Picnic Smock Toter 
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Push Type & Woll Mount How Reels 





a 
Sub irrigating Galv Plant Boxes 








Piont Boxes * 3 Complete Lines All Steel Watering Cans 








Hose Hongers * 2 Complete Lines Heovy Duty Goly. Humidifiers 














Self Attaching Window Shelf Top-0-Stove Boke All 










Portable 


am eee Through your whoiesale distributor or write direct 





BRAND NEW 


CATALOG 


NOW AVAILABLE 
Send for Your Copy 





109-135 MEEKER AVE 


NEWARK SN J 
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EASY TO CHANGE BLADE 
FINGER-TIP CONTROL 





No. 82 

14” long. 

ONLY COMPLETE LINE 
ON THE MARKET 

Five sizes—one for every 


job — high carbon steel 
double edge blades. 


FREE DISPLAY WITH 
COMPLETE TOOL ASSORTMENT 


"* MANUFACTURING CO. 


SOUTHBRIDGE 


4 


MASS. U. S. A. 





E & J Red Hot Sellers 
BRUSH HOLDERS 


Hold ANY Brush 
To Any Can 
Nickel Plated 


Save expen- 
sive brushes 
with these 
low-cost, 
nickel 
plated 
brush hold- 
ers. Keep 
bristles 
straight, 
handles 
clean. 


10¢ each 
ALL PURPOSE 
HOLDERS 


HOLD MOST ANYTHING WITH A HANOLE 
1M THE HOME, OFFICE, SHOP OR STORE 


(te ie | 


3 for 25¢ in FOLDERS incl. SCREWS 
E & J ENTERPRISES, INC. 


Dept. H, 682 Bloomfield Ave., Verena, N. J. 
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New Housing Law Seen 
As Boon To Business 

The 1954 housing law will pro- 
vide a big impetus to the home 
building industry and to the na- 
tion’s economy, predicts Emanuel 
M. Spiegel, immediate past presi- 
dent of the National Assn. of 
Home Builders. 

Commenting on the new law 
which enables a non-veteran to 
obtain a 30-year mortgage, Mr. 
Spiegel expressed optimism, but 
he also noted a possible deterrent 
in the promising housing picture. 

“Lets us not overlook,” he said, 
“the importance of the F. H. A. 
appraisal in the application of 
this law. F. H. A. valuations that 
are not realistic will have the ef- 
fect of nullifying important as- 
pects of this law.” 

Using a $15,000 home as an 
example, he cited the reductions 
made possible by the law. Whereas 
the F. H. A. formerly required 
$3,000 down payment for this type 
of home, it now requires only 
$1,950. 

Mr. Spiegel said that if it is 
applied as the Administration in- 
tends, this section of the new 
law will become one of the sound- 
est moves to support the national 
economy. He also predicted that 
home building will continue at 
a high rate for at least the next 
decade. 


City Building Codes 
Studied in Detail 


Government’ researchers’ have 
come up with a detailed study of 
building regulations designed to aid 
cities in municipal planning. 

Basis of the study, published by 
the Housing & Home Finance 
Agency, is found in building codes, 
zoning ordinances and administra- 
tive practices in 96 cities. 

The report concerns “the activi- 
ties of building officials and inspec- 
tors, rather than a study of the re- 
quirements of codes,” says Joseph 
H. Orendorff, director of the Agen- 
cy’s housing research. 

One of the biggest problems fac- 
ing any city housing official is that 
of keeping housing experts on his 
staff, according to the survey, 
which was prepared to aid local 


building officials in effective admin- 
istration. 

The report cites two main causes 
for this problem—cities cannot af- 
ford enough inspectors and pri- 
vate industry attracts the compe- 
tent inspectors away to higher- 
paid jobs. 

“If cities are to maintain high 
standards of construction within 
their communities,” the report says, 
“a meticulous check of plans for 
all prospective construction will 
aid materially.” 


Machine Tool Orders 
In Marked Decline 


New orders for machine tools 
slipped badly in July, aecording to 
a report by the National Machine 
Tool Builders Assn. The group 
placed the order total at its lowest 
point since just before the Korean 
outbreak in mid-1950. 

The association uses an average 
of its members’ business from 
1945 to 1947 as a base of 100. In 
July, new orders computed on this 
index came to 123.9, compared 
with 124.1 in June, 1950. 

The index for June of this year 
was 185.2 and for July of last year 
247.3. 

Orders for machine tools are re- 
yvarded as a significant barometer 
because they reflect the long-term 
business plans of manufacturers. 

The index started this year at 
173.1, and after several changes it 
spurted sharply in June from 139.5 
to 185.2. Inasmuch as the index is 
adjusted for seasonal factors, the 
July drop becomes even sharper 
than usual. 


Rain Run-Off Key 
To Cellar Problems 


Rain on the roof may cause 
moist cellars and such troubles 
as mildew and carpenter ants, ac- 
cording to Republic Steel Corp. 
Excess rain water not properly 
drained away from the house, the 
company contends, is a_ prime 
cause of sub-surface moisture 
headaches. 

Broken, worn-out and improp- 
erly-installed downspouts and 
gutters are responsible for much 
of the excess water seeping 
around foundations, says field men 
of the firm’s Berger Division. 
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MAKE THIS YOUR BEST YEAR! 


STOCK FAST-SELLING ... 


i, 













Economical! 
Proven in Use! 
The Preferred 
Thinner! 


_ 






Gallons 
Quarts, Pints 
Half-Pints 


Painters and home-owners prefer safe, 
sure Tandrotine for thinning paint, 
enamel, or varnish. Long leveling. 
High flash point. Promotes even flow. 
Slow drying. Has a pleasant odor. 


Tandrotine is also superior for many 
other uses such as cleaning brushes 
and removing grease 
and wax. 





& 
TURPENTINE & ROSIN FACTORS, INC. 


SAVANNAH, GA. @ EL PASO, TEX. 


Stock up now and enjoy 
more sales, extra profits. 


Order from your jobber. 





SCREEN 
DOOR 
GRILLE 





EASY T0 SELL 


SCREEN DOOR GRILLE: wrought iron, 
screws to frame, adjustable to any 
size door. Silhouettes individually cast, B-120 
hand finished, many beautiful styles. 

HIDE-A-STAIR: mace of steel shapes and shipped com- 
pletely assembled, ready to install. Installation easy, 
operation safe, simple. Counterbalanced by adjustable 
springs. Meets F.H.A. requirements. 

For complete details and prices, address HAWKINS IRON 
CO., INC., 315 North 4th Street, Birmingham, Alabama. 


INCREASE HAWKINS ORNAMENTAL 
SALES WITH IRON 








<4{BA®~ COMBINATION 
Caulking Cartridges 





FIT EVERY GUN! 





With hole-in-top for 
metal nozzle guns 


With plastic nozzle 
supplied for other guns 








A plastic nozzle supplied with each cartridge of 
non-hardening, non-staining CALBAR Caulk 
makes it adaptable to every type gun on 

the market. Compare . . . super-elastic CALBAR 
Caulk is a quality product! Ask your jobber. 


CALBAR PAINT & VARNISH CO. 


iano} am i -Ta atalide lil adeleltlats 
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4 33 (4 REASONS WHY 


MILLER i: tne No. | PAINT MIXER 





Tints ... Blends. . . Mixes! 

1 All-in-one unit designed to provide 
fast, expert operation . . . obtains 
the right consistency— alwoys! 


New Float-a-coil mounting ... New 
concealed springs . . . Many other 
advanced features combine to elimin- 
ate practically all vibration. 
GUARANTEED for 2 Years! 


Versatility 

3 Takes any size can from quarter pints 
to gallons. Available fn single and 
double can models. 


2 Smooth, quiet operation 


U. L. Approved 





New Special Stand 
Specially designed cast iron stand weighted for stability— 
will not tip! 13” x 18” table top with mixer mounting 
grooves. Grey Hammerloid finish matches mixer. 


- 


rok) 
2a a Na 
Dept. HA? MILLER MANUFACTURING COMPANY 


! ; 9425-45 Seymour Street 


| Schiller Park, Illinois 
PORTED  cccccccscoees 
RED vsessenccces eb 
ee ee 


FREE! Colorful, itiustrated catalog tells the complete 
Miller Paint Mixer story. 























envufacturing company 


9425-45 Seymour Street © Schiller Park, III. . Gladstone 5-3343 
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SAWHORSE BRACKETS 


NO NAILS e NO BOLTS 
NO SCREWS 


ALL-WELDED CONSTRUC- 
TION. Use any 2 x 4s for | 
and crossbar ...set up or knock- 
down instantly. 
Each package is a 
| Colorful counter dis- 
| play. 12 Sets to a 









Nationally advertised 
—order from your 
wholesaler, or direct if 
be cannot supply you. 


‘GRAND HAVEN STAMPED PRODUCTS CO. 
GRAND HAVEN, MICH 











Scru-Tite Screw Anchors WIll 
Anchor Any Material to Any Solid 
Surface with Little Effort and 
Lifetime Durability 
SCRU-TITES quickly accepted and used 
by Home Owners, Buliding Trades, Com- 
munications, Manufacturers, Municipell- 
Alrcraft and many others. 
RU-TITE ANCHORS made from 
TENITE are tougher than ordinary en- 


Dealers and wholesalers repeat orders 
prove easy sales and liberal profits. 
UNDERWRITERS LABORATORY APPROVED 
New expansion anchors available seon. 
Additional information upen request. 
Inquire about Mastercraft’s anew Vyni 
Garden Soaker Hose. 


MASTERCRAFT PLASTICS CO. 


98-01 ISOTH ST., JAMAICA 35, MN. Y. 








—— (Consumer Mailers 


New Wholesalers’ Aids for Dealers’ Use 


Albany Hardware Has 
3 Consumer Catalogs 


Albany Hardware & Iron Co., 
Albany, N. Y., wholesale distribu- 
tors, will this year have a Christ- 
mas housewares and gifts display 
in addition to a permanent toy dis- 
play room. 

This company is making three 
consumer catalogs available to its 
dealer accounts. These are the 
“Billy & Ruth” and “Santa’s Won- 
derland of Toys” catalogs and the 
“Christmas Gift Surprises” cata- 
log. Window and counter display 
material and newspaper mats are 
also available. 


Worthington Issues 
Holiday Gift Guide 


The Holiday Gift Guide con- 
sumer catalog, prepared by The 
Geo. Worthington Co., Cleveland 
wholesale hardware firm, is avail- 


able to dealers in two forms: 
either as a 24-page gift catalog or 
as a 40-page gift and toy catalog, 

This company does not offer a 
separate toy catalog but the 16- 
page insert features a reasonably 
short line of toys. Dealers are 
also offered a display kit which 
includes window banners and 24 
pennants. Each side of the pen- 
nants features a special] line. A 
set of 150 price cards is also sup- 
plied. 


Household Washer 
Shipments Off 20% 


Factory sales of standard-size 
household washers in July totaled 
242,863 units, or a 20 pct dip from 
the June figure of 303,455, reports 
the American Home Laundry Man- 
ufacturing Assn. However, the July 
total represented a 6 pct gain over 
the year-earlier figure of 228,268 
units. 
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The above display pieces are included in a 350-piece kit consisting of 
banners, window streamers, pennants, flyers, talking price cards, etc., which 
Hibbard, Spencer, Bartlett & Co., Evanston, II/., distributors, have prepared 
for dealer use, to supplement an 8-page, rotogravure circular that has a 
'Do-lt-Yourself” theme. 

Also available are ad mats and radio scripts which dealers can use to take 
advantage of the National Retail Hardware Association's Do-It-Yourself 
promotion. 
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Now... MOLINE | 


WIRE ROPE CLIPS | 


PACKED 
in 


BOXES 

















You Can't Afford To 
Be “Out of Hoppes 


because Hoppe’s Products are always in 
active demand. Shooters want Hoppe’s 








€ 
_Here . how | No. 9 and Hoppe’s Patches. They need 
these boxed clips benefit jobber & dealer: | Hoppe'’s Gun Cleaning Rods as well. And 
THE JOBBER: Convenient shelf quantities (5 to 50) of all sizes, —when it Comes to Hoppe’s Lubricating Oil 
including a popular assortment of 6 fast- and Hoppe’s Gun Grease you simply can't 
selling sizes, means a minimum of re- go wrong. So—if you are catering to gun 
handling. Shipping cases 11 x 11 x 22 owners — be sure your supplies of these 
save space and are ideal for palletizing. widely used and wanted gun cleaning 


THE DEALER: Shelf quantity boxes essentials are complete. Your Jobber can 
make a neat attractive display—tlabeled supply you. 


for quantity, size and finish —to help 
FRANK A. HOPPE, INC. 


sell. Simplifies stock replenishment and 
inventory. 
2314A North 8th St., Philadelphia 33, Penna. 


NOTE: These clips are still available in 
bulk, in bags, in any quantity. Moline 
Iron Works, Moline, Illinois, U.S.A. 


+ don’t fail to see FF] tte FWa¢ coats 
: | at 
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amt; NATIONAL HARDWARE SHOW 
CHICAGO, ILL. ° OCT. 11 THRU (5 
BOOTH S$-160 


SEE FVite Waster 
compare it... 
and 
you'll 
BUY IT! 





SUPER DELUXE FD 51-SRNT-2 


CONSOLIDATED METAL PRODUCTS COMPANY © CINCINNATI 2, OHIO 





ICFOLLS 


NN l Nu 
J ISS TE have those Easy to Sell Features 










Nicholls TROWELS, FLOATS, CEMENT TOOLS, DARBIES and 3 
HAWKS have been engineered and designed to perfectly “fit” me 

job. Many years of research give “much wanted features” that \ % 
make Nicholls tools sell faster. wake 


Stock and Display Nicholls Tools 
For more sates» easien sales - bigger profits | 







NICHOLLS MANUFACTURING COMPANY 
OTTUMWA, IOWA 
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NEW IMPROVED 
EXCLUSIVE DESIGN 





CABINET CATCH 
Tibia call 


Safe There are no 


sharp edges to endanger the family or 
cause inconvenience when dusting and 
cleaning cabinets. 


“HYERLOK” is made of the new won- 
der material, POLYETHYLENE, which is 
non-breakable, pliable and wear resist- 
ant. It is attractive in appearance with- 
out plating or painting. 


Like all Hyer Quality Products... 
meticulous attention has been given to 
every detail of Design and Construction. 
In addition to the exclusive new Spiral- 
locking principle, HYERLOK has “screw- 
grip” holes which’ are “out in front.” 
If your Jobber doesn’t stock write — 


ns heap 


2832 E. Olympic Bivd.,Los Angeles 23, Calif. 


METAL FLOATS 


Engineered To Your Specifications | 





a-272 
Flat Cyfincneal Type 





@ Made of coprer, plain steel, copper 
plated steel, stainless steel, KA-2SMO, 
aluminum, brass, monel, pure nickel, 
Admiraity and Everdur or any suitable 
metal for open tank and all pressures. 
@ Seamless copper ball floats carried 
in stock in diameters of 3”, 4”, 5”, 
6”, 7”, 8”, 10” and 12” for open 
tanks and pressures of 25, 50, 100 
and 150 tb. Floats in special sizes 
and pressures— 
@ Seamless copper ball floats carried 
and 150 tb. Floats in special sizes 
_ @ MADE TO ORDER. Stainless steel 
ball floats larger than 12” diameter 
can be made up specially. Write for 
METAL FLOAT catalog. 


Sur tgeher pe Float Manufacturers Engineers 
Metal Fabricators  Coppersmiths 
e Bronze Founders 


ARTHUR DEPT. HA. 


o-2~ 
Cowmn Float 


teen 
ARRIS & CO. 
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_ $1 Billion Market Anticipated For Toys; 
| Manufacturers’ Sales 10% Above Record 1953 


America’s toy retailers hope to 
ring up their first $1 billion sales 
year in 1954, according to a pre- 
Christmas survey by the Toy Manu- 
facturers of the U. S. A., Inc. 

The association, whose members 
account for 80 pct of the nation’s 
toy output, says the prospects are 
bright for topping the record 1953 
sales total of $900 million. Retail 
sales are reported running ahead 
of last year and business is up 
about 10 pct at the manufacturers’ 
level. 

“Indications point to the biggest 
Christmas ever for toys generally,” 


states Frederick W. Doepke of Cin- , 


cinnati, O., president of the associa- 
tion. ‘“Profit-wise, it should be a 
golden year in the toy industry.” 

The Christmas shopping season, 
which gets under way in Septem- 
ber, normally accounts for better 
than one-half the annual toy sales. 

With Christmas buying in the 
offing, the Toy Manufacturers re- 
ported retail sources were doing 4 
steady toy business that in some 
cases was upwards of 10 pct over 
last summer. Some plants put in 
night shifts to keep abreast of 
orders. 


America’s booming birth rate, 
the association says, is providing 
a stimulus to the toy industry. It 
estimates that there are “16,500,- 
000 potential little toy customers in 
the nation under five years of age.” 
This is a 40 pct increase over the 
1942 figure. 

President Ben Michtom of New 
York’s Ideal Toy Corp. said that 
“we expect to have a good year. We 
hope to do as well sales-wise and 
better profit-wise than in 1953.” 

James J. Shea, president of Mil- 
ton Bradley Co. in Springfield, 
Mass., stated that “we look for an 
increase in business this year, pos- 
sibly as much as 5 pct or more over 
our record year of 1953.” 

President Gilbert G. Southwick 
of Childhood Interests at Roselle 
Park, N. J., reported that “our ship- 
ments for the first six months this 
year have been 44 pct over the cor- 
responding period of 1953.” 

The association said that in New 
York City both Gimbels and Macy’s 
report toy business on the upswing. 
In the survey, the toymakers con- 
tacted manufacturers, retailers, 
banks and other commercial sources 
for information. 





| Millionth Justrite 





Light Being Shipped 


Justrite Manufacturing Co., Chi- 
cago 14, has revealed that the one- 
millionth Yellow-Flash 8  flash- 
light will reach a retail counter 
some time before’ Christmas. The 
light will follow normal produc- 
tion, packaging, and _ shipping 
channels, but will be unmistakably 
marked for identification. 

The one-million mark in Yel- 
low-Flash sales will have been 
reached in only 4 years time. 
Using 8 flashlight batteries, the 
light produces a 14-mile beam. 


More Businesses Fail 


Business failures in the week 
ended Aug. 19 totaled 246, more 
than double the 122 for the like 
1953 week, reports Dun & Brad- 
street. Failures involving liabilities 
of $5,000 or more amounted to 213, 
compared to 185 the previous week 
and 110 in the same week in 1953. 


1 of 7 Use Credit Of 
Finance Companies 


Nearly 10 million Americans, 
representing 1 out of every 7 
families in the United States, avail 
themselves each year of consumer 
finance services from licensed com- 
panies, a survey by the National 
Consumer Finance Assn. shows. 

In 1954, the licensed consumer 
finance business expects to pump 
nearly $3 billion into the economic 
system through cash instalment 
loans made to the public, says Paul 
L. Selby, executive vice president 
of the group. 

The survey shows that the in- 
dustry handles 38.5 pct of all per- 
sonal instalment loans. Last year 
it lent $2.8 billion. 

Less than 1 pct of all cash in- 
stalment loans made by licensed 
consumer finances offices was found 
in default by the study. 

The average net profit of the in- 
dustry runs about 6 pct a year on 
the assets used in the business. 
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NORTON CORNER 








All-cast construction. 
Impossible to 
bend or missalign. 


















Dual jaws 
allow use of 2 \ , 
widths of stock in one F523 

clamping operation Amy 
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RETAIL 


ideal for Picture Frames, Windows, Drawers | 
Hundreds of amazing uses for Rocco’s Dual Locking Mitre 
Clamp. A quality product of all-cast construction (not stamp- 
ed). Easy to use May be fastened to table or used portably. | 
Eliminates guesswork and ailows accurate, professional Mitre 
and Butt joints. Dual jaw action forces stock from two sides 
insuring perfect fits. Has 2!/,” width capacity. Every work- 
shop needs at least two Norton clamps | 


SRT 


2916 Fourth Ave. So., Minneapolis, Minn. 


ee 


















* «BIG 

VOLUME! 
*® QUICK TURNOVER! 
* SMALL INVESTMENT! 
* FULL 40% — PLUS GROSS PROFIT! 


BULL DOG CREAM REMOVER 


Removes over 20 coats of point, varnish, etc. 


BULL DOG LIQUID REMOVER 


Slower drying — faster acting. 


BULL DOG HOLD TITE 


Cleans and dulis old finishes without removing! 


BULL DOG BRUSH CLEANER 


Fast, strong, thorough action. 


LUTE Rl lel cRiete) ite) 7-wale), | 


135 DEY STREET o JERSEY CIT¥, Ww. J 











SEND TODAY FOR 
FREE ILLUSTRATED 


FOLDER. = 
eS 
— , SS 


DON'T MISS... 


THE NEWEST IN 
SOLDERING IRONS 
AND TORCHES 














NATIONAL HARDWARE SHOW 
BOOTH No. 77 


NEW! VOLUME SALES BUILDERS 
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Cash In On the Big Demand for 


NEW IMPROVED 


FREEZELESS 
HYDRANTS 


1OWA HYDRANTS 
THE FAVORITE FOR MORE THAN 35 YEARS 


Outside Woter Regardless of Temperature 
—Upright Pipe Automatically Drains After 
Each Closing. 

*® LESS HANDLE MOVEMENT—with 
quick acting toggle lock lever. 

® ADJUSTABLE—Link provides easy 
positive adjustment of lock-in ten 
sion after long use. 

*® ROD GUIDE—Eliminotes side pu' 
on operating rod—reduces wear on 
packing, packing nut and stem 

*® VARIABLE FLOW — Improvements 
in valve arrangement will permit 
smali to full flow without leaking 
out the drain hole. 

® BETTER PARTS SERVICE—Although 
important improvements have beer 
made, the same parts will service 
\OWA hydrants made for the past 
35 years or more—this makes it ao 
easy for jobbers and dealers to witt 
stock parts for prompt service. met 

CONTACT YOUR WHOLESALER OR WRITE 












BRASS 
NOZZLE 
282 FROM 
STATED 
BURY 
DEPTH 

UWE TO 
HOSE 
NOZZLE 








vaive 
CLOSING 


WOODFORD HYDRANT CO. 


DES MOINES 17, IOWA 








OUTSELLING all other 


makes combined 6 to l 


12 TUBES IN A DISPLAY BOX 


A regular pipe joint com- 
pound... NOT a paint, 
putty, white lead or crayon 


We specialize in 
manufacturing 


plumbing chemicals 


oun SUNSHINE CHEMICAL co., iwc. 600-606 W. LAKE ST., CHICAGO 6, ILL. 
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It’s Booth A-4 
for the most 
exciting, profit- 


making lines 


Chief Chainsaws 
Chief Outboards 


Clinton Engines 


Won’t you stop 
and visit? We'll 
both profit. 
Thank you. 


CLINTON 
MACHINE COMPANY 


Dept. 3A 
Clinton, Michigan 





Maquoketa, lowa ° 




























Households, Workshops, 
“ae ft 














the only ALL PURPOSE RACK 


priced $0 low © 
.--PROFIT SO HIGH 
Holds 29 tools or kitchen utensils 
quality made ALUMINUM-RUSTPROOF 


JOBBERS - DEALERS: See your customers pick up a 
few JIFFY RACKS with every purchase. SELLS FAST 


from free display. Attractively packaged 
WRITE TODAY for BIG PROFIT DEAL! & 
Visit our Booth 5-406 
DURABILT METAL PROD.CO.709 Sip St. Union City NL. 
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Promotions— 


Manufacturers’ New Merchandising Plans 


Western-Winchester 
Offers Hunting Scenes 


Full-color reproductions of two 
oil paintings of hunting scenes by 
James Dwyer, a famous contem- 
porary artist, are being distrib- 
uted by Western-Winchester for 
sportsmen to decorate hunting 
lodges, gun rooms, clubs and dens. 
Dealers are now receiving coun- 
ter displays of the paintings and 
are invited to forward requests 
for the reproductions to Western- 
Winchester, New Haven, Conn. 


5% Futures Offered 
In Huffy Promotion 


A 5 pet futures discount is being 
offered by the Huffman Mfg. Co., 
Dayton, O., to Huffy Key Dealers 
who place orders before Jan. 31 on 
the enlarged Huffy line which now 
includes both electric and gas 
rotary mowers, gas reel mowers 
and a new lawn sweeper. 

The extra discount is given on 
quantities factory-shipped direct 
to dealers, with freight paid from 
Dayton. 

Huffman’s advertising schedule 
includes Parade, Sunset, Saturday 
Evening Post, Farm Journal, Town 
Journal, American Home, Popular 
Gardening and Flower Grower. 


Demonstrator Plan 
On Homko Mowers 


A new dealer demonstration plan 
has been announced by Western 
Tool & Stamping Co., to include 
new power lawn equipment in the 
1954-55 HOMKO line. 

Any unit listed under the plan 
will be shipped to the dealer, freight 
prepaid, at the special demonstrator 
price, direct from the factory, along 
with promotional literature. 

Under the Demonstrator Plan, 
in order to qualify for the purchase 
of the demonstrator of his choice, 
the dealer must place a single order 
with his jobber for a minimum of 
five power units. Four or more of 
these units are to be supplied by 


the jobber from his stock at regular 
dealer prices. One demonstrator will 
be supplied at the special demon- 
strator price from the single order 
and shipped from the factory di- 
rect to the dealer. 


New Packaging, Display 
For Chimney Sweep 


In order to give the product 
more self-selling eye appeal, the 
liquid Chimney Sweep has been 
repackaged and features the prod- 
uct’s fuel additive function. 

The face of the new can shows 
a burst of yellow flame, tinged 
with red, on a black background. 
A new motion display, with mov- 
ing arrow, is available to dealers. 
Information is available from 
G. N. Coughlan Co., West Orange, 
N. J. 


Heavy Campaign 
On Rid-Jid Tables 


The J. R. Clark Co., Spring Park, 
Minn., announces its largest single 
advertising appropriation to be used 
this fall and winter on the Rid-Jid 
all-steel ironing table. 

Large color ads in Ladies Home 
Journal and Better Homes and 
Gardens will be used in September 
and October. Parents and Good 
Housekeeping will be included to 
climax the campaign with a 
Christmas promotion. Tie-in mer- 
chandising kits, and direct mail 
pieces have been prepared. 


Ad Campaign For 
Counselor Scales 

The Brearley Co., Rockford, IIl., 
manufacturers of Counselor bath 
scales, announces a heavy con- 
sumer advertising program for 
November and December. 

Half-page ads will appear in 
Life, Saturday Evening Post, Good 
Housekeeping, House Beautiful, 
Better Homes and Gardens, Sunset, 
Living, and Ebony. The ad will 
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AMERICA’S FINEST LINE 
CAST ALUMINUM MAIL BOXES Whenever you need 
at regular 
rator will 
1 demon- 
gle order 
etory di- Style No. 400 
Sire: Width—I6™ In. Height—8 In. 
Depth—2/, In. Weight 17% Lbs. 
Packed 6 to Carton Size: Width—!1 In. Height— 
6% In. Depth 1% In. 
' Packed 12 to Caston 
pray ' The rr tend ee ipsine . always look to the Wilcox-Crittenden 
a 1954 Catalog “N.” It is the industry’s most 
product | Floridian informative book on Heavy and Shelf 
neal, the ti hanw | Hardware, including pulleys, wire rope 
7 bets } Size: —— * NON-RUSTING sockets, connecting links, 
sie ‘* oq Depth | x EASY TO INSTALL thimbles, shackles, blocks, 
proa- —I%, a ices x ALUMINUM SCREWS FURNISHED hooks, turnbuckles, ring 
lial ig NO STREAKED WALLS bolts, and other “Depend- 
af Under 20 Lbs. | | piacn WRINKLE FINISH —_ able” W-C fittings. Cat- 
by tinged for Parcel Post cores oS | alog — is yours for the 
kground. Shipping. STRONG AND DURABLE 3,7 oO 9) askine 
, oo yewi ome 
ith mov- PRICED TO SELL | % FINEST ALUMINUM ALLOY eS 
dealers. Ask your Jobber or write us for nearest source brews oe) 5 a) WILCOX-CRITTENDEN 
e from “A Century of Dependability” 
Orange, FLORIDA ALUMINUM CASTING FOUNDRY. INC. 77 South Main Street, Middletown, Connecticut 
P. O. Box 1079 West Paim Beach, Fia. = 
BA{ (ig MOP WRINGERS and BUCKETS COMBINED 
+ have been CONTINUOUSLY sold by many leading Jobbers and Dealers in every section of the 
ng Park, ; : age me ge Bo Canada since the inception of our business—more than 60 years ago— 
Aa ¥ record which speaks for itself). You can't go wrong when you buy "EAGLE" because 
st single pe “a they're made right and priced right. 
> be used eS Manufactured by THE EAGLE WOODENWARE MFG. CO. 
y 
- Rid-Jid Hamilton, Ohio, U. S. A. 
es Home 
nes and 
ptember i MARSHALLTOWN 
: 00 MARSHALLTOWN 
voce | RECS > TROWELS 
with a 
weer B MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 
Be Sure to See the 
Grain Master d th Air Master , 
HAMMER MILL °° 7° COMPRESSOR 
ord, Ill., at Booth 229 National Hardware Show on 
or bath DECKER MANUFACTURING CO., Box 1572, Rockford, Ill. a 
ry con- — — —— 
am for 
e eo 
7 Looking For New Merchandise ? 
oy" ¥ There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 
= oe chandise by reading "What's New," which appears in every issue on page 12. During each month HARDWARE 
_ 2 AGE brings you more listings of new merchandise than any other hardware magazine. 
unset, 
ed will HARDWARE AGE 100 East 42nd Street New York 17, N. Y. 
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Now Anyone Can 


Putty windows 


THE DUO-FAST 
PUTTY KNIFE 


Here’s the ‘’Do-It- 
Yourself” putty knife 
your customers want 

The Professional Skill 


¢ is built right int 





























\ Patented shaper end 

packs, shapes, trims 
putty with one easy 
stroke. Other end is a 
ae handy scraper blade. 
Spring Steel e Rustproof Plating 

Comfortable Wood Handle 

Packed 12 to Counter Display Box 
See jobber or order direct. 


FASTENER CORP. 


860 FLETCHER ST., CHICAGO 14, ILt 











Sharon's 70k 
REFILLABLE 
FASTENER ASSORTMENT 


NO. AS 954 


ALUMINUM SCREWS 






; ing 
Answers the Grow | 
Aeomond of the 8 ; 


A COMPLETE 
DEPARTMENT IN ITSELF ! 








16 sizes of rustless Aluminum 
fasteners including wood screws, 
machine screws, sheet metal 
screws and hex nuts. 

ASK YOUR JOBBER OR WRITE 


Shanon Git aul Spheut Co 


2 216 PURCHASE ST 






us 





BOSTON !0 MAS 















feature the Counselor Coronet bath 
scale. Tie-ins to the trade include 
the usual sales aids plus a new 
merchandising display available 
through scale deals. 


National Promotion 
On Kem-Tone Applikay 


The Sherwin-Williams Co. and 
allied companies have begun one of 
the most intensive advertising pro- 
grams in the group’s history to pro- 
mote Super Kem-Tone Applikay, 
the new design-on-color fashion in 
interior decoration. 

The campaign started with a 
four-color, double page spread in 
Life, Aug. 23 and will be in the 
Sept. 11 issue of Saturday Evening 
Post. 

Some 53 million subscribers will 
also see the ad series in This Week, 
Look, Ladies’ Home Journal, Bet- 
ter Homes & Gardens, American 
Home, Living For Young Home- 
makers, Woman’s Day, Household, 


Sunset, Town Journal, Country 
Gentleman, Progressive Farmer, 
Successful Farming and Farm 
Journal. 


Leaflet Tells How 
To Use Wood Ladders 

A leaflet entitled, “Do’s and 
Don’ts of Ladder Safety For Farm 
and Home,” prepared in coopera- 
tion with the National Safety 


Council, is being distributed by the 
American Ladder Institute, 666 N. 
Lake Shore Drive, Chicago 11. 

The leaflets, which deal with how 
to handle and use wood ladders, are 
available at cost from the Insti- 
tute. 

As a further protection to the 
purchasers of ladders, Institute 
members will attach to each ladder 
a decal listing 9 steps for Safety’s 
Sake. 


Old Rods Worth $5 
In H-] Promotion Plan 


Under a new sales promotion plan 
announced by the Horrocks-Ib- 
botson Co., Utica, N. Y., dealers can 
grant a $5 allowance to each cus- 
tomer who brings in an old bamboo 
rod, toward the purchase of a new 
H-I Power Glass rod. 

Old rods will be accepted, regard- 
less of age or condition. Four new 
nationally advertised Power Glass 
rods will be available, for fly, bait 
casting, spinning and salt water 
fishing. All four list at $20. Dealers 
will sell at this list, less the $5 
allowance, or $15 net to the cus- 
tomer. 

H-I purchases the trade-in rods, 
paying dealers $2.50 for each rod 
returned to the factory. 
er’s maximum discount will be 50 
and 10 pct. Less than six assorted 
will carry a discount of 50 pet. 





3/2 Million of Nation's Farms Have Woodlots 
But Only 250,000 of Them Have Chain Saws 


“There are 3,500,000 farms in 
the country with woodlots but only 
250,000 chain saws have been sold,” 
L. M. Strunk, president of the 
Strunk Equipment Co., pointed out 
to distributors throughout the 
United States and Canada who at- 
tended a two-day “Down on the 
Farm Jamboree,” held on the com- 
pany’s 350-acre farm near Coates- 
ville, Pa. 

Mr. Strunk said that this is the 
ideal time to sell power saws be- 
cause more and more farmers are 
taking advantage of the jump in 
the price of wood pulp—from $30 a 
ton before the war to $130 a ton 
today. 


Mr. Strunk asserted that until 
now price and lack of simplicity 
were the main reasons why the ma- 
jority of farmers and other occa- 
sional users have not purchased 
chain saws. 

The distributors were shown 
Strunk’s new low-priced ‘“Spee- 
Demon,” priced at $179, which will 
be advertised in national, state and 
sectional publications. Dealer aids 
include point-of-sale materials, win- 
dow streamers, counter cards, re- 
prints of consumer ads and folders. 
An illuminated display piece is de- 
signed for the dealer to use as & 
market place and parts storage 
center. 
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“NO PARTS PROBLEM 


WHEN YOU 
HANDLE QUALITY 


ore 


jaltiaatecti’s 


ROTSRY POWER MOWERS 





Hurricane parts 
and service are 
always available. Parts orders 
shipped from factory the day 
received! You'll satisfy more 
customers, make yourself more 
money when you sell Hurricane 
quality. 4 great geen | 
advertised easioaae models, 
including the new self- -propelled 
Hurricane Traveler. 






Write for full facts on the Hurricane line 





NATIONAL METAL PRODUCTS COMPANY, INC. 


Dept. HE 2722 Cherry St. Kansas City 8, Me. 
ieee amen - 








DART 


LAWN SWEEPERS 
* Lift out basket 

* Fold-away storage 

* High quality construction 

* Spring supported handle 

* A complete line includ- 

ing electric and gaso- 













line powered models 


PARKER SWEEPER CO. 
29 Bechtle Ave. 
Springfield, Ohio 


A Goldmine of Profits! 


Cash in on the African Violet: Rage! 
























Fee, | 
Sid 2 he 





Millions of African Violet fans and house-plant 
stowers have been waiting for it! New non-inflammable insect 
bomb made expressly for delicate indoor plants. Ready to use! 
No messy mixing, pouring. Push-button spray kills destruc- 
tive house-plant parasites . . . quick, sure, easy! Sells on 
tight from compact display carton. Stock now for big, extra, 
year-'round profits. For FREE Sales Aids, write ‘‘Bug-Z’’. 


ey BOYLE-MIDWAY INC., Dept. HA-9, 22 East 40th St., New York 16, W. Y. 


WTISII World’s Best Selling 


® 








DADO SAWING WASHERS 


i 
H 40 DIFFERENT CUTS WITH REGULAR CIRCLE SAW 
OVER 250,000 SETS SOLD 

7. in Demand—Nationally advertised +« D ations « G teed 

yi Quality. Warren—the Sales Leader! 

! Make Money—Popularly priced $4.95—dealer discount 334 off— 

Steady profit producer. 

H Self-Selling—Free actioh display « Folders * Gauge board. Warren 
Washers—a pick-up self-seller. 

Trial Order —Of six sets (Shipped POST PAID) brings sales aids free. Start 
making money with Warren today! 
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TAPER PINS 


Complete stock, all sizes 47/0 through #14. 
Special sizes to order. 
Milled or Centerless Ground (Precision Type). 
Made to accurate tolerances. 










Also “Stanho’ Taper Pins made from selected 
screw stock, Monel, Brass, Aluminum 
or other metals. Clean bright finish 
—prompt shipments. 










Write for 
description 
and prices. 


ORSE NA/L CORP 








WARREN DADO SAWING WASHERS CO. 
Dept. 109 Box 98, North End Station, Detroit, Mich. 
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~~ “DO-IT-YOURSELF” 
CHRISTMAS PROMOTION 
OS 








Introducing Oxwall's 
nationally adver- 
tised tool set promo- 
tion packed in this 
multicolored display 
shipper. Used either 
as a counter or floor 
unit, this self-selling 
display creates impulse sales and quick 
turnover. 


The promotion consists of an assort- 
ment of 16 popularly priced tool sets 
(4 each of 4 different styles) all at- 
tractively boxed. The colorful, practical 
package has strong appeal and makes 
a perfect gift for Christmas and other 


Retail Value #3184 
Dealer Cost 2070 
Dealer Profit #1114 


r Gentlemen: 


Please send at on 
only #1050 Y Tool Kit Ass’t. 


Each with 







sturdy metal 


O Fal Information | 
Name . c i 
City = Zone. State | 
Bill Thru 


BL. an am = Jodder's Name — ae 
In Canada, 80 Beaumont Ave., Montreal, Quebec 
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WINDOWS 
IN ROLLS 


Crystal-Lite Clear As 
Glass — Sells Fast — Has |}, 
1001 Money Saving Uses || 
























Suggested 


Retail Price 
26¢ Complete line of 
Per Lin. Foot materials used 


everywhere in 
home, farm, indus- 
try. Year ‘round 
volume. 5-Roll 
merchandising dis- | 


8 DIFFERENT 
MATERIALS 


* Vue Lite (White-Green) 

* Glaz Screen ('4" Mesh) 

* Glas Screen (9x10 Mesh) 

© Glaz Screen (14x14 Mesh) 

* Mu-V-Gless (White-Green) 

* Gioz-Fabrik (Coated) 

* Storm Windows (Packaged) 

See Us At Beeth 

441 National 
Hardware 


SOL-O-LITE MFG. co: a 


4303P WEST NORTH AVENUE _ 
CHICAGO 39, ILLINOIS ar 
year See Coe Pee 


play stops traffic— 
moves materials. 
Local dealer pro- 
motion. Nationally 
advertised. Con- 
tact your Jobber 
or write direct for 
free specification 
sheets, prices. 


————— 
































WANTED! 


DISTRIBUTOR REPRESENTATION 


Distributor representation is 
being sought by manufac- 
turers of the amazing new 
TRICOP safety switch and 
chuck key holder for porta- 
ble 
U. L. 


‘breaker used on this non- 


and stationary drills. 


approved circuit 


competitive device. Cash in 
on large profits by equip- 
ping some of the 10,000,000 
drills now in use with this 
patented safety switch and 
chuck key holder. WRITE 
TODAY 


TRICOP COMPANY, INC. 








308 West Center St. Akron 2, Obie 








New Reo Power Mowers 
Feature New Engines 


Numerous changes have been in- | 
troduced in the “1955 Golden An- | 


niversary” line of Reo Power 
Mowers. Vice President Sab Briggs 
announced that the changes repre- 
sent “the greatest number of ad- 
vancements ever announced by Reo 
in a single model change.” 

All 1955 models will be powered 
by two brand new, Reo-built, 4- 
cycle engines developing 214 horse- 
power. These engines are built in 
two series, a vertical shaft model 
for rotary mowers and a horizontal 
shaft model for reel-type mowers. 

All the new mowers will be 
equipped with a new muffler that 
is claimed to cut engine noise in 
half. 

There is a new model, the deluxe 
“Ride-a-Lawn” riding model. A 
newly designed riding unit is also 
available for the first time as an 
optional accessory for the 18 and 
21-in. deluxe reel-type mowers. 

A new safety principle has been 
used in the cutting blades of rotary 
mowers. These have cupped or 
dish shape and rounded ends and 
the speed of the revolving blade is 


| said to push away foreign objects. 








Effects of Surplus 
Sales To Be Studied 


The U. S. Commerce Dept. will 
soon begin a series of technical 
market studies to determine the im- 
pact on the civilian economy (in- 
cluding manufacturing and retail 
sales), when surplus items are sold 
by the military.’ 

This program is a part of the 
new plan of the armed services to 
use Commerce Dept. advice in de- 
ciding when and how to sell surplus 
personal property. The study will 
include the impact of such sales on 
inventories, prices and employment. 

The Government hopes to plan 
the sales better, to help rather than 
hurt business. 

Advance information on proposed 
sales of surplus property is now 
available to businessmen. Lists of 
goods and places of sales is now 
contained in the Commerce Depart- 
ment’s “Synopsis of Propostd Pro- 
curement,” a daily bulletin, avail- 
able for $7 a year. 


(Resume reading on page 15) 
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Simple but Successful 


This familiar wire form holds a 





calendar pad. One continuous strip 
of inexpensive stock makes the en- 
tire frame, accurately spaced for 
the punched sheets. It could hardly 
be done better or at less cost. 


Let Brooks apply a century of 
experience to your component or 


assembly, with no obligation. 


M. S. Brooks & Sons, Inc., Chester, Cona. 
Since 1848 


BROGKS # HOGKS 








CHROME 
BRASS PIPES 
VY," to 4" sizes 


BRASS TUBING 


Wg", 144", 136", 14" O.D. 
PITTSBURGH NIPPLE WORKS, Inc. 
1455 Spring Garden Ave., Pittsburgh 12, . 


NRW 














STAINLESS STEEL 


FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHE 





Cap Serows 
Serews © Wood Serews @ Nuts, Washers, ete. 

83 AN Drilled Fillister Heads. PROMPT DE- 
LIVERIES ON SMALL OR LARGE QUANTITIES 


Write for complete deserl ptive catales 

STAINLESS SCREW CO. 
yo Goamp (oem fom Little Falls 42300 
649 Union Bivd. ° Paterson 2, N. J. 


Direct New Yerk ‘phone Wisconsin 7-904l 











His Hardware Age 
Ad. Brought Results— 


“As a Manufacturers’ Representative, 
getting the HARDWARE AGE is a 
necessity, especially in view of the fact 
that | have secured several desirable 
lines through the Advertisement | 
placed in the AGE in January. With 
best wishes for your continued success.” 
Sincerely yours, 








A Satisfied Advertiser 
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pssful 


holds a @ EASY TO ADJUST 170 Kenwood Avenue 
Jous strip @ A PLEASURE TO USE Fairfield, Connecticut 
's the en- — ore 
3 . 
aced for | Have you seen Slaymaker’s sensational 
ld hardly ° 
on. | new brass padlock promotion— SM 17? 
It features— 
mtury of 
@ 82.6% profit! Your cost, $9.70. Retail 
onent or value $17.72. Your profit, $8.02. 
tion. @ A practical self-dispenser for counter 
or wall, displays 6 padlocks, stocks 
ster, Cona. enous 





Adjust the CLIP to HOLD the TOOL! 
PLATT 


ADJUSTABLE 
FINGER GRIP CLIP 


Holds Anything with a Handle 
KEEPS SHAPE permanently! 


JUST TURN THE SCREW... 
THAT'S ALL YOU DO 


Ask Your Jobber 
A. |. PLATT CO. 

















@ EASY TO INSTALL 














@ it sells Slaymaker's nationally adver- 





@ Ask your jobber salesman for details. 


SLAYMAKER LOCK COMPANY, tancaster, pa. 


as : ‘a MODEL 5336 7 


36 inch detachable, ex- 
tendible, leak-proofhandle 
has water control valve on 








end. Soft, blended horse 
hair brush has 5 water jets 
in head for perfect wash 
and rinse action and easily 
inserted or removed from 
pliable rubber brush cap. 





gh 12, Pa. 
Th 








e Serows 
Sather ote. 
ROMPT DE 
DUANTITIES. 
eri ptive catalog 


rson 2, N. J. 
sconsin 7-9041 





T | 


entative, 
5E is a 
the fact 
lesirable 
ment | 
y. With 


juccess.” 


iser 


FOUNTAIN Bol 
B R U $ H MODEL 5314 


Model 5314 - $3.98 
Model 5336 - $4.95 


LAITNER BRUSH CO. 
2000 BROOKLYN AVE. 
DETROIT 26, MICH. 


Has 14 inch detachable, 
extendible handle with 
water control valve. All 
other fectures same as 
model 5336. 


$398 


LIST PRICE 











tised line of solid cast brass padlocks. | 




































SINGLE CRADLE HB-6 
Revolutionary all-purpose mixer! 
Stop watch performance! Mixes, 
blends, reconditions in 60 SEC- 
ONDS! Smooth, silent! Shakes 
round, rect. cans from '/ pt. to 


| Imp. gal. Needs no installation. 
| F.0.B. Chicago $99.50* 


COUNTER MODEL HB-7 
Step up your paint sales by giv- 
ing mixing service customers look 
| ~ for! Velvet smooth, absolutely vi- ‘ 
brationless, needs no bolting 
down! Write alongside of it while 
its running! ‘4, pt. to | gal. with 
1 or 2 cradles. $109.50* 
F.0.B. Chicago 


5 GALLON HB-8 
Recommended as standard equip- 
ment by industry wherever a large 
capacity, heavy duty mixer is 
needed. Mixes, blends recondi- 
tions. Shakes 2, 5 gals. or 4 gal. 
carton without defacing. Built-in 
Elec. Timer, Self-Seal Testing lid. 

F.0.B. Chicago $340.00* 
See Us at Chicago Hardware 

Show—Booth 348 


HARBIL MANUFACTURING COMPANY 
WEST OHIO ST., CHICAGO 10, Ili. 


to change 


325 



















Distributors ... Dealers 


FRANCHISES AVAILABLE \. 


Viking Tractors 
and Rotary Tillers 


Call at booth S-259 


American Farm Machinery Co. 
1060-33rd Ave., S. E., 
M pls. 14, Minn. 








SELL 





ARISTO-MATS 


See Year Jobber er Write For Your Nearest Distributor 


WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 


More Sales! 
Greater Volume! Bigger Profits! 


ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 








Mee fgunctl, Yoot¢ 


ATLAS DIGGERS — WEED CUTTERS — BOW RAKES 
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DISTRIBUTION THROUGH JOBBERS 











Firm 2 Olaaraince 1886 





Aacor porated 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 


Representatives Wanted, etc. 
Set solid, maximum 50 words........... $5.00 


Each additional word.......... » 10 
Positions Wanted 
(Special Rate) set solid, maximum, 
Gr ED da dodcenut ar edereveudescoscscse $2.00 


Each additional word 
Allew Seven Words for Keyed Address 
or Yeur Address 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 


5%, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 


NOTE: Sampies of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient postage for remailing. 


No agency commission allowed. 
HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
prior to publication date. 


Remittance must accompany order in ferm 
of check or money order, not currency or 





stamps. 








Representatives Wanted 





Representatives Wanted 


Representatives Wanted 








REPRESENTATIVE WANTED 


Manufacturer—Seexing x class SPECIALTY COM- 
MISSION SALESMAN. Hling on MAJOR RETAIL 
HARDWARB DEALERS, SEED HOUSES, OUT- 
DOOR furniture equipreent houses, 
P . (AN EXCLUSIVE PATENTED 
GARDEN TOOL. Patent has been ADJUDICATED.) 
Unlimited Virgin field. Liberal Commission—Will 
SELL on SIGHT. 
Address Bex C-108, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














FOR ESTABLISHED MANU- 
FACTURERS’ REPRESENTATIVES to cover 
(1) Washington, Montana and Northern Idaho 
(2) Oregen and South Western Idaho (3) North- 
ern California and Nevada (4) Southern Cali- 
fornia and Arizona (5) Colorado, Utah, Wyoming, 
Southern Idaho and New Mexico (6) Texas, to 
represent old established Brass Manufacturer of 
Sink and Lavatory Faucets, Bath and Shower Fix- 
tures, Tubular “P” and “S” Traps and Tubular 
Supplies, Gate, Globe and Swing Check Valves, 
etc. State type of trade called on, references, and 
all details. Address Box C-102, care of Harpware 
Acre, 100 East 42nd Street, New York 17, N. Y. 


MANUFACTURER'S AGENTS! 


Established tool manufacturer now ex- 
panding line wants to make permanent 
connections with aggressive hardware 
agents in a number of lucrative areas. 
Quality line of handyman tools which 
will be nationally promoted in important 
consumer publications as well as trade 
papers. Good literature and promo- 
tional material available. We mean busi- 
ness ... if you do, write us at once giv- 
ing complete details. 


DURATOOL Clizbe Bros. Mfg. Co. 
PLYMOUTH, INDIANA 


OPENING 














WHEEL AND TIRE SALESMEN to sell ex- 
tremely low-price wheels, with or without tires, 
painted or unpainted, to manufacturers of hard- 
ware, toy, doll carriages, carts, etc. Wheelcraft 
Company. 80 Bartlett Street, Brooklyn, N. Y. 
Phone EV. 8-1156. 


SALES REPRESENTATIVES 


Nationally knewn Lockset Manufacturer selling te 
Lumber, Building Material and Hardware Trade 
seeks representatives for: Michigan, Wisconsin, IIli- 
nois, Indiana, Eastern New York State, Texas and 
Oklahoma. Commission. Established and protected 
territories. Mention all details including fines 
carried. 
Address Box 8-994, care of HARDWARE 
100 East 42nd Street, New York 17, N. 
EXCLUSIVE TERRITORY SALES REPS. 
wanted by nationally known manufacturer of 
Hardware & Housewares, Garden Items, Sporting 
Goods Item, etc. Representatives wanted for in- 
dividual states west of Mississippi. Must now be 
selling to Housewares & Hardware Wholesalers, 
Variety & Drug Chains, Dept. Stores, Garden 
Supply. Premium Outlets, etc. We don’t want 
firms with fancy offices . .. we want reps. who 
will work. Protected territory. Please state lines 
carried, territery covered and types of accounts. 
All replies confidential. Address: Box B-966, care 
of Harpware Ace, 100 East 42nd Street, New 














AGE 
Y. 














York 17, N. Y. 
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AGENTS WANTED WHO ARE CALLING 
ON hardware, houseware, variety and rack job- 
bers and chain and group buyers to represent us 
for a new, inexpensive, quality houseware spe- 
cialty with high potential use in every home in 
the nation. In reply, give full particulars con- 
cerning your qualifications in this field, territery 
covered, etc. Address: Box 997, care of Harp- 
ware AGe, 100 East 42nd Street, New York 17, 
N. Y. 


LARGE OLD ESTABLISHED NEW YORK 
CITY DISTRIBUTOR of Nationally Advertised 
lines of Hardware, Housewares, Tools and Garden 
Tools, seeks aggressive salesmen for New York 
State, Pennsylvania, New Jersey, New England, 
Maryland and Washington, D. C. Must have 
following retail dealers or chain stores. Will con- 
sider side line. Attractive Commission. Address: 
Box B-996, care of Harpware Ace, 100 East 42nd 
Street, New York 17, N. Y. 








CHICAGO AND VICINITY 


Experienced salesman with following among Re- 
tailers and Jobbers of Hardware, Tools and Mill 
Supplies. Well known line of popular mechanics 
teol en commission. Should have no more than two 
other lines. Write for interview in Chicago during 
National Hardware Show week, giving full details, 
lines handled, ete. 

Address Box B-987, care of HARDWARE 


° AGE 
100 East 42nd Street, New York 17, N. Y. 














WANTED REPRESENTATIVES, calling on 
hardware, paint, and lumber dealers to sell our 
volume line of stepladders. Low in price, their 
virtual indestructibility will particularly appeal to 
the professional trade. Some territories open east 
of Rockies. Give territory covered and full par- 
ticulars in first letter. Address Box B-984, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y. 


STERLING HARDWARE 
REPRESENTATIVES WANTED 
We have territories open and will make 
changes in some others. If you are in- 
terested, please write us. Sterling Hard- 
ware Manufacturing Co., 2345 West Nel- 

son Street, Chicago 18, U1. 




















MANUFACTURERS REPRESENTATIVES 
WANTED CALLING ON wholesale hardware, 
housewares, wholesale florists and plant growers. 
Complete line of ice cream freezers, woodenware, 
and plant tubs. New products being added to line 
constantly. Several Mid-western and western states 
open. Protected exclusive territory. Address: Box 
C-101, care of Harpware Acez, 100 East 42nd 
Street, New York 17, N. Y. 





SALESMEN WANTED EVERWHERE: Hot 
sideline, unrestricted territories selling rated re- 
tailers, Hardware, Builder-Lumber Supplies, Army, 
Farm, General Stores. Two styles 100% Woolen 
Winter Knitted Caps for outdoor men. $1.00 
Leader wholesale $8.00 dozen; Deluxe $1.95 whole- 
sales $10.75 POSTPAID. Thousands sold coun- 
trywide; COMMISSION 50¢ DOZEN: Start im- 
mediately, Mail $1.00 for samples, refundable. 
PARKER COMPANY, 785 LYONS, IRVING- 
TUM, 2b, a Je 





EXCLUSIVE SOUTHERN, WESTERN AND 
MIDWESTERN STATES territories open on 
End-Line brand imported German (Solinger) Cut- 
lery to Commission Sales representatives having 
established clientele, by New York Importer, es- 
tablished since 1919, with old direct Solingen 
manufacturers’ connections. Sales from New York, 
stock carried. Give experience, territory covered, 
references, write Room 804, No. 11 Park Place, 
New York 7, N. Y. 





N. Y. HARDWARE JOBBER HAS OPEN. 
ING for Salesmen on Commission basis to be 
carried as second line. Catalog furnished. Full 
line of Standard Handtools easy to sell. Pro 
tected territory. Write confidentially to Box B-990, 
care of Harpware Ace, 100 East 42nd Street, 
New York 17, N. Y. 


LIGHT BULBS & FLUORESCENT LAMPS 


America’s oldest independent lamp manufacturer has 
a repeat volume line available to the hardware 
trade. Unfque proposition has tremendous attraction. 
Write full details including references and terri- 
tory covered. 
MARVEL LAMP COMPANY, INC. 
Hoboken, N. J. 




















SALESMEN WANTED BY DIRECT IM- 
PORTER calling on Hardware Jobber, Chain 
Stores. large Retailers and Lumber Yards for com- 
plete line of door butts, shelf brackets, screws 
(steel and brass) stove bolts, nuts and also stove 
bolts and screws packed in plastic containers, etc. 
maintain large stock for immediate delivery. 
Prices extremely competitive. Liberal commis 
sions. Many exclusive territories open. Address: 
Box C-103, care of Harpware AGE, 100 East 42nd 
Street, New York 17, N. Y. 





REPRESENTATIVES WANTED — Liberal 
commission and sales incentives. Several good 
exclusive territories open for active men calling 
on Hardware, Houseware, etc. jobbers. Manv- 
facturer of new superior, low priced Tool and 
Kitchen Rack and other new lines. Write stating 
lines handled, men traveling and areas covered 
See our ad on Page 398, and Booth S-406. Duea- 
bilt Metal Products Co., 709 Sip St., Union, N. J. 


PAINT LINE AVAILABLE. Aggressive ¢x- 
panding manufacturer of 5 lines, 3 full lines 
suitable for retail at $1.50 to $3.00 offeres coopera: 
tive management, excellent paint value, smart met- 
chandising, and good service to the right man or 
team. Commission. Sideline acceptable. Many 
desirable territories open. Address: Box B-967, 
care of Harpware AGz, 100 East 42nd Street, 
New York 17, N. Y, 








REPRESENTATIVES WANTED BY A 
WELL-ESTABLISHED manufacturer of builders 
and shelf hardware, now expanding its sales of 
ganization. Choice territories still open. Address: 
Box C-110, care of Harpware Ace, 100 East 42nd 
Street, New York 17, N. Y. 





BEAUTI-DOR — Wants Representatives! Ex- 
clusive contracts available in various territories 
No House Accounts. See our full page ad in 
this issue—Page 42 or see us at the Hardware 
Show, in Chicago. Booth S-414 Shower Fnclos- 
ures, Inc. 
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Representatives Wanted Accounts Wanted Help Wanted 
“a E He ht tle Na TERRITORIES 
} x OPEN nationally advertised Mak-O Washer 
anied by to agents gullies on masOuave Tee. dealers MISSOURI-KANSAS TERRITORY HARDWARE 
and plumbing supply houses. Unique demonstra- ’ . ° } 
tion sells eight out of ten on first call. Excellent Manufacturers’ representative calling on | | NATIONAL SALES MANAGER 
for opening new accounts and high volume re- hardware, mill and plumbing supply job- | | ; a 
idee peat business. Address: Box A-870, care of hers International manufacturing distributor 
af = a Ace, 100 East 42nd Street, New York 4 HARVEY WISE | | with AAA-! Dun and Bradstreet rating, 
17, N. &. | ' : . . ° . 
long active in automotive field, forming 
a — 4548 Pennsylvania, Kansas City, Mo. | separate hardware division. 
rency or EXCLUSIVE PROTECTED TERRITORIES 7 We are looking for a man between ages 
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OPEN FOR MANUFACTURERS Representa- 
tives calling on lumber dealers, building material 
and hardware dealers and jobbers to handle a 
complete line of quality builders hardware tubular 
locks and latch sets. In reply state lines now 
handled, territory covered and experience in build- 
ers hardware. Confidential. Address B-426, care of 
— Acz, 100 E. 42nd St., New York 17, 


POULTRY SUPPLY LINE AVAILABLE 
for manufacturers representative. Straight per- 
centage. No stocking necessary. Exclusive terri- 
tories for patented specialties. Call on small town 
Hardware and garden supply stores, distributors 
and dealers. The Hardwood Company, Farming- 
dale, New Jersey. 





SEVERAL EXCLUSIVE TERRITORIES 
OPEN for Mfg. Agents, Distributors. Salesmen to 
handle nation’s foremost product for septic tank 
& cesspool area. Excellent mark-up, commissions. 
Fermex Co., 4H Hill St., Newark 2, N. J. 





Accounts Wanted 








REPRESENTATIVES 


Covering all classes ef jobbers. Can render reliable, 
aggressive service. We are national distributors with 
established actively operating branch offices in New 
York, Phitadelphia, Detroit, Cleveland and Louisville. 
We will carry the account or you can bill direct. 
Inquires invited. Write ANCO Corporation, 7 
Wood Street, Pittsburgh 22, Pa. 














GADGET OR STAPLE LINE WANTED in 
the following: Heusewares, electrical, toy novelty; 
—or a real houseware, hardware line possessing 
solid growth possibilities. Sales representative with 
modest size showroom office in Chicago offers com- 
plete coverage te the variety, drug chains, jobbers, 
department stores, mail order; H2H, Rack job- 
ber and supermarket buyers. In Illinois-Wisconsin- 
Greater St. Louis Area. Address: Box B-995, 
care of Harpware AGg, 100 East 42nd Street, 
New York 17, N. Y. 





ACCOUNTS WANTED—SOUTHEASTERN 
MANUFACTURERS’ REPRESENTATIVE de- 
sires an additional line. Complete personal cover- 
age of hardware and appliance distributors in the 
Carolinas, Georgia, Florida, Alabama and Ten- 
nessee. Good following established. Full informa- 
tion and references furnished upon receipt of 
inquiry. Address: Box B-918. care of HARDWARE 
Ace, 100 East 42nd Street, New York Wy we Ue 





_ATTENTION MANUFACTURERS NEW 
YORK CITY sales representatives with following 
among the leading chain store syndicates hardware 
& household jobbers since 1924 would like to hear 
tom a reKhable manufacturer. Can give full 
time. Address Box B-708, care of Harpware AGg, 
100 East 42nd Street, New York 17, N. Y. 


OHIO MANUFACTURERS AGENT CALL- 
ING ON Hardware Jobbers, mill supply jobber, 
industrial supply jobbers, builders hardware job- 
bers, major hardware distributors, wood and 
aluminum door manufacturers, hand tools, lawn 
mowers, me pes wire cloth, wire products, 





metal lath, general builders supplies and hardware 
lines for Obio, Western Pa. and W. Va. Will 
attend The National Hardware Show. Address: 


Box C-111, care of Harpware AGz, 100 East 42nd 
St., New York 17, N. Y. 








SALESMAN, 40 YEARS OLD, 8 years selling 
the Southeastern Wholesale Hardware trade, de 
sires one additional line of quality. Well known 
in trade and regular attendant at both National 
and Southern Wholesale Hardware Conventions. 
Address Box B-988, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y. 





AGENCIES WANTED for Hardware and Re 
lated lines good connections to wholesale and in 
dustrial consumers. Quebec and Ontario Territory 
Address: Box B-993, care of Harpwarr Ace, 100 
East 42nd Street, New York 17, N. Y. 





TOP LINE WANTED 


Aggressive established Manufacturers’ Repre- 
sentative wants additional quality line sold 
through Hardware Jobbers for: 
LOUISIANA, MISSISSIPPI, ALABAMA, 
ARKANSAS, TENNESSEE 


Address Box 8-968, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















MANUFACTURER'S REPRESENTATIVE 
ORGANIZATION OFFERING complete cover- 
age in Illinois, Indiana, Wisconsin and Minnesota 
Maintain full time missionary services. Desires 
additional line of hardware, housewares or garage 
equipment. Address: Box C-107, care of Harp 
ware AcE, 100 East 42nd Street, New York 17, 
i = 


ESTABLISHED REPRESENTATIVES call- 
ing on Hardware, Mill Supply and Garden Supply 
trade in Western Penna, Eastern Ohio, West Vir- 
ginia and Western Maryland since 1927 desire 
established line Hand Tools—Garden Too!ls—Pow- 
er Tools. Address: Box B-999, care of HarpwarE 
Acz, 100 East 42nd Street, New York 17, N. Y 


MANUFACTURER'S AGENT DESIRES AD- 
DITIONAL LINE in Builder’s Hardware. Now 
serving leading Wholesale Jobbers Chain Stores 
solely in the State of New York including the 
Metropolitan area. As I now represent only one 
Manufacturer I can devote considerable time to 
another line which will not be treated as a side 
line. Address: Box B881, care of Harpware AGz, 
100 East 42nd Street, New York 17, N. Y. 


TEXAS. Agent well established as quality repre- 
sentation interested in Top Lines of Merchandise 
to be sold through legitimate Jobbers or Whole- 
salers of Harvard, Paint, and Paint Sundries. 
Address: H. & H. and Associates, P. O. Box 4121, 
University Station, Tucson 5, Arizona. 


TO FOREIGN OR DOMESTIC MANUFAC. 
TURERS: We will introduce any quality tool, 
appliance or hardware line through our well estab- 
lished wholesale accounts in hardware, electrical, 
—s and mill supply fields. Michigan and 

orthern Ohio territory covered thoroughly. Ad- 
dress: Box B-940, care of Harpware Acez, 100 
East 42nd Street, New York 17, N. Y. 








MANUFACTURERS REPRESENTATIVE 
selling hardware products to manufacturers and 
wholesale hardware products to manufacturers and 
wholesale hardware accounts in Chicago, Illfnois, 





Indiana, Michigan, Wisconsin desires additional 
line for intensive coverage Address: Box C-105, 
care of Harpware AGE, 100 East 42nd Street, | 
New York 17, N. Y. | 


HARDWARE AGE, SEPTEMBER 16, 1954 


of 35 and 50 qualified to help us develop 
additional items for hardware trade and 
who can hire, train and supervise a large 
d rect 


national selling organization of 
salesmen. 

This is an outstanding opportunity for an 
aggressive, ambitious sales executive to 


build a profitable and secure future with 
high earning possibilities. Remuneration 
will be on the basis of salary with an 
override on sales or a percentage of 
profit when the division is properly estab- 
lished. 


Address Box 945, care of HARDWARE AGE 
106 East 42nd Street, New York 17, W. Y. 











SALESMAN, OR FORMER STOREOW NER 


| who is experienced with plumbing supplies. Also 


carry hardware, and electrical supplies. This is 
an excellent opportunity for the right man with 
a growing Florida Store. Write in detail to I 
Gold, 500 First Street, West Palm Beach, Florida 


FULL 





LINE OF 


MANUFACTURER OF 
paint products desires salesman with experience 
in hardware, paint or building supplies. Sideline 
or full time. Attractive commission. New Eng 


land, Pennsylvania, Long Island Information 
held in confidence. Reply giving experience. Ad 
dress: Dutch Masters Paint & Varnish Co., Wythe 
Ave., North i4th St., Brooklyn 11, N. Y. 


WANTED-~—Metropolitan, New York hardware 


or mill supply clerk who would like training as 
traveling salesman Write in confidence giving 
full particulars about experience, ability and am 


bitions to established representative selling hard 
ware-plumbing wholesalers, mill, contractors, 
supply distributors. Fine future for ambitious 
young man. Address: Box B-959, care of Harp 
WARE Acer, 100 East 42nd Street, New York 17, 
Rn. ¥. 





Positions Wanted 


CATALOG & PRICE BOOK MAN, 15 years’ 
experience wholesale hardware & housewares—com 
piling salesmen, warehouse, dealer & consumer 
catalogs. Thorough knowledge of all duplicating & 
printing processes.—Capable to set up entire sys 
tem, organize dept., indoctrinate your office staff 





Obsolete books brought up to date. Fee basis. 
anywhere in the U. S. Address: Box B-888, care 
of Harpware Ace, 100 East 42nd Street, New 


York 17, N. Y 


SALESMAN now covering hardware stores and 
lumber yards for a building material wholesaler 
wishes to connect with manufacturer. Has excel 
lent following in six counties of northern New 
Jersey. Address: Box C-100, care of Harpware 
AGE, 100 East 42nd Street, New York 17, N. Y. 

FACTORY REPRESENTATIVE AVAIL 
ABLE FOR one or two additional lines of merit 
Giving complete coverage to jobbers, chain dep't 
stores, etc. in Missouri, Kansas territory. Can 
arrange for coverage in Iowa and Nebraska. Have 
more than ten years experience in every phase of 
sales from Mfg. to retai] level. Four years as 
Mfg. agent. Thoroughly familiar with territory 
Address: Box B-998, care of Harnware AGe, 100 
East 42nd Street, New York 17, N. Y 


YOUNG MARRIED MAN WITH 6 YEARS 
EXPERIENCE IN the wholesale hardware field. 
Desires Employment with firm that can offer a 
sound future, a Wholesale or Retail Hardware 
either in selling or inside sales. Ambitious Con- 
scientious worker. Thorough knowledge of Hard- 
ware, Garden Tools & Related Lines. Address 
C-108, care of Harpware Ace, 100 East 42nd 
Street, New York 17, N. Y. 








405 














Positions Wanted 


EXPERIENCED SALESMAN with excellent 
knowledge of Hardware Plumbing, Paints and 
Builders Supplies, and a good sales reeord at both 
wholesale and retail levels desires commection with 
progressive manufacturer for New England Terri- 





tory. Complete resume furnished en request. Ad- 
dress: Box C-104, care of Harpware AGe, 100 
East 42nd Street, New York 17, N. Y. 


SEEKING POSITION WITH HARDWARE 
CONCERN: Wholesale, 
in New York or New Jersey. 8 years’ 
inside buying 
hardware items and fastening devices (nuts, bolts, 


experience 


screws). Past two years in supervisory capacity. 
Wependable, conscientious, family man. Address: 
Rox B-934, care of Harpware AGe, 100 East 
t2nd Street, New York 17, N. Y. 


HARDWARE SALESMAN—wide 
in Builders Hardware and Power Tools, now call- 
ing on builders and contractors. Desires connec- 
tion working the Maryland, Delaware, Virginia 
territory whole or part. Would like to contact 
jobbers or manufacturers serving this area. Age 


48, Gentile. Best of References. Address: Box 
B-991, care of Ilarpware AGe, 100 East 42nd 
iron, Saw Vad 17, N. Y. 

COLLEGE GRADUATE, 24 Years of Age 


to Wholesale 
mail order houses 


Several years experience selling 
Hardware & Hardware trades, 


& Large Department stores in Midwest area 
including metropolitan Chicago. Seeks Position in 
sales or management with reputable Ce. Can 
furnish best of business and character refer- 
ences. Write Address: Box B-989. care of Harp- 
WaRE Acr, 190 East 42nd St., New York 17, 
N. Y., or when you are in Chicago during Na- 
tional Hardware Show Phone Ro-4-9049 for in- 
formation 





Business Opportunities 


HARDWARE, BULK OIL, NEBRASKA, 
HEART of town location grossing $7,000 an- 
nually. Present owner has operated business 44 
solid years and wants to retire. This is an out- 
standing opportunity and one you should investi 
gate immediately. 
not present itself too often. Free Pictures. (-4101 
Continental 804 Grand Kansas City, Missouri. 





and selling with manufacturers of 


retail or manufacturing, | 


experience 


| FOR SALE. 





Classified Opportunities Section 





Business Opportunities 


Business Opportunities 








L. A. Industrial Hardware Concern 


For Sale: Medium sized industrial hard- 
ware supply house in center of manufac- 
turing area Los Angeles. Very well estab- 
lished AAAI accounts. Can be 
purchased for inventory and assets plus 
$5,000. A beautiful clean business that is 
just right for anyone with hardware knowl- 
edge. Approximately $40,000 
Full particulars available upon request to 
interested parties who genuinely qualify. 


lines. 


involved. 


Address Box B-922, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














UP-TO-DATE HARDWARE BUSINESS 
Fully Stocked. No bad stock. $30,- 
000.00 will buy everything except building, good 
lease. located on Corner of Public Square, town 
of 6,000 population, Retiring because of health 
with sufficient funds made in business for sale in 
last seven years. Address: Davis Hardware, Box 
115, Fayetteville, Tennessee. 


WANT TO CONTACT MANUFACTURER, 
or Sales Representatives to handle invention on 





! royalty basis. Improved Patent Pending ‘“Lock- 
Servicing Tool’’ for reassemble locks. Has auto- 
matic action which ejects the pin into cylinder 
locks. For information write to Selditch Hard- 


| $125,000. 
| area 50 x 85 ft. plus warehouse. 
This chance of life time does | 


ware, 5th Street, Below Ontario Street, Phila- 


de Iphi a 40, Pa. 


WANTED TO BUY 


ALUMINUM FASTENERS 

FROM SURPLUS OR OVERSTOCKS 
SEND US YOUR LIST AND QUOTATIONS 

WE ARE ALUMINUM SPECIALISTS 

TO BUILDING MATERIALS DEALERS 

Address Dept. HA 1 

ALUMINUM PRODUCTS DISTRIBUTORS 
303 Whiting Ave., East Dedham, Mass. 

FOR SAL E Oe of New Jersey’s largest hard- 
ware & industrial supply stores. Inventory App. 
Does over $200,000 per year sales. Store 
Reasonable rent. 
B-992, care of 
New York 




















Must have cash. Address: Box 
HARDWARE Ace, 100 East 42nd Street, 
37, Y 





FRUIT-OHL HARDWARE COMPANY, one 
of the largest and oldest hardware companies 
operation im and around Mereer County, Pennsyl- 
vania. This business may be purchased for the 
value of the inventory estimated to be approxi- 
mately $50,000.00. The business may be purchased 
separately or with the building containing 8,000 
sq. ft. of floor space, having twe rented apart- 
ments upstairs. The building is near two muni- 
cipal-owned parking lots and is in one of the best 
sections of the City of Sharon, Pennsylvania. In- 
quiries should be addressed to City Realty and 
Insurance Company, 24 Chestnut Avenue, Sharon 
Pennsylvania. 





HARDWARE SOUTHWESTERN 
IGAN ON LAKE MICHIGAN in good 
facturing area Heavy Hardware, and botts, good 
clean stock, good yearly volume, long time lease 
on brick building, $31,000.00 will handle, owner's 
ill health cause of sale. Address: Box B-986, care 
of Harpwarr Acer, 100 East 42nd Street, New 
York 17, N. Y. 


MICH. 
Manu 








Established 
WHOLESALE-RETAIL-HARDWARE 


with L. P. Gas Business 


FOR SALE $78,000 


Good location in central Illinois 
city of 50,000 with agriculture-in- 
dustrial trade area over 150,000. 
Gross sales $150-200,000, Price in- 
cludes stock, fixtures and L.P. 
Gas warehouse. Owner retiring. 


Address Box B-978, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














HARDWARE STORE and building for sale. 
Selling on account of health. Equipped for sheet 
metal work, plumbing and electrical work. L. E. 
Handy, Addison, N. Y. 





Keep In Touch With The “OPPORTUNITIES” In The Trade — 


Hardware manufacturers, manufacturers’ agents, jobbers, jobbers sales- 
men, retailers and retail salesmen all use the medium that covers and con- 
tacts the hardware trade most thoroughly—Hardware Age. They know that 


There Are Many Business Opportunities In The Classified Section 


of this widely read trade publication. Hardware Age has been the recog- 
nized leader for bringing buyer and seller, employer and employee to- 
gether for many years. Use it and see if results do not justify every claim. 


HARDWARE AGE, 


(Classified Opportunities Dept.) 


100 East 42nd St. New York 17, N. Y. 





HARDWARE AGE, SEPTEMBER 16, 
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| COMPLETE STOCK OF GARDNER'S SPRINGS 


4-drawer cabinet No. 932 contains 402 precision-made industrial 
type plated Springs. 127 different sizes, in coded compartments . . . 


A COMPLETE 
STOCK! Boxed re- 
fills shipped at 
once from stock. 
Be ready to fill prac- 
tically every call for 
Springs—order from 
your jobber or 
write us today! 





Two and one-drawer cabinets also available. 


Gardner Wire Co.’ tnicicote 


























remember to add CHICAGO roller skates to 
your Xmas selling list. . . they're great! 


the 


Tilley 's Lantern 


and THACKER has it for you! 


A snap to sell! This all-purpose, all- 
weather Kerosene Lantern or Heater 
burns all night for 5¢! Delivers over 
500 CP with Beam Blade. SAFE! 
DEPENDABLE! Only $17.95 (worth 
$35 by comparison) Heater is only 
$19.95—no smoke, no smell. For de- 
tails write, wire. 


A. W. THACKER CO., Inc. 


(U. S$. Dist'b.) 
1000-H Western Ave., Pittsburgh 33, Pa. 














You Make News 


What you do is news to thousands of other 
hardware dealers who read HARDWARE AGE. 
They’re interested in knowing of your plans 
to remodel, of new partners, stores sold or 
bought, anniversaries, etc. 

Write us a short note about any of your 
activities you feel would be of interest to 
others who read the News of the Trade regu- 
larly in HA. Don’t worry about style. Just 
give us the facts briefly ; we’ll do the rest. Ad- 
dress your note to the Editor, HARDWARE AGE, 
100 E. 42nd St., New York 17, N. Y. 
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New MARBLE Money Makers! 















SIGHT ASSORTMENT “Cc” 


Marble sights make good guns better! 
And here’s the package to help 
you cash in. A new assortment 
—Marble’s 15 most popular, 
fastest-selling front and rear 
sights. Each sight mounted on 
a card and individually pack- 
aged in transparent polyethyl- 
ene envelope. Packed in an 
attention- getting orange and 
black display carton. Priced for 
profit! Order now. 


GUN CLEANING KIT 
Everything needed to keep a 
gun barrel clean as a hound’s 
tooth! Jointed rod, cleaning 
patches, 3-oz.can of Marble’s 
famous Nitro Solvent Oil, 
heavy duck rod pouch. Avail- 
able for rifles or shotguns 


| 
< 
~ ¢* MARBLE ARMS 
% CORPORATION 
ouar 


540 Delta Ave., Gladstone, Michigan 
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the new stack-pak 

pulley cartons. Each 
pulley now comes in an 
attractive red, white 
and blue rackage design- 
ed to keep your shelf 
looking neat and trim. 


There's no more hunting thru shelves 
or in drawers when you feature the No. 50 
pulley display. You make sales on-the-spot 
trom this colorful red, white and blue mer- 
chandiser. Each display has 24 pulleys in 
the 12 most popular sizes from 11/2" to 5”, 
and in bore sizes from 1/2" and 5%". 
Booth No. 505 Nati. Hdw. Show 





MFG'D BY 


Chicago DIE CASTING MFG. CO. 


MONROE STREET 
ILLINOIS 


2510-14 WEST 
CHICAGO 12 
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your biggest m 
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Romember 


December! 


HAMILTON METAL 


PRODUCTS CO., 
HAMILTON, OHIO 







nth for 





ZUD Qwres RUST & STAINS 


‘ion BATHTUBS» SINKS - 
TILE FLOORS - AUTO BUMPERS 


NATIONALLY ADVERTISED 
In leading consumer publications with 89,000,000 
CIRCULATION covering 45,000 cities, towns and villages. 


@SAT. EVE. POST 
AMERICAN WEEKLY 

* FAMILY CIRCLE © PARENTS’ MAGAZINE 
Grit © McCALL'S MAGAZINE 
*BETTER LIVING © EVERYWOMAN'S 

© SUCCESSFUL FARMING 
© PATHFINDER 

© CHRISTIAN SC. MON. 





LiFe 
oTHIS WEEK 


* HOUSEHOLD 
* SUNSET 
© PARADE 


TRY IT YOURSELF! 


SEND FOR FREE SAMPLE 


hatin 
YUL 


‘ COPPER POTS 
METALS 


© FARM JOURNAL 
* AMERICAN HOME 


© AMERICAN FAMILY 






ey 


RUST 


STAINS 





GOOD HOUSEKEEPING © LADIES HOME JL. 
COUNTRY GENTLEMAN © BETTER HOMES S GROWS 
© FAMILY WEEKLY 

© PROGRESSIVE FARMER 
© WOMAN'S HOME COMP. © WESTERN FAMILY 

* CAPPER'S FARMER 

© WEEKLY STAR FARMER © CAPPER'S WEEKLY 
WEEKLY NEWSPAPERS © DAILY NEWSPAPERS 


STEADY YEAR ‘ROUND REORDER ITEM 


FREE ZUD SAMPLES included with merchandise 


RUSTAIN PRODUCTS P.O. BOX 502 FAIR LAWN, Ni 





PLANT FOOD 


rdens. Prod 








juces vi 


Now demanded by millions for eT flowers, vi 
rous, beautiful ey a in all plan nts quickly. Pays 
Does not deter- 


jealer 334%, profit. Att 
in water for use 


lorate, is clean, odorless and SAFE. 
‘L-oz. makes 6 gallons liquid plant f 


Also packed in 10-Ib., 25-Ib., 
If your jobber cannot supply you, order direct. 


HYDROPONIC CHEMICAL CO., 








ractively ged for oer. 
+ 


Seeives — 


<a Cost 
72 to case wt. 7 Ibs...... $4.80 case 
3% to case wt. 12 Ibs...... $6.00 case 
24 to case wt. 14 Ibs...... $8.00 case 
12 to case wt. 16 Ibs...... $8.00 case 


50-lb. and 100-ib. drums 


Inc., 


tables, lawns, 





Copley, Ohio, U.S.A. 








inctuding 
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WANTED 


~_— se 
r 
BOK FENC 
Hold steck where others faill—@ guaranteed models 
low - priced battery 


model 106 shown ry + tenons s weed 
sherts .. . retail 75. demos 


also 
for 


Profit- 
Minded 


BULL-TIGHT 
ELECTRIC 
FENCERS 


units. Shok-Fence 


sat $ 


FrowefounT 


The answer to ALL 
saving; 10% more production; non- 
Guaranteed. Sell fot $84.50. 


Sold thru Jobbers.—Write: 


INTERNATIONAL ELECTRIC FENCE CO. 
Idaho 


931 Albany St., Caldwell, 


DEALERS 





FOR CATTLE, HOGS, 
SHEEP, HORSES 


Automatic Temperature!—Automatic Filling 
Stock-Watering oronrome 9% food 
freezing; UL-Appreved; 
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your biggest moLiLEiE 


Remember 
December! 


HAMILTON METAL 
PRODUCTS CO., 
HAMILTON, OHIO 








HERE'S WHY... 


The ATOMIC MOUSE 
TRAP is ALL new! Pedal 
springs the trap . mouse 


is caught before bait is taken. 


Easy to set. . . easy to unload. All steel con- 
struction. Sanitary .. . can be sterilized in boil- 
ing water. Fully patented. Customer satisfaction 
guaranteed. Approved and recommended by the 
American Institute of Baking! Write for more in- 
formation and prices. Ask us about VAPO-VENTS 
. . the invisible, rain-proof, non-clogging wall 
breather engineered to prevent wall ‘sweating.’ 
Bug-proof, rust-proof . . . they permit walls to 
“breathe,” preventing paint failures. 


THE BOYER MFG. CO. 


US AT BOOTH 
522 NATIONAL 
HARDWARE 
SHOW 








WINONA LAKE 
INDIANA 





<a) 1 iy 
SLIDING DOOR HARDWARE 


The full line of Coburn Sliding Door Hardware gives you 
a broad base of customer coverage ... goes over big with 
home owners, farmers, builders and industrial users. 





Send for catalog and price list 
Sales and Engineering Office, 56 Sterling Street, Clinton, Mass. 


COBURN PRODUCTS 


WICKWIRE SPENCER STEEL DIVISION 
THE COLORADO FUEL AND IRON CORPORATION 














SEE BLITZ-FOG 


(Nationally Advertised) 
Positive Outdoor Mosquito Control 
Positive Dairy Barn Fly Control 
Converts Any 4-Cycle Engine to an 
Insecticidal Fogging Machine 
More than 40,000 in use from Maine to California 


FOR PROFITS! 


At the National Hardware Show, Oct. 11-15 
Visit Booth S-299, Navy Pier, Chicago 


THE BLITZ-FOG CO., 310 N. Water St., Milwaukee 2 








409 














BOOTH NO 559 
NAVY PIER e CHICAGO 





ah 
ChB E 


J 
. 
e - 
fg o SES 2 Se 


= ron suis sunurums | ~ ope ROTARY 
HAN’ Ni CONCRETE 
Be |e , DRILLS 
diheeemma U i ¥ Triple ot 


Each Heavy Drop-Forged set NEST OF SAWS 


ativactivalyboned for unbeat Spring Stee! Blades and closed } 
eble Sales Appeal handle ore displayed and pro- | n fu 
tected by clear-front plastic case 


Hardware 
Wholesalers! 

TUNGSTEN 

WRENCH SET CARBIDE 


Sturdy and smooth-working, this fully SOCIAL GRETERNS ONPE WHREDERNE CUTTERS 
Nickel Plated-set consistently pulls nation- The most popular style at lowest prices 
wide repeat orders. ever. Fully guaranteed. * “Silent Salesmen” to boost your * Longer shanks may be added 
sales! Attractive plastic display- to drills 4” and larger. The 
; ers and handy kits are available shank screws into body of 
BERG SS Cy Saree een without cost. the drill. 
during the National Hardware Show Week—October II 1015, 1954 
at the NAVY PIER. BOOTH $-432, and the PALMER HOUSE 


F MILTENBERG, Inc. (f ROCKET CONCRETE DRILL CO. | 


P.O. BOX -X, DANA POINT, CALIFORNIA 
Warehouse Stock, 9-South Clinton Street, Chicago 6, Illinois 











3 PIECE 
ADJUSTABLE 








43 GREAT JONES STREET NEW YORK 12, N.Y 








NEW MARVEL GLASS HOLDER 


Automatically Measures and Squares Glass; no metal touches 
glass surface; cushion grip absorbs shock. Made in Four 
standard sizes. Easy, safe cutting; easy, safe salvage re- 
moval with Salvage Remover all at one time. 100% efficient. 
Removes 4%” on double strength glass, or 1/16” on single 
strength. Over 50,000 in use today. Priced within reach of 
even the Smallest Dealer. 


THE VERY BEST FOR LESS 


MARVEL SCREEN RACK, 8 MODELS = 


Meets demand for showing variety of sizes, with 8 models for 
choice. All models have cutter, winder & automatic measur- 
ing gauges. Any roll on rack measured and cut On The 
Racks. Priced within reach of even the Smallest Dealer. Write 
for Complete Catalog of All MARVEL Products. 


MARVEL RACK MFG. CO., Inc. 


Dept. H.A., 24 No. First St., Minneapolis 1, Minn. 

















NATIONALLY ADverTISED DDOQMES or SILENCE | rurniture cuipves 


RUBBER CUSHIONED REGULAR PINTLE & SOCKET TYPE 


One set on a card. One set in a box. 
12 cards in a box. 12 boxes in a s ' —— 


Sizes 1¥%2”, 1%”, carton. Sizes — 

r 

1-1/16", 1”, 3%”, 1%” 1%", es — where casters 

54” 4" 54" cot a : have been used. 
: ; ; , 


34". 


Sizes: 


Ask your jobber. If he is not supplied, write DS 292—11%4”, DS 293—1'4”. 


oo of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 
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